C . i ’ Eatalietoiaat v:’:?&_ ’
ontract Agreement Between: CON Print Date 07/16/18 Page 1 of 4
KTVN Channel 2 Contract / Revision Alt Order #
4925 Energy Way 25531 26107195
Reno, NV 89502 Product
(775) 858-2222 issue
Contract Dates Estimate #
10/16/18 - 10/22/18 6650
Advertiser Original Date / Revision
Ant Democratic Senatorial Campaign Committee | 07/16/18 / 07/16/18
: Billing Cycle |Billing Calendar Cash/Trade
EOM/EOC |Broadcast Cash
Property Account Executive  |Sales Office
Great American Media KTVN Katz Washington, DC|Katz Washingto
3050 K St NW STE 100 Special Handlin
Washington, DC 20007
Demodraphic
Households
Agy Code Advertiser Code Product 172
9913721 42 45
Agency Ref Advertiser Ref
Start/End Spots/
*Line Ch Start Date End Date Description Time Days Length Week Rate Type Spots Amount
N 1 Al 10/16/18 10/22/18 M-F CBS Morning News @ 4i4:00 AM-4:30 AM :30 NM 4 $1,200.00
Start Date End Date  Weekdays Spots/Week Rate
Week: 10/16/18 10/22/18  MTWTF-- 4 $300.00
N 2 Al 10/16/18 10/22/18 M-F Local News @ 430a 4:30 AM-5:00 AM :30 NM 4 $2,000.00
Start Date End Date  Weekdays Spots/Week Rate
Week: 10/16/18 10/22/18  MTWTF-- 4 $500.00
N 3 All 10/16/18 10/22/18 M-F Local News @ 5a 5;00 AM-6:00 AM :30 NM 3 $5,625.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 10/16/18 10/22/18  MTWTF-- 3 $1,875.00
N 4 Al 10/16/18 10/22/18 M-F Local News @ 6a 6:00 AM-7:00 AM :30 NM 2 $3,750.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 10/16/18 10/22/18  MTWTF--~ 2 $1,875.00
N 5 Al 10/16/18 10/22/18 M-F CBS This Morning 7:00 AM-9:00 AM :30 ’ NM 8 $15,000.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 10/16/18 10/22/18 MTWTF-- 8 $1,875.00
N 6 Al 10/21/18 10/21/18 CBS Sunday Morning 7:00 AM-8:30 AM 30 NM 2 $3,790.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 10/15/18 10/2118  ==———- S 2 $1,895.00
N 7 Al 10/16/18 10/22/18 M-F 11:00 AM-12:00 Ph :30 NM 1 $1,250.00
Start Date End Date  Weekdays Spots/Week Rate
Week: 10/16/18 10/22/18  MTWTF-- 1 $1,250.00
N 8 Al 10/16/18 10/22/118 M-F 12:00 PM-12:30 Ph :30 NM 4 $2,500.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 10/16/18 10/22/18  MTWTF-- 4 $625.00
N 9 Al 10/16/18 10/22/18 M-F CBS Afternoon RTR 12:30 PM-2:00 PM :30 NM 4 $2,500.00
Start Date End Date  Weekdays Spots/Week Rate
Week: 10/16/18 10/22/18  MTWTF-- 4 $625.00
N 10 All 10/16/18 10/22/18 M-F 2:00 PM-3:00 PM :30 NM 4 $2,500.00
Start Date End Date =~ Weekdays Spots/Week Rate
Week: 10/16/18 10/22/18  MTWTF-- 4 $625.00
N 11 All 10/16/18 10/22/18 M-F 3:00 PM-4:00 PM :30 NM 4 $3,000.00
Start Date End Date  Weekdays Spots/Week Rate

(* Line Transactions: N = New, E = Edited, D = Deleted)
Notice: This commerical schedule will run per the terms and conditions set forth on this contract, Per the station's practice, we do not require your signature on the contract before the schedule airs. Conditions on
additional page hereof and attachments, if any, are a part hereof.
NON DESCRIMINATION POLICY: Sarkes Tarzian, Inc. and its station(s) do not discriminate in advertising contracts on the basis of race or ethnicity, and will not accept any advertising which is intended to
discriminate on the basis of race or ethnicity. Advertiser represents and warrants that it is not purchasing advertising time from Sarkes Tarzian, inc. or its station(s) that is intended to discriminate on the basis of
race or ethnicity.

powered by WideOrbit




Contract Agreement Between: Print Date 07/16/18 . Page 2 of 4

KTVN Channel 2 Contract / Revision Alt Order #
4925 Energy Way 25531/ 26107195
Reno, NV 89502 Contract Dates Product Estimate #
(775) 858-2222 10/16/18 - 10/22/18 Issue 6650
Advertiser Original Date / Revision
Democratic Senatorial Ca 07/16/18 J 07/16/18
Start/End Spots/
*Line Ch Start Date End Date Description Time Days Length Week Rate Type Spots Amount
Start Date End Date  Weekdays Spots/Week Rate
Week: 10/16/18 10/22/18  MTWTF-- 4 $750.00
N 12 All 10/16/18 10/22/18 M-F Early News RTR 4:00 PM-5:00 PM 130 NM 4 $6,500.00
Start Date End Date  Weekdays Spots/Week Rate
Week: 10/16/18 10/22/18 MTWTF-- 4 $1,625.00
N 13 All 10/16/18 10/22/18 M-F 2 News @ 5p 5:00 PM-5:30 PM :30 NM 4 $17,500.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 10/16/18 10/22/18  MTWTF-- 4 $4,375.00
N 14 All 10/16/18 10/22/18 M-F Local News @ 530p 5:30 PM-6:00 PM :30 NM 1 $4,375.00
Start Date End Date  Weekdays Spots/Week Rate
Week: 10/16/18 10/22/18  MTWTF-- 1 $4,375.00
N 15 All 10/16/18 10/22/18 M-F Local News @ 630p 6:30 PM-7:00 PM 130 NM 1 $4,375.00
Start Date End Date  Weekdays Spots/Week Rate
Week: 10/16/18 10/22/18  MTWTF-- 1 $4,375.00
N 16 All 10M17/18 10/17/18 Wednesday 10:00 PM-11:00 Ph 130 NM 1 $4,375.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 10/15/18 10/21/18  —=W-=wm 1 $4,375.00
N 17 All 10/16/18 10/22/18 M-F Local News @ 11p 11:00 PM-11:35 PA :30 NM 3 $5,625.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 10/16/18 10/22/18  MTWTF-- 3 $1,875.00
Totals 54 $85,865.00
Time Period # of Spots  Gross Amount  Agency Comm. Net Amount
10/01/18 -10/22/18 54 $85,865.00 ($12,879.75) $72,985.25
Totals 54 $85,865.00 ($12,879.75) $72,985.25

Signature: Date:

(* Line Transactions: N = New, E = Edited, D = Deleted)
Notice: This commerical schedule will run per the terms and conditions set forth on this contract. Per the station’s practice, we do not require your signature on the contract before the schedule airs. Conditions on
additional page hereof and attachments, if any, are a part hereof,
NON DESCRIMINATION POLICY: Sarkes Tarzian, Inc. and its station(s) do not discriminate in adveriising contracts on the basis of race or ethnicity, and will not accept any advertising which is intended to
discriminate on the basis of race or ethnicity. Advertiser represents and warrants that it is not purchasing advertising time from Sarkes Tarzian, Inc. or its station(s) that is intended to discriminate on the basis of
race or ethnicity.

powered by WideOrbit




CONDITIONS

The person, firm or corporation (hereinafter called “Agency”) contracting for television time on behalf of the advertiser named on the face of this contract (hereinafter called
“ . R . . . P - X

‘Advertiser”) and the station accepting this contract (hereinafter called “Station ) hereby agree that this contract shall be governed by the conditions set forth below. When n
representative is involved, all references to Agency in this contract shall be deemed to refer to Advertiser; provided, however no agency commission will be paid to Advertiser.

1. PAYMENT AND BILLING

(a) The Station will bill the Agency monthly, using the standard broadcast month, unless otherwise provided on the face of this contract.

{b) Invoices shall contain Advertiser, product (if requested), date, time and length of commercial announcement, cost and, if commercial code identifying each commercial
announcement is supplied by the Agency, such code for each commercial announcement (if requested).

(c) The Station warrants that all information shown on this invoice is true and correct and was taken from the commercial record produced and maintained at the Station,
arEd_wilI be made available, as will other records adequate to verify performance of conditions of sale, on request, for inspection by the Advertiser or the Agency fora
minimum of twelve (12) months from the month of broadcast. The statement shall evidence proof of performance.

(d) Payment by the Agency is due within thirty (30) days after receipt of invoice and affidavit of performance by the Agency.

(e) Unless otherwise set forth by the Agency on the face of this contract, the Station agrees to hold the Agency solely liable for payment to the extent proceeds have cleared
from the Advertiser to the Agency for advertising broadcast in accordance with this contract. For sums owing but not cleared to the Agency, the Station agrees to hold the
Advertiser solely liable.

2, TERMINATION

(a) Announcements: Contracts of two consecutive weeks or less are not canceliable. Contracts are subject to cancellation upon two weeks prior notice, but no such
cancellation shall be effective until two broadcast weeks have run.

(b} Programs: Contracts may be cancelled upon such prior notice as is stated on the face of the contract.

(c) If Agency cancels contract, earned rates shall apply. If Station cancels contract, Agency shall have the benefit of the same rates which would have been earned had it
been allowed to complete the contract.

3. EFFECT OF BREACH

(a) The Station reserves the right to cancel this contract upon defauit by the Agency in the payment of bills or other material breach of the terms hereof at any time upon
prior notice. Upon such cancellation, all charges for broadcasts completed hereunder and not paid shall become immediately due and payable. If the Station cancels by
reason of the Agency’s material breach, the Agency's only liability shall be to pay for broadcasts completed hereunder prior to cancellation by the Station.

{b) In the event of a material breach by the Station in performing this contract, the Agency reserves the right to cancel this contract at any time upon prior notice.

4. FAILURE TO BROADCAST

(a) I, due to public emergency or necessity, force majeure, restrictions imposed by law, acts of God, labor disputes, or for any other cause, including mechanical or electronic
breakdowns, beyond the Station’s control, there is an interruption or omission of any commercial announcement or program contracted to be broadcast hereunder, the
Station may suggest a substitute time period for the broadcast of the interrupted or omitted commercial announcement or program. If no such substitute time period or
makegood is acceptable to the Agency, the Station shall allow the Agency (1) with respect to a program, a pro rata reduction in the time and/or program charges hereunder
in the amount of money assigned to the time and/or program charges at the time of purchase and (2) with respect to a commercial announcement, an acceptable
makegood, or a reduction in the time charges equal to the amount of money assigned to the commercial announcement at time of purchase. The Agency shall have the
benefit of the same rates that would have been earned if there had been no interruption or omission in the broadcast.

{b) In no event shall Station be liable for any lost profits or other consequential damages arising from an interruption, non-broadcast or mis-scheduling of any announcement
or program contracted to be broadcast hereunder.

(c) Advertising buys specifying a split /non-broadcast feed shall be payable in full based solely upon Station’s performance in delivering the broadcast feed as ordered. Failure
for any reason to transmit the separate advertising copy specified for the non-broadcast feed shall not relieve Advertiser of its contractual liability so long as advertising
purchased for delivery in the broadcast feed airs according to the instructions associated with the contract.

5. SUBSTITUTION OF PROGRAMS

(a) The Station has the right to cancel any broadcast or portion thereof covered by this contract in order to broadcast any program which, in its absolute discretion, it deems
to be of public significance. In case of cancellation, the Station will notify the Agency in advance, but where such notice cannot reasonably be given, the Station will notify the
Agency within one business day after such telecast has been cancelled.

(b} If the Agency and the Station cannot agree upon a satisfactory substitute day and time, the broadcast time so preempted shall be deemed cancelled without affecting the
rates, or rights provided under this contract, except that the Agency shall not have to pay the cancelled Station charges. However, if the program substituted by the Station is
a sponsored program, the Station shall pay the Agency the actual pro rata non-cancelable costs incurred by the Agency for the production of such program and the
reasonable allocated costs for the cancelled program not usable for future scheduling.

6. PACKAGE AND PREEMPTIBLE SPOTS.

Notwithstanding the provisions of Paragraphs 4 or 5 hereof, if the omitted or preempted commercial announcement was purchased as part of a package or at a preemptible
rate, Station may preempt for any reason whatsoever and in all events Agency shall continue to pay the full charge (no credit or refund will be given), but Agency shall be
provided another announcement at a substitute date and time reasonably consistent with those dates and times permitted by the terms of the package buy or preemptible

rate.

7. RATES AND CHARGES

The Station reserves the right to increase rates, but no such increases shall be applied to broadcasts under this contract unless the Agency is advised of such increase and its
effective date and such increase is accepted by Agency.

8. PROGRAM AND COMMERCIAL MATERIAL
(a) Unless otherwise noted on the face of this contract, all program material, excluding commercial announcements, shall be furnished by the Station, and all commercial

announcement material shall be furnished by the Agency. All expenses connected with the delivery of commercial announcements to the Station, and with return therefrom
if return is directed, shall be paid by the Agency. The Station shall retain commercial material for sixty (60) days after last broadcast and may destroy such material thereafter,
unless otherwise instructed by the Agency in writing.

(b) The Station is required to advise the Agency broadcast operations desk by telephone and subsequently by written confirmation, if the Agency-furnished program or
commercial material and scheduling instructions do not arrive three business days in advance of broadcast date, If such material and instructions do not arrive at the Station
within two business days after the Station has notified the Agency, the Station may either makegood or hill the Agency for the time reserved. The Station will use reasonable
efforts to broadcast material received from the Agency despite late receipt.

(c) I, due to public emergency or necessity, force majeure, restrictions imposed by law, acts of God, labor disputes, or for any other cause beyond the Agency’s control, the
Agency cannot provide commercial and/or program material prior to scheduled broadcast hereunder, the Agency shall not be liable to the Station. In such event the Station
shall suggest a makegood for broadcast of said commerclal and/or program material. If no such makegood is mutually agreed upon, the Station shall credit the Agency for
the time and/or program charges hereunder in the amount of money assigned to the time period and/or program at time of purchase. The Agency shall have the benefit of
the same rates that would have been earned if the commercial announcement and/or program had been broadcast.

(d) Broadcast program and commercial material provided by the Agency is subject to Station approval and the Station may exercise a continuing right to reject such material,
including a right to reject for unsatisfactory technical quality. In the event the program material is unsatisfactory, the Station shall notify the Agency by telephone within 48
hours of receipt of program material and subsequently by written confirmation. Unless the Agency furnishes satisfactory material by three business days in advance of




broadcast, and 14 days in advance of broadcast where the materfals are related to a contest, the Station shall have the right to substitute its own program at no penalty to
the Agency. In the event the commercial material within the program is unsatisfactory, the Station shall notify the Agency by telephone and subsequently by written
confirmation, and unless the Agency furnishes satisfactory materlal two business days prior to broadcast date, this contract may be terminated by either party without
penalty to either party.

9. BROADCAST LIABILITIES; INDEMNIFICATION

(a) The Station agrees to indemnify and hold and save the Agency and the Advertiser harmless against all liability resulting from broadcast of (1) program material except
program material furnished by the Agency and (2) musical compositions licensed for broadcasting by a music licensing organization of which the Station is a licensee (ASCAP,
BMI and SESAC). The Agency agrees to hold and save the Station harmless against all liability resulting from broadcast of commercial material or program material furnished
by the Agency, except musical compositions licensed as stated above,

{b) The Agency and Advertiser represent that they have secured all other rights, including without limitation all other necessary reproduction and performance licenses and
approvals, for all programming and advertising material provided by them or on their behalf to the Station pursuant to this Agreement and each agrees jointly and severally
to indemnify and hold and save the Station harmless against all costs and liability of any nature whatsoever, including reasonable attorneys’ fees, resulting from the
broadcast of such programming and advertising materials.

(c) The indemnified party will promptly notify the indemnifying party of any claim or litigation to which the indemnity set forth herein applies. Station may assume the
defense of any such claim or litigation against Agency and Station may require Agency to assume the defense of any such claim or litigation against Station, in which event
the indemnifying party’s obligation with respect thereto shall be limited to the payment of any judgment or settlement approved by the indemnifying party. No settlement
requiring Station to make any (i) monetary payment or {ii) admission will be entered into regarding any claim unless and until approved in writing by Station. The provisions
of this paragraph shall survive the termination or expiration of this contract.

10. INTERNET ADVERTISING

To the extent this contract includes advertising on the Station’s website or In the internet stream of the Station’s programming or on the player through which such
streaming occurs, such advertising shall be governed by the AAAA/IAB Standard Terms and Conditions for Internet Advertising Version 3.0.

11. GENERAL

(a) The Station’s obligations hereunder are subject to the licenses held by it and to applicable Federal, state and local laws and regulations.

(b)The Station shall have the right to retransmit or authorize the retransmission of Station’s signal, including, without limitation, the commercial announcements and
programs covered by this contract, by any means now known or hereafter developed.

(c) The Station shall exercise normal precautions in handling of property and mail, but assumes no liability for loss of or damage to program or commercial material and other
property furnished by the Agency in connection with broadcasts hereunder. The Station will not accept or process mail, correspondence, or telephone calls in connection
with Advertiser’s program(s) or announcement(s) broadcasts except after its prior approval.

(d) This contract, including the rights under it, may not be assigned or transferred without first obtaining the consent of the Station in writing; nor may the Station be
required to broadcast hereunder for the benefit of any other advertiser than the one named on the face of this contract.

(e) Failure of the Station or the Agency to enforce any of the provisions herein shall not be construed as a general relinquishment or waiver as to that or any other provision.
(f) This contract contains the entire agreement between the parties relating to the subject matter herein contained and no change in its terms and provisions shall be
effective unless made in writing.

(g) Except as otherwise specifically provided herein, all notices shall be in writing and shall be given by personal delivery or nationally recognized overnight courier service
(prepaid), at the respective addresses set forth on the face hereof, or such other address or addresses as may be designated by either party.

(h) Station shall have the right to recover from Agency all legal fees and court costs necessary to effect the payment of any account due under this Agreement.

(1) This Agreement shall be governed by and construed in accordance with the laws of the State of Nevada, without regard to conflicts of law provisions. Sole and exclusive
jurisdiction for any action or proceeding arising out of or related to this Agreement shall be an approptiate state or Federal court located in the State of Nevada.

(j) For purposes of this Agreement, “broadcasting” includes transmission over the Station’s licensed digital facilities, as well as transmission or distribution of the program(s)
or announcement(s) identified in this Agreement by any means, whether now known or hereafter devised, including but not limited to streaming over the Internet. Station is
authorized to reproduce such program(s) or announcement(s) in conjunction with such broadcast, transmission, and/or distribution, including but not limited to the creation
of ephemeral copies, to facilitate Internet streaming. Advertiser represents and warrants that it controls all necessary analog and/or digital rights to the identified program(s)
or announcement(s) (other than for music in the public domain and for musical performance rights licensed for transmission and distribution by music licensing organizations
of which Station is a member) and agrees to indemnify and hold Station harmless from and against any damage or expenses, including reasonable attorneys’ fees, which may

arise due to a breach of this warranty.




NAB Form PB-18 Issues

AGREEMENT FORM FOR
~CANDIDATE/ISSUE ADVERTISEMENTS

Station and Location:

As Ordered K’T’ \/ QY Qg FYe)

NON

, Great American Medig

do hereby request station time concern'ing the following issue:

DSCC-IE

Time of
Broadcast Day, Days Class Times per | Number of
Length

Rotation or Week | Weeks
Package

AS ORDERED

DSCC-IE

This broadcast time will be used by:

Copyright © 2013 by the National Assoclation of Broadcasters. May not be copied, reproduced or further distributed
1




NAB Form PB-18 Issues

THIS PAGE MUST BE COMPLETED FOR PROGRAMMING THAT
“COMMUNICATES A POLITICAL MATTER OF NATIONAL IMPORTANCE.”
FOR ALL OTHER ISSUE ADS, PLEASE GO TO PAGE 3.

Programming that “communicates a political matter of national importance”
includes (1) references to legally qualified candidates (presidential, vice
presidential or congressional); (2} any election to Federal office {e.g., any
references to “our next senator”, “our person in Washington” or “the President”);
and (3) a national legislative issue of public importance {(e.qg., Affordable Care Act,
revising the IRS tax code, federal gun control or any federal legislation).

Does the programming (in whole or in part) communicate “a message
relating to any political matter of national impertance?”
= Yes ' I No

For programming that “communicates a message relating to any political matter of
national importance,” list the name of the legally qualified candidate(s) the programming
refers to, the offices being sought, the date(s) of the election(s) and/or the issue to

which the communication refers (if applicable):

US SENATE

[ represent that the payment for the above described broadcast time has been furnished

by (name and address):
DScC

ou are authorized to announce the time as paid for by such person or entity

d )
oo d to as the “sponsor’).

(hereinafter referre

ecutive officers or members of the executive committee or the board of

ist the chief ex
List (or attach separately):

directors below

Marfha McKenna
120 Marytand Ave NE

Washington, DC 20003

message relating to any political matter of

mmunicates a
h Agreed Upon Schedule (Page 5)

H i
For programming theit co
national importance, attac
i istributed
nt © 2013 by the National Association of Broadcasters. May not be copied, reproduced or further distr]
Copyrig

e BRI




NAB Form PB-18 |ssues

AGREED UPON SCHEDULE

For All Issue Advertisements That Communicate a Message Relating to Any
Political Matter of National Importance
Time of 7
Broadcast - Day, Times per | Number of
Length Rotation or Days Class Week | Weeks
Package
AS ORDERED
Attach proposed schedule with charges (if available): 7

AFTER AIRING OF BROADCASTS:

Attach invoices or Schedule Run Summary to this Form showing:

(1) actual air time and charges for each spot;
(2) the date(s), exact time(s) and reason(s) for Make-Good(s), if any; and
(3) the amount of rebates given (identify exact date, time, class of broadcast and

dollar amount for each rebate), if any.

Note: Because the FCC requires that the political file contain the actual time the ra:te for
spots “communicating a political matter of national importance” air, that information
should be included in the file as soon as possible. If that information is only' genera‘ged
monthly, the file should include the name of a contact person who can provide the times
that and rates for specific spots aired. The FCC’s online political files includfa a folde'r fqr
“Terms and Disclosures.” NAB suggests that, for stations subject to the online public file
rule, the names of contact person(s) be placed in that folder,

Copyright © 2013 by the National Assoclation of Broadcasters. May not be copied, reproduced or further distributed
5




NAB Form PB-18 [ssues

TO BE COMPLETED FOR ALL ISSUE ADVERTISEMENTS

THIS STATION DOES NOT DISCRIMINATE OR PERMIT DISCRIMINATION ON THE
BASIS OF RACE OR ETHNICITY IN THE PLACEMENT OF ADVERTISING.

The Sponsor agrees to indemnify and hold harmless the station for any damages or
liability, including reasonable attorney’s fees, that may ensue from the broadcast of the
above-requested advertisement(s). For the above-stated broadcast(s), the sponsor
also agrees to prepare a script, transcript, or tape, which will be delivered to the
station at least before the time of the scheduled broadcasts.

TO BE SIC? y& Sl.li/\DVERTISER (SPONSOR)

08/03/2018 /= 202-338-8700

Date | " Sighature Contact Phone Number

TO BE SIGNED BY STATION REPRESENTATIVE
Accepted [0 Accepted in Part 0 Rejected

s m%yﬂ = hivim Jats w0 17

= v7 Signature / Printed Name d Title

Copyright © 2013 by the National Asscciaticn of Broadcasters. May not be copled, reproduced or further distributed
. 4 v




