LOCAL COMMERECIAL LIMITS CERTIFICATION FOR ALL
MULTICAST PROGRAM STREAMS

Station: KUVE-DT
4tk Quarter 2014

Attached are certifications from each of the program networks Univision, Bounge TV and Escape carried
on the Station’s primary and muiticast program streams, concerning the commercial content in their
children’s television programming. Each Network certifies that: {i) as a standard practice, the Network
formats programs designed for children 12 years of age and younger (Applicable Children’s Programs) to
allow no more than 10.5 minutes of commercial time per hour on weekends and 12.0 minutes of
commercial matter per hour on weekdays, and/or (i) the Network’s children’s television programming is
designed for children 13 years of age and older,

Except as otherwise indicated, the Station certifies that, with respect to each Network carried on each
program stream, over the previous calendar guarter:

1. All of the Network’s Applicable Children’s Programs were broadcast on the Station on a weekly basis.

2. The Station did not insert any commercial or promotional matter within any of the Applicable
Children’s Programs listed outside of the regularly-formatted commercial breaks (e.g., duetoa technical
failure)

3. The Station did not insert any local advertisements or promational matter during any of the
Applicable Children’s Programs that did not comply with the commercial requirements of Sections
73.670(b)-(d} of the FCC rules {e.g., commercial advertisements including characters from the Children’s
Program, or promoting websites using characters from the Children’s Program to sell products, run
during or adjacent to the program.)

| hereby state, under penaity of perjury, that he foregoing is true, correct and complete to the best of
my knowledge and belief.

(o7

NamesCiftistopher Loftin
Title: VP,UTG Traffic
Date: January 5, 2015




This is to certify that the Univision Network (hereinafter reforred to as “Univision™), as a standard practice,
has formatted and asired the following children's programs and serles so that the total amount of
commercial matter (including local ad avails and non-exempt program promotions or website displays) is
10.5 minutes per hour or less on weekends, and 12 minutes per hour or less on weekdays, in compliance
with the Children's Television Act of 1990, and with the rules and regulations of the Federal
Communications Commission: '

Pocoyo
The Backyardigans
The Jungle Book
Micky Mouse Clubhouse
Handy Manny
There were no occasions on which the commercials limits were exceeded,
This certification pertaing to the immediate preceding calendar quarter (October | ~ December 31, 2014).

Executed this _2nd___ day of January 2013,

UNIVISION NETWORK

Univision Network

STATE OF FLORIDA
COUNTY OF DADE

wnD>
The foregoing instrument was acknowledged before me this 2. day of
m, A.D. 2013, by Lori Perez, on behalf of Univision Network Limited Partnership.

-

Ndgary Gilfic
State of Florida

My commission expires on NOVEMBER 13, 2015

JENNIFER A, NUNEL
Hotary Public - State of Florida
o§ Wy Comm. Explres Nov 13, 2015
¥ Commission # EE 145503 |
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