QUARTERLY ISSUES/PROGRAMS LIST

Station KSWW-FM
Quarterly Listing of Community Issues and Programs
October 1%, through December 31st , 2022

ISSUE #1: MENTAL HEALTH

Program: MORNING SHOW

Date: OCT, 102022 Time: 7:00 am.—7:20 a.m.

Description: Laina Moore, Grays Harbor Mental Health Navigator came in to provide a path for
our area homeless when they have a crisis and police are involved. This program is apparently
being used as a model for the state.

Host: Rhys Davis

ISSUE#2: FEED THE HUNGRY

Program: MORNING SHOW

Date: NOV, 2 2022 Time: 8:00 a.m. — 8:20 a.m.

Description: Kim Doug came into talk about the growing need to feed the hungry. The Salvation
Army bought a new building and is remodeling is so folks can “shop” specifically for their
needs. She also talked about the need for donations and the remodel/expansion project.

Host: Rhys Davis

ISSUE #3: VETERAN

Program: MORNING SHOW

Date: DEC, 2 2022 Time: 9:00 am.—9:20 a.m.

Description: Jim Daly, Grays Harbor Veteran Services officer, came into discuss Veterans in
need of services, including medical, mental health/PTSD help. He also informed veterans of
changes to some existing programs and some new programs available for them.Host: Rhys Davis



PSA: COMMUNITY HEROES, UNITED WAY OF GRAYS HARBOR

Program: COMMUNITY HEROES (30 second PSA's)

Dates: Oct - Sept Times: Once each day part --midnight-6:00 a.m.;
6:00 a.m.-10:00 a.m.- 10:00 a.m.-2:00 p.m. 2:00 p.m.-6:00 p.m.

Frequency: 4 per day 300 total
Description: Jodesha Broadcasting is teaming up with the community to highlight the wonderful

people in our community that serve others. Firefighter, police officer, social worker, teacher, etc.
people that fill a need in the community and deserve to be recognized.

Program: UNITED WAY OF GRAYS HARBOR (30 second PSA's)

Dates: Dec. 2022 Times: 5a-12midnight

Frequency: 7 per week 80 total

Description: United Way of GH is a non-profit organization that funds several service agency in
Grays Harbor. They have an annual fundraiser Gala, the black and white Gala. We ran ads for
them to help sell tickets and let the community know who UW is and what they do for our
community.



