&)/
ggg’}w& CHILDREN’S TV PROGRAMMING COMMERCIAL CERTIFICATION

WKMG-TV certifies that all children’s programs carried during 4Q 2016, which are identified below, were formatted so that, as a
matter of standard policy and practice, the programs would not exceed the following commercial time limits in Section 73.670 of the
FCC'’s rules:

Weekdays: 12:00 minutes in any hour program and 6:00 in any half-hour program
Weekends: 10:30 minutes in any hour program and 5:15 in any half-hour program

(Commercial matter was prorated in the same proportion for any children’s program over five minutes, but less than a half-hour in
duration, that aired outside a longer children's program) Attachment A identifies any commercial time overrun from the limits stated
above, together with a brief explanation.

WKMG-DT 6.1
PROGRAM TITLE DAY TIME DATES DURATION
Lucky Dog Sat 09:00A 10/01/16 — 12/31/16 30 minutes
Dr. Chris Pet Vet Sat 09:30A 10/01/16 -~ 12/31/16 30 minutes
The Henry Ford’s Innovation Naticn Sat 10:00A  10/01/16 — 12/31/16 30 minutes
The Inspectors ) Sat 10:30A 10/01/16 - 12/31/16 30 minutes
Chicken Soup for the Soul HH Sat 11:00A  10/01/16 — 12/31/16 30 minutes
The Open Road with Dr. Chris * Sat 11:30A  10/01/16 — 12/31/16 30 minutes
e (except11/05/2016)
The Open Road with Dr. Chris Sat 08:30A 11/05/16 30 minutes
WKMG-DT 6.2 (COZI-TV)
PROGRAM TITLE DAY TIME DATES DURATION
Pets in Paradise Sun 10:00A 10/02/16 — 10/30/16 30 minutes
Steal the Show Sun 10:00A 11/06/16 — 12/25/16 30 minutes
Ariel, Zoey & Eli Too Sun 10:30A  10/02/16 — 12/25/16 30 minutes
Aqua Kids Adventures Sun 11:00A  10/02/16 — 12/25/16 30 minutes
VeggieTales Sun 11:30A  10/02/16 — 12/25/16 30 minutes
The New Howdy Doody Sun 12:00P  10/02/16 ~ 12/25/16 30 minutes
The New Howdy Doody Sun 12:30P  10/02/16 — 12/25/16 30 minutes
WKMG-DT 6.3 (Heartland)
PROGRAM TITLE DAY TIME DATES DURATION
The Adventures of Dudley the Dragon  Sat 08:00A 10/01/16 — 12/03/16 30 minutes
Mustard Pancakes - NiC Sat 08:30A 10/01/16 — 12/03/16 30 minutes
Real Life 101 Sat 09:00A 10/01/16 — 12/03/16 30 minutes
Mouse in the House Sat 09:30A 10/01/16 — 12/03/16 30 minutes
Think Big Sat 10:00A  10/01/16 — 12/03/16 30 minutes
Real Life 101 Sat 10:30A  10/01/16 30 minutes
America’s Heartland Sat 10:30A  10/08/16 — 12/03/16 30 minutes
Dog Tales Sat 11:00A  10/01/16 — 12/03/16 30 minutes

(N/C denotes non-core programming pursuant to 47 C.F.R. Section 73.671)

WKMG-DT 6.3 (Decades)

PROGRAM TITLE DAY TIME DATES DURATION
Animal Rescue Sat 10:00A 12/10/16 — 12/31/16 30 minutes
Animal Rescue Sat 10:30A  12/10/16 — 12/31/16 30 minutes
Wonderful World Sat 11:00A  12/10/16 -~ 12/31/16 30 minutes
Wonderful World Sat 11:30A  12/10/16 — 12/31/16 30 minutes
Missing Sat 12:00P  12/10/16 - 12/31/16 30 minutes
Missing Sat 12:30P  12/10/16 — 12/31/16 30 minutes

Was there time periods in this quarter during which the commercial time limits stated above were exceeded?
YES X NO
If yes, provide details of each such instance of Attachment A

I hereby state, under penalty of perjury, that the foregoing is true, correct and complete to the best of my knowledge, information
and belief.
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CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
October 1, 2016 through December 31, 2016

During the period listed above, the CBS Television Network (“CBS”), a unit of CBS
Corporation, disseminated to its owned and affiliated stations the following weekly programs
originally produced and broadcast primarily for an audience of children 13 to 16 years old:

LUCKY DOG

DR. CHRIS PET VET

HENRY FORD’S INNOVATION NATION

THE INSPECTORS

CHICKEN SOUP FOR THE SOUL’S HIDDEN HEROES
THE OPEN ROAD WITH DR. CHRIS

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned
stations.

I hereby certify that the children’s programming disseminated by CBS during the period October
1, 2016 through December 31, 2016 was not required to conform to the commercial time limits
prescribed in the Communications Act, as amended, 47 U.S.C. §303a, and 47 C.F.R. §73.670(a)-
(d) because the programming was all originally produced and broadcast primarily for an
audience of children older than 12. See 47 C.F.R. §73.670, Note 2.

Floattenr H evego——
Matthew Margo

Senior Vice President

CBS Program Practices, New York

CBS Television Network

Date: January 3, 2017
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Statement Regarding Children’s Programming on the COZI TV Network

This is to certify that the COZI TV Network has verified that: i) the supplier of the
program identified below, as a standard practice, formats each episode consistent with the
statutory limits on commercials permitted to air within programs designated as children’s
programs and targeted to children 12 years old or younger; and ii) that the COZI TV
Network has aired the following programs identified below in a manner consistent with
such statutory limits. Any commercial minute overages are set forth below. The COZI
TV Network does not offer any other programs originally produced and broadcast
primarily for an audience of children 12 years old and younger.

Programs Supplier Overages
Howdy Doody Showplace Television Syndication None
Veggie Tales Showplace Television Syndication None

I certify that the above information is true and valid as of January 3, 2017.

Ronni Attenello

Director of Programming

NBC Owned Television Stations
NBCUniversal



The Heartland N etwork, LLC.

CLOSED CAPTION COMPLIANCE CERTIFICATION
FOURTH QUARTER 2016

Dear Heartland Affiliate,

In reference to Section 79.1(b) of Title 47 pf the Code of Federal Regulations TUFF TV, LLC, certifies:

The video programming you provide satisfies the caption quality standards of FCC Rule 79.1 3()2),47
C.F.R. § 79.1G)2).

In the ordinary course of business, you have adopted and follow the Video Programmer
Best Practices set forth in FCC Rule 79.1(k), 47 C.FR. § 79.1(k)

You are exempt from the closed captioning rules. If you are claiming an exemption from the closed
captioning rules, please specify the exact exemption and provide a brief explanation:

Heartland has annual gross revenues of less than 3 million dollars.

The Heartland Network, LLC.
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Commercial Limit Certification
1, in my capacity for The Heartland Network, LLC. do hereby certify

that for the period from October 1, 2016 through December 31, 2016:

1.1 am familiar with the commercial limits imposed by Section 73.760 of the Federal
Communications Commission's rules [no more than tweive (12) minutes per hour of
commercial material may be broadcast during children's programming during the week,
and no more than ten and one-half (10 1/2) minutes per hour on weekends]:

2. Unless attached as Exhibit A, no Commercial limits set forth in paragraph 1 above were
exceeded.

D
Certified by me this%ﬁday of January, 2017.

d;Q Qo

Terri Coyle

STATE OF TENNESSEE
COUNTY OF HAMILTON

The foregoing instruments were acknowledged before me this% ‘ﬁay of January 2017,
by Terri Coyle on behalf of The Heartland Network, LLC.

—

Loy

Notary Public

My Commission Expires: éif / Lo/ g




FOLLOWING IS A LIST OF ALL DECADES NETWORK PROGRAMS DESIGNED TO MEET THE
EDUCATIONAL/INFORMATIONAL REQUIRMENT FOR CHILDREN THIRTEEN TO SIXTEEN YEARS
OLD DURING THE FOURTH QUARTER OF 2016, OCTOBER 1, 2016 THROUGH DECEMBER 31, 2016.
BECAUSE THESE PROGRAMS ARE ORIGINALLY PRODUCED FOR AND DIRECTED AT CHILDREN
THIRTEEN TO SIXTEEN YEARS OLD, NEITHER THE COMMERCIAL LIMITS NOR THE WEBSITE
RULE APPLY (SEE 47 CF.R. § 73.670 (Note 2)). THIS CERTIFIES THAT ALL OF THESE PROGRAMS

WERE FORMATTED (IN THE ORDER AND AT THE TIMES INDICATED) WITH THE FOLLOWING

DECADES NETWORK COMMERCIAL LIMITS

AND WEB SITE RULE COMPLIANCE CERTIFICATION,

FOURTH QUARTER 2016

COMMERCIAL LOADS.

Children’s Weekend Programs (series)

!\J

ALTHOUGH THESE PROGRAMS ARE NOT SUBJECT TO THE WEBSITE RULE BECAUSE THEY ARE
PRODUCED FOR AND AIMED AT CHILDREN 13-16, NONETHELESS DECADES NETWORK HAS

ENDEAVORED TO COMPLY WITH THE RESTRICTION ON URLs DISPLAYED WITHIN SHOWS (SEE

1.Program: Animal Rescue Classics {Two (2) individual half-hour episodes},

Time: Saturdays 10:00- 11:00 AM ET

Duration: 30 minutes 5:00 or less per half-hour episode
Rating: TV-G E/I

Program: Wonderful World

Time: Saturdays 11:00- 12:00 PM ET {Two (2) individual half-hour episodes},

Duration: 30 minutes

Rating: TV-G E/I 5:00 or less per half-hour episode

Program: Missing: Cold Cases

Time: Saturdays 12:00- 1:00 PM ET {Two (2) individual half-hour episodes},

Duration: 30 minutes

Rating: TV-G E/I 5:00 or less per half-hour episode

* % % % %



SECTIONS 73.670(b), (c) AND (d) OF THE RULES OF THE FEDERAL COMMUNICATIONS

COMMISSION, 47 C.F.R. § 73.670(b), (c) AND (d)).

NONE OF THESE PROGRAMS CONTAINED ANY URLs, WITH THE POSSIBLE EXCEPTION OF (a)
FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-FREE WEBSITES THAT SATISFY
47 C.F.R. § 73.670(b), OR (c) URLs, NOT UNDER THE CONTROL OF THE LICENSEE, OF NON-PROFIT
OR GOVERNMENT ENTITIES WITHIN PURLIC SERVICE ANNOUNCE/MENTS AIRED ON BEHALF OF

THOSE ENTITIES, OR MEDIA COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.

Prepared by:
ED JOHNSON HEAD OF PROGRAMMING, WEIGEL DIGITAL NETWORKS
12/31/16



