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LIMIT COMPLIANCE DISCREPANCY REPORT
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4" QUARTER 2016

This is to certify that KVCW, during the above referenced quarter, did not air any
programs that were originally produced and broadcast primarily for an audience
of children 12 years old and under. All E/l programming aired by KVCW targets
the 13 — 16 years old age range.

These programs include:

Dog Tales
Wild America

Signature

Roni Dixon, Programming Coordinator
Print Name
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Roni Dixon ‘
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From: info@cwtvlink.com

Sent: Thursday, December 15, 2016 1:04 PM

To: Roni Dixon

Subject: 4th Quarter 2016: CW Television Network Teen/Young Viewer Programming

e

=S MORNING k=

MEMORANDUM

To: General Managers, Program Directors, Program Managers
From: Affiliate Relations

Date: December 15, 2016

Subject: 4th Quarter 2016: CW Television Network Teen/Young Viewer Programming

The CW Television Network Teen/Young Viewer Programming
Below is a list of 4th Quarter 2016 CW Teen/Young Viewer Programming for your public files.

Statement

This statement is designed to furnish you with additional information concerning the
commercial matter contained in the network’s teen/young viewer programs, and to enable you
to more easily comply with the requirements of the Children’s Television Act of 1990,

The following is a list of all CW Television Network programs which were produced and
broadcast with the intention of primarily reaching an audience of young viewers between
thirteen and sixteen that were scheduled for broadcast during the fourth quarter of 2016.

4th QUARTER 2016 — CW TEEN/YOUNG VIEWER PROGRAMMING

Program: Calling Dr. Pol (E/I)
Rating: TV G
Length: 30 min



Program: Dinner Spinner Presented by Allrecipes
Rating: TV G
Length: 30 min

Program: Dog Whisperer with Cesar Millan: Family Edition (E/I)
Rating: TV G
Length: 30 min

Program: Vacation Creation
Rating: TV G
Length: 30 min

Program: Rescue Me with Dr. Lisa (E/I)
Rating: TV G
Length: 30 min

Program: Save Our Shelter
Rating: TV G
Length: 30 min

Program: Save To Win
Rating: TV G
Length: 30 min

Program: Unlikely Animal Friends
Rating: TV G
Length: 30 min

Click HERE for show descriptions.

Printable Version




GO TIME

COMMERCIAL LOAD AND WEB SITE REPORT

4th QUARTER 2016

THE FOLLOWING IS A LIST OF ALL THE GO TIME PROGRAMS DESIGNED TO MEET
THE EDUCATIONAL/INFORMATIONAL REQUIRMENT FOR CHILDREN THIRTEEN
TO SIXTEEN YEARS OLD DURING THE FOURTH QUARTER OF 2016. BECAUSE
THESE PROGRAMS ARE ORIGINALLY PRODUCED FOR AND DIRECTED AT
CHILDREN THIRTEEN TO SIXTEEN YEARS OLD, NEITHER THE COMMERCIAL
LIMITS NOR THE WEBSITE RULE APPLY (SEE 47 C.F.R. § 73.670 (Note 2)). THIS
CERTIFIES THAT ALL OF THESE PROGRAMS WERE FORMATTED (IN THE ORDER

AND AT THE TIMES INDICATED) WITH THE FOLLOWING COMMERCIAL LOADS.

Children’s Weekend Programs (series)

11 Program: Ocean Mysteries
Duration: Half-hour

Number of Network Commercial Minutes: 7:00

2. Program: Expedition Wild
Duration: Half-hour

Number of Network Commercial Minutes: 7:00



3. Program: Brain Games: Family Edition

Duration: Half-hour

Number of Network Commercial Minutes: 7:00

4. Program: Dog Town, USA
Duration: Half-hour

Number of Network Commercial Minutes: 7:00

5. Program: Recipe Rehab
Duration: Half-hour

Number of Network Commercial Minutes: 7:00

6. Program: Hatched
Duration: Half-hour

Number of Network Commercial Minutes: 7:00

ALTHOUGH THESE PROGRAMS ARE NOT SUBJECT TO THE WEBSITE RULE
BECAUSE THEY ARE PRODUCED FOR AND AIMED AT CHILDREN 13-16,
NONETHELESS LITTON HAS ENDEAVORED TO COMPLY WITH THE RESTRICTION
ON URLs DISPLAYED WITHIN SHOWS (SEE SECTIONS 73.670(b), (¢) AND (d) OF THE

RULES OF THE FEDERAL COMMUNICATIONS COMMISSION, 47 C.F.R. § 73.670(b), (c)

AND (d)).

NONE OF THESE PROGRAMS CONTAINED ANY URLs, WITH THE POSSIBLE



EXCEPTION OF (a) FICTIONAL URLSs IN PROGRAMMING, (b) URLs OF COMMERCIAL .
FREE WEBSITES THAT SATISFY 47 C.F.R. § 73.670(b), OR (c) URLs, NOT UNDER THE
CONTROL OF THE LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES WITHIN
PUBLIC SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR

MEDIA COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.

Litton Entertainment
December, 2016



THIS TV NETWORK COMMERCIAL LIMITS
AND WEB SITE RULE COMPLIANCE CERTIFICATION,
FOURTH QUARTER 2016

FOLLOWING IS A LIST OF ALL THIS TV NETWORK PROGRAMS DESIGNED FOR CHILDREN TWELVE YEARS
OLD AND YOUNGER THAT WERE SCHEDULED FOR BROADCAST DURING THE PERIOD OF OCTOBER 1, 2016
THROUGH DECEMBER 31, 2016. THIS CERTIFIES THAT ALL OF THESE PROGRAMS WERE FORMATTED (IN
THE ORDER AND AT THE TIMES INDICATED) TO ALLOW FOR NO MORE THAN 10.5 MINUTES OF TOTAL
COMMERCIAL TIME PER CLOCK HOUR ON WEEKENDS AND 12 MINUTES OF TOTAL COMMERCIAL TIME
PER CLOCK HOUR ON WEEKDAYS, OR HALF THAT ALLOTTED TIME FOR AN ISOLATED HALF HOUR OF
CHILDREN’S PROGRAMMING. THE ACTUAL NUMBER OF NETWORK COMMERCIAL MINUTES WAS

INCLUDED IN THE NETWORK TRAFFIC REPORTS FOR THE FOURTH QUARTER OF 2016, WHICH EACH
AFFILIATED STATION HAS RECEIVED HERETOFORE.

Children’s Weekday Programs (series)

There were no programs designed for children twelve years old and younger scheduled for broadcast

during this period.

Children’s Weekend Programs (series)

There were no programs designed for children twelve years old and younger scheduled for broadcast
during this period.
¥ k %k x %
ALL THIS TV NETWORK PROGRAMS DESIGNED FOR CHILDREN TWELVE YEARS OLD AND YOUNGER,
SCHEDULED FOR BROADCAST DURING THE FOURTH QUARTER OF 2016, COMPLIED WITH SECTIONS

73.670(b), () AND (d) OF THE RULES OF THE FEDERAL COMMUNICATIONS COMMISSION, 47 C.FR. §
73.670(b), (¢) AND (d).

NONE OF THESE PROGRAMS, AND NO PROMOTIONAL OR PUBLIC SERVICE ANNOQUNCEMENTS
SCHEDULED BY THIS TV NETWORK WITHIN OR ADJACENT TO THOSE PROGRAMS, CONTAINED ANY
URLs, WITH THE POSSIBLE EXCEPTION OF (a) FICTIONAL URLs IN PROGRAMMING, (b) URLs OF
COMMERCIAL-FREE WEBSITES THAT SATISFY 47 CFR. § 73.670(b), OR (c) URLs, NOT UNDER THE
CONTROL OF THE LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES, WITHIN PUBLIC SERVICE

ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR MEDIA COMPANIES IN PARTNERSHIP
WITH THOSE ENTITIES.

Prepared by:

TOM BOYD/PROGRAMMING MANAGER - THIS TV NETWORK
1/3/17



