CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
July 1, 2016 through September 30, 2016

During the period listed above, the CBS Television Network (“CBS”™), a unit of CBS
Corporation, disseminated to its owned and affiliated stations the following weekly programs
originally produced and broadcast primarily for an audience of children 13 to 16 years old:

LUCKY DOG

DR. CHRIS PET VET

HENRY FORD’S INNOVATION NATION

THE INSPECTORS

CHICKEN SOUP FOR THE SOUL’S HIDDEN HEROES
GAME CHANGERS WITH KEVIN FRAZIER

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned
stations.

I hereby certify that the children’s programming disseminated by CBS during the period July I,
2016 through September 30, 2016 was not required to conform to the commercial time limits
prescribed in the Communications Act, as amended, 47 U.S.C. §303a, and 47 C.F.R. §73.670(a)-
(d) because the programming was all originally produced and broadcast primarily for an
audience of children older than 12. See 47 C.F.R. §73.670, Note 2.

9’ ladte.r 20 et L
Matthew Margo

Senior Vice President

CBS Program Practices, New York

CBS Television Network

Date: September 30, 2016



QUARTERLY CHILDREN’S TV PROGRAMMING COMMERCIAL CERTIFICATION

Station: KALUZ Quarter; 3RD Year: 2018

12-and-Under Children’s Programming Titles
[List titles of all programs that were originally produced and broadcast
primarity for an audience of children 12 years old and younger in the table below.}

£.1 Primiary Programming 6.2 Muliicast [if applicabla) 3 Multicast {if applicable) )
Stream '

During the quarter, the station did pot air any programming on its primzary or multicast channels that
wes originzlly produced and broadcast primarily for an audience of children 12 years old and younger,
. [Check box only If applicable to Statlon’s programming. If box Is checked, skip certifications 1, 2, and 3
below, then sign and date this certification and upload it to station’s online public file.]

1 Station certifies that alf 12-and-under children's TV programs carried during this gugrter on its
digital channels were formatted so that, as a matter of standard policy and practice, the pragrams would not
excegd the “commercis] matter” time limits of §73.670 of the FCC's rules (12 minutes per hoor on weekdays and

10.5 minutes per hour on weekends).

Yes Na
2. Station certiies that there were no time periods during the guarter in which the “cormmercial

matter” time limits stated above were exceeded during 12-and-under children's programming. if no, attachan
explanation.

Yes No
& Station certifies that, during the quarter, it has complied with the commerelz| requirements of

§73.670(b}, {c} & {d) of the FCC's rules regarding the display of website addresses. if no, attach an explanation.

Yes No

i hereby state, under penalty or pefrjury, that the foregoing is true, correct and complete to the best of

my knowledge, Informaﬁm/amibeﬁef .
Signature; . (" Date: A _ 4/
[

v

fAttach anv commercial certificgtion or confirmation provided by network pnd progrom suppliers. Uplood ¢ copy
of this certifictition to your oniine public file no jater than Aprif 10, Julv 10, October 28, ond January 10,1




