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roadcast time will be used by:
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THIS PAGE MUST BE COMPLETED FOR PROGRAMMING THAT
‘COMMUNICATES A POLITICAL MATTER OF NATIONAL IMPORTANCE.”
FOR ALL OTHER ISSUE ADS, PLEASE GO TO PAGE 3.

Famming that “commuiicatas a political matter of national Importance”

das (1) references to legally qualified candidates {presidential, vice

dential or congressianal); (2) any slection to Federal office (e.y., any

brices {0 “our next senafor”, “our person in Washington” or “the President”);
3) a nationat legisiative issue of public importance {e.g., Affordable Care Act,
ing the IRS tax code, federal gun control or any federal legislation).

Does the

Forp

rogramming that “communicates a message relating to any political matter of

national importance,” list the name of the legally qualified candidate(s) the programming

refers
which

to, the offices being sought, the date(s) of the election(s) and/or the issue to
the communication refers (if applicable):

| repr

osent that the payment for the ahove described broadcast time has been furnished

by (name and address):

and you are authorized to announce the time as pald for by such person or entity

(here

Inafter referred to as the “sponsor®).

List the cﬁief executive officers or members of the executive committee or the board of
directjors below (or attach separately):

Forp

rogramming that “communicates a message relating to any political matter of

national importance,” attach Agreed Upon Schedule (Page 5)

Copyright @ 2013 by the National Association of Broadcasters. May noi be copled, reproduced or further distributed
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THIS PAGE MUST BE COMPLETED FOR PROGRAMMING THAT
DOES NOT “COMMUNICATE A POLITICAL MATTER OF NATIONAL
IMPORTANCE"”

| represent that the payment for the above described broadcast time has been furnished
by (name and address):

and you are authorized to announce the time as paid for by such person or entity
(herelnafter referred to as the “"sponsor”).

List the ‘chief executive officers or members of the executive committee or the board of

dieclors below (ot attach soparately):

Copyright © 2013 by the National Association of Broadcasters. May not be copled, reproduced or further distibuted
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TO BE COMPLETED FOR ALL ISSUE ADVERTISEMENTS

STATION DOES NOT DISCRIMINATE OR PERMIT DISCRIMINATION ON THE
S OF RACE OR ETHNICITY IN THE PLACEMENT OF ADVERTISING.

The
liabili

sponsor agrees to indemnify and hold harmless the station for any damages or
y, including reasonable aitorney's feas, that may ensue from the broadcast of the

above-requested advertisement(s). For the abave-stated broadcast(s), the sponsor

stati

n at least bhefore th_e fime of the scheduled broadcasts.

also;grees to prepare a script, tianscript, or tape, which wili be delivered to the

TO BE SIGNED BY ISSUE ADVERTISER (SPONSOR)

o U Signature Contact Phone Number

'I;}a &

TO BE SIGNED BY STATION REPRESENTATIVE
1 Accepted O Accepted in Part {1 Rejected

Signature Printed Name- Title

Copyr|ght © 2613 by the National Association of Broadcasters. May not be copled, reproduced or further distdbuted
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AGREED UPON SCHEDULE

Class

AFTER AIRING OF BROADCASTS:

Attach Invoices or Schedule Run Summary to this Form showing:

(1) actual air time and charges for each spot;

(2) the date(s), exact time(s) and reason(s) for Make-Good(s), if any; and

(3) the amount of rebates given (ldentify exact date, time, class of broadcast and
dollar amount for each rebate), if any.

Note:|Bacause the FCC requives that the political file contain the actual time the rate for
spots|“communicating a political matter of national importance” air, that information
should he included in the file as soon as possible. If that information is only generated
monthiy, the file should include the name of a contact person who can provide the times
that and rates for specific spots aired. The FCC’s online political files include a folder for
“Ternis and Disclosures.”” NAB suggests that, for stations subject to the online public file
rule, the names of contact person(s) be placed in that folder.

Copyright @ 2013 by the Nallonal Association of Broadcasters, May not be copied, reproduced or further distributed
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Oct 24, 16

CONT# 30191187 Mod# Vertt (Last=) DDS CONT# 0
REP KATZ RADIO C/P/E: [ /1888
TO KYGO-FM {Denver, CO)
FM DAVID NOVIELLO (LA)
OFF LOS ANGELES SALESPERSON FAX#
AGY SADLER STRATEGIC MEDIA
ADDR 12103 VIEWCREST RD PH #
STUDIO CITY, CA 91604
BYR ROSA LOZANO
ADV RAISE THE BAR
PDT Raise The Bar
FLT Oct 24, 16 - Oct 30, 16
* REP ORDER COMMENT *
** 10/21/2016 11:40:00 AM; NEW ORDER - REPLACES CANCELED SPOTS FROM PCEEE ORDER - PLEASE
CONFIRM
MC LN DAYS TIME LEN| EFFECTIVE DATES |# OF |NPW RATE TOT
WKS SPTS
FLIGHT 1
1.1 MTWTF., BA - 10A 60 | 10/24/2016 - 10/28/2016 | 1W 5 $350.00 5
DAVIDN
1.2 MTWTF.. 10A - 3P 60 [ 10/24/2016 - 10/28/2016 | 1W 8 $300.00 8
1.3 MTWTE., 3P-7P 60 | 10/24/2016 - 10/28/2016 | 1W 5 $375.00 5
i4 | L. S. 6A-TP 60 | 10/29/2016 - 10/29/2016 | 1W 2 $125.00 2
* WEEKLY FLIGHT TOTALS ** 20 $6,275.00
I L
Oct 16
SPOTS 20
CASH 6275.00
TRADE 0.00
NSL 0.00
TOTAL §275.00
TOTAL
SPOTS 20
CASH 6,275.00,
TRADE 0.00
NSL 0.00
TOTAL 6,275.00




Oct 24, 16
CONT# 30191187 Mod# Ver#1 (Last=) DDS CONT# 0
REP KATZ RADIO CiP/E: [ 11888

** Competitive Comments **

SVC: Febl3 MSA CustRadio
Demo Adulis 35+

Nondiscrimination -Paragraphs 49 and 50 of the Uniled States Federal Communications Commissien's Report and Order No, 07-217 provides
that hroadcast stations' advertising contracts will not discriminate on the basls of race or elhnicity, and must contain nondiscrimination clauses.
Conslstent with this order, Kalz Communications, Inc. (including any substdiary or division of Katz) does not discriminate in any broadcast
adverlising contract on the: basls of race or ethnlcity and evaluates, negotlates and completes its broadcast advertising contracts wilhout regard
to race or ethnicity.




