WXXA
2023 Annual Certification Statement

CHILDREN'S TV PROGRAMMING COMMERCIAL LIMITS CERTIFICATION

The station certifies that all children’s TV programs produced and broadcast primarily for
children ages 12 years of age and under aired by the station during this period (which are listed
below) were formatted by the program provider and broadcast by the station so that, as a matter
of standard policy and practice, the programs would not exceed the commercial matter time
limits of § 73.670(a) of the FCC's Rules:

Weekdays: 12 minutes in any clock-hour of children's programming (6 minutes in a stand-alone
half-hour program)

Weekends: 10.5 minutes in any clock-hour of children's programming (5.25 minutes in a stand-
alone half-hour program)

Program Title: NONE

1. Station certifies that at no time during this quarter were the commercial matter time limits
(stated above) exceeded during any children's programming produced and broadcast primarily
for children ages 12 and under.

YES: X NO:_
IfNO, details of each instance are included as an attachment hereto.

2. Station certifies that, during this quarter, it complied with the FCC’s Rules regarding
commercial requirements regarding the display of Internet website addresses during children's

programming.
YES: X NO:
If NO, details of each instance are included as an attachment hereto.

I hereby state, under penalty of perjury, that the foregoing is true, correct and complete to the
best of my knowledge, information and belief.

Signature: Title: Station Manager
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I"HEARST

media production group

Go Time

Commercial Load and Website Report

1st Quarter 2023

The following is a list of the Go Time programs provided to syndication partners from Hearst
Media Production Group, LLC (HMPG) designed to meet the educational/informational
requirement for children 13 to 16 years old during the first quarter of 2023. Because these
programs are originally produced for and directed at children 13 to 16 years old, neither the
commercial limits nor the website rule apply (see 47 C.E.R. § 73.670 (note 2)). This certifies that
all of these programs were formatted in the order indicated with the following commercial loads.
Children’s Weekend Programs (series)

1. Program: Hearts of Heroes

Duration: Half-hour

Number of Network Commercial Minutes: 8:00
2. Program: Oh Baby!

Duration: Half-hour

Number of Network Commercial Minutes:  8:00
3. Program: Outback Adventures

Duration: Half-hour

Number of Network Commercial Minutes: 8:00



4. Program: Wildlife Nation with Jeff Corwin
Duration: Half-hour

Number of Network Commetcial Minutes: 8:00

b3 Program: Rock the Park #1
Duration: Half-hour

Number of Network Commercial Minutes: 8:00

6. Program: Rock the Park #2
Duration: Half-hour

Number of Network Commercial Minutes: 8:00

Children’s Weekend Specials

None

Children’s Weekday Programs

None

Children’s Weekday Specials

None

* ok ok ok ok

Although these programs are not subject to the website rule because they are produced for and

aimed at children 13-16, nonetheless HMPG has endeavored to comply with the restriction on






URLs displayed within shows (see sections 73.670(b), (c) and (d) of the rules of the Federal

Communications Commission, 47 C.F.R. § 73.670(b), (¢} and (d)).

None of these programs contained any URLSs, with the possible exception of (a) fictional URLs
in programming, (b) URLs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (c)
URLSs, not under the control of the licensee of non-profit or government entities within public
service announcements aired on behalf of those entities or media companies in partnership with

those entities.

Hearst Media Production Group, LLC
March 15, 2023
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media production group

Go Time

Commercial Load and Website Report

2nd Quarter 2023

The following is a list of the Go Time programs provided to syndication partners from Hearst
Media Production Group, LLC (HMPG) designed to meet the educational/informational
requirement for children 13 to 16 years old during the second quarter of 2023. Because these
programs are originally produced for and directed at children 13 to 16 years old, neither the
commercial limits nor the website rule apply (see 47 C.F.R. § 73.670 (note 2)). This certifies that
all of these programs were formatted in the order indicated with the following commercial loads.
Children’s Weekend Programs (series)

1. Program: Hearts of Heroes

Duration: Half-hour

Number of Network Commercial Minutes:  8:00
2. Program: Oh Baby!

Duration: Half-hour

Number of Network Commercial Minutes:  8:00
3 Program: Outback Adventures

Duration: Half-hour

Number of Network Commercial Minutes: 8:00



4. Program: Wildlife Nation with Jeff Corwin
Duration: Half-hour

Number of Network Commercial Minutes: 8:00

5. Program: Rock the Park #1
Duration: Half~hour

Number of Network Commercial Minutes: 8:00

6. Program: Rock the Park #2
Duration: Half-hour

Number of Network Commercial Minutes: 8:00

Children’s Weekend Specials

None

Children’s Weekday Programs

None

Children’s Weekday Specials

None

® ok ok % ok

Although these programs are not subject to the website rule because they are produced for and

aimed at children 13-16, nonetheless HMPG has endeavored to comply with the restriction on



URLSs displayed within shows (see sections 73.670(b), (c) and (d) of the rules of the Federal

Communications Commission, 47 C.F.R. § 73.670(b), (c) and (d)).

None of these programs contained any URLS, with the possible exception of (a) fictional URLs
in programming, (b) URLs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b). or (c)
URLSs, not under the control of the licensee of non-profit or government entities within public
service announcements aired on behalf of those entities or media companies in partnership with

those entities.

Hearst Media Production Group, LLC
June 15, 2023
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media production group

Go Time

Commercial Load and Website Report
3rd Quarter 2023

The following is a list of the Go Time programs provided to syndication partners from Hearst
Media Production Group, LLC (HMPG) designed to meet the educational/informational
requirement for children 13 to 16 years old during the third quarter of 2023. Because these
programs are originally produced for and directed at children 13 to 16 years old, neither the
commercial limits nor the website rule apply (see 47 C.F.R. § 73.670 (note 2)). This certifies that
all of these programs were formatted in the order indicated with the following commercial loads.

Children’s Weekend Programs (series)

1. Program: Hearts of Heroes

Duration: Half-hour

Number of Network Commercial Minutes:  8:00
2. Program: Oh Baby!

Duration: Half-hour

Number of Network Commercial Minutes:  8:00
3a.  Program: Qutback Adventures (ending 9/3/23)

Duration: Half-hour

Number of Network Commercial Minutes: 8:00



3b.  Program: Vets Saving Pets (beginning 9/4/23)
Duration: Half-hour
Number of Network Commercial Minutes: 8:00

4a.  Program: Wildlife Nation with Jeff Corwin (ending 9/3/23)
Duration: Half-hour
Number of Network Commercial Minutes:  8:00

4b.  Program: Ready, Set, Pet (beginning 9/4/23)
Duration: Half-hour
Number of Network Commercial Minutes: 8:00

5a.  Program: Rock the Park #1 (ending 9/3/23)
Duration: Half-hour
Number of Network Commercial Minutes:  8:00

5b.  Program: Outback Adventures (beginning 9/4/23)
Duration: Half-hour
Number of Network Commercial Minutes: 8:00

6a.  Program: Rock the Park #2 (ending 9/3/23)
Duration: Half-hour
Number of Network Commercial Minutes: 8:00

6b.  Program: Did I Mention Invention? (beginning 9/4/23)
Duration: Half-hour

Number of Network Commercial Minutes; 8:00

Children’s Weekend Specials

None



Children’s Weekday Programs

None

Children’s Weekday Specials

None

k% % k%

Although these programs are not subject to the website rule because they are produced for and
aimed at children 13-16, nonetheless HMPG has endeavored to comply with the restriction on
URLs displayed within shows (see sections 73.670(b), (¢) and (d) of the rules of the Federal

Communications Commission, 47 C.F.R. § 73.670(b), (c) and (d)).

None of these programs contained any URLSs, with the possible exception of (a) fictional URLs
in programming, (b) URLSs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (c)
URLSs, not under the control of the licensee of non-profit or government entities within public
service announcements aired on behalf of those entities or media companies in partnership with

those entities.

Hearst Media Production Group, LI.C
September 15, 2023
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Go Time

Commercial Load and Website Report
4th Quarter 2023

The following is a list of the Go Time programs provided to syndication partners from Hearst
Media Production Group, LLC (HMPG) designed to meet the educational/informational
requirement for children 13 to 16 years old during the fourth quarter of 2023. Because these
programs are originally produced for and directed at children 13 to 16 years old, neither the
commercial limits nor the website rule apply (see 47 CF.R. § 73.670 (note 2)). This certifies that
all of these programs were formatted in the order indicated with the following commercial loads.

Children’s Weekend Programs (series)

1; Program: Hearts of Heroes

Duration: Half-hour

Number of Network Commercial Minutes: 8:00
2, Program: Oh Baby!

Duration: Half-hour

Number of Network Commercial Minutes:  8:00
3. Program: Vets Saving Pets

Duration: Half-hour

Number of Network Commercial Minutes:  8:00



4. Program: Ready, Set, Pet
Duration: Half-hour

Number of Network Commercial Minutes: 8:00

5. Program: Qutback Adventures
Duration: Half-hour

Number of Network Commercial Minutes: 8:00

6. Program: Did I Mention Invention?
Duration: Half-hour

Number of Network Commercial Minutes: 8:00

Children’s Weekend Specials

None

Children’s Weekday Programs

None

Children’s Weekday Specials

None

& A& B % ok

Although these programs are not subject to the website rule because they are produced for and
aimed at children 13-16, nonetheless HMPG has endeavored to comply with the restriction on
URLSs displayed within shows (see sections 73.670(b), (c) and (d) of the rules of the Federal

Communications Commission, 47 C.F.R. § 73.670(b), (c) and (d)).



None of these programs contained any URLs, with the possible exception of (a) fictional URLs
in programming, (b) URLs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (c)
URLS, not under the control of the licensee of non-profit or government entities within public
service announcements aired on behalf of those entities or media companies in partnership with

those entities.

Hearst Media Production Group, LLC
December 15, 2023



