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About the Opportunity

The Talent Brand Manager will oversee programming for commercial radio station WRUF-FM
and non-commercial GHQ, identified as an immersive professional experience for College of
Journalism and Communications students. This position must meet and exceed mutually
agreed upon ratings goals. Responsible for adherence and compliance to UF Media
Properties/CIC/UF program standards and FCC regulations. The Talent Brand Manager
establishes and communicates programming and content goals and vision and then clearly
measures their results. This position will provide programming leadership in a sales-friendly
environment. Develop and effectively manages department budget. Maintain on-going
communications with external industry and public organizations.

The Talent Brand Manager will supervise use of any syndicated and/or outside services and
coordinates with programming consultant. Works in coordination with WRUF-AM Brand

Manager and programming personnel with WUFT-TV/FM on projects that relate to all of the
University’s media properties.

The Talent Brand Manager is responsible for hosting weekday air shift on WRUF-FM and
coordinates all community-related remotes, events, etc. Maintains oversight of production
elements of the stations and works with/trains students in industry standard techniques related
to on air, production, programming and social media.

Our Commitment to Diversity, Equity, and Inclusion

The College of Journalism and Communications is committed to creating an inclusive
environment and is proud to be an equal opportunity employer. We attribute our success to a
work force that embraces the contributions of people of all backgrounds and ability levels.

About the College of Journalism and Communications

The College of Journalism and Communications is accredited by the Accrediting Council on
Education in Journalism and Mass Communications (ACEJMC) and is home to four departments
— Advertising, Journalism, Public Relations, and Telecommunication. The college provides
hands-on learning immersion experiences through the Innovation News Center, The Agency,
Frank gatherings, the Division of Multimedia Properties, the Summer Media Institute,
undergraduate research, various extracurricular groups and activities, etc. To learn more:
https://www.jou.ufl.edu/this-is-cjc/

About the Division of Media Properties
The College of Journalism’s Division of Media Properties, includes seven broadcast stations,

allowing students from throughout the College to gain experience in a competitive broadcast
and multimedia environment. More than 200 students work in.news, sports, production,




management positions, web design, promotions and advertising for the radio and television
stations each semester.

Division of Media Properties: https://www.jou.ufl.edu/home/main-
immersion/mediaproperties/
Innovation News Center: https://www.jou.ufl.edu/home/main-immersion/inc/

About the City of Gainesville

Gainesville (http://cityofgainesville.org) is home to Florida's largest and oldest university, and
so is one of the state's centers of education, medicine, cultural events and athletics.
Additionally, the city owns a regional transit system, a regional airport, and a 72-par
championship golf course. Known for its preservation of historic buildings and the beauty of its
natural surroundings, Gainesville's numerous parks, museums and lakes provide entertainment
to thousands of visitors. Because of its beautiful landscape and urban "forest," Gainesville is
one of the most attractive cities in Florida.

Explore Gainesville in 60 Seconds:

https://www.youtube.com/watch?app=desktop&v=e_7nUKAFanM&skip_registered_account_c
heck=true

EXPECTED SALARY:
Commensurate with experience

MINIMUM REQUIREMENTS:

Master's degree in an appropriate area; or a bachelor's degree in an appropriate area and two
years of relevant experience; or an equivalent combination of education and/or experience.

PREFERRED QUALIFICATIONS:
Five years of relevant experience in commercial radio, preferably in the country or CHR formats

SPECIAL INSTRUCTIONS TO APPLICANTS:
Upload cover letter and resume for consideration

Link to Apply- https://explore.jobs.ufl.edu/en-us/job/519311/talent-brand-manager







About the Opportunity

The Executive Producer will provide leadership of WUFT-TV/FM's efforts related to identifying
content needs in the communities of north central Florida and producing/hosting programming
for all WUFT media platforms related to those issues. With a focus on news-related community
issues, this position will target creating content and programming with live or produced in-
studio interviews with newsmakers and ensuring that programming is scheduled and promoted
in high profile locations on television, radio, digital and social media. The desire is for this
content to take the form of a television and radio program that initially airs a minimum of once
per week on WUFT-TV and WUFT-FM working in conjunction with the Director of Media

Services (production) and the Director and news manager staff in WUFT’s Innovation News
Center.

The Executive Producer is responsible for initiating and creating relationships with elected
officials and community/civic leaders and incorporating them into live and produced
programming on WUFT’s media platforms. As the producer of the programming, the position
will be responsible for generating story ideas and conversation topics. Write and record current
affairs interviews with newsmakers for the live/produced extended length (hour-long) program.

The Executive Producer will oversee a professional immersive experience with select CIC
students focused on the creation of news and community affairs programming and incorporate
high level student reporters, producers, anchors, etc. into the WUFT programming when and
where appropriate.

Our Commitment to Diversity, Equity, and Inclusion

The College of Journalism and Communications is committed to creating an inclusive
environment and is proud to be an equal opportunity employer. We attribute our success to a
work force that embraces the contributions of people of all backgrounds and ability levels.

About the College of Journalism and Communications

The College of Journalism and Communications is accredited by the Accrediting Council on
Education in Journalism and Mass Communications (ACEJMC) and is home to four departments
— Advertising, Journalism, Public Relations, and Telecommunication. The college provides
hands-on learning immersion experiences through the Innovation News Center, The Agency,
Frank gatherings, the Division of Multimedia Properties, the Summer Media Institute,
undergraduate research, various extracurricular groups and activities, etc. To learn more:
https://www.jou.ufl.edu/this-is-cjc/

About the Division of Media Properties




The College of Journalism’s Division of Media Properties, includes seven broadcast stations,
allowing students from throughout the College to gain experience in a competitive broadcast
and multimedia environment. More than 200 students work in news, sports, production,

management positions, web design, promotions and advertising for the radio and television
stations each semester.

Division of Media Properties: https://www.jou.ufl.edu/home/main-
immersion/mediaproperties/

Innovation News Center: https://www.jou.ufl.edu/home/main-immersion/inc/

About the City of Gainesville

Gainesville (http://cityofgainesville.org) is home to Florida's largest and oldest university, and
so is one of the state's centers of education, medicine, cultural events and athletics.
Additionally, the city owns a regional transit system, a regional airport, and a 72-par
championship golf course. Known for its preservation of historic buildings and the beauty of its
natural surroundings, Gainesville's numerous parks, museums and lakes provide entertainment
to thousands of visitors. Because of its beautiful landscape and urban "forest," Gainesville is
one of the most attractive cities in Florida.

Explore Gainesville in 60 Seconds:

https://www.youtube.com/watch?app=desktop&v=e_7nUKAFanM&skip_registered_account_c
heck=true

EXPECTED SALARY:
Commensurate with experience

MINIMUM REQUIREMENTS:

Master's degree in an appropriate area; or a bachelor's degree in an appropriate area and two
years of relevant experience; or an equivalent combination of education and/or experience.

PREFERRED QUALIFICATIONS:

e Education focused on journalism, communications, broadcasting or another related field
e Three years of experience in journalism or on air hosting role
e Experience producing and hosting a live extended length program

SPECIAL INSTRUCTIONS TO APPLICANTS:
Please upload resume and cover letter for consideration

Application must be submitted by 11:55 p.m. (ET) of the posting end date.

Link to Apply: https://explore.jobs.ufl.edu/en-us/job/519306/executive-producerhost




Broadcast Career Link (National Association of Broadcasters): https://www.broadcastcareerlink.com
30 days

Open Rate: $250.00

FL Rate: $220.00

National Association of Black Journalists: https://nabjcareers.org
30 days

Open Rate: $150.00

FL Rate: $150.00

National Association of Hispanic Journalists: https://www.nahjcareers.org
30 days

Open Rate: $150.00

FL Rate: $150.00

GreaterPublic.org
30 days

Open Rate: $0.00
FL Rate: $0.00

ZipRecruiter

30 days

Open Rate: $299.00
FL Rate: $299.00

NationalNonprofits.org
30 days

Open Rate: $99.00

FL Rate: $99.00

National Federation of Community Broadcasters
30 days

Open Rate: $0.00

FL Rate: $0.00

Public Media Business Association (Formerly Public Broadcasting Management Association)
30 days

Open Rate: $0.00

FL Rate: $0.00

Alliance for Women In Media (Formerly American Women in Radio & TV)
30 days

Open Rate: $350.00

FL Rate: $350.00

Asian American Journalists Association
30 days

Open Rate: $150.00

FL Rate: $150.00

Broadcasting & Cable
30 days

Open Rate: $235.00
FL Rate: $206.80

Journalism Jobs http://www journalismjobs.com
30 days

Open Rate: $100.00

FL Rate: $100.00

Native -American Journalists Association
30 days













Alliance for Women In Media (Formerly American Women in Radio & TV)
30 days

Open Rate: $350.00

FL Rate: $350.00

Asian American Journalists Association
30 days

Open Rate: $150.00

FL. Rate: $150.00

Broadcasting & Cable
30 days

Open Rate: $235.00
FL Rate: $206.80

National Association of Hispanic Journalists: https://www.nahjcareers.org
30 days

Open Rate: $150.00

FL Rate: $150.00

National Association of Black Journalists: https://nabjcareers.org
30 days

Open Rate: $150.00

FL. Rate: $150.00

Current.org (publicmediajobs.org)
30 days

Open Rate: $299.00

FL Rate: $299.00

National Association of Hispanic Journalists
Quoted above

National Association of Black Journalists
Quoted above

National Hispanic Media Coalition
Does not have job board

National Lesbian & Gay Journalists Association
Must be submitted directly by the University

Native American Journalists Association
30 days

Open Rate: $100.00

FL Rate: $100.00

tviobs.com
60 days

Open Rate: $0.00
FL Rate: $0.00

RTNDA

30 days

Open Rate: $50.00
FL Rate: $50.00

NABJ
Quoted above as National Association of Black Journalists

NAHJ
Quoted above as National Association of Hispanic Journalists

ONA ~ Online News Association
30 days

Open Rate: $300

FL Rate: $300.00













Broadcast Career Link (National Association of Broadcasters): https://www.broadcastcareerlink.com
30 days

Open Rate: $250.00

FL. Rate: $220.00

National Association of Black Journalists: https://nabjcareers.org
30 days

Open Rate: $150.00

FL Rate: $150.00

National Association of Hispanic Journalists: https://www.nahjcareers.org
30 days

Open Rate: $150.00

FL Rate: $150.00

GreaterPublic.org
30 days

Open Rate: $0.00
FL Rate: $0.00

ZipRecruiter

30 days

Open Rate: $99.00
FL Rate: $99.00

NationalNonprofits.org
30 days

Open Rate: $99.00

FL Rate: $99.00

National Federation of Community Broadcasters
30 days

Open Rate: $0.00

FL Rate: $0.00

Public Media Business Association (Formerly Public Broadcasting Management Association)
30 days

Open Rate: $0.00

FL Rate: $0.00

Alliance for Women In Media (Formerly American Women in Radio & TV)
30 days

Open Rate: $350.00

FL. Rate: $350.00

Asian American Journalists Association
30 days

Open Rate: $150.00

FL Rate: $150.00

Broadcasting & Cable
30 days

Open Rate: $235.00
FL Rate: $206.80

Florida Association of Broadcasters
Website unresponsive to previous requests

Journalism Jobs http://www.journalismjobs.com
30 days

Open Rate: $100.00

FL Rate: $100.00

National Educational Telecommunications Assn
Must be a member to post

National Hispanic Media Coalition
Graystone cannot post to this website






















K Kinnon Thomas

EST UL, T e e == |
From: Julie Frey - Director, OCCP <jsfrey@ufl.edu>
Sent: Tuesday, April 12, 2022 11:44 AM
To: K Kinnon Thomas
Subject: Career Fair Recap: Spring 2022 Careers in Communication Fair

[External Email]
Still recruiting? Post on our job and internship board!

Having trouble seeing this email? View it online, f ' (r u il"l

ate Partnerships

Our office would like to thank all the CJC partners and recruiters who
attended the Spring 2022 Careers in Communication Fair. This semester
saw an excellent turnout: In total, 56 employers and 302 students attended
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Schedule — Summer Media Institute 12/12]23, 10:57 AM

SUMMER
MEDIA
INSTITUTE

COLLEGE OF JOURNALISM AND COMMUNICATIONS

About SMI  FAQ The SMI Team

Testimonials Contact Us

https://www.jou.ufl.edu/summermediainstitutefschedule/ Page 10of 6












Schedule - Summer Media Institute 12/12/23, 10:57 AM

Director's Message 9:10-9:20am
Assembly & Reflection: 9:20-10:45am
Pack 11:00-11:30am

Depart and student pick up:
11:30am-1:00pm

¥

Connect with the College of Jou rnalism and |
Communications it

Keep up with the latest news about faculty, alumni, friends; and current .

students. Follgw us on social g AC ia. - . =
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UF College of Journalism
and Communications

UNIVERSITY of FLORIDA

About SMI FAQ The SMI Team Testimonials Contact Us

https:/fwww.jou.ufl.edu/summermediainstitute/schedule/ Page 5 of 6
























