
PUBLIC AFFAIRS REPORT

Q2 2018 - ENDING JUNE 30, 2018

This report lists the significant public affairs and/or public service programming that aired during
the period of April 1, 2018 through June 30, 2018 in which issues of importance to the
community are addressed. The issues are listed in alphabetical order and not in order of
importance.

The various programming to address the community issues aired a total of forty-nine hours at
various times throughout the quarter.

Community Issues

Organization Issue
Addressed

Description

Autism Awareness Autism
Awareness

Campaign dedicated to promoting solutions, across the spectrum and
throughout the life span, for the needs of individuals with autism and their
families through advocacy and support.

I Am A Witness Bullying
Prevention

Campaign sharing a personal firsthand account of one child's experience
with bullying to raise awareness.

American Lung
Association

Cancer
Awareness

Campaign to educate Americans about a groundbreaking lung cancer
screening for those at high risk.

Stand Up To Cancer Cancer
Awareness

Stand Up To Cancer's mission is to increase awareness of and educate
about the critical importance of individual contributions, such as getting
screened regularly and participating in clinical trials, to continue advancing
progress against cancer.

Stand Up To Cancer (in
partnership with
Genetech)

Cancer
Awareness

Promotion of immunotherapy as a means to treat cancer in its early stages
– specifically via partnership with Genetech, a Roche owned company.

Love Has No Labels
(via Ad Council)

Diversity The Ad Council’s Love Has No Labels is a campaign that encourages
people to examine and challenge their own implicit bias.

The Partnership for
Drug-Free Kids

Education Promoting open dialogue between parents and their children on the
dangers and complexity of drug use.

Hack Harassment Harrassment
Awareness

Coalition dedicated to raising awareness around the prevalence of online
harassment.

Feeding America Human
Services

Organization that highlights the prevalence of childhood hunger and
provides information regarding avenues for solution.

FosterMore Human
Services

Campaign for awareness of the benefits of the Foster Care system.

Foundation for a Better
Life

Human
Services

FBL's mission statement is to promote campaigns that can benefit a
specific community, via campaigns promoting specific virtues.

Just Add Water (World
Vision)

Human
Services

Campaign dedicated to building awareness around how best to solve clean
water crises globally, with a focus on how a lack of clean water specifically
effects girls and women.

Red Nose Day (Comic
Relief, Inc.)

Human
Services

Campaign dedicated to ending child poverty and ensuring that children in
need are safe, healthy and educated.

Internet Crime
Complaint Center (IC3)

Legal Services Campaign focused on providing the public with a reliable and convenient
reporting process to submit information to the FBI concerning Internet-
facilitated criminal activity.

Jon Bon Jovi Soul
Foundation

Poverty The Jon Bon Jovi Soul Foundation exists to combat issues that force
families and individuals into economic despair. Through the funding and
creation of programs and partnerships, they support innovative community
efforts to break the cycle of poverty and homelessness.

Joyful Heart Foundation Sexual Assault
Awareness

Campaign aimed to challenge typical gender norms in order to raise boys
who grow up to respect women.


