WDBB - Birmingham, Alabama
CERTIFICATION OF COMPLIANCE WITH LIMITS
ON AMOUNT OF COMMERCIALS IN CHILDREN’S PROGRAMMING

April 1,2017 — June 30, 2017
2" Quarter 2017

I hereby certify that except as described below, the number of minutes of commercials
contained in Children’s Programming for WDBB during 2nd Quarter 2017 did not
exceed the amount set forth in the Children’s Television of 1990 and the FCC’s rules.

@Pkﬁﬂ(\ (o 30|

Sl nature Date

QEJ@& A b‘, rectos

Title




WEBSITE CERTIFICATION

[ hereby certify that for the quarter ending June 30, 2017 television
broadcast station WDBB has complied with the FCC’s Website Rule relating to
children’s programming.
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Serena Nicholson
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From: Lucrecia Rubio
Sent: Wednesday, June 28, 2017 12:50 PM
To: Belinda Johnson; Serena Nicholson
Subject: FW: 2nd Quarter 2017: CW Television Network Teen/Young Viewer Programming

Lucrecia Rubio

Regional Program Coordinalor mss SEE mm

Irublo@sbgtv.com \% w2] —

P: 2059823978
C: 20513824795
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From: info@cwtvlink.com [mailto:info@cwtvlink.com]

Sent: Monday, June 19, 2017 6:10 PM

To: Lucrecia Rubio <LRubio@shgtv.com>

Subject: 2nd Quarter 2017: CW Television Network Teen/Young Viewer Programming

AGNIFICE

1" S MORNING

MEMORANDUM

To: General Managers, Program Directors, Program Managers
From:  Affiliate Relations

Date: June 19, 2017

Subject: 2nd Quarter 2017: CW Television Network Teen/Young Viewer
Programming

The CW Television Network Teen/Young Viewer Programming

Below is a list of 2" Quarter 2017 CW Teen/Young Viewer Programming for your public files.



Statement

This statement is designed to furnish you with additional information concerning the commercial
matter contained in the network’s teen/young viewer programs, and to enable you to more easily
comply with the requirements of the Children’s Television Act of 1990.

The following is a list of all CW Television Network programs which were produced and broadcast
with the intention of primarily reaching an audience of young viewers between thirteen and
sixteen that were scheduled for broadcast during the second quarter of 2017.

2nd Quarter 2017 — CW Teen/Young Viewer Programming

Program: Calling Dr. Pol (E/I)
Rating: TV G
Length: 30 min

Program: Dog Whisperer with Cesar Millan: Family Edition (E/I)
Rating: TV G
Length: 30 min

Program: Save Our Shelter
Rating: TV G
Length: 30 min

Program: Save To Win
Rating: TV G
Length: 30 min

Program: Vacation Creation
Rating: TV G

Length: 30 min

Program: Unlikely Animal Friends
Rating: TV G

Length: 30 min

Click HERE for show descriptions.

Printable Version




GO TIME

COMMERCIAL ILOAD AND WEB SITE REPORT

2" QUARTER 2017

THE FOLLOWING IS A LIST OF ALL THE GO TIME PROGRAMS DESIGNED TO MEET
THE EDUCATIONAL/INFORMATIONAL REQUIRMENT FOR CHILDREN THIRTEEN
TO SIXTEEN YEARS OLD DURING THE SECOND QUARTER OF 2017. BECAUSE
THESE PROGRAMS ARE ORIGINALLY PRODUCED FOR AND DIRECTED AT
CHILDREN THIRTEEN TO SIXTEEN YEARS OLD, NEITHER THE COMMERCIAL
LIMITS NOR THE WEBSITE RULE APPLY (SEE 47 C.F.R. § 73.670 (Note 2)). THIS
CERTIFIES THAT ALL OF THESE PROGRAMS WERE FORMATTED (IN THE ORDER
AND AT THE TIMES INDICATED) WITH THE FOLLOWING COMMERCIAL LOADS.

Children’s Weekend Programs (series)

1. Program: Ocean Mysteries
Duration: Half-hour

Number of Network Commercial Minutes: 7:00

2, Program: Expedition Wild
Duration: Half-hour

Number of Network Commercial Minutes: 7:00



X Program: Brain Games: Family Edition
Duration: Half-hour

Number of Network Commercial Minutes: 7:00

4. Program: Dog Town, USA
Duration: Half-hour

Number of Network Commercial Minutes: 7:00

3. Program: Recipe Rehab
Duration: Half-hour

Number of Network Commercial Minutes: 7:00

6. Program: Hatched
Duration: Half-hour

Number of Network Commercial Minutes: 7:00

ALTHOUGH THESE PROGRAMS ARE NOT SUBJECT TO THE WEBSITE RULE
BECAUSE THEY ARE PRODUCED FOR AND AIMED AT CHILDREN 13-16,
NONETHELESS LITTON HAS ENDEAVORED TO COMPLY WITH THE RESTRICTION
ON URLs DISPLAYED WITHIN SHOWS (SEE SECTIONS 73.670(b), (c) AND (d) OF THE
RULES OF THE FEDERAL COMMUNICATIONS COMMISSION, 47 C.F.R. § 73.670(b), (c)

AND (d)).

NONE OF THESE PROGRAMS CONTAINED ANY URLs, WITH THE POSSIBLE



EXCEPTION OF (a) FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-
FREE WEBSITES THAT SATISFY 47 C.F.R. § 73.670(b), OR (c) URLs, NOT UNDER THE
CONTROL OF THE LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES WITHIN
PUBLIC SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR

MEDIA COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.

Litton Entertainment
June 2017



LITTON

ENTERTAINMENT

A GLOBAL MEDIA COMPANY

CALM Act Certification

This is to certify that:

1. Pursuant to Section 76.607(a)(3) of Title 47 of the Code of Federal Regulations,
all commercial advertisements and promotional announcements embedded in programs
produced by Litton Entertainment are in compliance with the loudness control practices
contained in Advanced Television Systems Committee (ATSC) A/85: Recommended
Practice: Techniques for Establishing and Maintaining Audio Loudness for Digital
Television ("ATSC A/85 Recommended Practice") at the point of distribution by Litton
Entertainment to any cable operator or other multichannel video programming
distributor that distributes this programming.

2. Compliance with the ATSC A/85 Recommended Practice is determined by Litton
Entertainment through the use of equipment and associated software that is installed,
utilized and maintained in a commercially reasonable manner.

Executed this 27" day of June, 2016

. Dnellay

Donna Wall, Syndication Sales

884 Allbritton Blvd., Suite 200, Mt. Pleasant, SC 29464



WEEKEND

ADVENTLRE

=

LITTON’S WEEKEND ADVENTURE

COMMERCIAL LOAD AND WEB SITE REPORT

2nd QUARTER 2017

THE FOLLOWING IS A LIST OF ALL LITTON’S WEEKEND ADVENTURE PROGRAMS
PROVIDED TO ABC AFFILIATES DESIGNED TO MEET THE
EDUCATIONAL/INFORMATIONAL REQUIRMENT FOR CHILDREN THIRTEEN TO
SIXTEEN YEARS OLD DURING THE SECOND QUARTER OF 2017. BECAUSE THESE
PROGRAMS ARE ORIGINALLY PRODUCED FOR AND DIRECTED AT CHILDREN
THIRTEEN TO SIXTEEN YEARS OLD, NEITHER THE COMMERCIAL LIMITS NOR THE
WEBSITE RULE APPLY (SEE 47 C.F.R. § 73.670 (Note 2)). THIS CERTIFIES THAT ALL
OF THESE PROGRAMS WERE FORMATTED (IN THE ORDER AND AT THE TIMES
INDICATED) WITH THE FOLLOWING COMMERCIAL LOADS.

Children’s Weekend Programs (series)

1. Program: Jack Hanna’s Wild Countdown
Duration: Half-hour

Number of Network Commercial Minutes: 8:00

2 Program: Ocean Treks with Jeff Corwin
Duration: Half-hour

Number of Network Commercial Minutes: 8:00



3. Program: Sea Rescue
Duration: Half-hour

Number of Network Commercial Minutes: 8:00

4. Program: The Wildlife Docs
Duration: Half-hour

Number of Network Commercial Minutes: 8§:00

5, Program: Rock the Park
Duration: Half-hour

Number of Network Commercial Minutes: 8§:00

6. Program: Outback Adventures with Tim Faulkner
Duration: Half-hour

Number of Network Commercial Minutes: 8:00

Children’s Weekend Specials

None

Children’s Weekday Programs

None

Children’s Weekday Specials

None
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ALTHOUGH THESE PROGRAMS ARE NOT SUBJECT TO THE WEBSITE RULE
BECAUSE THEY ARE PRODUCED FOR AND AIMED AT CHILDREN 13-16,
NONETHELESS LITTON HAS ENDEAVORED TO COMPLY WITH THE RESTRICTION
ON URLs DISPLAYED WITHIN SHOWS (SEE SECTIONS 73.670(b), (c) AND (d) OF THE
RULES OF THE FEDERAL COMMUNICATIONS COMMISSION, 47 C.F.R. § 73.670(b), (c)

AND (d)).

NONE OF THESE PROGRAMS CONTAINED ANY URLs, WITH THE POSSIBLE
EXCEPTION OF (a) FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-
FREE WEBSITES THAT SATISFY 47 C.F.R. § 73.670(b), OR (¢) URLs, NOT UNDER THE
CONTROL OF THE LICENSEE, OF NON-PROFIT OR GO:VERNMENT ENTITIES WITHIN
PUBLIC SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR

MEDIA COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.

Litton Entertainment
6/1/17



