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WMC-TV Memphis, TN  

2018 Political Guidelines  
  

Subject to availability, the Station will offer every class of time at the lowest unit rate to legally 

qualified political candidates during the 45 days before a primary election or 60 days before a general or 

special election for candidate authorized “uses.” The Station will periodically adjust rates in accordance 

with ordinary business practices.    

  

The Station’s classes of time are as follows:  

  

      P-1-FIXED – Spots scheduled to air in a particular program at a precise time, break, or day, as 

specified by the advertiser.  These spots may not be preempted in favor of any other advertisement 

and will air as scheduled excluding circumstances that are unforeseen or otherwise beyond the 

Station’s control.  Circumstances that may require a preemption include, but are not limited to, 

program changes, technical difficulties, breaking news, human error, or changes required to meet 

legal obligations such as equal opportunity and federal reasonable access requirements.  Because the 

Station has limited number of commercial avails, even “nonpreemptible” time may be sold out.  In 

this case, the Station will endeavor to locate a comparable area for placement of a candidate’s time.  

Section P1 can preempt all other section levels.  

  

  P-2-Non-Preemptible – Spots scheduled to air at the Station’s discretion within or adjacent to the 

particular program, time period, daypart, or day as specified by the advertiser.  These spots may not 

be preempted in favor of any other advertisement and will air as scheduled in the absence of 

unforeseen circumstances, including but not limited to, program changes, technical difficulties, 

breaking news, and human error, or changes required to meet legal obligations such as equal 

opportunity and federal reasonable access requirements.  Because the Station has a limited number of 

commercial avails, even "non-preemptible" time may be sold out.  In this case, the Station will 

endeavor to locate a comparable area for placement of a candidate's time.  If a spot in this class of 

time is preempted, the Station will offer the advertiser a make-good, as provided below.  

  

  P-3-Preemptible with Notice 1 – Spots scheduled to air at the Station’s discretion within or adjacent 

to the particular program, time period, daypart, or day as specified by the advertiser.  These spots may 

be preempted in favor of other advertisements in a higher class of time upon 3 days (72 hours) notice 

to the advertiser.  If a spot in this class of time is preempted, the Station will offer the advertiser a 

make-good, as provided below.  These spots must be purchased more than 72 hours before they are to 

air.  In general, spots in this class have an estimated probability of preemption of about 25%; 

candidates should contact the Station for more up-to-date estimates at the time of purchase.  

  



2  
  

  P-4-Preemptible with Notice 2 – Spots scheduled to air at the Station’s discretion within or adjacent 

to the particular program, time period, daypart, or day as specified by the advertiser.  These spots may 

be preempted in favor of other advertisements in a higher class of time upon 24 hours notice to the 

advertiser.  If a spot in this class of time is preempted, the Station will offer the advertiser a make-

good, as provided below.  These spots must be purchased more than 24 hours before they are to air.  

In general, spots in this class have an estimated probability of preemption of about 50%; candidates 

should contact the Station for more up-to-date estimates at the time of purchase.  

  

  P-5-Immediately Preemptible with No Notice – Spots scheduled to air at the Station’s discretion 

within or adjacent to the particular program, time period, daypart, or day as specified by the 

advertiser.  These spots may be preempted in favor of other advertisements in a higher class of time, 

or in the event of unforeseen program changes, technical difficulties, breaking news, human error, or 

similar circumstances, with no guarantee of advance notice to the advertiser.  If a spot in this class of 

time is preempted, the Station will offer the advertiser a make-good, as provided below.  In general, 

spots in this class have an estimated probability of preemption of about 25%; candidates should 

contact the Station for more up-to-date estimates at the time of purchase.  

  

Spots purchased in any class of time are subject to preemption for special unforeseen circumstances, 

such as program overruns, live events, equipment failure, weather or emergency situations, breaking 

news, or similar events.  Preemptions also may be required to meet the Station’s legal obligations, 

including but not limited to obligations relating to equal opportunity and federal reasonable access 

requirements.  The Station will offer make-goods, as provided below, to advertisers whose spots are 

preempted for these reasons and who have purchased time in a class that entitles the advertiser to make-

good protection.  

  

When deciding what spots within a class to preempt, the Station selects spots by lowest class of time, 

lowest rate, and create date basis that turns on when the spot was purchased, without regard to the 

identity of the advertiser.  


