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May 05, 20

33948459 Mod# Ver#1
iHeartMedia

KFSO-FM (Fresno, CA)
JEAN MIHALEK (CCRS)
SAN FRANCISCO
IHEARTMEDIA GOV INIT
5180 GOLDEN FOOTHILL PARKWAY SUITE 120
EL DORADO HILLS, CA 95762

(Last =)

MELISSA WILSON

AIDS HEALTHCARE FOUNDATION
AID

Oct 05, 20 - Oct 18, 20

DDS CONT# 0

C/PIE:

POL / AID / 3904

SALESPERSON FAXi#

PH#

* REP ORDER COMMENT *
** 5/4/2020 8:56:00 PM: THIS ADVERTISER WILL NOT RUN IN RUSH LIMBAUGH.
*% 5/4/2020 8:56:00 PM: THIS ORDER CONTAINS NSA HELP. PLEASE NOTE NEW NATIONAL ORDER. RATES
ARE GROSS. CORRECT REVTYPE: PREACHER NATIONAL POLITICAL. - PLEASE SELECT “GOVERNMENT
INITIATIVES” FROM THE DROP DOWN UNDER POPULATION WHEN ENTERING THE SALESFORCE
OPPORTUNITY - 30-MI NUTE SEPARATION BETWEEN SPOTS / LENGTHS. - HORIZONTAL AND VERTICAL
SEPARATION REQUIRED. - OK TO MAKEGOOD SPOTS IN THE SAME DAYPART / FLIGHT. - SPOTS RUNNING
OUTSIDE OF A FLIGHT WEEK WILL BE CREDITED. COMPLETED NAB FORM, PROOF OF PAYMENT AND

COPY WIL L FOLLOW. PLEASE CONFIRM BACK TO BETTY MOORE. THANKS!

MC| LN | REV TYPE DAYS TIME |LEN|EFFECTIVE DATES|# OF NPW| RATE | TOT
WKS SPTS
FLIGHT 1
11 | PREACHER- | MTWTF.. | 6A-10A | 30 10/5/2020 - 2w 6  $4800 12
NATL 10/16/2020
POLITICAL
12 | PREACHER- | MTWTF.. | 10A-3P | 30 10/5/2020 - 2w 6  $65.00 12
NATL 10/16/2020
POLITICAL
1.3 | PREACHER- | MTWTF.. | 3P-7P | 30 10/5/2020 - 2w 6  $65.00 12
NATL 10/16/2020
POLITICAL
14 | PREACHER- | ... SS 10A-7P | 30 10/10/2020 - 2w 4 $1400 8
NATL 10/18/2020
POLITICAL
** WEEKLY FLIGHT TOTALS ** 22| $2,248.00
l l
Oct 20
SPOTS 44
CASH 2248.00
TRADE 0.00
NSL 0.00
TOTAL 2248.00




May 05, 20

CONT# 33948459 Mod# Ver#1 (Last=) DDS CONT# 0
REP iHeartMedia CIPIE:  POL/AID /3904

TOTAL
SPOTS 44
CASH 2,248.00
TRADE 0.00
NSL 0.00
TOTAL 2,248.00

** Competitive Comments **

SVC:
Demo Adults 35-64

Nondiscrimination -Paragraphs 49 and 50 of the United States Federal Communications Commission's Report and Order No. 07-217 provides
that broadcast stations' advertising contracts will not discriminate on the basis of race or ethnicity, and must contain nondiscrimination clauses.
Consistent with this order, Katz Communications, Inc. (including any subsidiary or division of Katz) does not discriminate in any broadcast
advertising contract on the basis of race or ethnicity and evaluates, negotiates and completes its broadcast advertising contracts without regard
to race or ethnicity.



