CHILDREN'S PROGRAMMING COMMERCIAL LIMIT COMPLIANCE
DISCREPANCY REPORT

CHILDREN'S PROGRAMMING COMPLIANCE

1, Scott Denney, in my capacity a Deerfield Media employee for WSTR/Star64, Cincinnati,
OHM, hereby certify that for the period from Qctober 1, 2015 to December 31, 2015:

1. T am familiar with the commercial limits imposed by Section 73.760 of the FCC's rules
{(no more than 12 minutes per hour of commercial material may be broadcast during
children’s programming™ during the week, and no more than 10 2 minutes per hour
on the weekends);

* *Children’s programming’ when used here means programming originally produced
and broadcast primarily for the audience of children 12 years old and under.

* All'Children’s programming’ airing on WSTR has a target age of 13-16 and
commercial limits do not apply to these programs.

January 6,2016
Date



WEBSITE CERTIFICATION

1, Scott Denney, in my capacity as a Deerfield Media employee for WSTR/Star64,
hereby certify that for the period from October 1, 2015 (0 December 31, 2013,
television broadcast station WSTR/Star64 (Cincinnati, OH) has complied with the
FCC's Website Rule relating to children’s programming.

=

Scott Denney

Print Name

January 6, 2016
Date




MG=Perin, Inc.

Information for Station’s Children’s Television Programming Report

MARTY STOUFFER’S WILD AMERICA

WILD AMERICA is targeted to children ages 13-16. The key educational objective of the
program is to familiarize children with the animals of the North American content, their
interaction with other animals and their environment. Throughout the series emphasis will
be placed upon protecting endangered species and the impact that humans have while
interacting in their environment.

Each episode of the series will be specific to a particular animal. Topics will range from basic
food gather, mating, natural enemies, relationships to other animals, and the interaction of
the specific ecology on the survival of the species.

We expect that children viewing the program will achieve a greater understanding of nature
and specific animal species because of the up-close and detailed photography of the series.
Through this understanding, it is hoped children will better relate to the natural environment
as it exist in North American and learn to protect its natural species.

Please note: The F.C.C. has stated that although stations may refer to information
provided by program suppliers in assessing the educational and formational value of the
programming, the station remains ultimately responsible for determining whether the
program is specifically designed to meet the educational and informational needs of
children. (F.C.C. Report and Order of August 8, 1996 paragraph 88, n 204).

118 East 28th Street - Suite 708 » New York, NY 10016 = T. 212-941-9750 « F, 212-253-4187
mgperin@mgperin.com



MG PERIN

WILD AMERICA
SHOW #
WEEK OF:
IN LENGTH ouT
SEG1 0:00:00 6:38:00 6:38:00
BREAK 1 6:38:00 2:02:00 8:40:00
1A-B 60
1C-D 60
SEG 2 8:40:00 7:31:00 16:11:00
BREAK 2 16:11:00 3:09:00 19:20:00
2A-B :60
26 :30
BUMPER :05 MID BUMPER
2D :30 LOCAL BLACK
2E :30 LOCAL BLACK
2F :30 LOCAL BLACK
SEG 3 19:20:00 5:01:00 24:21:00
BREAK 3 24:21:00 2:02:00 26:23:00
3A :30 LOCAL BLACK (NO PROMOS)
3B :30 LOCAL BLACK
3C :30 LOCAL BLACK
3D :30 LOCAL BLACK
CLOSED CAPTION BY: 26:23:00 0:05:00 26:28:00
BILLBOARD 26:28:00 0:10:00 26:38:00
10
SEG 4/ WITH END CREDITS 26:38:00 1:28:00 28:06:00
PROMOTIONAL CONSIDERATIONS 28:06:00 0:20:00 28:26:00
10
10
LOGOS 28:26:00 0:04:00 28:30:00
TRT: 28:30:00

FORMATS CAN ALSO FOUND AT HTTP://www.deluxesyndication.com



WEEKLIES (1/2 HOUR) (EDUCATIONAL & INFORMATIONAL AGES 13-16)

Career Day is (E/ 13-16, Available in B ) Pets.tv:  (£/ 13-16,
HD) What do you want to do with e LR AT Available  in HD)
your life? That question is answered s celebrates the pets we
from those who know, an interview s ' love and the people

style show that takes you behind the
scenes into the daily life of successful news, pet care, pet
adults giving their career stories lo 3 health and pet lifestyles.
today’s youth. (Barter 3.5/3.5) It is produced by Lisa
Renee Ramirez, the winner of 16 local Emmy awards and
features fun and educational programming for the whole family.

who love them - pet

The Young lIcons: (E/l 13-16, (Barter 3.5/3.5)
Available in HD) It's time to see

£YOUNG ICONS what powerful and positive young The American Athlete: (E/ 13-16
people are doing today. The THE beginning  September 2010) This
Young lcons profiles the amazing Emc program features one-on-one interviews
projects of young philanthropists, with  today's hottest and most

A recognizable superstar athletes. Find
out the dreams and goals of these sport
superstars as they talk about lheir lives

and the journey they traveled to reach
their ultimate destination.  (Barter 3.5/3.5)

entrepreneurs,  athletes  and
everyday youth. These inspirational stories motivate teens,
lweens and parents too. (Barler 3.5/3.5)

WEEKLIES (1/2 HOUR

Cars.TV: A weekly magazine show featuring the best cars the automobile industry has to offer and the people whao
love them. This adrenaline pumping series showcases the collectors, the designers, the innovators, and the ultimate
car enthusiasts. Follow us around the globe as we attend the biggest car shows, the ultimate auctions, and the
exclusive private collections. (Barter 3.5/3.5)

@;{?ﬁ M/'U @/f) Beautiful Homes & Great Estates: Takes viewers inside fabulous homes and amazing estates from around

OZTH G JLoE  the world. Meet the owners, architects and decorators as they share their passion for living life at its very

best. From traditional and classic abodes to the ultimate in contemparary retreats, Beautiful Homes & Great
Estates will give your viewers a house warming that they will never forget.  (Barter 3.5/3.5)

Designers, Fashions, and Runways: Features today's hottest fashions and the designers who bring them to life.
Not only will you see the newest and hottest trends, but the inspiration to create these new designs and, ultimately,
bring them into the marketplace (Barter 3,5/3.5).

. : Every Waman: This program profiles the outstanding women who have excelled in business, education,
[i T ( Il" entertainment, politics, and sports. Hear the remarkable life stories thal have made these women the
JURALT: ALLeAL]  inspiration of so many. (Barter 3.5/3.5)

GLOBAL: Global Business People: Each episode profiles the entreprensurs, CEO's, CFO'’s, and Fortune 500 Company
LURSIRIZNS  Presidents who've achieved legendary status in the business community. These icons will share their stories of
L12Q11IE  adversity and triumphs and, in doing so; inspire the next generation of business leaders. (Barter 3.5/3.5)

Latin Lifestyles: Profiles prominent Latin men and women, from all walks of life, sharing their vision,
determination, and dreams for success. Join us for an up-close and personal look at the people, music, culture,
and style of the nation's fastest growing population. (Barter 3.5/3.5)

AT

AZ (/‘—j'vj’///.’ﬂfj

MyDestination.tv: This is your viewer's invitation to travel like a billionaire. A chance to see the private jets,
villas, spas, yachls and islands that most can only dream of. We'll traval the globe fo the finest locations and the
exotic destinations of the elite traveler. (Barter 3.5/3.5)

Urban Style: Portrays successful African-Americans from the world of entertainment, business, sports, art,
humanities and politics. These individuals, who hail from all walks of life, share their personal dreams,
goals, and challenges in their journey lowards success. (Barler 3.5/3.5)

Writer's Hot List: Features your favorite storytellers and their inspirations to write today's hottest novels. The
Writers Hot List delivers these authors as they take you through each chapler of their lives and the passion to
write. (Barter 3.5/3.5)

To watch screeners, go to hip://www.es.tv/about-us/ b'
Contact your market representative for mare information. '



GENERIC FORMAT SHEET

Career Day
IN ouT DURATION
ACT 1 {Inc. Open & Qut Bumper) 0:00:00 0:00:00 0:00:00
CC SPONSORSHIP A (1 x :30)
Commercial Break 1 0:00:00 0:00:00 0:02:.02
1A A5
1B 30
TE 15
10D GO . LOCAL
ACT 2 {Inc. In & Out Bumpers) 0:00:00 0:00:00 0:00:00
CCSPONSCRSHIP B (1 x:10)
Commercial Break 2 0:00.00 0:00:00 0:02:32
2A-ELOCAL
ACT 3 (Inc. In & Qut Bumpers) 0:00:00 0:00:00 0:00:00
CC SPONSORSHIP C (1 x:30)
Commercial Break 3 0:00:00 0:00:00 0:02:32
3A 30
3B 30
3C 30
3D 30
3E 230
BUMPER 0:00:00 0:00:00 0:00:00
BILLBOARD BED (2 x:15, 1 x :30) 0:00:00 0:00:00 0:01:00
ACT 4 (Closing & End Credits) 0:00:00 0:28:24 0:00:00
TRT: 0:28:24

CAREER DAY: EPISODE # AIR WEEK
Please FAX all affidavits of performance to: ENTERTAINMENT STUDIOS @ (310) 277-3511

We warrant that the actual broadcast information shown on this affidavit was taken from the actual program log.

Signature Station
Broadcast Time/Date: Market

If any discrepancy occurred with broadeast of show and/or commercials, explain on the reverse side.
Notarized by Rep Station

Affidavits can also be mailed to: ENTERTAINMENT STUDIOS
1925 Century Park East #1025 | Los Angeles, CA 90067

FORMATS ARE POSTED ON THE SYNDICATION WEBSITE: http://Syndication.Pathfire.com




" STEVE ROTFELD PRODUCTIONS

FCC OBJECTIVE LETTER

TO: PROGRAM DIRECTOR

FROM: CAROL BROOKS / FERN ROTFELD / MATT JAY

DATE: JUNE, 2015

RE: “WILD ABOUT ANIMALS” - FCC OBJECTIVE LETTER

“WILD ABOUT ANIMALS? is a half-hour weekly animal magazine series. The show
is hosted by the Emmy-award winning actress Mariette Hartley. Mariette has committed
herself to fighting for the rights of animals for over 20 years.

This series is produced for children 16 and under (specific target audience is 13-16).
As the producers of “WILD ABOUT ANIMALS,” it is the objective of Steve Rotfeld
Productions, Inc., to educate and inform children, specifically in the target age group,

by bringing them entertaining and interesting stories about the world’s most fascinating
animals. Each episode will consist of four (4) different stories designed to teach children
about both exotic and unique animals, as well as to educate them further about animals
they see everyday.

We provide a written synopsis of each episode for your FCC Children’s Television
Report. These write-ups will be e-mailed to your station on a quarterly basis. Also,
each episode is close-captioned and E/I inscribed throughout.

[f you need additional information, please feel free to contact us.

Sincerely,

Carol Brooks
Vice President, Syndication Sales
carol@rotfeldproductions.com or fern@rotfeldproductions.com

740 Haverford Road, Bryn Mawr, PA 19010 Phone: 610-520-0671 Fax: 610-520~0681

www,rotfeldproductions.com



-
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L STEVE ROTFELD PRODUCTIONS
“WILD ABOUT ANIMALS”

(Season XXI - 2015/2016)
GENERIC FORMAT

SHOW #: 15/16
WEEK OF:

00:00 OPENING
OPENING BILLBOARD 0:00

COMMERCIAL | 1:31
1a. NATIONAL
1b. NATIONAL
1c. NATIONAL

SEGMENT I

COMMERCIAL Il 2:01
2a. NATIONAL
2b. NATIONAL
2c. NATIONAL

FEE SPOT BUMPER 0.03
FEE SPOT (3 x: 10) 0:30
1)

SEGMENT Il

COMMERCIAL I 1:31
3a. LOCAL
3b. LOCAL
3¢. LOCAL

SEGMENT Ili

COMMERCIAL IV 2:01
4a. LOCAL
4b. LOCAL
4c. LOCAL
4d. LOCAL

FEE SPOT BUMPER 0.03
FEE SPOT (3 x: 10) 0:30
1)

SEGMENT IV

CLOSING BILLBOARD 0:00
TOTAL TIME: 28:40

* Be aware that both the optional FCC FRIENDLY TAG and the GENERIC PROMOS will be provided
as a separate Pathfire file.

740 Haverford Road, Bryn Mawr, PA 19010 Phone; 610-520-0671 Fax: 610-520-0681

www,rotfeldproductions.com



Eco Company

FCC E/I Children’s Programming Production Statement
Effective 9/7/15

Target Age Group: T13-16/ TV-G

Barter Split : 3.5/3.5

Closed Captioning:
Programs will be delivered to stations fully Closed Captioned.

FCC E/l:

- Program Producers verify that they follow guidelines as outlined by the FCC in order for
this program to be classified as an FCC Children's Television Educational/lnformational
Program for kids up to age16. Eco Company is targeted to teens ages 13-16.

- Producer will deliver the program to stations with the FCC's required E/I logo on screen
for the entire duration of the program.

Commercial Limits:

- Producer will keep total commercial time within the program to 7:00 or less, plus closed
captioning, promotional fee announcements and sponsor billboards as allowed by the
FCC.

- Producer will provide Eco Company to stations with 3:30 of barter commercial time
within the program.

FCC E/l compliant website:

- Producer warrants that www.eco-company.tv will remain in full compliance with FCC
regulations.

- Additionally, Producer will neither mention nor show onscreen any website inside the
program content of Eco Company with the exception of:

hitp://www.eco-company.tv, htto://www.redwillowfilms.com, and non-profit organizations
featured in the program dedicated to green initiatives and education.

No Host Selling:

- Producer will not use any program character, host, or the program's name to endorse
any product within the program nor during any commercial time during the program.

- Program Producer will not use any program character, host, or the program’s name to
endorse any website or web product within the program itself nor during any commercial
time within the program.

Produced and Distributed by:
Red Willow Films
Bob Anderson — Executive Producer



GENERIC HD FORMAT
2015-2016 Season (effective 9/07/15)
Revised 7/23/15

IN LENGTH ouT

/Preshow/Open/ Segment 1; 10:00 0:00:00 0:00:00 0:00:00
Commercial Break 1: 2:.00 0:00:00 2:00:00 2:00:00

National: 1:00

Local: 1:00
Segment 2: 5:30 2:00:00 0:00:00 2:01:00
Commercial Break 2: 2:30 2:00:00 2:30:00 4:30:00

Naticnal: 2:00

Local; :30
CC Fee Spot Bumper (:03) .03 iy F 4:30:00 0:03:00 4:33:00
1 x:10 Fee Spot 10 4:33:.00 0:10:00 4:43:00
Segment 3: 5:00 4:43.00 0:00:00 4:43:00
Commercial Break 3: 2:30 4:43:00 2:30:00 7:13:00

L.ocal: 2:00

National 130
Fee Spot Bumper (:03) :03 23 7:13:00 0:03:00 7.16:00
2 x:10 Fee Spots 20 7:16:00 0:20:00 7:36:00
Segment 4/End Credits/Logos: 49 7:36:00 0:00:00 7:36:00

End Break: 1:05

TOTAL COMMERCIAL TIME/BUMPERS: 7:00
TOTAL FEE, BUMPER; 0:36
TOTAL NON PROGRAM: 7:36
TOTAL PROGRAM ELEMENTS 21:19
TRT 28:55:00

*****************1\'**********************‘k***i-****_************************************ FhFhfkdkikkkdhk

AFFIDAVIT OF PERFORMANCE
STATION/MARKET AIRDATE/TIME
SIGNED NOTARY

All national spots are integrated in the show distribution. If you have any questions about the Pathfire pitch, or
you are in need of a dub, please EMAIL CHRISTY BROOME with Extreme Reach Syndication @
SyndicationClientSvcs-LAC@extremereach.com or call (323) 603-5269. This sheet will also serve as your
affidavit of performance. Please sign, date, Notarize and return to RED WILLOW FILMS, PO BOX 5218.
EL DORADO HILLS, CA 95762, FAX: (916) 790-8139 or email: hob@redwillowfilms.com




Telco Productions, Inc.

DRAGONFLY TV

“Dragonfly TV" is a weekly half-hour science television series
that meets the educational and informational objectives of
the FCC's Childrens Programming requirements for children
ages 13-16. The programs highlight children “doing” projects
with real hands-on experience and demonstrates practical
applications of mathematics and science. It introduces young
viewers to a variety of scientific disciplines and challenges
them in critical thinking and problem solving skills, while
providing valuable information to reach answers. Each
episode is engaging, entertaining and educational in
structure, allowing children to investigate science on their
own. “Dragonfly TV" is closed-captioned for the hearing
impaired and displays the “E/I” icon throughout the
broadcast.

oy .

Alex Paen
President
Telco Productions, Inc.

Telco Productions, Inc.
2730 Wilshire Boulevard, Suite 200, Santa Monica, CA 90403
Telephone (310) 828.4003 Fax (310) 828.3340 Email info@telcoproductions.com



UCLA Engineering

HENRY SAMUELI SCHOOL OF ENGINEERING AND APPLIED SCIENCE

Electrical Engineering Department Biofcenr Bidies jai
68-109 Engineering 4
Box 159410
Los Angeles, CA 90095-1394
Alex Paen 310-825-9655
President, Telco Productions, Inc. 310-206-2239 fax

2730 Wilshire Boulevard, Suite 200
Santa Monica, CA 90403

RE: Dragonfly TV

Dear Alex,

| have reviewed the series "Dragonfly TV" and | believe it's educational and informational
value meets FCC requirements for children’s programming aged 13-16 years. As a
teaching Professor of Electrical Engineering at UCLA, | consider this extraordinary
television series vital to enhancing the interest of science among our youth and applaud
those television stations that broadcast it. The series engages young viewers with
various scientific projects and provides a variety of information from multiple scientific
fields. An example of this is in episode D-105, when youngsters experiment with
designing their own model rockets, noting how various shapes, materials and engines
affect performance. Another example is in episode D-114, where kids investigate why

there are so many boulders present in white water rapids and how they affect the water's
speed and direction.

This series’ educational contribution to youngsters impresses me, and since there are

virtually no science programs on television today, “Dragonfly TV" fills a much needed
void.

SW

Bahram Jalali
Professar
Henry Samueli School of Engineering and Applied Science, UCLA



Cabhifornia Science Center

TOU St Deves Lose Njgreles, £ OOEET
Telephane 320SCTENUCE T20 00200
Pas 20T 120000

swoncahlormiso wenvieenlerone

Alex Paen

President, Telco Productions, Inc.
2730 Wilshire Boulevard, Suite 200
Santa Monica, CA 90403

RE: Dragonfly TV
Dear Alex,

I believe the television series “Dragonfly TV” meets the FCC’s educational and
informational requirements for children’s programming aged 13-16 years. The series is a
wonderful example of how television can extend the science knowledge of young
viewers, The various scientific experiments and investigations featured on the shows
enable young people to gain an appreciation for science in a unique and entertaining way.
“Dragonfly TV not only promotes interest in the various science fields, but also allows
young viewers to think critically about different problems and search for solutions. For
example, in episode D-109. kids investigate cco-systems and how changes in the
environment affect salmon populations. In episode D-103, youngsters invent a “wobble
meter” to investigate balance. learning how and why a pole can help a tight rope walker
keep from falling.

I ' wholeheartedly endorse this series and feel the educational and informational value
more than meets the standards set forth by the FCC.

Sincerely,

£

i e -

-

Diane C. Perlov, Ph.D.
Senior Vice President, Exhibits
California Science Center

S i
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Generic Rundown

RUNDOWN

Show Open/Segment One 0:00
*Commercial Break One

National 2:30
Segment Two 0:00
*Commercial Break Two

National 1:00
Local 1:00
Segment Three 0:00
*Commercial Break Three

Local 1230
Closed Caption Bumper 0:.03
Closed Caption Sponsor 0:30
Local 1:00
Segment Four/Close 0:00
Next Week's Promo 0:30
Fee Plugs 0:30
Credits/Logos 0:00
Total Running Time 28:30

TELCO PRODUCTIONS, INC.
2730 WILSHIRE BOULEVARD, SUITE 200, SANTA MONICA, CA 90403 USA
TELEPHONE 310-828-4003 FAX 310-828-3340
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3 NORTHERN ARIZONA
UNIVERSITY
College of Education

828-523-5342

Northern Arizona University
928-523-9284 fax

Educational Specialties
PO Box B774

Flagstaff, AZ 86011-5774 coe.nau:adu

Septensber 22, 2016

To Whem It May Concern:

After a comprehensive review of the Kenya episode of Elizabeth Stanton’s GREAT BIG WORLD
and the accompanying educational packet (which-includes lesson plans; show descriptions, a
teaching guide, and educationat corponets); F can recommetid this program as educationat and
tnformative for ehildren F3-16. years of age, winle alse entertaining the enfire famity. The
production is a guality program which will appeal to young teens by focusing on global, social,

educational, and wellness issues.

Elizabeth Stanton’s GREAT BIG WORLD complies with the FCC Childsen’s Television Rules-as
it presents aadiences wifhrin-depth and thoughtful fnterviews mvelving FElizabeth’s travel

- buddies and friends they micet along the way. Elizabeth and Hiends volamteer ix areas of special
need, from.feeding the hingry in the slims-of Kenya to helping Vietnamese children with

hearing impairments by fitting thém with hearing #ids. This selfless bichavior is a touching lesson

for viewers that highlights social consciousness as well as the challenges faced by others around

the world.

This state-of-the-ast programt consists of educational topies which include geography, social
dynamics, international cultures, customs, arts and entertainment, coordinated with. insightful
remarles. As a professional edueator with experience teaching students of this age group, I
believe that Elizabeth Stanfons GREAT BIG WORLD most assuredly qualifies as both
educational and informational for teenagers 13 to 16 years of age.

Patricia F. Peterson, Ph.D.
Professor, Educational Specialties

We develop educationzl leaders who cisete tomotrow’'s opportunitles,



Patricia J. Peterson Bio

Dr. Patricia Peterson is.a Professor of Special Education and Bilingual/Multicultural
" Education in the College of Education at Northern Arizona University. Her focus is on

‘research and personnel preparatio'n of special educators and elementary education

4% teachers who can effectively serve culturally and linguistically diverse students with

" disabilities. v

She received her Ph.D. in Special .Education with a minor in Bilingual/Bicultural

-‘;Education from the University.of Florida. Her Masters Degree is from Rockford College

N in Rockford, [llinois in L'eeirnin_g Disabilities. Her Bachelors of Arts Degree is also from
- Rockford College with a dual major in Child Development and Spanish. She has been

working in the field of bilingual spebial education for the past 35 years. Dr. Peterson is

Ibilingual'in Spanis‘“hran.dl Englisﬁ and has worked as an English as a Second Language
teacher in Madrid, Spain. In her public school teaching in the U.S.,'she has worked as
" both a bilingual teacher (Kindergarten to 5th grade), and bilingual special education

teacher (Kindergarten to 8th grade) in lllinois school districts where she taught primarily

* Hispanic children.

o

br. Peterson has also worked as a Program Coordinator in BilinguaI-Special Education
E _‘ét Bilihgual Resource Centers and National Origin Desegregation Assistance Centers.

" She has coordinated and directed bilingual special education teacher training projects

: L : 2 e
and has provided technical assistance and training in this field to school districts and



;,.'_ State Education Agencies in 25 states. Dr. Peterson has also been actively working on
““national and regiéna] efforts to improve services for Culturally and Linguistically Diverse
. | Exceptional (CLDE) students through the Council for Exceptional Children (CEC) and

£ the National Association for Bilinguai Education (NABE). She co-chaired the first CEC

;il@ ,' National Conference on The Bilingual Exceptional Child in New Orleans, Louisiana. She

L also organized and directed the !nstitute on Non- biased Assessment at the National
NABE Conference in Chrcago For the past 19 years at Northern Arizona University, she
s has developed and 1mplemented teacher preparation programs and doctoral programs

. with a focus on the educat:on of CLDE students in Arizona and Southwest.

Dr. Peterson has been the Diréc:tor of ten federally funded rural personnel preparation

| programs at the bachelors masters and doctoral levels in spec:al education and
elementary education on the Navajo Reservation and in the southwestem United
S‘cates. She presents at many national and international conferences and publishes in

g _professional jourﬁals primarily on the topic of educational methods and materials for

* culturally and Iingu%stiéél!y diverse elementary education and special education

¥

i students:



ELIZABETH STANTON'S

GREAT BIG WORLD
GENERIC FORMAT
2013-2014 season

SEGMENT #1

Commercial Break 1
1A NATIONAL
1B NATIONAL
1C NATIONAL
1D NATIONAL
1E LOCAL BLACK
SEGMENT #2

Commercial Break 2
2A NATIONAL
2B NATIONAL
2C-E LOCAL BLACK
SEGMENT # 3

Commercial Break 3
3A NATIONAL
3B-D LOCAL BLACK
SEGMENT #4

TOTAL COMMERCIAL TIME
TOTAL RUNNING TIME

TOTAL BREAK 1

TOTAL BREAK 2

TOTAL BREAK 3

Length

0:00:30
0:00:30
0:00:30
0:00:30
0:00:32
0:02:32

0:00:30
0:00:30
0:01:32
0:02:32

0:00:30
0:01:32
0:02:02

0:07:06
0:28:30

FORMATS ARE POSTED ON THE DELUXE SYNDICATION WEBSITE.

TO VISIT, PLEASE ENTER THE ADDRESS BELOW AS WRITTEN:

WWW DELUXESYNDICATION.COM

PLEASE FAX BACK TO: Dominic Riccitello/ ATI 310-579-8471

AFFIDAVIT OF PERFORMANCE

STATION CALL LETTERS

ADDRESS

9/24/20132:53 PM

We warrant that the above program with the listed commercials for ASSOCIATED TELEVISION INTERNATIONAL aired in our facility on:

DATE: TIME:

NOTARY BY:

If any discrepancies have occurred, please document

STATION REP:




LITTON Entertainment
884 Allbritton Blvd

Suite 201

Mount Pleasant, SC 29464
843/883-5060

FAX 843/883-9957

RE : PROGRAM CONTENT

To Whom It May Concern:

The purpose of this letter is to provide television stations with certified documentation
that the producers of the Jack Hanna's Animal Adventures series design the program to
educate and inform children 13 to 16 years of age.

VideoTours, Inc. is the producer of the Jack Hanna's Animal Adventures series.

Jack Hanna's Animal Adventures is a half — hour live action television program designed
to meet the educational and informational needs of children.

In each episode the cameras follow Jack as he spends time with nature's creatures across
the continents. Jack talks with people that are knowledgeable about each animal and
habitat, teaching as he goes. Each episode is designed to reveal to children the world
around them in a way that presents positive role models and pro-social values within an
environmentally responsible universe.

In order for parents, children, and listing services to clearly identify the program as one
that fulfills the FCC description of a program that meets kids' educational television
needs, the beginning of each program includes a 15 second video billbeard with the
recommended rating TV-G E/I

7 R. Mehijson
Executive Producer




OPENING CREDITS
SEGMENT 1
BREAK 1

1A

1B

1C

1D

SEGMENT 2
BREAK 2
2A

28

2C

20D

2E

SEGMENT 3
BREAK 3
3A

3B

3C

3D

3E

SEGMENT 4
3X :10 Fees Spot

Jack Hanna's Animal Adventures

Generic Format 2015-2016

:30 NATIONAL
30 NATIONAL
:30 NATIONAL
:30 NATIONAL

:30 NATIONAL
30 NATIONAL
30 LOCAL
:30 LOCAL
:30 LOCAL

:30 LOCAL
:30 LOCAL
:30 LOCAL
:30 NATIONAL
:30 NATIONAL

Segment 5 Includes(See Below)
NEA Logo / End Credits / VideoTours Logo

Total Running Time

IN
0:00:00
6:49:00

8:51:00
14:10:00

16:42:00
21:49:00

24:21:00

LENGTH
6:49:00
2:02:00

5:19:00
2:32:00

5:07:00
2:32:00

3:38:00

TRT=

ouT
6:49:00
8:51:00
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CHILDREN'S PROGRAMMING COMMERCIAL LIMIT COMPLIANCE
DISCREPANCY REPORT

CHILDREN'S PROGRAMMING COMPLIANCE

I, Scott Denney, in my capacity a Deerfield Media employee for WSTR-64.2 GetTV,
Cincinnati, OH, hereby certify that for the period from Qctober 1, 2015 to December 3,
2015;

1. I am familiar with the commercial limits imposed by Section 73.760 of the FCC's rules
{no more than 12 minutes per hour of commercial material may be broadcast during
children's programming* during the week, and no more than 10 ¥z minutes per hour
on the weekends);

* *Children’s programming’ when used here means programming originally produced
and broadcast primarily for the audience of children 12 years old and under.

* Al *Children’s programming’ airing on WSTR has a larget age of 13-16 and
commercial limits do not apply to these programs.

0{@:}

Sherfature”

January 6, 2016
Date




CHILDREN'S PROGRAMMING COMMERCIAL LIMIT COMPLIANCE
DISCREPANCY REPORT

CHILDREN'S PROGRAMMING COMPLIANCE

1, Scott Denney, in my capacity a Deeifield Media employee for WSTR-64.4 GetTV,
Cincinnati, OH, hereby certify that for the period from December 4, 2015 to December
31, 2015:

1. Tam familiar with the commercial limits imposed by Section 73.760 of the FCC's rules
(no more than 12 minutes per hour of commercial material may be broadcast during
children’s programming* during the week, and no more than 10 Y2 minutes per hour
on the weekends);

* *Children’s programming” when used here means programming originally produced
and broadcast primarily for the audience of children 12 years old and under,

* All ‘Children’s programming’ airing on WSTR has a target age of 13-16 and
commercial limits do not apply to these programs.

SIf mﬂmg l

January 6, 2016
Date




TV

Children’s Programming Certification

2015 Fourth Quarter

This is to certify that getTV, operated by CPE US Networks Il Inc., during the above referenced calendar
quarter, did not air any programs that were originally produced and broadcast primarily for an audience of
children 12 years old and under. All e/I programming aired by getTV targets the 13-16 year old age range.

These programs include:
Real Life 101

Nature Adventures with Terri and Todd
Aqua Kids Adventures

The certification pertains to the immediately preceding calendar quarter (October 1, 2015 — December 31,
2015).

Executed this _4th dayof _January , 2016.

CPE US Networks Il Inc.

//m
e %’///Z/ .

Andrew J. Kaplan
President

lanuary 4, 2016 getTv




OALIFOHNIA ALL PURPOSE ACKNOWLEDGMENT

State of California

County of (st 5@”6\/2:/?{3
on oAl “4'!97-0“0 before me, \‘FQD'\ T \\4{ OOLE, A (}flaﬁu Pf/df)ll('

Déile Here Inserl Name and Tnl\e of the Officer

personally appeared L\WKMLL) ;]— 3(456»0 AA

Ndme(s) of Signer(s)

who proved to me on the basis of satisfactory evidence to
be the person(y) whose name(y) is/ax subscribed to the
within instrument and acknowledged to me that

TROI T MOORE he/ske/they executed the same in his/het/ixelr authorized
Commissign # 1939550 : capacityfigg), and that by his/hat/thelrsi gnature/&g} on the
Notary Public - California %2 instrument the personfsf, or the entity upon” behalf of
Los Angelas County z which the person{s} acted, executed the instrument.
Comm. Expires Dac 6, 2016

I certify under PENALTY OF PERJURY under the laws
of the State of California that the foregoing paragraph is
true and correct.

WITNESS my hand and official seal.

Signature g{ (//CW

Place Notary Seal Above S!gnature of Nolary Public

OPTIONAL

Though the infarmation below is not required by law, it may prove valuable to persons relying on the document
and could prevent fraudulent removal and reattachment of this form to another document.

Description of Attached Document

Title or Type of Document:

Document Date: Number of Pages:

Signer(s) Other Than Named Above:

Capacity(ies) Claimed by Signer(s)

Signer's Name: Signer's Name:

[0 Individual O Individual

[0 Corporate Officer — Title(s): !] Corporate Officer — Title(s):

D Partner - [J Limited O General ] Partner — [ Limited 0 General RlGl-rrTHUMBPmm_'_
[l Attorney in Fact sl EI Attorney in Fact 'OF SIGNER =55
] Trustea Top of thumb here O Trustee Tep of thumb here
[0 Guardian or Conservator [J Guardian or Conservator

[0 Other; [0 Other:

Signer Is Representing: __ Signer Is Representing:

- Segeryes 3 < : > .
@2007 Nduonal Nolary Assomanon- 9'150 De Soto Aave., PO. Elox 2402 -Chatsv.mlh CA 9 313-2402 » v, Nallnnalh.alarymg llem #5807 Reordnr Call Toll-Free 1-800-876- ES”T




getTV E/l Programming
Series Synopses

Aqua Kids Adventures

Aqua Kids motivates young people to take an active role in preserving aquatic environments and
wildlife, by showing how other kids just like them can do the same. Whether it’s saving sea turtles or
participating in a beach cleanup, the Aqua Kids demonstrate the real and lasting contribution children
can make in protecting the future of their community and the world.

Nature Adventures with Terri and Todd

Nature Adventures with Terri and Todd is an educational and entertaining series created to showcase
the beauty and wonder of the great outdoors! Episodes focus on the environment of North/Central
portion of the United States. Hosts discuss the wildlife and flora indigenous to each particular location
and communicate the diversity that can be found even in this specific geographic region. Additionally,
the show educates on conservation efforts meant to preserve the rich ecosystems. Each season
contains 13 fun, education-packed episodes accompanied by educational video modules and resources.

Real Life 101

Real Life 101 introduces you to real people doing real jobs. From doctors, lawyers and veterinarians to
Career counselors, drug counselors, Lipizzaner stallion trainers and special effects wizards, Real Life 101
takes you “on the job” so you can see for yourself why these professionals love what they do. Learn
about jobs you might not know even existed! Join hosts every week as they explore new professions in
the exciting world of work. It's half-hour of thought-provoking, eye-opening fun and entertainment!



Aqua Kids Adventures

FCC E/I Children’s Programming Compliance Statement

2002-2009 Series
Kids 8-12 with no more than 5 minutes of commercial time.

2010 Forward
Kids 13-16 with no more than 7 minutes of commercial time.

Closed Captioning:
Programs will be delivered fully Closed Captioned.

FCC E/l:
* Adventure Productions verifies that they follow guidelines as outlined by the FCC in order for this program to be
classified as an FCC Children’s Television Educational/Informational Program for kids primarily up to age 16.

* Adventure Productions will deliver programs with the FCC's required E/l logo on screen for the entire duration of the
program (not necessary during commercial time.)

Commercial Limits:
* Adventure Productions will keep total commercial time within the program to 5:00 minutes or less for the
2002-2009 series and 7:00 minutes or less for the 2010 and future series.

FCC E/l compliant website:
* Adventure Productions warrants that Aqua Kids Adventures is in full compliance with FCC regulations.

* Adventure Productions agrees to maintain the website http:/aguakids.tv/ in a manner in compliance with the
FCC Kids E/I guidelines.

No Host Selling:
* Adventure Productions will not use any program character, host, or the program's name to endorse any product within
the program nor during any commercial time during the program.

* Adventure Productions will not use any program character, host, or the program's name to endorse any website or web
product within the program itself nor during any commercial time within the program.

Produced by: Distributed by:

Adventure Productions Showplace Television Syndication

George Stover — Producer Hal Pontious - President

7718 Belair Read, Suite 2, Baltimore, MD 21236 3023 N. Clark St. #890, Chicago, IL 60657
410-663-5093 Fax: 410-663-3930 773-935-1572 Fax: 206-984-4179
george@aquakids.tv halp@showplaceonline.com

www.aquakids.tv www.showplaceonline.com
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Nature Adventures
FCC E/l Children’s Programming Production Statement
Effective 9/1/2013 for the 2013-2014 Season

Age group: 13-16 / TV-G

Closed Captioning:
Programs will be delivered to stations fully Closed Captioned.

FCC E/l:

* Program Producers verify that they follow guidelines as outlined by the FCC in order for this program to be
classified as an FCC Children’s Television Educational/Informational Program for kids primarily up to age 16. The
show is targeted to children ages 13-16 for the 2013-2014 season.

* Program Producers will deliver program to station with the FCC'’s required E/l logo on screen for the

entire duration of the program (not necessary during commercial time.)

Commercial Limits:

* Program Producers will keep total commercial time within the program to 7:00 or less.

FCC E/l compliant website:

* Program Producers warrants that Nature Adventures is in full compliance with FCC regulations.

* Additionally, Program Producers will neither mention nor show onscreen any commercial websitz inside
the program content of Nature Adventures Program Producers agrees to give stations 5 days notice prior
to adding any ads. logos or potentially commercial material to the website in order for stations to review
material.

No Host Selling:
* Program Producers will not use any program character, host, or the program's name to endorse any
product within the program nor during any commercial time during the program.

Produced by:
Todd Magnuson
Nature Adventures

Distributed by:

The Television Syndication Company, Inc.
Cassie Yde-President

520 Sabal Lake Drive, Suite 108
Longwood, FL 32778

Ph: 407-788-6407 Fax: 407-788-4397
cassie@tvsco.com

www.tvsco.com




Real Life 101
FCC E/I Children’s Programming Production Statement
Effective 9/3/2012 for the 2012-2013 Season
20 episodes x 30 minutes / 32 repeat broadcasts
Age group: 13-16 / TV-G
Barter Split : 3.5/3.5

Closed Captioning:
Programs will be delivered to stations fully Closed Captioned.

FCC E/l:

* Program Producers verify that they follow guidelines as outlined by the FCC in order for this program to be
classified as an FCC Children’s Television Educational/Informational Program for kids primarily up to age 16. The
show is targeted to children ages 13-16 for the 2012-2013 season.

* Program Producers will deliver program to station with the FCC's required E/l logo on screen for the entire
duration of the program (not necessary during commercial time.)

Commercial Limits:
* Program Producers will keep total commercial time within the program to 7:00 or less.

* Program Producers will provide Real Life 101 to stations with no more than 3:30 of barter commercial time.

FCC E/l compliant website:
* Program Producers warrants that Real Life 101 is in full compliance with FCC regulations.

* Additionally, Program Producers will neither mention nor show onscreen any commercial website inside the
program content of Real Life 101 with the exception of the series website http://www.rl101.com

* Program Producers agree to maintain the website http://www.rl101.com in a manner in compliance with the
FCC Kids E/I guidelines. Program Producers agrees to give stations 5 days notice prior to adding any ads, logos
or potentially commercial material to the website in order for stations to review material.

No Host Selling:
* Program Producers will not use any program character, host, or the program's name to endorse any product
within the program nor during any commercial time during the program.

Produced by:

The Television Syndication Company, Inc.
Cassie Yde — Executive producer

520 Sabal Lake Drive, Suite 108
Longwood, FL 32779

Ph: 407-788-6407 Fax: 407-788-4397
cassie@tvsco.com

www.tvsco.com

Distributed by:

The Television Syndication Company, Inc.
Cassie Yde-President

520 Sabal Lake Drive, Suite 108
Longwood, FL 32779

Ph: 407-788-6407 Fax: 407-788-4397
cassie@tvsco.com

www.tvsco.com




CHILDREN'S PROGRAMMING COMMERCIAL LIMIT COMPLIANCE
DISCREPANCY REPORT

CHILDREN'S PROGRAMMING COMPLIANCE

I, Scott Denney, in my capacity a Deerfield Media employee for WSTR-64.3 Comet TV,
Cincinnati, OH, hereby certify that for the period from Octaber 31, 2015 to December 31,
2015:

1. I am familiar with the commercial limits imposad by Section 73.760 of the FCC's rules
{no more than 12 minutes per hour of commercial material may be broadcast during
children’s programming®* during the week, and no more than 10 Y2 minutes per hour
on the weekends);

*Children’s programming’ when used here means programming originally produced
and broadcast primarily for the audience of children 12 years cld and under.

* All 'Children’s programming’ airing on WSTR has a target age of 13-16 and
commercial limits do not apply to these programs.




Antenna TV Network
Children's TV Commercial Compliance Certification
4thQ 2015

Antenna TV certifies that during the Fourth Quarter of 2015, all programs on Antenna TV produced and
broadcast for children ages 12 and under were formatted for not more than 10.5 minutes per hour of
commercial time, the limit for weekend telecasts. The programs were:

There were no programs designed for children twelve years old and younger scheduled
for broadcast during this period.

There was no commercial time available for Antenna TV affiliates in or between these programs. Thus,
the programs were formatted in compliance with the Children’s Television Act of 1990 and applicable
Federal Communications Commission rules. In addition, the programs as delivered are in compliance
with Sections 73.670(a) through(d) of the Commission’s Rules, including restrictions on host selling and
displays (if any) of website addresses.

Sincerely,

Tom Boyd
Programming Manager



ANTENNA
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Antenna TV Network
Children's E/l Programming
4thQ 2015

Below find show information pertaining to the E/I (Educational and Informational) qualifying programs airing in 4th Quarter
2015 and 1st Quarter 2016 on Antenna TV, for your 4th Quarter 2015 FCC 398. All times are Eastern.

QUESTION #10

Title of Program: Animal Atlas

Origination: Network

Days / Times Program Regularly Scheduled: Saturday 9-9:30 and 11:30a-12p

Total Times Aired at Regularly Scheduled Time: 26

Number of Pre-emptions: 0

Length of Program: 30 minutes

Age of Target Child Audience: From 13 years to 16 years

E/l Symbol Used As Required: Yes

Describe the educational and informational objective of the program and how it meets the definition of Core
Programming: “Animal Atlas” is an entertaining and educational half-hour wildlife program shot

exclusively in High Definition. The show introduces young viewers to every kind of animal imaginable, from the familiar to
the astounding, including apes and giant lizards, sharks and tigers, and all other animals from the Americas, Africa, Asia,
Australia, and everywhere in between. Animal Atlas promotes a better understanding of how various animal species live
and what they need to survive. Each episode stands alone as an entertaining look into the world of animals- whether
visiting a particular group of animals, such as big cats, or meeting the animals of an entire continent. Through Animal
Atlas, viewers discover the variety of places that animals live, how they find food, and how they play. The show also looks
at how family units operate, from a community of thousands of prairie dogs, to a pride of lions, to a school of fish. Certain
episodes also explore animal features such as diet, locomotion, adaptation, and how animals take care of their young.
Along the way, Animal Atlas educates young viewers about endangered species and provides information on how to
support wildlife conservation. For a population of young viewers attuned to the importance of going "green," Animal Atlas
is not only entertaining, it is culturally relevant and important. Animal Atlas offers an incredible and wildly entertaining
adventure through the animal world. Learning about animals has never been mare fun! Just spin the globe. Anywhere,
everywhere animals live, you'll find Animal Atlas.

Does the Licensee identify the program by displaying throughout the program the symbol E/I?: Yes
Title of Program: The Coolest Places on Earth

Origination: Network

Days / Times Program Regularly Scheduled: Saturday 10-10:30a

Total Times Aired at Regularly Scheduled Time: 13

Number of Pre-emptions: 0

Length of Program: 30 minutes

Age of Target Child Audience: From 13 years to 16 years

E/l Symbol Used As Required: Yes

Describe the educational and informational objective of the program and how it meets the definition of Core
Programming: “The Coolest Places on Earth” is an educational and informative half-hour, E/I program

that takes young viewers on a journey of discovery to the most astonishing places on the planet - cities, festivals,
landmarks and jaw-dropping works of nature - exploring each location's history and culture. Each episode showcases
three specific locations and delivers fast-paced, engaging information that's a perfect match for the 21st century leamner.
The series is packed with facts about history, geography, and culture. The goal of the series is to provide young viewers

Page 1 of 4



with the inspiration and information to better understand and appreciate the culturally and geographically diverse world

around them.

Does the Licensee identify the program by displaying throughout the program the symbol E/l?: Yes

Title of Program:

Family Style with Chef Jeff

Origination: Network

Days f Times Program Regularly Scheduled: Saturday 11-11:30a

Total Times Aired at Regularly Scheduled Time: 13

Number of Pre-emptions: 0

Length of Program: 30 minutes

Age of Target Child Audience: From 13 years to 16 years
E/l Symbol Used As Required: Yes

Describe the educational and informational objective of the program and how it meets the definition of Core
Programming: “Family Style with Chef Jeff" is an educational and informative half-hour, E/| series that
teaches viewers how making the right choices in the kitchen can lead to life-changing experiences for the entire family.
Each episode features interesting and valuable health and nutrition information as viewers also learn how to cook
healthier versions of some of our favorite dishes. Family Style uses unique structural components to help young viewers
retain and reflect on important and current health-related information. The series also features nutrition quizzes, health
tips, and Chef Jeff's own positive reinforcement. The goal of the series is to help young viewers make well informed
choices about their eating habits, nutrition, and health.

Does the Licensee identify the program by displaying throughout the program the symbol E/l?: Yes
Title of Program: On the Spot

Origination: Network

Days / Times Program Regularly Scheduled: Saturday 12-12:30p

Total Times Aired at Regularly Scheduled Time: 13

Number of Pre-emptions: 0

Length of Program: 30 minutes

Age of Target Child Audience: From 13 years to 16 years

E/l Symbol Used As Required: Yes

Describe the educational and informational objective of the program and how it meets the definition of Core
Programming: "On The Spot” uses an entertaining on-the-street format to test how well young people
know the information contained in the Common Core State Standards Initiative, an attempt to set a national curriculum to
bridge the standards gap between states. Then, On the Spot explains the answer to each question. On the Spot
challenges viewers to recall middle and high school knowledge about history, science, math, English, second languages,
health, gecgraphy, art, music, and technology, and then teaches them the answer.

Does the Licensee identify the program by displaying throughout the program the symbol E/I?: Yes

Title of Program: Safari Tracks

Origination: Network
Days / Times Program Regularly Scheduled: Saturday 9:30-10a and 12:30-1p
Total Times Aired at Regularly Scheduled Time: 26

Length of Program: 30 minutes

Age of Target Child Audience: From 13 years to 16 years

E/l Symbol Used As Required: Yes

Describe the educational and informational objective of the program and how it meets the definition of Core
Programming: "Safari Tracks” is an educational and informative half-hour, E/I program that takes
viewers on an African safari — focusing on African wildlife and the magnificent and mysterious world of these animals, all
in their natural habitat. Follow Ushaka as we explore the African continent, from the brush lands of the African Savanna to
the great Okavango delta... and beyond! The series strives to present a wide variety of information in a number of

interactive and poignant sequences to make knowledge of the animal kingdom both simpler and easier to remember.

Does the Licensee identify the program by displaying throughout the program the symbol E/l?: Yes
Title of Program: State to State

Origination: Network

Days / Times Program Regularly Scheduled: Saturday 10:30-11a

Total Times Aired at Regularly Scheduled Time: 13

Number of Pre-emptions: 0

Length of Program: 30 minutes

Age of Target Child Audience:

From 13 years to 16 years
Page 2 of 4



E/l Symbol Used As Required: Yes

Describe the educational and informational objective of the program and how it meets the definition of Core
Programming: “State to State” is an educational and informative half-hour, E/l program that takes you to
every corner of America. Experience the hectic dazzle of the Big Apple, the rawhide spirit of Wyoming, the revival of St.
Louis, the innovation of Silicon Valley, the music of New Orleans and Austin, the glitz of Vegas, and the history of
Hollywood. From the highest peaks...to the biggest events...and the hidden gems. The series is packed with facts about
history, geography, and culture. The goal of the series is to provide young viewers with the inspiration and information to
better understand and appreciate the culturally and geographically diverse world around them.

Does the Licensee identify the program by displaying throughout the program the symbol E/l?: Yes
QUESTION #14

Title of Program: Animal Atlas

Origination: Network

Days / Times Program Regularly Scheduled: Saturday 9-9:30 and 11:30a-12p

Total Times to be Aired: 26

Length of Program: 30 minutes

Age of Target Child Audience: From 13 years to 16 years

Describe the educational and informational objective of the program and how it meets the definition of Core
Programming: “Animal Atlas” is an entertaining and educational half-hour wildlife program shot

exclusively in High Definition. The show introduces young viewers to every kind of animal imaginable, from the familiar to
the astounding, including apes and giant lizards, sharks and tigers, and all other animals from the Americas, Africa, Asia,
Australia, and everywhere in between. Animal Atlas promotes a better understanding of how various animal species live
and what they need to survive. Each episode stands alone as an entertaining look into the world of animals- whether
visiting a particular group of animals, such as big cats, or meeting the animals of an entire continent. Through Animal
Atlas, viewers discover the variety of places that animals live, how they find food, and how they play. The show also looks
at how family units operate, from a community of thousands of prairie dogs, to a pride of lions, to a school of fish. Certain
episodes also explore animal features such as diet, locomotion, adaptation, and how animals take care of their young.
Along the way, Animal Atlas educates young viewers about endangered species and provides information on how to
support wildlife conservation. For a population of young viewers attuned to the importance of going "green," Animal Atlas
is not only entertaining, it is culturally relevant and important. Animal Atlas offers an incredible and wildly entertaining
adventure through the animal world. Learning about animals has never been more fun! Just spin the globe. Anywhere,
everywhere animals live, you'll find Animal Atlas.

Title of Program: The Coolest Places on Earth

Origination: Network

Days / Times Program Regularly Scheduled: Saturday 10-10:30a

Total Times to be Aired: 13

Length of Program: 30 minutes

Age of Target Child Audience: From 13 years to 16 years

Describe the educational and informational objective of the program and how it meets the definition of Core
Programming: “The Coolest Places on Earth” is an educational and informative half-hour, E/l program

that takes young viewers on a journey of discovery to the most astonishing places on the planet - cities, festivals,
landmarks and jaw-dropping works of nature - exploring each location's history and culture. Each episode showcases
three specific locations and delivers fast-paced, engaging information that's a perfect match for the 21st century learner.
The series is packed with facts about history, geography, and culture. The goal of the series is to provide young viewers
with the inspiration and information to better understand and appreciate the culturally and geographically diverse world
around them.

Title of Program: Family Style with Chef Jeff

Origination: Network

Days / Times Program Regularly Scheduled: Saturday 11-11:30a

Total Times to be Aired: 13

Length of Program: 30 minutes

Age of Target Child Audience: From 13 years to 16 years

Describe the educational and informational objective of the program and how it meets the definition of Core
Programming: “Family Style with Chef Jeff’ is an educational and informative half-hour, E/l series that

teaches viewers how making the right choices in the kitchen can lead to life-changing experiences for the entire family.
Each episode features interesting and valuable health and nutrition information as viewers also learn how to cock
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healthier versions of some of our favorite dishes. Family Style uses unique structural components to help young viewers
retain and reflect on important and current health-related information. The series also features nutrition quizzes, health
tips, and Chef Jeff's own positive reinforcement. The goal of the series is to help young viewers make well informed
choices about their eating habits, nutrition, and health.

Title of Program: On the Spot

Origination: Network

Days / Times Program Regularly Scheduled: Saturday 12-12:30p

Total Times to be Aired: 13

Length of Program: 30 minutes

Age of Target Child Audience: From 13 years to 16 years

Describe the educational and informational objective of the program and how it meets the definition of Core
Programming: "On The Spot” uses an entertaining on-the-street format to test how well young people

know the information contained in the Common Core State Standards Initiative, an attempt to set a national curriculum to
bridge the standards gap between states. Then, On the Spot explains the answer to each question. On the Spot
challenges viewers to recall middle and high school knowledge about history, science, math, English, second languages,
health, geography, art, music, and technology, and then teaches them the answer.

Title of Program: Safari Tracks

Origination: Network

Days / Times Program Regularly Scheduled: Saturday 9:30-10a and 12:30-1p

Total Times to be Aired: 26

Length of Program: 30 minutes

Age of Target Child Audience: From 13 years to 16 years

Describe the educational and informational objective of the program and how it meets the definition of Core
Programming: “Safari Tracks” is an educational and informative half-hour, E/l program that takes

viewers on an African safari — focusing on African wildlife and the magnificent and mysterious world of these animals, all
in their natural habitat. Follow Ushaka as we explore the African continent, from the brush lands of the African Savanna to
the great Okavango delta... and beyond! The series strives to present a wide variety of information in a number of
interactive and poignant sequences to make knowledge of the animal kingdom both simpler and easier to remember.

Title of Program: State to State

Origination: Network

Days / Times Program Regularly Scheduled: Saturday 10:30-11a

Total Times to be Aired: 13

Length of Program: 30 minutes

Age of Target Child Audience: From 13 years to 16 years

Describe the educational and informational objective of the program and how it meets the definition of Core
Programming: “State to State” is an educational and informative half-hour, E/l program that takes you to

every corner of America. Experience the hectic dazzle of the Big Apple, the rawhide spirit of Wyoming, the revival of St.
Louis, the innovation of Silicon Valley, the music of New Orleans and Austin, the glitz of Vegas, and the history of
Hollywood. From the highest peaks...to the biggest events...and the hidden gems. The series is packed with facts about
history, geography, and culture. The goal of the series is to provide young viewers with the inspiration and information to
better understand and appreciate the culturally and geographically diverse world around them.

Sincerely,

Tom Boyd
Programming Manager
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CHILDREN'S PROGRAMMING COMMERCIAL LIMIT COMPLIANCE
DISCREPANCY REPORT

CHILDREN'S PROGRAMMING COMPLIANCE

I, Scott Denney, in my capacity a Deerfield Media employee for WSTR-64.2 Antenna TV,
Cincinnati, OH, hereby certify that for the period from December 4, 2015 to December
31,.2015:

1. I am familiar with the commercial limits imposed by Section 73.760 of the FCC's rules
(no more than 12 minutes per hour of commercial material may be broadcast during
children’s programming* during the week, and no more than 10 2 minutes per hour
on the weekends);

*'Children’s programming’ when used here means programming originally produced
and broadcast primarily for the audience of children 12 years old and under.

* All *Children’s programming’ airing on WSTR has a target age of 13-16 and
commercial limits do not apply to these programs.

K)@%.l
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January 6, 2016
Date




2015 -2016 Children’s

Programming Line-up

All programs are E/I

ATURDAY/SUNDAY

S Esh

3 WIDE LIFE (E/1 13-16)

8:00 AM
8:30 AM 3 WIDE LIFE (E/1 13-16) 8:30 AM
9:00 AM ORIGINS (E/I 13-16) 9:00 AM
9:30 AM ORIGINS (E/I 13-16) 9:30 AM




3 Wide Life
FCC E/l Children’s Programming Production Statement
25 episodes x 30 minutes
Age group: K13-16/ TV-G

Closed Captioning:
Programs will be delivered fully Closed Captioned.

FCCEIl

* Program Producer verifies that they follow guidelines as outlined by the FCC in order for this program to be
classified as an FCC Children’s Television Educational/Informational Program for kids primarily up to age 16. The
show is targeted to children ages 13-16.

* Program Producer will deliver program to station with the FCC’s required E/I logo on screen for the entire
duration of the program (not necessary during commercial time.)

FCC E/l compliant website:

* Program Producer agrees to maintain the website in a manner in compliance with the FCC Kids E/I guidelines.

FCC E/l compliant content (ages 13-16):

* 3 Wide Life meets the educational and information needs of children 13 years and older by providing the
audience with the opportunity to learn about the inner workings including the challenges met and lessons learned
while competing in motor sports. This program looks at current NASCAR teams, crew members, business
personnel and drivers who share their experiences, advice, and stories, educating teens and providing an in-
depth look at the hard work and dedication it tapes to achieve their goals.



ORIGINS
FCC E/l Children’s Programming Production Statement
18 episodes x 30 minutes
Age group: K13-16/ TV-G

Closed Captioning:
Programs will be delivered fully Closed Captioned.

FCC E/l:

* Program Producer verifies that they follow guidelines as outlined by the FCC in order for this program to be
classified as an FCC Children’s Television Educational/Informational Program for kids primarily up to age 16. The
show is targeted to children ages 13-16.

* Program Producer will deliver program to station with the FCC’s required E/I logo on screen for the entire
duration of the program (not necessary during commercial time.)

FCC E/l compliant website:

* Program Producer agrees to maintain the website in a manner in compliance with the FCC Kids E/I guidelines.

FCC E/l compliant content (ages 13-16):

* ORIGINS is an educational and informative half-hour, E/l program that explores the remarkable origin of
hundreds of the world's most influential and important inventions, natural objects, customs, ideas from
technology, arts and entertainment, government, nature, and more. The goal of the series is to provide young
veiwers with information to learn about the history of some the world’s most significant ideas and creations.



