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Commercial Limit Certification

I, Dale Jacobson, in my capacity as Program Director of television
station KCTV, hereby certify that for the period from January 1,
2015-March 31, 2015:

1) I am familiar with the commercial limits imposed by Section
73.760 of the FCC’s rules (No more than 12 minutes per hour of
commercial material may be Broadcast during children’s

programming during the week, and no more than 10.5 minutes
per hour on the weekends):

2) Attached as Exhibit 1 is a true and correct list of all Children’s
programming that aired during the period listed above. All

programs aired within proper commerc:lal limits based on the
FCC limits listed above.

Dale Jacobson/Local Program and Production Manager
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Commercial Limit Certification
Exhibit No. 1

List of children’s programming aired

During certification period

KCTV Certification Period 1/4/15 - 3/31/15

The Kansas City Zoo show

Dr. Chris Pet Vet

Recipe Rehab

Jamie Oliver’s 15 minute Meals
All in with Laila Ali

Game Changers with Kevin Frazier
Lucky Dog

Henry Ford’s Innovation Nation
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CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
January 1, 2015 through March 31, 2015

During the period January 1, 2015 through March 31, 2015, the CBS Television Network
(“CBS?”), a unit of CBS Corporation, disseminated to its owned and affiliated stations the
following weekly programs originally produced and broadcast primarily for an audience of
children 13 to 16 years old:

LUCKY DOG
DR. CHRIS PET VET

HENRY FORD’S INNOVATION NATION

RECIPE REHAB

ALL IN WITH LAILA ALI | ' ,
GAME CHANGERS WITH KEVIN FRAZIER

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned
stations.

I hereby certify that the children’s programming disseminated by CBS during the period January
1, 2015 through March 31, 2015 was not required to conform to the commercial time limits
prescribed in the Communications Act, as amended, 47 U.S.C. §303a, and 47 C.F.R. §73.670(a)-
(d) because the programming was all originally produced and broadcast primarily for an
audience of children older than 12.. See 47 C.F.R. §73.670, Note 2.
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Matthew Margo

Senior Vice President

CBS Program Practices, New York

CBS Television Network

Date: April 1, 2015



