
KLFY-TV 

HOW OUR ADVERTISING IS SOLD 
 

 

 Our advertising rates are negotiated and established on an individual basis with each 

advertiser, and the rates vary depending on the class of time and overall market conditions and 

advertiser demand at the time the order is placed.  These demand-driven rates will be extended to 

all political candidates to whom we sell advertising. 

 

 We offer to all advertisers the following classes of time: (1) Non-Preemptible or Fixed 

announcements (2) Preemptible with Notice; (3) Preemptible with no Notice; and (4) 

Immediately Preemptible.  A description and definition of each class follows: 

 

 1. Non-Preemptible or Fixed Announcements.  These announcements are broadcast 

at an agreed upon rate at a specific time or within a specific program.  They are the most 

expensive class of time sold by the Station.  These announcements will not be preempted by an 

advertiser offering a higher rate. 

 

2. Preemptible with Notice.  These announcements are subject to preemption only 

upon prior notice to the advertiser.  Preemptible with Notice announcements are superior in 

terms of preemption and make goods to Immediately Preemptible announcements, but 

subordinate to Non-Preemptible Announcements.  At current selling levels, we estimate that this 

class of time will be preempted approximately 15-25 percent (15-25%) of the time.  The 

likelihood of preemption is a function of a number of factors including demand and supply.  We 

will, upon request, provide you with a more current estimate of the likelihood of preemption 

when your order is placed. 

 

 

 3. Preemptible with no notice.  These announcements are scheduled to be broadcast at a 

specific time but may be preempted at any time if another advertiser desires to buy the time by 

paying a higher price.  These announcements carry the risk of preemption by non-preemptible & 

preemptible with notice classes of time sold by the Station.  At current selling levels, we estimate 

that this class of announcements will be preempted approximately 30-40 percent (30-40%) of the 

time.  The likelihood of preemption is a function of a number of factors including demand and 

supply.  We will, upon request, provide you with a more current estimate of the likelihood of 

preemption when your order is placed. 

  

 4. Immediately Preemptible.  These announcements are scheduled to be broadcast at 

a specific time but may be preempted at any time if another advertiser desires to buy the time by 

paying a higher price.  These announcements carry the risk of preemption by all classes of time 

sold by the Station, and, consequently, are the least expensive of all classes of time offered by 

the Station.  At current selling levels, we estimate that this class of announcements will be 

preempted approximately 40-50 percent (40-50%) of the time.  The likelihood of preemption is a 

function of a number of factors including demand and supply.  We will, upon request, provide 

you with a more current estimate of the likelihood of preemption when your order is placed. 

 


