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POLITICAL BROADCAST RATE DISCLOSURE STATEMENT 

Updated April 29, 2014  

 
The purpose of this Disclosure Statement is to make those parties who purchase political 

advertising and programming time fully aware of WGGB/EGGB political advertising policies 

and procedures including application of the “lowest unit charge” provisions of Section 315(b) of 

the Communications Act; the sponsorship identification provisions found in Section 317 of the 

Communications Act and Section 441d of the Federal Election Campaign Act; and the 

prohibition against using corporate or union funds to pay for Electioneering Communications 

codified in Section 316(b)(2) of the Federal Election Campaign Act of 1971. 

Orders for Political Time 

Orders for political time will not be considered firm until the appropriate certifications (see 

attached) are completed, signed and delivered. 

 

Candidates who wish to apply for credit should allow ample time for processing of the 

credit application.  It is the Station’s policy not to extend credit to transient accounts 

unless payment is guaranteed from an independent credit-worthy source.  Unless credit 

has been arranged according to our normal credit policies and approved in advance, net 

cash-in-advance payment is required one day prior to the start of each weekly order. 
Failure by a political advertiser to fulfill all requirements in advance of the deadlines may result 

in preemption of some or all announcements or programs previously cleared. 

 

Normally the station does not maintain staff to accept orders or materials on weekends.  

Usually logs for the following business day close at 3PM on the prior day and the station 

is not obligated to accept any orders which arrive after this time.   
 

Lowest Unit Charge 
 

 During the 45 days preceding a primary or run-off election and the 60 days preceding a 

general or special election (the “Election Periods”) candidates are entitled to receive all discount 

privileges otherwise offered to commercial advertisers and are to be placed on a par with the most 

favored commercial advertiser of this station.  That is, during the Election Period, candidates will 

be charged the “lowest unit charge” (the “LUC”) for the same class and amount of time for the 

same period.   

 

The lowest unit charge provisions apply only during Election Periods to authorized 

“uses” by legally qualified candidates for public office or their authorized campaign organizations 

to promote their candidacy; they are not applicable to political action committees or to non-

candidate issue advertising.  At times other than the prescribed Election Periods, the rates charged 

candidates shall not exceed the charges made for comparable uses of the station by other 

advertisers.  The Primary Election Period is August 1
st
 to September 15

th
 , 2014: the General 

Election Period is September 5
th

 until November 3
rd

 , 2014. 
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 In the event we determine after the fact that a candidate has been sold advertising at a rate 

higher than our lowest unit charge, we shall provide appropriate refunds or credits as promptly as 

possible. 

 

 

 

Federal Candidate Eligibility for Lowest Unit Charge and Certification 

 To qualify for the station’s lowest unit charge (“LUC”), federal candidates, or their 

authorized committees, must certify in writing, at the time programming is purchased, that the 

programming does not refer to another candidate for the same office, or if the programming does 

refer to an opposing candidate, they must certify in writing that the programming meets the 

following requirements: 

 The end of the television broadcast must include, for a minimum of four seconds, 

a clearly identifiable photographic or similar image of the sponsoring candidate 

while simultaneously showing a clearly readable printed statement.  The printed 

statement must identify the candidate, state that the candidate approved the 

broadcast and that the candidate and/or the candidate’s authorized committee paid 

for the broadcast.  

 

Failure to adhere to these sponsorship identification disclosures means the candidate 

forfeits all rights to the lowest unit charge for all programming aired during the remainder of the 

Election Period.   

  

Proper Sponsor Identification – Federal Candidate Authorized Advertisements 

Political programming that advocates the election or defeat of a federal candidate, that 

solicits any political contributions, regardless of whether or not it refers to another candidate for 

the same office, or that is an “electioneering communication,” must comply with the following 

sponsorship identification rules:  

Television advertisements must identify the candidate on whose behalf time was 

purchased, state that the candidate approved the broadcast, and state that the 

broadcast has been paid for by the candidate and/or the candidate’s authorized 

committee.  This can be achieved by one of two ways: 

 

1.    The candidate making the statement in an unobscured, full screen view; or 

 

2. A candidate voice-over, accompanied by a clearly identifiable photograph or 

similar image of the candidate.  

 

There must also be a written presentation of the same statement at the end of the 

political programming “in a clearly readable manner with a reasonable degree of 

color contrast between the background and the printed statement, for a period of 

at least four seconds.”  To be “clearly readable,” the written statement must 

appear in letters equal to or greater than four percent of the vertical picture 

height. 
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Proper Sponsor Identification – All Advertisements 
  

All advertisements must comply with the following sponsorship identification 

requirements of the Communications Act.  The identification must state that the broadcast is 

“sponsored, paid for or furnished by” the identified sponsor.  Those words may not be 

abbreviated in a visual identification on television.  All television ads must contain a visual 

identification in letters equal to or greater than four percent (4%) of the vertical picture height for 

a period of not less than four (4) seconds.   

 

Submission of all ads 48 hours in advance of first airing is encouraged to permit the 

station to verify compliance with the identification requirements, confirm that the advertising is a 

“use,” and to ensure that advertising conforms to the agreed-upon length and the station’s and the 

FCC’s technical standards.  While the station will endeavor to review and clear materials received 

less than 48 hours before they are to clear, it cannot guarantee its ability to do so.  Advertisements 

that are not “uses” or that do not conform to length specifications or technical standards will be 

rejected.  WGGB/EGGB reserves the right to edit submitted advertisements to comply with 

sponsorship identification requirements.  Where possible, the station will attempt to notify the 

purchaser in advance of the need to edit the advertisement and provide an opportunity to resubmit 

the material.  The station will not add time to any advertisement to accommodate sponsorship 

identification.  
 

Political Broadcast Rates during Election Periods  

Station WGGB/EGGB offers several different classes of rates.  All classes of rates are 

available to all advertisers.  These are as follows: 

(1) Section 1 commercial announcements are much less likely to be preempted 

than sections 2 or 3, but are not guaranteed at 100%. They may be 

preempted in the event of unforeseen program changes, technical problems, 

human error, extreme sell – out situations, or other unanticipated events.  In 

the event of such preemptions, make-goods of equivalent total value will be 

provided prior to the election unless the candidate requests a refund or 

credit instead.  Section 1 commercial announcements are our most 

expensive class of advertising. 

 
(2) Section 2 announcements are preemptible with a two (2) day notice.  

Announcements may be preempted to accommodate any other advertiser 

willing to purchase a section 1 spot, or in the event of unforeseen program 

changes, technical problems, human error, or other unanticipated events.  

Section 2 is less expensive than Section 1 commercial announcements, and 

are more expensive than immediately preemptible commercial 

announcements.  If a candidate’s commercial announcement is preempted, 

the station will, if time is available, make reasonable efforts to provide a 

make-good or make-goods of total equivalent value will be provided prior 

to the election unless the candidate requests a refund or credit instead. 

 
(3) Section 3 announcements are subject to immediate preemption with no prior 

notice.  Any immediately preemptible commercial announcement may be 
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preempted by a Section 1 or Section 2 commercial announcement,  or in the 

event of unforeseen program changes, technical problems, human error, or 

other unanticipated events.  If a candidate’s immediately preemptible 

commercial announcement is preempted, the station will, if time is 

available, make reasonable efforts to provide a make-good or make-goods 

of total equivalent value prior to the election, unless the candidate requests 

a refund or credit instead. 

 

    WGGB/EGGB also sells time on a “run-of-schedule” (“ROS”) 

SECTION 4 basis.  ROS time will air when and as time is available, in the 

best time available.  ROS spots are cleared and scheduled to fill in unsold 

inventory and are subject to preemption for an advertiser purchasing time in 

any of the classes described above.  ROS spots are not entitled to make-

good protection and have no guarantee of clearance.  ROS rates and 

packages are available upon request. 

 

     If a spot in any class of time in which the advertiser is entitled to make-

goods fails to run as scheduled, the station will offer the advertiser a spot or 

combination of spots of approximately equivalent aggregate value to the 

preempted spot.  WGGB/EGGB cannot guarantee that make-goods 

provided as set forth above will be in the same program or daypart.  If a 

candidate rejects the offered make-goods, the station will provide credits or 

refunds for the preempted spots. 

 

     Commercial announcements purchased to run at or near our “Current 

Selling Level,” which is a rate generally being quoted to advertisers and 

which is always available on request, are likely to run as ordered, but an 

advertiser may choose to purchase a more expensive class of announcement 

to lower the risk of preemption (unless the Current Selling Level is already 

level1) or a less expensive class of announcement carrying a higher risk of 

preemption (unless the Current Selling Level is level 3).  We will respond 

to all inquiries at any time as to the risk of preemption we believe to exist 

for any preemptible class of announcement at any given time between now 

and the election, but we emphasize that our responses can only be good 

faith estimates.  The actual rate needed to clear in any given week will be 

determined on the basis of market conditions, in accordance with normal 

business practice. 

      

   Station WGGB/EGGB sells advertising time in a number of different programs or 

daypart rotations.  The most commonly purchased programs or daypart rotations are 

shown on the rate schedule for 30-second commercial announcements attached to this 

disclosure statement.  In each case, the Current Selling Level as of the date of this 

statement is underlined.  Rates for full-length political programs will also be supplied on 

request.  Rates for special programs, such as special sports events, are also available on 

request. 
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     60-second announcements are twice the price of 30-second announcements; 

     10-second announcements are 50% the price of 30-second announcements; 

     15-second announcements are 65% the price of 30-second announcements; 

 

     The attached rate schedule shows the lowest rate currently being offered or sold for 

each of the classes of commercial announcements described above, in each case for our 

most commonly purchased programs or daypart rotations.  Different rotations may also 

be available, and we will supply rates for any different requested rotations on request.  

Our rates are subject to change in accordance with normal business practices.  We will 

provide updated schedules at any time, on request. 

 

     Station WGGB/EGGB also sells “Direct Response” announcements that may be up to 

120 seconds long.  Direct response announcements are not entered into our scheduling 

system until all other announcements have been scheduled, are available only in 

designated dayparts, are our most highly preemptible announcements and will not be 

made good if preempted.  Rates are available on request. 

  

 

General Policies 

 

1. The rate policies set forth above apply to political advertisements that are 

authorized “uses” by candidates for public office, as defined by the rules 

and policies of the Federal Communications Commission, purchased by 

such candidates or their authorized campaign committees or political 

parties.  The policies apply only to purchases for advertising to run during 

Election Periods. 

   

2. Reasonable access to advertising on Station WGGB/EGGB will be 

provided to all federal candidates.  All purchases of time on the station − 

even after such purchases are confirmed − are subject to the station’s 

obligation to comply with applicable law, including equal opportunities 

obligations. 

 

3. Station WGGB/EGGB may limit the advertising it sells to state and local 

candidates, and may not sell advertising for some state or local election 

races.  Please inquire as to any limitations that may apply to elections for 

each state and local office. 

 

4. As described previously, tapes of political advertisements should be 

submitted to the station not less than 48 hours before the advertisement’s 

first scheduled air date.  Written instructions for airing should accompany 

the tape.  The station requests that changes in airing instructions be 

submitted in writing and provided not less than 48 hours before the 

affected spots are scheduled to air.  The station will attempt to 

accommodate requests received less than 48 hours in advance, but it 

cannot guarantee its ability to do so. 
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WGGB/EGGB Political File is located at the station’s main studio, 1300 

Liberty Street, Springfield MA 01140 and is available for public inspection 

during regular business hours. 

 

Station Contacts: 

 

Mary DeLiso        VP Sales    413-846-0135 

Jerry Josephs  National Sales Manager 413 846 0120 

Kim Leavitt  Traffic Manager  413 846 0136  

Pat Miller  Copy    413 846 0114 

 

 

 

You are being furnished with two copies of this political disclosure statement.  

Please sign one copy where indicated below and return it to WGGB/EGGB. 

 

__________________________________________     

Name 

__________________________________________  ________________ 

Title         Date 

   


