CHILDREN’S PROGRAMMING COMMERCIAL LIMIT COMPLIANCE
DISCREPANCY REPORT

CHILDREN'S PROGRAMMING COMPLIANCE

1, Rick White, in my capacity of Regional Program Coordinator of WSTR/Star64,
Cincinnati, OH, hereby certify that for the period from January 1, 2014 to March 31,
2014:

1. T am familiar with the commercial limits imposed by Section 73.760 of the FCC's ruies
(no more than 12 minutes per hour of commercial material may be broadcast during
children’s programming* during the week, and no more than 10 %= minutes per hour
on the weekends);

* ‘Children’s programming’ when used here means programming originally produced
and broadcast primarily for the audience of children 12 years old and under.

* Alf *Children’s programming’ airing on WSTR has a target age of 13-16 and
commercial limits do not apply to these programs.
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WEBSITE CERTIFICATION

I, Rick White, in my capacity of Regional Program Coordinator hereby certify
that for the period from January 1, 2014 to March 31, 2014, television broadcast
station WSTR/Star64 (Cincinnati, OH) has complied with the FCC’s Website
Rule relating to children’s programming. '
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Information for Station’s Children’s Television Programming Report

MARTY STOUFFER’S WILD AMERICA

WILD AMERICA is targeted to children ages 13-16: The key educational objective of the
program is to familiarize children with the animals of the North American content, their
interaction with other animals and their environment. Throughout the series emphasis will
be placed upon protecting endangered species and the impact that humans have while

interacting in their environment.

Each episode of the series will be specific to a particular animal. Topics will range from basic
food gather, mating, natural enemies, relationships to other animals, and the interaction of

the specific ecology on the survival of the species.

=

We expect that children viewing the program will achieve a greater understanding of nature
and specific animal species because of the up-close and detailed photography of the series.
Through this understanding, it is hoped children will better relate to the natural environment
as it exist in North American and learnto protect its natural species,

Please note: The F.C.C. has stated that although stations may refer to information

_provided by program suppliers in assessing the educational and formational value of the
programming, the station remains ultimately responsible for determining whether the
program is specifically designed to meet the educational and informational needs of
children. (F.C.C.Report and Order of August 8, 1996 paragraph 88, n 204).

118 East 28th Street « Suite 708 < New York, NY 10016 « T. 212-941-9750- F. 212-253-4187
mgperin@mgperin.com
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WILD AMERICA
SHOW #
WEEK OF:
SEG 1
BREAK 1
1A-B 60
1C-D 60
SEG 2
BREAK 2
2A-B :60
2C :30 .
BUMPER :05 MID BUMPER
2D :30 LOCAL BLACK -
2E :30 LOCAL BLACK
2F :30 LOCAL BLACK
SEG 3
BREAK 3
3A : ' :30 LOCAL BLACK (NO PROMOS)
3B : :30 LOCAL BLACK
3C :30 LOCAL BLACK
3D :30 LOCAL BLACK
CLOSED CAPTION BY:
BILLBOARD
10
SEG 4/ WITH END CREDITS
PROMOTIONAL CONSIDERATIONS
110
10

LOGOS

IN

0:00:00
6:38:00

8:40:00

16:11:00

19:20:00
24:21:00

26:23:00
26:28:00

26:38:00
28:06:00

28:26:00

LENGTH

6:38:00
2:02:00

7:31:00
3:08:00

5:01:00
2:02:00

0:05:00

-0:10:00 -

1:28:00

0:20:00 --- -~

0:04:00-

TRT:

FORMATS CAN ALSO FOUND AT HTTP://lwww.deluxesyndication.com

ouT

6:38:00
8:40:00

16:11:00
19:20:00

24:21:00
26:23:00
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. 28:06:00
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28:30:00

28:30:00
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E GLOBAL BNTERTALNMENT COMPAKNY!

‘Career Day Available on Pathfire’s Digital Media Gateway (“DMG”)

&

GENERIC FORMAT SHEET
Career Day
. DUT DURBLTION

ACT 1 {me. Opan & Dot Bumper) D:ORBe it ihpeliy feieefn

CCEPOMSORSHIP A (1% 30%

Commercial Bragk 1 e0e00 00 {:02:02

14 15

1B : 30

1C 15

1D B0 SLoCAL

ACT 2{mc. fp & Out Bumpers) ¢:00:00 DioRuey e IERH

CCSPONSORSHIP B {1 x 1)

Lommercial Breal2 00:00 Qo D@E2

ZHELOCHL

LCT 3 dme. n & Out Bumpers) f:0DED H:B8:B6 bRk Em ]

CCSPONSORSHIP © {1 » 30%

CotpmercialBragk3 0:00:00 I {0232

3g 30

3 30

3D il

3E 30

BUMFER B0 G000 Qe

BILLBOSRDBED (2 x 715, 1 x 230 XE Y, 0000 0108
- ACT 4 {Clostay & End Credis) 2:00:00 22 00800

' o TRT 0:28:24

CAREER DAY: EPISODE # AIR WEEK
Please FAX all affidavits of performance to: ENTERTAINMENT STUDIOS @ (310) 277-3511

We warrant that the actual broadcast information shown on this affidavit was taken from the actual program log.

Station

Signature

Broadcast Time/Date: Market

If any discrepancy occurred with broadcast of show and/or commercials, explain on the reverse side. -
Notarized by Rep Station
Affidavits can also be mailed to: ENTERTAINMENT STUDIOS

2925 Century Park East #1025 | Los Angeles, CA 90067

FORMATS ARE POSTED ON THE SYNDICATION WEBSITE: http://Syndication. Pathfire.com

Copyright © 2022 DG.




FCC OBJECTIVE LETTER

TO: PROGRAM DIRECTORS

FROM: CAROL HUBMASTER-BROOKS

DATE: SEPTEMBER, 2013

RE: “WILD ABOUT ANIMALS” - SEASON 2013/2014

“WILD ABOUT ANIMALS? is a half-hour animal E/I magazine series that airs 52 weeks
of the year. The show is hosted by the Emmy-award winning actress Mariette Hartley.
Mariette has committed herself to fighting for the rights of animals for over 20 years.

This series is produced for children 16 and under (specific target andience is 13-16).

As the producers of “WILD ABOUT ANIMALS? it is the objective of Steve Rotfeld .
Productions, Inc., to educate and inform children, specifically in the target age group,

by bringing them entertaining and interesting stories about the world’s most fascinating
animals. Each episode will consist of four (4) different stories designed to teach children
about both exotic and unique animals, as well as to educate them further about animals

they see every day.

We provide a written synopsis of each episode for your FCC Children’s Television
Report. These write-ups will be e-mailed to your station on a quarterly basis. Also,
each episode is close-captioned and E/I inscribed throughout.

If you need additional information, please feel free to contact us.

Sincerely,

Carol Hubmaster-Brools
Steve Rotfeld Productions

(p) 610-510-0671
carol@rotfeldproductions.com

740 Haverford Road, Bryn Mawr,.PA 19010 Phone: 6105200671 Fax: 610~520~0581

www.rotfeidproductions.com




“WILD ABOUT ANIMALS”
(2013/2014 Season)
GENERIC FORMAT

SHOW #: 13114
WEEK OF:

00:00 OPENING
OPENING BILLBOARD 0:00

COMMERCIAL | 1:31
1a. NATIONAL
1b. NATIONAL
1c. NATIONAL

SEGMENT |

COMMERCIAL il 2:01
2a. NATIONAL
2b. NATIONAL -
2c. NATIONAL

FEE SPOT BUMPER 0.03
FEE SPOT (3 x: 10) 0:30
1.)

SEGMENT Il

COMMERCIAL 1l 1:31
3a. LOCAL ‘
3b. LOCAL
3c. LOCAL

SEGMENT

COMMERCIAL IV 2:01
4a. LOCAL
4b. LOCAL
4c. LOCAL
4d, LOCAL

FEE SPOT BUMPER 0.03
FEE SPOT (3 x: 10) 0:30
1.) A

SEGMENT IV

CLOSING BILLBOARD 0:00
TOTAL TIME: 28:40

* Be aware that both the optional FCC FRIENDLY TAG and the GENERIC PROMOS will be provided
as a separate Pathiire file. '
740 Haverford Road, Bryn Mawr, PA 19010 Phone: 610-520~0671 Fan: 610~-520~0681. .. ..

www.rotieldproductions.com




Eco Company

FCC E/l Chiidren’s Programming Production Statement
Effective 9/9/13

Target Age Group: T13-16 / TV-G

Barter Split : 3.5/3.5

Closed Captioning:
Programs will be delivered to stations fully Closed Captioned.

FCC E/l
- Program Producers verify that they follow guidelines as outlined by the FCC in order for

this program to be classified as an FCC Children's Television Educational/Informational
Program for kids primarily up to age 16. Eco Company is targeted to Teens ages 13-16.
- Producer will deliver the program to stations with the FCC’s required E/I logo on screen
for the entire duration of the program. :

Commercial Limits:
- Producer will keep total commercial time within the program to 7:00 or less, plus closed

captioning, promotional fee announcements and sponsor billboards as allowed by the

FCC.

- Producer will provide Eco Company to stations with 3:30 of barier commercial time

within the program. '

FCC E/l compliant website:

- Producer warrants that www.eco-company.tv will remain in full compliance with FCC

regulations.

- Additionally, Producer will neither mention nor show onscreen any website inside the--

program content of Eco Company with the exception of:

htto://www.eco-company.iv, hitp://www.redwillowfilms.com, and non-profit organizations

featured in the program dedicated to green initiatives and education.

No Host Selling:

- Producer will not use any program character, host, or the program's name to endorse

any product within the program nor during any commercial time during the program.

- Program Producer will not use any program character, host, or the program's name to
endorse any website or web product within the program itself nor during any commerc;al

time within the program.

Produced and Disfributed by:

Red Willow Films
Bob Anderson — Executive Producer




GENERIC FORMAT
2013-2014 Season (effective 09/09/13)
Updated 08/15/13

IN LENGTH ouT
TBD 0:00:00 0:00:00 0:00:00

/Preshow/Open/ Segment 1:

Commercial Break 1: 2:01 0:00:00 2:01:00 2:01:00
National: 1:00
Locat: 1:00
Segment 2: TBD 2:01:00 0:00:00 2:01:00
Commercial Break 2: 2:31 2:01:00 2:31:00 4:32:00
National: 2:00 :
Local: :30
CC Fee Spot Bumper (:03) :03 114 4:32:00 0:03:00 4:35:00
1x:10 Fee Spot 10 4:35:00 0:10:00 4.:45:00
Segment 3: ' 8D 4:45:00 0:00:00 4:45:00
Commercial Break 3: 2:31 4:45:00 2:31:00 7:16:00
Local: . 2:00
~ National :30
Fee Spot Bumper (:03) :03 24 - 7:16:00 0:03:00 7:19:00
_ 2 x :10 Fee Spois 20 7:19:00 0:21:00 7:40:00
Segment 4/End Credits/Logos: TBD 7:40:00 0:00:00 7:40:00
End Break: TBD ‘
TOTAL COMMERCIAL TIME/BUMPERS: - 7:03
TOTAL FEE, BUMPER: - - - e 0:38- -
‘TOTAL NON PROGRAM: 7:41
TOTAL PROGRAM ELEMENTS 21:14
TRT 28:55:00_

nnnnnn

nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn

AFFIDAVIT OF PERFORMANCE

STATION/MARKET AIRDATE/TIME
SIGNED NOTARY.

All national spots are integrated in the show distribution. If you have any questions about the Pathfire pitch, or
you are in need of a dub, please EMAIL CHRISTY BROOME with DG @ cbroome@dait.com or call (323)
603-5269. This shest will also serve as your affidavit of performance. Please sign, date, Nofarize and
return to TRIFECTA ENTERTAINMENT, 3575 CAHUENGA BLVD. WEST, SUITE 885, LOS ANGELES, CA

80088, FAX: (323} 850-0528 or email: sspungin@trifecta.net




Telco Productions, Inc.

DRAGONFLY TV

“Dragonfly TV” is a weekly half-hour science television series
that meets the educational and informational objectives of
the FCC'’s Childrens Programming requirements for children
ages 13-16. The programs highlight children “doing” projects
with real hands-on experience and demonstrates practical
applications of mathematics and science. It introduces young
viewers fo a variety of scientific disciplines and challenges
them in critical thinking and probiem solving skills, while
providing valuable information fo reach answers. Each
episode is engaging, entertaining and educational in
structure, allowing children to investigate science on their
own. “Dragonily TV” is closed-captioned for the hearing
impaired and displays the “E/I" icon throughout the

broadcast.

Alex Paen
President
Teico Productions, Inc.

Telco Productions, Inc. . . .
2730 Wilshire Boulevard, Suite 200, Santa Monica, CA 90403
Telephone (310) 828.4003 Fax (310) 828.3340 Emall info@telcoproductions.com




UCLA Engineering

HENRY SAMUELI SCHOOL OF ENGINEERING AND APPLIED SCIENCE

Electricdl Engineering Department Professor Bahram Jalali
68-109 Engineering 4
Box 159410

Los Angeles, CA 900951594
Alex Paen 310:825-9635
: ; 310-206:2239 Tax
President, Telgo-Productions, Inc. 310-2062230 fx
2730 Wilshire Boulevard, Suite 200

Santa Monica, CA 80403

‘RE: Dragonifly TV

Dear Alex,

| have reviswed the series “Dragenfly TV" and | believe it's-educational and informational
value meets FCC requirements for children’s: programming.aged 13-16 years. As.a
teaching.Professor of Electrical Engineering.at- UCLA, | censider-this extraordinary
television series vital to enhancing the interest of science among:our youth and applaud
those television stations that breadcast it. The:series engages-young:viewers:with

fields. An example of this.is in episode ’D-105, when youngsters experiment with
designing their own model rockets, noting how various shapes, materiadls and engines
affect performance. Another example’is.in-episode D-114, where Kids-investigate:why
there .are so many boulders present in white water rapids and how they affect the water's
speed and direction:

This series' educational confribution.to youngsiers. impresses me, and sinee:ihere.are
virtually no. science programs. on felevision today, “Dragonfly TV fills 2 much needed
void,

- ‘Bahram Jalali

Professor )
Henry Samueli School of Engineering and Applied Science, UCLA

hoy




" 700 Stute Drive. Las Angeles, GAO0037
Telophone 323, RCIENCE (724.3623)
Tax 215, 744.20:3¢
awwwealibienivseisneeceniosprg

Alex Paen

President, Telco Productions, Inc.
2730 Wilshire Boulevard, Suite. 200
Santa Monica, CA 90403

RE: Dragonily TV
Dear Alex_ﬂ

1 believe the television series “Dragonfly TV meets the FCC’s educational and
informational requiremerits: for children’s programmniing.aged ‘13- 16 years, The-series isa
wonderful example of how television.can extend the science knowledge of young
viewers. The various scientific experiments and investigations featured-on the shows

enable young people to gain an appreciafion for science in-a unique-and entertaining way.

“Draganfly TV not only promotes interest.in the various science fields, but also allows
young viewers to think eritically. about different problems and.search for solutions. For
example, in.episode D-109, kids investigate eco-systemsand how-changes-in the
environment affect salmon populations, In:episode D-103, youngsters invent a “wobble
meter” to investigate balance, learning how and why a poele can hélp-a:tightrope walker
© keep:from falling.

I wholeheartedly endorse this series and feel the-educational and infonnational' value
. more than meets the standards set forth by the FCC.

Sincerely,
NN

R C //i/;’_/
Diane C. Perlov, Ph.D.
" Senior Vice President, Exhibits
California Science Center

~

lifornia %@mw@ {enter




OPENING CREDITS

SEGMENT ONE
NATIONAL BILLBOARD

COMMERCIAL BREAK ONE
A. NATIONAL
B. NATIONAL
C. NATIONAL
D. NATIONAL

SEGMENT TWO

COMMERCIAL BREAK TWO
A. LOCAL

B. LOCAL
C. LOCAL
- Bumper
D. LOCAL
E. LOCAL

SEGMENT THREE

NATIONAL BILLBOARD

COMMERCIAL BREAK THREE

A. NATIONAL

B. NATIONAL

C. NATIONAL
Closed-Captioning Sponsor

D. LOCAL

E. LOCAL

SEGMENT FOUR

FEE PLUGS

CLOSING CREDITS

TOTAL RUNNING TIME 23:30

TELCO PRODUCTIONS, INC.
2730 Wilshire Boulevard, Suite 200, Santa Monica, CA 90403
Telephone 310-828-4003 Fax 310-828-3340 - °
E-mail: info@telcoproductions.com




2 NORTHERN ARIZONA

%) NTVERSITY

College of Bducation
Educational Spexialties Narthern Arizona Unpivarsity 828-528-5842
PO Box B774 8928-828-8284 fax
coe.nbwady

Flagstaff, AZ 860115774

September 22, 2018

To Whom. ¥ May Copesra: '
Adfter 2 comprphensive review of theK errya episode of Bftzabeth Stamton’s GRELT BIG WFORLD
and the dccompanying educational packes (which-includes lesson plans, show descriptions, &
caviEg guiie, and educationat com mexts); § can reconmmend this prograe: a% edutitionat and
infomaative for ehfldren 13-16 years of age, Whiltalso enterisining the exive famity. Fhe
prodnctien is a.quality rogedm which will appeal fo yeug fems by focnsing on.global, social,
educational, and wellness issues. :
Elizebeth Stanton's GREAT BIG: WORLD gompliss with the FCC Childsen’s Television Rulss-as
# presemts aeidienses witnin-dopil o thonghtfut intorviews invelving Biizabetls oyl
. buddies and Siends fhey iset along the way. Tlizsboth and: fiends volupteer ivareas of speoial
need, from fesding the himgry im the shinnsof Kenya to helping Vielnamese chilidven with
hearing impairments. by fitting them with heasing aids, This selflsss bichawior s 2 teuching Jesson
3 osgns woll as the challonges faced by other around

for viewers that hicklights secial sopsciousn

the wotld.
ck include geograpny, secial

This state-of-fhis-art progeans consisis of educationsl topios whi )
dypamics, riainment, coosdingied with ingightful

internationsd] cultures, customs, gits angsater
tor twith experience feacking students of this age woup, {

remarks. As 2 prefessional sduo :
believe that Blizebeth, Stanton’s GREAT BIG WORLD mostassuredly qualifies as both
edueational and informational for tecmagess 13 to 16 years.of age. .

@;;;

Patricia I Peterson, PR
Professpr, Bdweationat Specialties

Weé develop educationel leaders whb ciggte 1omoiTow's opportunities.

N RN
1 et RPN

e vttty
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Patricia J. Petferson Bio

Dr. Patricia Peterson is.a-Professor of Special Education and Bilingual/Mulficultural

" Education in the College of Education at Northern Arizona University. Her focus is on

vl
:

‘research and personnel praparaﬁdn of special educators and elementary education

4 teachers who can effectively serve culturally and linguistically diverse students with

[
[

disabilities. v
~ She received her Ph.D, in Special Educaﬁon with a minor in Bliingual/Bicultural
Education from the University.of Florida. Her Masters Degree is from Rockford College

in Rockford, lliinois in L’eairning Disabilities. Her Bachelors of Arts Degree is also from

" Rockford College with a dual 'major in Child Development and Spanish. 8he has been

workmg in the field of b:!mgua! spnczai education for the past 35 years. Dr. Peterson is

bi Imguaf in Spamsh and Engilsh and has worked as an English as a Second Language

n teaoher in Madrid, Spam“ “In her public school teaching in the U.8. she has worked as . ..

bo‘ch a bilingual teacher (Kindergarten to 5th grade), and bilingual spec:at education
_,_teache: (Kindergarten to 8th grade) in lllinois schoo! districts where she taught pnmarny

L3

" Hispanic children.

| br Peterson has also worked as a Program Coordinator in Biiinguai'Speciai Education

athlmguaI Resource Centers and National Origin Desegregation Assistance Centers,

" She has coordinated and directed bilingual special education teacher trazmng projects

5

and has provided technical assistance and training in this rleia fo school drstncis and
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S’cate Education Agenc;es in 25 states. Dr. Peterson has also been actively working on

I efforts fo improve services for Culturally and Linguistically Diverse

i i nafxonal and reglona
Exceptfcnal (CLDE) students through the Council for Exceptlonai Children (CEC) and

o the National Assooxaﬁon for angual Education (NABE). She co-chaired the first CEC

, Naﬁonaf Conference on The Bllmguaf Exceptional Child in New Orleans Louxs:ana She

Insutute on Non~- brasoa Assessment af the National

’ 3.2"2":'"&!50 organized and diredted the

NABE Conference in Chxcago For the past 19 years at Northemn Arizona Un;versrty, she

PRt

" has developed and 1mplemented teacher preparation programs and doctoral programs

with a focus on the educa’aon of CLDE sfudents in Arizona and Southwest.

zDr Peterson has been the Dlrsctor of ten federally funded rural personnel preparation
" programs at the basheiors, tasters, and doctoral levels in speclaf education and

3 ejemnntary sducation on the Navajo Reservation and in the' southwestern United
e Sta’tﬂs She presents at many national and international conferences and publishes in
' ,J;professaonai )ournats primarily onthe topic of educational msthods and materials for

"7 culturally and {inguisﬁcaﬂy diverse elementary education and special education
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ELIZABETH STANTON'S 0124120132:53 PM

GREAT BIG WORLD
GENERIC FORMAT
2013-2014 season
Length
SEGMENT #1
Commercial Break 1
1A NATIONAL 0:00:30
1B NATIONAL 0:00:30
iC NATIONAL 0:00:30"
1D NATIONAL 0:00:30
0:00:32

1E LOCAL BLACK
TOTAL BREAK 1 0:02:32

SEGMENT #2
Commercial Break 2
2A NATIONAL 0:00:30
2B NATIONAL 0:00:30
0:01:32

2C-E  LOCAL BLACK
TOTAL BREAK 2 0:02:82

SEGMENT # 3
Commercial Break 3
3A NATIONAL 0:00:30
0:01:32

3B-D LOCAL BLACK
- TOTAL BREAK 3 0:02:02

SEGMENT #4

0:07:08

TOTAL COMMERCIAL TIME
0:28:30

TOTAL RUNNING TIME

FORMATS ARE POSTED ON THE DELUXE SYNDICATION WEBSITE.
TO VISIT, PLEASE ENTER THE ADDRESS BELOW AS WRITTEN:
WWW.DELUXESYNDICATION.COM

PLEASE FAX BACK TO: Dominic Riccitello/ ATT 310-579-8471

AFFIDAVIT OF PERFORMANCE

STATION CALL LETTERS ADDRESS
‘We warrant that the above program with the listed commercials for ASSOCIATED TELEVISION INTERNATIONAL aired in our facility on:

DATE: TIME: If any discrepancies have occurred, please document

STATION REP:

NOTARY BY:




Jack Hanna's Animal Adventures

Generic Format 2013-2014
. IN LENGTH
OPENING CREDITS 0:00:00 6:49:00
SEGMENT 1 6:49:00 2:02:00
BREAK 1
1A :30 NATIONAL
1B :30 NATIONAL
ic :30 NATIONAL
1D :30 NATIONAL
SEGMENT 2 8:51:00 5:15:00
BREAK 2 14:10:00 2:23:00
2A :30 NATIONAL
2B :30 NATIONAL
2C :30 LOCAL
2D :30 LOCAL
2E :30 LOCAL
SEGMENT 3 16:42:00 5:07:00
BREAK 3 21:49:00 2:32:00
3A :30 LOCAL
3B :30 LOCAL
3C ~ :30 LOCAL
3D :30 NATIONAL
3E :30 NATIONAL
SEGMENT 4 24:21:00 3:38:00
3X :10 Fees Spot :
Segment 5 Includes(See Below}
NEA Logo / End Credits / VideoTours Logo
TRT=

Total Running Time

PathFire

ouT
6:49:00
8:51:00

14:10:00
16:42:00

21:49:00
24:21:00

27:59:00

28:20:00

LITTON

TERTAINNLRICT

843-883-5060
843-883-9957




LITTON Enfertaimnent
884 Allbritton Blvd

Suite 201

Mot Plegsani, SC 20464

843/883-5060

RAX 843/883-9957

RE : PROGRAM CONTENT

To Whom X May Concern:

Tetter is to provide television stations with certified documentation

The purpose of this
s dnimal Advertures series design the program 1o

that the produoers of the Jack Hamna
ednoate and fnform children 13 fo 16 years of age,

VideoTours, Inc. is the producer of the Jack Hanna's Arimal Adventures seties.
Jack Bemmals Animal Adventures is & half— hour live action television program designed
to mest the educational and informational needs of children. ' ‘

In each episods the cameras follow J ack as he spends time with nature's creatures 801088
the continents, Jack falks with people that are knowledgeable about each grimel and

hebitat, teaching as he goes, Bech episode is designed to reveal to children the world
around them in a way that presents positive role models and pro-sacial values within an
snvironmentally responsible universe.

Tn order for parents, children, and listing servioss to clearly identify the program as one
that falfills the FCC description of & program that mests kids' educational television
nesds, the beginning of each program meludss 2 15 second video billboard with the
recommended rating TV-G B/L

‘R, Jeliison
EBxeoutive Producer




