
 
 
 
 
 
 
 
 

CERTIFICATION OF COMPLIANCE 
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS 

July 1, 2016 through September 30, 2016 
 
 
During the period listed above, the CBS Television Network (“CBS”), a unit of CBS 
Corporation, disseminated to its owned and affiliated stations the following weekly programs 
originally produced and broadcast primarily for an audience of children 13 to 16 years old: 

 
LUCKY DOG 
DR. CHRIS PET VET 
HENRY FORD’S INNOVATION NATION 

  THE INSPECTORS 
  CHICKEN SOUP FOR THE SOUL’S HIDDEN HEROES 
  GAME CHANGERS WITH KEVIN FRAZIER 
 

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned 
stations. 
 
I hereby certify that the children’s programming disseminated by CBS during the period July 1, 
2016 through September 30, 2016 was not required to conform to the commercial time limits 
prescribed in the Communications Act, as amended, 47 U.S.C. §303a, and 47 C.F.R. §73.670(a)-
(d) because the programming was all originally produced and broadcast primarily for an 
audience of children older than 12.  See 47 C.F.R. §73.670, Note 2. 
 
 
 
 
____________________________________ 
Matthew Margo 
Senior Vice President 
CBS Program Practices, New York 
CBS Television Network 
 
Date: September 30, 2016 
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THE CBS DREAM TEAM, IT’S EPIC! 

Network Information for Responding to Form 398 
 
  
Each of these children's programs listed below has been designed with the significant purpose of serving 
the educational and informational needs of children and can be cited toward fulfilling the FCC's three-
hour-a-week core programming requirement that became effective September 1, 1997, provided that your 
station is in compliance with the other aspects of the FCC's rules that enable a children's program to be 
designated a core program (including, among other requirements, that the program be broadcast between 
7:00am and 10:00pm local time and be regularly scheduled as defined by the FCC). 
  
As is the current practice, there is, and in the upcoming quarter will be, no End Station Break for local 
sale at the conclusion of each program.  However, five seconds for Local Station Identification will 
continue to be provided at the conclusion of each program. 
  
Since the Target Audience of “THE CBS DREAM TEAM, IT’S EPIC” is 13-16 year old viewers, the 
commercialization limit established by Congress in the children’s television act of 1990 of no more than 
ten-and-a-half minutes of commercial time per weekend clock hour is NOT applicable.  Each of these 
programs will be formatted with 7:30 of commercials.  Please keep this in mind should your lineup 
include other children’s programming as part of this schedule.  
  
In order to comply with the FCC's on-air identification requirement for educational children's programs, 
an animated logo will be inserted for approximately five seconds in the lower left-hand corner of the 
screen at the beginning of each of the six children's programs.  It is then immediately followed by a static 
logo which appears in the same position for the duration of the programs.  The logo will feature the letters 
"E/I" and the CBS Eye. 
  
The CBS Television Network provides information identifying the six children’s core programs it 
supplies to stations affiliated with the Network, including an indication of the target child audience, to the 
following publishers of program guides nationwide via AP Express to major listing services:  TV Guide, 
TV Data Technologies, Tribune Media Services, and Kidsnet Media Guide and News. 

 
#  #  # 
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Special Notes for Third Quarter 2016 
 
 On Saturday, July 16, a CBS News Special Report (Donald Trump / Vice President 

Announcement) aired 11:11:17-11:57:17am cnyt, live to all stations. 
 

 On Sunday, July 17, a CBS News Special Report aired from 11:35:08-11:40:11am cnyt (Police 
Officers Shot in Baton Rouge); from 12:45:42-12:49:20pm cnyt (Update on Police Shooting in 
Baton Rouge) and from 5:01:50-5:09:20pm cnyt (President Obama Remarks on Baton Rouge 
Shooting), all live to all stations. 

 
 On Saturday, July 23, a CBS News Special Report (Hillary Clinton / Vice President 

Announcement) aired from 1:07:41-2:07:16pm cnyt, live to all stations. 
 

 The 2015/2016 season of THE CBS DREAM TEAM, IT’S EPIC! was extended to Saturday, 
September 24, 2016.   

 
 The 2016/2017 Litton Entertainment THE CBS DREAM TEAM, IT’S EPIC! season is Saturday, 

October 1, 2016 through September 23, 2017. 
 

 Due to the 11:30AM ET start time of “College Football on CBS” scheduled on Saturday, 
November 5, we will provide stations with a pre-feed on Wednesday, October 19 and Friday, 
October 21 of all six of “THE CBS DREAM TEAM, IT’S EPIC!” children’s programs that are 
scheduled to air on November 5, 2016. 

 
Wednesday, October 19, 2016 
LUCKY DOG 
DR. CHRIS PET VET 

 
Friday, October 21, 2016 
THE HENRY FORD’S INNOVATION NATION 
THE INSPECTORS 
CHICKEN SOUP FOR THE SOUL’S HIDDEN HEROES 
THE OPEN ROAD WITH DR. CHRIS 

 
#  #  # 

 
Summary of our Children’s Program Schedule – Third Quarter 2016 

 
LUCKY DOG       Target Audience:  13-16   TV Rating:  TVG 
DR. CHRIS PET VET     Target Audience:  13-16   TV Rating:  TVG 
 
HENRY FORD’S INNOVATION NATION   Target Audience:  13-16   TV Rating:  TVG 
THE INSPECTORS       Target Audience:  13-16   TV Rating:  TVG 
 
CHICKEN SOUP FOR THE SOUL’S HIDDEN HEROES Target Audience:  13-16   TV Rating:  TVG 
GAME CHANGERS WITH KEVIN FRAZIER  Target Audience:  13-16   TV Rating:  TVG 

 
Program Descriptions 
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Length of Program:  30 minutes                            Age of Target Audience 
Origination:  NETWORK       From: 13 years      To: 16 years 
 
LUCKY DOG 
Animal trainer Brandon McMillan operates a training facility known as the Lucky Dog Ranch, where his 
mission is to rescue hard-to-love and untrained dogs and find them homes. The show focuses on 
exercising responsibility and on developing a sense of appreciation for life and animals. Life lessons are 
an integral part of the overarching theme of rescuing these animals from death and providing a second 
chance for life. Following McMillan's investigations into how to retrain these animals to make them 
welcome members in the homes of families is both educational and inspirational - encouraging this 
demographic to become sensitive to our own and others' behavior and teaching how we as individuals can 
make a difference. This program is specifically designed to further the educational and informational 
needs of children, has educating and informing children as a significant purpose, and otherwise meets the 
definition of Core Programming as specified in the Commission's rules. 

 
 
Length of Program:  30 minutes                            Age of Target Audience 
Origination:  NETWORK       From: 13 years      To: 16 years 
 
DR. CHRIS PET VET 
Chronicling the adventures of Dr. Chris Brown, DR. CHRIS PET VET allows viewers unique insight into 
the life of one of the world's busiest vets and the animals that he treats. For those animals that require 
specialist services, Dr. Chris calls on his good friend and colleague Dr. Lisa Chimes, who works at a 
small animal specialist hospital. The show usually consists of three segments, following the doctor as he 
treats various animals that are in trouble and offering the viewer opportunities to understand the 
challenges a veterinarian daily faces. The series focuses on how the doctor investigates the individual 
problem and tries to develop solutions that on the surface would seem confounding to the viewer. As such 
the show not only offers a view into careers in and responsibility for taking care of pets, but also into 
problem solving strategies and behaviors. This program is specifically designed to further the educational 
and informational needs of children, has educating and informing children as a significant purpose, and 
otherwise meets the definition of Core Programming as specified in the Commission's rules. 

 
 
Length of Program:  30 minutes                            Age of Target Audience 
Origination:  NETWORK       From: 13 years      To: 16 years 
 
HENRY FORD’S INNOVATION NATION 
The Henry Ford’s INNOVATION NATION, hosted by Mo Rocca, features the celebration of the 
inventor’s spirit - from historic scientific pioneers throughout past centuries to the forward-looking 
visionaries of today.  Each episode tells the dramatic stories behind the world’s greatest inventions, and 
the perseverance, passion and price required to bring them to life.  The program includes segments 
focusing on ‘what if it never happened’ and ‘the innovation by accident,’ and has a strong focus on ‘junior 
geniuses’ who are changing the face of technology. This program is specifically designed to further the 
educational and informational needs of children, has educating and informing children as a significant 
purpose, and otherwise meets the definition of Core Programming as specified in the Commission’s rules. 
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Program Descriptions 
 

Length of Program:  30 minutes                            Age of Target Audience 
Origination:  NETWORK       From: 13 years      To: 16 years 
 
THE INSPECTORS 
THE INSPECTORS is a scripted dramatic series inspired by compelling real-life cases handled by the 
United States Postal Inspection Service. In the series, Preston Wainwright, a determined teenage boy who 
is thriving after being paralyzed in a car accident, works as an intern at the U.S. Postal Inspector’s lab 
assisting his U.S. Postal Inspector mom, Amanda, in solving crimes that deal with everything from 
internet scams, identity and mail theft, to consumer fraud. The program strives to educate young people 
about making the right choices in their daily lives, encourages open communication between teens and 
parents and includes positive messaging regarding living with disabilities, overcoming challenges, beating 
the odds and the power of perseverance. This program is specifically designed to further the educational 
and informational needs of children, has educating and informing children as a significant purpose, and 
otherwise meets the definition of Core Programming as specified in the Commission’s rules. 

 
 
Length of Program:  30 minutes                            Age of Target Audience 
Origination:  NETWORK       From: 13 years      To: 16 years 
 
CHICKEN SOUP FOR THE SOUL’S HIDDEN HEROES 
This program offers teens an opportunity to view everyday people – regardless of age, sex, occupation or 
education – stepping forward and acting in a socially responsible and moral fashion when faced with 
crises and moral dilemmas.  In a candid camera-type format, individuals are placed in situations that cause 
them to demonstrate acts of kindness and generosity, stand up for diversity, shield others from bullies, and 
embrace friendships.  In addition, the program includes segments that focus on overcoming ones fears, as 
well as rewarding individuals for their unselfish kindness and community service.  The program seeks to 
encourage young viewers to increase their sensitivity and awareness, in order to refine their own moral 
compass. This program is specifically designed to further the educational and informational needs of 
children, has educating and informing children as a significant purpose, and otherwise meets the 
definition of Core Programming as specified in the Commission’s rules. 

 
 
Length of Program:  30 minutes                            Age of Target Audience 
Origination:  NETWORK       From: 13 years      To: 16 years 
 
GAME CHANGERS WITH KEVIN FRAZIER 
GAME CHANGERS, hosted by Kevin Frazier, highlights professional athletes who use their notoriety 
and success to make positive changes in the lives of people in need. The program offers a very positive 
opportunity to view sports figures in activities that reflect the ideas of good sportsmanship and civic 
mindedness. Profiled celebrities range from players who have set up charities for youngsters around the 
world to those who have put together foundations that support various initiatives in their own 
communities where they were raised as part of an effort to "give back." The show provides valuable 
lessons on the true meaning of sportsmanship and responsibility to society of those who have achieved 
great success. This program is specifically designed to further the educational and informational needs of 
children, has educating and informing children as a significant purpose, and otherwise meets the 
definition of Core Programming as specified in the Commission's rules. 
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Summary of our Children’s Program Schedule – Fourth Quarter 2016 

 
LUCKY DOG       Target Audience:  13-16   TV Rating:  TVG 
DR. CHRIS PET VET     Target Audience:  13-16   TV Rating:  TVG 
 
HENRY FORD’S INNOVATION NATION   Target Audience:  13-16   TV Rating:  TVG 
THE INSPECTORS       Target Audience:  13-16   TV Rating:  TVG 
 
CHICKEN SOUP FOR THE SOUL’S HIDDEN HEROES Target Audience:  13-16   TV Rating:  TVG 
THE OPEN ROAD WITH DR. CHRIS   Target Audience:  13-16   TV Rating:  TVG 

 
# # # 

 
Program Description 

 
THE OPEN ROAD WITH DR. CHRIS will be added to the lineup 

Effective Saturday, October 1, 2016 thru September 23, 2017 
 
Length of Program:  30 minutes                            Age of Target Audience 
Origination:  NETWORK       From: 13 years      To: 16 years 
 
THE OPEN ROAD WITH DR. CHRIS* 
 
This program follows renowned veterinarian Dr. Chris Brown as he embarks on an extraordinary journey, 
introducing young people to countries, cultures, flora and fauna around the globe. Acting as part observer, 
traveler and animal expert, Dr. Chris serves as a personal guide to and interpreter of each destination’s 
unique lifestyles, history and traditions.  In addition, as an expert in the field of veterinary sciences, Dr. 
Chris offers unusual insights into animal behavior as well as the preservation of endangered species. This 
program is specifically designed to further the educational and informational needs of children, has 
educating and informing children as a significant purpose, and otherwise meets the definition of Core 
Programming as specified in the Commission’s rules. 
 
*Effective Saturday, October 1, 2016, replaces GAME CHANGERS with KEVIN FRAZIER. 
 

#  #  # 
 



From: cbsaffiliaterelations@eyeoncbs.com [mailto:cbsaffiliaterelations@eyeoncbs.com]  
Sent: Monday, December 28, 2015 9:59 AM 
To: Lahrman, Kurt <Kurt.Lahrman@wlfi.com> 
Subject: FCC Children's Television Programming Report ‐ KidVid Form 398 ‐ Fourth Quarter 2015 

 

 
 

CHILDREN’S TELEVISION PROGRAMMING REPORT 
Fourth Quarter 2015 

  
Please click on the links below for: 
  
Fourth Quarter 2015 Children's Programming Report Introduction 
  
Click to Download Childrens Television Report for Fourth Quarter Letter for 2015.doc 
  
Guidance Letter for filing FCC Children’s Programming Report Form 398 
 
Click to Download THE CBS DREAM TEAM - Program Descriptions - Fourth Quarter 
2015.doc 
  
Form 398 - Children's Television Programming Report for Fourth Quarter 2015  
  
 Click to Download New 398 System Reference Sheet 7-6-12.doc 
  
 #  #  # 
 
Some stations have reported experiencing connectivity problems while trying to file 
form 398. This issue is currently being addressed by the FCC. In the meantime, if you 
encounter any issues, please click on the following link which provides detailed 
information on how to remedy certain issues during the interim. 
  
http://www.fcc.gov/encyclopedia/childrens-educational-television-reporting-
form-398 
  
Please alert all necessary station personnel and contact your Affiliate Relations 
Representative if you have any questions. 
  
Best Regards, 
  
Diane Kuri 



Director, Communications & Operations 
CBS Affiliate Relations 
  
 
Click Here For a Printable Version 
 
This email address does not accept incoming messages so please do not reply to it. If you have 
any questions, contact your CBS Affiliate Relations Representative.  
 





qubo

Period Covered by this Certification: 3rd Quarter 2016

I, Michael S. Hubner, in my capacity as Secretary of ION Media Networks, Inc.,

majority owner of QUBO Venture LLC, hereby certify that, during the above-

referenced time period:

1. The regularly scheduled weekly three-hour qubo programming block,

including any commercial spots and promotional content contained therein, as

broadcast on the ION

complied with the commercial limits of the rules and policies of the Federal

2. No internet website addresses were displayed during the Network

Programming in a manner that would constitute commercial content within the

meaning of the Rules.

3. The regularly scheduled 24/7 qubo programming channel, including any

commercial spots and promotional content contained therein, as broadcast on

a digital multicast chan

were displayed during the Digital Programming in a manner that would

constitute commercial time within the meaning of the Rules.

Certified by me on the 3rd day of October, 2016.

__________________________________

Michael S. Hubner, Secretary

ION Media Networks, Inc.
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