ISSUES / PROGRAMS REPORT
Radio Station WJKR-FM Worthington/Columbus, Ohio

July 1, 2013 to September 30, 2013

A. ISSUES LIST

A list of some issues of importance to Columbus and central Ohio addressed during the period covered by
this report.

Economy/Jobs
Terrorism/Homeland Security
Education

Health care/Health issues
Crime/Public Safety

Social issues

S e o

B. DESCRIPTION OF PROGRAMMING

Columbus Concerns: A weekly public affairs program which features a discussion of local, regional and
national issues. Leaders of various organizations are interviewed by station personnel. Twenty minutes in

length.

Week In Review: A review of the prior week's important news stories. Westwood One Broadcasting
System. Twenty minutes in length.

America This Week: A public affairs program dealing with a range of topics of public concern. Westwood
One Broadcasting System. Twenty minutes in length.

Public Service Campaigns: These campaigns touch on various issues of public concern. They consist of
30 second and 60 second public service announcements that air during all day parts.




1. ISSUE: ECONOMY/JOBS

PROGRAM TITLE

Week in Review

America This Week

Week in Review

America This Week

America This Week

Columbus Concerns

Week in Review

Public Service

Campaign

Public Setvice
Campaign

DESCRIPTION

Farmers are watching prices for their products after heavy rain
caused crop damage in parts of the Midwest.

Retailers are worried about the upcoming holiday shopping
season after back-to-school sales lag.

The airline industry tries to change with the times to remain
profitable.

New survey shows most seniors do not have enough money
for retirement living.

The “big three” auto makers report huge sales gains as the
nations auto fleet ages.

Employment for Seniors is holding it's annual job fair for
workers 50 and older.

Government workers in Columbus and across the nation are
off the job in the latest government shutdown.

Telhio Credit Union has a program to allow people to donate
cars to charity.

NFCC: ways to avoid home foreclosure and bankruptcy.

6:40am

6:20am

6:40am

6:40am

6:00am

6:20am

DATE DURATION
8/4/183 20 Minutes
8/4/13 20 Minutes
8/18/13 20 Minutes
8/18/13 20 Minutes
9/8/13 20 Minutes
9/29/13 20 Minutes
9/29/13 20 Minutes



2. ISSUE: TERRORISM/HOMELAND SECURITY

PROGRAM TITLE

Columbus Concerns

Week in Review

Week in Review

Week in Review

Week in Review

America This Week

Week in Review

Public Service

Campaign

Public Service
Campaign

DESCRIPTION

Local experts discuss the military takeover in Egypt and the
U.S. response

The surviving Boston Marathon bombing suspect has his first
court appearance.

The U.S. and Russia move back to a cold war stance over
differences about the Syrian civil war.

American officials try to decide how to deal with a chemical
weapons attack in Syria.

The Obama administration is considering bombing chemical
weapons sites in Syria.

9/11/01 anniversary events were held this week in Washington,
New York and Pennsylvania.

The Obama administration considers an offer from Russia to
get rid of Syria’s chemical weapons.

A campaign in support of the Ohio National Guard and
Reserves.

A campaign in support of returning veterans of the wars in Iraq
and Afghanistan.

TIME
6:00am

6:20am

6:20am

6:20am

6:20am

6:40am

6:20am

DATE DURATION
7/7113 20 Minutes
7/14/13 20 Minutes
8/11/13 20 Minutes
8/25/13 20 Minutes
9/8/13 20 Minutes
9/15/13 20 Minutes
9/15/13 20 Minutes



3. ISSUE: EDUCATION

PROGRAM TITLE

America This Week

Ameriba This Week

Public Service
Campaign

Public Service
Campaign

It's not only tuition that is going up at college, but also huge 6:40am
increases in housing and other fees.

A campaign to get more girls to take advanced math and
science classes in school.

A campaign to get kids to stay in school and for drop-outs to go
back and get a GED.

DESCRIPTION TIME DATE DURATION
Student loan rates increase after the Congress could notagree 6:40am 7/14/13 20 Minutes
on extending lower interest rates.

8/25/13 20 Minutes



4. ISSUE: HEALTH CARE/HEALTH ISSUES

PROGRAM TITLE

Columbus Concerns

America This Week

America This Week

America This Week

Public Service
Campaign

Public Service
Campaign
Public Service
Campaign
Public Service
Campaign
Public Service
Campaign
Public Service
Campaign
Public Service
Campaign

Pubic Service
Campaign

DESCRIPTION

Officials are warning of health problems as a heat wave
continues in central Ohio and the Eastern U.S.

Health officials say what you eat for breakfast can increase or
decrease the risk of a heart attack.

More Americans are suffering injuries while walking and using
their smart phones.

There are growing reports of deaths and illnesses from the use
of the drug known as bath salts.

A major campaign from the Ohio Department of Health on
avoiding the flu and getting a flu shot.

A campaign from the Ohio National Guard for returning
soldiers to get mental health treatment.

An awareness campaign on the impact and symptoms of
Lupus.

A campaign by doctors to remind parents about repetitive
sports injuries in teenagers.

A campaign to help people quit smoking through the
government’s EX program.

A campaign to encourage women to know the symptoms of a
heart attack and to call for help.

A campaign to help people with Diabetes stop smoking.

A campaign to promote stroke awareness and prevention
measures people can take.

TIME DATE DURATION
6:00am 7/21/13 20 Minutes
6:40am 7/28/13 20 Minutes
6:40am 9/22/13 20 Minutes
6:40am 9/29/13 20 Minutes



5.

ISSUE: CRIME/PUBLIC SAFETY

PROGRAMTITLE

Week in Review

America This Week

Week in Review

America This Week

Public Service
Campaign

Public Service
Campaign

Public Service
Campaign

DESCRIPTION

Firefighters from around the nation are headed out West to
help with wildfires that claimed the lives of 19 firefighters.

More cities and states are passing laws aimed at stopping
drivers from using their cell phones behind the wheel.

Recent accidents at amusement parks highlight ride safety
inspections in several states.

Safety officials in Florida and the Gulf Coast urge residents to
get ready for the hurricane season.

A campaign from the US Dept. of Justice on crime prevention.

A campaign in support of Angles on Track, an organization that
promotes safety at railroad crossings.

A campaign to warn people against mortgage fraud.

TIME

6:20am

6:40am

6:20am

6:40am

DATE DURATION
7/7113 20 Minutes
7/21/13 20 Minutes
7/28/13 20 Minutes
8/11/13 20 Minutes



6. ISSUE: SOCIAL ISSUES

PROGRAM TITLE

America This Week

Columbus Concerns

Week in Review

Columbus Concerns

Columbus Concerns

Columbus Concerns

Columbus Concerns

Week in Review

America This Week

Columbus Concerns

Columbus Concerns

Week in Review

Public Service

Campaign

Public Service
Campaign
Public Service
Campaign

Public Service
Campaign

DESCRIPTION

Businesses on the Jersey Shore reopened for the holiday
weekend after rebuilding from super storm Sandy.

The Epilepsy Foundation is holding its annual Mud Volleyball
tournament fund raiser.

Americans are talking about race relations after George
Zimmerman is found innocent in the killing of a black teen.

People are still talking about race relations and gun laws
following the Zimmerman verdict.

The Furniture Bank of Central Ohio provides needy residents
with household items.

The annual All for the Troops campaign gets underway to send
items to troops overseas.

A local soccer coach writes a book about how parents should
approach youth sports with their kids.

Wildfires are threatening parts of Yosemite National Park and
other areas of the Western United States.

it's the 50" anniversary of Martin Luther-King's “l have a
dream” speech.

The annual All for the Troops campaign gets underway to send
items to troops overseas.

ESGR helps local members of the National Guard and
Resetves keep their jobs while away on duty.

For many kids today, handwriting is no longer taught in schools
because of keyboard use

A campaign for the March of Dimes.
A campaign to point out housing discrimination.

A campaign to promote safer railroad crossings in Ohio called
“Angles on Track”

A campaign to support Ohio farmers through the Ohio Asso.
of Broadcasters.

TIME
6:40am

6:00am

6:20am

6:00am

6:00am

6:00am

6:00am

6:20am

6:40am

6:00am

6:00am

6:20am

DATE DURATION
7/7113 20 Minutes
7/14/13 20 Minutes
7/2113 20 Minutes
7/28/13 20 Minutes
8/4/13 20 Minutes
8/18/13 20 Minutes
8/25/13 20 Minutes
9/M1/13 20 Minutes
9/1/13 20 Minutes
9/8/13 20 Minutes
9/22/13 20 Minutes
9/22/13 20 Minutes



