Good Karma Broadcasting, LLC
301 W Wisconsin Avenue Suite 200
Milwaukee, WI 53203

June 8, 2023

VIA UPLOAD TO PUBLIC INSPECTION FILES

Elizabeth E. Goldin

Assistant Chief, Investigations & Hearings Division
Enforcement Bureau

Federal Communications Commission

45 L Street NE

Washington, DC 20554

RE: Response to Station WGKB(AM), Waukesha, Wisconsin (Facility Id No. 70771)
EEO Audit Letter

Dear Ms. Goldin:

Good Karma Broadcasting, LL.C (“Good Karma” or “Licensee”), licensee of broadcast station
WGKB(AM), Waukesha, Wisconsin (“WGKB” or the “Station™), hereby submits the information
and materials concerning the Station’s EEO program requested by the Federal Communications
Commission (“Commission”) in its letter dated April 24, 2023, from the Enforcement Bureau to
the Station (“EEO Audit Letter”). In addition to the Station, Licensee hereby provides
information for its Station Employment Unit comprised of the following stations, which together

.1

with the Station are the “Employment Unit™:

WBEV-FM, Beaver Dam, Wisconsin (Facility Id No. 4474) (formerly WXRO)
WBEV(AM), Beaver Dam, Wisconsin (Facility Id No. 4475)

WTLX(FM), Monona, Wisconsin (Facility Id No. 4477)

WKTI(FM), Milwaukee, Wisconsin (Facility ID No. 74095)

WTMIJ(AM), Milwaukee, Wisconsin (Facility ID No. 74096)

WMVP(AM), Chicago, Illinois (Facility ID No. 73303)?

In compiling the requested information and materials, Licensee relied upon an examination of its
files and records, and due inquiry of current employees who are knowledgeable of employment

! Stations WAUK(AM), Jackson, WI (FCC Facility ID No. 10824) and WTTN(AM), Columbus, WI (FCC Facility
ID No. 71092) are listed on the EEO Public File Reports but were sold on December 30, 2022 (WAUK) and
February 21, 2023 (WTTN), respectively, and are no longer part of the Employment Unit.

2 Station WMVP(AM), Chicago, IL (FCC Facility ID No. 73303) appeared on the July 23, 2020-July 22, 2021 EEO
Public File Report because it was previously operated by Good Karma pursuant to an LMA. Good Karma acquired
WMVP(AM), effective January 20, 2023, and WMVP(AM) is now reported as a separate Employment Unit.



related issues at the Employment Unit. The responses below correspond to paragraphs as they
are set forth in the EEO Audit Letter.

Paragraph 3:

Paragraph 2(b)(i): EEO Public File Reports

Copies of the Employment Unit’s two most recent EEO public file reports, covering the periods
July 23, 2020, through July 22, 2021, and July 23, 2021, through July 22, 2022, are attached
hereto as Exhibit A.

Paragraph 2(b)(ii): Websites

The Employment Unit’s most recent EEO public file report is linked to each Station’s website
pursuant to Section 73.2080(c)(6). The Stations’ websites are:

WGKB(AM): https://goodkarmabrands.com/101-7-the-truth/
WBEV-FM: https://goodkarmabrands.com/wbev-fim/
WBEV(AM): https://goodkarmabrands.com/espn-beaver-dam/
WTLX(FM): https://goodkarmabrands.com/espn-madison/
WKTI(FM): https://goodkarmabrands.com/espn-milwaukee/
WTMIJ(AM): https://goodkarmabrands.com/wtmj/
WMVP(AM): https://goodkarmabrands.com/espn-chicago/

Paragraph 2(b)(iii): Positions Filled

The dates of hire for the full-time positions listed on the two most recent EEO public file reports
are as follows:

20202021 EEO Hire Dates
# Vacancy Hire Date
1 101.7 The Truth General Manager 9/14/2020
2 | 101.7 The Truth Director of Content 12/21/2020
3 | Marketing Facilitator/Partnership Coordinator 12/21/2020
4 | Partnership Coordinator 10/5/2020
5 | Marketing Facilitator 11/2/2020
6 | Producer 11/23/2020
7 | Producer 1/18/2021
8 | Producer 1/18/2021
9 | On-Air Host 11/23/2020
10 | On-Air Host 12/07/2020
11 | On-Air Host 12/07/2020
12 | Sales Manager 12/21/2020
13 | Director of Marketing 1/4/2021
2
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14 | Executive Producer 1/4/2021
15 | On-Air Host 1/16/2021
16 | Marketing Consultant 2/01/2021
17 | Marketing Consultant 2/1/2021
18 | Marketing Consultant 3/1/2021
19 | Marketing Consultant 2/15/2021
20 | Marketing Consultant 4/12/2021
21 | Marketing Consultant 3/9/2021
22 | Marketing Consultant 3/15/2021
23 | Partnership Coordinator 3/15/2021
24 | Partnership Coordinator 3/15/2021
25 | Content Manager 6/14/2021
26 | Marketing Facilitator/Partnership Coordinator 7/19/2021
2021-2022 EEO Hire Dates
# Vacancy Hire Date
1 | Marketing Facilitator 8/2/2021
2 | Marketing Consultant 2/21/2022
3 | On Air Host 2/28/2022
4 | Marketing Consultant 4/18/2022
5 | Marketing Consultant 5/16/2022
6 | Partnership Coordinator 4/18/2022
7 | Marketing Manager 5/16/2022
8 | Marketing Consultant 6/13/2022
9 | Partnership Coordinator 6/27/2022
10 | News Reporter/Anchor 11/24/2021
11 | Marketing Facilitator/Partnership Coordinator | 2/24/2022

Exhibit B hereto contains copies of job postings and communications announcing the full-time
job vacancies filled during the reporting periods. Good Karma’s payroll service — ADP —
distributes all job postings to Indeed.com and ZipRecruiter.com. Also, certain job vacancies
were filled using the same candidate pool, as noted on the EEO Public File Reports attached as

Exhibit A.

Paragraph 2(b)(iv): Interviewees

The total number of interviewees for each vacancy and the referral source for each interviewee
for all full-time Employment Unit vacancies filled during the period covered by the above-noted

EEO public file reports are as follows:
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2020-2021 EEO Report
Total No. of Referral Source for
# Vacancy Interviewees Each Interviewee
1 101.7 The Truth General 1 Exigent Hire
Manager
2 101.7 The Trust Director of 1 Exigent Hire
Content
3 Marketing 15 Job Search Websites® - 6
Facilitator/Partnership GKB Websites, Internal Referrals, Former
Coordinator Interns — 4
GKB Career Fair — 1
Social Media* - 2
Industry Sources - 2
4 Partnership Coordinator 1 Internal Referral (candidate from different
company Employment Unit)
5 Marketing Facilitator 3 Job Search Websites — 1
Social Media - 1
Community Advertising® - 1
6, 7,8 | Producer (3 positions) 20 Job Search Websites — 5
GKB Websites, Internal Referrals, Former
Interns — 6
Industry Sources — 5
Community Advertising - 4
9,10, | On-Air Host (3 positions) 27 Job Search Websites — 2
11 GKB Websites, Internal Referrals, Former
Interns — 22
Community Advertising - 3
12 Sales Manager 6 Job Search Websites — 2
GKB Websites, Internal Referrals, Former
Interns — 1
Industry Sources — 3
13 Director of Marketing 37 Job Search Websites — 11
GKB Websites, Internal Referrals, Former
Interns — 8
Social Media - 11
Industry Sources — 7
14 Executive Producer 7 Job Search Websites — 2
GKB Websites, Internal Referrals, Former
Interns — 3
Social Media — 1
Industry Sources — 1

3 Job Search Websites include Indeed.com, Glassdoor, ZipRecruiter, ihireHR.com, ihireaccounting.com.
4 Social Media includes LinkedIn, Twitter, Instagram, Facebook.
5 Industry Sources include AMFMJobs.com, Inside Radio, Barrett Sports Media, National Alliance of State
Broadcasters Association, Illinois Broadcasters Association, Industry Referrals.
® Community Advertising includes media, press releases, radio ads, promotions.
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2020-2021 EEO Report (continued)

Total No. of Referral Source for
# Vacancy Interviewees Each Interviewee

15 On-Air Host 5 GKB Websites, Internal Referrals, Former
Interns — 3
Industry Sources — 2

16,17 | Marketing Consultant 16 Job Search Websites — 1

(2 positions) GKB Websites, Internal Referrals, Former

Interns — 7

Social Media — 4
Industry Sources - 4

18,19 | Marketing Consultant 8 Job Search Websites — 2

(2 positions) GKB Websites, Internal Referrals, Former
Interns — 1

Social Media — 5

20 Marketing Consultant 13 Job Search Websites — 2

GKB Websites, Internal Referrals, Former
Interns — 2

Social Media — 3

Industry Sources — 5

Community Advertising - 1

21,22 | Marketing Consultant 11 Job Search Websites — 2
(2 positions) GKB Websites, Internal Referrals, Former
Interns — 5

Industry Sources — 3
Community Advertising — 1

23,24 | Partnership Coordinator 13 Job Search Websites — 2
(2 positions) GKB Websites, Internal Referrals, Former
Interns — 5

Social Media — 4
Industry Sources - 2

25 Content Manager 10 Job Search Websites — 1
GKB Websites, Internal Referrals, Former
Interns — 7
Industry Sources — 2
26 Marketing 42 Job Search Websites — 4
Facilitator/Partnership GKB Websites, Internal Referrals, Former
Coordinator Interns — 12

Social Media - 26
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2022-2023 EEO Report
Total No. of Referral Source for
# Vacancy Interviewees Each Interviewee
1 Marketing Facilitator 16 Employment Unit Employee Referral — 1
Indeed.com —2
LinkedIn — 13
2 Marketing Consultant 3 Employment Unit Employee Referral — 1
LinkedIn—2
3 On Air Host 1 Exigent Hire
4,5 Marketing Consultant 16 Indeed.com — 3
(2 positions) LinkedIn - 13
6 Partnership Coordinator 4 Indeed.com — 1
LinkedIn —3
7 Marketing Manager 3 Employment Unit’s Internal Job Posting
Email — 1
LinkedIn —2
8 Marketing Consultant 1 Employment Unit Employee Referral — 1
9 Partnership Coordinator 6 Indeed.com — 2
LinkedIn — 4
10 News Reporter/Anchor 2 Employment Unit Employee Referral — 1
LinkedIn—1
11 Marketing 20 Indeed.com — 6
Facilitgtor/Partnership ZipRecruiter — 2
Coordinator )
LinkedIn - 12

No organizations contacted the Employment Unit directly requesting to be notified of job
openings pursuant to 47 C.F.R. § 73.2080 (c)(1)(ii).
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Paragraph 2(b)(v): Recruitment Initiatives

Documentation demonstrating performance of the completed initiatives pursuant to Section
73.2080(c)(2), including Employment Unit personnel involved in the recruitment initiatives, is
included at Exhibit C. The Employment Unit has 77 full-time employees. The Employment Unit
is located in a metropolitan area, as defined by the Office of Management and Budget, with more
than 250,000 persons. The Employment Unit is required to perform four initiatives within each
two-year period.

Paragraph 2(b)(vi): Discrimination Complaints

To the Good Karma’s knowledge, there have been no complaints, pending or resolved, filed
during the current license term before any body having competent jurisdiction under federal,
state, territorial, or local law, alleging unlawful discrimination in the employment practices of the
Employment Unit on the basis of race, color, religion, national origin or sex.

Paragraphs 2(b)(vii) and (viii): Description of Responsibilities of Each Level of
Management and Program Analysis

The Employment Unit actively works to ensure effective implementation and enforcement of the
Employment Unit’s equal opportunity and nondiscrimination practices and policies (the “EEO
Policy”). The Employment Unit’s Market Manager has ultimate responsibility for ensuring that
the EEO Policy is followed for each vacancy.

Pursuant to 47 C.F.R. § 73.2080(b), the Employment Unit uses a variety of methods to inform
both current employees and job applicants of its EEO Policy. The Employment Unit informs
applicants of its EEO Policy immediately by including on every job posting, on-air
announcement, career fair and job application that “Good Karma is an Equal Opportunity
Employer.” Employees receive a copy of the EEO Policy at the time of hire or at the time the
policies were written, if already employed by the Employment Unit. Station management
informs employees of its EEO Policy through several methods, including discussing the EEO
Policy in staff and management meetings, and during performance meetings. A copy of the
Employment Unit’s most recent EEO Public File Report is available in each station’s online
public inspection file and on each station’s web site, where applicable.

In addition, on an on-going basis the Employment Unit’s Human Resources Director instructs
and coaches hiring managers on fair interviewing and hiring methods and policies. On a semi-
monthly basis, the President and General Manager review promotions, salaries and terminations
to ensure that employment actions have been handled in an equitable manner. Quarterly,
General Managers report to the President the percentages of the market’s women and minority
employees to assist in determining any hiring deficiencies.

The Employment Unit conducts ongoing evaluations of its EEO recruitment program, pursuant
to 47 C.F.R. § 73.2080(c)(3), in an effort to ensure its efforts achieve broad outreach to potential
applicants. The Market Manager performs such analyses, including ongoing review of

7
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recruitment data and the recruitment source list to assess the effectiveness of the Employment
Unit’s recruitment sources. In order to improve the pool of applicants for vacancies at the
Employment Unit, in addition to distributing notice of vacancies to the organizations listed on its
recruitment sources list, the Employment Unit recruits at job fairs (as health and safety
conditions permit). Additionally, through participation in job fairs, career days, and other
activities (as health and safety conditions permit), personnel from the Employment Unit interact
with personnel from local organizations and potential recruitment sources in the community.

When this assessment indicates that modifications may be appropriate to ensure broad outreach,
the Employment Unit works to add new recruitment sources and delete inactive recruitment
sources. The Employment Unit also increases its efforts to advise community organizations
involved in assisting job applicants about the Employment Unit's job vacancies, EEO policy and
the FCC's outreach requirements.

Paragraph 2(b)(ix): Internal Policies

In addition to assessing its outreach efforts, the Employment Unit analyzes the effectiveness of
its EEO practices and policies regularly to ensure that its EEO practices and policies do not have
a discriminatory effect, pursuant to 47 C.F.R. § 73.2080(c)(4). During Department Head
Meetings, the President, General Managers and Station managers examine employee pay rates,
fringe benefits, seniority practices and promotions to ensure that employment actions have been
undertaken in an equitable manner.

The Employment Unit makes all promotion decisions based solely on the skills, ability and
experience of the employee - seniority, race, gender and national origin are not considered.
Additionally, interview and termination procedures dictated by Good Karma's employee
handbook and managing procedures require adherence to behavioral interviewing and
progressive discipline processes to ensure that hiring, disciplinary and termination decisions are
fair and that all employees are treated equitably.

Good Karma has not entered into an agreement with a union with respect to Stations in this
Employment Unit, and therefore the requirement to periodically review cooperation with the

union is not applicable.

Paragraph 2(b)(x): Religious Broadcaster

Not applicable. Good Karma is not a religious broadcaster.

Paragraphs 3 & 4: Time Brokerage Agreements

Not applicable. No station in the Employment Unit is currently subject to a time brokerage
agreement. As previously noted, Station WMVP(AM), Chicago, Illinois, was included in the
Employment Unit’s 2021-2022 EEO Public File Report because it was previously operated by
Good Karma pursuant to a time brokerage agreement. WMVP(AM) was acquired by Good
Karma effective January 20, 2023 and is now reported as a separate Employment Unit.
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Should any question arise regarding this information, please contact the undersigned’s counsel,
Nancy Ory, at (202) 416-6791 and nory(@lermansenter.com.

Respectfully submitted,

/s/

Craig Karmazin, President
Good Karma Broadcasting, LLC
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Exhibits
A —2020-21 and 2021-2022 EEO Public File Reports
B — Job Postings

C — Supplemental Recruitment Initiative Documentation
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Exhibit A — EEQO Public File Reports

7/23/2020 — 7/22/2021 Report

7/23/2021 — 7/22/2022 Report



EEQO PUBLIC FILE REPORT

This Report covers full-time vacancy recruitment data for the period-July 23, 2020 to July 22, 2021.

1) Employment Unit: Good Karma Broadcasting, LLC
Good Karma Brands Milwaukee, LLC

2) Unit Members (Stations and Communities of License):
FCC Facility ID No.
FCC Facility ID No.
FCC Facility ID No.
FCC Facility ID No.
FCC Facility ID No.
FCC Facility ID No.
FCC Facility ID No.
FCC Facility ID No:
FCC Facility ID No.

WTLX(FM)
WTTN(AM)
WBEV(AM)
WXRO(FM)
WAUK(AM)
WTMJ (AM)
WKTI (FM)
WGKB (FM)
WMVP (AM)

4477
71092
4475
4474
10824
74096
74095
70771
73303

Monona, WI
Columbus, WI
Beaver Dam, WI
Beaver Dam, W1
Jackson, WI
Milwaukee, WI
Milwaukee, W1
Waukesha, WI
Chicago, IL /*

/* Operated by the employment unit pursuant to a Local Marketing Agreement with Sports Radio Chicago, LLC

3) EEO Contact Information for Employment Unit:

Mailing Address:

720 E. Capitol Drive
Milwaukee, W1 53212

Telephone Number:
(414)209.3100

Contact Person/Title:
Keith Williams/Vice President

E-mail Address:
kwilliams@goodkarmabrands.com

4) List all Full-Time Job Vacancies Filled by Each Station in the Employment Unit:

Job Title

. On-Air Host*
10. On-Air Host®
11. On-Air Host?
12. Sales Manager

101.7 The Truth General Manager

ctor of Content

1.

2. 101.7 The Truth Dire

3.

4. - Partnership Coordinator?
5. Marketing Facilitator

6. Producer’®

7. Producer?

8. Producer®

9

Marketing Facilitator/Partnership Coordinator

Recruitment Source Referring Hiree

Exigent hire'

Exigent hire'

Internal Promotion
Internal Referral
LinkedIn

Internal Referral
Industry Referral
Community Advertising
Community Advertising
Community Advertising
Community Advertising
Internal Promotion

! The General Manager and Director of Content positions for employment unit’s “The Truth” format on FM
Translator W269DL were hired under exigent circumstances — no recruitment was conducted due to the need for

confidentiality with respect to the launch of the new format.

2 Recruitment not reflected on chart — hiree was from a candidate pool from a different company employment unit.
3 Positions 6, 7 and 8 used the same candidate pool.
4 Positions 9, 10 and 11 used the same candidate pool.




13. Director of Marketing Job board
14. Executive Producer Internal Referral
15. On-Air Host Industry Referral
16. Marketing Consultant’ LinkedIn
17. Marketing Consultant* Internal Promotion
18. Marketing Consultant® Internal Promotion
19. Marketing Consultant® Industry Referral/LinkedIn
20. Marketing Consultant Internal Referral
21. Marketing Consultant’ Internal Referral
22. Marketing Consultant® Community Advertising (on radio)
23. Partnership Coordinator® Industry Referral
24. Partnership Coordinator’ Former Intern
25. Content Manager Internal Promotion
26. Marketing Facilitator/Partnership Coordinator Indeed.com
Organization/Agency
Position
MF/PC | MF | Prod | On- | Sales | Dir. | EP | On- | MC | MC | MC | MC | PC | Cont. | MF/PC
3) Air Mgr of Air ) 2) ) | @) | Mgr
Host Mkt Host
3)
Job Search Websites 2 1 4
(Indeed.com, Glassdoor,
ZipRecruiter, ihireHR.com, 6 ! 5 2 2 i 2 0 ! 2 2 2
ihireaccounting.com)
Good Karma 5 7 12
Broadcasting/Brands/Websites, 4 0 6 22 1 3 3 3 7 1 2 5
Internal Referrals, Former
Interns
Handshake 0 0 [
0 0 0 0 0 0 0 0 0 0 0 0
Good Karma Brands [ 0 4]
Sponsored Career Fair 1 0 0 0 0 0 0 0 0 0 0 Y
Social Media (Linkedin, . 4 0 26
Twitter, Instagram, Facebook) 2 1 0 0 0 t 1 0 4 5 2 0
Industry Sources 2 2 0
(AMFMlJobs.com, Inside
Radio, Barrett Sports Media,
National Alliance of State n o
Broadcasters Association, 2 0 3 0 ? 7 ! 2 4 0 3 ’
Illinois Broadcasters
Association, Industry
Referrals)
Community Advertising I 0 0 0
(media, press releases, radio 0 1 4 3 0 0 0 0 0 0 3
ads, promotions)

5) Total # of Interviewees Referred: For the period from July 23, 2020 to July 22, 2021, this Employment Unit

interviewed 233 interviewees for full-time job vacancies. 26 applicants were hired.

3 Positions 16 and 17 used the same candidate pool.
6 Positions 18 and 19 used the same candidate pool.
7 Positions 21 and 22 used the same candidate pool.
8 Positions 23 and 24 used the same candidate pool.




6) Supplemental Recruitment Initiatives.

(a) Initiative: Internship Program

Due do COVID-19, this Employment Unit did not have an internship program for the Summer or Fall semesters
of 2020 or the Spring or Summer semesters of 2021, but are discussing timeline/next steps in reimplementing
the internship program in 2021/2022.

(b) Initiative: Mentoring Program

The employment unit has implemented a mentoring program called Big Brothers/Big Sisters. It is intended to
pair up Good Karma Broadcasting teammates (i.e. employees) across markets and encourage veteran teammates
and new teammates to develop a relationship, share ideas and advice and become a resource for each other.

(¢) Initiative: EEQ Training Programs for Management Employees

LinkedIn Diversity, Inclusion, and Belonging for All (DIB) Training — In June and July 2020, all Division
Managers participated in this video training course that engaged them in meaningful conversations about
diversity, inclusion, belonging, unconscious bias, and methods to ensure equal employment opportunity and
prevent discrimination in the workplace.

Diversity and Inclusion Education Sessions — In July 2020, all Teammates, including Management
Teammates with hiring responsibilities, participated in Diversity and Inclusion Education Sessions that
provided training to develop an environment that embraces diversity, prevents discrimination, and practices
equal opportunity employment and inclusion in our workplace.

Wisconsin Broadcaster Association - On March 24, 2021, two members of the Good Karma Broadcasting,
LLC team with hiring capabilities attended the WBA Assistance Action Plan for EEO Compliance. We learned
how to ensure Equal Employment Opportunity and prevent unlawful discrimination.

Manager Development Training — In May 2021, all Managers were required to participate in Manager
Development Training which focused on appropriateness in the year of a pandemic and covered situations
ranging from responses to vacation days, to asking employees about vaccines, to when/how to alert employees
when someone is out sick, etc. This is an ongoing quarterly training that is mandatory for all managers.

(d) Initiative: Job & Career Fairs

Edgewood Spring Inclusive Internship Program Virtual Fair — virtual event. On March 30, 2021 our
Director of Marketing attended a virtual career fair and talked to (1) student about our internship program, how
to apply, next steps, etc.

Downtown Madison Isthmus Virtual Job Fair — virtual event. On June 2, 2021 (2) members of our Sales &
Marketing team attended a virtual career fair and talked to roughly 15 individuals about career opportunities.

City Conference Diversity Career Fair — virtual event. On October 2, 2020 two members of our team joined
a virtual career fair event to schedule times to meet with interested applicants in the Milwaukee area. Approx.
100 attendees participated in this event. Attendees could schedule 15-minute time slots to chat with employers.



Wisconsin Broadcasters Association Spring Job Fair — virtual event. From March 1, 2021 through March 5,
2021 one member of our marketing team participated in a week-long job fair where we posted all open GKB
positions for interested applicants across Wisconsin to submit a resume. Applicants could reach out and ask
specific questions about open positions and learn more about GKB.

Wisconsin Broadcasters Association Student Seminar — virtual event. On March 6, 2021 seven members of
our team participated in a virtual networking event with students across Wisconsin interested in
radio/broadcasting. We used a virtual program where each industry professional got their own breakout room
where students could join to ask questions. There were three rotations each of 30 minutes where students could
join to learn more about the industry, share contact info, etc.

Wisconsin Broadcasters Association Summer Job Fair — virtual event. From June 7, 2021 through June 11,
2021 two members of our team participated in a week-long job fair where we posted all open GKB positions for
interested applicants across Wisconsin to submit a resume. Applicants could reach out and ask specific
questions about open positions and learn more about GKB.

(e) Initiative: Sponsoring and Organizing a Career Fair

95X South Central Wisconsin Virtual Career Expo — virtual event. Virtual career fair sponsored and
organized by Good Karma Brands. Virtual career fair was featured on DailyDodge.com the entire month of
April 2021. Eight Good Karma teammates participated in this career fair. We had approximately 998 page
views and 20 different businesses participated.

(f) Initiative: Participation in Other Activities

UW — Madison American Marketing Association ~ Madison, WI. On March 16, 2021, three members of our
Marketing Team talked to a group of about 55 students about who Good Karma Brands is, what we do,
opportunities within the company, sports marketing industry overall, digital activations and pieces of advice for
success.

UW-Parkside Intern/Employer Panel — Madison, WI1. On July 23, 2020 one member of our marketing team
joined a panel of 15 employers, students, and faculty at University of Wisconsin-Parkside to discuss best
practices for recruiting, professional development, internships, and career advice.

UW-Milwaukee Journalism Club — Milwaukee, WI. On October 12, 2020 one member of our content team
spoke to 25 students with the UW-Milwaukee Journalism Club for an hour to discuss his career path,
experiences, and career tips.

Internship Consortium of Southeast Wisconsin — Milwaukee, WI. On October 29, 2020 one member of our
marketing team joined a panel made up of about 20 Wisconsin schools and employers to brainstorm and share
ideas about recruiting, hiring, developing interns.

Sports Promotion Class at Marquette University — Milwaukee, W1. On November 10, 2020 three members
of our marketing team spoke to 35 students in a Sports Promotion class at Marquette University to discuss
sports marketing and our experiences working in the industry. The presentation lasted 45 minutes with a 15-
minute Q&A.

Sports Marketing Class Presentation — Milwaukee, WI. On January 6, 2021 one member of our sales team
spoke to 27 students with Milton High School’s Sports Marketing class about his career path and experience
working in sports marketing.

Sports Marketing Class Presentation — Milwaukee, W1. On March 2, 2021 one member of our sales team
spoke to a class of 40 students at University of Wisconsin-Whitewater about her career path and experience
working in sports marketing.



Sports Reporting Class at Marquette University — Milwaukee, WI. On April 14, 2021 three members of our
leadership team spoke to 25 students in a Sports Reporting class at Marquette University to discuss sports
reporting, marketing, broadcasting, and experiences working in the industry.

Concordia University Business Scholars Club Professional Networking — Milwaukee, WI. On April 21,
2021, our Market Manager/Vice President was one of three keynote speakers at a professional networking event
presented by the Business Scholars Club at Concordia University. The event lasted about three hours and
included dinner, networking, and a speaking presentation with about 40 participants in attendance.

Life Academy — Beaver Dam, WI. This employment unit works with Life Academy to hire 2-3 students/year
with special needs to work our Brat Fry community events where they help set up and break down the event,
roll brats into wraps and hand out sodas to guests.

(g) Initiative: Job Shadew

UW-Whitewater — virtual. On October 27, 2020 four members of our team set up a 2-hour Teams call to chat
with one student from University of Wisconsin-Whitewater who had interests in content/producing. The
student had originally contacted us through a representative with the Department of Vocational Rehabilitation
with the goal of helping students with disabilities gain career experiences and insights.

Concordia University — virtual. On November 2, 2020 two member of our team set up a 1-hour Teams call to
chat with one student from Concordia University who had interests in sports marketing/journalism.

UW-Milwaukee — virtual. On January 15, 2021 two members of our team set up a I-hour Teams call to chat
with one student from University of Wisconsin-Milwaukee who had interests in content/producing.

(h) Initiative: Media Trade Group Postings

The majority of full-time positions in Wisconsin were also posted on the Wisconsin Broadcasters Association
(“WBA”) website. The WBA provides a range of services to broadcasters throughout Wisconsin and has a
broad-based membership that includes women and minorities.



EEO PUBLIC FILE REPORT

This Report covers full-time vacancy recruitment data for the period July 23, 2021 to July 22, 2022.

1) Employment Unit:

2) Unit Members (Stations and Communities of License):

Good Karma Broadcasting LLC

Good Karma Brands Milwaukee, LLC

WXRO (FM) FCC Facility ID No. 4474 Beaver Dam, WI
WBEYV (AM) FCC Facility ID No. 4475 Beaver Dam, WI
WTLX (FM) FCC Facility ID No. 4477 Meonona, Wi
WAUK (AM) FCC Facility ID No. 10824 Jackson, WI
WGKB (AM) FCC Facility ID No: 70771 Waukesha, W1
WTTN (AM) FCC Facility ID No. 71092 Columbus, W1
WKTI (FM) FCC Facility ID No. 74095 Milwaukee, WI
WTMJ (AM) FCC Facility ID No. 74096 Milwaukee, W1
3) EEO Contact Information for Employment Unit:
Mailing Address: Telephone Number:
(414) 209.3100

720 E. Capitol Drive
Milwaukee, WI 53212

Contact Person/Title:
Anabel Roda/Compliance Specialist

E-mail Address:
aroda(@goodkarmabrands.com

4) List of all Full-Time Job Vacancies Filled by Each Station in the Employment Unit:

Job Title Recruitment Source of Candidate Hired

1. Marketing Facilitator LinkedIn

2. Marketing Consultant Employee Referral
3. On Air Host Employee Referral
4. Marketing Consultant LinkedIn

5. Marketing Consultant LinkedIn

6. Partnership Coordinator Indeed

7. Marketing Manager LinkedIn

8. Marketing Consultant Employee Referral
9. Partnership Coordinator LinkedIn

10. News Reporter/Anchor Employee Referral
11. Marketing Facilitator/Partnership Coordinator LinkedIn




Positions Hired and Number of Candidates Interviewed

Job3 | Jobs4-5 Job 8

Recruitment Sources Job1 | Job2 o Job6 | Job7 ak Job9 | Job10 | Job 1l

Employment Unit’s
Website/Career Center -
goodkarmabrands.com/careers

Employment Unit’s Internal 1
Job Posting Email

Employment Unit Employee 1 1 1 1 1
Referral

Industry Referral

Indeed.com 2 3 1 2 6

ZipRecruiter 2

LinkedIn 13 2 13 3 2 4 1 12

Handshake

Inside Radio

All Access

TVandRadioJobs.com

Barrett Sports Media

Wisconsin Broadcasters
Association Website

Career Fairs

5)

6)

* Due to the need for confidentiality, this position was not posted.
**  Used same pool of candidates for both positions

#%%  This position was posted but there was only (1) candidate who was qualified to interview and she was ultimately
hired.

Total # of Interviewees Referred: For the period from July 23, 2021 to July 22, 2022, this Employment Unit interviewed
seventy-two (72) candidates for full-time job vacancies. Eleven (11) applicants were hired.

Supplemental Recruitment Initiatives:

(a) Initiative: Internship Program

Due to COVID-19, the Employment Unit did not have an internship program during the previous reporting period.
However, as of June 2022, almost all of the Stations were able to reimplement the program and is now offering paid
internships to students, providing them with a valuable learning experience, as well as the ability to earn college credits
once they complete the program. Internships can prove to be instrumental in pursuing and securing careers in the
broadcasting industry.

(b) Initiative: Mentoring Program

The Employment Unit continues to implement a mentoring program called Big Brothers/Big Sisters. The objective is to

pair up employees across markets so that veteran employees can become a resource to other employees, sharing their

experience, knowledge, ideas and advice so that non-veteran employees can acquire skills that will help qualify them for

high-level positions during their careers at the Employment Unit.

(c) Initiative: Participation in Career Fairs

On September 15, 2021, the Employment Unit participated in the City Career Fair’s Diversity Employment Day Career
Fair in Milwaukee, Wisconsin. A General Manager and a Marketing Facilitator/Internship Coordinator spoke to
approximately 50 attendees about job opportunities at the Employment Unit, answered questions about the different
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positions, and referred them to the Career Center on its website so that they may submit their application, as well as see
all the other available opportunities.

On October 5, 2021, the Employment unit attended the University of Wisconsin-Green Bay Virtual Job and Internship
Fair. A Market Manager, Marketing Director, and Marketing Facilitator/Internship Coordinator all hosted virtual
sessions during which they could meet with the students, offer career advice, talk about the Employment Unit and its
job opportunities, as well as answer questions about the sports broadcasting industry.

On March 5, 2022, the Employment Unit participated in the Wisconsin Broadcasters Association Career Fair at the
Madison Marriott West in Middleton, Wisconsin. A Marketing Manager, Director of Content, Marketing Facilitator
and a Producer from the Employment Unit were all in attendance at the event to talk to the students and answer
questions about the broadcasting industry and to share the job opportunities available in the Employment Unit.

On March 10, 2022, the Employment Unit attended, hosted and sponsored the South Central Wisconsin Career Expo at
Beaver Dam High School in Beaver Dam, Wisconsin. The Station planned and executed the entire event, including
booking the venue, recruiting companies to participate, promoting it on air, on social media and on the Station website.
In attendance at the event were the Station’s General Manager, Sales and Marketing Coordinator, Executive Assistant
and Marketing Consultants who spoke with the attendees about the open positions at the Employment Unit and offered
advice on how to start a career in radio.

On March 15, 2022, the Employment Unit participated in the Wisconsin Herd Career in Sports Career Fair. Addition to
working the table and handling resumes, an Assistant Program Director and a Marketing Manager were also panelists at
the event, during which they discussed their successes, struggles and tips for landing a job in the competitive world of
sports broadcasting.

Initiative: Training Programs and Career Planning Tool for Employees

Sales Management Education — A Senior Vice President of Good Karma Broadcasting sends out a weekly educational
learning piece called “Time to Win” that focuses on sales strategies, leveraging the power of sports to build brands, and
utilizing our partnerships to bring local advertisers customized solutions. This is shared and discussed internally with
all sales and management employees as part of the Employment Unit’s ongoing goal to encourage, educate, and train its
employees to develop skills that will help prepare them for advancement within the company. “Time to Win” is also
posted approximately every other week on the Employment Unit’s website and 1-2 times a month on LinkedIn.

Career Planning Tool/Training — The Employment Unit created a questionnaire, accessible to all its employees,
which is used as a career planning tool to help guide its employees through their career path. The responses obtained
from the questionnaire will be reviewed and utilized by Human Resources and the employees’ managers so that
appropriate discussions can take place and training provided to help the employees acquire the skills that could qualify
them for higher level positions and/or the type of position they want to achieve at the Employment Unit.

Initiative: EEQ Training Programs for Management Employees

Manager Development Training — Every 2nd Thursday of the month, all managers in the Employment Unit are
required to participate in Manager Development Training. Subjects covered include recruitment, training, education,
Human Resource processes, project management, EEO compliance, and mitigating unconscious bias.

EEO Seminar — On August 21, 2021, a Vice President and a Director of Marketing/Chief of Staff in the Employment
Unit attended an EEO seminar: “Developing Signature Traits of an Inclusive Leader” at the Blue Harbor Resort in
Sheboygan, Wisconsin that was part of the Wisconsin Broadcasters Association’s EEO Assistance Action Plan. The
seminar discussed how being aware of one’s own biases and considering different perspectives when making decisions
and collaborating with others can help lead to more inclusive leadership and respectful work environments.

EEO Webinar — On May 19, 2022, representatives from the Employment Unit attended an online webinar
“Understanding and Mitigating Unconscious Bias in Our Everyday Lives” that is part of the Wisconsin Broadcasters
Association’s EEO Assistance Action Plan. The webinar discussed the origins of bias and its role in our everyday lives,
how unconscious bias affects us and those around us, and strategies to mitigate unwanted effects of implicit bias. The
Employment Unit shared a link to the video of the EEO webinar to all of its stations so that those who were not able to
attend can view the webinar.



(f) Imitiative: Participation in Educational Institutions and Community Events

Speaking to a Class - On October 19, 2021, a Market Manager and a Producer in the Employment Unit were guest
speakers at a Sports Marketing Class at the University of Wisconsin-Madison in Madison, Wisconsin. They discussed
their individual roles at the Station and what goes into managing a radio station and producing a successful on air show.
They also answered the students’ questions about sports broadcasting and offered advice on how to break into the very
competitive business.

Speaking to a Class — On October 26, 2021, a Marketing Consultant in the Employment Unit was a virtual guest
speaker at a Sports Marketing Class of approximately 40 students at the University of Wisconsin-Whitewater in
Whitewater, Wisconsin. She discussed sports marketing in general, how she ended up in a career in broadcasting and
job opportunities at the Employment Unit. Afterwards, there was a Q&A session that lasted 25 minutes during which
she fielded questions from the students.

Speaking to a Class — On November 16, 2021, a Director of Marketing/Chief of Staff, Marketing Manager and a
Marketing Facilitator/Internship Coordinator were all guest speakers at a Sports Promotion Class at Marquette
University in Milwaukee, Wisconsin. They gave a virtual presentation to approximately 30 attending students, sharing
their career experiences and then fielding questions about their respective roles at the Station. They also talked about
job opportunities within sports broadcasting and explained the steps that one should take to apply for a position at the
Employment Unit.

Speaking to an Organization — On December 1, 2022, a Market Manager, Marketing Design Coordinator and a
Marketing Facilitator/Internship Coordinator of the Employment Unit were guest speakers at a virtual meeting of the
Marquette University Marketing Club, discussing their marketing roles and sharing their experiences in the broadcast
industry with the students. They also answered questions about how to pursue a career in Marketing, specifically the
broadcasting industry, and the importance of a good education and networking.

Speaking to an Organization — On December 3, 2021, a Marketing Facilitator/Internship Coordinator of the
Employment Unit participated in the Wisconsin Broadcaster Association’s networking event for which broadcasting
students signed up through the association to meet virtually with broadcasters at specific times to discuss their career
aspirations, ask for advice and to find out what kind of job opportunities are available within the station(s).

Speaking to a Class — On February 10, 2022, a Market Manager and a Marketing Consultant in the Employment Unit
visited the University of Wisconsin-Madison in Madison, Wisconsin where they were guest speakers at two Sports
Marketing Classes (same class, different times) of approximately 30 students each. They each talked about their roles at
the Station and how they ended up with a career in Radio and the different type of jobs available in the Employment
Unit. Both of them emphasized the importance of education and how it will help them to become successful if they
decide to pursue a career in broadcasting.

Speaking to a Community Organization — On February 16, 2022, a General Manager and a Director of Content in the
Employment Unit were virtual panelists at the Junior Achievement Speaker Sessions — African American Careers.
They spoke to over 300 students during an hour-long session about their backgrounds and careers in broadcasting, the
different departments within a radio station, and their passion for the business which is instrumental to achieving
success in the industry. They also encouraged the students to reach out to them with any additional questions that they
may have about careers at the Employment Unit or in broadcasting in general.

Speaking to 2 Community Organization — On March 2, 2022, a Marketing Manager and a Producer in the
Employment Unit were guest speakers at the Fantasy Sports and Finance Club at the University of Wisconsin-Madison
in Madison, Wisconsin. They talked to an audience of approximately 20 students about the three pillars at the
Employment Unit and in any radio station: Sales, Marketing and Content. Each department is integral to the others and
all teams must work together to ensure the station’s success. They also discussed the different employment
opportunities at the Station and how one can apply for those positions on the Station’s Career Page on the website.

Speaking at a Summit — On March 2, 2022, an Executive Vice President at the Employment Unit was a panelist at the
“Finding Diverse Leaders and Influencers” session at the Barrett Sports Media (BSM) Summit in New York. She
discussed the challenges of finding diverse leaders and influencers in sports radio and what needs to occur to create a
diverse workplace. She also talked about what executives in the industry should do to find those diverse candidates
since it is important to the future of brand success. The event consisted of 100-150 professionals working in radio,
print, digital and advertising industries, as well as students pursuing a career in the sports media industry.
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Speaking at a Broadcasting Conference/Career Session — On April 26, 2022, a Vice President/Market Manager at
Good Karma Broadcasting spoke to 10 students at a student networking and careers session sponsored by the Radio
Advertising Bureau at the NAB Show in Las Vegas. He spent an hour addressing students interested in a career in
broadcasting, detailing his journey in Radio, talking about the different careers in broadcasting, the importance of
education and internships, offering advice on how to break into a business that is so competitive, and what needs to
occur in order to be successful in this business.

Initiative: Job Shadowing

On October 16, 2021, a student from Edgewood College shadowed a Market Manager in the Employment Unit at one of
the Station’s signature events: ESPN Wisconsin College GameDay Tailgates. The student was interested in learning
about the planning and execution of these type of events as he is looking to pursue a career in Promotions and
Marketing.

On June 21, 2022, a student from the University of Wisconsin-Madison shadowed a Marketing Manager in the
Employment Unit. The student who was interested in Marketing as a career was able to gain some insight into the
workings of a radio station by watching the Marketing Manager as she flowed through her daily tasks and interacted
with the other departments.

Initiative: Qutreach to Community Organizations

On-Air Announcements — The Station aired multiple announcements per week stating that the Station is an Equal
Opportunity Employer and that any organization that maintains a job bank, provides employment information, or gives
job referrals can contact the Station and request to be placed on the mailing list to learn of future job vacancies.

Internet — The Career Page on the Employment Unit’s website states that we are an Equal Opportunity Employer and
that we invite any organization that maintains a job bank, provides employment information, or gives job referrals to
contact us if they would like to be to be placed on our mailing list for future career opportunities.

Initiative: Disseminating Information About Employment Opportunities

Recruitment Show — On July 16, 2022, the Employment Unit premiered a weekly recruitment show called “Hired”
hosted by a Vice President and the Senior Director of Human Resources of the Employment Unit. This show focuses
on recruitment and showcases the current open positions throughout all the markets of the Employment Unit. The
responsibilities of each open position is explained in detail, as well as the desired qualifications and experience that the
Employment Unit is looking for when recruiting candidates for the position. The hosts of the show also explain how
anyone interested in joining the Employment Unit’s Team can go to the Career Center on its website and apply for any
of the open positions listed there.

Initiative: Media Trade Group Postings

The majority of full-time positions in the Employment Unit were posted on the Wisconsin Broadcasters Association
(WBA) website. The WBA provides a range of services to broadcasters throughout Wisconsin and has a broad-based
membership that includes women and minorities.
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Awaiting review Total {excluding rejected)

27 27

0 Rejected

lob description
ESPN MADISON MARKETING FACILITATOR/PARTNERSHIP
COORDINATOR{MADISON, WI)

ESPN Madison and Good Karma Brands is looking for a Marketing
Facilitator/Partnership Coordinator, based out of Madison, Wi, to
support and contribute to our continued growth. Madison, frequently
named the nation's best college sports town, was Good Karma Brands’
sacond market to launch, ESPN Madison is the best place for local and
national sports talk, and features signature events such as ESPN
Wisconsin College GameDay to bring fans and marketing partners
together year after year, and now we are looking for a Marketing
Facilitator/Partnership Coordinator to help ocur team to reach new

heights.
The Role of a Marketing Facilitator/Partnership Coordinator:

As a Marketing Facilitator/Partnership Coordinator for GoodKarma
Brands, no two days will be the same, This role has a hand in all
marketing initiatives including promotions, events, contests, social
media and more, As the Marketing Facilitator/Partnership Coordinator,
vou would be the face of the team engaging with fans in the
comimunity {or virtually}, interacting with loyal listeners on social
media, and working with all departments to help bring advertising
partners goals and initiatives 1o life! Marketing Fadifitator/Partnership
Coordinator will be a true extension of our ESPN Madison sales &
marketing teams. The ideal candidate will have excellent
communication skills, both written and oral, a thorough knowledge of
the business, a need to be organized and pro-active, a friendly/upbeat
personality, and the eagerness to wear many hats, depending on the
day!

Daily Tasks of 2 Marketing Facilitator/Partnership Coordinator:
# {oordinate and supervise station events and remote

broadcasts
® Naintain and comply with contest rules and documentation



far all contests and events

« Participate in strategic and tactical marketing meetings, both
internally and externally

* Facilitate community requests and invoivement

e (ontribute to leading the internship program each semester
¢ Monitor and maintain all marketing inventory, including
promotional items, signage, vehicles and remote broadcast
equipment

& Maintain and develop all promotional trade partnerships

& Assist with entering sales orders and help with other internal
administrative tasks that relate to corporate sales partnerships
& [Design and create presentations on behalf of Marketing
Consultants for prospective marketing partners

& Participate in idea brainstorming sessions for markaeting
campaign presentations

# Write ad & promo copy and/or procure copy from marketing
pariners

¢ e a Good Karma Brands ambassador by adhering to the GKB
core values: Listen, Be Honest, Follow Through, Work Hard and
Over Deliver

Preferred kaowledge, skills and qualifications:

e Passion to be 3 part of a team and the ability to work
independently

® Porsonal sense of responsibility and accountability

e Strong organizational and time management skills

¢ Friendly, optimistic and upbeat personality

# Ability to thrive in a fast-paced work environment - a muiti-
tasker

& Willingness to accept and provide feedback

e Solution oriented/ problem solver

Ability to think cutside of the box

Excellent writing skills

Proficiency in Microsoft Office

Proficiency in Adobe Photoshop a plus

e With this career, you are required to hold a valid driver's
license

L ]

Hours/Salary/Benefits: GKE Marketing Facilitators/Partnership
Coordinators are salaried teammates who receive full benefits
including health insurance, dental insurance, 407K plan, paid parental
leave, and more with opportunities for salary growth increase with
skills and responsibilities. The role of a GKB Marketing



Facilitator/Partnership Coordinator will require teammates to work
some evenings and weeakends.

Opportunity For Growth: Teammates have the oppeortunity to
continuousiy tearn and grow within Good Karma Brands and are
responsibie to represent GKB, our sfory, and our core values inside and
cutside the workplace. Tearnmates are encouraged to take a proactive
rate in building relationships and seeking opportunities throughout
the company.

For Consideration: Pleasse send resume and cover letfer for
consideration no later than S5pm on Friday, March 26, 2021,

About Good Karma Brands:

Good Karma Brands, LLC {GKB) is a rmedia and marketing company
with expertise in leveraging the power of sports and local news to build
brands through radio, digital, events, and TV assets. Radio assets
include Newsradio 620 WTM| & 101.7 The Truth in Midwaukee, Wis,,
seven ESPN affiliated radio stations in Chicago, Cleveland, Madison,
Milwatikee and West Palm Beach, and two stations in Beaver Dam, Wis,
In partnership with ESPN, GKB also offers local marketing partners
geo-targeted advertising on ESPN's digital platforms. In addition to its
radic assets, GKB boasts a number of premium brands, induding an
events division that produces the Wisconsin Sports Awards, Tundra Trio
hospitality houses in Green Bay, Wis., and the Boeca Raton Bowl. For
more information, please visit www.goodkarmabrands.com.

*Good Karma Brands is an equal opportunity employer. Our policy is to
provide equal opportunity employment, development and
advancement to all current and potential teammates.

lob Type; Fulltime
Salary: $30,000.00 - $35,000.00 per year

Banefits:

e 401}
¢ Dantal insurance

e Flexible schedule

& Flexible spending account
* Health insurance

& {ife insurance

® Paid time off

& Parental feave



& Vision Insurance
Schedule;

e Nonday to Friday
Work Location:

e Dne location
Company's website:

® goodkarmabrands.com
Benefit Conditions:

¢ Only fuli-time employees eligible
Work Remotely:

*= Temporarily due o COVID-19
COVID-18 Precaution{sh

& Remoie interview process
& Virtual meetings

Work Location: In person

Closed v .

PR

Details
Posted: dMarch 10, 2021
Views: 0

Candidates: 27 total

Budget
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Awaiting review - Total {excluding rejected)

5 5

3 Rejected

job description
Partnership Coordinator
{Milwaukee, W}

GKB Mifwaukes is looking for a Partnership Coordinator to lead our
branding & campaign process. We're looking for a teamimate who
thrives in a positive, fast-paced environment and is eager to assist our
sales teams in coordinating relationships with our advertising
partners. The ideal candidate will have an eye for design, excellent
cormmunication skills, a passion for organization & marketing, the
enthusiasm to be proactive, and adaptabiiity to handle every day being
a new adventure! As a Partnership Coordinator, you will support the
safes & marketing team by helping brainstorm solutions & creating
marketing campaigns while continuing to enhance the GKB Milwaukee
brand by designing new looks and marketing materials.

Daily Tasks of a Partnership Coordinator:

e Campaign creation for GKB Milwaukee assets - WTMJ, ESPN
wtilwaukes, 101.7 The Truth, Brewers Radio Network,

Home of the Packers B Bucks ~ Newsradio 620 WTM), GKE Digital,
ESPN Digital, Wisconsin Sports Awards & The Tundra Trio while
establishing ways for brands to build synergy and complement one
another

e [deation & creation of sales materials for GKR Milwaukes
Assets including media kids, campaign videos, taient bios,
informational one sheeters, eto.

e Ability to come up with creative thinking/ideas as marketing
solutions for advertisers

¢ Ability to stay up te date and in the know on the campaign &
execulion process

® (reaie campaign recaps across GKB Milwaukee assets to



prasent {o partners throughout the campalgn

& (Good writing and storytelling - can take an idea and make it
came alive on paper with visuais, audio and potential video

= (reate compelling and out of the box ideas on how to present
new solutions for ocur Marketing Consultants to potential
advertising partmers.

e |ead Marketing Meetings with Marketing Consultants
including coordination and scheduling

e Working all GKB Milwaukee signature events (WTM], ESPM,
WSA, 101.7 The Truth)

& Ebyent assistance when needed (working remote
oroadcasts/street teams/ Tundra Trio)

s Assist with the Internship program

+ Be a3 Good Karma Brands ambassador by adhering to the GKB
core values: Listen, Be Honest, Follow Through, Work Hard and
Owver Deliver

Preferred knowledge, skilis and qualifications
e Marketing background is 3 plus
® (Good design skills when it comes 1o branding
@ Experience with graphic design and video

& Extreme attention 1o detail

A creative mind, a storvielier

® Passion to be a part of 2 teamn and the ability to work
independently

& Sirong organizational and time management skills
= Excelient communication skills, both written and verbal
s Personal sense of responsibility and accountabiiity

¢ Ablity to thrive in a fast-paced work environment - a muiti-
tasker



& Proficiency in Microsoft Office (PowerPoing, Word, Excel}

@ With this career, you are required to hold a valid driver's
ficense

Hours/Salary/Benefits: Partnership Coordinators are salaried
teammates who receive full benefits incuding health insurance, dental
insurance, 401k plan, paid parental leave, and more with opportunities
for salary growth increase with skills and respoensibilities.

Opportunity for Growth: Teammates have the opportunity to
continuously learn and grow within Good Karma Brands. GKB has a
devetop from-within philosophy and encourages teammates to
censider and apply for any posted career opportunities desired within
any division of GKB.

Closing Date: For considerations, please send resume and cover letter
neg later than 5:00pm on Friday, February 12, 2021.

About Good Karma Brands: Good Karma Brands, LLC (GKB}is a media
and marketing company with expertise in leveraging the power of
sports and local news to build brands through radio, digital, events,
and TV assets. Radio assets include Newsradio 620 WTHM) & 101.7 The
Truth in Milwaukes, Wis., seven ESPN affiliated radio stations in
Chicago, Cleveland, Madison, Milwaukee and West Palm Beach, and
two stations in Beaver Dam, Wis. In partnership with ESPN, GKB alsc
offers local marketing partners gec-targeted advertising on ESPN's
digital platforms. In addition to its radio assets, GKB boasts a number
of premium brands, including an events division that produces the
Wisconsin Sporis Awards, Tundra Trio hospitality houses in Green Bay,
Wis., and the Boca Raton Bowl. For more information, please visit
www.goodkarmabrands.com.

##

Good Karma Brands is an equal opportunity empiaver, Qur pelicy is to
provide equal oppertunity employment, development and advancement o
all current and potential teammates.

Job Type: Full-time
Salary: $32,000.00 - $35,000.00 per year

Benafirs:

s A01(k)
¢ Denptal insurance
e Disability insurance



* Employee assistance program
e Flexible schedule

e Hegzith insurance

¢ Heaith savings account

e {ife insurance

2 Paid time off

® Parental leave

= Retirement plan

& Vigion insurance

Schedule:

® 8 nour shift
= Monday to Friday

Paid Training:

s fes
Company's website:

g goodkarmbrands.com
Benefit Conditions:

e Cnly full-time employees eligible
Work Remotely:

2 Temporarily due to COVID-19
COVID-19 Precaution{s

® Yirtual meetings

Closed v

s




Details

Posted: February 4, 2021
Views: 0

Candidates: 8 ta:_z_t%{
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Marketing Coordinator
Job #4B31044 « Created 8/2/2021 by Hannah irwin » Expired 6/25/2021

Edit fMorz Actions =
{fermnp/iobs/ABSI044/edit)

Ovearview fempfiobs/4891044) Schools (femp/obs/4851044/4achoois) Matches {femp/fiobs/4t

4

Basic Information

Empioyment type Duration

Fuli-time Parmanent

Locationtype Paid or unpaid

Onsite Paid

Locations Estimated pay

Milwasukee, Wisconsin, United States $32.000 per vear

Job Roles Edit

Based on the text of your job description, we identiffied these Job Raoles
as most applicable. If you think they do not apply, vou may edit them,
Learn more {hitps: #support joinhandshake.com/he/en-
us/articles/360033423454)



Edit

Job Description {emp/iobs/4BI1044/ediZinitial_page=1)

101.7 The Truth & Good Karma Brands is looking for 8 Marketing Facilitator to join our team. The
ideal candidate will have excellent communication skills, both written and oral, a passionto be
the face of the brand and engage with the communily a3 need 1o be organized and pro-active, 3
friendly/upbeat personality, and the eagerness to wear many hais, depending on the day!

We are 1017 The Truth, an audio platiorm that reflects Milwaukee's black community 101.7 The
Truth fegiures local shows with suthentic comversations sbout news and current events, 5
celebration of Black culture, and information créated by and for the Black communily with an
emphasis on empowerment, family, faith, and community, This is home for Milwaukea's reglest
conversation, and we are looking for a Marketing Facilitator to help lead the way

The Role of 3 Marketing Facllitator:

As aMarketing Facilitator for Good Karma Brands, no two days willbe the same. Thisrole has a
hand in all marketing initiatives including promotions, events, contests, social media and mora,
A% the Marketing Facilitator, vou would be the face of the team engaging with fans in the
community, interacting with loval listeners on social media, and working with alf departmentis to
halp bring advertising partners goats and initiatives o liflg!

Daily Responsibiiities include:

Coordinate, execule, and supervize station events and remole broadcasts including
scheduling teammates & intemns

Maintain and comply with contest rules and documentation for sl contests and svents

Update website including contest rules, events & featured promotions

Oversee campsign and sponsorship execution between sales, conient & traffic teams

Responsihie for prizing and giveaways including contacting winners, distributing prizes,
getting appropriate forms filled out, el

Create event recaps for Marketing Consultants to utilize for their pariners and as
a sales tool

Update the internal and Facebook event calendar

Participate in strategic and tactical marketing mestings, both internally and externally

Ability to create graphics for social media and event signage

Facilitate community requests and involvernent
- Monitor and maintain all marketing inventory including promeotional items, signage, vehicles
and remcte broadeast equipment

Design and create presentations on behatf of Marketing Consuiiants for prospeciive
marketing partners

Participate in idea hrainstorming sessions for marketing campsaign presentations

Write ad & promo copy and/dor pracure copy from marketing partners

Be a Good Karma Brands ambassador by adhering o the GKB core values: Listen, Be
Honest, Follow Through, Work Hard and Over Deliver

Preferred knowledge, skills and qualifications:
Paszsion to be a part of a team and the ability 1o work independently
Parsonal sense of responsitility and accountability
Strong organizationat and tims managemeant skills
Friendly, optimistic and upbesat personality
Ability to thrive in a fast-paced work environment - a multi-tasker
Willingness to accept and provide feadback
Solution orlented/ problem solver



Abiiity to think outside of the box

Proficiency in Microsoft Office

Proficiency in Adobe Photoshop a plus

With this career, you are reguired to held a valid driver’s ficenss

Hours/Salary/Benefits:

GKB Marketing Facilitators are salaried tearmmates who receive full benefits including heslth
insurance, dental insurance, 407K plan, paid parental leave, and more with cpporiunities for
salary growth increase with skills and responsibilities. The role of a Marketing Facilitator will
require teammates to work some evenings and waekends,

Cpportunity For Growth:

Tearnmates have the opporiunity to continuously learn and grow within Good Karms Brands
ang are responsible o represent GKE, our story, and ouwr core values inzide and outside the
workplace. Teammates are encowraged to take 2 proactive role in buiiding relationships and
seaking opportunities throughout the company.

Ciosing Date:

Apply by submitting resume & cover lefter HERE
{(hitps:Yworkiorcenow.adp.com/mascsr/default/mdifrecruitment/recruitmant.himi?
cid=fc5596117-407a-4005-3800-

a15241a03d7 08 ccld=18000101_0000M &lype=J5&lang=en_US} no later than 5pm on Friday,
June 25, 2021

About Good Karma Brands:

Good Karma Brands, LLC (GKB} is 2 media and marketing company with expertise in leveraging
the power of sports and local news to buila brands through radio, digitsl, events, and TV assetls,
b addition 1o 101.7 The Truth, radio gsseis include MNewsradio 520 WTM. in Milwaukes, Wis,,
seven ESPN affiliated radio stations in Chicago, Cleveland, Madison, Milwaukee and West Paim
Beach, and two stations in Beaver Darn, Wis. In partnership with ESPN, GKB aiso offars loca!
marketing pariners geo-targeted advertising on ESPN's digital platforms. In addition to its radio
assets, GKB boasts a number of premium brands, including an evenis division that produces
the Wisconsin Sports Awards, Tundns Trie hospitality hotses in Green Bay, Wis,, and the Boca
Raton Bowl. For more Information, please visit wwwgoodkarmabrands.com
{http/wwwigoodkarmabrands.com/).

##
Good Karma Brands is an equal opporfunity employer, Our poficy is to provide equal opportunily
empfaviment, development and advencement to afl current and potentisl teammates.

Preferences Edit
' ' {femp/iobs/4B31044/edit?initial_page=2)
You have no preferences set for this job.

Freferences aifow you 1o view and message candidatas with the characteristics vou're
& looking for. Students can ses your prefersnces, but won't be prevented from applying.



Candidates meeting a#t your preferences will appear on the Matches tab

Company Details
Industry
Journalism, Media & Publishing

Headquarters Location
10 W Wisconsin Ave, Milwaukes, Wisconsin
53203, United States

Size
100 - 250 emplovess

Type

Private

On Campus Interviews

Website

hitprffgoodkarmebrands.com/fcaresrs
thttpoffgoodkarmabrands.com/fcaresrs)

Social Media

https/fwwadlinkedin.com/company-

bets 1403725/

{httpafwern inkedin.com/company-
beta/ 14037251
hitpsfwww facebook comipages/Good-
karma-Broadocasting107BSTT 25708357
f=1531855843687045

{https:/Awww facebook.comipages/Good-
Karma-Broadcasting/1078571125709357
rf=1531955843687049)

You have no on-campus interviews scheduled for this job.

Attachments

Mo sttachments yetl

MNew Attachment  {emp/ichs/4BUi044/attachments/new)

Labels
Add label

Create new label

Notes

View and add noies



Tracking Code

No fracking code added

Applicant Package Recipients

Will be listed as "Hiring Team” for Universities

Mannsh Irwin
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Awaiting review ' Totail (exciuding rejected)

20 20

0 Rejected

Discover your top applicants faster by sending
a free assessment
Get a more completa picture of each candidate by being

able 1o view and compare their assessment score results
whern you turn on the assessment of your choice.

job description
101.7 The Truth Marketing Facilitator
{(Milwaukee, WI)

101.7 The Truth & Good Karma Brands is looking for a Marketing
Facilitator 1o loin cur team. The ideal candidate will have excellent
communication skills, both written and oral, a passion to be the face of
the brand and engage with the comrunity, a need to be organized
and pro-active, a friendly/upbeat personality, and the eagermaess to
wear many hats, depending on the dayt

We are 101.7 The Truth, a radio platform that reflects Milwatkee's
black community. 101.7 The Truth will feature local shows with
authentic conversations about news and current events, a celebration
of Black cuiture, and information created by and for the Black
community with an emphasis on empowerment, family, faith, and
cornmunity. This is home for Milwaukee’s realest conversation, and we
are locking for Marketing Facilitaters to help lead the way.

The Role of a Marketing Facilitator:

As a Marketing Facilitator for Good Karma Brands, no two days will be
the same. This role has a hand in all marketing initiatives including
promotions, events, contests, social media and more. As the Marketing
Facilitator, you would be the face of the team engaging with fans in the
community, interacting with loyal listeners on socia!l media, and
working with all departmenits to help bring advertising partners goals



and initiatives to life
Daily Responsibilities Inciude:
# Be 3 Good Karma Brands ambassador by adhering 1o the GKB

core values: Listen, Be Honest, Follow Through, Work Hard and
Over Deliver

& Coordinate, execute, and supervise station events and remote
broadeasts incuding scheduling teammates & interns

e Maintain and comply with contest rules and documentation
for all contests and evenis

o Update website including contest rules, events & featured
promotions

& Responsible for prizing and giveaways induding contacting
winners, distributing prizes, getting appropriate forms filied cut,
erc.

e Create event recaps for Marketing Consultants to utilize for
their partners and as a sales tool

@ Lipdate the internal and Facebook event calendar

e Participate in strategic and tactical marketing meetings, both
internally and externally
e Ability to create graphics Tor sociai media and event signage

& Facifitate community requests and involvement

s Monitor and maintain all marketing inventory, inciuding
promaotional items, signage, vehicles and remote broadcast
sguipment

* [esign and create presentations on behalf of Marketing
Consultants for prospective marketing partners

s Participate in idea brainstorming sessions for marketing
campaign presentations

s Vrite ad & promo copy and/or procure copy from marketing
partners

Preferred knowledge, skills and qualifications:



# Passion o be 3 part of 3 team and the ability to work
independently

= Personal sense of responsibility and accountability

® Strong organizationaf and time management skills

& Friendiy, optimistic and upbeat personalily

¢ Abliity to thrive in a fast-paced work environment - a multi-
tasker

& Willingness to accept and provide feedback

)

Solution oriented/ problem solver

i

Ability to think outside of the box

o

Proficiency in Microsoft Office

]

Proficiency in Adobe Photoshop a plus

s With this career, you are reguired to hold a valid driver's
ficense

Hours/Salary/Benefits:

GKB Marketing Facilitators are salaried teammates who receive full
benefits including health insurance, dental insurance,

401k plan, paid parental leave, and more with opportunities for salary
growth increase with skills and responsibilities.

The rote of a Marketing Facilitator will require teammates to work
some evenings and weekends.

Opportunity For Growth:

Teammates have the opportunity to continuously learn and grow
within Good Karma Brands and are responsibie to represent GKB, our
story, and our core values inside and outside the workplace,
Teamnmates are encouraged to take a proactive role in building
relationships and seeking opportunities throughout the company.

Closing Date:

If you want to be part of a winning team and think you have what it
takes, apply by sending your resume and cover letter no later than
Spm on Tuesday, October 12, 2020,

About Good Karma Brands:
Good Karma Brands, LLC (GKB)} is a media and marketing company
with expertise in leveraging the power of sports and focal news to build



brands through radio, digital, events, and TV assets. In addition to
101.7 The Truth, radic assets include Mewsradic 620 WTM} in
Milwaukee, Wis,, seven ESPN affiliated radio stations in Chicago,
Cleveland, Madison, Milwaukee and West Palm Beach, and two stations
in Beaver Dam, Wis. In partnership with ESPN, GKE alsc offers local
marketing partners geo-targeted advertising on ESPN's digital
platforms. In addition to its radio assets, GKB boasts a number of
premium brands, including an events division that produces the
Wisconsin Sports Awards, Tundra Trio hospitality houses in Green Bay,
Wis., and the Boca Raton Bowl. For more information, please visit
www.gondkarmabrands.com.

Good Karma Brands is on equdl opportunity emplayer. Our policy is to
provide equal opportunity emplovment, development and odvencement fo
all current and potential teammates.

lob Type: Full-time
Salary: From £30,000.00 per year

Benefits:

v A071{k}

Dental insurance

Employee assistance program
Elexibie spending account
Health insurance

Life insurance

Paid time off

Parental leave

= Vision insurance

L R B T - )

Schedule:

¢ 2 hour shift
Location:

& Milwaukee, WI 53212 (Required)
Company's website:

& www.goodkarmabrands.com

Benefit Conditions:

= Only full-time emmployees eligible
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Awaiting review Total (excluding relected)

11 o 1

0 Eejeciad

Discover your top applicants faster by sending
a free assessment

Get a more complete picture of each candidate by being
able to view and compare their assessment score resulls
when you turn on the assessment of your choice,

lob description
101.7 The Truth Radic Producer
{Milwaukee, WI)

101.7 The Truth & Good Karma Brands is in need of a producer -
sormneone with experience in radio or poddasting, a great sense of
creating compelling content, and high IQ when it comes to the local
Milwaukee community. Top candidates for this role will demonstrate
curiosity, solid production skills, creative production, and a confident
voice for on-air contributions. The ideal candidate is a team-first hard-
worker with skill & ability in running a board, the capacity to think on
your feet, and the aptitude for problem-solving and working in a
deadiine-oriented environment.

We are 101.7 The Truth, a radio platform that reflects Milwaukee’s
black community, 101.7 The Truth will feature local shows with
authentic conversations about news and current events, 3 calebration
of Black culture, and information created by and for the Black
community with an emphasis on empowerment, family, faith, and
community. This is home for Milwaukee’s realest conversation, and we
are looking for Producers to help lead the way.

The Role of a Producer:

The primary role of a Producer will work with host{s) on content plan &
execution, support the program director/operations manager on show
production and log fulfillment, collaborate with other show producers



an the sharing of news, ideas, & audio, work in conjunction with
marketing/promotions on contesting & sponsorships, and assist
engineers on ensuring the station is operating within FCC guidelines
and is on-the-air.

Daily Responsibilities Include:

¢ Be g Good Karma Brands ambassador by adhering to GKB's
core values: Listen, Be Honest, Work Hard, Over Deliver, and
Follow Through

& Generating, researching, & pitching ideas for program topics

s (reating and implementing production elements including
bumpers, Hners, audio drops, sound effects, et

& Writing material for news updates

& On-air voice & ability to deliver top-of-the hour timely,
enyaging, and entertaining reports

® Sourcing potential contributors and Interviewees

= Social media proficiency in posting about the show, including

bulletins and links

¢ Undertaking editing audio cuts and entire hours for
podcasting

s (Converting text, graphics, video and audio files far all digital
platforms

s Contributing to, and making use of, archives of audio files and
sources for content segments

# Responding to audience feedback, referring on to othar
departrnents as necessary

s Agtitude in editing software, such as Cool Edit Pro, Pro Tools
and Adobe Audition for production purposes

& Skill in running a radio board - maintaining levels, smoothly
transitioning from one sourdce to anather

¢ Maintain crucial deadlines in order to provide storiesin a
timeiy fashion



& Participate in brainstorming/planning meatings for show
concepts, ideas, events, endorsements, segments, partners, st

Preferred knowledyge, skills and qualifications:
® Previous experience producing/running the board
¢ Capability & passion to be on-air, when dleared

¢ Passion to be a part of a team and the shility to work
independently

® Personal sense of responsibility and accountability
e Strong organizational and {ime management skills

& Ability to thrive in 2 fast-paced work environment - a multi-
tasker

& Willingness to accept and provide feedback
s Solution oriented/ problem solver

s With this career, you are reguired 1o have a valid driver's
license

Hours/Salary/Benefits: GKB Producers are salaried teammates who
receive full benefits induding health insurance, dental insurance, 401k
plan, paid parental leave, and more with opportunities for salary
growth increase with skills and responsibilities. The role of a Producer
will require feammates o work some evenings and weekends.

Opportunity For Growth:

Teamnates have the opportunity to continuously learn and grow
within Good Karma Brands and are responsible to represent GKB, our
story, and our core values inside and outside the workplace.
Teammates are encouraged to take 3 proactive role in building
relationships and seeking oppertunities throughout the company.

Closing Date:
If you want to be part of a winning teamn and think you have what it
takes, apply by sending your resume, cover lettey, and demeo.

About Goed Karma Brands:

Good Karma Brands, LLC {GKB} is a media and marketing company
with expertise in leveraging the power of sports and local news to build
brands through radig, digital, events, and TV assets. In addition to
101.7 The Truth, radio assets include MNewsradio 620 WTM] in



Milwaukee, Wis., seven ESPN affiliated radio stations in Chicago,
Cleveland, Madisan, Milwaukee and West Palm Beach, and two stations
in Beaver Dam, Wis. In partnership with ESPN, GKB also offers local
marketing partners geo-{argeted advertising on ESPN's digital
platforms. In addition to its radio assets, GKB boasts a number of
premium brands, including an evenis division that produces the
Wisconsin Sports Awards, Tundra Tric hospitality houses in Green Bay,
Wis., and the Boca Raton Bowl. For mare information, please visit
www.goodkarmabrands.com.

##

Good Karma Brands is an equal opportunity employer. Our pofity is to
provide equal epportunity employment, development and advancement to
ol current and patential teammates,

job Type: Full-time
Salary: From $30,000.00 per year

Benefits;

s A0%(k)

= Dental Insurance

& Employee assistance program
¢ Flexible spending account

& Hesith insurance

s | jfe insurance

e Paid dme off

e Parental leave

& Yision insurance

schedule:

& B hour shift
Location:

® Milwaukee, WIS3212 {Required}
Company's website:

# yaww.goodkarmabrands.com
Benefit Conditions:

¢ Only full-time employees eligible

Work Remotely:
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generating stories, and reporting on-air in an unbiased fone
Daily Responsibilities Include:

¢ Be a Good Karma Brands armnbassador by adhering to GKB's
core values: Lisfen, Be Honest, Work Hard, Over Deliver, and
Follow Through

® Stay up to date with daily stories, social issues, breaking news,
current events, etc.

¢ Collaborate with 101.7 The Truth General Manager, Operations
Manager, and Producers

# Establish relationships with local organizations & community
sQurces

g Contact & interview sources

& Maintain crucial deadlines in order to provide stories in a
timely fashion

* Gather & verify information and form into presentable
facts/stories 1o listeners

¢ Sodial media proficiency in posting abaut news stories,
including butletins and links

e Converting text, graphics, video and audio files for 3l digital
olatforms

¢ (ontributing to, and making use of, archives of audio files and
soUrces for content segments

e Aptitude in editing software, such as Cool Edit Pro, Pro Tools
and Adobe Audition for production purposes

Preferred knowledge, skills and qualifications:

& Ability to convey information in a clear & concise way

Flexible scheduie

# Ability to work In a collaborative environment

Wust be a seif-starter, with the ability 1o take direction

-]

Ability to present information in an unbiased manner
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101.7 The Truth On-Air Talk Show Host

Jobh #4088874 « Created 8/2972020 bw Hannah Irwin « Expired 1072772020
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Basic Information

Employment type Duration

Full-Time Permanent

Locationtype Paid or unpaid

Onsite Faid

Locations Estimated pay

Milwaukee, Wisconsin, United States $40 000 par vear

Job Raoles Edit

. Edit
Job Description Vemp/ichs/d069874 editinitial_page=1)

101.7 The Truth On-Air Talk Show Host (Milwaukee, Wi)

101.7 The Truth & Good Karma Brands is locking for top talent who is passionate about the local
Milwaukee community, and relates & appeals to the interests and ideas of our diverse listenar



base. This On-Air Talk Show Host will speak thelr opinion on issues and matters raised by
diverse and passionate voices around our country. The ideal candidate will be open-minded, yat
an opinionated force on-ain, helping lead the way fo a better understanding of our community

We are 1017 The Truth, a radic plaiform that reflects Milwaukees's black community 101.7 The
Truth will feature authentic conversations about news and current svents, a celebration of Black
cuiture, and information created by and for the Black community with an emphasis on
empowerment, family, faith, and community. This is home for Milwaukese's realest conversation,
and we are looking for On-Alr Talk Show Hosts to lead the way

The Role of an On-Air Talk Show Host:

The primary role of an On-Alr Talk Show Host is to create compeiling content by telling stories
that are relatable with the abilily to connect with our sudience. As an On-Air Talk Show Host, you
will be responsible for entertaining cur listeners with real-fime updates & stories, sharing your
personal opinions and experiences, and serving as the voice of 101.7 The Truth.

Daily Responsibilities Include:

+ Be a Good Karma Brands ambassador by adhering to our core vaiues: Be Honest, Work
Hard, Over Deliver, Listen and Follow Through.

» Slay up o date with daily stories, sccial issuses, brealing news, current events, eic.

» Pian daily show details and collaborate with 1007 The Truth General Manager, Operations
WManager, and Producers

* Have an acthve presence on social media and engage with audience

« Ability to summarize information in an easy to understand component and refate o the
audience

s Maintain crucial deadlines in order to provide stories In a timely fashion

+« Particinate in braingtorming/planning meestings for show concepts, ideas, svents,
endorsements, segmaents, parlners, ele.

+ Endorse advertising pariners, mutually agreed upon between you, 101.7 the Truth, and
advertising partner

» Voice commaerclals, liners, promotional announcements, et

« [dentily stations, and infroduce or close shows, using memeorized or read scripts, andfor
ad-libs

= Appesr at station & public events when applicable

= Sourcing potential contributors and interviewses

= Assist with editing audic cuts snd entire hours for podoasting, when necessary

« Contribide to and making use of archives of audio files and sources iof content
segments

Preferred knowledge, skills and qualifications:

» Previous experience as an on-air radio host/podeast host/TV anchorfemcee/ate,
» Abllity to work in & coliaborative environment

» Mhuist be a seif-starter, with the abllity to take direction

» Outspoken, sager, and energetic

= Solution oriented/ problem solver

= Ahijlity to think ouiside of the box

» Famitiarity in editing software s 3 plus

= With this career, you are required 1o have g valid driver’'s license



Hours/Saiary/Benefits:

GKB On-Alr Talk Show Hosts are salaried teammates who receive full bensfits including health
insurance, demtal Insurance, 407k plan, paid parental feave, and more with apportuniies for
saiary growth increase with skills and responsibilities. The role of an On-Air Talk Show Host will
require feammates to work some evenings and weekends.

Opportunity For Growth:

Teammales have the opporiunity to continuously learm and qQrow within Good Karma Brands
and are responsible to represent GKB, our story, and cur core values inside and outside the
workplace. Teamimates are encouraged 10 take a proactive rofe in buliding refationships and
seaking opportunities throughout the company

Closing Date:

i you want 1o be part of 2 winning team and think you have what it takes, apply by sending your
resume, cover letter, and demo to careers@goodiarmabrands.com.

About Good Karma Brands:

Good Karma Brands, LLC {GKB) is a media and marketing company with expertise in laveraging
the power of sports and local news to bulld brands through radio, digital, events, and TV assets,
In addition to 1017 The Truth, radio assets include Newsradlo 620 WTH.] in Milwaukee, Wis,,
seven ESPN affiliated radio stafions in Chicago, Cleveiand, Madison, Mitlwaukee and West Palm
Beach, and two siations in Beaver Dam, Wis. In partnership with ESPN, GKB alzo offers local
marketing partners gec-largeted advertising on ESPN's digital platforms. In addition to its radio
assets, GKB boasts a number of premium brands, including an evenis division that produces
the Wisconsin Sports Awards, Tundra Tric hospitality houses in Green Bay, Wis., and the Boca
Raton Bowl. For more Information, please visit www.goodkarmabrands.com.

#i#

Good Karma Brands Is an equal opportubily employern. Our policy 15 to provide equaf cpportunily
Eﬁ}ﬁﬁ'}}f‘{?}sﬁi Q’&?E?ﬁp’ﬁ?ﬁﬁf and adfvancernent fo aff current and polential ticammates,

) | Edit
Preferences (femplichs/4069874/edit Zinitial_page=2)

You have no preferences sei for this job.



~ Preferences aflow you to view and massage candidates with the characteristics you're
€ Iooking for. Students can see vour preferences, but won't be prevented from applying.
Candidates meeting afl vour preferences will appear on the Maiches tah,

Company Details

Industrv

Journalism, Media & Publishing
Headmariers Location

Fi10 W Wisconsin Ave, Milwaukes, Wisconsin
53203, United States

Size

100 - 260 employess

Type

Privata

On Campus Interviews

Website

http:fgoodkarmabrands.com/caresrs
fhitpifigoodkarmabrands.com/fcaresrs)

Secial Media
nttps/wwwaaiinkedin.comfcompany-
beta403725/
{nttpsfwwwlinkedin.comfcompany-
betaf 14037250
Ritpsfwwwiacehook.com/pages/Gond-
Karma-Broadeasting/I07B571125708357
rf=153195584368704%
{hitps:Awwwlacebook com/pagesiGood-
Karma-Broadoasting /107857 1125709357
ri=153155584 3687049

You have no on-campus interviews scheduled for this job.
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Mo attachments yet

Mew Attachment  {fomp/lobs/d0588 % attachments/new)

Labels

Add label
Create new label
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Bwaiting review Total (excluding rejected)

68 - 68

2 Refecied

Discover your top applicants faster by sending
a free assessment

Get a more complete picture of each candidate by being
able to view and compare their assessmeant score resuits
when you turn on the assessment of your choice,

fob description

101.7 The Truth On-Air Tallke Show Host
{Milwaukee, WI)

101.7 The Truth & Good Karma Brands is looking for top talent who is
passionate about the local Milwaukee community, and relates &
appeals to the interests and ideas of our diverse listener base. This On-
Air Talk Show Host will speak their opinion on issues and matters
raised by diverse and passionate voices around our country. The ideal
candidate will be open-minded, yet an opinionated force on-air, helping
tead the way to a better understanding of our community.

We are 101.7 The Truth, a radio platform that reflects Milwaukee’s
black community, 101.7 The Truth will feature local shows with
authentic conversations about news and current events, a celebration
of Black culture, and information created by and for the Black
community with an emphasis on empowerment, family, faith, and
community. This is home for Milwaukee's realest conversation, and we
are logking for On-Air Talk Show Hosts to lead the way.

The Role of an On-Air Talk Show Host:

The primary role of an On-Air Talk Show Hostis to create compeliing
content by telling stories that are relatable with the ability to connect
with our audience. As an On-Air Tallk Show Host, you will be responsible
for entertaining our listeners with real-time updates & stories, sharing



your personal opinions and experiences, and serving as the voice of

101.7
Truth.

Daily

The

Responsibilities Include:

& Be a Good Karma Brands ambassador by adhering (o our core
values: Be Honest, Work Hard, Over Deliver, Listen and Follow
Through.

& Stay up to date with daily stories, sodlal issues, breaking news,
current events, eic.

& Plan daily show details and collaborate with 101.7 The Truth
General Manager, Operations Manager, and Producers

¢ Have an active presence on sociad media and engage with
gudience

& Ability to summarize information in an easy to understand
component and relate te the audience

s Maintain crucial deadlines in order {o provide storiesin a
timetly fashion

# Participate in brainstorming/planning meetings for show
concepts, ideas, events, endorsements, segments, partners, eic,

e Lndorse advertising partners, mutually agreed vpon between
you, 1041.7 the Truth, and advertising partner

& ‘oice commerdials, liners, promaticnal announcements, efc,

& [dentify stations, and iniroduce or close shows, using
memorized or read scripts, and/or ad-libs

® Appear at station & public events when applicable
& Sourcing potential contributors and interviewees

@ Assist with editing audio cuts and entire hours for podeasting,
when necessary

¢ Contribuie to, and making use of, archives of audio files and
sources for content segments

Preferred knowledge, skills and gualifications:



s Previous experience as an on-air ragio host/podcast host/Tv
anchor/emcee/ete.

& Ability to work in a collaborative environment

& WMust be a seif-starter, with the ability to take direction

™

Qutspoken, eager, and energetic

Solution oriented/ problem solver

]

Abilicy to think outside of the box

]

Familiarity in editing software is a3 plus

e With this career, you are reguired to have a valid driver’s
license

Hours/Salary/Benefits: GKB On-Air Talk Show Hosts are salaried
teammates who receive full benefits including health insurance, dental
insurance, 401k plan, paid parental leave, and more with opportunities
for salary growth increase with skilis and responsibilities. The role of an
On-Air Talk Show Host will require teammates to work some evenings
and weekends,

Opportunity For Growth:

Teammates have the opportunity to continuousiy learn and grow
within Good Karma Brands and are responsible to represent GKE, our
story, and our core values inside and outside the workplace.
Teammates are encouraged to take a proactive role in building
relationships and seeking opportunities throughout the company.

Closing Date;
If you want to be part of 2 winning team and think you have what it
takes, apply by sending your resume, cover letter, and demo.

About Good Karma Brands:

Geood Karma Brands, LLC (GKB) is 2 media and marketing company
with expertise in leveraging the power of sports and local news to build
brands through radio, digital, events, and TV assets. In addition to
101.7 The Truth, radio assets include Newsradic 620 WTM} in
Milwaukee, Wis., seven ESPN affiliated radio stations in Chicago,
Cleveland, Madison, Milwaukee and West Palm Beach, and two stations
inn Beaver Dam, Wis. In partnership with ESPN, GKB also offers local
marketing partners geo-targeted advertising on £SPN's digital
platforms. In addition to its radio assets, GKB boasts a number of
premium brands, including an events division that produces the



Wisconsin Sports Awards, Tundra Trioc hospitality houses in Greer Bay,
Wis., and the Boca Raton Bowl, For more information, please visit
www.goodkarmabrands.com.

##

Good Karmu Brands is an equal opportunity employer. Our policy is to
provide equal opportunity employment, development and advancement to
afl current and potential teammigtes.

Job Type: Full-time
Salary. From $40,000.00 per year

Benofits:

e 401k}

¢ [Denialinsurance

e Employee assistance program
® Fexible spending account
Health insurance

Life insurance

Paid time off

Parental leave

& Yision insyrance

® o @

L]

Location:

e Milwaukee, WI 53212 {Required)}
Tip income:

® MNo
Company's website:

e www.goodkarmabrands.com

Benefit Conditions:
& Oniy fuli-time employees eligible
Work Remaotely:

s MNo
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Fwaiting review - Total (excluding rejected)

54 54

77 Rejected

Discover your top applicants faster by sending
a free assessment

Get a more complete picture of each candidate by being
able to view and compare their assessment score results
when you turn on the assessmeant of your choice.

job description
Chicago White Sox Play by Play Sales Manager
(Chicage, IL)

ESPN Chicago is proud to be the home of the Chicago White Sox! For
the first time since 2005, ESPN Chicago will be the flagship of the iconic
Chicago team and we are looking for a Chicago White Sox Play by Play
Sales Manager who can innovate, lead, strategize, and execute our
newest asset. Chicago, one of the largest, most talked about sports
cities in the country, is frequently on the national stage. With ESPN
1000 bringing tocal & national content daily, we are excited to air all
White Sox games and bring new solutions to our advertising partners.
ESPN Chicago is Good Karma Brands' (GKB) largest market yet, and
now we are locking for a talerted and results driven Play by Play Sales
Manager to lead us into the future.

The Role of a Play by Play Sales Manager

The primnary role of a Play by Play Sales Manager is 1o lead and manage
a highly talented sales team who will be responsible for driving
revenue by offering customized solutions centered around everything
Chicago White Sox.

As the Play by Play Sales Manager you will shape the sales strateqy for
Chicago White Sox assets on ESPN 1000. This will require a thorough
knowledge of the market and of ESPN Chicago’s White Sox assets as
the solutions/services we provide.



Daily Tasks of a Play by Play Sales Manager

¢ Manage the play by play sales tearn and oversee revenue for
WAYP-AM/ESPN Chicago and the Chicago White Sox Play by Play
Radio Metwork

¢ Shape sales strategy for ESPN Chicago and the Chitago White
Sox Play by Play Radio Network

# Provide feedback for all play by play sales teammates and
coachiadvise/mentar when neadad

& Customize programs that focus on the needs and objectives of
our advertising partners

& Knowledge and experience with traffic driving retail
promotions utilizing ESPN Chicago and Chicage White Sox team
marks/iogos

& Gameday enterfainment and hospitality with current
advertising partners and prospective advertising partners
throughout an 81 Home Game MLE Season and into Piayoffs

s Responsible for achieving Chicago White Sox Play by Play
hudgets and cash flow expectations

e Handie internal communication between play by play sales
team and other departments within E5PN Chicago

& Ability to appropriately price and maximize revenue in building
solutions that will achieve results or our advertising partners

= Develop relationships with area businesses and decision
maker

# Mew business account development

= MNetwork with local businesses to expand your sphere of
influsnce in the market

# Be a Good Karma Brands ambassador by adhering to the GKEB
core values: Listen, Be Honest, Follow Through, Work Hard and
Over Deliver

Preferred knowledge, skills and qualifications

e 5+ years of previous play by play sales & management



experience
¢ Passion for managing, sales, marketing & service

s Goal oriented and creative seif-starter, an entrepreneuriai
spirit

e Demonstrated success in reaching and exceeding goals with
business owners, CEQ's, general managers, ete. in local
companies, as well as advertising agencies

¢ Proven business acumen

# With this career, you are required to hold a valid driver’s

ficense

Hours/Salary/Benefits

Good Karma Brands offers a competitive base salary plus commission.
All GKB Sales Managers receive full benefits including 401k plan, health
& dental insurance, paid parental leave, and opportunities for salary
growth through growing their responsibilities and meeting targeted
sales goals. The role of a GKB Sales Manager will require tearnmates to
work some evenings and weekends,

Opportunity for Growth

Teammates have the opportunity to continuously learn and grow
within Good Karma Brands and are responsible to represent GKB, our
story, and our core values inside and outside the workplace,
Teammates are encouraged to take a proactive role in building
relationships and seeking opportunities throughout the company.

Closing Date

Please send resume and cover letter for consideration no later than
Spmon

Friday, November 27, 2020,

About Good Karma Brands

Good Karma Brands, LLC (GKB} is a media and marketing company
with expertise in leveraging the power of sports and local news to buiid
brands through radio, digital, events, and TV assets, Radio assets
inciude

Newsradio 620 WTM| & 101.7 The Truth in Milwaukee, Wis,, seven ESPN
affifiated radio stations in Chicago,

Cleveland, Madison, Milwaukee and West Palm Beach, and twe stations
in Beaver Dam, Wis, In partnership with

ESPN, GKB also offers local marketing parthers geo-targeted



advertising on ESPN's digital platforms, In addition to its radio assets,
GKB boasts a number of premium brands, including an gvents division
that produces the

Wisconsin Sports Awards, Tundra Trio hospitality houses in Green Bay,

Wis., and the Boca Raton Bowi. For more information, please visit
www.goodkarmabrands.com.

Good Karmo Bronds is an egual opportunity employer. Our policy is to
provide equal opportunity employment, development, ond advancement to
afl current ond potentiol teammates.

iob Type: Fulltime
Salary: From $75,000.00 per year

Benefits:

& AQ1(k)

= Dental insurange
¢ Disabllity insurance
& [Flexibie scheduie
# Health insurance
s Paid time off

= Parental leave

8 Vision insurgnce

Schedule:

s Monday to Friday
8 Weekends

Supptemental pay types:

& Bonus pay
& (ommission pay

Education:
& Sachelor's (Praferred)

Experience:

¢ Sales & Management: 5 years {Preferred)}

Waork Remotely:

e Temporarily due to COVIR-18
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225 225

7 Rejected

Discover your top applicants faster by sending
a free assessment
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when you turn on the assessment of your ¢choice,

"
booOLTREEE i
|

job description
ESPN Chicago Director of Marketing

{Chicago, IL}

Good Karma Brands & ESPN Chicago is looking for a Director of
Marketing to iead our ESPN Chicago brand to where it has never bean
before. Chicago, one of the largest, most talked about sperts cities in
the country, is frequently on the national stage. ESPN 1000 AM brings
local and national content ta fans each day, invoking sports discussion
with fans as they cheer on their favorite teams. ESPN Chicago is GKB'S
largest market yet, and now we are loaking for a visionary and
imnovative Director of Marketing {o continue o lead us into the future.

The Role of a Director of Marketing

The primary role of a Director of Marketing is to oversee the
development and implementation of all marketing strategies for ESPN
1000 AM, while guiding the team that executes them. As the Director
of Marketing, you will have a hand in all aspects of the sales &
marketing process including brainstorming fresh ideas, station &
company events, promotions & contests with local shows and talent,
and overall brand identity while working hand in hand with all
departments of the ESPN Chicago team to bring these visions to life!

Daily Tasks of a Director of Marketing



& Have gwnership & oversight of the ESPN Chicago Marketing
Department and serve as the intersection between content, sales
& marketing teamis

& {(reate ideas that will grow our brand & relationships with our
fans, partners, and teammates

& Drive ratings & revenuse

¢ Collaborate with internal teams and oversee how ESPN
Chicago goes to market with partners

& versee all executional elements with partnerships

& Manage all marketing teammates

& Steward of the ESPN Chicago brands and Good Karma Brands
within Chicago

¢ Devalop relationships with area organizations and work with
them 1o create successful, customized marketing solutions

e Oversee all marketing strategies incuding social media,
contests, promotions, internship program, markating
campalgns, brand identity, efc.

= Work with team to develop rmarketing campaians that speak
to the partner's needs, concerns, and objectives

® Serve as the direct contact for select partners & partnerships
s Report directly to ESPRN Chicage Market Mansger

# Be z Good Karma Brands ambassador by adhering to the GXB
core values: Listen, Be Honest, Folfow Through, Work Hard and
COver Deliver

* Be preactive in creating and finding solutions to daily
challenges throughout the office and GKB

Preferred knowledge, skills and qualifications

& 3+ years of previous marketing & management experience
Passion for sales, marketing & service

Goal oriented and creative seif-starter

Innovative mind set and ability to think outside the box
Passion (o be part of the team and ability to work
independently

@ Friendly, optimistic & upbeat personaiity

& With this career, you are reguired to hold a valid driver's

license

L]

]

L]

*

Hours/Salary/Benefits: Good Karma Brands offers a competitive base
salary. All GKB Directors of Marketing receive full benefits inciuding
401k plan, health & dental insurance, paid parental leave, and
opportunities for salary growth through growing their responsibilities
and meeting targeted sales goals. The role of a GKB Director of



Marketing will require teammates to work some evenings and
weekends,

Opportunity For Growth: Teammates have the opportunity to
continuously learn and grow within Good Karma Brands and are
responisible to represent GKB, our story, and our core values inside and
outside the workplace. Teammates are encouraged o take a proactive
role in building relationships and seeking opportunities throughout
the company.

Closing Date: Please send resume and cover letter for consideration
no {ater than 5pm on Friday, November 6, 2020,

About Good Karma Brands:

Good Karma Brands, LLC {GKB} is a2 media and marketing company
with expertise in leveraging the power of sports and Iocal news to build
brands through radio, digital, events, and TV assets. Radio assets
include Mewsradio 620 WTM| & 101.7 The Truth in Milwaukee, Wis.,
saven ESPN affiliated radio stations in Chicago, Cleveland, Madison,
Milwaukee and West Palm Beach, and two stations in Beaver Dam, Wis.
in partnership with ESPN, GKB alse offers local marketing partners
geo-targeted advertising on ESPN's digital piatforms. In addition to its
radic assets, GKB boasts a number of premium brands, induding an
events division that produces the Wisconsin Sperts Awards, Tundra Trig
hospitality houses in Green Bay, Wis., and the Boca Raton Bowl. For
maore information, please visit www.goodkarmabrands.com.

Good Karma Brands is an equal opportunity employer, Qur policy is to
provide equal opportunity employment, development and
advancement to all current and potential teammates.

job Type: Full-time
Salary: $71,000.00 - $100,000.00 per year

Benefits:

s 407(k}

= Dental insurance

& Employee assistance program
& FHexible scheduie

s Flexible spending account

e Health insurance

e Life insurance

¢ Paid time off

® Parental leave



8 Yision insurance
Schedule:

= Monday ro Friday
Experience:

¢ marketing: 3 years {Preferred)
Location:

e Chicago, IL 60607 {Reguired)
License:

e driver's license (Required}
Company's website:

¢ goodkarmabrands.com
Benefit Conditions:

& Only full-time empioyees eligible
Waork Remotely:

= fo

et
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playoffs, ete)? If so, what does the offseason look like?

Sounds great either way. Look forward to hearing from you.

Thanks!

Mick van Wagenen | Executive Producer, Programming
Producer, Wisconsin's Afternoon News

Newsradio 620 WTRI

office: 414.967.5390

FI0E. Capitol Or

biwaukes, Wisconsin 532172
nvanwagenen@goodkarmabrands.com

From: Caleigh Fisher ccfisher@rcodkarmabrands coms=

Sent: Friday, November 13, 2020 2:31 PM
To: GKB Corporate zgkbrorporste@ goodkarmabrands coms

Subject: E5PN Chicago - White Sox Radio Network Executive Producer Qopartunity

Good afternoon,

We are tooking for 2 Chicago White Sox Radio Network Executive Praducer to our team!

H

The full career description is attached for reference, but if you are interested in apphving, or know somenone

wheo would be the perfect fif, all are encouraged to apply by sending resume & cover ietterto
carpersirzoodkermabrands com no later than Spm on Friday, December 4.

Let e know if there are any guestions. Thank vou!

Coleigh Flgher | Director of Talent Acquisition
cell: B37 4284331
GEBipocdkarmabrands.com

GOOD KARMA BRANDS

PageSofs
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job description
401.7 The Truth On-Air Tallc Show Host
{Milwaukes, WI)

101.7 The Truth & Good Karma Brands is looking for top talent who is
passionate about the local Milwaukee community, and relates &
appeals to the interests and ideas of our diverse listener base. This On-
Alr Talk Show Host will speak their opinion on issues and matters
raised by diverse and passionate voices arcund our country. The ideal
candidate will be open-minded, yet an opinionated force on-air, helping
lead the way to a better understanding of our community,

We are 101.7 The Truth, a radio platform that reflects Milwaukee's
plack community. 101.7 The Truth will feature local shows with
authentic conversations about news and current events, a celebration
of Black culture, and information created by and for the Black
community with an emphasis on empowerment, family, faith, and
commuunity. This is home for Milwaukee's realest conversation, and we
are looking for On-Alr Talk Show Hosts to lead the way,

The Role of an On-Air Taltk Show Host:

The primary role of an On-Air Talk Show Host is to create compelling
content by telling stories that are relatable with the ability to connect
with our audience. As an On-Air Talk Show Host, vou will be responsible
for entertaining our iisteners with realtime updates & stories, sharing



your persenal opinions and experiences, and serving as the voice of
101.7 The
Truth.

DPaily Responsibilities Include;

* Be 3 Good Karma Brands ambassador by adhering 1o our core
values: Be Honest, Work Hard, Over Deliver, Listen and Feliow
Through.

e Stay up to date with daily stories, sodal issues, breaking news,
current events, ete.

e Plan daily show details and collaborate with 101.7 The Truth
General Manager, Operations Manager, and Producers

2 Have an active presence on social media and engage with
audignce

s Ability to summarize informatian in an easy to understand
component and relate {o the audience

& Maintain crucial deadlines in order 1o provide stories in a
timely fashion

® Particpate in brainstorming/planning mesatings for show
concepts, ideas, events, endorsements, segments, partners, ete.

s Endorse advertising partners, mutually agreed upon between
you, 101.7 the Truth, and advertising partner

s Woice cormnrnercials, liners, promotional announcements, etc.

® jdentify stations, and introduce or close shows, using
memaorized or read scripts, and/or ad-libs

® Agnpear at station & public events when applicable
e Scourcing potential contributors and interviewees

e Assist with editing audio cuts and entire hours for podcasting,
when necessary

& (ontribute to, and making use of, archives of audio files and
sources for content segments

Preferred knowledge, skilis and qualifications:



¢ Previous experience as an on-air radio host/podeast host/Tv
anchor/femeces/ete,

& Ability 1o work in 2 collaborative environment

[:]

Must be a self-starter, with the ability to take direction

*

Outspoken, eager, and energetic

¢ Solution oriented/ problem solver

Ability to think outside of the box

]

Famillarity in editing software is 2 plus

® With this career, you are required to have a valid driver's
lcense

Hours/Salary/Benefits; GKB On-Alr Talk Show Hosts are salaried
teammates who receive full benefits including health insurance, dental
insurance, 401k plan, paid parental leave, and more with opportunities
for salary growth increase with skills and responsibilities. The role of an
On-Air Talk Show Host will require tearmmates to work some evenings
and weekends,

Opportunity For Growth:

Teammates have the opportunity 1o continuousiy learn and grow
within Good Karma Brands and are responsible to represent GKB, our
story, and our core values inside and outside the workpiace.
Teammates are encouraged to take a proactive role in building
relationships and seeking opportunities throughout the company.

Closing Date:
If you want to be part of 3 winning team and think you have what it
takes, apply by sending your resume, cover letter, and demo.

About Good Karma Brands:

Good Karma Brands, LLC (GKB} is a media and marketing company
with expertise in leveraging the power of sports and local news to build
brands through radio, digital, events, and TV assets. In addition to
101.7 The Truth, radio assets include Newsradio 620 WTMi in
Milwaukee, Wis., seven ESPN affiliated radio stations in Chicage,
Cleveland, Madison, Milwaukee and West Palm Beach, and two stations
in Beaver Dam, Wis. In partnership with ESPN, GKB also offers local
marketing partners geo-targeted advertising on ESPN's digital
platforms. In addition to its radio assets, GKB boastis a number of
premium brands, incuding an events division that produces the



Wisconsin Sports Awards, Tundra Trio hospitality houses in Green Bay,

Wis., and the Boca Raton Bowl. For more information, please visit
www.goodkarmabrands.com.

Good Korma Brands is an equal opportunity employer, Qur policy is to
provide equad apportunity employment, development and advancement to
all current and potential teammates.

job Type; Full-time
Salary: From $40,000.00 per year

Benefits:

40314k}

Dental insurance

cmployee assisiance program
Hexibie spending account
Health insurance

Life insurance

Faid time off

# Parentai leave

& Yision insurance

wooWm o B o @

]

Location:

@ Milwaukes, WI 53212 (Required}
Tip income:

% Po
Company's website:

& www.goodkarmabrands.com
Benefit Conditions:

s Only full-time employees eligible
Work Remotely:

& Mo

594
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job description
181.7 The Truth On-Air Talk Show Host
{Milwaukee, WI)

101.7 The Truth & Good Karma Brands is looking for top talent who is
passionate about the local Milwaukee community, and relates &
appeals to the interests and ideas of our diverse listener base. This On-
Air Talk Show Host will speak their opinion on issues and matters
raised by diverse and passionate voices around our country. The ideal
candidate will be cpen-minded, yet an opinionated force on-air; helping
iead the way to a better understanding of our community,

We are 101.7 The Truth, 3 radio platform that reflects Milwaukee's
black community. 101.7 The Truth will feature local shows with
autherntic conversations about news and current events, a celebration
of Black culture, and information created by and for the Black
cornmunity with an emphasis on empowerment, family, faith, and
community. This is home for Milwaukee’s realest conversation, and we
are looking for On-Air Talk Show Hosts to lead the way.

The Role of an On-Air Talk Show Host:

The primary role of an On-Air Talk Show Host is o create compelling
cantent by telfing storles that are relatable with the ability to connect
with our audience. As an On-Alr Talk Show Host, you will be responsibie
for entertaining our Histeners with real-time updates & stories, sharing



your personal opinions and experiences, and serving as the voice of

1017
Truth.

Daily

The

Responsibilities Include:

# [e 2 Good Karma Brands ambassador by adhering {o our core
values: Be Honest, Work Hard, Over Deliver, Listen and Follow
Through.

e Stay up to date with daily stories, sodial issues, breaking news,
currant avents, etc.

e Plan daily show details and collaborate with 101.7 The Truth
General Manager, Operations Manager, and Producers

s Have an active presence on social media and engage with
audience

& Ability to summarize information in an easy to understand
component and relate ta the audience

& Maintain crucial deadiines in order to provide storiesin a
timely fashion

& Participate in brainstorming/planning meetings for show
concepts, ideas, evenis, endorsements, segmeants, partners, etc.

s Endorse advertising partners, mutually agreed upon between
you, 101.7 the Truth, and advertising partner

& Voice commercials, liners, promaotional announcements, etc

e [dentify stations, and infroduce or close shows, using
memorized or read scripts, and/or ad-libs

e Appear af station & public events when applicable
& Spurcing potential contributors and interviewses

2 Assist with editing audio cuts and entire hours for podcasting,
when necessary

® Contribute to, and making use of, archives of audio files and
sources for content segments

Preferred knowledge, skilis and qualifications:



@ Previous experience as an on-air radio host/podcast host/Tv
anchorfemeoes/eic

= Ahility to waork in 2 collaborative environment

& Must be a self-starter, with the zbility to take direciion
# (utspoken, eager, and enérgetic

¢ Solution oriented/ problem solver

& Ability to think outside of the box

& Famifiarity in editing software is a plus

¢ With this careey, you are required to have a valid driver's
license

Hours/Salary/Benefits: GKB On-Air Talk Show Hosts are salaried
teammates who receive full benefits induding health insurance, dental
insurance, 401k plan, paid parental leave, and more with opportunities
for salary growth increase with skills and responsibilities. The role of an
On-Air Talk Show Host will reguire teammates to work some evenings
and weekends.

Cpportunity For Growth:

Tearnmates have the opportunity to continuously learn and grow
within Good Karma Brands and are responsible to represent GKB, our
story, and our core vaiues inside and outside the workplace.
Teamrnates are encouraged to take a proactive role in building
relationships and seeking opportunities throughout the company.

Clasing Date:
If you want to be parf of @ winning team and think you have what it
tzkes, apply by sending your resume, cover letter, and demo.

About Good Karma Brands:

Good Karma Brands, LLC (GKB] is a media and marketing company
with expertise in feveraging the power of sports and local news to build
brands through radio, digital, events, and TV assets. in addition to
101.7 The Truth, radio assets include Newsradio 820 WTM] in
Milwaukese, Wis., seven ESPN affiliated radio stations in Chicago,
Cleveland, Madison, Milwaukee and West Palm Beach, and two stations
in Beaver Dam, Wis. In partnership with ESPN, GKB also offers local
marketing partners geo-targeted advertising on ESPN's digital
platforms. In addition to its radio assets, GKB boasts a number of
oremium brands, including an events division that produces the



Wisconsin Sports Awards, Tundra Trio hospitality houses in Green Bay,

Wis , and the Boca Raton Bowl, For more information, please visit
www.goodkarmabrands.com.

##

Good Karma Bronds is an equal opportunity employer. Qur policy is to
provide equol apportunity employment, development and advancement to
alf current and potentiol teammates.

Job Type: Full-time
Salary: From $40,00C.00 per year
Benefits:

s 40%{K)

s Dental insurance

s Employee assistance program
¢ Flexible spending account

® Heaith insurance

s Life insurance

e Paid time off

s Parental leave

e Yizion insyrance

Location:

e Rtitwaukes, WI 53212 (Required)
Tip income:

& Mo
Company’s website:

e wwwy.doodkarmabrands.com
Benefit Conditions:

e Only full-time employees eligible
Work Remotely:

® No

[ —
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job description
Chicago White Sox Play by Play Account Executive
{Chicago, IL)

ESPN Chicago is proud to be the home of the Chicago White Sox! For
the first time since 2005, ESPN Chicageo will be the flagship of the iconic
Chicago team and we are looking for a Chicago White Sox Play by Play
Account Executive to drive revenue and create customized programs
for our advertising partners, Chicago, one of the largest, most talked
about sports cities in the country, is freqguently on the national stage.
With ESPN 1000 bringing local & national content daily, we are excited
to air all White Sox games and bring new solutions to our advertising
partners. ESPN Chitago is Good Karma Brands' (GKB) largest market
yet, and now we are looking for an experienced and passionate Play by
Play Account Executive to continue fo lead us into the future,

The Role of a Play by Play Account Executive

The primary role of a Play by Play Account Executive is to be the local
expert and develop long-term relationships with area business to drive
revenue by offering customized solutions centered arcund everything
Chicage White

Sox. Play by Play Account Executives are responsible for account
development, including prospecting new business and account
retention and growth of existing partners. This will require 2 thorough
knowledge of the market and of ESPN Chicago's White Sox assets as



the solutions/services we provide,

Daily Tasks of a Play by Play Account Executive

e Drive sponsorship revenue for WMVB-AM/ESPN Chicago and
the Chicago White Sox Play by Play Radio

Metwork

= (ustomize programs that focus on the needs and objectives of
our advertising partners

# Knowledge and experience with traffic driving retail
promotions utilizing ESPN Chicago and Chicago White Sox team
marks/logos

» Gameday entertainment and hospitality with current
advertising partners and prospective advertising partners
throughout an 81 Home Game MLB Season and inte Playoffs

# Develop relationships with area businesses and decizion
maker

# Mew business account development

¢ Network with iocal businesses to expand your sphere of
influence in the market

¢ Be a Good Karma Brands ambassador by adhering to the GKB
core values: Listen, Be Honest, Follow Through, Work Hard and
Over Deliver

Preferred knowledge, skills and qualifications
& 2+ years of previcus play by play sales experience
e Passion for sales, marketing & service

s (ol oriented and creative seif-starter, an entreprensaitrial
spirit

¢ Demonstrated success in reaching and exceeding your goals
with business pwners, CEOQ's, general managers, 2L, in local
comparies, as well as advertising agengies

& Proven business acumen

= With this career, you are reguired to hold a valid driver’s



licerise

Hours/Salary/Benefits

Good Karma Brands offers a competitive base salary plus commission.
Al GKB Account Executives receive full benefits including 401k pian,
health & dental insurance, paid parental leave, and opportunities for
salary growth through growing their responsibilities and meeting
targeted sales geoals. The role of 2 GKB Account Executive will require
teammates to work some evenings and weekends.

Opportunity for Growth

Teammates have the opportunity to continuously tearn and grow
within Good Karma Brands and are responsibie to represent GKB, our
story, and our core values inside and cutside the workplace.
Teammates are encouraged to take 3 proactive role in building
relationships and seeking opportunities throughout the company.

Closinig Date
Please send resume and cover letter for consideration no [ater than
Spm on Friday, November 27, 2020

About Good Karma Brands

Good Karma Brands, LLC {GKB} is 2 media and marketing company
with expertise in leveraging the power of sports and local news to buiid
brands through radio, digital, events, and TV assets. Radio assets
include

Mewsradio 620 WTM} & 101.7 The Truth in Milwaukee, Wis,, seven £SPN
affifiated radio stations in Chicago, Cleveland, Madison, Milwaukee and
West Palm Beach, and two stations in Beaver Dam, Wis. In partnership
with

ESPN, GKB also offers local marketing partners gec-targeted
advertising on ESPN's digital platforms. In addition to its radioc assets,
GKB boasts a number of premium brands, including an events division
that produces the

Wisconsin Sports Awards, Tundra Trio hospitality houses in Green Bay,
Wis., and the Boca Raton Bowl. For more information, please visit

www.goodkarmabrands.com.

Good Karma Brands is an equal opportunity emplayer. Our policy is to
provide equal opportunity employment, development, and advancement to
alf current and poteatiol teammates.

lob Type: Full-time
Salary: From $50,000.00 per year

Benefits:



e A0k}

& Dental insurance
= Disability insurance
& Flexible schedule
# Heaith insurance
# Paid time off

¢ Parental leave

& Vision insurance

Schedule:

e Monday to Friday
¢ Weekends

Supplemental pay types:

& BOnus pay
2 Commission pay

Experience:

& Play by Play Sales: 1 yvear {Required;
Faid Tratning:

g Yes
Waork Remotely:

e Temporarily due 1o COVID-19
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job description
GKEB Beaver Dam Marketing Consultant/Account Executive

{Beaver Dam, WI}

Beaver Dam has been the heart and soul of Good Karma Brands since
it was founded there in 1997, Approaching 70 years serving the local
community, GKB Beaver Dam now boasts the leading
news/information/sports (WBEV) radio station, 2 hit music station
(95X}, and the community’s go-to resource for news {Dailydodge.com),
With our growing and award-winning stations and digital services, we
are searching for salespeopie who are self-mativated, driven, fun,
passionate, community focused, and enjoy developing and
maintaining relationships!

Good Karma Brands is searching for someone with a track record of
sticcess to be a Marketing Consultant/Account Executive, The ideal
candidate will either be a Beaver Dam area local or be willing to
compmit to ingraining themselves in the community and a passion for
working closely with business owners to help them grow their
businesses.

Celebrating 23 years, Good Karma Brands has made its name known in
the community by leading the local sports world and now it's time to
expand. If you want to be part of 3 winning team and think you have
what it takes, check out the career description below and apply today.

The Role of a Marketing Consultant/Account Executive:

The primary role of the Marketing Consultant/Account Executive is to
deveiop long-term refationships with area businesses by creating &
selling successful, customized marketing sclutions to local companies
utilizing the GKB Beaver Dam Brand including 85X, 1420 WBEY, &
Dailydodge.com, At GKB Beaver Dam, Marketing Consultants (sales)
experience a fast-paced, dynamic, progressive environment that get to
work with a creative team that strives to over- deliver to our partners.
This wili require a thorough knowledge of the market and of Beaver
Dam's assets as the solutions/services we provide.



Daily Tasks of a Marketing Consultant/Account Executive:

# Be a Good Karma Brands ambassador by adhering to the GKEB
care values: Listen, Be

Honest, Follow Through, Work Hard and Over Deliver

¢ ldentify, uncovary and develop account opportunities

¢ Develop relastionships with area businegsses and decision
fnaker

e Create successful, customized marketing solutions

¢ Develop and maintain thorough knowledge of the complets
portfolio of GKB Beaver Dam assets

# Mew business account development

® Metwork with focal businesses to expand your sphere of
influence in the market

e Ahility to uncover marketing objectives and create solutions (o
seive those obiectives

Preferred knowledge, skills and qualifications:

& Passion for sales & service

= Goal oriented and creative self-starter

& Demonstrated success in reaching and exceeding your goals
with business owners,

CEO's, general managers, etc. in local companies, as well as advertising
agencias

& Entrepreneurial spirt

& Personal sense of responsibility and accountabiiity

s Passion o pe 3 part of a team and the ahility to work
independently

e Ability to think cutside of the box

# Strong organizational and time management skills

= Friendly, optimistic and upbeat personality

# Excellent written and verbal skilis

= Ability to thrive in a fast-paced work environment - 2 multi-
tasker

¢ \Willingness to accept and provide feedback

e Solution oriented work ethic

# Proficiency in Microsoft Office; PowerPoint and Excel

= With this career, you are reguired to hold a valid driver's
licerise

Hours/Salary/Benefits:



All GKB Marketing Consultants receive full benefits induding 401k plan,
health & dental insurance, paid parental leave, and opportunities for
salary growth through growing their respansibilities and meeting
targeted sales goals. The role of a GKE Marketing Consultant will
require teammates 1o work some evenings and weekends.

Opportunity For Growth:

Teammates have the opportunity fo continuously learn and grow
within Good Karma Brands and are responsible to represent GKB, our
story, and our core values inside and outside the workplace.
Teammates are encouraged {0 take a proactive role in building
relationships and seeking opportunities throughout the company,

For Consideration:
Please send resume and cover letter no later than 5:00pm CT on Friday,

September 18, 2020,

About Good Karma Brands:

Good Karma Brands is primarily a media and marketing company with
an expertise in leveraging the power of sports to build brands. In
addition to Beaver Dam, radic assets include Newsradio 820 WTMj in
with ESPN, GKB offers local marketing partners geo-targeted
advertising on ESPN's digital platforms, In addition to its radio assets,
GKE beasts a number of premium brands, including an events division
that produces the Wisconsin Sports Awards, Tundra Trio hospitality
houses in Green Bay. Wis,, and the Cheribundi Boca Raton Bowl. GKB
awns Verizon Wireless retal stores specializing in concierge service,
and a home furnishings and design business called the Home Market.
Faor more information, please visit www.goodkarmabrands.com,

##

Good Karmao Brands is an equal opportunily employer. Our policy is to
provide equal apportunity

employment, development and advancement to oll current and potential
teammates.

lob Type: Full-time
Benefits:

= 401K
¢ Dental Insurance
® Employee Assistance Program



& Clexibie Schedule

¢ Flexible Spending Account
= Health Insurance

e |ife Insurance

# Pgid Time OF

# Parental Leagve

s Yision Insurance

Schedule:

# Alonday to Friday
Supplemental pay types:

& [ommission Pay
Paid Tralning:

s Yeg
Typical start time:

2 BAR
Typical end time:

® 5PM
Company's website:

¢ goodkarmabrands.com
Benefit Conditiens:

+ Oniy fult-time employees eligible
Work Remotely:

¢ Temporariy due to COVID-19

Closed W
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job description
ESPN Madison Account Executive (Marketing Consultant}
{Madison, WI}

ESPN Madison is seeking an Account Executive (Marketing Consultant)
to join our sales team to help drive revenue and create customized
solutions for potential advertising partners, Madison, frequently
named the nation's best collage sports town, was Good Karma Brands'
second market and will be celebrating its twenty-third anniversary in
2021, ESPN Madison is the best place for locat and national sports talk,
and features signature events such as ESPN Wisconsin College
GamebDay to bring fans and marketing partners together year after
year, and now we are looking for an Account Executive {Marketing
Consultant) to help lead our team into the future.

The Role of an Account Executive (Marketing Consultant}

The primary role of the Account Executive (Marketing Consuftant) is to
develop long-term relationships with area businesses by creating &
selling successful, customized marketing solutions to local companies
utilizing the ESPN

Madison brand. Account Executives {Marketing Consuitants) are
responsible for account development, including prospecting new
business and account retention. This will require a thorough
knowledge of the market and ESPN

Madison's assets as the solutions/services we provide including 1005
ESPN Madison, Milwaukee Bucks piay-by- play, Brewers radio network
play-by-play, Wisconsin on Demand, Wisconsin College GameDay, the
Wisconsin

Sports Awards, Tundra Trio, and local/regional digital solutions
encompassing video (OTT/Pre-roll) and display across ESPN's Digital

Daily Tasks of an Account Executive (Marketing Consultant)
e [dentfy, uncover and develog account opportunities

e Develop relationships with area businesses and decision



makers

e Develop and maintain thorough knowledge of the complate
portfolio of ESPN Madison's assets & create successiul,
customized marketing solutions

e Continually educate yourself on media and new trends in the
industry

¢ Network with local businesses 1o expand your sphere of
influence in the market

& Ability to uncover marketing obiectives and create solutions to
solve those objectives

s Ability to sell at all fevels including C-Level positions

Preferred knowledge, skills and gualifications
& Passion for saies & service

# Strong network and relationships within the Madison
communidy

¢ {oal oriented and creative self-starter with an entrepreneuriai
spirit

# Personal sense of respensibility and accountability

& Passion (o be a part of a team and the ability tc work
independently

® Strong organizational and time management skills
e Excellent written and verhal skills

e Ability to thrive in a fast-paced work environment - a muiti-
tasker

¢ Willingness to accept and provide feedback

# Famihiarity in CRM toot such as Salesforce and Microsoft Office;
Word, PowerPaoint, Excel

= With this career, you are required to nold a valid driver's
license

Hours/Salary/Benefits



Good Karma Brands offers a competitive base salary plus commission.
All GKB fuiltime teammates receive full benefits including 401k plan,
neaith & dental insurance, paid parental leave, and opporiunities for
saiary growth through growing their responsibilities and meeting
targeted sales goals. The role of a GKB Account Executive (Marketing
Consultant) will require teammates to work some avenings and
weekends,

Opportunity for Growth

Tearnmates have the apportunity to continuously learn and grow
within Good Karma Brands and are responsible to represent GKB, our
story, and our core values inside and outside the workplace.
Teammates are encouraged to take a proactive role in building
refationships and seeking opportunities throughout the company.

For Consideration
Please send resume and cover letter no later than 5:00pm CT on Friday,
December 18, 2020,

About Good Karma Brands

Good Karma Brands, LLC{GKB} is 3 media and marketing tompany
with expertise in leveraging the power of sports and local news to build
brands through radio, digial, events, and TV assets. Radio assets
inciude

Newsradio 620 WTh & 101.7 The Truth in Milwaukee, Wis,, seven ESPN
affitiated radio stations in Chicago, Cleveland, Madison, Milwaukee and
West Palm Beach, and two stations in Beaver Dam, Wis. In partnership
with

ESPN, GKEB also offers local marketing partners geo-targeted
advertising on ESPN's digital platforms. In addition to its radio assets,
GKB boasts a number of premium brands, including an events division
that produces the

Wisconsin Sports Awards, Tundra Trio hospitality houses in Green Bay,
Wis., and the Boca Raton Bowl. For more information, please visit
www.goodkarmabrands.com.

#H

Good Karmao Brands is on equal opportunity employer. Our policy is to
provide squal opportunity emplovment, development and advancement to
aif current and potential teammates,

job Type: Full-time
Salary: $45,000.00 - $80,000.00 per year

Benefits:



& A0k}

& Dental insurance
& Disability insurance
# Flexible schadule
¢ Health insurance
= Paid time off

s Parental isave

= Vision insurance

Schedule:

# Monday to Friday
% Weekends

Supplemental pay types:

& Commission pay

Work Remately:

s Tempaorarily due 1o COVID-19

Ciosed v
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Candidates: 29 total

Budget

Job budget: Not sponsored

Promote this job for more candidates:
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job description
ESPN DIGITAL ACCOUNT EXECUTIVE (MARKETING CONSULTANT)
(CHICAGO, 1L)

Are you ready to be part of a winning team and be at the farsfront of
the digital media world? Are you 2 sales professional passionate about
bullding strong relationships? Do you have a "go getter” attitude that
thrives off a fast-paced and results-ariented environment? Well we are
looking for youl!

Good Karma Brands is in need of an experienced and top performing
ESPN Digital Account Executive (Marketing Consultant) for our ESPN
Chicago market. Chicage, one of the largest, most talked about sports
cities in the country, is frequently on the national stage, bringing local
& national content daily. ESPN Chicago is Good Karma Brands' (GKE)
largest market yet, and now we are looking for an experienced and
passionate Account Executive (Marketing Consultant) to cantinue to
tead us into the future.

The Roie of an ESPN Digital Account Executive (Marketing
Consultant)

The primary role of the ESPN Digital Account Executive {Marketing
Consultant} is to develop long-term relationships with area/regional
businesses by greating & sefling successful, customized digital
marketing solutions to localfregional companies utilizing ESPN.com,
the ESPN App, Digital Video and ESPN Live Stream OTT. ESPN Digital
Account Executives (Marketing Consultants) are responsible for
account development, including prospecting new business and
account retention and growth of existing partners, This will require a
thorough knowledge of the market and of ESPN's digital assets as the
solutions/services we provide,

Daily Tasks of an ESPN Digital Account Executive {Marketing
Consuitant}

e Identify, uncovey, and develop account opportunitias
¢ Develop relationships with area/regional businesses and



dacision makers

¢ Create successful, customized marketing solutions utifizing
our ESPN Digital asserts targeted locally/regionally

e Develop and maintain thorough knowledge of the complate
portfolio of ESPN digital assets

s (Continually educate yourself on digital media and new trends
in the industry

& Meyw business account development

& Metwork with local/regional businesses to expand your sphere
of influence in the market

& Abifity to uncover marketing cbiectives and create solutions to
solve those objedtives

& Ability to sell at all levels including C-Level positions

¢ De proactive in creating and finding solutions 1o daily
challenges throughout the office and GKB

& He 3 Good Karma Brands ambassador by adhering to the GKB
core values: Listen, Be Honest, Follow Through, Work Hard and
Over Daliver

Preferred knowledge, skills and qualifications

= Previous sales experience

¢ Digital and digital video knowledge and experience

& Passion for sales & service

e Goal oriented and creative seif-starter

®# Demonstrated success in reaching and exceeding your goals
with Business owners, CEQ's, general managears, e, in lacal
companies, as well as advertising agendies

# Entreprensuriai spirit

& Proven business acumsan

& Parsonal sense of responsibility and accountability

& Passion to be a part of 3 team and the ability to work
independently

& Ability 10 think oulside of the box

& Strong organizational and time management skilis

& Friendly, optimistic and upbeal personality

e Excellent written and verbal skills.

e Ability to thrive in a fast-paced work environment - a multi-
tasker

& ‘Willingness to accept and provide feedback

& Solution oriented work ethic

< Proficiency in Microsoft Office

& With this career, you are required {o hold a valid driver's
ficense



Hours/Salary/Benefits: Good Karma Brands offers a compelitive base
salary plus commission, All ESPN Digital Account Executives (Marketing
Consultants} receive full benefits 401k plan, health & dentaf insurance,
parental leave, and opportunities for salary growth through growing
their responsibilities and mesting targeted sales goais. The roile of
ESPN Digital Account Executive {Marketing Consultant) will require
teammates to work some evenings and weekends.,

Opportunity for Growth: Teammates have the opportunity to
continuously learn and grow within Good Karma Brands and are
respensible to represent GKB, our story, and our core values inside and
outside the workplace. Teammates are encouraged to take a proactive
role in building relationships and seeking opportunities throughout
the company.

Closing Date: Please send resume and cover letter for consideration to
no later than 5pm on Friday, December 18,2026,

About Good Karma Brands: Good Karma Brands, LLC (GKB} is a media
and marketing company with expertise in leveraging the powet of
sports and local news to build brands through radio, digital, events,
and TV assets, Radio assets include Newsradio 620 WTM] & 101.7 The
Truth in Milwaukee, Wis,, seven ESPN affiliated radio stations in
Chicago, Cleveland, Madison, Milwaukee and West Paim Beach, and
two stations in Beaver Dam, Wis. In partnership with ESPN, GKB aiso
offers locat marketing partners geo-targeted advertising on ESPNS
digital platforms. In addition to its radio assets, GKB boasts a number
of premium brands, including an events division that produces the
Wisconsin Sports Awards, Tundra Trio hospitality houses in Green Bay,
Wis., and the Boca Raton Bowl. For more information, please visit
www.goodkarmabrands.com.

*Good Karma Brands is an equal opportunity employer. Cur policy is to
provide equal opportunity employment, development, and
advancement to all current and potential teammates.

lob Type: Full-time
Salary: $45,000.00 - $100,000.00 per year

Benefits:

]

4071{k}

¢ Dental insurance

s Employee assistance program
Flexible schedule

]



* Flexible spending account
¢ Health insurance

e {jife insurance

= Paid time off

s Parental leave

2 Vision insurance

Schedule:

& Monday to Friday
Supplemental pay types:

8 {ommission pay
Paid Traming:

@ Yes
Typical start time:

* AR
Typical end time;

= SR
Company's website:

¢ gocdkarmabrands.com
Benefit Conditions:

e Cnly full-time employees eligible
Work Remotely:

2 Mo




Details
Posted: December 2, 2020
Views: O

Candidates: 478 total

Budget
Job budget: 35.00 (LSD) daily
Cost: G.00 (UsSD)

Promote this job for more candidates:

2023 Indeed

Cockies, privacy and terms

Privacy center
Securify

Contact



[,

1817 The Tristh Account Exeentive

Tanihifazes




fﬂé@% @ Help R Notifications BE Messages

F i = e %

- 4 Backtejobs
. Partnership Coordinator

US4 e L AR wyclims AGT
{aingh 2 ALl - RAEELI D, WY

L

)
i

{licks
~ = 2 Your job

Gathering data...

e s Check back tomorrow to see how your job is performing.

i

1i:
LR

[

iNn

Clicks this week @]

Sponsor job for more clicks

0 0 0

Views Budget Cost

Candidates

Yot



Awaiting review Total {exciuding rejaciod}

5 5

3 Refecisd

job description
partnership Coordinator
{Milwaukee, W)

GKB Milwaukee is looking for a Partnership Coordinator to lead our
branding & campaign process. We're looking for a teammate who
thrives in a positive, fast-paced environment and is eager to assist our
sales teams in coordinating relationships with our advertising
partners. The ideal candidate will have an eye for design, excellent
comnunication skills, 2 passion for organization & marketing, the
enthusiasm to be proactive, and adaptability to handle every day being
a new adventure! As a Partnership Coordinator, you will support the
sales & marketing team by heiping brainstorm solutions & creating
marketing campaigns while continuing to enhance the GKB Milwaukee
nrand by designing new looks and marketing materials.

Daily Tasks of a Partnership Coordinator:

* Campaign Creation for GKB Milwaukee assets - WTR], ESPN
Mihwaukes, 101.7 The Truth, Brewers Radio Netwaork,

Home of the Packers & Bucks - Newsradio 620 WTM), GKB Digital,
ESPN Digital, Wisconsin Sports Awards & The Tundra Trio while
establishing ways for brands to build synergy and compiement one
another

e Ideation & creation of sales materials for GKB Milwaukes
Assets including media kids, campaign videos, talent bios,
informational one sheegters, etc.

& Ability to come up with creative thinking/ideas as marketing
solutinns Tor advertisers

e Ability to stay up to date and in the know on the campaign &
execution process

¢ (regte campaign recaps across GKB Milwaukee assets to



present to pariners throughout the campaign

& Good writing and storytelling - can take an idea and make it
come alive on paper with visuals, audio and potential video

e Create compelling and ouf of the box ideas on how to present
new solutions for our Marketing Consultants to potential
advertising partners,

e | ead Marketing Meetings with Marketing Consultants
including coordination and scheduling

& Working all GKB Milwaukee signature events {WTM], ESPN,
WSA, 101.7 The Truth}

# Event assistance when needed {working remote
broadcasts/strest teams/ Tundra Trig]

# Assist with the Internship program

e Be a Good Karms Brands ambassador by adhering to the GKB
core values: Listen, Be Honest, Follow Through, Work Hard and
Over Deliver

Preferred knowledyge, skills and qualifications

& Marketing background is a plus

]

Good design skills when it comes to branding

L]

Experience with graphic design and video

&

Extremne attention to detail
8 A cregtive mind, a storyteller

® Passion to be 3 part of a team and the ability to work
independently

& Sirong organizationat and time management skills
& Excellent communication sidlls, both written and verbal
& Persponal sense of responsibility and accountability

e Ability to thrive in a fast-paced work environment - a ruiti-
tasker



¢ Proficiency in Microsoft Office (PowerPoint, Word, Excel)

s With this career, you are required to hold a valid driver's
license

Hours/Salary/Benefits; Partnership Coordinators are salaried
teammates who receive full benefits including health insurance, dental
insurance, 401k plan, paid parental leave, and more with opportunities
for salary growth increase with skills and responsibilities.

Opportunity for Growth: Teammates have the opportunity to
continuously learn and grow within Good Karma Brands, GKB has a
develop from-within philosophy and encourages teammates to
consider and apply for any posted career opportunities desired within
any dvision of GKB.

Closing Date: For considerations, please send resume and cover fetter
no later than 5:00pm on Friday, February 12, 2021,

About Good Karma Brands: Good Karma Brands, LLC (GKB) is a media
and marketing company with expertise in leveraging the power of
sports and local news to build brands through radio, digital, events,
and TV assets. Radic assets include Newsradio 620 WTM} & 101.7 The
Truth in Milwaukee, Wis., seven ESPN affiliated radio stations in
Chicago, Cleveland, Madison, Milwaukee and West Palm Beach, and
two stations in Beaver Dam, Wis. In partnership with ESPN, GKB also
offers local marketing partners geo-fargeted advertising on ESPN's
digital platforms. In addition to its radio assets, GKB boasts a number
of premium brands, including an events division that produces the
Wisconsin Sports Awards, Tundra Trio hospitality houses in Green Bay,
Wis., and the Boca Raton Bowl. For more information, please visit
www.goodkarmabrands.com.

##

Good Karma Bronds is an equal opportunity employer. Our policy is to
provide equal apportunity employment, development ond advoncement to
all current and potential teammates.

Jab Type: Full-time
Salary: $32,000.00 - $35,000.00 per year

Benefits:

s A07T{k}
& [ental insurance
# Disability insurance



s Employee assistance program
# Hexible schegule

¢ Health insurance

® Health savings atcount

& Life insurance

s Paid time off

® Parerntal leave

® Retirement plan

® Yigion insurance

Schedule;

& B hour shife
& Monday to Friday

Paid Training:

® Yes
Company's website:

¢ goadkarmbrands.com
Benefit Conditions:

s Only full-time emplovess eligible
Work Remotely:

s Temporarily due 1o COVID-19
CONVID-18 Precautionis):

# Yirtual meetings

Ciosed v
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job descrintion

Partnership Coordinator
{Milwaukee, WI)

GKB Milwaukee is looking for a Partnership Coordinator to lead our
branding & campaign process. We're looking for a teammate who
thrives in 2 positive, fast-paced environment and is eager {0 assist our
saies teams in coordinating relationships with our advertising
partners. The ideal candidate will have an eye for design, excellent
communication skills, a passion for organization & marketing, the
enthusiasm to be proactive, and adaptability to handle every day being
a new adventure! As a Partnership Coordinator, you will support the
sales & marketing team by helping brainstorm solutions & creating
marketing campaigns while continuing to enhance the GKB Milwaukee
brand by designing new iooks and marketing materials.

Daily Tasks of a Partnership Coordinator:

&= {ampaign creation for GKB Milwaukee assets ~ WTMj, ESPN
diilwaukes, 101.7 The Truth, Broawers Radio Network,

Home of the Packers & Bucks - Newsradio 820 WTHMi, GKB Digital,
ESPN Digital, Wisconsin Sports Awards & The Tundra Tric while
establishing ways tor brands to build synergy and complement one
another

¢ ldeation & creation of sales materials Tor GKE Milwaukee
Assets including media kids, campaign videos, talent bios,

informational one sheeters, efe,

e Abjlity to come up with creative thinking/ideas as marketing
solutions for advertisers

& Ability to stay up to date and in the know on the campaign &
execytion process

s (reate campaign recaps across GKB Milwaukee asseis to



prasant {0 partners throughout the campaign

= Good writing and storyteiling - can take an idea and make it
come alive on paper with visuals, audio and potential video

& (reate compelling and out of the box ideas on how o present
new solutions for our Marketing Consultants 1o potential
gdvertising partners.

¢ [ead Marketing Meetings with Marketing Consultants
including coordination and scheduling

= Working all GKB Milwaukee signature events [WTM|, ESPN,
WSA, 101.7 The Truth)

2 Event assistance when needed (working remaote
broadcasts/street teams/ Tundra Trig)

& Azsist with the Internship program

® Be 3 Good Karma Brands ambassador by adhering to the GKE
core values: Listen, Be Honest, Follow Through, Work Hard and
Owver Daliver

Preferred knowledge, skills and qualifications
e Marketing background is a plus
s Good design skills whan it comes to branding
s Experience with graphic design and video
# Extreme attention 1o detail
2 A creative mind, a storytelier

¢ Passion to be 3 part of a team and the ability to work
independentiy

e Streng organizational and time management skills
s Excellent communication skills, both written and verbal
® Personal sense of responsibility and accountabitity

& Ahility to thrive in 2 fast-paced work environment - a multi-
tasker
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Awaiting review Total {exciuding rejectad)

20 30

& Rejecied

job description
ESPN Madison Content Manager
(Madison, Wi}

ESPN Madison and Good Karma Brands s looking for a Content
Manager, based out of Madisen, WL, to join our team to help grow an
already leading brand into so much more. Madison, frequently named
the nation's best college sports town, was Good Karma Brands' second
market to launch. ESPN Madison is the best place for local and national
sports talk, and features signature events such as ESPN Wisconsin
College GameDay to bring fans and marketing partners together year
after year, and now we are looking for a talented Content Manager to
support our content in reaching new heights.

The Role of a Content Manager:

As the Content Manager you will be involved in all things ESPN
Madison content related induding management & development,
producing, production, social media, as well as maintaining the overall
ESPN relationship. You will play an important role in producing local
programming, collaborating on overall social media vislon,
coaching/mentoring part-time teammates and developing their
growth, and maintaining & establishing relationships with on-air talent,
sales/marketing team, and ESPN,

Daily Tasks of a Content Manager:
¢ Manage/develop part-time content teammates

& Work closely with ESPN Madisor's Operations Manager on
imaging, weekly content, event/remote schedules, and overall
content schedule {including satellite schedule)

s Work closely with sales/marketing on sodiat media plan/vision
& £SPN Madison Wiscensin on Demand leadership

¢ Consistently meet with GKB's Vice President of Content to



discuss content strategy

e Produce local programiming including: Jump Around (dally),
Wiscensin College Gameday (pre & post), Monday Night Drive
{seasonally} and Scalzo & Brust (daily)

& Serve as an On-Air Host when necessary
e Responsible for vignettes and SportsCenter updates

& Responsible for commercial/partner production/national
spotsivigneties

® Maintain and grow reiationships with on-air hosts, seasonal
nart timers as well as focal teams including UW, Budks and
others

# Mainfain good relationship and communication with ESPN

= Llse affiliate rone system for station branding, station sates
and marketing idess, etc.
¢ Responsible for weekly affidavits

# Report directly o ESPN Madison's Market Manager

¢ fe a Good Karma Brands ambassader by adhering to the GKB
core valuas: Listen, Be Monest, Follow Through, Work Hard and
Over Deliver

Preferred knowledge, skiils and gualifications:

& Previous experierce as an Assistant Program Director or
Executive Producer preferred

= Exfremie atiention 1o detail
& Proven leadership and management experience

s Understanding of FCC rules and regulations, including
managing ESPN Madison's public affairs programs

e Parsonal sense of responsibility and accountability
® Strong organizational and time management skills

& Apbility to thrive in g fast-paced work environment - a mudti-
tasker



& Willingness to accept and provide feedback
= Solution oriented/ problem solver
s Ability 1o think outside of the box

e With this career, you are required to hold a valid driver's
ficense

Hours/Salary/Benefits:

GKB Content Managers are salaried teammates who receive full
benefits including health insurance, dentat insurance, 401k plan, paid
parental leave, and more with opportunities for salary growth increase
with skills and responsibilities. The role of a Content Manager will
require teammates to work some evenings and weekends,

Opportunity For Growth:

Teammates have the opportunity to continuously learn and grow
within Good Karma Brands and are responsible to represent GKB, our
story, and our core values inside and outside the workplace.
Teammates are encouraged to take a proactive role in building
refationships and seeking opportunities throughout the company.

For Consideration:
Fiease send resume and cover letter for consideration no later than

Spm oon Friday, April 16, 2021.

About Good Karma Brands:

Good Karma Brands, LLC (GKB] is a media and marketing company
with expertise in leveraging the power of sports and local news to buiid
brands through radio, digital, evants, and TV assets. Radio assets
inciude

Newsradio 620 WTR] & 101.7 The Truth in Milwaukee, Wis,, seven ESPN
affiliated radio stationsin Chicago, Cleveland, Madison, Milwaukee and
West Palm Beach, and two stations in Beaver Dam, Wis. In partnership
with

ESPN, GKB also offers local marketing partners geo-targeted
advertising on ESPN's digital platforms. In addition to its radic assels,
GKEB beasts a number of premium brands, including an events division
that produces the

Wisconsin Sports Awards, Tundra Trio hospitality houses in Green Bay,
Wis., and the Boca Raton Bowl. For more information, please visit
www.goodkarmabrands.com.

#it
Good Karma Brands Is an equal opportunity employer, Our palicy is to



provide equal opportunity employment, development and odvancerent ta
all current and potentiaf teammates.

lob Type: Full-time
Salary: $40,000.00 - $50,000.00 per year
Benefits:
s Ak}
® Dental insurance
# Disability insurance
e Employee assistance program
& Health insurance
e Health savings account
% Life insurance
e Paid time off
# Parental leave
2 Retirement plan
& Vision insurance

Schedule:
e 8 hour shift
Work Location:
@ One location
Company's website:
& goodkarmabrands.com/careers
Work Remotely:
& NG
COVID-19 Precaution(s):

& Remote interview process
2 Sanitizing, disinfecting, ar cleaning procedures in place

Work Location: In person

Closed v
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Awaiting review Total (excluding rejected)

27 27

0 Rejected

Job description

ESPN MADISON MARKETING FACILITATOR/PARTNERSHIP
COORDINATOR(MADISON, WI)

ESPN Madison and Good Karma Brands is looking for a Marketing
Facilitator/Partnership Coordinator, based out of Madison, WI, to
support and contribute to our continued growth. Madison, frequently
named the nation’s best college sports town, was Good Karma Brands'’
second market to launch. ESPN Madison is the best place for local and
national sports talk, and features signature events such as ESPN
Wisconsin College GameDay to bring fans and marketing partners
together year after year, and now we are looking for a Marketing
Facilitator/Partnership Coordinator to help our team to reach new
heights.

The Role of a Marketing Facilitator/Partnership Coordinator:

As a Marketing Facilitator/Partnership Coordinator for Good Karma
Brands, no two days will be the same. This role has a hand in all
marketing initiatives including promotions, events, contests, social
media and more. As the Marketing Facilitator/Partnership Coordinator,
you would be the face of the team engaging with fans in the
community (or virtually), interacting with loyal listeners on social
media, and working with all departments to help bring advertising
partners goals and initiatives to life!l Marketing Facilitator/Partnership
Coordinator will be a true extension of our ESPN Madison sales &
marketing teams. The ideal candidate will have excellent
communication skills, both written and oral, a thorough knowledge of
the business, a need to be organized and pro-active, a friendly/upbeat
personality, and the eagerness to wear many hats, depending on the
day!

Daily Tasks of a Marketing Facilitator/Partnership Coordinator:
® Coordinate and supervise station events and remote

broadcasts
® Maintain and comply with contest rules and documentation



for all contests and events

® Participate in strategic and tactical marketing meetings, both
internally and externally

® Facilitate community requests and involvement

e Contribute to leading the internship program each semester
® Monitor and maintain all marketing inventory, including
promotional items, signage, vehicles and remote broadcast
equipment

® Maintain and develop all promotional trade partnerships

® Assist with entering sales orders and help with other internal
administrative tasks that relate to corporate sales partnerships
® Design and create presentations on behalf of Marketing
Consultants for prospective marketing partners

® Participate in idea brainstorming sessions for marketing
campaign presentations

® Write ad & promo copy and/or procure copy from marketing
partners

® Be a Good Karma Brands ambassador by adhering to the GKB
core values: Listen, Be Honest, Follow Through, Work Hard and
Over Deliver

Preferred knowledge, skills and qualifications:

® Passion to be a part of a team and the ability to work
independently

® Personal sense of responsibility and accountability

® Strong organizational and time management skills
Friendly, optimistic and upbeat personality

Ability to thrive in a fast-paced work environment - a multi-
tasker

Willingness to accept and provide feedback

Solution oriented/ problem solver

Ability to think outside of the box

Excellent writing skills

Proficiency in Microsoft Office

Proficiency in Adobe Photoshop a plus

With this career, you are required to hold a valid driver’s
license

Hours/Salary/Benefits: GKB Marketing Facilitators/Partnership
Coordinators are salaried teammates who receive full benefits
including health insurance, dental insurance, 401k plan, paid parental
leave, and more with opportunities for salary growth increase with
skills and responsibilities. The role of a GKB Marketing



Facilitator/Partnership Coordinator will require teammates to work
some evenings and weekends.

Opportunity For Growth: Teammates have the opportunity to
continuously learn and grow within Good Karma Brands and are
responsible to represent GKB, our story, and our core values inside and
outside the workplace. Teammates are encouraged to take a proactive
role in building relationships and seeking opportunities throughout
the company.

For Consideration: Please send resume and cover letter for
consideration no later than 5pm on Friday, March 26, 2021.

About Good Karma Brands:

Good Karma Brands, LLC (GKB) is a media and marketing company
with expertise in leveraging the power of sports and local news to build
brands through radio, digital, events, and TV assets. Radio assets
include Newsradio 620 WTMJ & 101.7 The Truth in Milwaukee, Wis.,
seven ESPN affiliated radio stations in Chicago, Cleveland, Madison,
Milwaukee and West Palm Beach, and two stations in Beaver Dam, Wis.
In partnership with ESPN, GKB also offers local marketing partners
geo-targeted advertising on ESPN's digital platforms. In addition to its
radio assets, GKB boasts a number of premium brands, including an
events division that produces the Wisconsin Sports Awards, Tundra Trio
hospitality houses in Green Bay, Wis., and the Boca Raton Bowl. For
more information, please visit www.goodkarmabrands.com.

*Good Karma Brands is an equal opportunity employer. Our policy is to
provide equal opportunity employment, development and
advancement to all current and potential teammates.

Job Type: Full-time
Salary: $30,000.00 - $35,000.00 per year

Benefits:

401(k)

Dental insurance

Employee assistance program
Flexible schedule

Flexible spending account
Health insurance

Life insurance

Paid time off

Parental leave



® \/ision insurance

Schedule:

® Monday to Friday
Work Location:

® One location
Company's website:

® goodkarmabrands.com

Benefit Conditions:
® Only full-time employees eligible
Work Remotely:

® Temporarily due to COVID-19

COVID-19 Precaution(s):

® Remote interview process
® Virtual meetings

Work Location: In person

[ Closed v J
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job description

ESPN MADISON MARKETING FACILITATOR/PARTNERSHIP
COORDINATOR{MADISON, WIj

ESPN Madison and Good Karma Brands is looking for 2 Marketing
Facilitator/Partnership Coordinatar, based out of Madison, WI, to
support and contribute to our continued growth. Madison, freguently
named the nation's best college sports town, was Good Karma Brands'
second market to launch. ESPN Madison is the best place for local and
national sports talk, and features signature events such as ESPN
Wisconsin College GameDay to bring fans and marketing partners
together year after year, and now we are locking for a Marketing
FacHitator/Partnership Coordinator 1o help our team 1o reach new
helghts,

The Role of a Marketing Facilitator/Partnership Coordinator:

As a Marketing Facilitator/Partnership Coordinator for Good Karma
Brands, no two days willbe the same. This role has a hand in all
marketing initlatives including promotions, events, contests, social
media and more. As the Marketing Facilitator/Partnership Coordinatoy,
you would be the face of the team engaging with fans in the
community {or virtually), interacting with loyal listeners on sodial
media, and working with all departments to help bring advertising
partners goals and initiatives to fifel Marketing Facilitator/Partnership
Coordinator will be a true extension of our ESPN Madison sales &
rnarketing teams. The ideal candidate will have excellent
communigation skills, both written and oral, a thorough knowledge of
the business, a need to be organized and pro-active, a friendly/upbeat
personaiity, and the eagerness to wear many hats, depending on the
dayl

Daily Tasks of a Marketing Facilitator/Partnership Coordinator:
¢ Coordinate and supervise siation events and remate

broadcasts
& Maintain and comply with contest rules and documentation



Tor all cantests and events

e Participate in strategic and tactical marketing meetings, both
internaily and externally

¢ Facilitate community reguests and involvernent

s {Contribute 1 leading the internship program each semester
® Konitor and maintain all marketing inventory, including
promotional items, sighage, vehicles and remote broadcast
equipment

e Maintain and develop aff promotional trade partnerships

# Assist with entering sales orders and help with other intemnal
administrative tasks that relate to corporate sales partnerships
® Design and create presentations on behalf of Marketing
Consultants for prospective marketing partners

e Participate in idea brainstorming sessions for marketing
campaign presentations

s Write ad & proma copy and/or procure copy from marketing
parthers

& He 3 Good Karma Brands ambassador by adhering to the GKB
core values: Listen, Be Honest, Follow Through, Work Hard and

ey Deliver

Preferred knowledge, skilis and qualifications:

s Passion to be a part of a team and the ability to work
independently

= Pearsonal sense of respeonsibility and accountability

® Strong organizational and time management skilis

# Friendly, optimistic and upbeat personality

= Ability to thrive in a fast-paced work erwironment - 3 mult-
tasker

s Willingness to accept and provide feedback

# Solution oriented/ problem solver

& Ability to think outside of the box

¢ Excellent writing skills

& Proficiency in Microsoft Office

& Proficiency in Adobe Photoshop & plus

® With this career, you are required {o hold a valid driver’s
cense

Hours/Salary/Benefits: GKB Marketing Facilitators/Partnership
Coordinators are salaried teammates who receive full benefits
including health insurance, dental insurance, 401k plan, paid parental
leave, and more with opportunities for salary growth increase with
skills and responsibilities. The role of a GKB Marketing



Facilitator/Partnership Coordinator will require teammates to work
some evenings and weekends,

Opportunity For Growth: Teammates have the opportunity to
continuously learn and grow within Good Karma Brands and are
respansible to represent GKB, cur story, and our core values inside and
outside the workplace. Teammates are encouraged to take a proactive
role in building relationships and seeking opportunities throughout
the company.

For Consideration: Please send resume and cover letter for
consigeration no iater than Spm on Friday, March 26, 2021,

About Good Karma Brands:

Good Karma Brands, LLC(GKB) is a media and marketing company
with expertise in leveraging the power of sports and local news to build
prands through radio, digital, events, and TV assets, Radio assets
include Newsradio 620 WTM| & 101.7 The Truth in Milwaukee, Wis,,
seven ESPN affiliated radio stations in Chicago, Cleveland, Madison,
Milwaukee and West Palm Beach, and two stations in Beaver Dam, Wis.
In partnership with ESPN, GKB also offers local marketing partners
geo-targeted advertising on ESPN'’s digital platforms. In addition to its
radio assets, GKB boasis a number of premium brands, including an
events division that produces the Wisconsin Sports Awards, Tundra Trio
hospitality houses in Green Bay, Wis., and the Boca Raton Bowl, For
maore information, please visit www.goodkarmabrands.com.

*Good Karma Brands is an equal opportunity employer. Our policy is to
provide equal opportunity empioyment, development and
advancement to ail current and potential tearmmates.

job Type: Full-time
Salary: $30,000.00 - $35,000.00 per year

Benefits:

& 401(k}

e Dental insurance

¢ Empioyee assisfance program
# Hexible schedule

¢ Fexible spending account

& Health insuranca

e |ife insurance

e Dgid time off

e Parental leave



& Vision insurance
Schedule:

¢ Monday to Friday
Work Location;

¢ (One location
Company's website:

s goodkarmabrands.com
Benefit Conditions:

& Only fuli-time employees eligible
Waork Remotely:

& Temporarily {iﬂ% 10 COVID-19
COVID-19 Precaution{s):

* Hemote inta@rview process
s Virual meetings

Work Location: In person

Closed v |
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Account Executive

Job #4842615 « (Created 5182021 by Hannah rwin « Expired 6/472021
Edit ¥iore Actions -
{femp/johs/4842815/kdit)

Overview femp/jobs/4842615) Schools Yfemp/iobs/dB426815/schools) Matches (femp/jobs/4B

4 P
Basic Information
Employmeni type Burstion
Full-Time Parmanent
Location type Paid or unpiaid
Onsite Paid
Locsations Estimated pay
Beaver Dam, Wisconsin, United Stafes $45,000 pervyear
Job Roles Edif

Based on the text of your job description, we identified these Job Roles
as most applicable. If you think they do not apply, you may edit them,
Leam more (hitps¥support joinhandshake.com/hcfen-
us/articles/360033423454)



Edit

Job Description (emp/iobs/A842618/editPinttial_page=1)

Account Executive
{Beaver Dam, Wi}

Beaver Dam has been the heart and soul of Good Karma Brands since it was founded there
in 1997 Being a staple to the local community, GKB Beaver Dam now boasts the leading
news/information/aports (WBEY) radio station, a hit music station (95X, and the communily's
go-to resource for news (Dailydodge.com). With our growing and award-winning stations and
digitsl services, we are searching for a sales person who is self-motivated, driven, fun,
passionate, community focused, and enjovs selling while developing and maintaining
relationships!

Good Karma Brands is searching for someone with g irack record of success to be an Account
Executive. The ideal candidate will either be a Beaver Dam area local or be willing o commit to
ingraining themselves in the community and a passion for working closely with business owners
o help them grow their businesses,

The primary role of the Account Executive is to develop long-term relationships with ares
businesses by creating & selling successful, customized marketing selutions tolocal
companies utilizing the GKB Beaver Dam Brand including 95X, 430 WBEY, &
Dallydodge.com. At GKB Beaver Dam, Account Executives (sales) experience a fast-paced,
dynamic, progressive environment that get to work with a creative ieam that strives to over-
deliver to our partners. This will require a thorough knowledge of the market and of Beaver
Diam's assels as the solufions/services we provide,

tdentify uncover, and develop new business/account opportunitics

New business account development via cold calling, networking events, existing
re{gtionships, el

Develop relationships with ares businesses and decision maker

Create successful, customized marketing solutions

Bevelop and maintain thorough knowledge of the complete portfolic of GKB Beaver
Dam assets

Metwork with local businesses 1o expand your sphere of influence In the market

Ability to uncover marketing objectives and create solutions to solve those obiectives

Be a Good Karma Brands ambassador by adhering to the GKB core values: Listen, Be
Honest, Follow Through, Work Hard and Over Deliver

Preferred Knowledge, skills and qualifications:

Passion for sales & service

Goal orferied and creative seli-stanter

Demonstrated success in reaching and exceeding your sales goals with business owners,
CEQ's, general managers, ete, in local companies, as well as advertising agencies
- Entreprensurial spirit

Fersonal sense of responsibility and sccountsbility

Fassion to be a part of a team and the ability to work independently

Ability to think outside of the box

Strong erganizational and time management skills

Friendiy, optimistic and upheat personality

Excellent written and verbal skills



Ability to thrive in a fast-paced work environment - a multi-tasker
Willingness 1o accept and provide feedback

Solution orented work ethic

Proficiency in Microsoft Office; PowerPoint and Excel

With this career, you are required 1o hold a valid driver’s license

Hours/Salary/Benefits:

Good Karma Brands offers a competitive base salary plus commission. All GKB Account
Executives receaive full benetfits including 401k plan, heatth & dental

insurance, paid parental leave, and ooporiunities for zalary growth through growing their
responsibilities and meeting targeted sales goals. The role of a2 GKB Account Execufive will
reguire teammates to work some evenings and weskends. '

Caportunity For Growth:

Teammates have the opportunity to continuously fearn and grow within Good Karma Brands
and are regponsible to reprasent GKB, our story, and our core values inside and ouytsides the
workplace, Teammates are encouraged (o fake a proactive role in building relationshios and
seeking oppartunities throughout the company.

For Consideration:
Apply by submitting resume & cover letter no later than 5:00pm CT on Friday, June 4, 2021

Gead Karrf‘sa Egas}ﬁs Lii.': {GKE} i a media and marketing company with expertise in leveraging
the power of sphorts and locsl news 1o build brands through radio, digital, events, and TV assets,
Radio assets include Mewsradio 820 WTRU 33017 The Truth in Milwaukee, Wis., seven ESPN
aftiliated radio stations in Chicago, Cleveland, Madison, Milwaukee and West Palm Beach, and
two stations in Beaver Dam, Wis. In parinership with ESPN, GKB also offers local marketing
partners geo-targeted advertising on ESPN's digital platforms, In addition to its radio assets,
KB boasts a number of premium brands, including an events division that produces the
Wisconsin Sports Awards, Tundra Trio hospitality houses in Green Bay, Wis, and the Boca Raton
Bowl. For more information, please vis www.ooodkarmabrands.com
thttpewww.goodkarmabrands.comy].

##
Good Karma Brands 5 an equal onporiuniiy employer. Our policy is fo provide equad opportunity
emplovmert, developrment and advancement fo all current and potentia! teamirmales.

Edit

Preferences {fempliobs/i4842615/edit?initial_page=2)

You have no preferences set for this job.



Preferences allow you to view and message candidates with the characteriztics you'te
€ looking for. Students can see your preferences, but won't be prevented from applying.
Candidates meeating all your preferences will appear on the Matches tab,

Company Details

industry
Journsiism, Media & Publishing

Headguarters Location

30 W Wisconsin Ave, Milwaulkes, Wizsconsin
53203, United Siates

Sire
100 - 250 emplovees

Type

Private

On Campus Interviews

Website

hitpfgoodkarmabrands.com/carsers
{httpgoodkarmabrands.comicareers)

Social Madia

hitps:/Ywww.linkedincom/comoany-
bheta/1403725/
{https:/www.ilinkedincomicompany-
hela/14037254
hitps:/www.facebook.comy/pages/Good-
Karma-Broadcasting/1078571125709357
f=1531855843687048
fhttpsfAwwwfacebookcomfpages/Good-
Karma-Broadcasting/107857 11257082357
rf=1531955843687049)

You have no on-campus interviews scheduled for this iob.

Attachments

Mo attachmerds vel

New Attachment {femp/iobs/48426715/sttachmenis/new}

Labels

Add iabal
Craate new label



Notes

1 notes from 5/20/21 - 5720/

View and add notes

Tracking Code

Mo tracking code added

Applicant Package Recipients
WL be listed as "Hiring Team" for Universities

Hamnah rwin
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Beaver Dam Account Executive et
Posts: 100 BASIC ACCOUNTS
Needed! Joined: Mon Jan 04, ARE PROVIDED

by kgabel » Wed Sep 29, 2021 11:48 am 2010 1:56 pm ATNO SHAE
Contact: £2 Click Here!

Account Executive
(Beaver Dam, WI)

Beaver Dam has been the heart and soul of Good Karma Brands

since it was founded there in 1997. Being a staple

to the local community, GKB Beaver Dam now boasts the

leading news/information/sports (WBEV) radio station, a

hit music station (95X), and the community’s go-to resource for

news (Dailydodge.com). With our growing and

award-winning stations and digital services, we are searching

for a salesperson who is self-motivated, driven, fun, COUNT ON
passionate, community focused, and enjoys selling while spn'"G

glationships! o 5‘"""
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Account Executive

Good Karma Brands = Sreater Midwauiee (On-sita

Good Karma Brands Mibwaskee Account Exscutive [Maiketing Consuffant]
iMibvalkes, WhH

Good Karma Brands Blibvaukes is sesking Account Deecutives {Marketing
{onsubiants) across 28 teams: intluding Sports, NawsTalk ang 1077 the
Truth, to help drive revenus aod <reats cusiomized solutions for potential
atfvertising pariners, Good Karma Srands Mikevaukes = hore to Mewsradio
S2WTHL BESPN Mihwackes, srd 1007 The Teoth 551 s the ondy ocally
avrned s operated mediz company ik Mikwaukes, WL Good Karma Brands
tskes 3 marketing approach o verage the powser of sparks and focsl news
tafk 1o budld brands through thres piflars on-2i2 on digital/mobies, snd on-
site, We have 3 unigue toliaction of premium brands and pride ourselves on
offering best in Class soluons and sendces for the three audiences that
matier most our peftners. our fang. snd our tesmmates, We are now tooking

Seniority Level

far mualtipie Accoont Deecutives [Marketing Lonsultarnts) 1o help tzad our
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Good Karma Brands Milwaukee kgabel “,y
vy i Fostsr 05 ’
Account Executive Needed! P
% by kgabel » Tha Dec 30, 3021 2:07 pm 0 1EE
Contact: &%

Good Karma Brands Milwvaukee Account Executive (Marketing
Cansuttant

{Milwaukee, Wi}

Good Karma Brands i seekmng an Sccount Exscutive (Marketing
Caonsulkant) o oin our sales team across all assets - Sports,
Mews/ Talk, and 10, The Truth, te helo drive revenue and
create customized solutions for potential advertising pariners.
Good Karma Brand:z Milvwaukee i3 home to Newaradio 520 WTHY,
ESPN Milweavdee, and 101.7 The Truth, 43 the only locally
wwned and operated media company in Milwaukee, Wi, Good
Rarma Brands take: a marketing approach to leverage the
power of sports and local news talk to bulld brands through
thrae pillars: on-airn, on digital/mobife, and on-site. We have a
umigue coilection of premium brands and pride sursebves on
offering best in class selutions and services for the thres

audience: that matier mosi: our partners, our fans, and our
teammates, We are now laoking for an Account Exsculive
fRarketing Consultant) to help l#ad our tear into the future.

The Rele of an Account Executive [Marketing Comsultanth




Thiz iz 2 preview of how 2 job tesker will see your job post. View job on Linkedincom &

Sales Support Specialist
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ESPN Chicago Assistant Program Drecior/Sxecutive Producsr
ESPH Chicagn Flarby-Play Sales Manager

ESPY Chinags Produces
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New Job Opportunity at Good Karma Brands - Marketing Manager

Arnd Hgag

Helle 2ason,

Please find attached 3 new posting for Good Karma Brands, if you could please post on your website. 1t s for & Marketing Managsi in
Mikwaukee, Wi

Thank youl

GOOD KARMA BRANDS
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GKB Milwaukee Marketing Manager Qpportunity

o % fomard

& Repl

Annz Haag
2 & Anng Haag
Lo & Daphne Ursy

GHE Milwalkes WMarketing Manager Career Dzscriptionpaf :
AT :

Feam —
Wa are looking to name the newt GEB Milwaukes Marketing Manager. 15 that role your nest carear move?
if 50, please find the career cpportunity attached if you are interested in this exceliont opportunityd

Al applications are submitted and reviewsad wis ADE. Internal tearnmates can find the career oppartunity and spply ot WorkForcelow > Mysalf »
Talent > Caresr Center and dlick on this opportuhity.

Plesse It your manages know f you are interestad in this apportunity. All sre encoursged 10 appiy. if you have any guestions, plesse do not
hesitate to contatt me.

Thank youl

GOOD KARMA BRANDS
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Account Executive - The Truth ==

Account Execytive - The Truth
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Sales Support Specialist

Good Kasrn Brands » Seater Mntukee Tr-atel
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Mewsradio 620 WTMI Full-Time News Reporter/Anchor Opportunity

o Fmo prgl. [ 5L oS i
[ S >

Tewem —
e are lpoking for 2 Mowsradio B33 WEME Fuli-Tioe Hewz RegorterfAnchar. Plesse find ike eareer dedcription zbtached i you afe interested in spplying or Susy Sooredee who meets the gusdifications.,

Bl: appbzatizng ate subenittad sid revieged vz ADR. [termal tearmenates can find the career oppostusity 2ng apply ot WorkFarceMow = Myself »~ falent = Carees Denter and oizh o0 the guilsbie job
oppertunity of interest. Pleass let your manzgar know if you are interesied in this apportunity. Exiernal cindidites can apply by cigking the link Al are encouskged 42 apoly.

i yoir have sy queitiong, pirece do ot Resiule 5o vantast me.
Thank youel

i Zeniur fhewestey, Bdnan Saswarnas

4
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ESPN Madizon Marketing Facilitator/Fartnershis Loordinator Gpportunity

» B 0apEneibm

Teamn —
W kavz 2n exciing opportunity for 3 Blarketing Faclitater Farnershis Coordinater with 55 hiadian.
Phiase Sindf the cdeer disrription sbiazhed if povr are Interosted In 2poliing o know someche who meets the Sosiifications.

All appdications are submdtted sre revlowed via AOP. Intena] bedinmates can find the caceer spportunity sng ageiy 2t WorkFarselow » Myself » Telent » Tarser Canter and click on the avaliabie ioh
opportnity of intarost, Plesse lat your manzger knowe i you are interasted In this opporenity. Sxternsl candidates can appbe by cheking the link -5, Altare encoirages t2 spjby,

B yois have aey quedlions, plesse do ncd beditdis to oontact me.

GOUD KARMA GRAL



Exhibit C ~ Supplemental Reernitment Initiative Documentation

Good Karma Broadceasting, LLC participates in extensive Supplemental Recruitment Initiatives,
as set forth in its EEQ Public File Reports attached as Exhibit A, Documentation with respect fo
four representative examples is attached.



2020-2021 and 2021-2022

GKE Big Brothers/Big Sisters Program  EEC Bublic File Reporis _
: supplemental Recruitment initiative #6{b

Big Brothers/Big Sisters is intended to pair up GKB teammates across markets and encourage
veteran teammates _&t‘i{i new teammates to develop a relationship, share ideas and advice, and
become a resource for each other.

Fime Commitment: Big Brothers/Big Sisters should have 1 initial meeting upen being paired
together. Afterwards, meetings or calls should be scheduled once per quarter, though teammates are
encouraged to reach out as often as they would like.

= Career goals and aspirations
s Biggest challenge you've faced in your first year at GKB

27 meeting agenda (for Big Brothers/Sisters to know}:
+ ‘What are you doing to get better professionally?
s Biggest success since starting at GKB

3¢ mesting agenda {for Big Brothers/Sisters to know}
e One thing on your mind that you feel you're unable to do discuss with your manager

s Elevator spaech review

4* meeting agenda {for Big Brothers/Sisters to know):
+ Balancing work/home discussion
+ Review goals from 1" meeting




From: Caleigh Fisher

Sent: Monday, April 5, 2021 438 PM
To: Ben Widdes; Nate Dodge
Subject: Big/Little Mentor Program
Attachments: Mentorship Program Qutline pdf

Ben & Mate,
1 hope you are both having a great week ©

As you both know, we have a mentor program within GKB where we pair teammatas together to learn from each other,
use each other as resources, lean on aach other for advice/pick each other's brains, etc. i is really a good outlet for you
to he connected to someone within GKB that is not a part of your day to day team or manager and we are really excited
sbout pairing the two of vour together,

I know you hoth know each other so | won't go into my typical spiel about the two of you, but really excited for youto
dive in more.

i wiil let y'all take 7t from here, but Ben, please reach out and schedule your first meeting. The program requests that
you meet once a quarter at @ minimum — just to set up time and get 1o know each other/be a sounding board if you
need anything. After your first connect, you can decide when/how often you would like to meet and send recurring
calendar invites, | have attached an outline guide you are more than welcome to use, but of course can goinany
direction the conversation{s} take you. '

Looking forward to it and reach out with any guestions. Thanks!

Calelzh Flsher | Director of Talent Acguisition
cell: B22.428.4331
GXBigoodiarmabrsnis.com

GOOD KARMA BRANDS



2020-202%
EEC Public File Report
Supplemental Recruitment Initiative #6le}

Div Managers
Friday june 26 Cormmunicating y {
Monday June 23 Confronting Bias: Thriving Across OQur Differences

Monday July & Diversity, Inclusion and Belongin

Friday July 10 kills for inclusive Conversations

wMonday fuly 13 Skills for Inclusive Conversations

Friday July 17 Bystander training

Full Team

Friday, July 10 Unconscious Blas

Friday, luly 17 Confronting Bias: Thiiving Across Qur Differences

Friday, luly 24 Communicating hout Cufturally Sensitive Issues - Chapter 1

Fricay, Juby 31 Communicating about Culturally Sensitive issues - Chapler 2

Friday, Aug 7 Commuricating about Culturally Sensitive lssues - Chapter 3
a survey will he ser

Captain Accountable:

1. Schedule Teams meeting with those on your assigned team
2. Hote sttendance

3, Facilitate discussion of takeaways at appropriate times

4, Keep meeting on time

5. Complete additional survey regarding participation

FAG:

What i I'tn on vacation/doing a show then? o

That's ok. Please let your captain know, then watch the course on your own and send takeaws
I'm a captain... de | nead to do everything on that list?

Wwhile it is probably more efficient for you to manage this, you can certainly assign facilitators ¢
others on vour team, such as watching the time or noting attendance,

Will there be notes or any more information for me to learn more or refer back to this mater
Yes, we are working on providing resources for you to reference and they will be availableon §
your own notes, thoughl

How are we supposed to watch the training together?

Wa recommend that one person opens the link, shares their screen {with ‘play system audic’ o
screen share 50 you can discuss via video an the Teams app.




2020-2021
EED Public File Repart
Supplemental Recruitment Inltiative #6(3}

HIRED — THE GKB RECRUITMENT SHOW

Hirad! The GKB Recruftmient Show

ERra The SKE Becrufimant Show 5525
{rep

o {55
O G e g2

et Y éﬁi{&mpar‘ﬁaiﬁi
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MAY -
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THE GXB RECREITIMERT SHOW
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WHO WE ARE
OUR STORY [HTTPSACODDEARMARRANDS COMDUR-STORY
OUR TEAK {HTTPS GO0 DHARMABRAN DS COMMUG-TEARM)
HISTGEY HTTPS /00D KARMARRANDS COMMHIETORY]
HEADLIHES [HTTPSCO00HARMABRANDS COM/HEADLINESR
CAREERS [HITOSFSOODHARMABRANDS COM/CAREE RS
CONTACT (HTTRPSHFCOOOARMABRANDS COM/CORTACT

ESPN RADID
ESPH BESVER DAM IHTTESGOODKARMARRANDS COMIESPN- BEAVER-DAM:



2022 BSM Summit ~ Mareh 2, 2022 {Bay 1

agnostic. The best screen wins. Be efficient with }Peur talent. H&tmﬂ; host or show is suited

for every platform. But some, like Dan Le Batard, works across platforms. e
2021-20622

Value of live content I a1 on-demand space — Live events make & precied EEO Public File Report

oppoertunity for fans to get together, create excitement for the two times Supplemental Recruitment Initiative #6{f{9)

2 live show on YouTube. We can slso create content around live events H
Super Bowl or the natfonal championship game.

When you know something fsa't working - | Hike to look at weekly downl

should see some increase if something is doing well. s it moving upWard, cspeaainy i e
are more shows available and people can binge? if people decide they don't want o listen is
maore, that's wsuaily a sign.

Logan Swaim ~ The Volurae

Biguest apportunity fo connect with the sudienre— Barriers to entry have disappeared. Inthe
past, to find talent, you'd have to be an exec who gets tapes. There were steps to follow to
discover talent or have tatent reach vou. Now, with socizl media, we can Bnd talent much more
easily, sometimes almost onintentionaliy.

Value of live content in an on-demand space— With YouTube and live contert, you're creating
appointment television. There's an immediacy, an excitement behind that. Live also creates a
. eommunity of online fans who like to talk shit to esach other, consume something in real tine.

Kevin Jones ~ Blus Wire

The role of video - We're finding our most success, discovering talent on Tik Tok On YouTube,

we're looking more for existing creators, someone who covers Syracuse basketball, asan

ezample, not trving to figire cut 2 At .

Fredictions for sports media content - Amazon, Apple, and Huly are getting more into
national video content because they don't have a local component. You're going 1o see those
compantes get inte live sports in a big way, which they've already started. As those large
companies snatch up big broadcast rights, that creates spaces to work in for new content.

When you know something fsn't working — We've had some projects that we had to take out
hehind the barn and say goodbye to. Downloads probably tell vou, especially early on, i there's
an audience. But we've shut some things down when they didn't do what we hoped.

4:15-4:50 ~ Finding Diverse Leaders and Influencers presented by €
GOOD KARMA BRANDS

» Pablc Torre ~ E5PR
» David Bobarts - E5PN
« Dehbie Brows -~ Good Korms Brands
As the population becomes less white, local radio stations, on-air tzlent, and program
directors need to reflect that change. More new blood needs to be discovered and hired. Right
_ now, on-air hosts aren't adjusting with the times. If the apdience is changing, programining
needs o adapt to the market.

Tra bty o TR

BOWME  ABOUWE-  EARMETVBL0G  BSMSUMEE  JOBS  MEWEERS - DRIGHALS - POODASTS - GRORTI MEDIA - REPISIERS - EELUNNISIS -




2822 (Bay 1

2027 BSM Summit ~ Mareh
P'm eamnestly gratefud to hear from people who tell me that Pve shown them that thisisa
possible career for them, which is something they dido't think before. Every time | get that

kind of message from & young person, it means the world fo me.

David Roberts - ESPN

Diversity in radio~ There's room for improvement. The nutsbers undetscare the opportunity
available. Diversity is not just something done to check a box. [t's something that can help
your business. Commitment to diversity reguires that the net for applicants be broad.

Using Gat Upas an example, it drew an audience of 15 percent African American af first. But
the numbers told us the audience was 45 percent. So we had to change amd as more faces of
color got on those shows — the Stephen A Smiths, the Marcus Spears - the audience grew.

People want to see people like them on the sereen.

Logking for talent in foral markets - Instead of just going to minority conferences or sending
minority talent there to recruit, sttend these conferences. You need to go and recruit, mest the
pecpie who could make & future impact. Maybe that talent won't resonate, but the playing
field has been leveled and then vou can make decisions the way von did before.

Debbie Brown — Good Karma Brands

Gn prioritizing representation— In the past, hiving might be based on who yow'd ke to have a
beer with. That doesn't apply anymore. We'le doing well, but we can do better. Representation
has to be at the top. The table has to be bigger

We're in the process of updating our internship progratm. Previously, it was an unpaid
internship program but that really Hmits the number of candidates who can apply. Sowe're
changing to a paid program to atiract a greater oumber of applicants. And we're expanding the
pool to community colleges, areas where we may not have heard from before, not just the
fargest universities,

Fas

When we identify a candidate, we have them tafk to a number of other people In that
organization, usually four other people, and ook at them for a variety of roles to see if they
could be good for other jobs they may pot have considered. It's also important that the people

they tatk to are diverse. to open evervone up to a variety of experience,

BSM Staff

SPORTS HEDIA

Sign Up For

The Top 8 Sports Media Stories of the Day, sent directly to your inbox,
every morning at 8am ET,

HOME  SOOET -  GARRETTSEOC  BSMSUASNT  JBES  MEMBERS - DRJGHMAES - FODCASTS - SPORFS MEMA - REPORTERS - COLUMRISIE-




SOCIAL MEDIA POSTS PROMOTING
95X SOUTH CENTRAL WISCONSIN CAREER EXPO ON 3/10/22
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SOUTH CENTRAL WISCONSIN

WE ARE HIRING

Visit our booth at the
95X Career Expo

When: Where:

Thursday, March 10 Beaver Dam High School
9:30am - 3:30pm 500 Gould St, Beaver Dam

Visit dailydodge.com for more info
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