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June 25, 2007

VIA HAND DELIVERY

Marlene H. Dortch, Esquire

Secretary

Federal Communications Commiission
445 12th Street, S.W.

Washington, DC 20554

Attn:  Enforcement Bureau
Melanie Godschall, Esquire
Investigations and Hearings Division
Room 4-C330

Re: WAKA-TV, Selma, Alabama
Eacility id. No. 701
FCC File No. EB-06-1H-3689

Dear Ms. Dortch:

On behalf of Alabama Broadcasting Partners (“Bahakel™), licensee of WAKA-TV,
Selma, Alabama, we hereby submit an original and four copies of a response to the
Comimission’s request for information regarding Bahakel’s broadcast of portions of a certain
video news release (“VNR”).! In the Letter Request, the Bureau refers to a report from the
Center for Media and Democracy {the “CMD Report”).? Based on this report, the Commission
asserts that Bahakel may have violated Section 317 of the Communications Act of 1934, as
amended, 47 U.S.C. § 317, and Section 73.1212 of the Commission’s rules, 47 C.F.R. § 73.1212,
by airing certain VNRs without proper sponsorship identification. As the CMD itself has
implicitly acknowledged in an earlier report on the same subject, however, policy changes that
CMD has suggested the Commission make are necessary before the conduct at issue in the Letter
Request -- broadcast of material when no consideration is being exchanged -- can be considered
a violation of relevant legal standards.?

! See Letter to Alabama Broadcasting Partners regarding WAKA-TV, Selma, Alabama,
from Hillary S. DeNigro, Chief, Investigations & Hearings Division, Enforcement Bureau,
Federal Communications Commission, EB-06-1H-3689 (April 26, 2007) (the “Letter Request™).

z See Center for Media and Demacracy, Still Not the News: Stations Overwhelmingly Fail
To Disclose VNRs (Nov. 14, 2006).

} See Center for Media and Democracy, Fake TV News: Widespread and Undisclosed, at
65 (Apr. 6, 2006), which makes policy recommendations to the Commission, thereby implicitly
(footnote continued...)
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Bahakel hereby responds to the Commission’s specific questions regarding the following
program material identified in the Letter Request (the “Program Material”):

% General Motors (“Teen Privers”), on September 25, 2006 (the “Program Material”)

1. For each VNR programiming segment identified abtve, state whether the Licensee’s
station listed above aired the VNR program material as alleged in the CMD Study. If
so0, provide the following information:

a. the date(s) on which the Licensee received the VNR program material;
Bahakel received the Program Material on September 25, 2006.
h. any materials the Licensee received that accompanied the VNR;

Bahakel does not have any materials, if any, that may have accompanied the Program
Material.

c. the person(s) from whom the Licensee received the VNR program material;
Bahakel received the Program Material from the CBS network wire feed.

d. state whether the Licensee broadcast the VNR program material as received,
without changes or editing.

i. If the response to 1(d) above is “no,” describe specifically what content of the
VNR program material was edited;

Bahakel did not broadcast the Program Material as received; it made a number of changes
as demonstrated by a comparison of the two transcripts discussed below. First, WAKA
significantly shortened the Program Material. CMD’s website reports that the “original” VNR
was 1:26 minutes in length. WAKA-TV’s broadcast of the Program Material was approximately
:50 seconds, not the longer 1:00 minute, as reported by CMD on its website. Second, the
segment was narrated by news anchor Glenn Halbrooks, rather than by the original narrator, and
as the transcripts show, Mr. Halbrooks’ report was not simply a “revoicing” of the “original”
VNR. His report consisted of his own separately prepared narration. Third, neither General
Motors nor Onstar is ever plugged or mentioned; any references were deleted from the segment
as broadcast. In essence, the Program Material was used as “stock footage,” providing video

(...footnote continued)

conceding that under the Commission’s current standards, sponsorship identification of VNRs is
unnecessary. Advocating that a preferred but as yet uncodified or unprecedented legal
interpretation should be the law is perfectly acceptable in a rulemaking or lobbying context.
Arguing that the interpretation should result in sanctions, when the position has not yet been
firmly clarified and established in case law, is not legally acceptable.
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background for the anchor’s own reporting, with the exception of a brief, approximately :10
second section in which John Ulczycki of the National Safety Council appears on-screen and
provides generic advice, totally unrelated to any commercial interest; Mr. Ulczycki is identified
by superimposed lettering, .

e. the date(s) and time(s) that the Licensee aired any portion of the VNR program
material;

Bahakel aired the Program Material on September 25, 2006, at approximately 6:17 p.m.

f. two recordings in VHR videotape format of the program(s) containing the VNR
material clearly labeled with the file number referenced above, the station, and the
VYNR;

Attached as Exhibit 1 are two recordings in VHS videotape format of the Program
Material, labeled as requested with the file number referenced above, the station, and the VNR,

g. awritten transcript of the segment(s) containing the VNR program material;

Attached as Exhibit 2 is a transcript of the segment containing the Program Material, as
broadcast. Also attached is a transcript of the Program Material as it appears on CMD’s website
in the form that it was apparently originally sent to stations. Comparison of the two transcripts
shows that WAKA-TV’s broadcast was modified significantly and varied greatly from the
original.

h. the steps, if any, the Licensee took to determine whether the VNR program material
required sponsorship identification, and the information the Licensee learned
through taking any such steps;

To the best of its knowledge, information, and belief, neither Bahakel nor any of its
employees or representatives received any money, service, or other vatuable consideration that
was either directly or indirectly paid to it or them or promised or charged or accepted by it or
them in connection with the broadcast of the Program Material. The Program Material, as aired,
served as video “stock footage” or background for the news anchor’s report and provided a brief
appearance by a representative of the National Safety Council, who was identified by
superimposed lettering. As such, as discussed below, the Program Material did not need to be
identified as sponsored under current FCC standards.

i. whether the Licensee was aware of or had reason to believe that any person involved
in the production of the VNR segment paid or received consideration for the
inclusion of material in the segment; and

As noted in the previous answet, to the best of its knowledge, information, and belief,
neither Bahakel nor any of its employees or representatives received any money, service or other
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valuable consideration that was either directly or indirectly paid to it or them or promised or
charged or accepted by it or them in connection with the broadcast of the Program Material.

i. whether the Licensec identified the VNR program material as sponsored, and if so,
the manper in which that identification took place.

As noted in the previous answer, to the best of its knowledge, information, and belief,
neither Bahakel nor any of its employees or representatives received any money, service, or other
valuable consideration that was either directly or indirectly paid to it or them or promised or
charged or accepted by it or them in connection with the broadcast of the Program Material. As
such, as discussed below, the Program Material did not need to be identified as sponsored under
current FCC standards.

2. For each VNR programming segment identified above, state whether the Licensee, or
any of its employees or representatives, received or were promised any consideration,
from any source, in exchange for airing the VNR program material. If so, provide the
following information:

a. the person(s) from whom such consideration was received or was promised;

Not applicable. As noted in the previous answer, to the best of its knowledge,
information, and belief, neither Bahakel nor any of its employees or representatives received any
money, service, or other valuable consideration that was either directly or indirectly paid to it or
them or promised or charged or accepted by it or them in connection with the broadcast of the
Program Material. '

b. the consideration involved;

Not applicable. As noted in the previous answer, to the best of its knowledge,
information, and belief, neither Bahakel nor any of its employees or representatives received any
money, service, or other valuable consideration that was either directly or indirectly paid to it or
them or promised or charged or accepted by it or them in connection with the broadcast of the
Program Material.

c. the dates on which the payment was promised and/or received;

Not applicable. As noted in the previous answer, to the best of its knowledge,
information, and belief, neither Bahakel nor any of its employees or representatives received any
money, service, or other valuable consideration that was either directly or indirectly paid to it or
them or promised or charged or accepted by it or them in connection with the broadcast of the
Program Material,

d. the circumstances surrounding each such payment or promise to pay; and

Not applicable. As noted in the previous answer, to the best of its knowledge,
information, and belief, neither Bahakel nor any of its employees or representatives received any




Melanie Godschall, Esquire
June 25, 2007
Page 5

money, service, or other valuable consideration that was either directly or indirectly paid to it or
them or promised or charged or accepted by it or them in connection with the broadcast of the
Program Material.

€. any pertinent docaments relating thereto.

Not applicable. As noted in the previous answer, to the best of its knowledge,
information, and belief, neither Bahakel nor any of its employees or representatives received any
money, service, or other valuable consideration that was either directly or indirectly paid to it or
them or promised or charged or accepted by it or them in connection with the broadcast of the
Program Material.

3. State the policies and procedures of the Licensee relating to:

a. compliance with 47 U.S.C. § 317 of the Communications Act of 1934, as amended,
and the Commission’s sponsorship identification rules;

Bahakel takes very seriously its compliance with all provisions of the Communications
Act of 1934, as amended, including Section 317, and all provisions of the Commission’s rules,
including the sponsorship identifications rules.

For at least the last eight years, Bahakel has required its employees to review and sign a
“Payola Questionnaire.” The obligation applies to all employees, be they programming and sales
employees; technical and clerical employees and independent confractors, or corporate
management and general managers. {Copies of the questionnaires are attached as Exhibit 3.)

The questionnaires are distributed to each employee with an extensive cover
memorandum that not only states the basic requirements in plain English but includes attached
copies of the relevant statutory and administrative sections. (A copy of the memorandum is
attached as Exhibit 4.) The questionnaires themselves are similarly worded in very clear and
concise terms. They ask numerous questions and continue for three pages in length -- far from a
pro forma exercise or simple routine checklist, In addition to eliciting answers on specific
questions, the documents also remind employees that their signatures on the form represent a
certification that they have read Sections 317 and 507 of the Communications Act, as amended.

Bahakel, despite being a mid-sized, privately held broadcast company, also employs a
full-time, in-house general counsel, who has over twenty years experience in communications
law. He is well versed in sponsorship identification issues because of this extensive experience,
frequent updates on communications legal issues he receives from both attending and teaching
American Bar Association and Federal Communications Bar Association seminars, and his
frequent consuliations with outside counsel.
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b. provide a copy of any written policies and procedures that the Licensee uses or used
during the relevant period to train its employees or representatives about
compliance with sponsorship identification laws; and

See previous response and Exhibits 3 and 4.

-

c¢. the handling and use of VNR program material.

Although Bahakel believes that government regulation of the content of VNRs has not
yet been conclusively addressed and any regulation in this area, if adopted and enforced, would
unconstitutionally chill protected speech, Bahakel has voluntarily chosen to take the very
conservative course of reminding employees to add a sponsorship identification whenever they
have information that consideration may have been paid earlier in the production or distribution
chain, even if the station itself did not receive such consideration. In this regard, Bahakel strives,
whenever possible, to comply with the voluntary guidelines adopted by the Radio and Television
News Director’s Association & Foundation for use of non-editorial video and audio.*

As part of this voluntary policy, WAKA’s news director, in early 2006, distributed an
email to all news staff personnel, including news producers, which clearly stated that any use of
VNRs was to be accompanied by a superimposed indication of the source of the VNR. Although
the email is undated, the staff believes that the email was distributed in February or March of
2006. See Exhibit 5.

Bahakel has also reminded employees that they must take care to exercise “reasonable
diligence” in obtaining information that enables them to make a determination whether
mandatory Commission requirements and RTNDA’s voluntary guidelines should be followed.

4. To the extent not otherwise specifically requested, provide copies of all Documents that
otherwise provide the basis for, support or otherwise relate to the responses to Inquiries
1 through 3 above.
The following documents mentioned above are attached:

Exhibit 1 —Two recordings in VHS videotape format of the Program Material.

Exhibit 2 — Transcript of the Program Matetial, as aired, and as appears on CMD’s
website,

Exhibit 3 - Three employee sponsorship identification questionnaires.

4 Bahakel agrees completely with RTNDA's submission of October 5, 2005 in MB Docket

No. 05-171 (“RTND Submission”), regarding the use of VNRs by broadcast licensees and hereby
incorporates by reference the legal arguments in that submission.
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Exhibit 4 — Cover memorandum for distribution of employee sponsorship questionnaires
with attached statutory and regulatory authority.

Exhibit 5 — News director e_nmil reiterating voluntary company policy regarding VNR
labeling,

* * * *

To the best of its knowledge, information, and belief, neither Bahakel nor any of its
employees or representatives received any money or other valuable consideration in connection
with its broadcast of the Program Material. Neither did Bahakel nor any of its employees or
representatives enter into any agreement or have any implicit understanding regarding WAKA-
TV’s broadcast of the Program Material. Rather, Bahakel aired only parts of the video of the
Program Material, which it received for free, in keeping with the exercise of its own independent
editorial discretion and adding its own audio for all but a small portion of the segment. As
Congress and the FCC have acknowledged, the broadcast of records provided for free to a
broadcast station or a broadcast station’s reliance on the contents of a press release do not trigger
a sponsorship identification obligation.” In keeping with this precedent, Bahakel’s actions in
broadcasting the Program Material were fully consistent with statutory and regulatory
requirements.

In adopting the current statutory provisions in 1960, Congress never could have
anticipated the advent of VNRs. The legislative history of Section 317 confirms that in making
changes in 1960 Congress intended that those modifications apply to the limited class of
programs that Congress or the Commission previously identified as troubling.® The Commission
traditionally has been reluctanti to expand the reach of these rules because it “would significantly
broaden the type of situations in which a sponsorship identification could be required, with no
indication whatever that Congress intended such a result.”’

5 See H.R. Rep. No. 1800 (1960), as reprinted in 1960 U.S.C.C.A.N. 3516, 3528-29
(“House Report™) (examples 1, 3, and 11). As noted in the RTNDA Submission, an additional
example confirms the principle that no announcement is required for material provided for free
and makes clear that principle applies to material provided by businesses: “Thus, according to
the Commission: ‘A bus company prepares a scenic travel film which it furnishes for free to
broadcast stations . . . . No announcement is required.”” RTNDA Submission at 11 (footnote
omitted).

6 See Barry G. Silverman, Memorandum Opinion & Order (“Silverman”), 63 FCC 2d 507,
115 (1977).

7 Nat’l Ass’n for Better Broadeasting v. Television Station KCOP(TV), Los Angeles,
California, Memorandum Opinion & Order (“KCOP(TV)"), 4 FCC Red 4988, 7 16 (1988)
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The legislative hlstory of Section 317 confirms the sponsorship identification rules apply
to a limited class of programs.® On March 16, 1960, prior to adoption of the current Section 317
language, the Commission released a Public Notice interpreting Section 317 to require sponsor
identification when a thll‘d party provided free material merely “with the hope that broadcast
exposure would result.”® This appears to be the manner in which the CMD Report interprets
Section 317 with respect to VNRs. Congress, however, swiftly rejected that mterpretatwn by
amending Section 317 to limit the scope of cases requiring sponsorship identification.'

In its amendment, Congress established the current rule that material received at no
charge generally does not require sponsor identification."" The amendment added the following
proviso directly addressing the applicability of Section 317 when material is provided to a
broadeast station for free:

Provided, That “service or other valuable consideration” shall not include
any service or property furnished without charge or at a nominal charge
for use on, or in connection with, a broadcast unless it is so farnished in
consideration for an identification in a broadcast of any person, product,
setvice, trademark, or brand name beyond an identification which is
reasonably related to the use of such service or property on the
broadcast."?

To aid the Commission in interpreting the proper scope of Section 317, the House
Committee Report provided several examples to clarify Congress’s intended effect. Congress,
quite simply, seemed not to have been concerned with the presentation of audio or video
mentioning a product in situations in which no money or valuable consideration flows to the
station and the featured audio or video did not “hype” or “push” a product or service,

For example, as referenced above, Congress specifically noted that film furnished free of
charge to a station that does not *“push” or “plug” a product does not require sponsorship
identification:

(a) A bus company prepares a scenic travel film which it furnishes free to
broadcast stations. No mention is made in the film of the company or its buses. No

8 Silverman, 63 FCC 2d at § 15 (“Congress intended to limit [the sponsorship
identification] requirement to certain well defined program types.”).

? Sponsorship Identification of Broadcast Material, Public Notice 85460, FCC 60-239
(Mar, 16, 1960} as reprinted in 1960 U.S.C.C.A.N. 3541, 3545.

10 See KCOP(TV), 4 FCC Red 4988, 99 14-15.
H See House Report, as reprinted in 1960 U.S.C.C.A.N. at 3527.

12 47U.8.C. § 317(a) (2001). A virtually identical exception appears in 47 C.F.R.
§ 73.1212(a)(2) (2006).
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announcement is required because there is no payment other than the matter furnished for
broadcast and there is no mention of the bus company.

(b)  Same situation as in (a), except that a bus, clearly identifiable as that of the
bus company which supplied the film, is shown fleetingly in highway VIews in a manner
reasonably related to that travel program. No annofincement is required.”

Only when such a film shows the bus company’ s bus “to an extent disproportionate to the subject
matter of the film” is an announcement required,"*

Congress at the time was focused on gifts and other consideration flowing directly to
broadcasters and other station personnel in exchange for product promotxon For example, an
automobile dealer gives a new car in exchange for broadcast mentions.”® A refrigerator
manufacturer gives a reﬁ“xgerator in exchange for a free sales pitch about the refrigerator.’s A
p1ano manufacturer gives a piano to a concert show in exchange for excessive mentions of the
piano.'” In each of the above examples, the theme is the same -- the broadcaster receives
valuable consideration in connection with the broadcast.

The Program Material at issue in this response does not fit the pattern of material that
Congress sought to include under Section 317. Neither Bahakel nor any of its employees or
representatives received any valuable consideration in connection with airing the Program
Material. Bahakel did not have any implicit agreement that induced WAKA-TV to air the
Program Material. Under these circumstances, it is evident that Congress did not intend to
sanction a case like this.

Longstanding Commission precedent also confirms that final editorial control is an
essential element of the sponsorshlp identification rules. A third party cannot be a sponsor if it
does not have editorial control.'® Final editorial control is necessary even if the third party pays
the entire cost of production and even if that party makes some editorial suggestions. If the third
party does not have final editorial control, that party is not deemed a sponsor of the
programming.

1 House Report, as mentioned in 1960 U.S.C.C.A.N. at 3531-32 (examples 26(a) and (b)).
14 Id at 3532,

13 See House Report, as reprinted in 1960 U.S.C.C.AN. at 3529 (example 8).

1 Seeid at 3530 (example 23).

7 See id. at 3532 (example 27).

8 See, e.g., Advertising Council Request for Declaratory Ruling or Waiver Conceming
Sponsorship Identification Rules, Order, 17 FCC Red 22, 616, ¥ 18 (2002) (stating that editorial
control is “an indicia of sponsorship™).
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Bahakel made the decision to broadcast the Program Material and, throughout the
broadcast, retained full editorial control over modifying and changing the Program Material as
Bahakel saw fit, Bahakel significantly shortened the Program Material and, with the exception
of an on-air appearance by a representative of the National Safety Council, who was identified in
superimposed lettering, broadcast only excerpts of the video portion of the Program Material.
The station’s anchor narrated the presentation. General Motors or OnStar was never mentioned.
Bahakel controlied the presentation, which confirms that its actions did not violate FCC
requirements.

The disclosure requirements under Section 507 of the Communications Act, as amended,
also do not apply to Bahakel’s broadcast.”” Congress passed Section 507 as part of the same
1960 amendments to the Communications Act that had resulted in the clarification of Section
317. Even though Congress used broad language in making the Section 507 changes, it only
intended Section 507 to apply “to those in fact responsible for the selection and inclusion of
broadcast matter.”” Prior to the 1960 amendments, Section 317 had only applied to licensees
and did not cover payments to disc jockeys, program directors, or other station employees
directly responsible for the selection of program material. 2! With Section 507, Congress sought
to close this loophole.? At the same time, however, Congress made clear that Section 507
applies “to those in fact responsible for the selection and inclusion of broadcast matter.”?

As such, Section 507 does not require disclosute of any consideration, if any, that may
have flowed to public relations firms in the preparation of the Program Material. Such entities
have no power to influence program selection on WAKA-TV. They can only make available
information to the station, as anyone else would. Bahakel alone decided whether to include the
material that was provided. While Section 507 applies to WAKA-TV personnel because they
have the power to affect programming decisions, Section 507 cannot and does not apply to those
who cannot influence programming decisions.

Furthermore, Congress never intended to include public relations firms providing free
VNRs to stations as among the entities covered by Section 507. As noted above and as the
House Report explained, sponsorship identification is unnecessary for press releases.?*
Organizations, however, often pay public relations firms to create and distribute press releases.
Congress would not have excluded press releases under Section 317, only to require
identification though a backdoor trap in Section 507.

' See 47U.S.C.A. § 508 (2001).

20 House Report, as reprinted ir 1960 U.S.C.C.AN. al 3527.
2 See id. at 3526-27.

= See id.

2 1d. at 3527.

u See id. at 3529 (example 11).
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Whether a public relations firm was paid to produce and market the segment is irrelevant
in determining the outcome of this case. If the companies involved in preparation of the segment
had produced the VNR themselves without the aid of a third party, no payments would have
been made, and Section 507(b) clearly would not apply. The Commission should not read
Section 507(b) so broadly as to require sponsor identification whenever a company happens to
outsource program production to a public relations firm.

Reinterpreting the Communications Act and FCC’s rules to require identification of
VNRs that may be incotporated into newscasts would unconstitutionally infringe on the editorial
process and violate the First Amendment, With the constant threat of forfeitures, licensees
would forego innovative and informative programming. If the Comumission chooses to disregard
decades of precedent and declare that free VNRs now require identification, the chilling effect on
news coverage would be profound. As the United States Supreme Court observed more than
thirty years ago, “{i]t has yet to be demonstrated how governmental regulation of this crucial
process can be exercised consistent with the First Amendment guarantees of a free press as they
have evolved to this time.”**

Nevertheless, if the Commission now intends to expand its sponsorship identification
requirements to include VINRs provided to stations without charge by public relations firms and
sanction stations that broadcast them, the Commission must first clearly warn licensees of what
is now expected.® With traditional FCC practice and significant portions of legislative history
as well as Congressional intent to the contrary, the Commission cannot now sanction stations
that may have acted contrary to current political sentiment disfavoring VNRs.

Based on the foregoing, Bahakel respectfully contends that further action by the
Commission is not warranted. If the Commission disagrees with this assessment, Bahakel
submits the Commission can follow one of two courses. [t may act in this case of first
impression involving VNRs to waive the requirements of sponsorship identification under
Section 317(d). Alternatively, it may determine that Bahakel’s actions were inconsistent with
regulatory requirements but do not warrant a sanction or, at most, an admonishment. If you have
any further questions about this matter, please contact me.

cc (w/partial encl.) (VHS videotapes not included):
Melanie Godschall, Esquire (via email)
Ben Bartolome, Esquire (via email)

23 Miami Herald Publ’g Co. v. Tornillo, 418 U.S. 241, 258 (1974).
% See Trinity Broad. of Fla., Inc. v. FCC, 211 F.3d 618, 628 (D.C. Cir. 2000).
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i. My name is Russell T. Schwartz, 1 am Assistant Secretary of Alabama
Telecasters, Ing.. which is a general partner of Alsbama Broadcasting Partners, the licensee of
WAKA-TV, Selma, Alabama. ‘V

2. 1 have reviewed the attached response to the Federal Communivations
Commission’s letter inquiry of April 26, 2007, which has heen prepared on behalf of
WAKA-TV. The response has been prepared under my ultimate supervision and veview.

3. The factual statements inchuded in the response are true and acourate to the best of
my knowledge, information, and belief,

4. All of the fnformation and/or recordings requested by the FCCs letter inguiry of
April 26, 2007, which are in the licensee’s possession, castody, control or knowledge have been
produced, to the best of my knowledge, information, and belief

5. I dectare under penalty of perjury that the foregoing is true and correct,
i

{1

¥

\Jtussell J. Sl.zhwartz

2" 7
Date: e 25, 7T

R




DECLARATION

1. My name is Rab Martm 1 am the news director of WAKA-TV, Sclma, Alabama.

2, 1 have reviewed the';ittached response to the Federal Communications
Commission’s letter inquiry of April 26, 2007, which has be::n prepared on behatf of
WAKA-TV. The response has been prepared under my supervision and review,

3. The factual statements included in the response are true and accurate to the best of
my knowledge, information, and belief.

4, Ali of the information and/or recordings requested by the FCC’s letter inquiry of
April 26, 2007, which are in the licensee’s possession, custody, control or knowledge have been
produced, to the best of my knowledge, information, and belief.

5. I declare under penalty of perjury that the foregoing is true and cormect.

B

/Rob Martin / L

Date: k"”- 25 2’0{7




EXHIBIT 1




Two VHS videotapes of the Program Material
are included with the original filing.
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ReadRatest IS noddoVhF]

Getting the'car iggy to drive for the first time/is one of the most exciting
timesina enj(gefr's life...

But it¥walso.d dangerous time.
ITAKE: ANIMATION]
{***TAKE ANIMATION**#}

in tonight's family first... what ¢can you do to reduce the risks for your
teenage driver?
ITAKE VOl
{***VO**:\'}
[CG 2 Line Standard Super\Reducing Risks\Family First]

Experts say parents should put together a family plan to help their teen
drive safely.

Teen drivers should be told to always wear a seat beit... never drink and
drive... or ride with anyone who haw

Parents can get help practice safe driving with their teens just by riding in

the car with them.

Printed by: Jeff Sanders )
Last Mocdfified by: Glenn Hafbrooks Printed 12/18/2006 at 09:13 Page 1 of




C5 Family First-sot vo CBS 8 News at 6 00 [09/25/2006 17:58! 0:16

[Anchor:GLENN]
{***GLENN***}
[ReadRate:151
[TAKE SOT
QUTCUE: to be at night
DURATION:0:101
{***SOT FULL***}
[CG :2 Ling Standard Super\John Ulczycki\National Safetv Councill
3_,40& ht to spend quality time with your kid. Spend it by watching them
drive by sitting in the front seat. You should spend at least 50 hours with them

of which 10 of those need to be at hight.>
[TAKE: CONT VO!
{***CONT VO***}

Teens shouid also be made aware that there are greater risks driving at
night and when there are other people in the car.

Printed by: Jeff sanders
Last Modified by: Glenn Halbrooks Printed 12/18/2008 at 09:13 Page 10of 1




WAKA: UNEDITED CMD VNR
(Cranscribed from: http.//www.prwatch.org/fakenews2/ynr57)

CHRIS HANSON:

JOHN ULCZYCKI (NSC):

CHRIS HANSON:

JOHN ULCZYCKI:

CHRIS HANSON:

STEPHANIE GEHL (GM):

CHRIS HANSON:

Did you know that motor vehicle crashes are the
leading cause of death for teenagers? So what can
parents do to help reduce the risks for their teenage
drivers? Experts saythe first thing to do is to map out a
family plan.

You want to spend quality time with your kid? Spend it
watching them drive, sitting in the front seat. And you
should spend at least fifty hours with them, of which
ten of those hours needs to be at night.

Also, let your teen driver know what the risks are. A
teen is up to four times more likely to get into a crash
while other teens are in the car and four to five times
more likely to get into a crash at night,

A family plan and contract has got to include at least
these two things: one, a restriction on nighttime driving
and two, a restriction on passengers.

And besides requiring that the teen driver use safety
belts at all times and never drink while driving or ride
with anyone who’s been drinking, parents can
contribute directly to their child’s safety in the family
vehicle.

Keeping a vehicle a young teenager drives in top
condition is a step that parents can take. Also, teaching
these young drivers how to check their air pressure in
their tires on a frequent basis, as well as following the
manufacturer’s recommended service schedule is an
important step.

And if the family plan includes shopping for a new or
used car for your teen to drive, consider one with an in-
vehicle communications service like OnStar, which has
a number of emergency service features to give you a
little extra peace of mind. I’m Chris Hanson.

[End video clip — 1 minute, 26 seconds]
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EXHIBIT 3



Name:

Plesse Print

{STATION NAME)

PAYOLA QUESTIONNAIRE
FOR OFFICIALS AND MANAGERS,
OFESSIONALS AND §

By my signature hereto, I certify that I kave rend Sections 317 and 507 of the Communications Act of 1934,
as amended, which, in effect, make the receipt of “payola” or “plugola”, without proper disclosure, a fedesal crime,
also certify that I hawe read the FCC's spoasorship identification nile.

I alao certify, by my signature heroto, the truth of the answers (o the following questions and that I
understind that violation of Secticns 317 or 507 will subject me to appeopriate disciplinary action,

QUESTION 1:

ANSWER:

. QUESTION 2:

ANSWER;

QUESTION 3:

Since your affiliation with (Station Name) (“this station®) or the execution of cur last
*Payols Questionnaire,” have you, or any mewmber of your trmediato family, directly of
indineetly, accepted or agreed to sccept from any persor: (other than this station), or paid
or agreed to pay {o any of this station’s eeuployeea, any money, service, or other valushle
congidesation, fa exchunge for the broadeast of any material over this station?

Plesse check:  Yes No

Since your affiliation with this station or the exscution of our last "Payola Questionneire,”
have you, or any member of your immediate famély, received any gifts or extraordinary
courtesics or favors from any party having business dealings with this station other than
occasional enterteinment, or gifts having & cunwiletive and {otal anmsf value of less than
$100.00 which were presented on special occasions such as Christimas, woddings,
anniversaries, and binthdays?

Pleaso check:  Yes No

Since your affiliation with this atation or the execution of our last *Payola Questionnaite,”
Bave you, or any member of youy immedinte family, acquired or relained a direct or
indirect interest {other than an investmant in 3 corparation whose stock is publicly held),
served a1 an officer or director of, or been employed or retained as an independent
contractor by any person, fimn, or corgmtiun engaged in:

(a) any buginess enterprise which purchases advertising on this station;

(b} the sale of any goods or services fo this station;

(©) the syndication or disteibution of video programuming;

(d) the publishing of music, the manufacturing or distribution of records, cassettes ot
compact discs, or the production or distritution of television programming;




ANSWER:

QUESTION 4:

ANSWER:

QUESTION 5:

ANSWER:

QUESTION 6:

ANSWER:
QUESTION 7:

FORM A
{c) the creation, produstion, distribution, manufacturing, or exploitation of music,
filoss, tapes, recordings, script material (inchuding formats), or electrical
tratiscriptions of atry progeam muterial for broadcast use;

03] mnaxphiuﬁno,mﬁommwofmmmmﬁsﬁc.
produstion andfor other serviced in the entertatoment field;

(g} the promotion, sponsorship, or conduct of pemonal sppearance pesformances
and shows by (1) any ou-nir talen, actor or sctress who sppears in video
programming brosdoast or promoted on this station or (2) any recording artists
whose records or music are played or promoted o this station; or

by the ownership or operation of ome or more television or sadio stations or any
cable telsvision systen, including without Hmitation, cable television, CATV,
Pay TV, DBS Subscription TV, Multipoint Distribastian Sstvice or the like;

without fully disclosing in writing the natire and circumatances of each such outside
activity to the General Manager of this station?

Plessecheck:  Yes No

if your duties involve on-the-air appetrances or performances, have you, sitice your
affilintion with this siztion or the excerticn of our Inst *Payola Questionnnire," mentioned
en-the-air, any business finn, company, or #oro in which you or any member of your
immediate family bave a direct or indirect imerest or hroadeast any prograt material in
which you or & member of your immediate family have a direct or indirect interest without
disclosing in writing full information reganding such mntter to the General Manager of
this gtation?

Please check:  Yes No

Bf your duties involve the production of programming for broadcast, have you, since your
affiliation with this station o5 the exscution of our fast "Payola Quastionnaire,” included
or caused to be inchuded in any program materisl broadcast on this station information
which would benefit a business entesprise in which you or any member of your immediste
family have a direct or indirect intarsst without disclosing in writing fill information
regarding euch matter to the General Manager of this stetion?

Please check: Yes No

Regardless of your job duties, have yi, singe your affiliation with this gtation or the
execution of our last "Payola Questionnaire,” taken any action(s) to cause or attemipt (0
cause this atation 1o broadeast any progrem raterial which would benefit a buginess
enterpise in which you or any member of your immediate family have a direct or indirect
interest?

Pleacc cheok:  Ves Na_
Regardless of your job duties, have you, since the execution of our last "Payols

Questiopnaire,” been engaged in any outside business interests (atier than passive
investments in publicly traded stocks, mytual fimds, etc.) or worked for any non-profit




ANSWER:

FORM A
organizations (as an officer, directar or volunteer)?

Plemsecheck  Yes No

i
W

I your answer do any of the above guestions Is "yes™, please supply complete
details in the space below or on a separnte sheel of piper whick skonld be signed
by you, atiacked to this yuestionnaire, and retim & Russell Sckwariz.

Plesse Print




Name:

Please Print
FORM B

(STATION NAME)

PAYOLA QUESTIONNAIRE
FOR TECHNICAL AND CLERICAL

EMPLOYEES AND INDEPENDENT CONTRACTORS

The Federal Communicatioms Comedssion has adopted & rule which requires proper sponsorship identifioa-
tion for the broadoasi of progrum mateiial and all forma of commerciat amouncenents. The FCC rules were
adopted pursuant to Section 317 and Section 507 of the Conmmumications Act of 1934, as amended, Each station
employee or independent contractor directly or indirectly involved in programming content, s requised to be familiar
with thess Iaws, rales and regwlations, Your sttention is specifically callad to ihe following provision of Section
317(e):

"The: licensee of each broadesst station shall exercise ressonable diligence to obtain from its em-
ployess, and from other persons with whont it deals direcily in conuection with any program or

program maiter for broadoast infommation to enabie such liceisos i ninke the annORECCMmEHE 1¢-
quired by this section.”

In order to comply with the law and keep our records up to date, we are asking you to unswer the following questions

and sign this statement.
QUESTION 1: Have you read the provisions of Section 317 and Section 507 of the Commimications Act
axd Section 73.1212 of the FCC Rules?
ANSWER: Please check:  Yes No
QUESTION 2: Do you understand that both the Comnmpications Aot and the FCC's Rules require you to
report imtnediately o your station's General Manager concexning money, anything of
value, or services which you have nscsived from any person or which yon have been of-
fered in retum for mentioning efther = product, a persox, plugging a record, or plugging or
otherwise wuting any business vanture over the facilities of (Staton Name)?
ANSWER: Pleass check:  Ves No
QUESTION 3: Do you agree that if any such offer is made, you will not accept the offer and will inme-
diately report such offer to your Genoral Manager?
ANSWER: Please check:  Yes No
QUESTION 4: Do you have any interest in, or connection with, outside business activitics which might

involve a conflict of interest, such as a program produetion compagy, record store, con-
gert promoter, daece company, musical event or show, recording company, recording art-



ANSWER:
QUESTION 5:

ANSWER:

RORM B
ist or other talent, or the like?

Please check:  Yes No

Except for the remunesstion you receive from (Station Nanse) for your sexvices, have you
received pryment, (i monay or in any other form) from any other source, for broadosst-
ing or causing the brosdcasting of any statement end/or program materiat (record, tran-
soription, file, plag, advertisemaent, or the like) over (Station Name)?

Please check:  Yes No

If you've answerad "YES* to Question 5, please complete the following:

®
(®)
()
@

What payment did you receive?

‘What was the source of payment?

What was the statement and/or broadcast in retum for such payment?

What smwouncemet, if sny, was made o the tioe of the broadosst tn indicate that the
broadcasting of the statement and/or program material was paid for by the person referred
5 in paragraph (b) aove? :

é. Please provide a tist of all outside businéss activities, full or part-time, that you have been involved
in during the past 12 months.

if your answar 0 any of the above questicns is "yes”, plaass supply

dataifs in the space befow or on a seperste sheet of paper

which shouid be signed by you, attached to this qusstionnaire, and
refumed to Russell Schwartz,

=ODMAPCDOCSRALEIGH L0146\

Signature:

Nama:

Please Print

Data:




Name:

Pleaw: Print
FORM C

{STATION NAME)

PAYOLA QUESTIONNAIRE
FOR CORPORATYE, MANAGEMENT

AND GENERAY, MANAGERS

By my signature hereto, I certify that 1 huve read Sectiona 317 and 507 of the Comnnmications Act of 1934,
as amended, which, in effect, make the receipt of “payela” or "plugola®, without proper disclosure, & fodens crime. 1
also certify that I have read the FCC's sponsorship identification rule,

Yalso certify, by my signature hereto, drumhofﬂ:emwmmmefonamqummmmﬂ
lmdetstandthat violation of Sections 317 or 507 will subject ma to appropriate disciplinary action.

QUESTION 1:

ANSWER:

QUESTION 2:

ANSWER:

QUESTION 3:

Since your affilintion with Station Name ("the Station") or the execution, of our last
"Payola Questionnaire,” have you, or any member of your immediste family, directly or
indirectly, accepted or agreed to accept from any person (other than the Station), or paid
or agroed 1o pay lo any of the coployses of any of Bahakel Comnmmications” broadcast
siations, &ny fuuy, avics, Of Olher Valuablc Considarstion, in eavhangs for the
broadesst of any material over this station?

Please check:  Ves . No

Since your affilintion with the Station or the execation of our last "Payola Questionnaire,"
bave you, or any member of your intusicdiste family, roceived any gifts or extraordinary
courtesies or favors from any party having business dealings with any of Bahake!
Communications’ brordcast stationy other than occasional entertaimment, or gifts having a
cunnilative and total anmal value of 1oss than $500.00 which weys prescnted on special
occasions such as Christows, weddings, snniversaries, and birtidays?

Please check:  Yes No

Since your affiliation with the Station or the execution of our last "Payola Questiommaire,”
have you, or any member of yonr immediate family, acquired or retsined a direct or
indirect interest {including investment corporations whose stock is publicly held), served
&3 g officer or director of, or been emrployed or retained as an independent contractor by
any person, firm, or corporation engaged in:

() ooy business entorprise which purchsses advertising on this station or any other
stations operated by Bahake! Communications;

(b} the sale of any goods or services to this siation or any other stations operated by
Bahakel Communications;




»

ANSWER:

QUESTION 4:

ANSWER:

QUESTION 5:

FORM C

(c) the syndication or distribution of video programming;

(Y] 'ﬁepﬁ!%sofmi;.'&em:&miagmdimofmoﬂ.amm
mmwummg%ymmammpm

(6}  the creation, productios, distribution, memfacturing, or exploitation of temic,
films, tapes, recardings, script matesial (incloding formats), or eloctrical
transcripiions of eny program material for broadcast use;

® ﬂwuphmmmmmgmmofpﬁmm&num,
production and/or other services in i entariainnent field

(8)  the promotion, spoascrship, or conduct of pavsonal appeemnce performances
mdﬁomby(l)nymmmormwhominvi&o
programnting broadcast or promotad on this station or (2) any recording artists
whose reconds or music are played o promoted on this stetion; or

) the ovmazship or operation of one or more telovision or redie stations or any
cable tolovision systens, inclading withom limitation, cable television, CATY,
Pay TV, DBS Subscription TV, Muliipoint Distribotion Service or the liks;

withiout fiully disclosing in writing ihe nsture and circrmatances of cach such ontside
activity to Russell Schomrtz.
Pleaze checle  Ves No

If your duties involve on-the-air appesrances or performasnces, have you, since your
affiliation with the Station or the execution of our last *Payola Questionnaire,” caused to
be mentioned on-the-air, anry business firm, company, o store in which you or any
member of your immediste fiumily have 8 dinect or indirect inferest or broadcast any
program material in which you or & member of your immzediate fimily have a direst or
indfrect interest withoat discloaing in writing full information regending such matier to
Russell Schorartz.

Pieasccheck:  Yes No

Have you, since your affilistion with the Station or the exccution of our Isat "Fayola
Questionnaire,” caused to be included in any program tatecial broadeast on any of
Bahake! Compmmications® broadcast statioms information which would benefit a business
enterprise in which you or any member of your immediate family have a direct or indirect
?mmmmmmmmmmmmwmmu




ANSWER: Pleoe thecke  Ves No__

I your answer 10 sny of the sbove questions is "yus®, plsase supply
complete detalis In the space Beiow or on a ssparnte sheet of paper
which shoukd be by you, stteched o this questionnaire, and
refumed to Sclwartr.

FOBRM C

Plaane Print

ODMAPCBOCSRALEIGRU0147



EXHIBIT 4



H
FERRS

To:

From:

Date:
Re:

FORM D

MEMORANDYB
Al Employees
Axnna Rufty and Russell Schwirtz
September 8, 2006
Payola - Plugola

This memorandum concerns Sections 317 and 507 of the Communications Act of 1934, a3

amended, and Section 73,1212 of the FCCa Rulea. The issuance of this memoerandum does pot mean that we
believe that there have been infractions of the Iaw, 'We simply wish to remind atl persomnel of their obligations
under the faw and uader the policies adopted by (STATION NAME).

Your obligations under Sections 317 and 507, and Station’s policy, can be stated very simply:
EVERY EMPLOYEE IS PROKIBITED FROM ACCEPTING ANY

MONEY, SERVICE OR OTHER VALUABLE CONSIDERATION FROM

ANY PERSON, FIRM OR CORPORATION OTHER THAN (STATION

NAME) IN EXCHANGE FOR BROADCASTING ANY MATERIAL OVER

THE STATION NAME,

EVERY EMPLOYEE HAVING ANY ROLE IN THE SELECTION
OF BROADCAST MATTER IS FPROBIBITED FROM (1) ENGAGING IN
ANY OUFSIDE BUSINESE OR ECONOMIC ACTIVITY WHICH WOULD
CREATE A CONFLICT OF INTEREST IN THE SELECTION OF
BROADCAST MATTER; (2) ACCEPTING ANY FAVORS, LOANS,
ENTERTAINMENT OR OTHER CONSIDERATION FROM PERSONS
SEEKING THE BROADCAST OF ANY MATERJAL IN RETURN
THEREFORE; AND (3) PROMOTING OVER THE AIR (EXCEPT BY
MEANS OF AN APPROPRIATELY LOGGED COMMERCIAL
ANNOUNCEMENT) ANY BUSINESS, ACTIVITY OR MATTER IN WHICH
THE EMPLOYEE HAS A DIRECT OR INDIRECT FINANCIAL INTEREST.

Your attention is also directed 1o the fact that Section 507 of the Commynications Act of

1934, as amended, makes it a eriminal offense, subject 1o & fine of not more than $10,000 or imprisonment of
1ot more than one year, or both, if you fuil 1o disclose to (STATION NAME), any acceptance or agreement to
accept from eny person, firm or corporation other than (STATION NAME), any money, sesvice or other
valuable consideration for the broadeast of any materia] over the station.

Copies of Section 317 and Section 507 of the Comumunications Act of 1934, as amended, and

of Section 73.1212 of the FCC Rules are aftached. Please view this material carefully,

to nyy office by Qotober 18th, ‘

Thauk you for your coapemiion.
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PIKE & FISCHER

73-952

§73.1211 Broadcasi of loltery Information. - (a) Mo licensee of an AM, FM, lalavision, or Class A
lelavision broadeast station, excepl as in paragraph (c) of this section, shaff broadcasl any
advartisemant of or information conceming any Iottery, gift entergrize, or similar scheme, offering
prizes dependent in whola-orin part upan lot or'chanca, or any list of the prizes drawn of awarded by
means of any such lottery, gitt entarprise or schems, whether said list contalns any part or all of such
prizes. (18 USC 1304; 62 Stat. 763). e _ .

{(b) The determination whether a particular program comas within tha prowvisions of paragraph (a)
of this section depands on tha facls of each case. Howsver, the Commission will in any evant
consider that a grogram comes within the provisions of paragraph (a) of this section if In connaction
with such program a prize consisting of money or othar thing of valua is awarded to any person
whose selaction is dependent In whole or in part upon lot or chance, / as a condition of winning or
competing for such prize, such winner or winners are raquired to fumish any money or othar thing of
value or are required to have In their possession any product sold, manulectured, fumnished or
distributad by a sponsor of a program broadcast on the station in question. (Sese 21 FCC 2d 846 [18

AR 2d 1915},) -
{c) The provisioﬂé of paragraphs (a) and (b} of this section shali not a;;ply to an advartisament,
list of prizes or other information canceming:

{1) A lofttery conducted by a State acting undar authority of Stale law which Is broadcast by a
radio or lelevision station ficensed to a location in that State or any othar State which conducts such a

lottery. (18 USC §1307(a); 102 Stat 3205.)

{(2) Fishing contesis exernpied under 18 USC §i345 {noi conducted f'og prailt, La., ali receipis
fully consumed in defraying the actual costs of oparation).’

{3) Any gaming conductad by an Indian Tribe pursuant to the indian Gaming Regulatory Act
(25 USC §2701 et seq.). .

{4) A lottery, gift enlesprise or similar scheme, ather than one described in paragraph (c)(1) of
this seclion, thal is autharized or not otherwise prohibited by the State in which it is conducted and
which is:

() Conducted by a not-far-prolit organization or a governmental organization (18 USC
§1307; 102 Stat 3205); or

(i) Conducted as a promotional activily by a commercial organization and is clearly
occasional and ancillary to the primary business of that organization. (18 USC §1307{a); 102 Stat
3205.)

(d){1) For purposes of paragraph (c) of this section, “ottery” means the pooling of proceeds
derived fram the sale of lickets or chances and alfotting those proceeds or parts thereaf by chance fo
one or more chance takers or tigket purchasers. It does not include the placing or accapling of bets

or wagers an sporling evenls or contests.

{2) For purposes of paragraph {€){4)() of this seclion, the term “not-for-profit organization®
means any organization that would qualify as tax exempt under Section 501 of the Internal Revenue

Code of 1985.

Release No. 82 (5-6/00) Copyright 2000, Pike & Fischer, Inc.




BROADCAST RULES SERVICE 7391

Historical Note

Saclion addad, effective January 30, 1975, 40 FR 6203,

Subsection (a) amendad by order in Dockat No. 00-10, sffectiva June 9, 2000, 65 FR 29385,
34405, For Reportses 19 CAR e

Subseclions {¢) and (d) amendad and NOTE defetad effactive February 8, 1980, 45 FR 8399,
For Qrder see 46 AR 2d 1344,

Subparagraph (c}(3) added by order (FCC 89-124) effective June 14, 1989, 54 FA 20855. For
Raport seg 66 AR 2d 365. .

Subparagraph {cj{1) and subsection (d) amended and s:.drparagraph {©)(4) ada’ad by order
(FCC 90-178) effactive May 7 1990, 55 FR 18388, For Ordar see Wﬂﬁﬁ%

§73.1212 Sponsorship Identification; list retention; related requirements, - (a) Whan a
broadcast station tranamits any matter for which money, service, or other valuable conslderation Is
elther directly or indirectly paid or pramised to, or charged or accepted by such station, the station, at

the lime of the broadcast, shall anncunce:
{1) that such matter is sponsored, paid for, or furnishad, efther in whole or in part, and

(2} by whom or on whose behalf such consideration was suppliad: provided, howaver, that
“service or other valuabla consideration® shall not Include any service or properly fumished elther
without or at a nominal charge lor Use on, or in connection with, a broadcast unless it is so fumished
in considaration for an identification of any person, product, sarvice, tradamark, or brand name
bayond an idantification reasonably related to the usa of such sarvice or proparly on the broadcast,

{i} For the purposes of this section, the term “sponsored” shall be desmed to have the
same meaning as "pald for."
{i) In the casa of any television poiitical advertisement conceming candidates for public

office, the sponsor shall be idantified with laltars equal to or greater than four (4) percent of the
vertical pictura haight that air for not tass than four (4) seconds.

(b} The licansee of each broadcast station shall axarcisa reasonable difigance to obtain from its
employess, and from other persans with whom it deals dlreclly in connection with any matter for
broadcast, information to enable such licensee to make the announcement raquired by this section.

{c) in any case where a report has been mads to a broadeast station as required by Section 507
of the Communications Act of 1934, as amended, of circumstances which would have raquired an
anpouncement under this section had the consideration bean received by stuch broadcast station, an

appropaate announcement shall be made by such station.

Copyright 2000, Pike & Fischer, Inc.
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(47 7 cmrwrmnﬁsvmro CRERTADN
SEC. 317, [47 u.s.c. ]mc\sr

(a}(1) A.I.l ma&;nt‘ broadeast by any radiq stat:ou fol‘ whf.:h
money, service gra r . ean.n

rectly paid, or promised hor
sohret?dcu p mmypm & ‘Knm!ln_
hmﬂ.dca.!

broadcast, be ginounsed s peid Be of
'a:dmu?:l: shn!lnn.ot wmwmm

rds, !
material or uenim of sny
charge or at a nominsl directly or indirectly, 25 22 induce.
ment ta thabrogdeast of pwgram?
(b)[nmycnsewhenlmpnrthubunmdatotmdmlh-

tion, as requirad by section 507 of this Act, of
would have required sn announcement under this secticn: had tha
consideration heen rqealwd g;rmch m!lo snuou. an’ approprists

anuauncement shall be
{¢) The iicenses ef‘s&:ﬁ Tidio staﬁﬁ: alnll exerciu ressonsbis

diligance to gbtaln from its employses, and from gther parsons with
wham iv deals directly in conn with an or program
matter for broadeast, [nformation to enable mch Eeenm to maks
the announcement required by this section.

{d) The Commisaion may waive the requirement of an sn-
nquncement as provided in this section in any case ot class of cases
with respect to which It determines that the public interest, con.
venience, or neceassity does not require the hropdessting of such an-

nouncerent,
{e} The Commission shali prmnbc lpprapnnte rulas and regu-

lations to carry out the provisions of

F
COMMUNILATIONS Ai.‘T OF 184 CSEEwT




COMNUMICATIONS ACT OF 1334 . Sac. 501

239
SEC. 507. (4T U.5.C. 407) DISCLOSURE OF CERTAIN PAYMENTS;
- ; employes of 2 radio statien

biect. to subsection (d), any
s (:ggéﬁ 3 (w t:hm:ig hu:::hai{nﬁén) :vlgg or ggreas
station), or any persan {othe vmh o3

to pd h smployse, any motey, service-oreather
m%lgnforthe roadeast of any matter gver such statisn shall, ln
-advance of such broadcast, disclose the fact of such acceptancs or

agreement to such station .
thﬂ:});s“bjm to M(ﬂ.&pﬂ;ﬂm who&tnmn?;a

wi e production or rogran

far which is intended gifmdc;‘sﬁns A mgr.a.%:.ﬂ,:&. pre

capts or agrees to acoept, or or agrest Y Ay

e o e elunbie considetation (of tha Inchiatos eﬁ

ter as o part of such program or program mattar, ehall, in

of such broadcsst, disclose the fact of such u;:mnrmm

or agreement to the payes’s employer, or to person

such brg ar gmmmu&&bain:m@uﬂ. or to the H-

cansee ot'su:h atation over which such program is broadcast.

{c) Subjact to qubsection (d), any person %e:d-?y
other person.any prdgram or program matter which is far
broadcasting over any radio station shall, in advance of auch broed-
cast, discloze to such other person any information of which he hay
Jenowledge, or which hes been discloged Lo him, 21 ko any” )
service or other valuable conslderation which any parson has
ar accepted, or has agread to pay or accept, for tha inclusion of any
e B T et e clons of i

isionx on o -
SHall mot innnycasemwhe because of o walvar

formation shall oot aprﬂly
mada by the Comrmission under section 317(d}, an announcsment

is not roi%ﬁmd ta be made undar saction 317. .
(e) The inclusion in the program of the announcement ﬁnrad
Qc-

by section 317 shall constitute the disclosurs required by &
tidn.

i th1s soniton shiall nat nludo sty sevict oF praperty furmished
in on not include auy s ar

without l:hargn or at a nominal charge for use pt?:in cannection

with, a broadeast, or for use ont a program w is intended for
station, usdess it iz so furninhed in

broadcasting : dio
for & qgen!;ﬂmﬁon in such breadcast or in such pro--

consideration for an i

gram of any perzon, product, sarvice, &aduumwsr;nm h:-f

yond ‘an identification which is reasonably
such service or property in such brosdeast or such tgric.mmm.

{g) Any whpo violates any provision of n shall,
for each viglation, bs fined not more then $10,000 or impris-

oned not more than oue year, or bath.
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Video News Releases

To: News Producers, News Staff
From: Rob

Video News Releases (aka: VNR’s) must be attributed in every news
story. A mandatory super must be placed on the screen to attribute the

source of the VNR.

The courtesy super must be used when using VNR packages, VO's and or
S0TS.

Producers, you will find the source of the VNR located on each script
from the CBS News feed.

Again it is now required that ALL VNR’s arve attributed by using a
courtesy super.

Any questions, sec me.




