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FCC 398
Children's Television Programming Report

Report reflects information for the filing peried ending: 03/31/2012

i Licenses Name
] I
| Capital Communicaticons Co., Inc.

: Call Sign Clanns} Nombars Community of License
o N ) City . ' k State : County ; Z3P Code ;
. 5 (digial) West Des Moines IA { Polk : 50266 i

Metwork Affiliakion Nielsen DMA Licenses World Widz Web Home Page Address (if applicable)
Network Des Molnes-Ames www . yabe5. com :
: ABC | i ;
i - o .
| Facility D  Previous Call Sign (f applicable)  License Renewal Expiration Date :
{8661 © 02/01/2013

Analog Core Programming

2 State the average number of hours of Core Programming per week broadoast by the station. See 47 CLE.R. §73.671{c). hours
3
3. (@) Does the Licensee provide information ideniifying each Core Program aired on its station, in¢luding an indication of the larget child audience, to publishers of program guides - w
os required by 47 C.R.R. §73.6737 : H
(%)  Identifyr publishers who were sent informationin 3(a).
4 Complete the following for each program that you aired during the post three months that meets the definition of Core Programming. Complete chart below for ench Core Program,
[There are no analog core program reports,]
. . »
Non-Core Educational and Informational Programming
5. Complete the following for each prograrn that you aired doring the past fhree months that is specifically designed fo meet the educational ond informational needs of childrer ages 16 and
urider, but does mot meet one of more elements of the definition of Core Programming. 8ee A7 C.F.R. §73.671. Complete chart below for each additional such educational and informetional
program.
[There are no apalog non-core program reports.}
N
Sponsored Core Programming
6. Lask Core Pragrams, if anty, aired by other analog stations that are sponsored by the Licensee and thet meet the criteria set forth in 47 C.F.R. §73.671. Also indicate whether the amount of total

Core Programming broadcast by another slation inoreased.

{There are no analog sponsored core program broadcast repors J

[There aré no analeg sponsored core progrem delail reperts.]

Digital Core Programming
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7. (a) State the average rumber of koirs of Core Programiming per week broadeast by the station or its main program streom:.

3 hours
i
(1) Did the Licensee broadeast on ifs main digital program streamm the same Chitdien's Core Programming provided on ifs analog chammel? Y
{€) If Yes to 7(h), the Licensee certifies that the representations and children's program information provided with respact 1o its analop chawnel apply equaily ¥ '
with respret to ts main digital program stream.
If No to 7(c), submit as an Exhibit a Statement of Explanation.
: B ;
8 (a) State the average mumber of hours per week of free over-the-aix digital video programming broadeast by ihe station on other than its main prograrm siream. | 168 hours |
() State the averape number of howrs per week of Core Progratming broadeast by the stafion on other than its main program streant. See 47 C.FR. §73.67L. | 5 hours
i
9. (a) Does the Licensee provide information identifying each Core Program aired on its station, incuding an indication of the target child audience, to ‘ ¥
publishers of pregram guides as required by 47 C.F.R. §73.673? :
(1 Ideniify publishers who were sent information in 94g).
ﬁ FYI, Tribune, TV Guide, TV Data, 20th Television, Listings and Rovicorp.
1. Complete the following for each program that you aired during the past three months that meeis the definftion of Core Programming. Complete chart below for each Core Prograzn.
! Title of Digital €ore Program #1 ! Osigiration
! Jack Hanna's Wild Countdown { SYNDICATED :
: i
Regular Schedule otal Times Aired at Regulady Scheduled Timne Number of Pre-emptions
; Saturday's 8:00am P13 E
! Length of Program Age of Target Audience E/t Symibol Used As
i . . . . . - o . | From . To 7 Required
! 30 minutes [

13 vyears é 16 years Y
Deseribe the edueational and informational objective of the program and how it meets the definifion of Core Programming

i Wildlife expert and animal ambassador, Jack Hanna, brings the viewer face-to face with the best
; of the beasts. In this weekly half-hour series that will engage viewers 13-16, as well as the
Ewhole family, Jack highlights his favorite animals and adventures from around the world.

; Presented in countdown style, Jack offers up a different 'top ten' each week in a variety of
categories., What are the top ten 'fastest animals in Africa,' 'tallest insects,' 'biggest
eaters, ' smartest birds'...Jack will answer zll of these questions and more. As Jack reveals
the categories, he gives further insights and interesting facts about the animals allowing

: viewers of all ages the opportunity tc be entertained as well as learn more about the

: fascinating animal kingdom in Jack Hanna's Wild Countdown.

Title of Digital Core-: ngr:am #2. - ) - . D.ﬁgimtion - i
f Ocean Mysteries with Jeff Corwin SYNDICATED
l.iegular Schedule VTDtal Times Adred at Regulesly Schedided Time - . A Nurmber of Pre-emphons i
Saturday's 8:30am 13 |

Length of Program V Ape of Target Audience | E/ Symhbol Usedt As

i . From . To . . Required

30 minutes 13 years : 16 years : Y

" Desctibe the educational and informational objective of the program and how it mieets the dafinition of Core Programming

The half-hour weekly series, Ocean Mysteries, offers a fresh approach to the gquest for aguatic
“understanding by blending stories of fascinating sea creatures, comparisons to popular land
“animals, and analogies to human experience. Hosted by Jeff Corwin, Ocean Mysteries is produced
; for ages 13-16 - and heyond -by showing how animals share the same behavicrs, challenges and

- triumphs that bumans de. From exciting rescues of abandeoned animals to unexpected conflicts in
- the "family dynamics' of the mingling species, viewers will get to know - and care- about these
. heroes, and all of the fascinating life teeming in our oceans.

i
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. Title of Digital Core Program #3 Origination ;
| Born To Explore | SYNDTICATED :
_ Regular Scheditte . Total Times Aired at Regularly Scheduled Time Number of Pre-emptions

- Saturday's 9:00am 13
‘ Length of Program Age of Target Audience © B/l Symbvol Used As '
) . . : From To : Required
. 30 minutes |

13 years 16 years Y

Deserbe the educational and informational objzctive of the program end how it meets the definition of Core Progremming

. Developed and produced for 13- 16 year olds, the world's cultures and its gecgraphical wonders .
ceme alive as the youngest president in Explorers Club history, Richard Wiese, takes viewers on
a globetrotting adventure., While developed for 13-16 year olds, Born te Explere is engaging for
. the whole family. In this weekly half-hour series, Richard uncovers amazing facts of nature and
' manmade treasures. In Born to Explore, Richard Wiese takes the role of the ultimate Social
Studies teacher tc a new level, brining the viewlng audience to the places and people of our

: world whe form our cultures, Whether he climbs Mount Kilimanjaro, explores why people live a

* the base of an active volcano, or travels down the Nile River, viewers will travels the world
without leaving their homes.

:?VTiﬂeofDigrﬂa] C&e?rograﬁﬁ ) . . B . o ) r Originstion |
T Culture Click k SYNDICATEDR
: Regu]f.n' Sch.edule - . ' . Total Times Aireli at Regnlarly Scheduled Time - ‘ Number of Pre-eniptions “
E Saturday's 9:;30am ; 13 % ?
4 Lt;.ngth of Program . . - . ) VA‘ge omeg;etAudier;ce 7 E/T Symibol Used As.
% - e . . . . - VFi.qm S - | ch“.imd
30 minutes I 13 wvyears 16 vyears A b4

] Describa the educational and informationat objeotive of the program and how it meets the definition of Core Programming

! Culture Click is a weekly half-hour series that explores the genesis of - and reasons behind-

§ cultural events that permeate our everyday lives. Developed and produced for viewers aged 13-

: 16, host Nzinga Blake opens each episode from her virtual reality set with a list of what's

; trending on search engines that week. These topics will serve as a jumping—off point for a deep
i dive into the culture viewers 13-16 will embrace. Fach week Nzinga will analyze and answer the
questions that shape our society - using the power and speed of the internet and user-generated
questions and content. Experts in pop culture will join her to add insight and historical
perspective. And most importantly, viewers will come away with a week's work of "aha" moments
to share with their friends and family. Six degrees of separation takes on a whole new meaning,
and there's no limit to what viewers will learn when they experience Culture Click.

' Title of Digital Core Proram #5 . 7 ¢ Crigination i
l Everyday Health SYNDICATED :
Regular Schedule . Tola.l Times Aired at Regularly Scheduled Time . Number of Pre-emptions :
¢ Saturday's 10:00am : 13
© Length of Program Age of Torget Audience " Bt Symbol Used As

' From To : Required j
30 minutes 13 years 16 years | v ;

Desoribe tlte educational and informational objective of the program and how it meets the definition of Core Prograrmning

. 16, our hosts scan the country finding those who 'pay it forward' to promote health and

" wellness. The remarkable people that viewers meet are referred to as 'agenis of change,’

. special individuals who are making big changes in people's lives, one small step at a time.

| Everyday Health is a series that uniquely raises awareness to help fight cbesity, raise self-

- esteem, establish physical fitness habits and prevent negative health choices. An inspirational
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program about people who confront challenges by taking control, Everyday Health, through
: captivating storytelling, reports on amazing teens and other selfless Americans who are 'paying
it forward, 'with good will and new ideas that will inspire other teens to take action.

© Title of Digitol Core Program #6 " Origimation
: Food For Thought with Claire Thomas SYNDICATED '
Regular Schedule ‘otal Times Aired at Regidardy Scheduled Time . Mumber of Pre-emptions

! Saturday's 10:30am 13

. Length of Program . Age of Target Audience LRI Symhbol Used As

; T T S

" 30 minutes ! t i

13 years i 16 years : Y

- Describe the educational and informational objective of the program and how it meets the definition of Core Programming

. Young, enthusiastic and passionate about food, Claire Thomas is the 22 year old host who opens

? viewers' eyes to how everyday life can inspire culinary creations in Food for Thought. Each

. weekly-half hour, produced for ages 13-16, informs and educates teens about the power of food

; as a tool for exploring new places, meeting new people and learning about different cultures.

: Claire serves as a role model for 13-16 year old viewers by showing her passicn for her family,

: life, and healthy living by sharing stories in the kitchen. Creative inspiration can come from

any place at any time - sometimes from family, sometimes from friends, or even from bloggers

needing her help, No matter how exetic or local the location, she's always in search of new !

tastes and places to explore. Based on her unidque perspective gathered throughout each episode,

| Claire will teach the audience how to prepare the "inspired" dish while promoting a healthy .
attitude towards food and life. H

1. Does the Licensee certify that af least 50% of the Core Programeting cormted toward meeting the addiional prograrmming guidsline (applied to free video programming aired on other i
than the main program stream) did not consist of program episodes that had wready aired within the previous seven days either on the station's main progsam stream or on another of the :
station's free digital program stecatns? Y

£ No, submit as an Exhibit n Statement of Explanation setting forth the number of repents in excess of the repeat limit and the times and dates the episodes involved were aired. . i

Non-Core Educational and Informational Programming

12, Caomplete the following for each program that yon aired during the past three months that is specifically designed fo mect the edacational and informationat needs of children ages 16 and
under, but does nof meet one or more etements of the definition of Core Programming. See 47 C.E.IL §73.671, Complete chard below for eacls additional such educational and information
program.

[There are no digital non-core program reporis.}

Sponsored Core Programming

13. List Core Programs, if any, aired by other stations that are sponscred by the Licensce and thet meet the criteria set fosth in 47 C.F.R. §73.671. Alsnindicate whether the amonnt of tote] Core
Progeamming breadeast by another station increased.

Number Tifle of Digital Sponsored Core Program Call Sigﬂ of Brt;adcaster Channgl Number of Broadeaster ; Tofal Programming ]nc[ease&
1 Mustard Pancakes WOL 5.2 5 N
2 Wild America WOI 5.2 | 5 N
3 Virus Attack . WOI 5.2 5 N
4 Angels Friends - CWOL 5.2 .5 - | N
5 Passport to Exploré S WOL 5.2 5 B

6 | BETA Records  WOL 5.2 5 Z N
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7 Animal Atlas ' WOT 5.2 5 M
8 .; Mustard Pancakes EWOI 5.2 w.é j N
=] % Monsters & Pirates jWOI 5.2 5 j N
10 Ariel, ﬁoey, Eli Too :woz 5.2 . 5 . N
11 Taste Buds | WOT 5.2 5 o N
12 _ Aqua Kids Wor 5.z 5 7 N
13 . Real Life 101 | 7 EWOI 5.2 5 | 7 N
i4 | ﬁajor-Decision o QWOI.Q.Z é 5 5 N
.iS g.ﬁnimai Atlas - %WOI 5.2 . é.é - - | é ﬁ
16 | M.ys.te.r.y Hunter WOt 5.2 s o | N

;l"itle of D13|lal Spansmed C;:re Program #1 ) | Oﬁgimﬁ@ .
% Mustard Pancakes § NETWORK
-i{e.gnlar Schedule N . Tuhﬂ Time.s Adred th RegdmlyISCBEmiédTime R { ‘Nuinber of Pre-emptions
; Monday's 8:00am 5.2 5 2 % o
} Lengih- of.l’mg.ﬁ.\m. . - i Age of Tur.gei Audience V V - A .S);nb.ol Use d As
0 m Cme T
30 minutes : ; i .

i

i 3 years : 6 years

Drescribe the educational and informational objective of the program and how if meets the definition of Clore Programming

Mustard Pancakes (E/I, 3-6) is a television series for children, featuring the loveable and
talented Courtney Campbell, and her family of fun-loving friends. Each episcde mirrors a slice
of everyday life, from problems to celebrations and everything in between. Courtney lives with
her cat, Mr. D, and her three dogs, Oogleberry Ink Dog, Tiny Tina Ten Toes, and Mo — definitely
an offbeat family! Courtney's home is warm, friendly, and inviting. A cozy place, where all
children feel comfortable hanging out, singing scngs, and hearing stories.

Date and Time Aired (if preergpled and rescheduled)

Page 5 of 16

Title of Digital Sponsored éom ?mgmm #2 - V . - f Origination

‘ Wild America NETHORK

( Regular Schedule . . Total Times ;\ir.ed I.li Regularly Scheduleci'i‘ilne - Number of Pre-empticns V

j Monday's B:30am 5.2 i 2 %0

Length of Program ‘ Ape of Tasé& Audience E/T Symbol Used ;\s i
o . . . From : To ’ Required

. 30 minutes 13 years : 16 years Y

Deseribe the educational and inf ional ohjective of the program: and how it meets the dFnition of Core Progranening

i Wild America (E/I, 13-16) - Wild America is targeted to children ages 13-16. The key

- educational objective of the program is to familiarize children with the animals of the North
. Bmerican continent and their interaction with other animals and their environment. Throughout
: the series emphasis will be placed upon protecting endangered species and the impact that

: humans have while interacting in their environment.

i Date end Time Aired (£ preempted and rescheduled)

http:/Nlicensing fcc.gov/KidVid/public/filing/form398.faces
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i Title of Digital Sponsored Core Program #3 Crigination

| virus Attack . NETWORK :

Regular Schedule . . Total Times Aired at Regularly Scheduled Time umber of Pre-emptions

Tuesday's B8:00am 5.2 2 i 0

; Lengt.h of Progrom . . . . . Age of Target Audience i B/i Symbol Used As

: . : From ; To ; Required
30 minutes 13 years f i& years é Y

Brescribe the educational and informational objective of the program and how it meets the deflnition of Core Progranmming

. Under attack from monstrous viruses, the Earth could socon be doomed. Each virus, with its own
unique characteristics and super powers, can transform, multiply, mutate and fuse together to
become even more powerful.

Date and Fime Aired Gf preempted and rescheduledy

! Title f Digital Sponsored Core Program #4 | Ongination ‘
: ) . S . L e . o ]
| Angels Friends \ NETWORK :
! Regular Schednle Tolal Tirnes Aired at Regularly Scheduled Time Number of Pre-emptions
1 e e e : A - E i S
i Tuesday’'s 8:30am 5.2 Lz ; 0 ;
1 : ! i
! Length of Propram ] Age of Target Audience B/ Symbol Used As
i 30 minutes i i i
¥ ;

i

i 13 years } 16 years

! Deseribe the educational and informational objective of the program and how if meets the definition of Core Propramming

. Angel's Friends provides CORE programming in the areas of particular concern to young teens

: including social themes and coping strategies through school life of animated teen-aged angels
learning to be Guardian Angels and their nemesis &?" The Devilsg &?" that are practicing to

. become Guardian Devils, Kids are taken on an inspirational journey that stirs their spirit and
! provides moral tools for the decisions they face in everyday life. The multi-ethnic angels i
i serve as role modeils for young teen viewers as they deal with such issues as the right to say
é "no,' the meaning of herocism, bullying and ether issues of partiecular concern to young teens.

: Dote and Time Ared {if preernpted and rescheduled) ;

" Tifle of Digital Sponsored Core Program #3 i Origination

! Passport to Explore ! NETWORK

; Regular Schedule 'otnl Times Aired at Regularly Scheduled Tims Numiber of Pre-emptions
HWednesday's 8:00am 5.2 .2 0 :

- Lengthof Program : Age of Target Audience B/ Symbol Used As

N me“ : To Required
. 30 minutes : :
: 13 years : 16 years . Y

Dastribe the educational and informational chjective of the program and how it meets the definition of Core Programmiing

Passport To Explore takes an atypical appreach, since the focus is specifically aimed at the

http:/flicensing.fcc.gov/KidVid/public/filing/form398 faces 4/2/2012
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i 13~16 year—old set. Teens - the "Young Expleorers" - travel the globe in search of exciting and

! adventure filled places and learn a littie something in the process.

Date and Time Aired (if presmpted and rescheduled)

i
i
|
i
I
i

Title of Di;g.itai Spm-;omd Core Proéram #6 . . . - f Origination o . !
BETA Records ; METWORK E
Regular Schednle V Total Times Air?.d at Regulaﬂ.y S;hedlﬂed Time , . } lember ot; Pre-emptions 1
! Wednesday's 8:30am 5.2 j 2 % 0
Length éf Frogram ' R Age of Target Audience | i EN Sjwr;bul.Used as
; Lo R . ! From ‘ To : j Required
E 30 minutes E 13 years ; 16 years ? ¥ ;
Bescribs e P.r’ fions ’.i-!.!l.d. informational oi;jecﬁva ot;ﬂle pmgiam and how it ;nee-ts.ﬁw definition ;)f Cc;r.chmgrazﬁumg

. 1. Making choices in life is an ongoing subject. A challenge faced by all Teens in this i
I category. 2. Provides a good impetus for Teens being committing to their music education -
: giving them the ability teo get scholarships, and a good positive medium for reaching their

i career doals. 3. Makes Teens aware of past and present music histery. 4. Hosts interview up~ ?
and-coming musical artists about their inspirations a?" emphasizing their education - showing
Teens how they can make their own voices heard. 5. Attributes and advice, emphasized by the
hosts and their guests, instill a grounded balance of priorities, commitment, and perseverance
Teens can apply to their lives. 6. BETA Records TV's website that can be easily accessed by
parents and provides a clear description of the types of programming offered. It alse provides
a listing of when shows are aired on broadcasting stations through the USA. Advanced notice of
programming is available to parents and consumers by The website.

Date and Time Aired (if preempled and rescheduled)

'i'itlc of Di.gital Sponsorcd Core Program #7 V o . . . o o . O;igimt.i(.)n.

Animal Atlas NETWORK :
[ T U . . . ! :
Regular Schedule : Total Times Aired at Regularly Scheduled Time Mutber of Pre-cmplions
; Thursday's 8:00am 5.2 g 2 % 0 j
Lengthof ngrﬁ . Age of Target Audience . L EN Symibel Used As ;
H - . . . o . - From B To . ; .. anm“.’d |
30 minutes 13 years 16 years Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programuning

: Animal Atlas is a weekly half-hour program designed and produced for children aged 13-16 about
" the animal kingdom. Every week viewers are given an in-depth lock at many different kinds of

i animals, their biology and habitats, their eating and socializing habits, and much, much more.
. The series features an up-beat and entertaining narration over beautifully-shot animal footage
" from zoos and wildlife habitats all over the world. Without pandering, pontificating, oxr

. watering down material, it broadens the knowledge and perspective of young viewers through

i friendly and fascinating presentation of information about the animal world.

: Date and Time Adred (if preempted md rescheduled)

! Tifle of Digital Sponsored Core Frogmm #8 ! Originstion
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Mustard Pancakes  NETWORK
.Re-gu.l-at S(.:hedule Total Times Aired at Regulax.ly Scheduled Time Mumbes of Pra-emplion.'ls
: Thursday's 8:30am 5.2 . 2 % o] ;
‘ !.,engﬂl ol'Pn;ogra1n l Age of Target Au.di.em:e .Efl Symibal .U.sed As i
e - . : o P Required

30 minutes : 3 years : 6 years : Y

" Desaribie the educationat and informational objective of the prograrm and how it nizets the defimition of Core Propramming

i Mustard Pancakes (E/I, 3-6} is a television series for children, featuring the loveable and

" talented Courtney Campbell, and her family of fun-loving friends. Each episode mirrors a slice

‘ of everyday life, from problems to celebrations and everything in between. Courtney lives with

" her cat, Mr. D, and her three dogs, Oogleberry Ink Dog, Tiny Tina Ten Toes, and Mo - definitely !
i an oftheat family! Courtney's home is warm, friendly, and inviting. A cozy place, where all !
f children feel comfortable hanging out, singing songs, and hearing stories.

; Drate and Time Aited (if preempted and sescheduled) |

; could Iead to their graduation and certify them as full-fledged pirates. However, the two must
i put their differences aside and join forces to defeat their teacher, the dreaded Espadon, who
{ hopes to claim the treasure for himself!

Date and Time Aived ({ preempted and rescheduled)

{ Title of Digitel Sponsored Core Program #9

Monsters & Pirates NETWORK

i
i
i
1
|
!

Regtlinr ;S»clledu]e V Tofal Times Aired ;.1t l.legu]arlryr ScheduledTir*ze : I;Iumber of fxe—cmpiiuns

Friday's 8:00am 5.2 2 0 A

Length of PIDEIE;IH . . . .Age of” 'E‘a:getf-\.u-dée.:nce- . . E.'I Sy.mboi Used As
. .. . . . - ' | . I-mm | o o | qumwd

30 minutes i 6 years } 12 years Y

Deseribe the educational and informationat objective of the program and how it nieets the definition of Core Programming

Two rival students at the famous "Blackbeard Academy" embark on a treasure-hunt challenge that

! Tille of Digital Sponsored Core Progran #10 -  Origination

Ariel, Zoey, Eli Too NETWORK

Regn]arScﬁeduEer . . '['ol;al Tnmes ;\i.;ed .a.t}!.ugulmly Scheduled Time 3 Mumber of Pre-emptians
Friday's 8:30zam 5.2 2 0

Length ofi’mgram o h Age of Target Andience | . E/L Symbel Used As
: . . . : " From . To Required

: 30 minutes 13 years 16 years Y

. Describe the educational and informational objective of the program and how it meets the definition of Core Programming

The "Ariel andZoey,E 1i Too" series is a children's informationals how, hosted b y three

cgiblings; twin girls, Ariel and Zoey and their younger brother, Eli. As hosts, thess children
. entertain and inform their audience through song, dance, music and dialogue. Boys and giris
" hetweent he ageso f 13 and 16 years old will be interested in watching eache piscdet o learn
somethingn ew and pertinentt o adosescenltif e, including following dreams and setting goals.
. Character education is an integral part of academic education, as well as family life. This

hitp:/Mlicensing.fcc.gov/Kid Vid/public/filing/form398.faces 4/2/2012
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j show suppeortsa nd encouragesr espectf or others,h aving integrity, following directions,

putting forth best effort and taking responsibility, which is a wenderful message for American

- youth. "Ariel and Zoey, Eli Teoo" is an upbeat, fun, diverse and entertaining children's

- television series that will inform young pecple on a variety of subjecis, while keeping their
! interest. Although it 1s a show that young people will be drawn to on their own, parents can
gwatch it with their children and use it as a discussion platform for many important subjects.

: Date and Time Aired (if preempted and rescheduled)

: Title of Digital Sponsared Core Program #11 | Onigination
. Taste Buds | NETWORK
Regular Schedule ¢ Total Times Aired 2t Regularly Schedided Titne I Number of Pre-cimptions {
! Sunday's 8:00am 5.2 i1l ] ;
! Length of Program Age of Target Audience B/ 8ymbol Used As

. . o . . oo 7 B o Required
{30 minutes

, Taste Buds is a weekly half-hcur series for children aged 13 &?" 16 that encourages them to
: think about what they eat, be creative in the kitchen, and explore feoods from the world around

. Descnibe the educational and informational objective of the program and how it meets the definition of Core Programming

I adventures. With a group of young hosts who are culinary explorers, viewers will delve into the
culture, history, science, and art behind the food. Each episode explores a new food theme,
: beginning with the simple phrase, &??Foods that..&?0 and rounding off with the hosts creating

13 years : 16 years ‘ Y

them. Viewers learn and laugh as the hosts cook up age-appropriate recipes and go on fun food

and customizing theme-inspired recipes that kids and parents will want to make together. Taste
Buds communicates a positive message about healthy eating, kitchen safety, and environmental
responsibility. :

Date and Time Aired (if preempted snd rescheduled) ]

! Titlof Digitat Sponsorod Core Progaun #12. - ' | orgimtion
Aqua Kids ' NETWORK :

Regula: Séheéllie o - . ;'l-‘clal. Times Asred at Rzguiaﬂy Scheduled;?rimer . ' N.um‘DaI af Pm;t;;np.ﬁo;l-s :

Sunday's B8:30am 5.2 1L ; o] '

Lenglh of i;mg[am 7 h - . Age of Target Audience ' ' EA Symbol Used As

’ PR i Feom 1— - To . Required

é 30 minutes 13 years : 16 vyears ; Y

Deseribe the edueationsl and infosmational objective of the program and how it meets the definition of Core Prograrming

Aqua Kids Adventures is designed and produced teo educate children aged 13-16 about the

" dimpeortance of protecting aguatic environments and the animals that live in marine habitats,

. This weekly half-hour series strives to show teens that with a little dedication and the right
" attitude, they have the ability to make a difference within their own communities, In each

- episode, Host Molly and the Aqua Kids crew travel the glcbe while sharing their adventures and
‘ what they learn about preserving a world for everyone to explore. Whether ita??s saving sea

i turtles or participating in a beach cleanup, the Aqua Kids demonstrate the real and lasting

- contribution children can make in protecting the future of their community and the world.

j Date and Time Aired (if preempted and resclieduled)

hitp://flicensing fce.gov/KidVid/public/filing/form398 faces
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“Title of Digital Sponsored Core Program #13 \ Origination

' Real Life 101 . NETWORK

~ Regular Schedule  Totel Times Aired a¢ Repulary Scheduled Time . Mumber of Pre-emptions

" Sunday's 9:00am 5.2 S L0

: Length of Program Age of Target Audience E/1 Symibol Used As
: i . Required

: From : To ) ]

! 30 minutes ; :

! i 13 years 16 years k Y

Drescribie the educational and infe jomal objective of the program and how it meets ihe definition of Core Programming ]

! Real Life 101 is a weekly half-hour program designed and produced for children aged 13-16. Each
f episode finds hosts Christie an dShawn exploring new professions in the exciting world of work.
. Real Life 101 presents real people pursuing real jobs and careers in an educational and

; informational format designed to help its viewers make important decisions about preparing for
the future. The careers and people featured are carefully selected in order to present wivid

. impressions that can be used by the young audience.

Date and Time Aired (if precmpted and rescheduled)

| Tifle of Bipital Sponsored Core Proggam #14

i | Origination .
f Major Decision f NETWCRK '
! Regutor Schedule Total Times Aired at Regulady Scheduled Tire " Nurbes of Pre-emptions

S Sunday's 9:30am 5.2 ; 11 % 0

Length of Program . - - N l R Age of Target Audience p_,q. Sy1;1bol 1;55(1 Asi . !
. . oo I . . L . f‘;on_‘l__ ) e . chuimdr
30 minutes 13 years 16 vears ¥ !

' Deseribe the educational and inf ional objective of the progeam and how it meeis the dsfinition of Core Prograimming

{ Major Decision is a weekiy half-hour program designed and produced for children aged 13-16.

! Hosted by lively and entertaining tens, Major Decision helps guide viewers on the journey to

i choose the ideal career path. Fach Episode focuses on one career with an in-depth interview, a
i multi-faceted review, and career ranking. The importance of career guidance is highlighted in
this series, which gives viewers a glimpse into the life of a different profession in each
episode., As teens prepare for life after high school, Major Decision provides mere information
about the options available to them as adults.

Date and Tiwe Aired (f preempted and rescheduled)

* “Tifle of Digital Spousored Core Prograin #15

. Animal Atlas

¢ Origination

: NETWORK

. R‘;.;ular Sghedule ! Total Tl'ﬂ;(:‘s Ajred at Regutarly Schedu[cri Time Nurber of i’m-:;mpﬁuns

3 Sunday's 10:00am 5.2 L1 : 0

‘ Length of Progvam Age of Target Audi.ence EA Symbal Used As
. From : Te Required

- 30 minutes 13 years ‘ 16 years : Y

Describa the educational and informational ebjective of the program and how it meets the defirition of Core Programming .

- Animal Atlas is a weekly half-hour program designed and produced for children aged 13-16 about

http:/Mticensing fce.gov/KidVid/public/filing/form398 faces 4/2/2012
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 the animal kingdom. Every week viewers are given an in-depth look at many different kinds of
 animals, their biology and habitats, their eating and socializing habits, and much, much more.
. The series features an up-beat and entertaining narration over beautifully-shot animal footage
i from zeoos and wildlife habitats all over the world. Without pandering, pontificating, or

' watering down material, it brecadens the knowledge and perspective of young viewers through

. friendly and fascinating presentation of informaticn about the animal world.

Describe the cducational and informational objective of the program and how it meets the defnition of Clore Programming

| Mystery Hunters 1s a weekly hali-hour program designed and produced for children aged 13-16. i

. Every week viewers are taken on a journey around the ¢lobe to investigate the mysteries that [

" have baffled people throughout the ages. Through critical observation, analytical thinking, and

; scientific testing, this series encourages teens to question the world around them. Armed with

; video camera and their instincts, the hosts gather facts and meet the experts, debunking common
myths and ofifering explanations for legends, spocky stories; and unexplained phenomena.

Date and Time Aired GE preempted and rescheduled)

. 30 minutes

Page 11 o1 16

Date and Time Aired (€ preempted and rescheduled)

¢ Title of Digital Sponsored Coze Program #16 ' ' ' o Origination

% Mystery Hunter éNETWORK 3
Reéu]nr Sche.du.le . - . . Total Times J;\.ired- af ﬁej-gula..dy S.c.heduled’l‘ tme ﬁumbes of Pre-emptions ‘\
g Sunday's 10:30am 5.2 f 11 % 4]

Lenpth o.f P;Ogianl . o : , . Age uf Targaé Aud'{e-r;ca L g,q Symihol Used As
; From _'[‘o . anuir.ed
% 30 minutes 13 vyears z 16 years é Y i

Other Matters

Complete the following for esch analog and digital program that you plan fo air for the next quarter that meets the definition of Core Prograrrning. Complete chart below for each Core
Program, identifying whether it is to ba broodeast on the station's analog or digital channe] or both channels.

r TFitle of Plasmed Core Program #1 7 o - . . ;).ri;gi-mlionm

i Jack Hanna's Wild Counidown i NETWORK

Regular Schedule V . . - Total Times to be Aired

isaturday‘s 8:00am 513

?“.Length of Program . V V - . Age of Target Andience s
7 . 7 . From . Ta . :

13 years 16 years

Deseribe the educational and informational objective of the program and how it meets the definition of Core Programmring

' Wildlife experxt and animal ambassador, Jack Hanna, brings the viewer face—-to face with the best
. of the beasts. In this weekly half-hour series that will engage viewers 13-16, as well as the

whole family, Jack highlights his favorite animals and adventures from arcund the world.

j Pregented in countdown style, Jack cffers up a different *top ten' each week in a variety of

categories. What are the top ten 'fastest animals in Africa,' 'tallest insects,' 'biggest

c eaters, ' smartest birds'...Jack will answer all of these questions and more. As Jack reveals

the categories, he gives further insights and interesting facts about the animals allowing

" viewers of all ages the oppeortunity to be entertained as well as learn more about the
. fascinating animal kingdom in Jack Hanna's Wild Countdown.

4/2/2012
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Title of Planned Core Frogram #2 V V B Origination

. Ocean Mysteries with Jeff Corwin NETWORK

Regular Schedule - ' . Total Times to be Ared ;
f Saturday's B:30am P13 :
E I;Ellgﬂl of Program . h A;ga of Target Al.ul.ier.:ce
1 . . ) . . o - s é

- . S }
i 0 minutes i 13 years ! 16 years

‘_ Describe the educational and informational objective of the program and how it meets the definition of Core Programuning

: The half-hour weekly series, Ocean Mysteries, offers a fresh approach to the quest for aguatic
- understanding by blending stories of fascinating sea creatures, comparisons to popular land

" animals, and analogies to human experience. Hosted by Jeff Corwin, Ocean Mysteries is produced
. for ages 13-16 - and beyend -by showing how animals share the same behaviors, challenges and

? triumphs that humans do. From exciting rescues of abandoned animals to unexpected conflicts in
i the 'family dynamics' of the mingling species, viewers will get to know - and care- about these
| heroes, and all of the fascinating life teeming in our oceans.

'lil]l: of Flanned Core fmgra:ﬁ #3 %
; Born To Explore % NETWORK
s | Tt et
? Saturday®s 9:00am ; 13
I i . et .
. Lcm.;ﬂlof Program i Ape of Target Audience

' F IR T S ]
; 30 minutes : i 16 years

! .- e e

13 years

Describe the educational and informational objective of the program and how it 1neets the definition of Core Programming

bDeveloped and preduced for 13- 16 year olds, the world's cultures and its geographical wonders
come alive as the youngest president in Explorers Club history, Richard Wiese, takes viewers on
. 8 globetrotting adventure. While developed for 13-16 year olds, Born to Explore is engaging for !
! the whole family. In this weekly half-hour series, Richard uncovers amazing facts of nature and !
manmade treasures. In Born to Explore, Richard Wiese takes the role of the ultimate Social i
| Studies teacher to a new level, brining the viewing audience to the places and people of our :
world who form our cultures. Whether he climbs Mount Kilimanjaro, explores why people live a

the base of an active volcanc, or travels down the Nile River, viewers will travels the world

. without leaving their homes.

Tills of Planned Core Prr-_)g;am # ‘ ' Ou'g;h.aﬁon. '

; Culture Click ENETWORK

Regular Schedule . . J T.‘otal Tillnes tobe Aired

i Saturday's 9:30am § 1

Length of Program o . " : . . -Age of Target Audieno.a

; . . . . . e o "

+ 30 minutes 13 years : 16 years

: Describe the educational and informational objective of the program and how it meets the defisition of Core Programming

. Culture Click is a weekly half-hour series that explores the genesis of - and reasons behind-

. cultural events that permeate our everyday lives. Developed and produced for viewers aged 13-

. 16, host Nzinga Blake opens each episcde from her virtual reality set with a list of what's

~ trending on search engines that week. These topics will serve as a jumping-oif point for a deep
i dive intc the culture viewers 13-16 will embrace. Each week Nzinga will analyze and answer the
. questions that shape our society - using the power and speed of the internet and user-generated
. questions and content. Experts in pop culture will join her to add insight and historical
~perspeciive. And most importantly, viewers will come away with a week's work of "zha" moments

http:/flicensing.fce.gov/KidVid/public/filing/form398.faces 4/2/2012
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:to share with their friends and family. Six degrees of separation takes on a whole new meaning,
s and there's no limit te what viewers will learn when they experience Culture Click.

Title of Planned Core Program #5 V o . V . . I Origination '
. Sea Rescue NETWORK

Regnlar Schedute : Total ﬁies tobe Aired .
f Saturday's 9:30am % 12

Lmlgﬂ‘l ofl’roéram- o ‘ Age of Target Audience '
- ' _ Fom . T
; 30 minutes ; 13 years : 16 years %
: [ . . . o e

Describe the edweationat and informational objective of the progrem and how it meets the definition of Core Programming

? Sea Rescue, features the rescue, rehabilitation and - in many instances - release back into the
f wild of ocean wildlife. Produced for ages 13-16, Sea Rescue offers educaticnal and entertaining
i television by demonstrating the welfare and medical benefits that rescue and rehabilitation

| programs provide animals. Viewers will also learn that there's a reciprocal benefit: rescued
{animals provide valuable insight into their biology and ecology. This information adds tec the

; pool of knowledge necessary to conserve threatened and endangered species. Fach week, Sea

{ Rescue will leave its audience inspired by the real-life stories of the featured animals and

; rescuers and with a fuller understanding of the rich array of sea life with which we share our

. planet.

Title of Planned Core Program #6 | Origination

! Everyday Health | NETWORK

! Regular Schadule | Tota! Times tabe Aired i
e e . R - . . . e . . . é
. Saturday's 10:00am 113 i
i ; i
B I o S T . . i
¢ Longth of Progiam i Ape of Target Awdience :
: . o . . ?.. Eﬁn” . r 1 T01_7. %
{ 30 minutes ' ) o ] i
! 13 years . 16 years

f Bescrbe the educational and informational objective of the program and how it ineets the definition of Core Programming
© In this weekly half-hour series developed and produced to educate and inform viewers ages 13-
f 16, our hosts scan the country finding those who 'pay it forward' to promote health and

{ wellness. The remarkable people that viewers meet are referred to as 'agents of change, '

i special individuals who are making big changes in people's lives, one small step at a time.

! Everyday Health is a series that uniguely raises awareness to help fight obesity, raise self-
; esteem, establish physical fitness habits and prevent negative healith choices. An inspirational E
j program about people who confront challenges by taking control, Everyday Health, through

§ captivating storytelling, reports cn amazing teens and cther selfless Americans who are 'paying

i it forward, 'with good will and new ideas that will inspire other teens to take action.

: T]ltle of Flammed Core Prograin #7 V . . . ) ‘ C-)ﬁgination
; Food For Thought with Claire Thomas E NETWORK
i Repgular Schedule . . ; Total Times to e Airad
jSaturday's 10:30am 513
Length of Program V V . l Age of Target Audience
. : From Te

| 30 minutes '
mLnute 13 years 16 years

- Describe the educational and informationt objective of the program and how it meets the definition of Cors Programming

: ¥Young, enthusiastic and passionate about food, Claire Thomas is the 22 year old host whe opens :
viewers® eyes to how everyday life can inspire culinary creations in Food for Thought. Each ;

weekly-half hour, produced for ages 13-16, informs and educates teens about the power of food i
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:as a tool for exploring new places, meeting new people and learning about different cultures. !
‘ Claire serves as a role model for 13-16 year old viewers by showing her passion for her family,
life, and healthy living by sharing stories in the kitchen. Creative inspiration can come from
any place at any time - sometimes from family, sometimes from friends, or even from bloggers
needing her help. Mo matter how exotic or local the location, she's always in search of new

. tastes and places to explore. Based on her unique perspective gathered throughout each episcde,
! Claire will teach the audience how to prepare the "inspired" dish while promeoting a healthy

. attitude towards food and life.

| Titde ofﬂarmeciCme Program #8 7 . ‘ Origimation

E Taste Buds ?NETWORK

Regular Scheduls . - ;TomlTimestobeAired
;Sunday's 8:00am 5,2 313 %
Lengmofl’mglam , > Age ofTaIgetAudie;lce !
o em To
E 30 minutes 13 years j 16 years §

Dresenbe the educational and informational objective of the progeam and how it meets The definition of Core Progranmming

E Taste Buds is a weekly half-hour series for children aged 13 - 16 that encourages them fo think
é about what they eat, be creative in the kitchen, and explore foods frem the world around them.

! Viewers learn and laugh as the hosts cook up age—appropriate recipes and go on fun food

? adventures. With a group of young hosts who are culinary explorers, viewers will delve inte the
f culture, history, science, and art behind the food. Each episode expleres a new food theme,

i beginning with the simple phrase, "Foods that..® and rcunding off with the hosts creating and

. customizing theme-inspired recipes that kids and parents will want to make together. Taste Buds
; comnunicates a positive message about healthy ealing, kitchen safety, and envirconmental

{ responsibility.

ém'rmé of Plannod Coro Program 8 { Origination ;
;Aqua Kids % NETWORK é
! Regular Schedule Total Times to he Aired ‘
ESunday‘s 8:30am 5.2 ; 13

: i ;
' Lcnéth- ;)fProgri;Ir; o ) o 7 : Ageof T:;rget Audiénce :
i. . R E :. &mﬁ. . :; .  o E
T 30 minutes 13 years § 16 years %

Describe the educational apd informational objective of the program and how it meets the definition of Core Pregramming 1

. Agua Kids Adventures is designed and produced to educate children aged 13-16 about the

! importance of protecting aquatic environments and the animals that live in marine habitats.

| This weekly half-hour series strives to show teens that with a little dedication and the right
i attitude, they have the ability to make a difference within their own communities. In each

. eplsode, Host Molly and the Agqua Kids crew travel the globe while sharing their adventures and
. what they learn about preserving a world for everyone to explore. Whether it's saving sea
turtles or participating in a keach cleanup, the Agua Kids demonstrate the real and lasting

i contribution children can make in protecting the future of their community and the world.

} Titlc of Manned Caore Program #10 ; Onigination ;
1Real Life 101 ! NETWORK :
* Regutar Schedule : Total Times ta b Aired
' Sunday's 9:00am 5.2 !13
. Length of Program Age of Target Andicnce
: . Trom . . 'fﬁ

30 minutes

13 years 7 16 years
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Brescribe the educational and informational objective of the program and how it meets the definition of Core Progranzming

Real Life 101 is a weekly half-hour program designed and produced for children aged 13-14. Each
episode finds hosts Christie an dShawn exploring new professions in the exciting world of work.
Real Life 101 presents real people pursuing real jobs and careers in an educaticnal and

" informational format designed to help its viewers make important decisions about preparing for
' the future. The careers and people featured are carefully selected in order to present vivid
i impressions that can be used by the young audience.

" File of Planred Core Program #11 i.Drig-imti.Un

- Major Decision NETWORK

Regular Schedule ' '  wotat Times fobe Aired

; Sunday's 9:30am 5.2 513

gLengﬂwamgIam e . S : . ot e

| o . ’ = Frem ; To

: 30 minutes 13 years E 16 years

; "Title of Planned Core Program #12 V : Orgination
Animal Atlas r NETWCRK
Reéuim Sch;:dule ‘[ VToml Times to be Aired
Sunday's 10:00am 5.2 i13
- o 7 - T . Bom T
30 minutes 13 years : 16 years

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

Major Decision is a weekly half-hour program designed and produced for children aged 13-16.
Hosted by lively and entertaining tens, Major Decision helps guide viewers on the journey to
choose the ideal career path. Bach Episode focuses on one career with an in-depth interview, a
multi-faceted review, and career ranking. The importance of career guidance is highlighted in
this series, which gives viewers a glimpse into the life of a different profession in each
episcde. As teens prepare for life after high scheool, Major Decision provides more infermation
about the options available to them as adults.

Deseribe the educational and informational objeetive of the program and how it meets the definjtion of Core Programming

i Animal Atlas is a weekly half-hour program designed and produced for children aged 13-16 about

 the animal kingdom. Every week viewers are given an in—depth look at many different kinds of

: animals, their biology and habitats, their eating and socializing habits, and much, much more.
! The series features an up-bealt and entertaining narration over beautifully-shot animal footage
: from zoos and wildlife habitats all over the world. Without pandering, pontificating, or

; watering down material, it broadens the knowledge and perspective of young viewers through

i friendly and fascinating presentation of information about the animal world.

Till;e of Plunr:ed Core Program #13 . . Origir.mion

fMystery Hunter ENETWORK

Regulor Sche&ﬂe 7 | 'fomi 'I:i.mes to be.A-in;.d

i Sunday's 10:36am 5.2 ;13

Length of Program . . l . Age of Target Audience

. . From ~To

- 30 minutes 13 years ' 16 years

' Deseribe the educational and informational ohjective of the program and how it meets the definition of Core Programiming

;Mystery Hunters is a weekly half-hour program designed and produced for children aged 13-16.
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! Every week viewers are taken on a jeurney around the globe to investigate the mysteries that

! have baffled people throughout the ages. Through critical observation, analytical thinking, and
| scientific testing, this series encourages teens to question the world arcund them. Armed with

video camera and their instincts, the hosts gather facts and meet the experts, debunking common
myths and offering explanations for legends, spooky stories, and unexplained phenomena.

15. Dogs the Licensee publicize the existence and location of the station's Chitdran's Television Programming Reports (FCC 398) as required by 47 C.F.R. §73.3526(2)(1 1)(i11)? Y

16. Tdentify the li '3 children's progy ing liaisen.
| Name ¢ Telephans Number ;
! Randy Shelton : 515-457-9645 %108 ;
! Address | E-mail Address

33903 Westown Parkway rshelton@myabch. com

: ciy ! guate ZIP Code

| West Des Moines i 1A - 50266

i7 Include any other comments ot information you want the Commission to consider in evaluating your cormpliance with fhe Children's Tetevision Act {or use this space for supplemental
explanations). This may include information on any other rion-core edueational and informational programming that you ajted this quaréer or plan lo air during fhe next quarter, ar any existing
orpropesed non-broadeast effors that will enhance the educational and informational value of such programmiing to children. See 47 C.F.R. §73.671, NOTEE 22nd 3.

! WOI partnered with our sister stations KCAU-TV, Sioux City, Iowa and WHBF-TV, Rock Island,

: T1linois to host amd broadecast the 38th Annual Variety Telethon in Maxrch, raising 5 53,020,817
; to support the local children's charity. Since its incepticn on WOI-TV in 1975, the Variety i
! Telethon has raised over $88 million. Through the genercus support of individuals and the
. corpeorate community, Variety has provided funding for capital projects, essential medical
5 equipment and special programs to more than 300 charities throughout Iowa and neighboring
states and have put over 400 “Sunshine Coaches"™ on the road transporting children to new ;
adventures. Chief Operating Officer Ray Cecle and his wife, Susan, served as honorary co-chairs !
of this year's Telethon. WOIL-DT Senior Account Executive Ray Johnson is a founding member of :
the Variety Telethon. ABCS News Anchor Rachel Pierce currently serves on the Board of Directors
of Variety, the Children's Charity, based in Des Moines.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM ARE PUNISHAILE BY FINE ANIVOR IMPRISONMENT (128 CODE, TTTLE 18, SECTION 101), AND/OR
REVOCATION OF ANY STATION LICENSE OR CONSTRUCTION PERMIT (1.8, CODE, TITLE 47, SECTION 312(a)(1)), ANIVOR FORFEITURE (U8, CODE, TITLEA4?,
SECTION 503).

1 cerkify thak the stafomenis in this application are trse, complete, and correct to the hest of my knowledgs and belief, and are made in good faith.

I Capital Communications Co., Inc. A
i :
Date ‘ . i o ; Q"&
. 04/02/2012 '
FCC Porm 398
March 2006
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