COMMERCIAL LIMITS AND WEBSITE COMPLIANCE IN CHILDREN'S
PROGRAMS
(Programs Originally Produced for Child Audience)

FOR THE PUBLIC FILE

Station: KMIZ DT
Year Ending: 2022

Reviewed By*: Donna Farmer
*Responsible Station Official

CERTIFICATE OF COMPLIANCE WITH STATUTORY LIMITS AND
SECTION 73.670 (COMMERCIAL LIMITS IN CHILDREN'S PROGRAMS)

This certifies that during the past calendar quarter the above-referenced station, its
network and/or its syndicators, as a standard practice, formatted and broadcast the
children's programs which are listed below to assure that they would be within the
statutory limits permitted for commercials in such programs, except that as to the
particular program segments identified below there were overages to the extent indicated.
We have attached a separate sheet explaining the reason for each such overage.

Program Titles
[LIST HERE BY TITLE EVERY LOCAL, SYNDICATED AND NETWORK CHILDREN'S

PROGRAM THAT WAS CARRIED IN THE PAST QUARTER ON ALL PROGRAM
STREAMS.

(See Form A)

12634987.1




Commercial Overages (if any)
Program Titles/Program Segment

[List here every segment in a local, syndicated, or network children's program in which the
commercial limits were exceeded; also attach a memo to explain why each such overage occurred.]

Date Excess

NA

Additionally, none of the programs, and no promotional or public service announcements
scheduled by the networks or the station within or adjacent to those programs, contained
any URL’s, with the possible exception of (a) fictional URLSs in programming, (b) URL’s
of commercial-free websites that satisfy 47 C.F.R. & 73.670, or (¢) URLs not under control
of the licensee, of non-profit or government entities, within public service announcements
aired on behalf of those entities, or media companies in partnership with those entities.

Dated this 20" day of February, 2023
To be signed by the staff member who reviewed the station program logs

By J\O‘V\ ANZN F&J\JM
Title ‘QUSM ¢SS ANJ:;:Q T
Licensee N P& &L W SSoU ! LLC,

126349871




(Form A)

Weekly Children’s Programming Schedule for the Year 2022

KMIZ (KMIZDT 1,2.3.4.5) Allare B

Saturday
7:00 am Life 2.0

7:30 am Sci Q

8:00 am Outer Space

8:30 am Awesome Planet
9:00am Second Chance Pets
9:30 am DIY Sci

10:00 am Wildlife Nation
10:30 am Hearts of Heroes

Sunday :
6:00am Animal Science

6:00-9:00 am Saved by the Bell

7:00 am Awesome Adventures

7:00 am Hearts of Heroes #1

7:30 am Rock the Park #1

8:00 am Rock the Park #2

8:30 am Did I Mention Invention

9:00 am Outback Adventures (Jan 2-Sept 25)
9:00 am Vets Saving Pets (Oct 2-Dec 31)

9:30 am Jewels of the Natural World (Jan 2-Mar 27)
9:30 am Rescue Me with Dr. Lisa (Apr 3-Dec 31)
10:00 am Hearts of Heroes

10:30 am Free Enterprise

12:00 am Qutback Adventures

12:30 am Oh Baby!

Thursday
7:00 am Ocean Mysteries

7:30 am The Great Dr, Scott

Friday
7.00 am Biz Kids
7:30 am Dog Tales

Age
13-16
13-16
13-16
13-16
13-16
13-16
13-16
13-16

Age
13-16
13-16
13-16
13-16
13-16
13-16
13-16
13-16
13-16
13-16
13-16
13-16
13-16
13-16
13-16

Age
13-16
13-16

Age
13-16
13-16

Digital

(KMIZ, 17.3)
(KMIZ, 17.3)
(KMIZ, 17.3)
(KMIZ, 17.3)
(KMIZ, 17.3)
(KMIZ, 17.3)
(KMIZ, 17.1)
(KMIZ, 17.1)

Digital

(KMIZ, 17.4)
(KMIZ, 17.2)
(KMIZ, 17.4)
(KMIZ, 17.3)
(KMIZ, 17.3)
(KMIZ, 17.3)
(KMIZ, 17.3)
(KMIZ, 17.3)
(KMIZ, 17.3)
(KMIZ, 17.3)
(KMIZ, 17.3)
KMIZ, 17.1)
(KMIZ, 17.1)
(KMIZ, 17.1)
(KMIZ, 17.1)

Digital
(KMIZ, 17.3)
(KMIZ, 17.3)

Digital
(KMIZ, 17.3)
(KMIZ, 17.3)




Program
*Qcean Mysteries

*The Great Dr. Scott
*Biz Kids

*Dog Tales

*Life 2,0

*Sei Q

*QOuter Space
*Awesome Planet
*Second Chance Pets
*DIY Sci

*Wildlife Nation
*Heart of Heroes
*Animal Science
***Saved By the Bell
*Rock the Park #1
*Rock the Park #2

*Did I Mention Invention

*QOutback Adventures
*Vets Saving Pets

*Jewels of the Natural World

*Rescue Me w/ Dr. Lisa

*Heart of Heroes
*Free Enterprise
*Outback Adventures
*Oh Baby!

Commercial Time Certification 2022

Day/Time
Thursday 7:00am

Thursday 7:30am
Friday 7:00am
Friday 7:30am
Saturday 7:00am
Saturday 7:30am
Saturday 8:00am
Saturday 8:30am
Saturday 9:00am
Saturday 9:30am
Saturday 10:00am
Saturday 10:30am
Sunday 6:00am
Sunday 6:00-9:00am
Sunday 7:30am
Sunday 8:00am
Sunday 8:30am

Station
KMIZDT3

KMIZ DT3
KMIZ DT3
KMIZ DT3
KMIZ DT3
KMIZ DT3
KMIZ DT3
KMIZ DT3
KMIZ DT3
KMIZ DT3
KMIZ DT1
KMIZ DT1
KMIZ DT4
KMIZ DT2
KMIZ DT3
KMIZ DT3
KMIEZ DT3

Sunday 9:00am (1/2-9/25) KMIZ DT3
Sunday 9:00am (10/2-12/31)KMIZ DT3
Sunday 9:30am (1/2-3/29) KMIZ DT3
Sunday 9:30am (4/3-12/31) KMIZ DT3

Sunday 10:00am
Sunday 10:30am
Sunday 12:00am
Sunday 12:30am

KMIZ DT1
KMIZ DT1
KMIZ DT1
KMIZ DT1

Total National
4:00

4:00
3:30
3:30
4:00
4:00
4:00
4:00
4:00
4:00
8:00
8:00
3:30
42>ess
8:00
8:00
8:00
8:00
8:00
8:00
8:00
8:00
8:30
8:00
8:00

Total Local
0:00

0:00
0:00
0:00
0:00
0:00
0:00
0:00
0:00
0:00
0:00
0:00
0:00
0:00
0:00
0:00
0:00
0:00
00
{00
0:00
0:00
0:00
0:00
0:00

* - denotes programs that are intended for children 13-16. KMIZ DT policy is to only air PSAs during all children’s

programming regardless of program’s target age range when local advertisement availability is included in the

children’s program.

**% - denotes Sunday’s Saved by the Bell contains only news promos and PSAs.




ME-TV NETWORK COMMERCIAL LIMITS

AND WEB SITE RULE COMPLIANCE CERTIFICATION,

FIRST QUARTER 2022

FOLLOWING IS A LIST OF ALL ME-TV NETWORK PROGRAMS DESIGNED TO MEET THE
EDUCATIONAL/INFORMATIONAL REQUIREMENT FOR CHILDREN THIRTEEN TO SIXTEEN YEARS
OLD DURING THE FIRST QUARTER OF 2022, JANUARY 1, 2022 THROUGH MARCH 31, 2022.
BECAUSE THESE PROGRAMS ARE ORIGINALLY PRODUCED FOR AND DIRECTED AT CHILDREN
THIRTEEN TO SIXTEEN YEARS OLD, NEITHER THE COMMERCIAL LIMITS NOR THE WEBSITE
RULE APPLY (SEE 47 C.F.R. § 73.670 (Note 2)). THIS CERTIFIES THAT ALL OF THESE PROGRAMS
WERE FORMATTED (IN THE ORDER AND AT THE TIMES INDICATED) WITH THE FOLLOWING

COMMERCIAL LOADS.

Children’s Program (series)

Program: Saved by the Bell

Times: Sundays 7:00- 10:00 AM ET {Six (6) individual half-hour episodes}
Duration: 30 minutes

Rating: TV-G E/l

Number of Network Commercial Minutes: 7:00 or less per half-hour episode

Rk kR B

ALTHOUGH THESE PROGRAMS ARE NOT SUBJECT TO THE WEBSITE RULE BECAUSE THEY ARE
PRODUCED FOR AND AIMED AT CHILDREN 13-16, NONETHELESS ME-TV NETWORK HAS
ENDEAVORED TO COMPLY WITH THE RESTRICTION ON URLs DISPLAYED WITHIN SHOWS (SEE
SECTIONS 73.670(b), (¢) AND (d) OF THE RULES OF THE FEDERAL COMMUNICATIONS

COMMISSION, 47 CF.R. § 73.670(b), (¢) AND (d)).

NONE OF THESE PROGRAMS CONTAINED ANY URLs, WITH THE POSSIBLE EXCEPTION OF (a)
FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-FREE WEBSITES THAT SATISFY
47 C.F.R. § 73.670(b), OR (c) URLs, NOT UNDER THE CONTROL OF THE LICENSEE, OF NON-PROFIT
OR GOVERNMENT ENTITIES WITHIN PUBLIC SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF

THOSE ENTITIES, OR MEDIA COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.




Prepared by:
KYLE HART/ DIRECTOR OF NETWORK PROGRAMMING & OPERATIONS- ME-TV NETWORK
4/1/22




ME-TV NETWORK COMMERCIAL LIMITS

AND WEB SITE RULE COMPLIANCE CERTIFICATION,

SECOND QUARTER 2022

FOLLOWING IS A LIST OF ALL ME-TV NETWORK PROGRAMS DESIGNED TO MEET THE
EDUCATIONAL/INFORMATIONAL REQUIREMENT FOR CHILDREN THIRTEEN TO SIXTEEN YEARS
OLD DURING THE SECOND QUARTER OF 2022, APRIL 1, 2022 THROUGH JUNE 30, 2022. BECAUSE
THESE PROGRAMS ARE ORIGINALLY PRODUCED FOR AND DIRECTED AT CHILDREN THIRTEEN
TO SIXTEEN YEARS OLD, NEITHER THE COMMERCIAL LIMITS NOR THE WEBSITE RULE APPLY
(SEE 47 CF.R. § 73.670 (Note 2)). THIS CERTIFIES THAT ALL OF THESE PROGRAMS WERE
FORMATTED (IN THE ORDER AND AT THE TIMES INDICATED) WITH THE FOLLOWING

COMMERCIAL LOADS.

Children’s Program (series)

Program: Saved by the Bell

Times: Sundays 7:00- 10:00 AM ET {Six (6) individual half-hour episodes}
Duration: 30 minutes

Rating: TV-G E/I

Number of Network Commercial Minutes: 7:00 or less per half-hour episode

* %k ok ok ok

ALTHOUGH THESE PROGRAMS ARE NOT SUBJECT TO THE WEBSITE RULE BECAUSE THEY ARE
PRODUCED FOR AND AIMED AT CHILDREN 13-16, NONETHELESS ME-TV NETWORK HAS
ENDEAVORED TO COMPLY WITH THE RESTRICTION ON URLs DISPLAYED WITHIN SHOWS (SEE
SECTIONS 73.670(b), (c) AND (d) OF THE RULES OF THE FEDERAL COMMUNICATIONS

COMMISSION, 47 C.F.R. § 73.670(b), (c) AND (d)).

NONE OF THESE PROGRAMS CONTAINED ANY URLs, WITH THE POSSIBLE EXCEPTION OF (a)
FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-FREE WEBSITES THAT SATISFY
47 C.F.R. § 73.670(b), OR (c) URLs, NOT UNDER THE CONTROL OF THE LICENSEE, OF NON-PROFIT
OR GOVERNMENT ENTITIES WITHIN PUBLIC SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF

THOSE ENTITIES, OR MEDIA COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.




Prepared by:
KYLE HART/ DIRECTOR OF NETWORK PROGRAMMING & OPERATIONS- ME-TV NETWORK
6/30/22




ME-TV NETWORK COMMERCIAL LIMITS

AND WEB SITE RULE COMPLIANCE CERTIFICATION,

THIRD QUARTER 2022

FOLLOWING IS A LIST OF ALL ME-TV NETWORK PROGRAMS DESIGNED TO MEET THE
EDUCATIONAL/]NF ORMATIONAL REQUIREMENT FOR CHILDREN THIRTEEN TO SIXTEEN YEARS
OLD DURING THE THIRD QUARTER OF 2022, JULY 1, 2022 THROUGH SEPTEMBER 30, 2022.
BECAUSE THESE PROGRAMS ARE ORIGINALLY PRODUCED FOR AND DIRECTED AT CHILDREN
THIRTEEN TO SIXTEEN YEARS OLD, NEITHER THE COMMERCIAL LIMITS NOR THE WEBSITE
RULE APPLY (SEE 47 C.F.R. § 73.670 (Note 2)). THIS CERTIFIES THAT ALL OF THESE PROGRAMS
WERE FORMATTED (IN THE ORDER AND AT THE TIMES INDICATED) WITH THE FOLLOWING

COMMERCIAL LOADS.

Children’s Program (scries)

Program: Saved by the Bell

Times: Sundays 7:00- 10:00 AM ET {Six (6) individual half-hour episodes}
Duration: 30 minutes

Rating: TV-G E/I

Number of Network Commercial Minutes: 7:00 or less per half-hour episode

ok ok ok E

ALTHOUGH THESE PROGRAMS ARE NOT SUBJECT TO THE WEBSITE RULE BECAUSE THEY ARE
PRODUCED FOR AND AIMED AT CHILDREN 13-16, NONETHELESS ME-TV NETWORK HAS
ENDEAVORED TO COMPLY WITH THE RESTRICTION ON URLs DISPLAYED WITHIN SHOWS (SEE
SECTIONS 73.670(b), (c) AND (d) OF THE RULES OF THE FEDERAL COMMUNICATIONS

COMMISSION, 47 C.F.R. § 73.670(b), (c) AND (d)).

NONE OF THESE PROGRAMS CONTAINED ANY URLs, WITH THE POSSIBLE EXCEPTION OF (a)
FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-FREE WEBSITES THAT SATISFY
47 C.F.R. § 73.670(b), OR (c) URLs, NOT UNDER THE CONTROL OF THE LICENSEE, OF NON-PROFIT
OR GOVERNMENT ENTITIES WITHIN PUBLIC SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF

THOSE ENTITIES, OR MEDIA COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.




Prepared by:
KYLE HART/ DIRECTOR OF NETWORK PROGRAMMING & OPERATIONS- ME-TV NETWORK
10/4/22




ME-TV NETWORK COMMERCIAL LIMITS

AND WEB SITE RULE COMPLIANCE CERTIFICATION,

FOURTH QUARTER 2022

FOLLOWING IS A LIST OF ALL ME-TV NETWORK PROGRAMS DESIGNED TO MEET THE
EDUCATIONAL/INFORMATIONAL REQUIREMENT FOR CHILDREN THIRTEEN TO SIXTEEN YEARS
OLD DURING THE FOURTH QUARTER OF 2022, OCTOBER 1, 2022 THROUGH DECEMBER 31, 2022.
BECAUSE THESE PROGRAMS ARE ORIGINALLY PRODUCED FOR AND DIRECTED AT CHILDREN
THIRTEEN TO SIXTEEN YEARS OLD, NEITHER THE COMMERCIAL LIMITS NOR THE WEBSITE
RULE APPLY (SEE 47 C.FR. § 73.670 (Note 2)). THIS CERTIFIES THAT ALL OF THESE PROGRAMS
WERE FORMATTED (IN THE ORDER AND AT THE TIMES INDICATED) WITH THE FOLLOWING

COMMERCIAL LOADS.

Children’s Program (series)

Program: Saved by the Bell

Times: Sundays 7:00- 10:00 AM ET {Six (6) individual half-hour episodes}
Duration: 30 minutes

Rating: TV-G E/

Number of Network Commercial Minutes: 7:00 or less per half-hour episode

LI ]

ALTHOUGH THESE PROGRAMS ARE NOT SUBJECT TO THE WEBSITE RULE BECAUSE THEY ARE
PRODUCED FOR AND AIMED AT CHILDREN 13-16, NONETHELESS ME-TV NETWORK HAS
ENDEAVORED TO COMPLY WITH THE RESTRICTION ON URLs DISPLAYED WITHIN SHOWS (SEE
SECTIONS 73.670(b), (c) AND (d) OF THE RULES OF THE FEDERAL COMMUNICATIONS

COMMISSION, 47 C.F.R. § 73.670(b), (c) AND (d)).

NONE OF THESE PROGRAMS CONTAINED ANY URLs, WITH THE POSSIBLE EXCEPTION OF (a)
FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-FREE WEBSITES THAT SATISFY
47 CF.R. § 73.670(b), OR (c) URLs, NOT UNDER THE CONTROL OF THE LICENSEE, OF NON-PROFIT
OR GOVERNMENT ENTITIES WITHIN PUBLIC SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF

THOSE ENTITIES, OR MEDIA COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.




Prepared by:
KYLE HART/ DIRECTOR OF NETWORK PROGRAMMING & OPERATIONS- ME-TV NETWORK
1/3/23




Go Time

Commercial Load and Website Report
15t Quarter 2022

The following is a list of the Go Time programs provided io ABC affiliates from Hearst Media
Production Group, LL.C (HMPG) designed to meet the educational/informational requirement for
children 13 to 16 years old during the first quarter of 2022. Because these programs are
originally produced for and directed at children 13 to 16 years old, neither the commercial limits
nor the website rule apply (see 47 C.F.R. § 73.670 (note 2)). This certifies that all of these
programs were formatted in the order indicated with the following commercial loads.

Children’s Weekend Programs (series)

1. Program: Hearts of Heroes

Duration: Half-hour

Number of Network Commercial Minutes: 8:00
2. Program: Rock the Parkl

Duration: Half-hour

Number of Network Commercial Minutes:  8:00
3. Program: Rock the Park?2

Duration: Half-hour

Number of Network Commercial Minutes: 8:00




4, Program: Did I Mention?
Duration: Half-hour

Number of Network Commercial Minutes:  8:00

5. Program: Outback Adventures
Duration: Half-hour

Number of Network Commercial Minutes: 8§:00

6. Program: Jewels of the Natural World
Duration: Half-hour

Number of Network Commercial Minutes: 8:00

Children’s Weekend Specials

None

Children’s Weekday Programs

None

Children’s Weekdav Specials

None

® ok sk ook

Although these programs are not subject to the website rule because they are produced for and
aimed at children 13-16, nonetheless HMPG has endeavored to comply with the restriction on
URLs displayed within shows (see sections 73.670(b), (c) and (d) of the rules of the Federal

Communications Commission, 47 C.F.R. § 73.670(b), (c) and (d)).




None of these programs contained any URLSs, with the possible exception of (a) fictional URLs
in programming, (b) URLs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (c)
URLs, not under the control of the licensee of non-profit or government entities within public
service announcements aired on behalf of those entities or media companies in partnership with

those entities.

Hearst Media Production Group, LLC
March 15, 2022




Go Time

Commercial L.oad and Website Report
2nd Quarter 2022

The following is a list of the Go Time programs provided to ABC affiliates from Hearst Media
Production Group, LLC (HMPG) designed to meet the educational/informational requirement for
children 13 to 16 years old during the second quarter of 2022. Because these programs are
originally produced for and directed at children 13 to 16 years old, neither the commercial limits
nor the website rule apply (see 47 C.F.R. § 73.670 (note 2)). This certifics that all of these
programs were formatted in the order indicated with the following commercial loads.

Children’s Weekend Programs (series)

1. Program: Hearts of Heroes

Duration: Half-hour

Number of Network Commercial Minutes: 8:00
2. Program: Rock the Parkl

Duration: Half-hour

Number of Network Commercial Minutes: 8:00
3. Program: Rock the Park?

Duration: Half-hour

Number of Network Commercial Minutes: 8:00




4. Program: Did I Mention?
Duration: Half-hour

Number of Network Commercial Minutes: 8:00

5. Program: Outback Adventures
Duration: Half-hour

Number of Network Commercial Minutes: 8:00

6. Program: Rescue Me with Dr. Lisa
Duration: Half-hour

Number of Network Commercial Minutes: 8:00

Children’s Weekend Specials

None

Children’s Weekday Programs

None

Children’s Weekday Specials

None

% & & %k ok

Although these programs are not subject to the website rule because they are produced for and
aimed at children 13-16, nonetheless HMPG has endeavored to comply with the restriction on
URLs displayed within shows (see sections 73.670(b), (¢) and (d) of the rules of the Federal

Communications Commission, 47 C.F.R. § 73.670(b), (c) and (d)).




None of these programs contained any URLs, with the possible exception of (a) fictional URLs
in programming, (b) URLSs of commercial-frec websites that satisfy 47 C.F.R. § 73.670(b), or (c)
URLs, not under the control of the licensee of non-profit or government entities within public
service announcements aired on behalf of those entities or media companies in partnership with

those entities,

Hearst Media Production Group, LLC
June 15, 2022




q-HEARST

media production group

Go Time

Commercial Load and Website Report

3rd Quarter 2022

The following is a list of the Go Time programs provided to affiliates from Hearst Media
Production Group, LLC (HMPG) designed to meet the educational/informational requirement for
children 13 to 16 years old during the third quarter of 2022. Because these programs are
originally produced for and directed at children 13 to 16 years old, neither the commercial limits
nor the website rule apply (see 47 C.F.R. § 73.670 (note 2)). This certifies that all of these

programs were formatted in the order indicated with the following commercial loads.

Children’s Weekend Programs ( erles) Thlrd .uarte!l

1. Program: Hearts of Herces

Duration: Half-hour

Number of Network Commercial Minutes: 8:00
2. Program: Rock the Park1

Duration: Half-hour

Number of Network Commercial Minutes: 8:00
3. Program: Rock the Park2

Duration: Half-hour

Number of Network Commercial Minutes: 8:00




4. Program: Did [ Mention?
Duration: Half-hour

Number of Network Commercial Minutes: 8:00

5. Program: Outback Adventures
Duration: Half-hour

Number of Network Commercial Minutes: 8:00

6. Program: Rescue Me with Dr. Lisa
Duration: Half-hour

Number of Network Commercial Minutes: 8:00

Children’s Weekend Specials

None

Children’s Weekday Programs

None

Children’s Weekday Specials

None
Children’s Weekend Programs (series) Seﬂtémbér S, 2022
through the end of Third Quarter
1. Program: Hearts of Heroes

Duration: Half-hour

Number of Network Commercial Minutes: 8:00




Program: Oh Baby!

Duration: Half-hour

Number of Network Commercial Minutes: 8:00
Program: Outback Adventures with Tim Faulkner
Duration: Half-hour

Number of Network Commercial Minutes: 8:00

Program: Wildlife Nation with Jeff Corwin
Duration: Half-hour

Number of Network Commercial Minutes: 8:00

Program: Rock the Park #1
Duration: Half-hour

Number of Network Commercial Minutes: 8:00

Program: Rock the Park #2
Duration: Half-hour

Number of Network Commercial Minutes: 8:00

Children’s Weekend Specials

Children’s Weekday Programs

Children’s Weekday Specials




None

® %ok ok ok

Although these programs are not subject to the website rule because they are produced for and
aimed at children 13-16, nonetheless HMPG has endeavored to comply with the restriction on
URLs displayed within shows (see sections 73.670(b), (c) and (d) of the rules of the Federal

Communications Commission, 47 C.F.R. § 73.670(b), (¢) and (d)).

None of these programs contained any URLSs, with the possible exception of (a) fictional URLs
in programming, (b) URLSs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (c)
URLs, not under the control of the licensee of non-profit or government entities within public
service announcements aired on behalf of those entities or media companies in partnership with

those entities.

Hearst Media Production Group, LLC
October 5, 2022




Go Time

Commercial Load and Website Report
4th Quarter 2022

The following is a list of the Go Time programs provided to affiliates from Hearst Media
Production Group, LLC (HMPG) designed to meet the educational/informational requirement for
children 13 to 16 years old during the second quarter of 2022. Because these programs are
originally produced for and directed at children 13 to 16 years old, neither the commercial limits
nor the website rule apply (see 47 C.F.R. § 73.670 (note 2)). This certifies that all of these
programs were formatted in the order indicated with the following commercial loads.

Children’s Weekend Programs (series)

1. Program: Hearts of Heroes

Duration: Half-hour

Number of Network Commercial Minutes: 8:00
2. Program: Oh Baby!

Duration: Half-hour

Number of Network Commercial Minutes:  8:00
3. Program: Outback Adventures

Duration: Half-hour

Number of Network Commercial Minutes: 8:00




4, Program: Wildlife Nation with Jeff Corwin
Duration: Half-hour

Number of Network Commercial Minutes: 8:00

5. Program: Rock the Park #1
Duration: Half-hour

Number of Network Commercial Minutes: §:00

6. Program: Rock the Park #2
Duration: Half-hour

Number of Network Commercial Minutes: 8:00

Children’s Weekend Specials

None

Children’s Weekday Programs

None

Children’s Weekday Specials

None

® ok ok ok ok

Although these programs are not subject to the website rule because they are produced for and
aimed at children 13-16, nonetheless HMPG has endeavored to comply with the restriction on
URLSs displayed within shows (see sections 73.670(b), (c) and (d) of the rules of the Federal

Communications Commission, 47 C.F.R. § 73.670(b), (c) and (d)).




None of these programs contained any URLs, with the possible exception of (a) fictional URLs
in programming, (b) URLs of commercial-frec websites that satisfy 47 C.F.R. § 73.670(b), or (c)
URLs, not under the control of the licensee of non-profit or government entities within public
setvice announcements aired on behalf of those entities or media companies in partnership with

those entities,

Hearst Media Production Group, LLC
December 15, 2022




A"HEARST

media production group

Weekend Adventure

Commercial Load and Website Report

1* Quarter 2022

The following is a list of the Weekend Adventure programs provided to ABC affiliates from
Hearst Media Production Group, LL.C (HMPG) designed to meet the educational/informational
requirement for children 13 to 16 years old during the first quarter of 2022. Because these
programs are originally produced for and directed at children 13 to 16 years old, neither the
commercial limits nor the website rule apply (see 47 C.F.R. § 73.670 (note 2)). This certifies that
all of these programs were formatted in the order indicated with the following commercial loads.

Children’s Weekend Programs (series)

1. Program: Wildlife Nation with Jeff Corwin

Duration: Half“hour

Number of Network Commercial Minutes: 8:30
2. Program: Oh Baby!

Duration: Half-hour

Number of Network Commercial Minutes: 8:30
3. Program: Hearts of Heroes #1

Duration: Half-hour

Number of Network Commercial Minutes: 8:30




4. Program: Free Enterprise
Duration: Half-hour

Number of Network Commercial Minutes: 8:30

5. Program: Qutback Adventures with Tim Faulkner
Duration: Half-hour

Number of Network Commercial Minutes:  8:30

6. Program: Hearts of Heroes #2
Duration: Half-hour

Number of Network Commercial Minutes: 8:30

Children’s Weekend Specials

None

Children’s Weekday Programs

None

Children’s Weekday Specials
None

%ok ok %ok

Although these programs are not subject to the website rule because they are produced for and
aimed at children 13 to16, nonetheless HMPG has endeavored to comply with the restriction on
URLs displayed within shows (see sections 73.670(b), (c) and (d) of the rules of the Federal

Communications Commission, 47 C.F.R. § 73.670(b), (c) and (d)).




None of these programs contained any URLS, with the possible exception of (a) fictional URLs
in programming, (b) URLs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (c)
URLs, not under the control of the licensee of non-profit or government entities within public
service announcements aired on behalf of those entities or media companies in partnership with

those entities.

Hearst Media Production Group, LLC
March 15, 2022




A*HEARST

media production group

Weekend Adventure

Commercial L.oad and Website Report
2nd Quarter 2022

The following is a list of the Weekend Adventure programs provided to ABC affiliates from
Hearst Media Production Group, LLC (HMPG) designed to meet the educational/informational
requirement for children 13 to 16 years old during the second quarter of 2022. Because these
programs are originally produced for and directed at children 13 to 16 years old, neither the
commercial limits nor the website rule apply (see 47 C.F.R. § 73.670 (note 2)). This certifies that
all of these programs were formatted in the order indicated with the following commercial loads.
Children’s Weekend Programs (series)

1. Program: Wildlife Nation with Jeff Corwin

Duration: Half-hour

Number of Network Commercial Minutes: 8:30
2. Program: Oh Baby!

Duration: Half-hour

Number of Network Commercial Minutes: 8:30
3. Program: Hearts of Heroes #1

Duration: Half-hour

Number of Network Commercial Minutes: 8:30




4, Program: Free Enterprise
Duration: Half“hour

Number of Network Commercial Minutes: 8:30

5. Program: Outback Adventures with Tim Faulkner
Duration: Half-hour

Number of Network Commercial Minutes: 8:30

6. Program: Hearts of Heroes #2
Duration: Half-hour

Number of Network Commercial Minutes: 8:30

Children’s Weekend Specials

None

Children’s Weekday Programs

None

Children’s Weekday Specials

None

* ok ok % ok

Although these programs are not subject to the website rule because they are produced for and
aimed at children 13 to16, nonetheless HMPG has endeavored to comply with the restriction on
URLs displayed within shows (see sections 73.670(b), (c) and (d) of the rules of the Federal

Communications Commission, 47 C.F.R. § 73.670(b), (c) and (d)).




None of these programs contained any URLs, with the possible exception of (a) fictional URLs
in programming, (b) URLs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (c)
URLs, not under the control of the licensee of non-profit or government entities within public
service announcements aired on behalf of those entities or media companies in partnership with

those entities.

Hearst Media Production Group, LLC
June 15, 2022




AN"HEARST

media production group

Weekend Adventure

Commercial Load and Website Report
3rd Quarter 2022

The following is a list of the Weekend Adventure programs provided to ABC affiliates from
Hearst Media Production Group, LLC (HMPG) designed to meet the educational/informational
requirement for children 13 to 16 years old during the third quarter of 2022. Because these
programs are originally produced for and directed at children 13 to 16 years old, neither the
commercial limits nor the website rule apply (see 47 C.F.R. § 73.670 (note 2)). This cettifies that
all of these programs were formatted in the order indicated with the following commercial loads.
Children’s Weekend Programs (series)

1. Program: Wildlife Nation with Jeff Corwin

Duration: Half-hour

Number of Network Commercial Minutes: 8:30
2. Program: Oh Baby!

Duration: Half-hour

Number of Network Commercial Minutes:  8:30
3. Program: Hearts of Heroes #1

Duration: Half-hour

Number of Network Commercial Minutes: 8:30




4. Program: Free Enterprise
Duration: Half-hour

Number of Network Commercial Minutes: 8:30

5. Program: Outback Adventures with Tim Faulkner
Duration: Half-hour

Number of Network Commercial Minutes: 8:30

6. Program: Hearts of Heroes #2
Duration: Half-hour

Number of Network Commercial Minutes: 8:30

Children’s Weekend Specials

None

Children’s Weekday Programs

None

Children’s Weekday Specials
None

kR gk

Although these programs are not subject to the website rule because they are produced for and
aimed at children 13 to16, nonetheless HMPG has endeavored to comply with the restriction on
URLs displayed within shows (see sections 73.670(b), (c) and (d) of the rules of the Federal

Communications Commission, 47 C.F.R. § 73.670(b), (¢) and (d)).




None of these programs contained any URLs, with the possible exception of (a) fictional URLs
in programming, (b) URLs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (c)
URLs, not under the control of the licensee of non-profit or government entities within public
service announcements aired on behalf of those entities or media companies in partnership with

those entities.

Hearst Media Production Group, LLC
Qctober 5, 2022




Weekend Adventure

Commercial Load and Website Report

4th Quarter 2022

The following is a list of the Weekend Adventure programs provided to ABC affiliates from
Hearst Media Production Group, LLC (HMPG) designed to meet the educational/informational
requirement for children 13 to 16 years old during the third quarter of 2022. Because these
programs are originally produced for and directed at children 13 to 16 years old, neither the
commercial limits nor the website rule apply (see 47 C.E.R. § 73.670 (note 2)). This certifies that
all of these programs were formatted in the order indicated with the following commercial loads.

Children’s Weekend Programs (series)

1. Program: Wildlife Nation with Jeff Corwin

Duration: Half-hour

Number of Network Commercial Minutes: 8:30
2. Program: Oh Baby!

Duration: Half-hour

Number of Network Commercial Minutes: 8:30
3. Program: Hearts of Heroes #1

Duration: Half-hour

Number of Network Commercial Minutes: 8:30




4, Program: Vets Saving Pets
Duration: Half-hour

Number of Network Commercial Minutes: 8:30

5. Program: Free Enterprise
Duration: Half-hour

Number of Network Commercial Minutes: 8:30

6. Program: Hearts of Heroes #2
Duration: Half-hour

Number of Network Commercial Minutes: 8:30

Children’s Weekend Specials

None

Children’s Weekday Programs

None

Children’s Weekday Specials

None

# ik ok ok ok

Although these programs are not subject to the website rule because they are produced for and
aimed at children 13 to16, nonetheless HMPG has endeavored to comply with the restriction on
URLs displayed within shows (see sections 73.670(b), (¢) and (d) of the rules of the Federal

Communications Commission, 47 C.F.R. § 73.670(b), (c) and (d)).




None of these programs contained any URLs, with the possible exception of (a) fictional URLs
in programming, (b) URLs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (c)
URLSs, not under the control of the licensee of non-profit or government entities within public
service announcements aired on behalf of those entities or media companies in partnership with

those entities.

Hearst Media Production Group, LLC
December 15, 2022




S ai STEVE ROTFELD PRODUCTIONS

“XPLORATION STATION”

Second Chance Pets, Outer Space, Awesome Planet, DIY Sci, Life 2.0
GENERIC FORMAT - (Season VIII-2021-2022)

SHOW #: 21/22

WEEK OF:
00:00 OPENING

OPENING BILLBOARD 0:00

COMMERCIAL | 2:01
1a. NATIONAL
1b. NATIONAL
1c. NATIONAL
1d. NATIONAL

SEGMENT |

COMMERCIAL Il 2:01
2a. NATIONAL
2b. NATIONAL
2c. NATIONAL
2d. NATIONAL

FEE SPOT BUMPER 0.03
FEE SPOT (3 x: 10) 0:30
1)

SEGMENT il

COMMERCIAL HI 2:01
3a. LOCAL
3b. LOCAL
3c. LOCAL
3d. LOCAL L

SEGMENT Ill

COMMERCIAL IV 201
4a. LOCAL
4b. LOCAL
4c. LOCAL
4d. LOCAL

FEE SPOT BUMPER 0.03

FEE SPOT (3 x: 10} 0:30
1.)

SEGMENT IV

CLOSING BILLBOARD 0:00
TOTAL TIME: 28:30
* Be aware that both the optional FCC FRIENDLY TAG and the GENERIC PROMOS will be provided
as a separate Extreme Reach file.

740 Haverford Road, Bryn Mawr, PA 19010 Phone: 610-520-0671 Fax: 610-520-0681
wuav.rotfeldproductions.com




