Children’s Programming Certification

First Quarter 2018

This is to certify that during the above period, LIGHT TV was in compliance with the
Children’s Television Act of 1990 and the rules and regulations of the Federal
Communications Commission. All programming on the network that was originally
produced primarily for an audience of 12 years old and younger was formatted such that
the total commercial time (including local avails) did not exceed 10.5 minutes per hour
on weekends and 12 minutes per hour on weekdays.

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 2nd day of April, 2018.

By: éf,lu/‘,\ éﬁ)wﬁ\«

Gractlyn Browhn
Senior Vice President, MGM Networks — Strategic Rights Management




