
Order Date Range: 09/03/2024 through 11/04/2024 (9 weeks)
Media Outlets: KMSO-FM

On-Air Schedule
# Dates Station Time/Program Len Mo Tu We Th Fr Sa Su S/W Rate Qty Total
1 09/03/24-10/07/24 KMSO-FM 06:00AM-07:00PM 60 5 4 5 5 5 -- -- 24 65.00 120 7,800.00
2 10/08/24-11/04/24 KMSO-FM 06:00AM-07:00PM 60 6 5 6 6 6 -- -- 29 65.00 116 7,540.00

Station Totals
Station On-Air CountDigital Count Web Count Other Count Gross BillingCommission Net Billing
KMSO-FM 236 0 0 0 $15,340.00 $2,301.00 $13,039.00
Totals 236 0 0 0 $15,340.00 $2,301.00 $13,039.00

THANK YOU FOR YOUR BUSINESS
BY ACCEPTING THIS CONFIRMATION, CLIENT AGREES TO PAY NET TOTAL TO STATION AFTER ALL FEES FOR PAYMENT, CREDIT
CARD FEES OR 3RD PARTY PAYOR FEES.
Order 3215884 MORE JOBS, LESS GOVT PAC US SEN C# for INV 4459186. All political orders must be paid in advance.

Projected Billing By Broadcast Standard Month
Month Year Gross Billing Net Billing
September 2024 $5,915.00 $5,027.75
October 2024 $7,150.00 $6,077.50
November 2024 $2,275.00 $1,933.75
Totals $15,340.00 $13,039.00

MOUNTAIN BROADCASTING
714 KENSINGTON AVE.
Missoula, Montana 59801

LOCAL FOCUS GEN MEDIA PARTNERS
1655 Palm Beach Lakes Blvd
West Palm Beach, Florida 33401

Advertiser: MORE JOBS, LESS GOVERNMENT PAC
Order #: 2688649546807
Contract #: 13523
Date Entered: 05/06/2024
Last Modified: 05/06/2024
Product: ISSUE PAC US SENATE 24
Salesperson: Sheila Callahan
Billing Cycle: Broadcast Standard
Estimate #: 5334

Total Charges: $15,340.00
Agency Commission: $2,301.00

Total Net: $13,039.00

Accepted for MOUNTAIN BROADCASTING Accepted for advertiser OR agency as agent for the advertiser

Name Title Name Title

Order Summary - Printed at: 05/06/2024 04:04:01pm Page 1 of 1

PER FCC:  Section 312(a)(7) of the Communications Act and Section 73.1943 of the Commission’s rules require commercial broadcast stations to provide reasonable access to candidates for federal elective office. 
This means that commercial television and radio stations must allow legally qualified federal candidates to purchase reasonable amounts of broadcast time throughout their campaigns in all dayparts (i.e., in all parts of the broadcast day), including television prime time and radio drive time.  
This FCC rule may affect the rate and availability of advertising on this station for non-federal candidates, issue advertisers and others. 
M. Sheila Callahan   Mountain Broadcasting   2024




