KUNS TV Children's Commercial Time Limits Certification
Ist Quarter, 2018 (JANUARY — MARCH)

Attached hereto are the Children’s Programming Certifications from the Univision Network
regarding their children’s programming for the period January 1, 2018 — March 31, 2018. As set
forth in those Certifications, the Network has certified that they formatted their children’s
programming to comply with the commercialization limits of the FCC’s rules.

KUNS ~TV also hereby certifies that, during that calendar quarter, for the programs identified in the
attachments: Univision Children’s Programming Certification; Commercial Limits Certification; and
Website Certification.

1) It did not insert any commercial or promotional matter within any of the children’s programs
listed outside of the regularly-formatted commercial breaks (e.g., due to technical failure).

2) It did not insert any local advertisements or promotional matter during children’s
programming which did not comply with the commercial requirements of Sections 73.670(b)-
(d) of the FCC’s rules (e.g., commercial advertisements including characters from the
children’s program, or promoting websites using characters from the children’s program to
sell products, run during or adjacent to that program).

The Univision shows subject to the FCC’s commercialization rules are:

Planeta de Ninos

Mickey Mouse Clubhouse
Handy Manny

Calimero
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KUNS Television

Website Certification

1st Quarter, 2018 (January — March)

I hereby certify that for the quarter ending March 31, 2018, television broadcast station
KUNS has compiled with the FCC’s Website Rule relating to children’s programming.
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CHILDREN’S PROGRAMMING CERTIFICATION
FIRST QUARTER 2018

This is to certify that the Univision Network (hereinafter referred to as “Univision™), as a standard
practice, has formatted and aired the following children’s programs and series so that the total amount of
commercial matter (including local ad avails and non-exempt program promotions or website displays) is
10.5 minutes per hour or less on weekends, and 12 minutes per hour or less on weekdays, in compliance
with the Children’s Television Act of 1990, and with the rules and regulations of the Federal
Communications Commission:

Planeta de Nifios
Calimero
Handy Manny
Mickey Mouse Clubhouse
There were no occasions on which the commercials limits were exceeded.

This certification pertains to the immediate preceding calendar quarter (January 1 — March 31, 2018).

g
Executed this day of April 2018.

UNIVISION NETWORK

Christopher Loftin
VP, UCI Traffic Operations
Univision Network

STATE OF‘/’/)
COUNTY OF
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The foregoing instrument was acknowledged before me this L\ day of W , 2018,
by Christopher Loftin, on behalf of Univision Network Limited Partnership.
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TBD TV NETWORK COMMERCIAL LIMITS
AND WEB SITE RULE COMPLIANCE CERTIFICATION,
FIRST QUARTER 2018

FOLLOWING IS A LIST OF ALL TBD TV NETWORK PROGRAMS DESIGNED FOR
CHILDREN TWELVE YEARS OLD AND YOUNGER THAT WERE SCHEDULED FOR
BROADCAST DURING THE PERIOD OF JANUARY 1, 2018 THROUGH MARCH 31, 2018.
THIS CERTIFIES THAT ALL OF THESE PROGRAMS WERE FORMATTED (IN THE ORDER
AND AT THE TIMES INDICATED) TO ALLOW FOR NO MORE THAN 10.5 MINUTES OF
TOTAL COMMERCIAL TIME PER CLOCK HOUR ON WEEKENDS AND 12 MINUTES OF
TOTAL COMMERCIAL TIME PER CLOCK HOUR ON WEEKDAYS, OR HALF THAT
ALLOTTED TIME FOR AN ISOLATED HALF HOUR OF CHILDREN'S PROGRAMMING. THE
ACTUAL NUMBER OF NETWORK COMMERCIAL MINUTES WAS INCLUDED IN THE
NETWORK TRAFFIC REPORTS FOR THE FIRST QUARTER 2018, WHICH EACH
AFFILIATED STATION HAS RECEIVED HERETOFORE.

Children's Weekday Programs (series)

There were no programs designed for children twelve years old and younger scheduled
for broadcast during this period.

Children's Weekend Programs (series)

There were no programs designed for children twelve years old and younger scheduled
for broadcast during this period.
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ALL TBD TV NETWORK PROGRAMS DESIGNED FOR CHILDREN TWELVE YEARS OLD
AND YOUNGER, SCHEDULED FOR BROADCAST DURING THE FIRST QUARTER 2018,
COMPLIED WITH SECTIONS 73.670(b), (c) AND (d) OF THE RULES OF THE FEDERAL
COMMUNICATIONS COMMISSION, 47 C.F.R. § 73.670(b), (¢) AND (d).

NONE OF THESE PROGRAMS, AND NO PROMOTIONAL OR PUBLIC SERVICE
ANNOUNCEMENTS SCHEDULED BY TBD TV NETWORK WITHIN OR ADJACENT TO
THOSE PROGRAMS, CONTAINED ANY URLs, WITH THE POSSIBLE EXCEPTION OF (a)
FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-FREE WEBSITES THAT
SATISFY 47 C.F.R. § 73.670(b), OR (c) URLs, NOT UNDER THE CONTROL OF THE
LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES, WITHIN PUBLIC

SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR MEDIA
COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.

Pr:;red by:
Julie Dyer
Controller



Stadium Network
Children’s Programming Certification

First Quarter 2018

This is to certify that during the period above, Stadium Network was in
compliance with the Children’s Television Act of 1990 and the rules and
regulations of the Federal Communications Commission. All programming on the
network that was originally produced primarily for an audience of 12 years old
and younger was formatted such that the total commercial time (including local

avails) did not exceed 10.5 minutes per hour on weekends and 12 minutes per
hour on weekdays.

| hereby declare under penalty for perjury that the foregoing is true and correct.

Executed this 30*" day of March 2018.
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STADIUM NETWORK COMMERCIAL LIMITS
AND WEB SITE RULE COMPLIANCE CERTIFICATION,
FIRST QUARTER 2018

FOLLOWING IS A LIST OF ALL STADIUM NETWORK PROGRAMS DESIGNED FOR
CHILDREN TWELVE YEARS OLD AND YOUNGER THAT WERE SCHEDULED FOR
BROADCAST DURING THE PERIOD OF JANUARY 1, 2018 THROUGH MARCH 31, 2018, THIS
CERTIFIES THAT ALL OF THESE PROGRAMS WERE FORMATTED (IN THE ORDER AND AT
THE TIMES INDICATED) TO ALLOW FOR NO MORE THAN 10.5 MINUTES OF TOTAL
COMMERCIAL TIME PER CLOCK HOUR ON WEEKENDS AND 12 MINUTES OF TOTAL
COMMERCIAL TIME PER CLOCK HOUR ON WEEKDAYS, OR HALF THAT ALLOTTED TIME
FOR AN ISOLATED HALF HOUR OF CHILDREN’S PROGRAMMING. THE ACTUAL NUMBER
OF NETWORK COMMERCIAL MINUTES WAS INCLUDED IN THE NETWORK TRAFFIC

REPORTS FOR THE FIRST QUARTER OF 2018, WHICH EACH AFFILIATED STATION HAS
RECEIVED HERETOFORE.

Children’s Weekday Programs (series)

There were no programs designed for children twelve years old and younger scheduled for
broadcast during this period.

Children’s Weekend Programs (series)

There were no programs designed for children twelve years old and younger scheduled for
broadcast during this period.
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ALL STADIUM NETWORK PROGRAMS DESIGNED FOR CHILDREN TWELVE YEARS OLD
AND YOUNGER, SCHEDULED FOR BROADCAST DURING THE FIRST QUARTER OF 2018,
COMPLIED WITH SECTIONS 73.670(b), (c) AND (d) OF THE RULES OF THE FEDERAL
COMMUNICATIONS COMMISSION, 47 C.F.R. § 73.670(b), (c) AND (d).

NONE OF THESE PROGRAMS, AND NO PROMOTIONAL OR PUBLIC SERVICE
ANNOUNCEMENTS SCHEDULED BY STADIUM NETWORK WITHIN OR ADJACENT TO
THOSE PROGRAMS, CONTAINED ANY URLs, WITH THE POSSIBLE EXCEPTION OF (a)
FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-FREE WEBSITES THAT
SATISFY 47 C.F.R. § 73.670(b), OR (c) URLs, NOT UNDER THE CONTROL OF THE LICENSEE,
OF NON-PROFIT OR GOVERNMENT ENTITIES, WITHIN PUBLIC SERVICE
ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR MEDIA COMPANIES IN
PARTNERSHIP WITH THOSE ENTITIES.

Prepared by:

David Scott
VP, Programming
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STADIUM E/I PROGRAMMING INFORMATION 1st QUARTER 2018

Stadium aired the FCC required average of 3 hours of E/I programming each week, January 1, 2018 through March
31, 2018. E/I programming aired each Sunday within an E/I block from 11:00 AM ET to 2:00 PM ET. The E/I
programming on Stadium is targeted to ages 13 — 16 and includes the programming lineups and program
descriptions listed below. The E/I programming block (day/time) and programs within the block will remain the
same for 2" quarter 2018.

Stadium E/I Programming Block

Sunday
Real Winning Edge E/I 11:00 AM
Dragonfly TV Sports E/I 11:30 AM

Real Winning Edge E/I (different episode) 12:00 PM

Dragonfly TV Sports E/| {different episode) 12:30 PM

Future Phenoms E/| 1:00 PM

Sports Stars of Tomorrow E/I 1:30PM

REAL WINNING EDGE - This program features young people who have been chosen to be profiled because of their
adoption of pro-social values and principles. The particular youth featured is interviewed by a celebrity in the
same talent field. This program shows the viewer that honesty, loyalty, hard work, self-discipline and balancing
school work with social activities and friends, and developing a sense of purpose in his/her life, all combine to help
the viewer stand against influences which could hurt him/her or others.

DRAGONFLY TV SPORTS - Dragonfly TV Sports” is a weekly half-hour science television series that meets the
educational and informational objectives of the FCC’s Childrens Programming requirements for children ages 13-
16. The programs highlight children “doing” projects with real hands-on experience and demonstrates practical
applications of mathematics and science, in particular, as it relates to individual sports or sporting activity. It
introduces young viewers to a variety of scientific disciplines within a particular sport and challenges them in
critical thinking and problem solving skills, while providing valuabie information to reach answers. Each sports-
related episode is engaging, entertaining and educational in structure, allowing children to investigate science on
their own. “Dragonfly TV Sports” is closed-captioned for the hearing impaired and displays the “E/I” icon
throughout the broadcast.

FUTURE PHENOMS - Hosted by Pat Summerall, this program takes viewers coast-to-coast and in-depth with the
brightest young athletes in sports. The series profiles high school athletes who have overcome personal adversity
to pursue their dreams. The athletes are recognized for their classroom achievements, as well as their
contributions in extracurricular activities. The importance of dedication, discipline, commitment to academics, and
community involvement are spotlighted as part of the athletes’ success. The stories strive to inspire viewers to
pursue knowledge and a healthy, active lifestyle, despite any personal difficulties.

SPORTS STARS OF TOMORROW - This program showcases the hard work and dedication required to be a true
sports star. Chronicled are the trials and tribulations of young athletes as they strive to become top level
performers in the sports arena. This program helps viewers realize that with hard work and determination, their
goals in life and on the playing field are attainable. Key values such as dedication, discipline, commitment and
community involvement are reinforced in each episode. The program also provides in-depth stories that reveal
the important challenges and lessons that mold young athletes. Through these stories, viewers learn that while
many desire greatness on the grand stage of competition, much can be learned through the journey that can make
a significant difference throughout their lives.



