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CERTIFICATION OF COMPLIANCE WITH CHILDREN’S TELEVISION ACT OF 1990,
SECTION 73.760

This certifies that during the calendar quarter for the above reference station, it’s network and it’s
syndicators, as a standard practice, formatted and broadcast the children’s programs listed below
to assure that they would be within the statutory limits permitted for commercials in such
programs. We understand everyone half-hour on the weekends per clock hour. Overages based
on these limits are listed below to the extent indicated.

Program Titles (verages Core/NonCore

Please sce attached network documentation for total commercial time. No local commercial time
was scheduled in these programs.
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Antenna TV Network
Children's E/l Programming
1stQ 2015

Below find show information pertaining to the E/I (Educational and Informational) qualifying programs airing in 1% and 2™
Quarter 2015 on Antenna TV, for your 1% Quarter 2015 FCC 398. All times are Eastern.

QUESTION #10
Title of Planned Core Program: Animal Atlas
Origination: Network
Regular Schedule: Saturday 10-10:30, 10:30-11a
and 12:30-1p
Total Times Aired at Regularly Scheduled Time: 39
Number of Pre-emptions: 0
Length of Program: 30 minutes
Age of Target Audience: From 13 years to 16 years
E/l Symbol Used As Required: Yes
Describe the educational and informational objective of the program and how it meets the definition of Core
Programming: “Animal Atlas” is an entertaining and educational half-hour wildlife program shot

exclusively in High Definition. The show introduces young viewers to every kind of animal imaginable, from the familiar to
the astounding, including apes and giant lizards, sharks and tigers, and all other animals from the Americas, Africa, Asia,
Australia, and everywhere in between. Animal Atlas promotes a better understanding of how various animal species live
and what they need to survive. Each episode stands alone as an entertaining look into the world of animals- whether
visiting a particular group of animals, such as big cats, or meeting the animals of an entire continent. Through Animal
Atlas, viewers discover the variety of places that animals live, how they find food, and how they play. The show also looks
at how family units operate, from a community of thousands of prairie dogs, to a pride of lions, to a school of fish, Certain
episodes also explore animal features such as diet, locomotion, adaptation, and how animals take care of their young.
Along the way, Animal Atlas educates young viewers about endangered species and provides information on how to
support wildlife conservation. For a population of young viewers attuned to the importance of going "green," Animal Atlas
is not only entertaining, it is culturally relevant and important. Animal Atlas offers an incredible and wildly entertaining
adventure through the animal world. Learning about animals has never been more fun! Just spin the globe. Anywhere,
everywhere animals live, you'll find Animal Atlas.

Title of Planned Core Program: The Coolest Places on Earth

Origination: Network

Regular Schedule: Saturday 11-11:30a

Total Times Aired at Regularly Scheduled Time: 13

Number of Pre-emptions: . 0

Length of Program: 30 minutes

Age of Target Audience: From 13 years to 16 years

E/l Symbol Used As Required: Yes

Describe the educational and informational objective of the program and how it meets the definition of Core
Programming: “The Coolest Places on Earth” is an educational and informative half-hour, E/I program

that takes young viewers on a journey of discovery to the most astonishing places on the planet - cities, festivals,
landmarks and jaw-dropping works of nature - exploring each location’s history and culture. Each episode showcases
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three specific locations and delivers fast-paced, engaging information that's a perfect match for the 21st century learner.
The series is packed with facts about history, geography, and culture. The goal of the series is to provide young viewers
with the inspiration and information to better understand and appreciate the culturally and geographically diverse world
around them.

Title of Planned Core Program: Family Style with Chef Jeff

Origination: Network

Regular Schedule: Saturday 12-12:30p

Total Times Aired at Regularly Scheduled Time: 13

Number of Pre-emptions: 0

Length of Program: 30 minutes

Age of Target Audience: From 13 years to 16 years

E/l Symbol Used As Required: Yes

Describe the educational and informational objective of the program and how it meets the definition of Core
Programming: “Family Style with Chef Jeff" is an educational and informative half-hour, E/l series that

teaches viewers how making the right choices in the kitchen can lead to life-changing experiences for the entire family.
Each episode features interesting and valuable health and nutrition information as viewers also learn how to cook
healthier versions of some of our favorite dishes. Family Style uses unique structural components to help young viewers
retain and reflect on important and current health-related information. The series also features nutrition quizzes, health
tips, and Chef Jeff's own positive reinforcement. The goal of the serles Is to help young viewers make well informed
choices about their eating habits, nutrition, and health,

Title of Planned Core Program: On the Spot

Origination: Network

Regular Schedule: Saturday 11:30a-12p

Total Times Aired at Regularly Scheduled Time: 13

Number of Pre-emptions: 0

Length of Program: 30 minutes

Age of Target Audience: : From 13 years to 16 years

E/l Symbol Used As Required: Yes

Describe the educational and informational objective of the program and how it meets the definition of Core
Programming: "On The Spot" uses an entertaining on-the-street format to test how well young people

know the information contained in the Common Core State Standards Initiative, an attempt to set a national curriculum to
bridge the standards gap between states. Then, On the Spot explains the answer to each question. On the Spot
challenges viewers to recall middle and high school knowledge about history, science, math, English, second languages,
health, geography, art, music, and technology, and then teaches them the answer.

Title of Planned Core Program: Safari Tracks

Origination: Network

Regular Schedule: Saturday 9-9:30 and 9:30-10a

Total Times Aired at Regularly Scheduled Time: 26

Length of Program: 30 minutes

Age of Target Audience: From 13 years to 16 years

E/l Symbol Used As Required: Yes

Describe the educational and informational objective of the program and how it meets the definition of Core
Programming: - “Safari Tracks" is an educational and informative half-hour, E/l program that takes

viewers on an African safari — focusing on African wildlife and the magnificent and mysterious world of these animals, all
in their natural habitat. Follow Ushaka as we explore the African continent, from the brush lands of the African Savanna to
the great Okavango delta... and beyond! The series strives to present a wide variety of information in a number of
interactive and poignant sequences to make knowledge of the animal kingdom both simpler and easier to remember.
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QUESTION #14

Title of Planned Core Program: Animal Atlas

Origination: Network

Regular Schedule: Saturday 10-10:30, 10:30-11a

and 12:30-1p

Total Times to be Aired: 39

Length of Program: 30 minutes

Age of Target Audience: From 13 years to 16 years

Describe the educational and informational objective of the program and how it meets the definition of Core
“Programming: “Animal Atlas” is an entertaining and educational half-hour wildlife program shot

exclusively in High Definition. The show introduces young viewers to every kind of animal imaginable, from the familiar to
the astounding, including apes and giant lizards, sharks and tigers, and all other animals from the Americas, Africa, Asia,
Australia, and everywhere in between. Animal Atlas promotes a better understanding of how various animal species live
and what they need to survive. Each episode stands alone as an entertaining look into the world of animals- whether
visiting a particular group of animals, such as big cats, or meeting the animals of an entire continent. Through Animal
Atlas, viewers discover the variety of places that animals live, how they find food, and how they play. The show also looks
at how family units operate, from a community of thousands of prairie dogs, to a pride of lions, to a school of fish, Certain
episodes also explore animal features such as diet, locomotion, adaptation, and how animals take care of their young.
Along the way, Animal Atflas educates young viewers about endangered species and provides information on how to
support wildlife conservation. For a population of young viewers attuned to the importance of going "green," Animal Atlas
is not only entertaining, it is culturally relevant and important. Animal Atlas offers an incredible and wildly entertaining
adventure through the animal world. Learning about animals has never been more fun! Just spin the globe. Anywhere,
everywhere animals live, you'll find Animal Atlas.

Title of Planned Core Program: The Coolest Places on Earth

Origination: Network

Regular Schedule: Saturday 11-11:30a

Total Times to be Aired: 13

Length of Program: 30 minutes

Age of Target Audicnce: From 13 years to 16 years

Describe the educational and informational objective of the program and how it meets the definition of Core
Programming: “The Coolest Places on Earth” is an educational and informative half-hour, E/l program

that takes young viewers on a journey of discovery to the most astonishing places on the planet - cities, festivals,
landmarks and jaw-dropping works of nature - exploring each location's history and culture. Each episode showcases
three specific locations and delivers fast-paced, engaging information that's a perfect match for the 21st century learner.
The series is packed with facts about history, geography, and culture. The goal of the series is to provide young viewers
with the inspiration and information to better understand and appreciate the culturally and geographically diverse world
around them.

Title of Planned Core Program: Family Style with Chef Jeff

Origination: Network

Regular Schedule: Saturday 12-12:30p

Total Times to be Aired: 13

Length of Program: 30 minutes

Age of Target Audience: From 13 years to 16 years

Describe the educational and informational objective of the program and how it meets the definition of Core
Programming: “Family Style with Chef Jeff’ is an educational and informative half-hour, E/l series that

teaches viewers how making the right choices in the kitchen can lead to life-changing experiences for the entire family.
Each episode features interesting and valuable health and nutrition information as viewers also learn how to cook
healthier versions of some of our favorite dishes. Family Style uses unique structural components to help young viewers
retain and reflect on important and current health-related information. The series also features nutrition quizzes, health
tips, and Chef Jeff's own positive reinforcement. The goal of the series is to help young viewers make well informed
choices about their eating habits, nutrition, and health.
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Title of Planned Core Program: On the Spot

Origination: Network

Regular Schedule: Saturday 11:30a-12p

Total Times to be Aired: 13 _

Length of Program: 30 minutes

Age of Target Audience: From 13 years to 16 years ‘

Describe the educational and informational objective of the program and how it meets the definition of Core
Programming: "On The Spot" uses an entertaining on-the-street format to test how well young people

know the information contained in the Common Core State Standards Initiative, an attempt to set a national curriculum to
bridge the standards gap between states. Then, On the Spot explains the answer to each question. On the Spot
challenges viewers to recall middle and high school knowledge about history; science, math, English, second languages;
health, geography, art, music, and technology, and then teaches them the answer.

Title of Planned Core Program: Safari Tracks

Origination: Network

Regular Schedule: Saturday 9-9:30 and 9:30-10a

Total Times to be Aired: 26

Length of Program: 30 minutes

Age of Target Audience: From 13 years to 16 years

Describe the educational and informational objective of the program and how it meets the definition of Core
Programming: “Safari Tracks" is an educational and informative half-hour, E/l program that takes

viewers on an African safari — focusing on African wildlife and the magnificent and mysterious world of these animals, all
in their natural habitat. Follow Ushaka as we explore the African continent, from the brush lands of the African Savanna to
the great Okavango delta... and beyond! The series strives to present a wide variety of information in a number of
interactive and poignant sequences to make knowledge of the animal kingdom both simpler and easier to remember.
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LITTON’s WEEKEND ADVENTURE

COMMERCIAL LLOAD AND WEB SITE REPORT

1st QUARTER 2015

FOLLOWING IS A LIST OF ALL LITTON’S WEEKEND ADVENTURE PROGRAMS
PROVIDED TO ABC AFFILIATES DESIGNED TO MEET THE
EDUCATIQNAL/INFORMATIONAL REQUIRMENT FOR CHILDREN THIRTEEN TO
" SIXTEEN YEARS OLD DURING THE FIRST QUARTER OF 2015. BECAUSE THESE
PROGRAMS ARE ORIGINALLY PRODUCED FOR AND DIRECTED AT CHILDREN
THIRTEEN TO SIXTEEN YEARS OLD, NEITHER THE COMMERCIAL LIMITS NOR THE
WEBSITE RULE APPLY (SEE 47 C.F.R. § 73.670 (Note 2)). THIS CERTIFIES THAT ALL
OF THESE PROGRAMS WERE FORMATTED (IN THE ORDER AND AT THE TIMES
INDICATED) WITH THE FOLLOWING COMMERCIAL LOADS.

Children’s Weekend Programs (seties)

1. Program: Jack Hanna’s Wild Countdown
Duration: Half-hour

Number of Network Commercial Minutes: 7:00

2. Program: Ocean Mysteries
Duration: Half-hour

Number of Network Commercial Minutes: 7:00




3. Program: Sea Rescue
Duration: Half-hour

4, Program: The Wildlife Docs
Duration: Half-hour

Number of Network Commercial Minutes: 7:00

5. Program: Outback Adventures with Tim Faulkner
Duration: Half-hour

Number of Network Commercial Minutes: 7:00

6. Program: Bomn to Explore
Duration: Half-hour

Number of Network Commercial Minutes: 7:00

Children’s Weekend Specials

None

Children’s Weekday Programs

None

Children’s Weekday Specials

None
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ALTHOUGH THESE PROGRAMS ARE NOT SUBJECT TO THE WEBSITE RULE

BECAUSE THEY ARE PRODUCED FOR AND AIMED AT CHILDREN 13-16,

NONETHELESS LITTON HAS ENDEAVORED TO COMPLY WITH THE RESTRICTION
ON URLs DISPLAYED WITHIN SHOWS (SEE SECTIONS 73.670(b), (c) AND (d) OF THE
RULES OF THE FEDERAL COMMUNICATIONS COMMISSION, 47 C.F.R. § 73.670(b), (c)

AND (d)).

NONE OF THESE PROGRAMS CONTAINED ANY URLs, WITH THE POSSIBLE
EXCEPTION OF (a) FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-
FREE WEBSITES THAT SATISFY 47 C.F.R. § 73.670(b), OR (c) URLs, NOT UNDER THE
CONTROL OF THE LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES WITHIN
PUBLIC SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR

MEDIA COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.

Litton Entertainment
3/26/15




