CHILDREN’S PROGRAMMING COMMERCIAL LIMIT COMPLIANCE
DISCREPANCY REPORT

CHILDREN'S PROGRAMMING COMPLIANCE

I, Rick White, in my capacity of Regional Program Coordinator of WSTR/Staré4,
Cincinnati, OH, hereby certify that for the period from October 1, 2013 to December 31

2013:

1. T am familiar with the commercial limits imposed by Section 73.760 of the FCC's rules
(no more than 12 minutes per hour of commercial material may be broadcast during
children’s programming* during the week, and no more than 10 % minutes per hour
on the weekends);

* *Children’s programming’ when used here means programming originally produced
-and broadcast primarily for the audience of children 12 years old and under.

* All *Children’s programming’ airing on WSTR has a target age of 13-16 and
commercial limits do not apply to these programs.
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WEBSITE CERTIFICATION

I, Rick White, in my capacity of Regional Program Coordinator hereby certify
that for the period from October 1, 2013 to December 31. 2013, television
broadcast station WSTR/Star64 (Cincinnati, OH) has complied with the FCC’s
Website Rule relating to children’s programming.
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STEVE ROTFELD P

ODUCTIONS

FCC OBJECTIVE LETTER

TO: PROGRAM DIRECTORS

FROM.: CAROL HUBMASTER-BROOKS

DATE: SEPTEMBER, 2013

RE: “WILD ABOUT ANIMALS” - SEASON 2013/2014

“WILD ABOUT ANIMALS?” is a half-hour animal E/I magazine series that airs 52 weeks
of the year. The show is hosted by the Emmy-award winning actress Mariette Hartley.
Mariette has committed herself to fighting for the rights of animals for over 20 years.

This series is produced for children 16 and under (specific target audience is 13-16).

As the producers of “WILD ABOUT ANIMALS” it is the objective of Steve Rotfeld
Productions, Inc., to educate and inform children, specifically in the target age group,

by bringing them entertaining and interesting stories about the world’s most fascinating
animals. Each episode will consist of four (4) different stories designed to teach children
about both exotic and unique animals, as well as to educate them further about animals

they see every day.

We provide a written synopsis of each episode for your FCC Children’s Television
Report. These write-ups will be e-mailed to your station on a quarterly basis. Also,
each episode is close-captioned and E/I inscribed throughout.

If you need additional information, please feel free to contact us.

Sincerely,

Carol Hubmaster-Brooks
Steve Rotfeld Productions

(p) 610-510-0671
carol@rotfeldproductions.com

740 Haverford Road, Bryn Mawr,.PA 19010 Dhone: 610-520~0671 Fax: 610~520-0681

www.rotfeidproductions.com




~ STEVE ROTFELD PRODUCTIONS
“WILD ABOUT ANIMALS”

(2013/2014 Season)
GENERIC FORMAT

SHOW #: 13/14
WEEK OF:

00:00 OPENING
OPENING BILLBOARD 0:00

COMMERCIAL | 1:31
1a. NATIONAL
1b. NATIONAL
1c. NATIONAL

SEGMENT |

COMMERCIAL 1l 2:01
2a. NATIONAL
2b. NATIONAL
2c. NATIONAL

FEE SPOT BUMPER 0.03
FEE SPOT (3 x: 10) 0:30
1.)

SEGMENT Ii

COMMERCIAL IHi 1:31
3a. LOCAL '
3b. LOCAL
3c. LOCAL

SEGMENT Ml

COMMERCIAL IV 2:01
4a. LOCAL
4b. LOCAL
4c. LOCAL
4d. LOCAL

FEE SPOT BUMPER 0.03
FEE SPOT (3 x: 10) 0:30
1.)

SEGMENT IV

CLOSING BILLBOARD 0:00
TOTAL TIME: 28:40

* Be aware that both the optional FCC FRIENDLY TAG and the GENERIC PROMOS will be provided
as a separate Pathfire file.

‘740 Haverford Road, Bryn Mawr, PA 19010 Phone: 610~520~0671 Fax: 610~520~0681.

www.rotfeldproductions.com




Eco Company

FCC E/l Children’s Programming Production Statement
Effective 9/9/13

Target Age Group: T13-16 / TV-G

Barter Split : 3.5/3.5

Closed Captioning:
Programs will be delivered fo stations fully Closed Captioned.

FCC E/L

- Program Producers verify that they follow guidelines as outlined by the FCC in order for
this program to be classified as an FCC Children’s Television Educational/Informational
Program for kids primarily up to age 16. Eco Company is targeted to Teens ages 13-16.
- Producer will deliver the program to stations with the FCC’s required E/l logo on screen
for the entire duration of the program.

Commercial Limits:

- Producer will keep total commercial time within the program to 7:00 or less, plus closed
captioning, promotional fee announcements and sponsor billboards as allowed by the
FCC.

- Producer will provide Eco Company to stations with 3:30 of barter commercial time
within the program.

FCC Ell compliant website:

- Producer warrants that www.eco-company.tv will remain in full compliance with FCC
regulations.

- Additionally, Producer will neither mention nor show onscreen any website inside the
program content of Eco Company with the exception of:

http://www.eco-company.tv, http://www.redwillowfilms.com, and non-profit organizations
featured in the program dedicated to green initiatives and education.

No Host Selling:

- Producer will not use any program character, host, or the program's name to endorse
any product within the program nor during any commercial time during the program.

- Program Producer will not use any program character, host, or the program's name to
endorse any website or web product within the program itself nor during any commercial
time within the program. ‘

Produced and Distributed by:
Red Willow Films
Bob Anderson — Executive Producer




/Preshow/Open/ Segment 1:

Commercial Break 1:
National:
Local:

Segment 2:

Commercial Break 2:
National:
Local:

CC Fee Spot Bumper (:03)
1x:10 Fee Spot

Segment 3.

Commercial Break 3:
Local:
National

Fee Spot Bumper (:03)
2 x :10 Fee Spots

Segment 4/End Credits/Logos:

End Break: TBD

GENERIC FORMAT

2013-2014 Season (effective 09/09/13)

TOTAL COMMERCIAL TIME/BUMPERS:

TOTAL FEE, BUMPER:

TOTAL NON PROGRAM:
TOTAL PROGRAM ELEMENTS

TRT

Updated 08/15/13

IN
TBD 0:00:00
2:01 0:00:00
1:00
1:00
TBD 2:01:00
2:31 2:01:00
2:00
:30
:03 14 4:32:00
10 4:35:00
TBD 4:45:00
2:31 4:45:00
2:00
:30
:03 24 - 7:16:00
:20 7:19:00
TBD 7:40:00
7:03
0:38
7:41
21:14
28:55:00

LENGTH
0:00:00

2:01:00

0:00:00

2:31:00

0:03:00
0:10:00

0:00:00
2:31:00

0:03:00
0:21:00

0:00:00

ouT
0:00:00

2:01:00

2:01:00
4:32:00

4:35:00
4:45:00

4:45:00
7:16:00

7:19:00
7:40:00

7:40:00
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STATION/MARKET

AFFIDAVIT OF PERFORMANCE

AIRDATE/TIME

SIGNED

NOTARY.

All national spots are integrated in the show distribution. If you have any questions about the Pathfire pitch, or

you are in need of a dub, please EMAIL CHRISTY BROOME with DG @ chroome@dagit.com or call (323)
603-5269. This sheet will also serve as your affidavit of performance. Please sign, date, Notarize and
return to TRIFECTA ENTERTAINMENT, 3575 CAHUENGA BLVD. WEST, SUITE 595, LOS ANGELES, CA

0088, FAX: (323} 850-0528 or email: sspungin@trifecta.net




Telco Productions, Inc.

DRAGONFLY TV

“Dragonfly TV” is a weekly half-hour science television series
that meets the educational and informational objectives of
the FCC’s Childrens Programming requirements for children
ages 13-16. The programs highlight children “doing” projects
with real hands-on experience and demonstrates practical
applications of mathematics and science. It introduces young
viewers 1o a variety of scientific disciplines and challenges
them in critical thinking and problem solving skills, while
providing valuable information to reach answers. Each
episode is engaging, entertaining and educational in
structure, allowing children to investigate science on their
own. “Dragonfly TV” is closed-captioned for the hearing
impaired and displays the “E/l” icon throughout the
broadcast.

Alex Paen
President
Telco Productions, Inc.

Telco Productions, Inc. . .
2730 Wilshire Boulevard, Suite 200, Santa Monica, CA 90403
Telephone (310) 828.4003 Fax (310) 828.3340 Email info@telcoproductions.com




UCLA Engineering

HENRY SAMUELI SCHOOL OF ENGINEERING AND APPLIED SCIENCE

Electrical Engineering Department Professor Bahram Jalali
68-109 Engineering 4
Box 159410

Los Angeles, CA 90095-1594
310-825-9635

lex P
Alex Paen 310-206-2239 fax

President, Telco-Productions, Inc.
2730 Wilshire Boulevard, Suite 200
Santa Monica, CA 90403

‘RE: Dragonfly TV

Dear Alex,

| have reviewed the series “Dragonfly TV” and | believe it's educational and informational
value meets FCC requirements for children’s programming aged 13-16 years. As.a
teaching Professor of Electrical Engineering.at UCLA, | consider this extraordinary
television series vital to enhancing the interest of science among-our youth and applaud
those television stations that broadcast it. The:series engages young viewers with
various scientific projects and provides a variety of information from muiltiple scientific
fields. An example of this is in episode D-105, when youngsters experiment with
designing their own model rockets, noting how various shapes, materials and engines
affect performance. Another exampleis in episode D-114, where kids investigate why
there are so many boulders present in white water rapids and how they affect the water’s
speed and direction.

This series’ educational contribution to youngsters impresses me, and since there are
virtually no science programs on television today, “Dragonfly TV" fills a much needed
void,

* Bahram Jalali

Professor A
Henry Samueli School of Engineering and Applied Science, UCLA




(California %mmi@ ce Center

700 Staie Drive.

Telephone N
Fax 213, tl[ 20334

www.calilornisseisneecanennrg

Alex Paen

President, Telco Productions, Inc.
2730 Wilshire Boulevard, Suite 200
Santa Monica, CA 90403

RE: Dragonfly TV
Dear Alex,

I believe the television series “Dragonfly TV” meets the FCC’s educational and
informational requirements: for children’s programming aged 13-16 years. The series isa
wonderful example of how television can extend the science knowledge of young
viewers. The various scientific experiments and investigations featured on the shows
enable young people to gain an appreciation for science in a unique -and entertaining way.
“Dragonfly TV” not only prometes interest in the various science fields, but also allows
young viewers to think critically. about different problems and search for solutions. For
example, in episode D-109, kids investigate eco-systems and how changes in the
environment affect salmon populations. In.episode D-103, youngsters invent a “wobble
meter” to investigate balance, learning how and why a pole can help a‘tight rope walker
keep from falling.

I wholeheartedly endorse this series and feel the educational and informational value
more than meets the standards set forth by the FCC.

Sincerely,

:
7

/// I
; ,/7@ LA

Diane C. Perlov, Ph.D.
Senior Vice President, Exhibits
California Science Center
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GENERIC FORN

OPENING CREDITS

SEGMENT ONE
NATIONAL BILLBOARD

COMMERCIAL BREAK ONE
A. NATIONAL
B. NATIONAL
C. NATIONAL
D. NATIONAL

SEGMENT TWO

COMMERCIAL BREAK TWO
A. LOCAL

B. LOCAL
C. LOCAL

Bumper
D. LOCAL
E. LOCAL

ﬁ:@*? ]

AT

SEGMENT THREE

NATIONAL BILLBOARD

COMMERCIAL BREAK THREE

A.
B.
C.

NATIONAL
NATIONAL
NATIONAL

Closed-Captioning Sponsor

D. LOCAL

E.

LOCAL

SEGMENT FOUR

FEE PLUGS

CLOSING CREDITS

TOTAL RUNNING TIME 28:30

TELCO PRODUCTIONS, INC.
2730 Wilshire Boulevard, Suite 200, Santa Monica, CA 90403
Telephone 310-828-4003 Fax 310-828-3340
E-mail: info@telcoproductions.com




R/ NORTHERN ARIZONA
XN UNIVERSITY

&l College of Education

Educational Speriaities Northern Arizona University 828-523-5342
PO Box 5774 928-523-3284 fax
coe.nauad

Flagstaff, AZ 86011-5774

September 22, 2019

To Whem It May Concera:

After 2 comprehensive review of theRenya episods of
and the apcompanying educational packes {which-include

teacke guide, and educationst components); ¥ can recommend this program as edictionat amd
snforaative for ehildren 13416 years of age, while also enterfainime the emtive famify. The
production is aquality program which will appeal to yonng teens by focusing on global, social,

educational, and weliness issues.

Biizabeth Stanton’s GREALT BIG WORLD
o5 Jesson plans, show descripitiofs, &

Elizabeth Stanton's GREAT BIG WORLD compliss with the FCC Childsén’s Television Rules:as
it presents aridiences witlsin-depth am thoughtfal interviews invelving Elizabeth’s tavel

. buddies and Siends fhey micet along the way. Blizsbeth and fiends volunteer imareas of spevial
need, from. feeding the hingry in the slivns-of Kenya 1o helping Vietnamese ¢hilidren with
hearing impairments. by fitting them with heasig aids. This selfless behavior is 2 fouching lessen
for viewers that highlights social consciousness-as well as the challenges faced by others around
the wotld. .

educationsl topics whick include geography, social

‘arts and entertainment, coordingied with insightful

This state-of-fhie-ast programs consists of
i

dynamics, international cultures, CUSHOmS, 2
remarks. As 3 professional edueator swith experiencs teacking students of this age group,
believe that Elizabeth Stanton’s GREAT BIG WORLD moétassuredly qualifies as both

educational and informational for teenagers 13 to 16 yeass of age.

Patricia F. Peterson, PhB.
Professor, Bdusationat Specialties

We develop educational leaders who cteste tomorrow's opportunities.




" disabilies,

Patricia J. Peterson Bio

. Dr. Patricia Peterson is.a Professor of Special Education and Bilingual/Multicultural
i Education in the College of Educaﬁon at Northern Arizona University. Her focus is on
e ‘research and personnel preparatidn of special educators and elementary education
¥ ?.teachers who can effectively serve cultu;afly and linguistically diverse students with

v

~ She received her Ph.D. in Special Education with a minor in Bitingual/Bicultural
... Education from the University.of Fiorida. Her Masters Degree is from Rockford College

in Rockford, lllinois in L’eérning Disabilities. Her Bachelors of Arts Degree is also from

e Rockford College with a dual major in Child Development and Spanish. She has been

" Hispanic children.

,‘ Working in the field of bﬂingua! spe.ciai education for the past 35 years. Dr. Peterson is
.'bililngual"in Spani;h ~an'dEngﬁslh and has wor.ked as an English as a Second Language
 teacher in Madrid, Spain “In her public school teaching in the U.S., she has worked as ..
o both a bilingual ’ceacher (Kmdergarﬁen to 5th grade), and bilingual spec:a! education

teacher (Kindergarten to 8th grade) in lllinois school districts where she taught pnmamy :

3

" Dr. Peterson has also worked as a Program Coordinator in Bilingual 'Speciai Education
B 'j .ét Biliﬁgua! Resource Centers and National Origin Desegregation Assistance Centers.
~ She has coordinated and directed bilingual special education teacher training projects

i
and has provided technical assistance and training in this fleid fo school dtstncts and




.. State Education Agencies} in 25 states. Dr. Peterson has also been actively working on

"~ national and regienal efforts to improve services for Culturally and Linguistically Diverse

Exceptlonal (CLDE) students ’chrough the Council for Exceptlona! Children (CEC) and

' the National Assocnatxon for Bihnguai Education (NABE). She co-chaired the first CEC
a. She

Natlonaf Conference on The Bilingual Exceptional Child in New Orieans Louisian

o aiso organized and directed the Ins’atu’ze on Non- btased Assessment at the National

NABE Conference in Ch:cago For the past 19 years at Northern Arizona Umversrty, she
' has developed and zmp!emented teacher preparation programs and doctoral programs

with a focus on the educa’aon of CLDE students in Arizona and Southwest.

Dr Peterson has been the Dlrector of ten federally funded rural personnel preparation

" programs at the bachelors masters, and doctoral levels in speclal education and

elementary educatlon on ’ihe Navajo Reservation and m the southwestem United

Fo States. She presents at many national and international conferences and publishes in

. '_,_,,professsonai Journais pnmaniy on the topic of educational methods and materials for

. culturally and {inguistieeily diverse elementary education and special education

o,
4

g ’ ’
i gfudents.

-t i




ELIZABETH STANTON'S

GREAT BIG WORLD

GENERIC FORMAT
2013-2014 season

SEGMENT #1

Commercial Break 1
1A NATIONAL
1B NATIONAL
1C NATIONAL
1D NATIONAL
1E LOCAL BLACK
SEGMENT #2

Commercial Break 2
2A NATIONAL
2B NATIONAL
2C-E LOCAL BLACK
SEGMENT # 3

Commercial Break 3
3A NATIONAL
3B-D LOCALBLACK
SEGMENT #4

TOTAL COMMERCIAL TIME

TOTAL RUNNING TIME

Length

0:00:30
0:00:30
0:00:30
0:00:30
0:00:32

TOTAL BREAK 1 0:02:32

0:00:30
0:00:30
0:01:32

TOTAL BREAK 2 0:02:32

0:00:30
0:01:32
TOTAL BREAK 3 0:02:02

0:07:06
0:28:30

FORMATS ARE POSTED ON THE DELUXE SYNDICATION WEBSITE.
TO VISIT, PLEASE ENTER THE ADDRESS BELOW AS WRITTEN:

WWW.DELUXESYNDICATION.COM

PLEASE FAX BACK TO: Dominic Riccitello/ ATI 310-579-8471

STATION CALL LETTERS

AFFIDAVIT OF PERFORMANCE
ADDRESS

9/24/20132:53 PM

We warrant that the above program with the listed commercials for ASSOCIATED TELEVISION INTERNATIONAL aired in our facility on:

DATE:

TIME:

NOTARY BY:

STATION REP:

If any discrepancies have occurred, please document




Jack Hanna's Animal Adventures
Generic Format 2013-2014

IN LENGTH ouT
OPENING CREDITS 0:00:00 6:49:00 6:49:00
SEGMENT 1 6:49:00 2:02:00 8:51:00
BREAK 1
1A :30 NATIONAL
1B :30 NATIONAL
ic :30 NATIONAL
1D :30 NATIONAL
SEGMENT 2 8:51:00 5:19:00 14:10:00
BREAK 2 14:10:00 2:23:00 16:42:00
2A :30 NATIONAL
2B :30 NATIONAL
2C :30 LOCAL
2D :30 LOCAL
2E :30 LOCAL
SEGMENT 3 16:42:00 5:07:00 21:49:00
BREAK 3 21:49:00 2:32:00 24:21:00
3A :30 LOCAL
3B :30 LOCAL
3C ~ :30 LOCAL
3D :30 NATIONAL
3E :30 NATIONAL
SEGMENT 4 24:21:00 3:38:00 27:59:00
3X :10 Fees Spot -
Segment 5 Includes{See Below)
NEA Logo / End Credits / VideoTours Logo
Total Running Time TRT= ~28:20:00

LITTON

ERTERT ALNRRLEI

PathFire

843-883-5060
843-883-9957




LITTON Enfertainment
884 Allbritton Blvd

Suite 201

Mount Pleasant, SC 20464
843/883-5060

FAX 843/883-9957

RE : PROGRAM CONTENT

To Whom Ft May Concern:

The purpose of this letter is to provide television stations with certified documentation
that the producers of the Jack Homna's Amimal Adventures series design the program o

edncate and mform children 13 to 16 years of age.

VideoTours, Inc. is the producer of the Jack Hanna's Animal Adventures seties.

Jack Hanna's Animal Adventures is a helf — hour live action television program designed
to meet the educational and informational needs of children. '

In each episode the cameras follow Jack as he spends time with nature's creatures across
the continents. Jack talks with people that are knowledgeable about each gnimal and
habitat, feaching as he goes, Bach episode is designed fo reveal to children the world
around them in a way that presents positive role models and pro-sacial values within an

environmentally responsible universe.
Tn order for parents, children, and listing services o clearly identify the program as one

that fulfills the FCC description of a program that mests kids' edncational television
needs, the beginning of each program includss a 135 second video billboard with the

recommended rating TY-G E/L

Executive Producer




Information for Station’s Children’s Television Programming Report

MARTY STOUFFER’S WILD AMERICA

WILD AMERICA is targeted to children ages 13-16. The key educational objective of the
program is to familiarize children with the animals of the North American content, their
interaction with other animals and their environment. Throughout the series emphasis will
be placed upon protecting endangered species and the impact that humans have while
interacting in their environment.

Each episode of the series will be specific to a particular animal. Topics will range from basic
food gather, mating, natural enemies, relationships to other animals, and the interaction of
the specific ecology on the survival of the species.

=

We expect that children viewing the program will achieve a greater understanding of nature
and specific animal species because of the up-close and detailed photography of the series.
Through this understanding, it is hoped children will better relate to the natural environment
as it exist in North American and learn to protect its natural species.

Please note: The F.C.C. has stated that although stations may refer to information
provided by program suppliers in assessing the educational and formational value of the
programming, the station remains ultimately responsible for determining whether the
program is specifically designed to meet the educational and informational needs of
children. (F.C.C. Report and Order of August 8, 1996 paragraph 88, n 204).

118 East 28th Street « Suite 708 « New York, NY 10016 « T. 212-941-9750-» F. 212-253-4187
mgperin@mgperin.com




MG PERIN
WILD AMERICA

SHOW #

WEEK OF:
SEG 1
BREAK 1
1A-B 60
1C-D :60
SEG 2
BREAK 2
2A-B :60
2C :30
BUMPER :05 MID BUMPER
2D :30 LOCAL BLACK
2E :30 LOCAL BLACK
2F :30 LOCAL BLACK
SEG 3
BREAK 3
3A :30 LOCAL BLACK (NO PROMOS)
3B :30 LOCAL BLACK
3C :30 LOCAL BLACK
3D :30 LOCAL BLACK

CLOSED CAPTION BY:
BILLBOARD

10

SEG 4/ WITH END CREDITS
PROMOTIONAL CONSIDERATIONS

10
10

LOGOS

IN LENGTH
0:00:00 6:38:00
6:38:00 2:02:00
8:40:00 7:31:00

16:11:00 3:09:00
19:20:00 5:01:00
24:21:00 2:02:00
26:23:00 0:05:00
26:28:00 . 0:10:00 -
26:38:00 1:28:00
28:06:00 0:20:00
28:26:00 0:04:00
TRT:

FORMATS CAN ALSO FOUND AT HTTP://iwww.deluxesyndication.com

ouT

6:38:00
8:40:00

16:11:00
19:20:00

24:21:00
26:23:00

26:28:00

26:38:00

28:06:00
28:26:00

28:30:00

28:30:00
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WGl Carest Day s (1 18-16, Avallable In i iR

"rg{‘{ﬁ fﬁéﬂ HD) What do you want to do with v M“’@Wiﬂ\*{%‘iﬁ | Avelsble b HD)

el your le? That question s answered '!31_1 Lf‘* celebrates the pets we

74 from those who know, an interview i ?ﬂg love and the people

H siyle show that takes you behind the LGRS who Jove them — pet

Y seenes Into the dally fire of successful TG e rews, pet care, pst

adults gving thelr carser storles io Sy lgealth and pet llfestyles,

: It is produced by Lisa

Reree Ramirez, the winher of 16 looal Emmy awards and
jzatures fuh and educational programming for the whole famlly.

The Young leons—&7 13-16, (Barter 3.5/8.5)

AvallatiE T HD) Its time to see

1 what powerill and positiye yolng The American Athlete: (E/ 13-16

! poople are doing foday, The s hegihning  Sepfember  207%)  This
Young oons profiles the amazing program jeailies ons-on-one intervisws

projeats of young philanthroplste, with  todesy's hotest amd most

enreprenels,  aihleizs  and recognizable stperstar athleies.,  Find

everyday youth, Thess inspirafional siories mofivate tzens, put the dreams and goals of thess sport

iwesne and parents foo, (Barter 3.5/3.5) stperetars as they ilk abolt their lives

- and ihe Journay they fraveled to reach.
ihelr ulfimate desiination,  (Barter 3,5/3.5)

| joday's youth, (Barter 3,5/3.5)

W

HOUR}

B Cars.TV: A weskly magazine show featuring the best cars ihe automoblle industry has fo offer and the people who
love them, This adrenaline pumping series showoases ihe collsotors, the deslgners, the innovators, and the Uiimate

car eninusists, Follow e eround #he globe as we atiand the blggest car shows, the uliimate auotions, and the

exclusive private collections. (Bartsr 8.5/3,5)

& ot Ectates; Takes viewars inslde fabulous homes and amazing ssiaies fram around

architents gnd decorators as they shars their passion for fiving life at its vary

85 to the uliimats In contemporary ratreats, Seautiful Homes & Graat

(Barter 8.5/3.5)

, Beauiiiul Homes
% the warld, West the ownars,
7 bast, From traditional and classlc abod
Estates wil glve Your viswers 2 house warming that they will naver forget,
and Runways, Fesiwes today's hotisst fashions and the deslghars whae bring them to life.
buit #he inspirstion o creste thess new deslgns and, ulimatsly,

Desjgnars, Peshlons,
Not anly wilt you ses the newsst and hofest irands,

=2 pyring them info the marksiplacs  (Barisr 8.5/3.5).

loe fhe olistanding womsn who have excslled in businsss, educafion,
S

L Evary Womam This program profiles

;P)‘Wf“\“ snteriinment, polifics, and sporis,  Hear the remarkable life siories that have mads thess women the
mju_;ﬁ_}J inspiration of so many, {Berter 2.5/3.5) : . ,

iT:

AR
AT Global Business Peopls! Each episods profiles the entreprenstrs, DEC's, OFO's, and Foriune 500 Gompany
\ﬁgg . Presidents who've achieved .lege'ndary staius In e business community, Thess icons will share their stories of
; FEWTE  advarsly and flumphs and, In doing so; Inspire the next generatlon of business |eaders, (Barier 3.5/3.5)
Profles prominent Lefin"men and women, from all walks of lifs, sharing thelr vision,
Join us far an up-close and personsl ook &t the people, musia, ouliure,

{Bartar 8,5/3.5)

fo traval like & billonaire, A ohanoe to ese the private jsis,
a'll trava) the globe to the finest localions and the

i 2 5 Latin Lifestyles: ]
Col Hnigdons  Soterminaton, and drsame for sucoess, _
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Broadcast Time/Date: Market
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