CERTIFICATE OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
July 1 — September 30, 2013

During the above period, WBNS-TV scheduled the following weekly programs originally
produced and broadeast primarily for an audience of children 12 years of age and under:

LIBERTY’S KIDS (5:15)

DOODLEBOPS ROAD SHOW I (5:15)
DOODLEBOPS ROAD SHOW 1I (5:15)
BUSYTOWN MYSTERIES — I (5:15)
BUSYTOWN MYSTERIES 11 (5:15)
LUCKY DOG (5:15)

DR. CHRIS PET VET (5:15)

RECIPE REHAB (5:15)

JAMIE OLIVER’S 15 MINUTE MEALS (5:15)
ALL IN WITH LAILA ALI (5:15)

JACK HANNA’S INTO THE WILD (3:30)

CURIOSITY QUEST GOES GREEN - 10.2
CRITTER GITTERS - 10.2

CURIOSITY QUEST -10.2

HEADS UP! -10.2

YOUNG AMERICA OUTDOORS - 10.2

All of these programs were broadcast on weekends by WBNS-TV,

On behalf of WBNS-TV, I hereby certify that these programs (and all programs intended for
children under 16) as broadcast during the period July 1 — September 30, 2013 contained no
more than the maximum amount of commercial time permitted under the Communications
Act, as amended, 47 U.S.C. 303A, and 47 C.F.R. 73.670. Specifically, I certify that:

(1) Each hour of weekend children’s programming (containing either one hour-long or two

consecutive half-hour programs) contained no more than ten and one-half minutes (10:30) of
commercials.

(2) Any stand-alone half-hour program contained no more than five and one-quarter minutes
(5:15) of commercials.

(3) For weekday broadcasts, each hour of children’s programs contained no more than twelve
minutes (12:00) of commercials, and each stand-alone half-hour contained no more than six
minutes (6:00) of commercials.
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