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2021 ISSUES SPEC SHEET (Q1 – Q4)

The licensed television station KTTW/KTTM has chosen the following issue related PSA’s for 
the 2021 broadcast year.  These PSA’s were predominantly provided by the Ad Council and 
ran in different lengths (;15, :30 & :90).  The assigned hit time/days are Monday – Friday 
(7:00am – 7:30am) and every Saturday (7:00am – 9:00am).  It is the sediment of this station 
that the following flights target three different genres.  We feel these issues deserve our 
support and apply to the needs of our viewers within the Sioux Falls/Mitchell DMA:

1. Creating a positive outlook towards others (Flight #1 of 3): The following PSA’s are 
designed to address a positive attitude towards an appreciation of learning the 
basics of STEM, pet adoption and being kind to one another.  “Lucia” is projected 
to air 624 times throughout 2021 while “Dear Humans” and “I Believe” should 
both tally 676 (each).

2. Good health & awareness (Flight #2 of 3): With the outbreak of COVID-19, health 
awareness has become more important than ever.  Produced by the CDC and 
Department of Health, “Do It For Everyone” will air 468 times throughout the 
duration and “Home Food Safety” should been seen within the DMA 416 times.

3. Appreciation of our natural resources (Flight #3 of 3): Being a conservation minded 
state, it is the sediment of this station that viewers would have a strong interest in 
nature.  Both “Right Place” and “Lake Trail” will educate the public with a strong 
message to enhance a kindred spirit towards the great outdoors.  These spots will 
air 312 and 676 times respectively.

 Each one of the spots indentified will be simulcast to air on the KTTW and KTTM 
transmitters for a combined total of 3,848 PSA’s projected to air throughout the 2021 
broadcast calendar.  All of the above PSA’s will be generated from Master Control 
located in Sioux Falls, SD.


