
WDKS Issues Programs List 
 

Quarterly Issues Programs  

 

January 1, 2019 – March 31, 2019 
 

The station has identified the following issues as significant issues facing our community in this quarter:  

 
A. Shelter Pet Overpopulation: Our mission is to end the animal overpopulation crisis in our 

community, to find homes for homeless and neglected animals and to provide educational programs, 
fundraisers and volunteer services for the community. In 2018, the lifesaving percentage for animals 
at It Takes A Village was: 99.98% 

 
B. Down Syndrome Awareness: We are partnering with S.M.I.LE. to help educate the public 

about the network of support services available to meet the physical, emotional, spiritual, 
social and educational needs of people of all ages with Down syndrome, their families and 
communities. In 2001,locally there was absolutely nothing current in any medical resource in 
our community, just two very  outdated (1970s circa) articles with disheartening photos. So, 
S.M.I.L.E. was created by a family in Evansville, looking to fill the void of a support group for 
families with Down Syndrome, and share current educational resources.  
 

C. Cancer Awareness: Around 2.3 Million Indiana residents will develop some type of cancer. 
Our goal is to create assist organizations with fundraising and awareness about cancer 
programs available to families in our area. 

 
D. Underprivileged Children: Nearly 25% of children in Vanderburgh County live in poverty. 

The stats in our coverage area also includes Henderson with at 24%.We will partner with 
local agencies to provide supplies to help the children affected by poverty. 

 
E. Diversity Inclusion: Everyone deserves to feel accepted and included, as well as develop 

leadership skills. We partnered with the Girl Scouts to promote their programs that treat 
girls equally and teach usable skills. Girl Scouts of Southwest Indiana is the leading 
organization for leadership development of girls, grades K to 12, in 11 counties of 
southwest Indiana. Approximately 2,000 girls are served locally through outreach 
programming.  

 
F. Buzzed / Drinking and Driving Prevention: In 2016, someone was killed as a result of 

drinking and driving every 50 minutes. We will partner with local non-profit, Logan’s 
Promise, for a campaign to show the impact that impaired driving has on the community, as 
well as giving listeners an opportunity to obtain a free cab ride home. 

 
 

G. Blood Shortage: More than 4.5 million patients need blood transfusions each year. 
Someone needs blood every 2 seconds. Only 37% of the population is eligible to donate 
blood. Our goal is to partner with the American Red Cross, to increase awareness to those 
who can donate, and deliver information about other ways to help in emergency situations. 
In Indiana specifically, blood shortages in January are common, due to extreme weather 



conditions. The Indiana Blood Center says there is a high need for O negative and O 
positive blood types specifically, but all types are in short supply. 

 

 
 

Section II.  Responsive Programs 
 
The station has broadcast programming dealing with each of the above-referenced issues. Programming 
dealing with each issue is set out below. 

 
 

A. Shelter Pet Overpopulation: 
Pet of the Week” Broadcast 1/10/19  8:15AM; Duration 10 minutes. Interviewed Lindsey Hagedorn, 
director of the Warrick Humane Society about a puppy available for adoption at the shelter in Newburgh, 
IN. In addition to the on-air interview, photos of the animal were shared on the station's website, along 
with information on shelter hours, and adoption fees. 
 

 
“Pet of the Week” Broadcast 2/14/19, 8:15am Duration 10 Minutes. Interviewed Lindsey Hagedorn, 
director of the Warrick Humane Society about a cat available for adoption at the shelter in Newburgh, IN 
In addition to the on-air interview, photos of the animal were shared on the station's website, along with 
information on shelter hours, and adoption fees. 
 

B. Down Syndrome Awareness: 
 
“A Night of Stars & Styles for SMILE’  Interview 3/5/19 8am Duration 10 minutes with Nikki Davis  

This event provided information about Down Syndrome and how families can get the 
assistance they need.The funds raised with this fundraiser help support the goals of 
S.M.I.L.E. on Down Syndrome, a 501c3 under the umbrella of Youth, Inc. S.M.I.L.E. on 
Down Syndrome is committed to 
 

providing a network of support services to meet the physical, emotional, spiritual, social and educational 
needs of people of all ages with Down syndrome, their families and communities. The fashion show gives 
the Self-Advocates a stage to show off their styles, like Celebrities. 
 

 
A. Cancer Awareness: 

 
‘St. Jude Radio Thon’ 2/7 – 2/8 2019 6am-7pm each day. This 2 day on air drive created awareness 
about childhood cancer, and how families are helped by St. Jude Children’s Research Hospital. The 
goal was to raise funds, so no child will die in the dawn of life. There were family stories shared, as 
well as educational information like the number of cases that are cured each year, with the shared 
research. 
 
Chemo Buddies 2/5/19 9am 5 Minutes. Interviewed Johnny Kincaid about the services that are 
available to the public through Chemo Buddies. This local organization pairs a buddy with a cancer 
patient, so they do not have to go through chemotherapy alone. They help the patients experience 
fun parts of life, like parties, even when they are sick. This is a free service.  



 
Susan G. Komen  1/9/19 5 Minutes 8am 5 Minutes – Interviewed Sheila Sieler about the services 
that are available to the public through Susan G. Komen. Information about how to volunteer was 
also shared. 

 
 
 

B. Underprivileged Children: 
 
2/20/19 8am 5 minutes – Interviewed representatives from Big Brothers / Big Sisters 
about the program and what local counties they cover. Information was shared about 
how to become a Big (Requirements) and a Little (Info for parents & teachers) 
Statistics were shared about how many children utilize this service every year. 

 

 

C. Diversity Inclusion: 
2/19/19 8am Girl Scouts interview 5 minutes – We interviewed representatives from the Girl 
Scouts of Southwestern Indiana, to promote their Leadership Programs. The goal was to 
educate the public about the service the Girl scouts do, and how the program is helping to 
give them leadership skills, as well as promote that everyone is included. 

 

C. Buzzed / Drinking and Driving Prevention:  
We partnered with local non-profit, Logan’s Promise for 2 campaigns (Mardi Gras & St. Patrick’s day) 
to Engage people within the community and promote the understanding and action necessary to 
control drinking and driving; and to increase public awareness of these problems. Logan’s Promise 
also provided free cab rides, giving the public an opportunity to get home safely, and not get behind 
the wheel buzzed. The :30 PSA campaign ran various times 2/1/19-2/8-19 and 3/14/19 – 3-17/19 
Discussions included the impact that drinking and driving has on the community, and a safe option to 
get home. 
 
Logan’s Promise Week – 3/4/19 9am 5 minutes – Interviewed Charles Brown about the upcoming 
Logan’s Promise Proclamation Week. This is an effort to engage people within the community and 
promote the understanding and action necessary to control drinking and driving; and to increase 
public awareness of these problems. We also did a 3 minute live interview at the event 3/11/19. 

 
D. Blood Shortage: 

1/6/19 8am 5 Minutes – Interviewed Karen Robertson about the upcoming Blood Drive. Educational 
information was shared about the amount of blood needed daily, and the current need. We also 
shared information about how to donate, and how to pre-register. 

1/18/19 Community Cares Blood Drive 11a-6p Our station broadcast shows live from the blood drive, 
to encourage the public to donate. American Red Cross representatives were on hand for interviews 
on air. Information was also shared about how to help, even if you aren’t able to donate blood. 
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