






Page ## WksRev #Ver #Order # Contract Revision
1  197427  2 23/443

StartDate EndTimeAdvertiser Product

Media Research Center 4/4/22  2:23:23PM 2/14/22 12/18/22Watchdog

3 27 21 14 7 28 21 14 7 31 24 17 10 Units Len GRPRtg Impr*Vehicle# Dist

JanDec MarMarMarFebFebFebFebJanJanJanJan Total Avg Gross %Line

Placida, FL 33946
(703)915-7288PO Box 493 See SummaryAtlanta

Rebecca Hagelin Marketing & Communicatio Sales Office Agency Phone # Survey

Attn: Rebecca Hagelin M35+, M45+Tim Warbington

Rebecca Hagelin Salesperson Salesperson Phone # Demos

Days & Times

Avg

Aud*

6.2 1 0.560  6 3  3Live Feed 447.7 2686.2 3.1CLS Mark Levin

4.1 2 0.560  4 2  2MF 6A-12M 447.7 1790.8 2.1CLS Mark Levin

10.3 Totals  10 5  5 4477.0

Total GRPs  0.0 0.0 0.0 0.0 2.6 2.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Total Units  10 5 5

Total GRPs  0.0 0.0 0.0 0.0 2.6 2.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0

 5.2 4477.0

*Note: Avg Aud and Gross Impressions are shown in thousands



Page ## WksRev #Ver #Order # Contract Revision
2  197427  2 23/443

StartDate EndTimeAdvertiser Product

Media Research Center 4/4/22  2:23:23PM 2/14/22 12/18/22Watchdog

4 28 20 13 6 30 23 16 9 2 25 18 11 Units Len GRPRtg Impr*Vehicle# Dist

AprMar JunJunJunMayMayMayMayMayAprAprApr Total Avg Gross %Line

Placida, FL 33946
(703)915-7288PO Box 493 See SummaryAtlanta

Rebecca Hagelin Marketing & Communicatio Sales Office Agency Phone # Survey

Attn: Rebecca Hagelin M35+, M45+Tim Warbington

Rebecca Hagelin Salesperson Salesperson Phone # Demos

Days & Times

Avg

Aud*

16.4 2 0.560  16 2 2  2  2  2  2  2  2MF 6A-12M 447.7 7163.2 8.3CLS Mark Levin

18.8 3 0.460  24 3 3  3  3  3  3  3  3Tu-Th 12M-12M

(Live Feed)

342.3 8215.2 9.4CLS Mark Levin

1.6 4 0.460  2 2Tu-Th 12M-12M

(Live Feed)

342.3 684.6 0.8CLS Mark Levin

36.8 Totals  42 5  5  5  5 5 2 5 5 5 16063.0

Total GRPs  2.2 2.2 0.0 0.0 2.2 2.2 2.2 0.8 2.2 2.2 2.2 0.0 0.0

Total Units  42 5 5 5 5 5 2 5 5 5

Total GRPs  2 2 2.2 0.0 0.0 2 2 2.2 2.2 0.8 2.2 2 2 2.2 0.0 0.0

 18.5 16063.0

*Note: Avg Aud and Gross Impressions are shown in thousands



Page ## WksRev #Ver #Order # Contract Revision
3  197427  2 23/443

StartDate EndTimeAdvertiser Product

Media Research Center 4/4/22  2:23:23PM 2/14/22 12/18/22Watchdog

4 27 19 12 5 29 22 15 8 1 25 18 11 Units Len GRPRtg Impr*Vehicle# Dist

JulJun SepSepSepAugAugAugAugAugJulJulJul Total Avg Gross %Line

Placida, FL 33946
(703)915-7288PO Box 493 See SummaryAtlanta

Rebecca Hagelin Marketing & Communicatio Sales Office Agency Phone # Survey

Attn: Rebecca Hagelin M35+, M45+Tim Warbington

Rebecca Hagelin Salesperson Salesperson Phone # Demos

Days & Times

Avg

Aud*

8.2 2 0.560  8 2 2  2  2MF 6A-12M 447.7 3581.6 4.2CLS Mark Levin

9.4 3 0.460  12 3 3  3  3Tu-Th 12M-12M

(Live Feed)

342.3 4107.6 4.7CLS Mark Levin

17.6 Totals  20 5  5 5 5 7689.2

Total GRPs  2.2 2.2 0.0 0.0 0.0 0.0 0.0 0.0 2.2 2.2 0.0 0.0 0.0

Total Units  20 5 5 5 5

Total GRPs  2 2 2.2 0.0 0.0 0.0 0.0 0.0 0.0 2.2 2 2 0.0 0.0 0.0

 8.9 7689.2

*Note: Avg Aud and Gross Impressions are shown in thousands



Page ## WksRev #Ver #Order # Contract Revision
4  197427  2 23/443

StartDate EndTimeAdvertiser Product

Media Research Center 4/4/22  2:23:23PM 2/14/22 12/18/22Watchdog

3 26 19 12 5 28 21 14 7 31 24 17 10 Units Len GRPRtg Impr*Vehicle# Dist

OctSep DecDecDecNovNovNovNovOctOctOctOct Total Avg Gross %Line

Placida, FL 33946
(703)915-7288PO Box 493 See SummaryAtlanta

Rebecca Hagelin Marketing & Communicatio Sales Office Agency Phone # Survey

Attn: Rebecca Hagelin M35+, M45+Tim Warbington

Rebecca Hagelin Salesperson Salesperson Phone # Demos

Days & Times

Avg

Aud*

16.4 2 0.560  16 2  2  2  2  2  2  2MF 6A-12M  2 447.7 7163.2 8.3CLS Mark Levin

18.8 3 0.460  24 3  3  3  3  3  3  3Tu-Th 12M-12M

(Live Feed)

 3 342.3 8215.2 9.4CLS Mark Levin

35.3 Totals  40 5  5  5 5 5 5 5 5 15378.4

Total GRPs  0.0 2.2 2.2 0.0 0.0 2.2 2.2 0.0 2.2 2.2 2.2 0.0 2.2

Total Units  40 5 5 5 5 5 5 5 5

Total GRPs  0.0 2.2 2.2 0.0 0.0 2.2 2.2 0.0 2.2 2 2 2.2 0.0 2.2

 17.7 15378.4

*Note: Avg Aud and Gross Impressions are shown in thousands



Page ## WksRev #Ver #Order # Contract Revision
5  197427  2 23/443

StartDate EndTimeAdvertiser Product

Media Research Center 4/4/22  2:23:23PM 2/14/22 12/18/22Watchdog

3 26 19 12 5 28 21 14 7 31 24 17 10 Units Len GRPRtg Impr*Vehicle# Dist

OctSep DecDecDecNovNovNovNovOctOctOctOct Total Avg Gross %Line

Placida, FL 33946
(703)915-7288PO Box 493 See SummaryAtlanta

Rebecca Hagelin Marketing & Communicatio Sales Office Agency Phone # Survey

Attn: Rebecca Hagelin M35+, M45+Tim Warbington

Rebecca Hagelin Salesperson Salesperson Phone # Demos

Days & Times

Avg

Aud*

  Total Gross:  

Accepted for Westwood One, LLC: Accepted for Agency (and Media Buying Service, if any) as Agent for the Advertiser:

________________________________________ ________________________________________ ________________________________________ ________________________________________

Name Title Name Title

This order is firm and non-cancellable.

*Note: Avg Aud and Gross Impressions are shown in thousands



Page ## WksRev #Ver #Order # Contract Revision
1  197427  2 23/443

StartDate EndTimeAdvertiser Product

Media Research Center 4/4/22  2:23:23PM 2/14/22 12/18/22Watchdog

3 26 19 12 5 28 21 14 7 31 24 17 10 Units Len GRPRtg Impr*Vehicle# Dist

OctSep DecDecDecNovNovNovNovOctOctOctOct Total Avg Gross %Line

Placida, FL 33946
(703)915-7288PO Box 493 See SummaryAtlanta

Rebecca Hagelin Marketing & Communicatio Sales Office Agency Phone # Survey

Attn: Rebecca Hagelin M35+, M45+Tim Warbington

Rebecca Hagelin Salesperson Salesperson Phone # Demos

Days & Times

Avg

Aud*

REPRESENTATIONS/WARRANTIES (5). Agency represents and warrants to WWO: (i) it has the authority to make this Order on behalf of the Advertiser; (ii) the Advertisements (and all 

content incorporated into the Advertisements) and WWO’s and each Station’s authorized distribution and use of the Advertisements will not violate or infringe the rights of any third party, 

including, without limitation, copyright, trademark, trade secret, patent, and the rights of privacy and publicity; and (iii) the Advertisements are in compliance with all applicable laws, regulations, 

and ordinances.

INDEMNIFICATION (6). Agency and Advertiser shall indemnify, defend, and hold harmless WWO and its parent and affiliated entities and each of their directors, officers, employees, 

representatives, licensees, and agents from and against all third-party claims, losses, expenses (including reasonable attorneys’ fees), damages, or fees arising from or in connection with: (i) 

Agency’s and/or Advertiser’s breach or alleged breach of any representation, warranty, or obligation under this Order; (ii) any Advertisement; and/or (iii) Agency’s and/or Advertiser’s negligence 

or willful misconduct.

MISCELLANEOUS (7). This Agreement is governed by the laws of the state of New York, without giving effect to its conflict of law principles. Any dispute arising under this Order or any action, 

suit, or proceeding relating to this Order, Agency and/or Advertiser, as applicable, are subject to the exclusive jurisdiction of the Federal District Court for the Southern District of New York and 

the Court  of the tate of New York in New York County and the Agency, on behalf of it elf and Adverti er, waive  any objection of venue in any uch court  or any right to claim that any uch 

court constitutes an inconvenient forum. This Order includes the entire agreement between the parties with respect to the Advertisements and supersedes any prior or contemporaneous 

agreement, whether written or oral, relating to the Advertisements. This Order can be amended only in writing signed by each party to this Order. No waiver of default by a party to this Order 

constitutes a waiver of any other default, whether or not similar to the waived default.  A party’s failure to enforce any provision, right, or remedy under this Order does not constitute a waiver of 

any provision, right, or remedy. The parties shall not assign or transfer this Order or any rights or obligations under this Order without the written consent of the other party, except that WWO 

has the right to assign or transfer this Order to an affiliated entity or to an entity that acquires all or substantially all of its assets. The terms of Sections 5, 6, and 7 of this Order’s Terms and 

Conditions will survive expiration or termination of this Order.

NONDISCRIMINATION POLICY:

Westwood One, LLC does not discriminate in advertising or advertising contracts on the basis of race, color, ancestry, national origin, religion, gender, age, disability, genetic information, sexual 

orientation, gender identity or expression, and any other status protected by applicable law. Westwood One, LLC will not accept any advertising that is intended or reasonably perceived to 

discriminate on such bases.

*Note: Avg Aud and Gross Impressions are shown in thousands



Page ## WksOrder # Ver # Rev # Contract Summary Revision
123/44 197427  2 3

DemosSalesperson Phone #SalespersonRebecca Hagelin
Tim Warbington M35+, M45+Attn: Rebecca Hagelin

SurveyAgency Phone #Sales OfficeRebecca Hagelin Marketing & Communicatio

Atlanta (703)915-7288 See BelowPO Box 493

Placida, FL 33946

Total %Gross
UnitsVehicle Gross Distr SurveysImpressions*GRP CPP CPM

2/14/22 12/18/22 2:23:23PM4/4/22WatchdogMedia Research Center

Advertiser Time EndDate StartProduct

100.0 112 50.3 43,607.6 Fa20 June 2021 DP_v1,Fa21 March 2022 DP_v1CLS Mark Levin

Totals    112  

    

This order is firm and non-cancellable.

*Note: Gross Impressions are shown in thousands



Page ## WksOrder # Ver # Rev # Contract Summary Revision
123/44 197427  2 3

DemosSalesperson Phone #SalespersonRebecca Hagelin
Tim Warbington M35+, M45+Attn: Rebecca Hagelin

SurveyAgency Phone #Sales OfficeRebecca Hagelin Marketing & Communicatio

Atlanta (703)915-7288 See BelowPO Box 493

Placida, FL 33946

Total %Gross
UnitsVehicle Gross Distr SurveysImpressions*GRP CPP CPM

2/14/22 12/18/22 2:23:23PM4/4/22WatchdogMedia Research Center

Advertiser Time EndDate StartProduct

REPRESENTATIONS/WARRANTIES (5). Agency represents and warrants to WWO: (i) it has the authority to make this Order on behalf of the Advertiser; (ii) the Advertisements (and all 

content incorporated into the Advertisements) and WWO’s and each Station’s authorized distribution and use of the Advertisements will not violate or infringe the rights of any third party, 

including, without limitation, copyright, trademark, trade secret, patent, and the rights of privacy and publicity; and (iii) the Advertisements are in compliance with all applicable laws, 

regulations, and ordinances.

INDEMNIFICATION (6). Agency and Advertiser shall indemnify, defend, and hold harmless WWO and its parent and affiliated entities and each of their directors, officers, employees, 

representatives, licensees, and agents from and against all third-party claims, losses, expenses (including reasonable attorneys’ fees), damages, or fees arising from or in connection with: (i) 

Agency’s and/or Advertiser’s breach or alleged breach of any representation, warranty, or obligation under this Order; (ii) any Advertisement; and/or (iii) Agency’s and/or Advertiser’s 

negligence or willful misconduct.

MISCELLANEOUS (7). This Agreement is governed by the laws of the state of New York, without giving effect to its conflict of law principles. Any dispute arising under this Order or any 

action, suit, or proceeding relating to this Order, Agency and/or Advertiser, as applicable, are subject to the exclusive jurisdiction of the Federal District Court for the Southern District of New 

York and the Courts of the State of New York in New York County and the Agency, on behalf of itself and Advertiser, waives any objection of venue in any such courts or any right to claim 

that any such court constitutes an inconvenient forum. This Order includes the entire agreement between the parties with respect to the Advertisements and supersedes any prior or 

contemporaneous agreement, whether written or oral, relating to the Advertisements. This Order can be amended only in writing signed by each party to this Order. No waiver of default by a 

party to this Order constitutes a waiver of any other default, whether or not similar to the waived default.  A party’s failure to enforce any provision, right, or remedy under this Order does not 

constitute a waiver of any provision, right, or remedy. The parties shall not assign or transfer this Order or any rights or obligations under this Order without the written consent of the other 

party, except that WWO has the right to assign or transfer this Order to an affiliated entity or to an entity that acquires all or substantially all of its assets. The terms of Sections 5, 6, and 7 of 

this Order’s Terms and Conditions will survive expiration or termination of this Order.

NONDISCRIMINATION POLICY:

Westwood One, LLC does not discriminate in advertising or advertising contracts on the basis of race, color, ancestry, national origin, religion, gender, age, disability, genetic information, 

sexual orientation, gender identity or expression, and any other status protected by applicable law. Westwood One, LLC will not accept any advertising that is intended or reasonably 

perceived to discriminate on such bases.

*Note: Gross Impressions are shown in thousands



Page ## WksRev #Ver #Order # Contract Summary Revision
123/44 197427  2 3

Product StartDate EndTimeAdvertiser

Media Research Center Watchdog 4/4/22  2:23:23PM 2/14/22 12/18/22

PO Box 493 Atlanta (703)915-7288

Rebecca Hagelin Marketing & Communicatio Sales Office Agency Phone # Survey

Attn: Rebecca Hagelin Tim Warbington M35+, M45+

Rebecca Hagelin Salesperson Salesperson Phone # Demos

Placida, FL 33946

TotalQtr 1 Qtr 4Qtr 2 Qtr 3

UnitsTotalAprMarFeb May Jun Jul Aug Sep Oct Nov DecJan  2022  2022  2022  2022

CLS Mark Levin

      0            

               

All Vehicles - Total Units

 10  10  22  10  10  10  20  10  42  20  40 10  10  112

   Air Time Gross:

This order is firm and non-cancellable.



Page ## WksRev #Ver #Order # Contract Summary Revision
223/44 197427  2 3

Product StartDate EndTimeAdvertiser

Media Research Center Watchdog 4/4/22  2:23:23PM 2/14/22 12/18/22

PO Box 493 Atlanta (703)915-7288

Rebecca Hagelin Marketing & Communicatio Sales Office Agency Phone # Survey

Attn: Rebecca Hagelin Tim Warbington M35+, M45+

Rebecca Hagelin Salesperson Salesperson Phone # Demos

Placida, FL 33946

REPRESENTATIONS/WARRANTIES (5). Agency represents and warrants to WWO: (i) it has the authority to make this Order on behalf of the Advertiser; (ii) the Advertisements (and all 

content incorporated into the Advertisements) and WWO’s and each Station’s authorized distribution and use of the Advertisements will not violate or infringe the rights of any third party, 

including, without limitation, copyright, trademark, trade secret, patent, and the rights of privacy and publicity; and (iii) the Advertisements are in compliance with all applicable laws, 

regulations, and ordinances.

INDEMNIFICATION (6). Agency and Advertiser shall indemnify, defend, and hold harmless WWO and its parent and affiliated entities and each of their directors, officers, employees, 

representatives, licensees, and agents from and against all third-party claims, losses, expenses (including reasonable attorneys’ fees), damages, or fees arising from or in connection with: (i) 

Agency’s and/or Advertiser’s breach or alleged breach of any representation, warranty, or obligation under this Order; (ii) any Advertisement; and/or (iii) Agency’s and/or Advertiser’s 

negligence or willful misconduct.

MISCELLANEOUS (7). This Agreement is governed by the laws of the state of New York, without giving effect to its conflict of law principles. Any dispute arising under this Order or any 

action, suit, or proceeding relating to this Order, Agency and/or Advertiser, as applicable, are subject to the exclusive jurisdiction of the Federal District Court for the Southern District of New 

York and the Courts of the State of New York in New York County and the Agency, on behalf of itself and Advertiser, waives any objection of venue in any such courts or any right to claim that 

any such court constitutes an inconvenient forum. This Order includes the entire agreement between the parties with respect to the Advertisements and supersedes any prior or 

contemporaneous agreement, whether written or oral, relating to the Advertisements. This Order can be amended only in writing signed by each party to this Order. No waiver of default by a 

party to this Order constitutes a waiver of any other default, whether or not similar to the waived default.  A party’s failure to enforce any provision, right, or remedy under this Order does not 

constitute a waiver of any provision, right, or remedy. The parties shall not assign or transfer this Order or any rights or obligations under this Order without the written consent of the other 

party, except that WWO has the right to assign or transfer this Order to an affiliated entity or to an entity that acquires all or substantially all of its assets. The terms of Sections 5, 6, and 7 of 

this Order’s Terms and Conditions will survive expiration or termination of this Order.

NONDISCRIMINATION POLICY:

Westwood One, LLC does not discriminate in advertising or advertising contracts on the basis of race, color, ancestry, national origin, religion, gender, age, disability, genetic information, 

sexual orientation, gender identity or expression, and any other status protected by applicable law. Westwood One, LLC will not accept any advertising that is intended or reasonably 

perceived to discriminate on such bases.



Mark Levin 2022 MRC Script #1 (CensorTrack) 

VOICED ad to start airing the week of April 11, 2022 

  

  

Every time you turn around, we’re hearing about another conservative being 

censored on social media. The Big Tech tyrants have been methodically silencing 

conservatives for years. There are literally thousands of examples. And virtually 

NO examples of left-wing radicals being censored. 

That’s why the Media Research Center started FREE SPEECH AMERICA, to fight 

back against the censorship at Facebook, Google, Twitter, YouTube, and the rest 

of them. And they built a database called CENSORTRACK to document 

censorship every time it happens. You can learn all about it at 

CENSORTRACK.ORG. 

The MRC investigates every claim of censorship, and if it’s legitimate, it goes into 

the CENSORTRACK database. They have over three thousand examples and it’s 

growing every day. 

The threat to free speech posed by these oligarchs in Silicon Valley cannot be 

overstated. You talk about threats to democracy … THIS is a threat to democracy! 

Go to CENSORTRACK.ORG right now to learn more about this important 

issue. That’s CENSORTRACK.ORG. Paid for by the Media Research Center.  

 



Mark Levin 2022 MRC Script #1B (CT) 

LIVE ad to start airing the week of April 11, 2022 

  

 

We’re hearing about conservatives being silenced on social media all the time 

now. These Big Tech tyrants have been methodically silencing conservatives for 

years. There are literally thousands of examples. And virtually NO examples of 

left-wing radicals being censored by any of the big social media platforms. 

That’s why the Media Research Center started FREE SPEECH AMERICA, to fight 

back against censorship. And they built a database called CENSORTRACK to 

document it every time it happens. You can learn more at 

CENSORTRACK.ORG.  

Their database has over 3,500 entries and it’s growing every day. The MRC 

investigates every claim of censorship, and if it’s legitimate, it goes into the 

CENSORTRACK database. If you’ve been a victim of Big Tech censorship, make 

sure to report your case at CENSORTRACK.ORG.  

The threat to free speech posed by these oligarchs in Silicon Valley cannot be 

overstated. You talk about threats to democracy … THIS is a threat to democracy! 

And we all need to fight back. Go to CENSORTRACK.ORG right now to learn 

all about it. That’s CENSORTRACK.ORG. Paid for by the Media Research 

Center.  

 




