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UPFRONT

Upfront is a half hour public affairs program that airs on WCTK/WNBH every Sunday 
morning.  The program features interviews with representatives of various social service 
organizations, state/town and city agencies and other experts in a variety of fields within 
the communities served.  It is both topical and informative.  
Although the Upfront program is broadcast on all stations, it is individually tailored for 
the communities served and is broadcast on the respective stations serving that 
community.  WCTK/WNBH are also available on line.  WCTK and WNBH host is Ed 
Pereira.

YOUTH & RELATED ISSUES

Program:  Upfront Locally produced (PA)

Date:  2/14/2021 & 3/7/2021 Time:  7:30a-8:00a WCTK/WNBH

Coastal Neighbors Network

Public Interest:  We discussed how the network helps seniors stay independent. 

My guests were Tony Melli and Andy Pollack of the Coastal Neighbors Network. The 
network helps seniors in Dartmouth and Westport. The purpose of Coastal Neighbors is 
to help seniors live sagely and comfortable in their homes for as long as possible. They 
provide services like transportation to doctor’s offices, small tasks around the house like 
moving furniture or large trash bins and providing friendly visits to share a hobby or 
interest with a senior in their home. They also provide social events to get people 
together. The biggest project they are working on now is getting appointments for Covid 
19 vaccinations for seniors who are not near computers to make the appointments.

Program:  Upfront Locally produced (PA)

Date:  2/28/2021 Time:  7:30a-8:00a WCTK/WNBH

Black History Month

Public Interest:  We discussed the book about Paul Cuffe, and his commitment to 
improvement of his fellow man.  

My guest was David C. Cole the author of the book Paul Cuffe, His Purpose, Partners 
and Properties. Paul Cuffe may well have been the best known African American in the 
early days of our country. He was born on Cuttyhunk Island which is part of the 
Elizabeth Island, both off the coast of New Bedford. Largely self-educated, he was 



widely known as a paragon of virtue and committed to improvement of his fellow man. 
He enjoyed private audience with President Madison at the White House. He was land 
owner of farms in Dartmouth, owner of Shipyards in there and also was behind the 
building of the Quaker Meeting House in Westport.

HIGH ENERGY/COST OF LIVING

Program:  Upfront Locally produced (PA)

Date:  3/14/2021 & 3/21/2021 Time:  7:30a-8:00a WCTK/WNBH

One Southcoast Chamber

Public Interest:  We discussed the giving help loans to small businesses. 

My guest was Ian Abreu form the One Southcoast Chamber. The federal government is 
in the last round of giving help loans to small businesses. These loans are to help with 
payroll and keeping businesses afloat during the pandemic and returning to business as 
soon as possible. Businesses can call the chamber and get more information and help to 
begin the process.

CRIME PREVENTION

HEALTH ISSUES

Program:  Upfront Locally produced (PA)

Date:  1/10/2021 Time:  7:30a-8:00a WCTK/WNBH

Southcoast YMCA

Public Interest:  We discussed keeping the New Year promise of working out and being 
healthier

My guest wee Stephanie Morin from the Fall River branch of the YMCA Southcoast and 
Lou Britto from the Wareham branch. We discussed how everyone has New Year’s 
resolutions to get more physical activity and eat healthier. There are classes at YMCA 
Southcoast that can help with good nutrition and of course there are plenty of different 
activities to help you achieve your physical goals. This year is a bit different due to the 
Covid 19 pandemic. The YMCA is operating with all safety guidelines and limited 



capacity at 25 to 40 per cent. Both Stephanie and Lou wanted to assure everyone that 
safety is the number one priority to make sure everyone enjoys a workout or class in a 
safe environment.

Program:  Upfront Locally produced (PA)

Date:  2/14/2021 & 2/21/21 Time:  7:30a-8:00a WCTK/WNBH

South Coast Hospital Group

Public Interest:  We discussed healthy heart month and how Covid-19 can impact heart 
health.

My guest was Dr. Mike Rocha a cardiologist with the South Coast Hospital group. 
February is healthy heart month. Dr. Rocha discussed how Covid 19 can impact heart 
health. He also leads an initiative called NB Wellness. The initiative is to get people to 
participate in physical activities and also help with relaxation with yoga and programs 
that encourage healthy eating as well as mental wellness. One of the most popular 
programs is the weekly walk with a doc that is held every Saturday morning at 
Buttonwood Park in all weather, all year round.

COMMUNITY IMPROVEMENTS/ EVENTS

Program:  Upfront Locally produced (PA)

Date:  1/3/2021 Time:  7:30a-8:00a WCTK/WNBH

Buttonwood Park Zoo

Public Interest:  We discussed what happens to the animals when natural disasters strike

My guests were Sarah Henry, the public relations director of the Buttonwood Zoological 
Society and Keith Lovett, the executive director of the Buttonwood Park Zoo. With all 
the natural disasters of the past year with wildfires on the West Coast and hurricanes and 
tornados all across the country what happens to the animals? We found out that many 
zoos help out with some of the animals that have been affected in the wild or other zoos. 
New Bedford has taken some of the animals that have been affected and given them 
temporary homes until it is safe to return to their original homes.

Program:  Upfront Locally produced (PA)

Date:  1/17/2021 Time:  7:30a-8:00a WCTK/WNBH



One South Coast Chamber

Public Interest:  We discussed the chamber helping small businesses

My guest was Ian Abreu the One South Coast chamber’s government policy director. Ian 
discussed how the Chamber has helped small business with all the different help that is 
available to them from the federal government. They have done this through virtual 
meetings and phone calls. May business people may not be award of the programs that 
are available to businesses affected by the pandemic. One south Coast Chamber covers a 
side area from Seekonk to Wareham and all pints in between. With such a large area the 
One South Coast chamber in now the second largest in the state.

Program:  Upfront Locally produced (PA)

Date:  1/24/2021 & 1/31/2021 Time:  7:30a-8:00a WCTK/WNBH

People Acting In Community Endeavors 

Public Interest:  We discussed the chamber helping small businesses

My guest was the executive director of PACE in greater New Bedford, Pam Keuchler. 
PACE stands for People Acting In Community Endeavors. During the past year with the 
Covid 19 pandemic affecting some many people, PACE has seen a rise in requests. The 
food bank which provides groceries for families has been filled and they are meeting the 
needs of these families. One of the other areas that PACE is well known for is their 
providing people with vouchers to heat where they live and avoid not having warmth 
during the winter season.

Program:  Upfront Locally produced (PA)

Date:  3/28/2021 Time:  7:30a-8:00a WCTK/WNBH

New England Musicians Relief Fund

Public Interest:  We discussed the grants given to musicians in need. 

My guest was Marty Ballou who is an independent musician. He joined me to talk about 
the New England Musicians Relief Fund. When the pandemic stuck almost one year ago 
there were no venues for live entertainment. Many of the free-lance musicians were left 
scrambling to make ends meet. To date the fund has given out three hundred $1000.00 
grants to musician in need. For man this was a life line that helped them get groceries, 
help with rent and keep them going until the music venues open once again.



PSA Programming 

WCTK/WNBH air public service announcements on a variety of subjects throughout 
each broadcast day.   These Public Service Announcements are recorded. 

Public Service Announcements

The following PSAs were recorded and aired on the dates specified. These public service 
announcements are sent in by local organizations and families to help raise money for 
their local causes and also from national organizations.  They air on WCTK overnights 
and WNBH rotating throughout the day.  PSAs are also aired on our on-line steaming 
and posted on WCTK.com

1/1/21 – 3/31/21 - Ad Council – Covid Vaccines

The COVID-19 vaccines have the potential to transform life as we know it today and 
save hundreds of thousands of lives—but they can only be successful if millions of 
Americans recognize the urgency, safety and vital importance of getting vaccinated. 
While many have already started the vaccination process, there is currently a general lack 
of confidence. Overall, 40% of the U.S. public have expressed concerns, ranging from 
“skeptical” to “open but uncertain,” about getting vaccinated.

1/01/21 - 3/31/21 - Ad Council - Adoption from Foster Care

“Thousands of teens in foster care are waiting for the love and support from a family, but 
unfortunately almost 20,0000 young people leave foster care without a family every year. 
Teens that have been adopted are more likely to graduate, go to college, and be more 
emotionally secure than their peers that have ‘aged out’ of foster care without the security 
and encouragement of family. Inspired by real families’ stories, this honest and heartfelt 
campaign reveals the remarkable value there is in adoption for both teens and parents. 
With the tagline, “You can’t imagine the reward,” these emotional messages reassure 
prospective parents and inspire them to consider adopting a teen.

1/01/20 – 3/31/21 - Ad Council- Alzheimer's Association

Close family members know their loved ones best, and are typically the first to notice 
memory issues or cognitive problems but they’re often hesitant to initiate a 
conversation—even when they know something is wrong. For those with Alzheimer’s 
and their family members, an early diagnosis can help decrease the burden of the disease 
by allowing more time for critical care planning. That’s why it’s so important to have 
these conversations. To tell real, relatable stories of families who have benefited from 
early detection we created the “Our Stories” campaign in partnership with the 
Alzheimer’s Association. The campaign empowers people to have these critical 
conversations with loved ones when they notice something is different. The website 



Alz.org/OurStories offers families helpful tools and resources, including information on 
the disease and the benefits of an early diagnosis, as well as interactive conversation 
starters.

1/01/21 - 3/31/21 - Ad Council - Bullying Prevention

Research shows that teens know that things like pushing, shoving, making fun of 
someone’s differences, catfishing and more are very serious – but they say the most 
prevalent forms of “bullying” are behaviors where context and intent matter. The lines 
between just joking around and saying something hurtful have become very murky, 
contributing to a general culture of meanness that many teens experience daily. When it 
comes to these instances of cruelty, they don’t realize the extremely harmful impact that 
their words and actions can have. “Because of You” encourages teens to reflect on the 
power of their words and actions, and compels them to consider their long-lasting effect 
on others. By promoting self-reflection and focusing on specific actions, the campaign 
inspires teens to create a more empathetic and inclusive culture around them.

1/1/21 - 3/31/21 - Ad Council- Buzzed Driving Prevention

The Ad Council has focused on drunk driving prevention since 1983, with the release of 
the now-classic “Friends Don’t Let Friends Drive Drunk” campaign. As the idea of a 
designated driver became the cultural norm, but alcohol-related driving fatalities began to 
increase, we recognized the need for a new approach. In 2005, we refreshed our classic 
campaign with a new message: “Buzzed Driving is Drunk Driving." The most recent 
iteration of the Buzzed Driving Prevention campaign effort prompts young men 21 to 34 
to examine their own warning signs of impairment and take responsibility for their 
decisions behind the wheel by reminding them: If you need to do something to make 
yourself feel okay to drive, you're not okay to drive.

1/1/21 - 3/31/21 - Ad Council – Diversity and Inclusion

Hate crimes are on the rise, and yet 85% of Americans consider themselves unprejudiced. 
Bias and discrimination are among the most pressing issues facing our nation today. Love 
Has No Labels is a movement to promote acceptance and inclusion of all people across 
race, religion, gender, sexual orientation, age and ability. Throughout its duration, Love 
Has No Labels has opened a dialogue about our implicit biases—our assumptions, 
stereotypes, and unintentional actions toward others based on their perceived differences 
or labels—and erodes those biases by flooding the market with diverse images of love. 
We believe love is the most powerful force to overcome bias. Together, we can create a 
more inclusive world.



Community Events

New England Musicians Relief Fund Pushes Toward $500,000 Fundraising Goal 

Funds Raised Assist Performers Financially Impacted By COVID
The New England Musicians Relief Fund (NEMRF) has launched an initiative to reach $500,000 in 
donations by March 13, 2021, the one year anniversary of when COVID-19 shut down the entertainment 
industry in Massachusetts. Founded in 2020 by a host of Boston-area musicians, union leaders, executives, 
and music supporters, NEMRF is helping New England musicians weather financial difficulties by 
providing relief checks to qualified musicians.

The global pandemic has created an acute crisis for the more than 2000 freelance musicians who make their 
living playing live music across New England. Because of the nature of freelance musicians’ work, many 
do not fit neatly into either the traditional economy or the gig economy. As a result, when venues shut 
down in March 2020 musicians fell through the cracks and were left without regular income, few benefits, 
and, for many, little or no qualified unemployment insurance. One year later, without a clear sign of when 
their industry will return, many of these professional musicians are in desperate need of relief.

“When things shut down last March, we never imagined that one year later, venues would still be closed, 
musicians would still be out of work and that we’d have no idea when live music might return,” said 
Gabriel Rice, NEMRF president. “Applications for relief funds are arriving into our inbox at an 
accelerating pace, making our work even more urgent. We hope that hitting our target of $500,000 by 
March 13th will allow us to keep up with the applications coming in and get relief checks out to as many 
musicians as possible, providing a meaningful financial boost to help pay the rent and buy food.  We want 
to help bridge the gap until musicians can get back to work.” 

To date, NEMRF has provided grants of $1,000 to more than 300 performers across every genre and region 
in New England. Any professional musician in New England and New York’s Upper Hudson Valley facing 
financial difficulties can apply for a grant at NEMRF.org/apply. Supporters wishing to make a tax-
deductible donation to the Immediate Relief Fund may do so atNEMRF.org/takeaction.
“As venues shut down due to COVID-19, it devastated my ability to earn a living,” says Lowell, MA 
percussionist Yahuba Garcia-Torres. “Over the past year, we’ve all tried to find innovative ways to keep 
playing music and raise funds to support ourselves, but these efforts have done little to make up for the lost 
tours and weekly gigs that filled my calendar before the pandemic. By the holidays I was really feeling the 
pinch, and I am so grateful for the NEMRF grant I received. It truly saved Christmas for my family.” 

“It’s been a really tough year for musicians and venues across New England. As the vaccine begins to roll 
out and the government pledges more money to help, there is hope on the horizon, but the road to recovery 
for freelance musicians is going to be long,” says Hazel Dean Davis, NEMRF Vice President. “Even the 
most optimistic predictions suggest live music won’t return before Fall of 2021, and it could be years 
before we return to the vibrant music scenes that existed before COVID. The NEMRF plans to be here 
throughout the recovery and for years to come, but we will need the continued support of music lovers 
across New England.” 

http://www.wctk.com/community/
https://www.nemrf.org/apply
https://www.nemrf.org/take-action
https://www.nemrf.org/apply

