Children's TV Programming Commercial Certification KX@

3rd Quarter 2012 10/1/2012 televislon-44

certifies that all children's TV programs carried on during this quarter, which are indentified below, were formatted so that
the standard policy is in practice. The programs will not exceed the commercial time limits in section 73.670(a) of the FCC's rules.

Week days: 12 minutes in any hour program and 6 minutes in any half hour program.
Weekends: 10:30 minutes in any hour program and 5:15 minutes in any half hour program.

{Commercial matter was prorated in the same proportion for any children's program over five minutes, but less than a half hour in
duration, and that aired outside the full iength children’s program)

Attachment 'A’ indentifies any commercial time overrun from the limits stated above, together with a brief explanation.

Program Time Weekday Local Commercial Minutes
Nasa 360
E/l Target 13-16 yrs 2:00-2:30pm Monday 0:03:30
Monsters & Pirates
E/I Target 13-16 yrs 2:30-3:00pm Monday 0:03:30
Swap TV
E/l Target 13-16 years 2:30-3:00pm Tuesday 0:03:30
Beta Records
E/l Target 13-16 yrs 2:00-2:30pm Wednesday 0:03:30
Animal Rescue
E/l Target 13-16 yrs 2:30-3:00pm Wednesday 0:03:30
Dog Tales
E/I Target 13-16 yrs 2:30-3:00pm Thursday 0:03:30

1.  Station certifies that there were not any time periods during the quarter in which the “commercial matter” time limits stated above
were exceeded during 12-and-under children’s programming.

|Yes X | INo |
If no, provide detalils of each such instance in Annex A.

2.  Station certifies that, during the quarter, it has complied with the commercial requirements of §73.670(b), (c) & (d) of the FCC’s rules
Jregarding the display of Internet website addresses during 12-and-under children’s programming, which requirements became effective January 2,
2007.

Yes X 1 |No |

If no, provide details in Annex B.

I hereby state, under penalty or perjury, that the foregoing is true, correct and complete to the best of my knowledge, information

' = P

Ron Ulioa Carolina Gon

Program Director Traffic Manager




Children's TV Programming Commercial Ce“i_ﬁcat_?°"_ |

2nd Quarter 2012 ~ 6/25/2012 television-44

certifies that all children’s TV programs carried on during this quarter, which are indentified below, were formatted so that
the standard policy is in practice. The programs will not exceed the commercial time limits in section 73.670(a) of the FCC's rules.

Week days: 12 minutes in any hour program and 6 minutes in any half hour program.
Weekends: 10:30 minutes in any hour program and 5:15 minutes in any half hour program.

(Commercial matter was prorated in the same proportion for any children's program over five minutes, but less than a half hour in
duration, and that aired outside the full length children's program)

Attachment 'A' indentifies any commercial time overrun from the limits stated above, together with a brief explanation.

Program Fime . . .- - Weekday Local Commercial Minutes
Nasa 360
E/l Target 13-16 yrs 2:00-2:30pm Monday 0:03:30
Monsters & Pirates
EN Target 13-16 yrs 2:30-3:00pm Monday 0:03:30
Swap TV o o
E/l Target 13-16 years 2:30-3:00pm Tuesday 0:03:30
Beta Records
E/l Target 13-16 yrs 2:00-2:30pm Wednesday 0:03:30
Animal Rescue i __ "
E/l Target 13-16 yrs 2:30-3:00pm Wednesday 0:03:30
Dog Tales
E/l Target 13-16 yrs 2:30-3:00pm Thursday 0:03:30

1.  Station certifies that there were not any time periods during the quarter in which the “commercial matter” time limits stated above
were exceeded during 12-and-under children’s programming.

[Yes X | [No |
If no, provide details of each such instance in Annex A.

2. Station certifies that, during the quarter, it has complied with the commercial requirements of §73.670(b), (c) & (d) of the FCC's rules
regarding the display of Internet website addresses during 12-and-under children’s programming, which requirements became effective January 2,

2007.
Pes X J [No |

If no, provide details in Annex B.

I hereby state, under penalty or perjury, that the foregoing is true, correct and complete to the best of my knowledge, information

_ Ron l_JIIoa

Carolina

Program Director Traffic Manager




Children's Programming June 2012 Air-Dates

2nd Qtr 06/24/12

Sandra Grande

E@X QYN

television-44

|

Il Show Requested Episode # Air Date . || Air Time PST “ Notes
Nasa 360 1007 5/21/12 2:00 PM
Monsters & Pirates 102 5/21/12 2:30 PM
Swap TV S1i1 5/22/12 2:30 PM
Beta Records 129 5/23/12 2:00 PM
Animal Rescue A801 5/23/12 2:30 PM
Dog Tales D178 5/24/12 2:30 PM
Nasa 360 1008 5/28/12 2:00 PM
Monsters & Pirates 103 5/28/12 2:30 PM
Swap TV S113 5/29/12 2:30 PM
Beta Records 205 5/30/12 2:00 PM
Animal Rescue A793 5/30/12 2:30 PM
Dog Tales - D156 5/31/12 2:30 PM
Nasa 360 1001 6/4/12 2:00 PM
Monsters & Pirates 106 6/4/12 2:30 PM
Swap TV S113 6/5/12 2:30 PM
Beta Records 108 - 6/6/10 = - 2:00 PM
Animal Rescue A794 6/6/12 2:30 PM
Dog Tales D159 6/7/12 2:30 PM
Nasa 360 1002 6/11/12 2:00 PM
Monsters & Pirates 101 - - 6/11/12- 2:30 PM
Swap TV S127 6/12/12 2:30 PM
Beta Records 109 6/13/12 2:00 PM
Animal Rescue A795 6/13/12 2:30 PM
Dog Tales ..D160- 6/14/12 - - 2:30 PM
Nasa 360 1003 6/18/2012 2:00 PM
Monsters & Pirates 102 6/18/2012 2:30 PM
Swap TV S128 6/19/2012 2:30 PM
Beta Records 110 | 6/20/2012 | 2:00PM
Animal Rescue A802 6/20/12 2:30 PM
Dog Tales D159 6/21/12 2:30 PM




Children's Programming April 2012 Air-Dates

2nd Quarter 06/24/12 | - - - Sandra Grande- - television-44
“ Show Requested Episode # I Air Date Air Time PST Notes
NASA 360 | 1009 | 3/26/2012 2:00 PM
Monsters & Pirates 201 3/26/2012 2:30 PM
Swap TV S103 3/27/2012 2:30 PM
Beta Records 201 3/28/2012 2:00 PM
Animal Rescue A768 3/28/12 2:00 PM
Dog Tales D169 3/29/12 2:30 PM
Nasa 360 1001 4/2/12 2:00 PM
Monsters & Pirates T R TR 2:30 PM
Swap TV 5104 4/3/12 2:30 PM
Beta Records 202 4/4/12 2:00 PM
Animal Rescue A780 | 4/4/12 2:00 PM
Dog Tales D170 4/5/12 2:30 PM
Nasa 360 1002 4/9/12 2:00 PM
Monsters & Pirates 1106 | 4912 - | 2:30PM
Swap TV S105 4/10/12 2:30 PM
Beta Records 203 4/11/12 2:00 PM
Animal Rescue - A790 - 4/11/12 - 2:00 PM
Dog Tales D171 4/12/12 2:30 PM
Nasa 360 1003 4/16/12 2:00 PM
Monsters & Pirates 000 e 4/116/4 28 B1Eee2:30IRM
Swap TV S106 4/17/12 2:30 PM
Beta Records 204 4/18/12 2:00 PM
Animal Rescue NEETAZO9NE 4/18/12 2:00 PM
Dog Tales D175 4/19/12 2:30 PM




Children's Programming May 2012 Air-Dates

2nd Qtr 06/24/12

Sandra Grande

television-44

“ Air Time PST “

“ Show Requested " Episode # Air Date Notes “
Nasa 360 1004 4/23/12 2pm
Monsters & Pirates 106 4/23/12 2:30pm
Swap TV {1 - S107--1  4/24/12 - 2:30pm
Beta Records 115 4/25/12 2pm
Animal Rescue A800 4/25/12 2:30pm
Dog Tales D176--1  4/26/12 - 2:30pm
Nasa 360 1004 4/30/12 2pm
Monsters & Pirates 103 4/30/12 2:30pm
Swap TV 51081 s5/1/12 - | 2:30pm
Beta Records 123 5/2/12 2pm
Animal Rescue A791 5/2/12 2:30pm
Dog Tales ~-D177--1-  5/3/12 - - 2:30pm
Nasa 360 1005 5/7/12 2pm
Monsters & Pirates 106 5/7/12 2:30pm
Swap TV 5109 1 5/8/12 - 2:30pm
Beta Records 128 5/9/12 2pm
Animal Rescue A792 5/9/12 2:30pm
Dog Tales - D172~ 5/10/12 - - 2:30pm
Nasa 360 1006 5/14/12 2pm
Monsters & Pirates 101 5/12/12 2:30pm
Swap TV S110- 5/15/12 - 2:30pm
Beta Records 128 5/16/12 2pm
Animal Rescue A782 5/16/12 2:30pm
Dog Tales D166 1:+ w5 A7/A21 2:30pm




" Children's TV Programming Commercial Certification K 2?5’@7

ist Quarter 2012 3/25/2012 television-44

certifies that all children's TV programs carried on during this quarter, which are indentified below, were formatted so that
the standard policy is in practice. The programs will not exceed the commercial time limits in section 73.670(a) of the FCC's rules.

Week days: 12 minutes in any hour program and 6 minutes in any half hour program.
Weekends: 10:30 minutes in any hour program and 5:15 minutes in any half hour program.

(Commercial matter was prorated in the same proportion for any children's program over five minutes, but less than a half hour in
duration, and that aired outside the full length children's program)

Attachment 'A’ indentifies any commercial time overrun from the limits stated above, together with a brief explanation.

Program Time Weekday Local Commercial Minutes
Nasa 360
E/l Target 13-16 yrs 2:00-2:30pm Monday 0:03:30
Monsters & Pirates
EN Target 13-16 yrs 2:30-3:00pm Monday 0:03:30
Swap TV
E/l Target 13-16 years 2:30-3:00pm Tuesday 0:03:30
Beta Records
E/l Target 13-16 yrs 2:00-2:30pm Wednesday 0:03:30
Animal Rescue
E/l Target 13-16 yrs 2:30-3:00pm Wednesday 0:03:30
Dog Tales
E/l Target 13-16 yrs 2:30-3:00pm Thursday 0:03:30

1.  Station certifies that there were not any time periods during the quarter in which the “commercial matter” time limits stated above
| were exceeded during 12-and-under children’s programming.

[Yes X | INo ]

If no, provide details of each such instance in Annex A.

|2.  Station certifies that, during the quarter, it has complied with the commercial requirements of §73.670(b), (c) & (d) of the FCC's rules
| regarding the display of Internet website addresses during 12-and-under children’s programming, which requirements became effective January 2,
2007.

Yes X | [No ]

If no, provide details in Annex B.

I hereby state, under penalty or perjury, that the foregoing is true, correct and complete to the best of my knowledge, information
| and belief.

Carolina Gonzale

Program Director Traffic Manager




| " Children's TV Programming Commercial Certification K

ist Quarter 2012 3/15/2012 television-44

certifies that all children's TV programs carried on during this quarter, which are indentified below, were formatted so that
i ? the standard policy is in practice. The programs will not exceed the commercial time limits in section 73.670(a) of the FCC's rules.

iWeek days: 12 minutes in any hour program and 6 minutes in any half hour program.
-"Weekends 10:30 minutes in any hour program and 5:15 minutes in any half hour program.

'-1_;‘ (Commercial matter was prorated in the same proportion for any children's program over five minutes, but less than a half hour in
i duration, and that aired outside the full length children’s program)

| Attachment 'A' indentifies any commercial time overrun from the limits stated above, together with a brief explanation.

Program Time Weekday Local Commercial Minutes
‘| Nasa 360
' E/l Target 13-16 yrs 2:00-2:30pm Monday 0:03:30
Monsters & Pirates
|E/l Target 13-16 yrs 2:30-3:00pm Monday 0:03:30
(Swap TV
| E/l Target 13-16 years 2:30-3:00pm Tuesday 0:03:30
| Beta Records
E/l Target 13-16 yrs 2:00-2:30pm Wednesday 0:03:30
~|Animal Rescue
E/l Target 13-16 yrs 2:30-3:00pm Wednesday 0:03:30
l‘ Dog Tales
E/l Target 13-16 yrs 2:30-3:00pm Thursday 0:03:30

1. Station certifies that there were not any time periods during the quarter in which the “‘commercial matter” time limits stated above
were exceeded during 12-and-under children’s programming.

| [Yes X | [No |

_ i| If no, provide details of each such instance in Annex A.

2. Station certifies that, during the quarter, it has complied with the commercial requirements of §73.670(b), (c) & (d) of the FCC's rules

| regarding the display of Internet website addresses during 12-and-under children’s programming, which requirements became effective January 2,
2007.

| fee 1 [ 5

| If no, provide details in Annex B.

\ 'rI hereby state, under penalty or perjury, that the foregoing is true, correct and complete to the best of my knowledge, information
~ and belief.

| Ron Ulloa

\
Program Director Traffic Manage )




Children's Programming January 2012 Air-Dates

1st Quarter 1/29/12

Sandra Grande

Kk

television-44

" Show Requested Episode #| Weekday Air Date Air Time PST " Notes "

Nasa 360 1006 Monday 12/26/11 2:00 PM
Monsters & Pirates 101 Monday 12/26/11 2:30 PM
Swap TV S-119 Tuesday 12/27/11 2:30 PM

Beta Records 110 Wednesday 12/28/11 2:00 PM
Animal Rescue A786 |Wednesday| 12/28/11 2:30 PM
Dog Tales D165 Thursday 12/29/11 2:30 PM
Nasa 360 1005 Monday 1/2/12 2:00 PM
Monsters & Pirates 102 Monday 1/2/12 2:30 PM
Swap TV S-120 Tuesday 1/3/12 2:30 PM
Beta Records 123 Wednesday 1/4/12 2:00 PM
Animal Rescue A785 | Wednesday 1/4/12 2:30 PM
Dog Tales D164 Thursday 1/5/12 2:30 PM
Nasa 360 1005 Monday 1/9/12 2:00 PM
Monsters & Pirates 103 Monday 1/9/12 2:30 PM
Swap TV S121 Tuesday 1/10/12 2:30 PM
Beta Records 126 Wednesday 1/11/12 2:00 PM
Animal Rescue A796 | Wednesday 1/11/12 2:30 PM
Dog Tales D173 Thursday 1/12/12 2:30 PM
Nasa 360 1006 Monday 1/16/12 2:00 PM
Monsters & Pirates 106 Monday 1/16/12 2:30 PM
Swap TV S-122 Tuesday 1/17/12 2:30 PM
Beta Records 115 Wednesday 1/18/12 2:00 PM
Animal Rescue A-797 | Wednesday 1/18/12 2:30 PM
Dog Tales D-174 Thursday 1/19/12 2:30 PM




Children's Programming January 2012 Air-Dates

1st Quarter 1/29/12

Sandra Grande

L@ SV

television-44

“ Show Requested “ Episode #| Weekday Air Date ' Air Time PST l' Notes
Nasa 360 1005 Monday 1/23/12 2:00 PM
Monsters & Pirates 101 Monday 1/23/12 2:30 PM
Swap TV S-123 Tuesday 1/24/12 2:30 PM
Beta Records 205 Wednesday 1/25/12 2:00 PM
Animal Rescue A-798 | Wednesday 1/25/12 2:30 PM
Dog Tales D-143 Thursday 1/26/12 2:30 PM




Children's Programming February 2012 Air-Dates

1st Quarter 2/26/12

Sandra Grande

KK,

television-44

|

Show Requested “ Episode #| Weekday “ Air Date I Air Time PST “ Notes
Nasa 360 1001 Monday 1/30/12 2:00 PM
Monsters & Pirates 102 Monday 1/30/12 2:30 PM
Swap TV S-124 Tuesday 1/31/12 2:30 PM
Beta Records 108 Wednesday 2/1/12 2:00 PM
Animal Rescue A-784 | Wednesday 2/1/12 2:30 PM
Dog Tales D-142 Thursday 2/2/12 2:30 PM
Nasa 360 1002 Monday 2/6/12 2:00 PM
Monsters & Pirates 103 Monday 2/6/12 2:30 PM
Swap TV S-125 Tuesday 2/7/12 2:30 PM
Beta Records 109 Wednesday 2/8/12 2:00 PM
Animal Rescue A-789 | Wednesday 2/8/12 2:30 PM
Dog Tales D-141 Thursday 2/9/12 2:30 PM
Nasa 360 1003 Monday 2/13/12 2:00 PM
Monsters & Pirates 106 Monday 2/13/12 2:30 PM
Swap TV S-126 Tuesday 2/14/12 2:30 PM
Beta Records 110 Wednesday 2/15/12 2:00 PM
Animal Rescue A-781 | Wednesday 2/15/12 2:30 PM
Dog Tales D-144 Thursday 2/16/12 2:30 PM
Nasa 360 1004 Monday 2/20/12 2:00 PM
Monsters & Pirates 101 Monday 2/20/12 2:30 PM
Swap TV S-135 Tuesday 2/21/12 2:30 PM
Beta Records 111 Wednesday 2/22/12 2:00 PM
Animal Rescue A-783 | Wednesday 2/22/12 2:30 PM
Dog Tales D-145 Thursday 2/23/12 2:30 PM




Children's Programming March 2012 Air-Dates

ist Quarter 3/26/12

Sandra Grande

KoK\

television-44

Show Requested .l Episode #| Weekday Air Date Air Time PST “ Notes
Nasa 360 1005 Monday 2/27112 2:00 PM
Monsters & Pirates 102 Monday 2/27/12 2:30 PM
Swap TV S-136 Tuesday 2/28/12 2:30 PM
Beta Records 112 Wednesday 2/29/12 2:00 PM
Animal Rescue A-777 | Wednesday 2/29/12 2:30 PM
Dog Tales D-146 Thursday 3/1/12 2:30 PM
Nasa 360 1006 Monday 3/5/12 2:00 PM
Monsters & Pirates 103 Monday 3/5/12 2:30 PM
Swap TV S-137 Tuesday 3/6/12 2:30 PM
Beta Records 125 Wednesday 31712 2:00 PM
Animal Rescue A-779 | Wednesday 3712 2:30 PM
Dog Tales D-147 Thursday 3/8/12 2:30 PM
Nasa 360 1007 Monday 3/12/12 2:00 PM
Monsters & Pirates 106 Monday 3/12/12 2:30 PM
Swap TV S-101 Tuesday 3/13/12 2:30 PM
Beta Records 111 Wednesday 3/14/12 2:00 PM
Animal Rescue A-765 | Wednesday 3/14/12 2:30 PM
Dog Tales D-167 Thursday 3/15/12 2:30 PM
Nasa 360 1008 Monday 3/19/12 2:00 PM
Monsters & Pirates 101 Monday 3/19/12 2:30 PM
Swap TV S-102 Tuesday 3/20/12 2:30 PM
Beta Records 122 Wednesday 312112 2:00 PM
Animal Rescue A-767 | Wednesday 3/121/12 2:30 PM
Dog Tales D-168 Thursday 3/22/12 2:30 PM




Children’'s TV Programming Commercial Certification XE

4th Quarter 2011 12/26/11 television-44

certifies that all children's TV programs carried on during this quarter, which are indentified below, were formatted so that
the standard policy is in practice. The programs will not exceed the commercial time limits in section 73.670(a) of the FCC's rules.

Week days: 12 minutes in any hour program and 6 minutes in any half hour program.
Weekends: 10:30 minutes in any hour program and 5:15 minutes in any half hour program.

(Commercial matter was prorated in the same proportion for any children's program over five minutes, but less than a half hour in
duration, and that aired outside the full length children's program)

Attachment 'A' indentifies any commercial time overrun from the limits stated above, together with a brief explanation.

Program Time Weekday Local Commercial Minutes
Curiosity Quest
E/l Target: 1-12 yrs 2:00 - 2:30 PM Monday 0:03:30
9th Period
E/l Target: 13-16 yrs 2:30 - 3:00 PM Monday 0:03:30
Swap TV
E/l Target: 13-16 yrs 2:30 - 3:00 PM Tuesday 0:03:30
Beta Records
E/l Target: 13-16 yrs 2:00-2:30 PM Wednesday 0:03:30
Animal Rescue
E/l Target: 13-16 yrs 2:00-2:30 PM Wednesday 0:03:30
Dog Tales
E/l Target: 13-16 yrs 2:30 - 3:00 PM Wednesday 0:03:30
NASA 360
E/l Target: 13-16 yrs 2:00 - 2:30 PM Monday 0:00:00

Monster & Pirates
E/l Target: 13-16 yrs 2:30 - 3:00 PM Monday 0:03:30

1.  Station certifies that there were not any time periods during the quarter in which the “commercial matter” time limits stated above
were exceeded during 12-and-under children’s programming.

Yes No
)

If no, provide details of each such instance in Annex A.

2.  Station certifies that, during the quarter, it has complied with the commercial requirements of §73.670(b), (¢) & (d) of the FCC's rules
regarding the display of Internet website addresses during 12-and-under children’s programming, which requirements became effective January 2,
2007.

Yes No

If no, provide details in Annex B,

1 hereby state, under penaity or perjury, that the foregoing is true, correct plete to the best of my knowledge, information

and belief.

Ron Ulloa Carolina Gonzalez

Programming Coordinator Traffic Manager




Children's TV Programming Commercial Certification f ,_j;\}f

television-44

3th Quarter 2010 | 10/11/11

certifies that all children's TV programs carried on during this quarter, which are indentified below, were formatted so that
the standard policy is in practice. The programs will not exceed the commercial time limits in section 73.670(a) of the FCC's rules.

Week days: 12 minutes in any hour program and 6 minutes in any half hour program.
Weekends: 10:30 minutes in any hour program and 5:15 minutes in any half hour program.

(Commercial matter was prorated in the same proportion for any children's program over five minutes, but less than a half hour in
duration, and that aired outside the full length children's program)

Attachment ‘A’ indentifies any commercial time overrun from the limits stated above, together with a brief explanation.

Program Time Weekday Local Commercial Minutes
Curiosty Quest
E/l Target 13-16 years old 2:00pm Mondays 0:03:30
9th Period
E/l Target 13-16 years old 2:30pm Mondays 0:03:30
Swap TV
E/l Target 13-16 years old 2:30pm Tuesdays 0:03:30
Beta Records
E/l Target 13-16 years old 2:00pm Tuesdays 0:03:30
Animal Rescue
E/l Target 13-16 years old 2:30pm Wednesday 0:03:30
Dog Tales
E/l Target 13-16 years old 2:30pm Thursday 0:03:30

1. Station certifies that there were not any time periods during the quarter in which the “commercial matter” time limits stated above
were exceeded during 12-and-under children’s programming.

[Yes X | INo |
If no, provide details of each such instance in Annex A.

2.  Station certifies that, during the quarter, it has complied with the commercial requirements of §73.670(b), (c) & (d) of the FCC’s rules
regarding the display of Internet website addresses during 12-and-under chiidren’s programming, which requirements became effective January 2,
2007.

Yes X | [No |

If no, provide details in Annex B.

I hereby state, under penaity or perjury, that the foregoing is true, correct and complete to the best of my knowledge, information
and belief.

_ — Elpd oo

Ron Ulloa Carolina Gonzalez

Program Director Traffic Manager




Children's TV Programming Commercial Certification @

2nd Quarter 2011 6/26/11 television-44

certifies that all children's TV programs carried on KXLA during this quarter, which are indentified below, were formatted so that
the standard policy is in practice. The programs will not exceed the commercial time limits in section 73.670(a) of the FCC's rules.

Week days: 12 minutes in any hour program and 6 minutes in any half hour program.
Weekends: 10:30 minutes in any hour program and 5:15 minutes in any haif hour program.

(Commercial matter was prorated in the same proportion for any children's program over five minutes, but less than a haif hour in
duration, and that aired outside the full length children's program)

Attachment 'A' indentifies any commercial time overrun from the limits stated above, together with a brief explanation.

Program Time Weekday Local Commercial Minutes
Curiosity Quest
E/N Target: 1-12 yrs 2:00-2:30 PM Monday 0:03:30
9th Period
E/l Target: 13-16 yrs 2:30 - 3:00 PM Monday 0:03:30
Swap TV
E/l Target: 13-16 yrs 2:30 - 3:00 PM Tuesday 0:03:30
The Traveling Trio
E/l Target: 8-12 yrs 2:00 - 2:30 PM Wednesday 0:03:30
Beta Records
E/l Target: 13-16 yrs 2:00 - 2:30 PM Wednesday 0:03:30
Animal Rescue
E/l Target: 13-16 yrs 2:30 - 3:00 PM Wednesday 0:03:30
Dog Tales
E/l Target: 13-16 yrs 2:30 - 3:00 PM Thursday 0:03:30

1.  Station certifies that there were not any time periods during the quarter in which the “commercial matter” time limits stated above
were exceeded during 12-and-under children’s programming.

[Yes X | [No |

If no, provide details of each such instance in Annex A.

2. Station certifies that, during the quarter, it has complied with the commercial requirements of §73.670(b), (c) & (d) of the FCC's rules
regarding the display of Internet website addresses during 12-and-under children’s programming, which requirements became effective January 2,

2007,

Yes X | [No J

If no, provide details in Annex B.

I hereby state, under penalty or perjury, that the foregoing is true, correct and complete to the best of my knowledge, information
and belief.

C:-’”

Ron Ulloa arolina Gonzalez

Programming Coordinator Traffic Manager




=1 f{-:—ﬁk\:.- - =i .
1st Quarter 2011 3/31/2011 television-44

- T T

certifies that all children's TV programs carried on KX LA during this quarter, which are indentified below, were formatted so that
the standard policy is in practice. The programs will not exceed the commercial time limits in section 73.670(a) of the FCC's rules.

~ Week days: 12 minutes in any hour program and 6 minutes in any half hour program.
Weekends: 10:30 minutes in any hour program and 5:15 minutes in any haif hour program.

(Commercial matter was prorated in the same proportion for any children’s program over five minutes, but less than a half hour in
duration, and that aired outside the full length children's program)

r?'{ Attachment ‘A’ indentifies any commercial time overrun from the limits stated above, together with a brief explanation.

Program Time Weekday Local Commercial Minutes
+q
| Curiosity Quest
g,'. E/l Target: 1-12 yrs 2:00 - 2:30 PM Monday 0:03:30

 oth Period
Efi E/l Target: 13-16 yrs 2:30 - 3:00 PM Monday 0:03:30

i Swap TV
E/l Target: 13-16 yrs 2:30 - 3:00 PM Tuesday 0:03:30
|-

The Traveling Trio
E/i Target: 8-12 yrs 2:00 - 2:30 PM Wednesday 0:03:30

Animal Rescue

E/l Target: 13-16 yrs 2:30 - 3:00 PM Wednesday 0:03:30
Dog Tales

~ E/l Target: 13-16 yrs 2:30 - 3:00 PM Thursday 0:03:30

1 Station certifies that there were not any time periods during the quarter in which the “commercial matter” time limits stated above
were exceeded during 12-and-under children’s programming.

[Yes X | [No |

If no, provide details of each such instance in Annex A.

. 2. Station certifies that, during the quarter, it has complied with the commercial requirements of §73.670(b), (c) & (d) of the FCC's rules
| regarding the display of Internet website addresses during 12-and-under children’s programming, which requirements became effective January 2,

Yes X I N) |

I hereby state, under penalty or perjury, that the foregoing is true, correct and complete to the best of my knowledge, information

and belief.
”/—_/ ’ ']\" . . .1 ._I, (X

|
:E ( LML A6 ™ _ A
T Ron Ulloa e Carolina Gonzale ]

i Programming Coordinator Traffic Manager




B ~ Children's TV Programming Commercial ¢

‘ 1st Quarter 2010 3/31/10

B
" KXLA certifies that all children's TV programs carried on KXLA during this quarter, which are indentified below, were formatted so that
_ the standard policy is in practice. The programs will not exceed the commercial time limits in section 73.670(a) of the FCC's rules.

.l

1 Week days: 12 minutes in any hour program and 6 minutes in any half hour program.
Weekends: 10:30 minutes in any hour program and 5:15 minutes in any half hour program.

f (Commercial matter was prorated in the same proportion for any children's program over five minutes, but less than a half hour in
~ duration, and that aired outside the full length children's program)

television-44

Attachment ‘A’ indentifies any commercial time overrun from the limits stated above, together with a brief explanation.

'3 Program Time Weekday Local Commercial Minutes
~ What's Up! Que Pasa?

_" E/l Target 8-12 yrs 2:00-2:30pm Monday 0:03:30
,="| Zodiac Island

- E/l Target 13-16 yrs 2:30-3:00pm Monday 0:03:30
1; i Swap TV

il E/I Target 13-16 years 2:30-3:00pm Tuesday 0:03:30
'h Ultimate Choice

r ' E/l Target 13-16 years 2:00-2:30pm Wednesday 0:03:30
- Animal Rescue

h E/l Target 13-16 yrs 2:30-3:00pm Wednesday 0:03:30

| Dog Tales

~ E/l Target 13-16 years 2:30-3:00pm Thursay 0:03:30

T
o

RIS

||' 1.  Station certifies that there were not any time periods during the quarter in which the “‘commercial matter” time limits stated above

were exceeded during 12-and-under children’s programming.
;!‘ [Yes X | [No |
i If no, provide details of each such instance in Annex A.

T

1 2 Station certifies that, during the quarter, it has complied with the commercial requirements of §73.670(b), (c) & (d) of the FCC's rules

' regarding the display of Internet website addresses during 12-and-under children’s programming, which requirements became effective January 2,
-~ 2007.
J Yes X I fNo I

I no, provide details in Annex B.

1 hereby state, under penalty or perjury, that the foregoing is true, correct and complete to the best of my knowledge, information
and belief.

= ~

i )
i Z K ACi A"

>,

Ron Ulloa Carolina Gonzale

Program Director Traffic Manager
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KXLA certifies that all children’s TV programs carried on KXLA during this quarter, which are indentified below, were formatted so that
 the standard policy is in practice. The programs will not exceed the commercial time limits in section 73.670(a) of the FCC's rules.

~ Week days: 12 minutes in any hour program and 6 minutes in any half hour program.
.ﬂ Weekends: 10:30 minutes in any hour program and 5:15 minutes in any half hour program.
| (Commercial matter was prorated in the same proportion for any children's program over five minutes, but less than a half hour in

'I-" duration, and that aired outside the full length children's program)
£
|| Attachment ‘A’ indentifies any commercial time overrun from the limits stated above, together with a brief explanation.

il Program Time Weekday Local Commercial Minutes
L What's Up! Que Pasa?
- E/l Target 8-12 yrs 2:00-2:30pm Monday 0:03:30
| Zodiac Island
E/l Target 13-16 yrs 2:30-3:00pm Monday 0:03:30
;'| Kids Cooking For Kids
l' E/I Target 13-16 years 2:30-3:00pm Monday 0:03:30
-} Swap TV
';ng E/l Target 13-16 years 2:30-3:00pm Tuesday 0:03:30
 Ultimate Choice
- E/l Target 13-16 years 2:00-2:30pm Wednesday 0:03:30
rn Animal Rescue
'Il' E/l Target 13-16 yrs 2:30-3:00pm Wednesday 0:03:30
',|f Dog Tales
fE E/l Target 13-16 years 2:30-3:00pm Thursay 0:03:30
(1.  Station certifies that there were not any time periods during the quarter in which the “commercial matter” time limits stated above
were exceeded during 12-and-under children’s programming.

[Yes X | [No |
" If no, provide details of each such instance in Annex A.

[Yes X I INo J

I hereby state, under penalty or perjury, that the foregoing is true, correct and complete to the best of my knowledge, information
and belief.

e

!

1 Ron Ulloa Carolina Gonzaled—" ':

It Program Director Traffic Manager

i
-

=T



TV Programming Comm

television-44

:"7-‘ KXLA certifies that all children's TV programs carried on KXLA during this quarter, which are indentified below, were formatted so that
~ the standard policy is in practice. The programs will not exceed the commercial time limits in section 73.670(a) of the FCC's rules.

~ Weekends: 10:30 minutes in any hour program and 5:15 minutes in any half hour program.

f (Commercial matter was prorated in the same proportion for any children's program over five minutes, but less than a half hour in
~ duration, and that aired outside the full length children's program)

i
5 Attachment 'A' indentifies any commercial time overrun from the limits stated above, together with a brief explanation.

s Program Time Weekday Local Commercial Minutes
~ What's Up! Que Pasa?

&‘i E/l Target 8-12 yrs 2:00-2:30pm Monday 0:03:30
|

:!IIT Kids Cooking For Kids

: E/I Target 13-16 years 2:30-3:00pm Monday 0:03:30
:

‘,Efii Swap TV
J' E/l Target 13-16 years 2:30-3:00pm Tuesday 0:03:30

.f Ultimate Choice

. E/I Target 13-16 years 2:00-2:30pm Wednesday 0:03:30

Animal Rescue

1 E/l Target 13-16 yrs 2:30-3:00pm Wednesday 0:03:30
I

'\,I Dog Tales

" E/l Target 13-16 years 2:00-2:30pm Thursay 0:03:30

E

1. Station certifies that there were not any time periods during the quarter in which the “commercial matter” time limits stated above

- were exceeded during 12-and-under children's programming.

1 [Yes X ] [No ]

" If no, provide details of each such instance in Annex A.

2. Station certifies that, during the quarter, it has complied with the commercial requirements of §73.670(b), (c) & (d) of the FCC’s rules
~ regarding the display of Internet website addresses during 12-and-under children’s programming, which requirements became effective January 2,
- 2007.

j.;- fes & | [ 8

" If no, provide details in Annex B.

i
g
T‘ I hereby state, under penalty or perjury, that the foregoing is true, correct and complete to the best of my knowledge, information

| and belief.

Ron Ulloa Carolina Gonzalez

Program Director Traffic Manager
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certifies that all children's TV programs carried on during this quarter, which are indentified below, were formatted so that
the standard policy is in practice. The programs will not exceed the commercial time limits in section 73.670(a) of the FCC's rules.

Week days: 12 minutes in any hour program and 6 minutes in any half hour program.
Weekends: 10:30 minutes in any hour program and 5:15 minutes in any half hour program.

(Commercial matter was prorated in the same proportion for any children's program over five minutes, but less than a haif hour in
duration, and that aired outside the full length children's program)

Attachment 'A' indentifies any commercial time overrun from the limits stated above, together with a brief explanation.

Program Time Weekday Local Commercial Minutes
Curiousity Quest
E/l Target 1-12 yrs 2:00-2:30pm Monday 0:03:30
9th Period
£/1 Target 13-16 years 2:30-3:00pm Monday 0:03:30
Swap TV
E/l Target 13-16 years 2:30-3:00pm Tuesday 0:03:30
The Travelling Trio
E/l Target 8-12 years 2:00-2:30pm Wednesday 0:03:30
Animal Rescue
E/l Target 13-16 yrs 2:30-3:00pm Wednesday 0:03:30
Dog Tales
E/l Target 13-16 years 2:30-3:00pm Thursay 0:03:30

1.  Station certifies that there were not any time periods during the quarter in which the “commercial matter” time limits stated above
were exceeded during 12-and-under children’s programming.

[Yes X | [No |
If no, provide details of each such instance in Annex A.

2.  Station certifies that, during the quarter, it has complied with the commercial requirements of §73.670(b), (c) & (d) of the FCC’s rules
regarding the display of Internet website addresses during 12-and-under children’s programming, which requirements became effective January 2,
2007.

Yes X | |No ]

If no, provide details in Annex B.

I hereby state, under penalty or perjury, that the foregoing is true, correct and complete to the best of my knowledge, information
and belief.

Ron Ulloa Carolina GonzalezL

Program Director Traffic Manager




y-  Children's TV Programming Commercial Certifica
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; KXLA certifies that all children's TV programs carried on KXLA during this quarter, which are indentified below, were formatted so that
" the standard policy is in practice. The programs will not exceed the commercial time limits in section 73.670(a) of the FCC's rules.

" Week days: 12 minutes in any hour program and 6 minutes in any half hour program.
Weekends: 10:30 minutes in any hour program and 5:15 minutes in any half hour program.

~ (Commercial matter was prorated in the same proportion for any children's program over five minutes, but less than a half hour in
" duration, and that aired outside the full length children’s program)

" Attachment 'A' indentifies any commercial time overrun from the limits stated above, together with a brief explanation.

i Program Time Weekday Local Commercial Minutes
:ﬂ What's Up! Que Pasa?

- E/l Target 8-12 yrs 2:00-2:30pm Monday 0:03:30

¢ Dragonfly TV

2:30-3:00pm Tuesday 0:03:30

2:30-3:00pm Tuesday 0:03:30

Zodiac Island
| E/Nl Target 5-8 years 2:00-2:30pm Wednesday 0:03:30

~ E/N Target 13-16 yrs 2:30-3:00pm Wednesday 0:03:30

2:30-3:00pm Thursday 0:03:30

[ 1. Station certifies that there were not any time periods during the quarter in which the “commercial matter” time limits stated above

~ were exceeded during 12-and-under children’s programming.
[Yes X | [No ]
If no, provide details of each such instance in Annex A.

2. Station certifies that, during the quarter, it has complied with the commercial requirements of §73.670(b), (c) & (d) of the FCC's rules
regarding the display of Internet website addresses during 12-and-under children’s programming, which requirements became effective January 2,

ﬁes X J [No J

under penalty or perjury, that the foregoing is true, correct and complete to the best of my knowledge, information

/% Z C/ il k?*%}wv&&

Ron Ulloa Carolina Gonzalez

Program Director Traffic Manager
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KXLA certifies that all children's TV programs carried on KXLA during this quarter, which are indentified below, were formatted so that
' the standard policy is in practice. The programs will not exceed the commercial time limits in section 73.670(a) of the FCC's rules.

Week days: 12 minutes in any hour program and 6 minutes in any half hour program.
‘| Weekends: 10:30 minutes in any hour program and 5:15 minutes in any half hour program.

(Commercial matter was prorated in the same proportion for any children's program over five minutes, but less than a half hour in
~ duration, and that aired outside the full length children's program)

'1 Attachment 'A' indentifies any commercial time overrun from the limits stated above, together with a brief explanation.

d Program Time Weekday Local Commercial Minutes
'|What's Up! Que Pasa?

" E/l Target 8-12 yrs 2:00-2:30pm Monday 0:03:30

| Jane's Sew & So
" E/l Target 13-16 yrs 2:30-3:00pm Monday 0:03:30

' Real Life 101
E/i Target 13-16 years 2:30-3:00pm Tuesday 0:03:30

' Ultimate Choice
| E/l Target 13-16 years 2:00-2:30pm Wednesday 0:03:30

8 Animal Rescue

" E/l Target 13-16 yrs 2:30-3:00pm Wednesday 0:03:30
" Dog Tales
" E/I Target 13-16 years 2:30-3:00pm Friday 0:03:30

i Station certifies that there were not any time periods during the quarter in which the “commercial matter” time limits stated above
 were exceeded during 12-and-under children’s programming.

[Yes X ] [No ]

| If no, provide details of each such instance in Annex A.

2. Station certifies that, during the quarter, it has complied with the commercial requirements of §73.670(b), (c) & (d) of the FCC’s rules
| regarding the display of Internet website addresses during 12-and-under children’s programming, which requirements became effective January 2,

 2007. e ' e 2

~ If no, provide details in Annex B.

" I hereby state, under penalty or perjury, that the foregoing is true, correct and complete to the best of my knowledge, information
~ and belief.

@x_mf e\ X w2

Ron Ulloa Carolina Gonzalez

Program Director Traffic Manager
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i 3rd Quarter 2009 9/30/09
il

j KXLA certifies that all children's TV programs carried on KXLA during this quarter, which are indentified below, were formatted so that
| the standard policy is in practice. The programs will not exceed the commercial time limits in section 73.670(a) of the FCC's rules.

|

,f“‘ Week days: 12 minutes in any hour program and 6 minutes in any half hour program.
ol

‘J Weekends: 10:30 minutes in any hour program and 5:15 minutes in any half hour program.
l|i (Commercial matter was prorated in the same proportion for any children's program over five minutes, but less than a half hour in
o duration, and that aired outside the full length children's program)

Attachment 'A’ indentifies any commercial time overrun from the limits stated above, together with a brief explanation.

Program Time Weekday Local Commercial Minutes
 What's Up! Que Pasa?
E/l Target 8-12 yrs 2:00-2:30pm Monday 0:03:30

2:30-3:00pm Monday 0:03:30

2:30-3:00pm Tuesday 0:03:30

Ultimate Choice
E/l Target 13-16 years 2:00-2:30pm Wednesday 0:03:30

2:30-3:00pm Wednesday 0:03:30

Dog Tales
|E/l Target 13-16 years 2:30-3:00pm Friday 0:03:30

1.  Station certifies that there were not any time periods during the quarter in which the “commercial matter” time limits stated above
k;'.. were exceeded during 12-and-under children’s programming.

[Yes X | [No |
If no, provide details of each such instance in Annex A.

! 2. Station certifies that, during the quarter, it has complied with the commercial requirements of §73.670(b), (c) & (d) of the FCC’s rules
' regarding the display of Internet website addresses during 12-and-under children’s programming, which requirements became effective January 2,

Wes X ] INo J

Ron Ulloa Carolina Gon

Program Director Traffic Manager
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KXLA certifies that all children's TV programs carried on KXLA during this quarter, which are indentified below, were formatted so that
~ the standard policy is in practice. The programs will not exceed the commercial time limits in section 73.670(a) of the FCC's rules.

~ Week days: 12 minutes in any hour program and 6 minutes in any half hour program.
 Weekends: 10:30 minutes in any hour program and 5:15 minutes in any haif hour program.

(Commercial matter was prorated in the same proportion for any children's program over five minutes, but less than a half hour in
| duration, and that aired outside the full length children's program)

~ Attachment 'A' indentifies any commercial time overrun from the limits stated above, together with a brief explanation.

Program Time Weekday Local Commercial Minutes

~ What's Up! Que Pasa?
| E/I Target 8-12 yrs 2:00-2:30pm Monday 0:03:30

Jane's Sew & So
|E/l Target 13-16 yrs 2:30-3:00pm Monday 0:03:30

| Zodiac Island
-_': E/l Target 5-8 years 2:30-3:00pm Tuesday 0:03:30

 Ultimate Choice
- E/l Target 13-16 years 2:00-2:30pm Wednesday 0:03:30

' Animal Rescue
~ E/l Target 13-16 yrs 2:30-3:00pm Wednesday 0:03:30

" Dog Tales
 E/l Target 13-16 years 2:30-3:00pm Thursay 0:03:30

1.  Station certifies that there were not any time periods during the quarter in which the “commercial matter” time limits stated above
were exceeded during 12-and-under children’s programming.
[Yes X | [No |
| If no, provide details of each such instance in Annex A.

2. Station certifies that, during the quarter, it has complied with the commercial requirements of §73.670(b), (c) & (d) of the FCC's rules
' regarding the display of Internet website addresses during 12-and-under children’s programming, which requirements became effective January 2,
12007.

[Yes X I |No J

| If no, provide details in Annex B.

I hereby state, under penalty or perjury, that the foregoing is true, correct and complete to the best of my knowledge, information

ol

Ron Ulloa

Program Director Traffic Manager
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 KXLA certifies that all children's TV programs carried on KXLA during this quarter, which are indentified below, were formatted so that
 the standard policy is in practice. The programs will not exceed the commercial time limits in section 73.670(a) of the FCC's rules.

Week days: 12 minutes in any hour program and 6 minutes in any half hour program.
" Weekends: 10:30 minutes in any hour program and 5:15 minutes in any haif hour program.

~ (Commercial matter was prorated in the same proportion for any children's program over five minutes, but less than a half hour in
| duration, and that aired outside the full length children’s program)

| Attachment 'A' indentifies any commercial time overrun from the limits stated above, together with a brief explanation.

Program Time Weekday Local Commercial Minutes

What's Up! Que Pasa?
E/l Target 8-12 yrs 2:00-2:30pm Monday 0:03:30

Kids Guides
E/l Target 8-12yrs 2:30-3:00pm Monday 0:03:30

| Real Life 101
E/l Target 13-16 years 2:30-3:00pm Tuesday 0:03:30

 Uitimate Choice
| E/l Target 13-16 yrs 2:00-2:30pm Wednesday 0:03:30

Animal Rescue
E/l Target 1-9yrs 2:30-3:00pm Wednesday 0:03:30

'Dog Tales

E/l Target 13-16 years 2:30-3:00pm Thursday 0:03:30

1. Station certifies that there were not any time periods during the quarter in which the “commercial matter” time limits stated above
were exceeded during 12-and-under children’s programming.

[Yes X | [No |

If no, provide details of each such instance in Annex A.

|2, Station certifies that, during the quarter, it has complied with the commercial requirements of §73.670(b), (c) & (d) of the FCC’s rules
regarding the display of Internet website addresses during 12-and-under children’s programming, which requirements became effective January 2,

1 2007.
e % 1 s n

I no, provide details in Annex B.

: I hereby state, under penalty or perjury, that the foregoing is true, correct and complete to the best of my knowledge, information

™ sl

i e
Ron Ulloa Carolina Gonzalez

Program Director Traffic Manager
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Children's TV Programming Com

KXLA certifies that all children's TV programs carried on KXLA during this quarter, which are indentified below, were formatted so that
~ the standard policy is in practice. The programs will not exceed the commercial time limits in section 73.670(a) of the FCC's rules.

Week days: 12 minutes in any hour program and 6 minutes in any half hour program.
Weekends: 10:30 minutes in any hour program and 5:15 minutes in any half hour program.

(Commercial matter was prorated in the same proportion for any children’s program over five minutes, but less than a half hour in
~ duration, and that aired outside the full length children's program)

Program Time Weekday Local Commercial Minutes

What's Up! Que Pasa?
|E/l Target 8-12 yrs 2:00-2:30pm Monday 0:03:30

| Kids Guides
| E/l Target 8-12yrs 2:30-3:00pm Monday 0:03:30

2:30-3:00pm Tuesday 0:03:30
' Ultimate Choice
'" EN Target 13-16 yrs 2:00-2:30pm Wednesday 0:03:30
2:30-3:00pm Wednesday 0:03:30

Dog Tales
- E/l Target 13-16 years 2:30-3:00pm Thursday 0:03:30

Station certifies that there were not any time periods during the quarter in which the “commercial matter” time limits stated above
- were exceeded during 12-and-under children’s programming.

[Yes X | INo ]

2. Station certifies that, during the quarter, it has complied with the commercial requirements of §73.670(b), (c) & (d) of the FCC's rules
~ regarding the display of Internet website addresses during 12-and-under children’s programming, which requirements became effective January 2,

Yes I Wo |

"I hereby state, under penalty or perjury, that the foregoing is true, correct and complete to the best of my knowledge, information
~ and belief.

A )L A .‘

- e
Ron Ulloa Carolina Gonzalez

Program Director Traffic Manager
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KXLA certifies that all children's TV programs carried on KXLA during this quarter, which are indentified below, were formatted so that
' the standard policy is in practice. The programs will not exceed the commercial time limits in section 73.670(a) of the FCC's rules.

 Week days: 12 minutes in any hour program and 6 minutes in any half hour program.
. Weekends: 10:30 minutes in any hour program and 5:15 minutes in any half hour program.

(Commercial matter was prorated in the same proportion for any children's program over five minutes, but less than a half hour in
~ duration, and that aired outside the full length children's program)

[
| Attachment 'A' indentifies any commercial time overrun from the limits stated above, together with a brief explanation.

Program Time Weekday Local Commercial Minutes

' What's Up! Que Pasa?
E/Nl Target 8-12 yrs 2:00-2:30pm Monday 0:03:30

' Kids Guides
 E/l Target 8-12yrs 2:30-3:00pm Monday 0:03:30

| Real Life 101
| E/l Target 13-16 years 2:30-3:00pm Tuesday 0:03:30

 Ultimate Choice
|E/l Target 13-16 yrs 2:00-2:30pm Wednesday 0:03:30

‘ Animal Rescue
|E/l Target 1-9yrs 2:30-3:00pm Wednesday 0:03:30

' Dog Tales

| E/l Target 13-16 years 2:30-3:00pm Thursday 0:03:30

;:: 1. Station certifies that there were not any time periods during the quarter in which the “commercial matter” time limits stated above
* were exceeded during 12-and-under children’s programming.

[Yes X | INo |

if no, provide details of each such instance in Annex A.

2. Station certifies that, during the quarter, it has complied with the commercial requirements of §73.670(b), (c) & {d) of the FCC’s rules
| regarding the display of Internet website addresses during 12-and-under children’s programming, which requirements became effective January 2,

| 2007.
-' [ves X ] no |

~ If no, provide details in Annex B.

I hereby state, under penalty or perjury, that the foregoing is true, correct and complete to the best of my knowledge, information

and belief.
—// 4/—_/ l ‘,‘ : v ‘}‘
Ron Ulloa Carolina Gonzalez ‘
Program Director Traffic Manager

]
1
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¥ 4th Quarter 2008 12/31/08

 KXLA certifies that all children's TV programs carried on KXLA during this quarter, which are indentified below, were formatted so that
g_’ \the standard policy is in practice. The programs will not exceed the commercial time limits in section 73.670(a) of the FCC's rules.

Week days: 12 minutes in any hour program and 6 minutes in any half hour program.
[
 Weekends: 10:30 minutes in any hour program and 5:15 minutes in any half hour program.

~ (Commercial matter was prorated in the same proportion for any children's program over five minutes, but less than a half hour in
duration, and that aired outside the full length children's program)

i ;

i Attachment 'A' indentifies any commercial time overrun from the limits stated above, together with a brief explanation.

A
|"

were exceeded during 12-and-under children’s programming.

[Yes X | [No

~ If no, provide details of each such instance in Annex A.

1 2007.

Yes X | INo

ST

If no, provide details in Annex B.

] = WL

=TS

A

and belief.

Ron Ulloa

Program Director

il Program Time Weekday Local Commercial Minutes
|What's Up! Que Pasa?

rf E/l Target 8-12 yrs 2:00-2:30pm Monday 0:03:30
~ Jane's Sew & So

 E/l Target 13-16 yrs 2:30-3:00pm Monday 0:03:30
' |Real Life 101

' |E/l Target 13-16 years 2:30-3:00pm Tuesday 0:03:30
|

~ Ultimate Choice

E E/l Target 13-16 yrs 2:00-2:30pm Wednesday 0:03:30
~ Animal Rescue

~ E/l Target 1-9yrs 2:30-3:00pm Wednesday 0:03:30
Dog Tales

- E/l Target 13-16 years 2:30-3:00pm Thursday 0:03:30

1.  Station certifies that there were not any time periods during the quarter in which the “commercial matter” time limits stated above

|

2. Station certifies that, during the quarter, it has complied with the commercial requirements of §73.670(b), (c) & (d) of the FCC's rules
b regarding the display of Internet website addresses during 12-and-under children’s programming, which requirements became effective January 2,

I hereby state, under penalty or perjury, that the foregoing is true, correct and complete to the best of my knowledge, information

£l

AN = e 1 ]
4 UL o "D v‘k%ﬂ
Carolina Gonzals

Traffic Manager
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KXLA certifies that all children's TV programs carried on KXLA during this quarter, which are indentified below, were formatted so that
~ the standard policy is in practice. The programs will not exceed the commercial time limits in section 73.670(a) of the FCC's rules.

.—: Week days: 12 minutes in any hour program and 6 minutes in any half hour program.
L Weekends: 10:30 minutes in any hour program and 5:15 minutes in any half hour program.

:;:' (Commercial matter was prorated in the same proportion for any children's program over five minutes, but less than a half hour in
duration, and that aired outside the full length children's program)

:I".t
- Attachment ‘A’ indentifies any commercial time overrun from the limits stated above, together with a brief explanation.

Program Time Weekday Local Commercial Minutes

| Aqua Kids
E/l Target 9-14years 2:00-2:30pm Monday 0:03:30

| Kids Guides
E/l Target 8-12yrs 2:30-3:00pm Monday 0:03:30

' Real Life 101
E/l Target 13-16 years 2:30-3:00pm Tuesday 0:03:30

~ Uitimate Choice
~ E/l Target 13-16 yrs 2:00-2:30pm Wednesday 0:03:30

Animal Rescue
~ E/I Target 1-9yrs 2:30-3:00pm Wednesday 0:03:30

Animal Rescue
- E/l Target 1-9 years 2:30-3:00pm Thursday 0:03:30

1.  Station certifies that there were not any time periods during the quarter in which the “commercial matter” time limits stated above
~ were exceeded during 12-and-under children’s programming.

[Yes X | {No |
.:-'_ If no, provide details of each such instance in Annex A.

If.' 2. Station certifies that, during the quarter, it has complied with the commercial requirements of §73.670(b), (c) & (d) of the FCC's rules
- regarding the display of Internet website addresses during 12-and-under children’s programming, which requirements became effective January 2,
1 2007.

Yes X | lNo I

~ If no, provide details in Annex B.

I hereby state, under penalty or perjury, that the foregoing is true, correct and complete to the best of my knowledge, information
' |and belief.
!

/
y ¢/ D
/' x_/x 14 h _" _b
Ron Ulloa Carolina Gonzalez . ]

Program Director Traffic Manager
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R 2nd Quarter 2007 6/30/07
;'i'_' KXLA certifies that all children's TV programs carried on KXLA during this quarter, which are indentified below, were formatted so that
the standard policy is in practice. The programs will not exceed the commercial time limits in section 73.670(a) of the FCC's rules.

Week days: 12 minutes in any hour program and 6 minutes in any half hour program.
~ Weekends: 10:30 minutes in any hour program and 5:15 minutes in any half hour program.

(Commercial matter was prorated in the same proportion for any children's program over five minutes, but less than a half hour in
f' duration, and that aired outside the full length children's program)

[l

i
~ Attachment 'A’ indentifies any commercial time overrun from the limits stated above, together with a brief explanation.

g
| Aqua Kids

Program

" E/l Target 9-14years

. Kids Guides
- E/i Target 8-12yrs

' Real Life 101

 E/I Target 13-16 years

. Ultimate Choice
- E/l Target 13-16 yrs

f:. Animal Rescue

Time

2:00-2:30pm

2:30-3:00pm

2:30-3:00pm

2:00-2:30pm

2:30-3:00pm

2:30-3:00pm

Weekday

Monday

Monday

Tuesday

Wednesday

Wednesday

Thursday

reIeV/SIon-44

LLocal Commercial Minutes

0:03:30
0:03:30
0:03:30
0:03:30
0:03:30

0:03:30

1. Station certifies that there were not any time periods during the quarter in which the “commercial matter” time limits stated above

L were exceeded during 12-and-under children’s programming.

" |If no, provide details of each such instance in Annex A.

[Yes

X

| No

il

2. Station certifies that, during the quarter, it has complied with the commercial requirements of §73.670(b), (c) & (d) of the FCC’s rules
| regarding the display of Internet website addresses during 12-and-under children’s programming, which requirements became effective January 2,

2007.

' If no, provide details in Annex B.

Yes

X

J INo

' I hereby state, under penalty or perjury, that the foregoing is true, correct and complete to the best of my knowledge, information

~ and belief.

Ron Ulloa

Program Director

/, |
l ‘1‘!4'{ Vil 4_;%:‘{ {
/ —l

Carolina Gonzale:

Traffic Manager




Children's TV Programming Commercial Certifi
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TIPS

F

i
|
:,
]

‘ KXLA certifies that all children’'s TV programs carried on KXLA during this quarter, which are indentified below, were formatted so that
 the standard policy is in practice. The programs will not exceed the commercial time limits in section 73.670(a) of the FCC's rules.

|a Week days: 12 minutes in any hour program and 6 minutes in any half hour program.

Iu Weekends: 10:30 minutes in any hour program and 5:15 minutes in any half hour program.
| (Commercial matter was prorated in the same proportion for any children’s program over five minutes, but less than a half hour in
 duration, and that aired outside the full length children's program)

indentifies any commercial time overrun from the limits stated above, together with a brief explanation.

Program Time Weekday Local Commercial Minutes

. Aqua Kids
E/l Target 9-14years 2:00-2:30pm Monday 0:03:30

| Kids Guides
2:30-3:00pm Monday 0:03:30
2:30-3:00pm Tuesday 0:03:30
2:00-2:30pm Wednesday 0:03:30
2:30-3:00pm Wednesday 0:03:30
2:30-3:00pm Thursday 0:03:30

2 Station certifies that there were not any time periods during the quarter in which the “commercial matter” time limits stated above

‘| were exceeded during 12-and-under children’s programming.

) [Yes X | [No |
': If no, provide details of each such instance in Annex A.

I} Station certifies that, during the quarter, it has complied with the commercial requirements of §73.670(b), (c) & (d) of the FCC's rules
.~ regarding the display of Internet website addresses during 12-and-under children’s programming, which requirements became effective January 2,

Yes X | |No |

| I hereby state, under penalty or perjury, that the foregoing is true, correct and complete to the best of my knowledge, information

" 7
Ron Ulloa Carolina Gonzalez

Program Director Traffic Manager




~ duration, and that aired outside the full length children’s program)

[

;

F  4th Quarter 2007 12/31/07

 KXLA certifies that all children's TV programs carried on KXLA during this quarter, which are indentified below, were formatted so that

'l (Commercial matter was prorated in the same proportion for any children's program over five minutes, but less than a half hour in

Attachment 'A' indentifies any commercial time overrun from the limits stated above, together with a brief explanation.

Program

What's Up! Que Pasa?
- E/l Target 8-12 yrs

| Kids Guides
~ E/l Target 8-12yrs

- were exceeded during 12-and-under children’s programming.

Time

2:00-2:30pm

2:30-3:00pm

2:30-3:00pm

2:00-2:30pm

2:30-3:00pm

2:30-3:00pm

Weekday

Monday

Monday

Tuesday

Wednesday

Wednesday

Thursday

Local Commercial Minutes

0:03:30

0:03:30

0:03:30

0:03:30

0:03:30

0:03:30

Station certifies that there were not any time periods during the quarter in which the "commercial matter” time limits stated above

X

I no, provide details of each such instance in Annex A.

2. Station certifies that, during the quarter, it has complied with the commercial requirements of §73.670(b), (c) & (d) of the FCC’s rules
" regarding the display of Internet website addresses during 12-and-under children’s programming, which requirements became effective January 2,
- 2007.

0.
| If no, provide details in Annex B.

X

Ron Ulloa

Program Director




