WSPA
Period Covering: ___OCTOBER 157 TO DECEMBER 3157, 2017 __ Quarter 4™

CHILDREN'S TV PROGRAMMING COMMERCIAL LIMITS CERTIFICATION

The station certifies that all children’s TV programs produced and broadcast primarily for
children ages 12 years of age and under aired by the station during this quarter (which are
listed below) were formatted by the program provider and broadcast by the station so that,
as a matter of standard policy and practice, the programs would not exceed the commercial
matter time limits of § 73.670(a) of the FCC's Rules:

Weekdays: 12 minutes inany clock-hour of children's programming (6 minutes in a
- stand-alone half-hour program)

Weekends: 10.5 minutes in any clock-hour of children's programming (5.25 minutes in a
- stand-alone half-hour program)

Program Title:

¢ tesponse should be NONE>>

NONE

1. Station certifies that at no time during this quarter were the commercial matter
time limits (stated above) exceeded during any children's programming produced
and broadcast primarily for children ages 12 and under.

‘ NO:
If NO, details of each instance are included as an attachment hereto.

2. Station certifies that, during this quarter, it complied with the FCC’s Rules regarding
commercial requirements regarding the display of Internet website addresses during
children's programming,

Y ES: NO:
If NO, details of each instance are included as an attachment hereto.

Ihereby state, under penalty of perjury, that the foregoing is true, correct and complete to
the best of my knowledge, information and belief.

<
Signature: Wmc&{%@‘ Title: Vice President & General Manager
Date: { / 2 / 20(¢




CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
October 1, 2017 through December 31, 2017

During the period listed above, the CBS Television Network (“CBS”), a unit of CBS
Corporation, disseminated to its owned and affiliated stations the following weekly programs
originally produced and broadcast primarily for an audience of children 13 to 16 years old:

LUCKY DOG

DR. CHRIS PET VET

HENRY FORD’S INNOVATION NATION
THE INSPECTORS

LUCKY DOG 2
THE OPEN ROAD WITH DR. CHRIS

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned
stations.

I hereby certify that the children’s programming disseminated by CBS during the period October
1, 2017 through December 31, 2017 was not required to conform to the commercial time limits
prescribed in the Communications Act, as amended, 47 U.S.C. §303a, and 47 C.F.R. §73.670(a)-
(d) because the programming was all originally produced and broadcast primarily for an
audience of children older than 12. See 47 C.F.R. §73.670, Note 2.

Matthew Margo
Senior Vice President
CBS Program Practices, New York
CBS Television Network

Date: January 2, 2018



FOLLOWING IS A LIST OF ALL ME-TV NETWORK PROGRAMS DESIGNED TO MEET THE
EDUCATIONAL/INFORMATIONAL REQUIREMENT FOR CHILDREN THIRTEEN TO SIXTEEN YEARS
OLD DURING THE FOURTH QUARTER OF 2017, OCTOBER 1, 2017 THROUGH DECEMBER 31, 2017.
BECAUSE THESE PROGRAMS ARE ORIGINALLY PRODUCED FOR AND DIRECTED AT CHILDREN
THIRTEEN TO STXTEEN YEARS OLD, NEITHER THE COMMERCIAL LIMITS NOR THE WEBSITE
RULE APPLY (SEE 47 C.F.R. § 73.670 (Note 2)). THIS CERTIFIES THAT ALL OF THESE PROGRAMS

WERE FORMATTED (IN THE ORDER AND AT THE TIMES INDICATED) WITH THE FOLLOWING

ME-TV NETWORK COMMERCIAL LIMITS

AND WEB SITE RULE COMPLIANCE CERTIFICATION,

FOURTH QUARTER 2017

COMMERCIAL LOADS.

Children’s Programs (series)

1.

ALTHOUGH THESE PROGRAMS ARE NOT SUBJECT TO THE WEBSITE RULE BECAUSE THEY ARE

PRODUCED FOR AND AIMED AT CHILDREN 13-16, NONETHELESS ME-TV NETWORK HAS

Program: Mystery Hunters

Times: Sundays 7:00- 8:00 AM ET {Two (2) individual half-hour episodes}
Duration: 30 minutes

Rating: TV-G E/1

Number of Network Commercial Minutes: 5:00 or less per half-hour episode

Program: Beakman’s World

Times: Sundays 8:00- 9:00 AM ET {Two (2) individual half-hour episodes}
Duration: 30 minutes

Rating: TV-G E/l

Number of Network Commercial Minutes: 5:00 or less per half-hour episode

Program: Bill Nye, the Science Guy

Times: Sundays 9:00- 10:00 AM ET {Two (2) individual half-hour episodes}
Duration: 30 minutes

Rating: TV-G E/T

Number of Network Commercial Minutes: 5:00 or less per half-hour episode

Program: Saved by the Bell

Times: Sundays 10:00 AM- 12:00 PM ET {Four (4) individual half-hour episodes}
Duration: 30 minutes

Rating: TV-G E/1

Number of Network Commercial Minutes: 7:00 or less per half-hour episode

TR



ENDEAVORED TO COMPLY WITH THE RESTRICTION ON URLs DISPLAYED WITHIN SHOWS (SEE
SECTIONS 73.670(b), (c) AND (d) OF THE RULES OF THE FEDERAL COMMUNICATIONS

COMMISSION, 47 C.F.R. § 73.670(b), (c) AND (d)).

NONE OF THESE PROGRAMS CONTAINED ANY URLs, WITH THE POSSIBLE EXCEPTION OF (a)
FICTIONAL URLs IN PROGRAMMING, (b} URLs OF COMMERCIAL-FREE WEBSITES THAT SATISFY
47 C.F.R. § 73.670(b), OR (c) URLs, NOT UNDER THE CONTROL OF THE LICENSEE, OF NON-PROFIT
OR GOVERNMENT ENTITIES WITHIN PUBLIC SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF

THOSE ENTITIES, OR MEDIA COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.

" Prepared by:
KYLE HART/ DIRECTOR OF NETWORK PROGRAMMING & OPERATIONS- ME-TV NETWORK
1/2/18



I{ON Media Networks, Inc.

Children’s Programming Certification
4" Quarter 2017

[, Michael Hubner, in my capacity as General Counsel of ION Media Networks,
Inc., hereby certify that, during the above-referenced time period:

1. The children’s programming, including the commercial spots and promotional
content contained therein, as broadcast on the ION Television Network and its
digital multicast channels (collectively, the “Programming”), complied with the
Federal Communications Commission’s rules and policies regarding
children’s programming (coliectively, the “Rules”).

2. Specifically, (a) the Programming complied with the commercial limits set forth
in the Rules and (b) no internet website addresses were displayed during the
Programming in a manner that would constitute commercial content within the
meaning of the Rules.

Certified on January 2, 2018.

Michae! Hubner, General Counsel
ION Media Networks, Inc.



