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Children's Television Programming Report

e

Channel Number

.....

1L Call S:gn Community of Llcense
City
: W -’I‘V 4 e
o Nashvil
Licensee Previous calf sign
] {if applicabte)
i{Meredith Corporation

X _ Network Affiliation: NBC

__Independént

LT 1 T L e e Y s

Nielsen DMA

World Wide Web Home Page Address
(if applicable)

7 Nashville

2. State the average number of hours of Core Programming per week broadcast by the station. See {77 73"

47 C.F.R. Section 73.671(c).

3. Does the licensee identify each Core Program at the beginning of the airing of each programas _X Yes__No

required by C.F.R. Section 73.6737

4. Does the licensee provide information identifying each Core Program aired on its station, _X Yes_ No
including an indication of the target child audience, to pubhshcrs of program guides as required by 47

C.F R Section 73.6737

5. Complete the following for each program that you aired during the past three months that meets the definition of Core

Core Programming

Programming. Complete chart below for each Core Program,
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j Dcscnbe the educanonai and mfonnahonal objectwc of the program and how 1t meets the definition of Core Programming.

iteenage friends at Bayside High who help each other make the most of growing up in a complicated world. The Bayside

iin personal decision-making both in and out of the classroom.

; Title of Program #2; Ori gmatlon

{Hang Ti Network

1Days/Times Program Regularly Scheduled: Total imes  {Number of If preempted and rescheduled, list | )
| e Jhreomptions {date and time aired.
HSA [9:30 AM] 10 3 SA-8/21-8:30 AM

http://dettifoss.fec.govi8080/cgi-binfwebsql/prod/kidvid/prod/398.pl
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i1 Title of Program #1: Origination
Network

{[Saved By the Beil The New Class

prreempted and resc
_ gdate and time aued

ISA 8721 - SOOAM
SA 8/28 - 8:30 AM

i Total times

{ Daysfl‘ mes ngram Regularly Scheduled:
i aired

HSA [9:00 AM)
: Lcngth of Program 30 (mmutes)

The educational objective of this program is to demonstrate how the knowledge of one or more characters in the story
moves from one level to a more informed or higher level of knowledge by the end of each episode. This change in
knowledge conveys an educational message to the audience which may fall into one or more categories -
intellectual-cognitive and/or socio-emotional. The message will always be integral to the plot and present throughout
the script. This objective is achieved through this series by exploring social themes through the daily school life of six

kids give teens a useful perspective on many of the tough issues they have to face both in their peer refationships, and

imoves from one level to a more informed or higher level of knowledge by the end of each episode. This change in
:knowledge conveys an educational message to the audience which may fall into one or more categories -
iintellectual-cognitive and/or socio-emotional. The message will always be integral to the plot and present throughout

{Length of Program: 30 (minutes) SA-8/28-9:00 AM

;Age of Target Clnld Audlencc fro

13 years to 16

L L

Descnbe the educanonal and mformauonal objectxve of the program and how it meets the definition of Core Programming.
The educational objective of this program is to demonstrate how the knowledge of one or more characters in the story

ithe script. This objective is achieved in this series by showing how a group of teens deals with gender equality,
competltlon cooperatlon, and balancmg prmrltles, _

TR S
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...............................................................................................................

Tltle of Prog,ram #3 Ongmahon
iiJack Hanna's Animal Adventures : Syndicated

iNumber o %pr'roomptcd and reschedule.c‘i', is
iPreemptions idate and time aired.

1
Length of Program 30 (mmutes) i
Age of Targel Chﬂd Audlence fro ;

.].Days imes rogar;l" egular y Scheduled:

HSU(9:30 AM) L

PAREREE R

13 years to 16 years i ;

Describe the educational and informational objective of the program and how it meets the definition of Core Programmmg
A live action program designed to meef the educational and informational needs of children. Each episode, the cameras
follow Jack as he spends time with nature's creatures across the continents, He talks with people that are
iknowledgeable about each animal and habitat, teaching as he goes. Each is designed to reveal to children the world
iaround them in a way that presents positive role models and pro-social values within an environmentally responsible
universe,

Title of Program #4 o §Ongmatlon
{INBA: Inside Stuff Network

AR e

i preempted and rescheduled list
idate and time aired.

........................................................................................

Days/Times Program Regularly Schcduled:

................................................................................................................

SA [11:00 AM]
jLength of Program; 30 (minutes)
: Age of Target Child Audience: from 13 yearsto

:Describe the educatwnal and mformanonal ob_;echvc of the program and how 1l meets lhe defuuhon of Core Programmmg
The educational ohjective of this program is to infroduce the teen andience to the pro-social, off-court activities of
basketball players and other individuals, and te individuals who have overcome various obstacles in order fo achieve
ftheir goals, The program segmenis are based on a curriculum inspired by the U.S. Department of Education's Goals
12000, with particular focus on messages encouraging the following values: seheol completion, community service,
icooperation, tolerance of differences,healthful practices and athletics, peaceful conflict resolutions and global
awareness. These educational and informational messages are conveyed primarily through real life examples,
interviews and commentary by the program's hosts.

Title of Program #5: Origination

{City Guys (1) Network

Days/Times Program Regularly Scheduled: Total times

jNumber of f preempted and rescheduled, list
aired iPreemptions date and time aired.

5-SA-8/21-9.30 AM
ISA-8/28-10:00 AM

SA [10:30 AM] 10 B

RJcirorvvrinroseoces sy A e e A N NN DR 00

Length of Program 30 (Imnutes)
fAge of 'I‘argct Chﬂd Audlence from 13 yearsto 16 years

A R S e e e R e e R S e s ‘ AT S e R A N T e e

iDescribe the educational and informational objective of the program and how it meets the definition of Core Programming,
The educational objective of this program is to demonstrate how the knowledge of one or more characters in the story

iknowledge conveys an educational message to the audience which may fall into one or more categories -
:intellectual-cognitive and/or socio-emotional. The message will ahvays be integral to the plot and present throughout

ito be safe and stay focused. The series follows the encounters and problem-solving of two young men fhrough an

moves from one level to a more informed or higher level of knowledge by the end of each episode. This change in

the seript. This objective is achieved in this series by exploring the pressures of living in a big city environment where
situations are sometimes so difficult and chalienging, kids have to learn sophisticated and responsible decision-making

Lt

= cveniiubschookyear-at-hiaphatiantigh-and shows teens-howtovorkewith thely principal, family and friends to be~eelo—ee -0
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| Age of Target Child Audience: from 13yearsto l6yeas |

http:/deftifoss. fec.gov:8080/cgi-bin‘websql/prod/kidvid/prod/f398 pi

iITitle of Program 46 Origination )
One World Network
i ‘.Daysfl" imes Program Regularly Scheduled: Total times  ;Number of If preempted and rescheduled, Jist
: aired :Preemptions date and time aired,
SA[10:00 AM] e 10 . |SA-8121:0:00 AM
Length of Program 30 (mmules) SA-8/28-9:30 AM
|Age of Target Child Audlencc from 13 years to. 16 years

Describe the educational and informational Ob_]CCtl\’f: of the program and how it meets the deﬁmhon of Core Progrannmng
The educational objective of this program is to demonstrate how the knowledge of one or more characters in the story
imoves from one Jevel {o a more informed or higher level of knowledge by the end of each episode, This change in
iknowledge conveys an educational message to the audience which may fall into one or more categories —
fginteUectual-cogniﬁ$'e and/or socio-emotional. The message will always be integral to the plot and present throughout
ithe script. This objective is achieved through this series by exploring socio-emotional themes of identity, self-worth,
isocial reciprocity, service to others and acceptance of differences. Through the characters in the show, our audience
iwill see examples of different approaches to resolving problems caused by these issues,

Non-Core Educational and Informational Programming

6. Complete the following for each program that you aired during the past three months that is specifically designed to meet the
educational and informational needs of children ages 16 and under, but does not meet one or more elements of the definition of
Core Programming. See 47 C.F.R. Section 73.671. Complete chart below for each additional such educational and informational

program,

Title of Program #1: Origination

i{1Young America Outdoors Syndicated
Dates/Times Program Aired: Total times ?Number of f preempted and rescheduled,
9 aired ~ iPreemptions o hst date and i:me alred

[SA(L1:30AM) 7/10,7/17,7/24,/31,8/7,8/14 SU1:00 {10 10
{PM) 9/5,9/12 & SU(12:00P) 9/19 & 9126 e -

R B i

{Length of Program. 30 (mmutes)

iDescribe the program.

i Does the program have educating and informing children ages 16 and under as z significant
purposc‘?

‘Produced for children ages 13 to 16 to educate and inform them about the environment and various outdoor activities
that they can enjoy with their families and friends. Guests and experts share their knowledge to help children
partmlpatc safe]y in the actmnes featured on the show

_.\ e LR o T T O

,,,,,,,,,,,,,,,,,,,,,,,

i I Yes, does the hcensec 1dcnufy each program at the begmnmg of its airing consistent with 47 X Yes___No
i C.F.R Section 73.6737

L e R A P A e S S e e e e

i target child audience, to publishers of program guides consistent with 47 C.F.R Section 73.6737

If Yes, does the licensee provide information regarding the program, including an indication of the _X_Yes  No

40f 8
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7. Complete the following for each program that you plan to air for the next quarter that meets the definition of Core
Programming.

H T.
Saved By the Bell: The New Class

Ornigination
Network

: Days/Times Program Regularly
Scheduled:

........ e

e T R T

{ Total times 1o {Length of Program
ibe aired

...................

§13"

H

Age of Target Child Audience:

A R

om 13 to 16 (years)

iDescribe the educational and informational objective of the program and how it meets the definition of Core Programming.

The educational objective of this program is to demonstrate how the knowledge of one or more characters in the story
{moves from one level to a more informed or higher level of knowledge by the end of each episede. This change in
knowledge conveys an educational message to the audience which may fall into one or more categories -
‘intellectual-cognitive and/or socio-emotional. The message will always be integral to the plot and present throughout
ithe script. This objective is achieved through this series by exploring social themes through the daily school life of six
teenage friends at Bayside High who help each other make the most of growing up in a complicated world, The Bayside
kids give teens a useful perspective on many of the tough issues they have to face both in their peer relationships, and

................. reveii

AR

A o o S st

R EEee

pateeat

HTitle o E"rogram

--------------------

................................................................

T_Hang Time y
Days/Times Program Regularly Total times to {Length of Program Age of Target Child Audience:
Scheduled: be aired | |
SADBOAM] 3 e 0G0 J6gensy

Describe the educational and i

onal objective of the program and how it meets the definition of Core Programming.
iThe educational objective of this program is to demonstrate how the knowledge of one or more characters in the story
imoves from one level to a more informed or higher level of knowledge by the end of each episode. This change in
knowledge conveys an educational message to the audience which may fall into one or more categories -
iintellectual-cognitive and/or socio-emotional. The message will always be integral to the plot and present throughout
ithe script. This objective is achieved in this series by showing how a group of teens deals with gender equality,
icompetition, cooperation, and balancing priorities.

T e e e S T S e R R

e

iqTitle

of Program #3:

{NBA: Inside Stuff =~ s

{{Days/Times Program Regularly Total times to {] ength of Program §Age of Target Child Audience:
Scheduled: be aired :

{[SA [11:00 AM] 113 :30 (minutes) ifrom 13 to 16 (years)

linterviews and comme

T

R P A

Describe the educational and informational objective of the program and how it meets the definition of Core Programming.
The educational ebjective of this program is te introduce the teen audience to the pro-social, off-court activities of
basketball players and other individuals, and to individuals who have overcome various obstacles in order to achieve
itheir goals. The program segments are based on a curriculum inspired by the U.S, Department of Education's Goals
2000, with particular focus en messages encouraging the following values: school completion, community service,
cooperation, telerance of differences;healthful practices and athletics, peaceful conflict resolutions and global
awareness. These educational and informational messages are conveyed primarily through real life examples,

y by the program's

50f8
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Ongmauon

T1tle of Program #4 7

{City Guys (1) Network
{{Days/Times Program Regularly i Total times to ;] ength of Program  Age of Target Child Audience:
i be aired

Scheduled: e ORI A S e
{SA [10:00 AM] 513 30 (mmutes) 'from 13 to 16 (years)

Describe the educational and informational objective of the program and how it meets the definition of Core Programming,

the script, This objective is achieved in this series by exploring the pressures of living in a big city environment where

{evenﬂ'ui school year at Manhattan High and shows teens how to work with their prineipal, family and fricnds to be

The educational objective of this program is to demonstrate how the knowledge of one or more characters in the story
moves from one level to a more informed or higher level of knowledge by the end of each episode. This change in
knowledge conveys an educational message to the audience which may fall info one or more categories -
intellectual-cognitive and/or socio-emotional. The message will always be integral io the plot and present throughout

situations are sometimes so difficult and challenging, kids have to Iearn sophisticated and responsible decisien-making
to be safe and stay focused. The series follows the encounters and problem-solving of two young men through an

A live action program designed to meet the educational and informational needs of children. Each episode, the cameras

successful,
{Title of Program #5; Origination
3T ack Hanna s Ammal Adventure Syndlcated

Daysfl‘ ;mes Program Regularly
{Scheduled:

Total nmes lo
be aired

.i3

Dcscrtbe the educational and mformahonal objective of the program and how it meets the definition of Core Programming.

follow Jack as he spends time with nature's creatures across the continents, He talks with people that are
Ynowledgeable about each animal and habitat, teaching as he goes. Each is designed to reveal to children the world
around them in a way that presents positive role models and pro-social values within an environmentally responsible

S g Y

juniverse, eosetmeneimtesn .
.. Tltle Of Pr Qgram #6 i o Ong]']:l ;a‘g;.m-.x-.\-‘-.-.-.-
{OneWorld R ... SO
{Days/Times Program Regularly ~ {Total tmesto {Length of Program | Age of Target Child Audience:

i{Scheduled: sbeaired

1SA [10:30 AM] (13~ :30 (minotes) from 13 to 16 (years)

iDescribe the educational and informational objective of the program and how it meets the definition of Core Programming,
The educational objective of this program is to demonstrate how the knowledge of one or more characters in the story
moves from one level fo a more informed or higher level of knowledge by the end of each episode. This change in
knowledge conveys an educational messsage to the audience which may fall into one or mere categories -
intellectual-cognitive and/or socio-cmotional. The message will always be integral to the plot and present throughout
the seript. This objective is achieved through this series by exploring socio-emotional themes of identity, self-worth,

social reciprocity, service to others and acceptance of differences. Through the eharacters in the show, our audicnce

E-ml] sce examples ol‘ dlﬂ'erent approaches to resolving problcms caused by these issues.

N R

8. Does the licensee publicize the existence and location of the stations's Children's Television
Programming Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(a)(8)(iii)?

9. List Core Programs, if any, aired by other stations that are sponsored by the licensce and that meet the criteria set forth in 47
C.F.R. Section 73.671. Also indicate whether the amount of total Core Programiming broadcast by another station increased.

6ol
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NameofProgram “{Call Letters of Statlon Amng Channel Number of Station | Did total programmmg
i Sponsored Program 1A1rmg Sponsored Program Increase?
{ g T —— ’ o Yes __No

For each Core Program sponsored by the licensee, complete the chart below.

{Title of Program #1

T T

EERELERECRELE

ERELERLEN

; Days/T imes Program:Regularly Scheduled:

e Y Y R e e e Y R 1

Length of Program:  (minutes)
Age of Target Child Audience: from  ye - _
escribe the educational and informational objective of the program and how it meets thc defmmon of Core Programming,

e 3 A S N P S e

110. Name of children's programming liaison:

o

Telephone Number (include area code)
i 615/353-2261

Name

i Brenda Jordan

| Address Internet Mail Address (if applicable)

5700 Knob Road
 City State
| Nashville TN

11. Include any other comments or information you want the Commission to consider in evaluating your compliance with the
Children's Television Act (or use this space for supplemental explanations). This may include information on any other non-core
educational and informational programming that you aired this quarter or plan to air during the next quarter, or any existing or
proposed non-broadcast efforts that will enhance the educational and informational value of such programming to children. See

47 CF.R. Section 73.671, NOTE 2.

Tof8
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3 .S";e pubhcﬁleforpuhhcsenlcc announceme.;};“&;ﬁéned specﬂ'lcallyforchﬂdren

To supplement and enhance the educational value of the network's "Teen NBC" programs, NBC has a website
(www.nbe.com/tnbc) specifically dedicated to teens. The design of this site not only brings teens to the website for
ientertainment, but provides a valuable means of amplifying the educational content of the shows by bringing teens to a

new level of exploration for the subjects presented in the shows,

‘Highlights of the website include the feature "How Do You Rate?" which allows viewers to explore in depth many of
the difficult issues TNBC characters face each week, including substance abuse, sexual harassment, peer pressure,
competition, violence, conflict resolution and many critical family issues, Teens take quizzes and surveys to see how
ithey would handle these situations, and through video clips, compare thejr responses with each show's resolution. :
:"How Do You Rate?" will also collect data and allow teens to see how their answers compare with other teens on the :

isite.

i Other features of the website include the "Take A Stand" section which encourages teens to get involved in community
iservice by profiling teen voluntecrs and voluntary organizations across the country, and the " College Connection"
isection which features links for teens to get information on college scholarship opportunities.

A note about the response to "Total times aired" for "Saved by the Bell”, "Hang Time(1)","NBA Inside Stuff™, " City
Guys", "One World" for this quarter. Several episodes of these programs were preempted because of network sports
broadcasts and rescheduled. It is our understanding that under ""Total Times Aired", the FCC wants listed only those
iweeks where the show aired in its normal time period. To calculate the total number of times the show aired wither at

its normal time or in its fixed second home, it is necessary to add together the columns marked "Total Times Aired"
and "Number of Preemptions” when it is indicated that an episode was preempted and rescheduled.

(It was necessary to reschedule certain shows this uarter due to conflicts with live network sports. In each instance of
rescheduling, prior notice was given to viewers both over-the-air and through our local listing services.)

[It was necessary fo reschedule certain shows this quarter due to conflicts with live network sports. In each instance of
irescheduling, prior notice was given to viewers both over-the-air and through our local listing services.)

WILLFUL FALSE STATEMENTS MADE ON THIS FORM ARE PUNISHABLE BY FINE AND/OR
IMPRISONMENT (U.S. CODE, TITLE 18, SECTION 1001), AND/OR REVOCATION OF ANY STATION LICENSE
OR CONSTRUCTION PERMIT (U.S. CODE, TITLE 47, SECTION 312(a)(1)), AND/OR FORFEITURE (U.S. CODE,

TITLE 47, SECTION 503).

I certify that the statements in this application are true, complete, and correct to the best of my knowledge and belief, and are
made in good faith,

Name of Licensee Signature (only for printedyersion)

Meredith Corporation A
-

Date
10/8/99

T

Auvgust 1997(1.2)
(cnd) J
5
10/8/3999 3:02 PM
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