
      July 8, 2014 
 
    

 
      Dear Affiliate Partner: 

 
To assist you in complying with the reporting requirements for children‘s television and the 
requirement that stations air ―core‖ children‘s programming, we are providing you with 
episode-specific descriptions  (the ‗NBC Kids‖ educational and informational programming 
block) as set forth in the attached Community Relations Quarterly Children‘s Programming 
Report for the 2nd quarter of 2014.  The report includes information to help prepare FCC 
Form 398.  Please note that we have not included the specific dates and times for each of 
the programs as that may be station-specific.  
 

       This report is divided into the following categories: 
 

   1.    Educational Objectives: NBC Kids for both 2nd quarter 2014 and 3rd quarter 2014. 
 
2. Core programming: Regularly scheduled programming furnished by the NBC Network 
that is specifically designed to serve the early educational and informational needs of 
children 16 and under.  Each of these programs is identified on-air as educational and 
informational with the ―E/I‖ icon, and is similarly identified to the national listing services.  To 
assist stations with the preemption report section of FCC Form 398, we have added specific 
episode numbers.   Please note that the age target for NBC Kids programming is identified 
as 2-5 years old.   
 
3. Other programming: Programming furnished by the NBC Network that contributes to the 
educational and informational needs of children 16 and under, but is not specifically 
designed to meet the educational and informational needs of children.   
 
4.   Public service announcements targeted to children 16 and under. 
 
5.   Non-broadcast efforts that enhance the educational and informational value of NBC 
Network programming to children. 
 
6.   Network on-air promotional efforts, which include a schedule of NBC on-air promos for 
NBC Kids programming. 
 
The regularly-scheduled children‘s programming and promotional content furnished to you 
by the NBC Network during the 2nd quarter of 2014 complied with the commercial limits of 
the Children‘s Television Act, and 47 C.F.R. §§ 73.670(a)-(d), provided that you broadcast 
and distributed such programming as furnished to you by NBC, and did not add any 
promotional or advertising content thereto other than as directed by NBC via weekly 
postings on APT.   
 

      If you have any questions about these reporting requirements, please feel free to call us. 
 
Karen Peled 
Contracts Counsel 
NBC Broadcasting, Affiliate Relations  
212-413-5451 



Karen.Peled@NBCUNI.COM 

 
 

 

 

Note Regarding FCC’s Video Description Rules:  The programs supplied in the NBC Kids block 
are video-described to provide a better view experience for blind or visually impaired children. 
Under the FCC’s video description rules that became effective on July 1, 2012,, full-power 
affiliates of the ABC, CBS, Fox and NBC networks that are located in the top 25 television 
markets must provide 50 hours per calendar quarter of video-described programming during 
prime time or in children's programming. A video described program may be counted toward the 
50 hours when it is originally aired and on one re-airing.. Although much of the programming 
aired with video description is likely to be newly produced, stations may count any program they 
are airing for the first or second time with video description after the effective date, even if the 
program aired on that station without video description prior to the effective date. Similarly, a 
station may count programming toward its 50-hour obligation even if that programming has 
aired elsewhere with video description, as long as it is airing with description for the first or 
second time on that station.   

2nd QUARTER 2014 EDUCATIONAL OBJECTIVES 
 
In compliance with the Children‘s Television Act regulations that became effective 
January 2, 1997, the NBC kids programming block features an on-air icon (E/I) 
indicating that each program is ―educational and informational‖ for children.  This icon 
is displayed throughout each program.  Also, in compliance with the regulations, the 
following document, which includes ―early educational and informational‖ objectives of 
NBC kids, must be placed in your public file. 
 
The NBC kids programming block also meets the requirements for video described 
content, as established by the Twenty-first Century Communications and Video 
Accessibility Act, effective October 8, 2010.  Full-power affiliates of  NBC that are 
located in the 25 television markets with the largest number of television households 
must provide video-described content at any time they are providing children‘s 
programming.  Each episode of content can be aired no more than twice in the calendar 
year.   
 
Each of the programs listed below, which make up the three hour NBC kids 
programming block, is specifically designed to serve the early educational and 
informational needs of children ages 2-5.  All of the programs have educational 
objectives and messages that are core to the content and appropriate for the program 
genre.   
 
From April 5, 2014 – June 28, 2014, NBC Kids aired five shows returning from the 1st 
Quarter 2013.  These are:  The Chica Show, Noodle and Doodle, Justin Time, Tree 
Fu Tom, and Lazy Town.  The sixth show, Zou, entered the schedule April 5, 2014. 
 



All six shows were developed specifically for a target audience composed of children 
ages 2-5.  All but one of the shows (Noodle and Doodle) have a narrative format.  
Three (Justin Time, The Chica Show and Tree Fu Tom) use elements of fantasy and 
imagination to develop the educational content.  The Chica Show and Tree Fu Tom 
combine live action with animation; Lazy Town is live action with puppets, Justin Time 
and Zou are animated, and Noodle and Doodle is a live action, fact based craft and 
cooking show. 
 
The Chica Show features a five-year-old ―baby‖ chick who spends her days with her 
parents in their costume shop, the Coop.  The shop‘s one employee, Kelly, doubles as 
Chica‘s nanny and the ensemble is rounded out with Bunji, a large floppy eared rabbit 
and Stitches, a straw mannequin that sits in the window.  In each episode Chica 
develops or encounters a problem that she cannot immediately resolve.  Usually her 
issues involve impulse control, distractibility, judgment, and inter-personal behaviors.  
She and Kelly usually work on the problem through an adventure—a fantasy 
transformation to animation-- where Bunji and Stitches come alive and join Chica and 
Kelly for the problem solving process.  The core educational content is primarily socio-
emotional development, and Chica learns how to express herself properly, think before 
she acts, and interact with others effectively.  She often learns that it takes hard work 
and practice to become proficient at different skills. 
 
Noodle and Doodle, an instructional series, features creating art projects and cooking 
projects around a specific theme.  Host, Sean, drives around in a double-decker bus 
fully equipped with art supplies and a kitchen, ready for any assignment.  The projects 
encourage parent engagement and often feature families working together to make 
something to display within the child‘s home.  Sean‘s side-kick, Doggity, is an ever-
faithful beagle who transforms into an animated character during interstitial trips to a 
parallel universe, set in a kitchen full of prank playing animated characters.  The art 
projects typically promote utilizing recycled materials in order to demonstrate that 
creativity can transform something intended for one purpose into something that 
achieves a completely different goal.   
 
Justin Time features a little boy, Justin, who wants very much to master his destiny, 
have great adventures, and solve problems.  He begins with a problem that vexes him 
and daydreams his way into an adventure that takes him to different places around the 
world, providing him with an experience to help solve his problem when he returns 
home.  Justin is accompanied by two imaginary friends throughout his adventures.  
There is Olive, a knowledgeable playmate, and Squidgy, the morphing flying sponge, 
who provides commentary and comedy along the way.  Some examples of Justin‘s 
lessons involve learning that it takes focus to achieve success, our failures can teach 
what we need to do to succeed next time, or when one path to solve a problem doesn‘t 
work, you can find an alternative way to achieve your goal.  Justin promotes self-
directed learning from the young child‘s perspective and imagination. 
 
Tree Fu Tom is a live action/animated series about a little boy who lives in a rural area 
and has a rich fantasy life in the woods behind his home.  Tom uses specific 



movements to summon up magic powers that permit him to morph into an animated 
hero and fly around in Treetopolis, the fantasy version of his woods.  While in 
Treetopolis, Tom and his friends, Ariella, Twigs, Squirmturn, and Zigzoo will invariably 
run into a problem or disaster that needs fixing.  Tom calls upon the audience to 
practice original dance moves that will bring him ―Big World‖ magic so he and his friends 
can resolve their challenge of the day.  Educational messages reinforce positive socio-
emotional content, with examples that model:  being loyal to good friends, knowing how 
to ask for help, doing the right thing instead of what is convenient, making the effort to 
share rather than being selfish or relying on teamwork in order to accomplish a goal. 
 
Lazy Town encourages fitness and healthful habits for preschool children.  In the 
imaginary setting of Lazy Town, characters‘ eating and fitness habits are linked to 
problem solving in their world.  The lead character is Stephanie, a young girl who guides 
the audience through the story as she and her friends (―human‖ puppets) and her Uncle 
(Mayor Milford Meanswell) navigate life within Lazy Town.  Robbie Rotten, the 
underground spy and influencer who personifies the ethos of Lazy Town, is determined 
to ruin the health and fitness practices of Stephanie and her friends.  When the kids 
have difficulty with Robbie Rotten, Sportacus, a gymnast/athlete prepared to answer 
any call for help, comes to the rescue from his home in a zeppelin-like aircraft that 
hovers over earth.  The underlying themes of Lazy Town stress the importance of eating 
―sports candy‖ (aka fruits and vegetables), always obtaining sufficient sleep, and going 
outside to engage in a wide range of physical activities including playing games, 
competing athletically, and even building forts and play structures.   
  
Zou is a French series based on the Zou books by Michel Gay.  Targeted for children 
age 2-5, each episode explores the kind of learning issues that emerge from everyday 
encounters in the life of a preschool child.  If Zou plays his drums too loud, how can he 
learn to play them softly?  If Zou wants a car, but has only a cardboard box, how can he 
transform it?  If Zou lost his friend‘s favorite airplane, how does he explain?  How can 
Zou be successful at baking a cake if he has never done it before?  How can Zou 
muster the courage to go to the doctor when he‘s afraid of injections?  These are big 
issues in the mind and life of a preschool child and Zou demonstrates how to have fun, 
ask for help, listen to advice, and try different solutions until he can commit to the 
strategy that works.  The show says it, shows it, and does it, in the embedded and 
naturally occurring lesson within each episode. 
   

3rd QUARTER 2014 EDUCATIONAL OBJECTIVES  
 

There are no new shows during the 3rd quarter.  
 


