
2,432,209v1 Station Certification 
 Quarter Ending: 6/30/13 
 

CHILDREN’S TV PROGRAMMING COMMERCIAL CERTIFICATION 
[Place in Public File within ten days after end of quarter.] 

 
  WTOC DTV 11.1, WTOC DTV 11.2, WTOC DTV 11.3 certifies that all 12-and-under 
children’s television programs (listed in table below) carried during this quarter on its digital 
channels were formatted so that, as a matter of standard policy and practice, the programs would 
not exceed the “commercial matter” time limits of §73.670(a) of the FCC’s rules: Weekdays: 12 
minutes in any clock-hour children’s programming (6 minutes in a stand-alone half-hour program); 
Weekends:  10.5 minutes in any clock-hour children’s programming (5.25 minutes in a stand-
alone half-hour program).   
 
Program Title Day and Time Carried Duration 
[List all network and non-network 12-and-under children’s 
programs carried on analog and digital channels.]   

WTOC TV 11 (11.1) 
Doodlebops I  (04/06/13-06/29/13) 
Doodlebops II (04/06/13-06/29/13) 
Busytown Mysteries I (04/06/13-06/29/13) 
Busytown Mysteries II (04/06/13-06/29/13) 
Liberty’s Kids I  (04/07/13-06/30/13) 
Liberty’s Kids II (04/07/13-06/30/13) 
 
 

Sat 7am 
Sat 7:30am 
Sat 11am 
Sat 11:30am 
Sun 7am 
Sun 7:30am 
 
 
 

30:00 
30:00 
30:00 
30:00 
30:00 
30:00 
 
 
 

AntennaTV  (11.2) 
Curiosity Quest Goes Green (4/06/13-6/29/13) 
Critter Gitters (4/06/13-6/29/13) 
Curiosity Quest (4/06/13-6/29/13) 
Head’s Up (4/06/13-6/29/13) 
 

Sat 10am 
Sat 10:30am 
Sat 11am 
Sat 11:30am 
 

30:00 
30:00 
30:00 
30:00 
 

 
1.      Station certifies that there were not any time periods during the quarter in which the 
“commercial matter” time limits stated above were exceeded during 12-and-under children’s 
programming. 
 _X __ _ 
 Yes No 
If no, provide details of each such instance in Annex A. 
 
2.      Station certifies that, during the quarter, it has complied with the commercial requirements of 
§73.670(b), (c) & (d) of the FCC’s rules regarding the display of Internet website addresses during 
12-and-under children’s programming, which requirements became effective January 2, 2007. 
 
 _X__ ___ 
 Yes No 
If no, provide details in Annex B. 
 
 I hereby state, under penalty or perjury, that the foregoing is true, correct and complete to 
the best of my knowledge, information and belief. 
 
 __Craig Harney, Special Projects Manager_______________________________ 
 Signature/Title of Authorized Station Employee  
 Date:  _07-05-13  



CERTIFICATION OF COMPLIANCE 
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS 

April 1, 2013 through June 30, 2013 
 
During the above period, the CBS Television Network (“CBS”), a unit of CBS Corporation, 
disseminated to its owned and affiliated stations the following weekly programs originally 
produced and broadcast primarily for an audience of children 12 years of age and under: 

 
 Doodlebops I 
 Doodlebops II 
     Busytown Mysteries I 
 Busytown Mysteries II 
     Liberty’s Kids I 
     Liberty’s Kids II 

 
 

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned 
stations. 
 
I hereby certify that the children’s programming disseminated by CBS, during the period April 1, 
2013 through June 30, 2013, was formatted to contain no more than the maximum amount of 
commercial time permitted under the Communications Act, as amended, 47 U.S.C. §303a, and 
47 C.F.R. §73.670(a)-(d).  Specifically, I certify that, in the form and sequence in which the 
programming was disseminated by CBS to its owned and affiliated stations for broadcast: 
 

(1) Each hour of weekend children’s programming (containing either one 
hour-long program or two consecutive half-hour programs) contained no 
more than ten and one-half minutes (10:30) of network commercials and 
was formatted to contain no commercials supplied by the local station; 

 
(2) When, due to preemptions, the network disseminated during the weekend 

a half-hour children’s program which was not part of an hour’s block of 
children’s programming, that program contained no more than five 
minutes fifteen seconds (5:l5) of network commercials and was formatted 
to contain no commercials supplied by the local station. 

 
 
 
____________________________________ 
Matthew Margo 
Senior Vice President 
CBS Program Practices, New York 
CBS Television Network 
 
Date: July 1, 2013  



 
 
 

Antenna TV Network 
Children's TV Commercial Compliance Certification 

2ndQ 2013 
 
Antenna TV certifies that for the 2nd quarter of 2013, all programs produced and 
broadcast for children ages 12 and under were formatted for not more than 10.5 
minutes per hour of commercial time, the limit for weekend telecasts. The programs 
were: 
 

CRITTER GITTERS 
 

CURIOSITY QUEST 
 

CURIOSITY QUEST GOES GREEN 
 

HEAD’S UP! 
 

YOUNG AMERICA OUTDOORS 
 
There was no commercial time available for Antenna TV affiliates in or between these 
programs. Thus, the programs were formatted in compliance with the Children’s 
Television Act of 1990 and applicable Federal Communications Commission rules.  In 
addition, the programs as delivered are in compliance with Sections 73.670(a) 
through(d) of the Commission’s Rules, including restrictions on host selling and displays 
(if any) of website addresses. 



 
 

Antenna TV Network 
Children's E/I Programming 

2ndQ 2013 
 
Below find show information pertaining to the E/I (Educational and Informational) qualifying programs airing in 2nd 
and 3rd Quarter 2013 on Antenna TV, for your 2nd Quarter 2013 FCC 398.  All times are Eastern. 
 
 
QUESTION #10 
 
Title of Digital Core Program: Critter Gitters 
Origination: Network 
Regular Schedule: Saturday 10:30-11a 
Total Times Aired at Regularly Scheduled Time: 13 
Number of Pre-emptions: 0 
Length of Program: 30 minutes 
Age of Target Audience: From 9 years To 14 years 
E/I Symbol Used As Required: Yes 
Describe the educational and informational objective of the program and how it meets the definition of 
Core Programming: “Critter Gitters” features a non-violent, adventurous 
format that can be enjoyed by the entire family while stimulating creativity, promoting team work, and showcasing 
moral dilemmas and social values. A search and rescue, animal adventure-themed series with an entertaining 
twist of investigative and detective "super sleuthing" by a group of neighborhood kids, a veterinarian, a marine 
biologist, a zany professor, and colorful neighborhood characters. Action and stimulating story lines combined 
with compelling situations along with kids' natural curiosity and love for animals. Series features a diverse cast 
providing positive role models. To add variety to the series, episodes haven been produced in Costa Rica, 
Switzerland, the Florida Everglades, The Great Northwest, East Coast, Mid West... just about everywhere in the 
USA. 
 
Title of Digital Core Program: Curiosity Quest 
Origination: Network 
Regular Schedule: Saturday 11-11:30a 
Total Times Aired at Regularly Scheduled Time: 13 
Number of Pre-emptions: 0 
Length of Program: 30 minutes 
Age of Target Audience: From 9 years To 12 years 
E/I Symbol Used As Required: Yes 
Describe the educational and informational objective of the program and how it meets the definition of 
Core Programming: “Curiosity Quest” is an upbeat, family, educational 
program that explores what viewers are curious about. In each show, host Joel Greene ventures on a quest to 
answer viewer's letters of curiosity.  Each quest takes the audience on location for an unscripted, hands-on, 
educational exploration. In addition, throughout each program, Joel will hit the streets to get real and often 
comical answers to questions pertaining to each episode. Joel's enthusiastic personality often lands him in 
hilarious situations in pursuit of the answer. 
 



Title of Digital Core Program: Curiosity Quest Goes Green 
Origination: Network 
Regular Schedule: Saturday 10-10:30a 
Total Times Aired at Regularly Scheduled Time: 13 
Number of Pre-emptions: 0 
Length of Program: 30 minutes 
Age of Target Audience: From 9 years To 12 years 
E/I Symbol Used As Required: Yes 
Describe the educational and informational objective of the program and how it meets the definition of 
Core Programming: “Curiosity Quest Goes Green” is a weekly half-hour 
television series that allows children to explore the world of “green” living.  The series educates and informs 
youngsters about recycling, saving energy and protecting the environment. Each episode highlights a different 
aspect of environmental challenges and possible solutions. The weekly series also promotes children's writing 
and creative skills. 
 
Title of Digital Core Program: Head’s Up! 
Origination: Network 
Regular Schedule: Saturday 11:30a-12p 
Total Times Aired at Regularly Scheduled Time: 13 
Number of Pre-emptions: 0 
Length of Program: 30 minutes 
Age of Target Audience: From 9 years To 12 years 
E/I Symbol Used As Required: Yes 
Describe the educational and informational objective of the program and how it meets the definition of 
Core Programming: “Heads Up!” is a series about astronomy and 
astronautics that takes young viewers beyond the basics of the Big Dipper and the moon, introducing them to the 
magical content and practical context of the night sky. In each episode, series takes kids on an entertaining and 
informative tour of the heavens through several featured segments, including a survey of all the planets and 
moons in our solar system. 
 
Title of Digital Core Program: Young America Outdoors 
Origination: Network 
Regular Schedule: Saturday 12-12:30 & 12:30-1p 
Total Times Aired at Regularly Scheduled Time: 26 
Number of Pre-emptions: 0 
Length of Program: 30 minutes 
Age of Target Audience: From 13 years To 16 years 
E/I Symbol Used As Required: Yes 
Describe the educational and informational objective of the program and how it meets the definition of 
Core Programming: “Young America Outdoors” introduces young viewers to 
a wide variety of outdoor activities, explaining the benefits of keeping fit while exploring wonders of nature. 
Episode topics include fishing, hang-gliding, horseback riding, kayaking, hiking, camping, water skiing, snow 
skiing and backpacking. The series also provides important information on wilderness survival skills and 
emphasizes safety outdoors and well as environmental awareness and responsible use of our natural resources. 
The program shows real life in-the-field experiences of professional and ordinary people experiencing the 
outdoors, as well as exhibiting good social responsibility and promoting strong personal and community values.  



 
QUESTION #14 
 
Title of Planned Core Program: Critter Gitters 
Origination: Network 
Regular Schedule: Saturday 10:30-11a 
Total Times to be Aired: 13 
Length of Program: 30 minutes 
Age of Target Audience: From 9 years To 14 years 
Describe the educational and informational objective of the program and how it meets the definition of 
Core Programming: “Critter Gitters” features a non-violent, adventurous 
format that can be enjoyed by the entire family while stimulating creativity, promoting team work, and showcasing 
moral dilemmas and social values. A search and rescue, animal adventure-themed series with an entertaining 
twist of investigative and detective "super sleuthing" by a group of neighborhood kids, a veterinarian, a marine 
biologist, a zany professor, and colorful neighborhood characters. Action and stimulating story lines combined 
with compelling situations along with kids' natural curiosity and love for animals. Series features a diverse cast 
providing positive role models. To add variety to the series, episodes haven been produced in Costa Rica, 
Switzerland, the Florida Everglades, The Great Northwest, East Coast, Mid West... just about everywhere in the 
USA. 
 
Title of Digital Core Program: Curiosity Quest 
Origination: Network 
Regular Schedule: Saturday 11-11:30a 
Total Times to be Aired: 13 
Length of Program: 30 minutes 
Age of Target Audience: From 9 years To 12 years 
Describe the educational and informational objective of the program and how it meets the definition of 
Core Programming: “Curiosity Quest” is an upbeat, family, educational 
program that explores what viewers are curious about. In each show, host Joel Greene ventures on a quest to 
answer viewer's letters of curiosity.  Each quest takes the audience on location for an unscripted, hands-on, 
educational exploration. In addition, throughout each program, Joel will hit the streets to get real and often 
comical answers to questions pertaining to each episode. Joel's enthusiastic personality often lands him in 
hilarious situations in pursuit of the answer. 
 
Title of Digital Core Program: Curiosity Quest Goes Green 
Origination: Network 
Regular Schedule: Saturday 10-10:30a 
Total Times to be Aired: 13 
Length of Program: 30 minutes 
Age of Target Audience: From 9 years To 12 years 
Describe the educational and informational objective of the program and how it meets the definition of 
Core Programming: “Curiosity Quest Goes Green” is a weekly half-hour 
television series that allows children to explore the world of “green” living.  The series educates and informs 
youngsters about recycling, saving energy and protecting the environment. Each episode highlights a different 
aspect of environmental challenges and possible solutions. The weekly series also promotes children's writing 
and creative skills. 
 
Title of Digital Core Program: Head’s Up! 
Origination: Network 
Regular Schedule: Saturday 11:30a-12p 
Total Times to be Aired: 13 
Length of Program: 30 minutes 
Age of Target Audience: From 9 years To 12 years 
Describe the educational and informational objective of the program and how it meets the definition of 
Core Programming: “Heads Up!” is a series about astronomy and 
astronautics that takes young viewers beyond the basics of the Big Dipper and the moon, introducing them to the 
magical content and practical context of the night sky. In each episode, series takes kids on an entertaining and 
informative tour of the heavens through several featured segments, including a survey of all the planets and 
moons in our solar system. 
 



 
Title of Digital Core Program: Young America Outdoors 
Origination: Network 
Regular Schedule: Saturday 12-12:30 & 12:30-1p 
Total Times to be Aired: 26 
Length of Program: 30 minutes 
Age of Target Audience: From 13 years To 16 years 
Describe the educational and informational objective of the program and how it meets the definition of 
Core Programming: “Young America Outdoors” introduces young viewers to 
a wide variety of outdoor activities, explaining the benefits of keeping fit while exploring wonders of nature. 
Episode topics include fishing, hang-gliding, horseback riding, kayaking, hiking, camping, water skiing, snow 
skiing and backpacking. The series also provides important information on wilderness survival skills and 
emphasizes safety outdoors and well as environmental awareness and responsible use of our natural resources. 
The program shows real life in-the-field experiences of professional and ordinary people experiencing the 
outdoors, as well as exhibiting good social responsibility and promoting strong personal and community values.  
 



COMMERCIAL LIMITS AND WEBSITE RULE 

COMPLIANCE CERTIFICATION 

SECOND QUARTER 2013 
  

During the second quarter of 2013 (April 1, 2013 through June 30, 2013) the following 

Educational/Informational programs tailored to meet the requirements for teens 13 – 16 years old 

appeared on the Bounce TV Network.  As a result of these programs originally being created for and 

directed at teens 13 and above, the rules (47 C.F.R. § 73.670) for commercial limits and websites do 

not apply.   

  

E/I  Programs (series) 

  

Program:  Real Life 101 

Time: Saturdays 10:00- 10:30 AM ET  

Duration:  30 minutes  

Rating: TV-G E/I  

  

Program:  Ultimate Choice 

Time: Saturdays 10:30- 11:00 AM ET  

Duration:  30 minutes 

Rating: TV-G E/I 

  

Program:  Animal Atlas 

Time: Saturdays 11:00- 11:30 AM ET  

Duration:  30 minutes 

Rating: TV-G E/I 

  

Program:  Safari Tracks 

Time: Saturdays 11:30 AM- 12:00 PM ET  

Duration:  30 minutes 

Rating: TV-G E/I 

  

Program:  Teen Kids News  

Time: Sundays 10:00- 11:00 AM ET {Two (2) individual half-hour episodes} 

Duration:  30 minutes 

Rating: TV-G E/I 

      
 

 

 

 

Prepared 6/21/2013 


