Commercial Limits in Children’s Programs Certification
After due review of internal station records and documentation provided to us by program

suppliers, the licensee hereby certifies that the station fully complied with the FCC's commercial
limits in children's programs, as specified at 47 C.F.R. Section 73.670.
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January 3, 2017
Dear General Manager:

Attached is the CBS Television Network Certification of Compliance with the Children's Television Commercial
Limits for the Fourth Quarter of 2016. Piease give the certificate to the individual at your station responsible
for the public file.

As you know, the Children's Television Act of 1990 requires every television station to place in its public fils,
no later than the tenth day after each quarter, documents certifying that all children’s programming broadcast
by the station during the quarter was in compliance with the Act and Federal Communications Commission
regulations,

The attached document, which is suitable for placement in your public file, certifies that all regularly scheduled
children's programming distributed by the CBS Television Network during the Fourth Quarter of 2016 was
originally preduced and broadcast primarily for an audience of children aged 13 to 16, and therefore was not
required to comply with the commercial time limits required for programming originally produced and
broadeast primarily for an audience of children 12 years of age and younger.

Tn addition to your responsibilities with respect to network programming, you must place in your public file
certification of commercial compliance for ary other children’s programs subject to the commercial iimits (.e.,
programs designed and broadcast primarily for an audience of children aged 12 and under) broadcast by your
station within the quarter. You may wish to speak with your broadcast counsel about such reparts,

Irformation pertaining to netwerk programminrg to assist in your preparation of the Fourth Quarter, 2016
Chitdren's Television Programnming Report on FCC Form 398 was emailed to you on December 30, 2016.

If you have any questions, please contact your CBS Affiliate Relations representative.
Best regards,

Diane Kuri

Vice-President, Communications & Operations

CBS Affiliate Relations

Click to Dowrload CERTIFICATION OF COMPLIANCE 4(32015.doc (https:/fwww.eyeonchs.com
JdownloadExternal.jsp?file=CERTIFICATION OF COMPLIANCE 40Q2016.docRuser=XXemaibog

Printable Version (viewText.jsp?id=120988)

alEs @gf&%ﬁ 20 RS TWITrER COm/EYEONCES) EH (HTTRS: vy, FACEBETRIGHR EYERIAIER A0AT BN, F FEVEECCBNIBS HEDIA

1/4/2017 2:34 PM



CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
October 1, 2016 through December 31, 2016

During the period listed above, the CBS Television Network (“CBS™), a unit of CBS
Corporation, disseminated to its owned and affiliated stations the following weekly programs
originally produced and broadcast primarily for an audience of children 13 to 16 years old:

LUCKY DOG
DR. CHRIS PET VET
HENRY FORD’S INNOVATION NATION

THE INSPECTORS
CHICKEN SOUP FOR THE SOUL’S HIDDEN HEROES
THE OPEN ROAD WITH DR. CHRIS

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned
stations.

I hereby certify that the children’s programming disseminated by CBS during the period October
1, 2016 through December 31, 2016 was not required to conform to the commercial time limits
prescribed in the Communications Act, as amended, 47 U.S.C. §303a, and 47 C.F.R. §73.670(a)-
(d) because the programming was all originally produced and broadcast primarily for an
audience of children older than 12. See 47 C.F.R. §73.670, Note 2.

Matthew Margo

Senior Vice President

CBS Program Practices, New York
CBS Television Network

Date: January 3, 2017
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Certification Regarding Commetrcial Limits In Children’s Programming

Period Covered by this Certification: 4% Quarter 2016

I, Michael S. Hubner, in my capacily as Secretary of ION Media Networks, Inc.,
majority owner of QUBO Venture LLC, hereby cerlify that, during the above-
referenced time period:

1.

The regularly scheduled weekly three-hour qubo programming block,
including any commercial spots and promoticnal condent contained therein, as
broadcast cn the ION Television Network (the “Nefwork Programming”)
complied with the commercial limits of the rules and policies of the Federal
Communications Commissicn's commercial  limits  during children’s
pregramring (the “Rules”).

. No internet website addresses were displayed during the Network

Programming in a manner that would constitute commercial content within the
meaning of the Rules.

. The regularly scheduled 24/7 qubo programming channel, including any

commerciai spots and promotional content contained therein, as broadcast on
a digital multicast channel of the [ON Television Network (the “Digital
Programming”) complied with the Rules and no internet website addresses
were displayed during the Digital Programming in a manner that wouid
constitute commercial time within the meaning of the Rules.

Cetrtified by me on the 3 day of January, 2017.

Michasl 5. Hubner, Secretary

IGN Media Networks, Inc.



FOLLOWING IS A LIST OF ALL ME-TV NETWORK PROGRAMS DESIGNED TO MEET THE
EDUCATIONAL/INFORMATIONAL REQUIREMENT FOR CHILDREN THIRTEEN TO SIXTEEN YEARS
OLD DURING THE FOURTH QUARTER OF 2016, OCTOBER 1, 2016 THROUGH DECEMBER 31, 2016.
BECAUSE THESE PROGRAMS ARE ORIGINALLY PRODUCED FOR AND DIRECTED AT CHILDREN
THIRTEEN TO SIXTEEN YEARS OLD, NEITHER THE COMMERCIAL LIMITS NOR THE WEBSITE
RULE APPLY (SEE 47 CFR. § 73.670 (Note 2)). THIS CERTIFIES THAT ALL OF THESE PROGRAMS

WERE FORMATTED (IN THE ORDER AND AT THE TIMES INDICATED) WITH THE FOLLOWING

ME-TV NETWORK COMMERCIAL LIMITS

AND WEB SITE RULE COMPLIANCE CERTIFICATION,

FOURTH QUARTER 2016

COMMERCIAL LOADS.

Children’s Programs (series)

1.

ALTHOUGH THESE PROGRAMS ARE NOT SUBJECT TO THE WEBSITE RULE BECAUSE THEY ARE

PRODUCED FOR AND AIMED AT CHILDREN 13-16, NONETHELESS ME-TV NETWORK HAS

Program: Mystery Hunters

Times: Sundays 7:00- 8:00 AM ET {Two (2) individual half-hour episodes}
Duration: 30 minutes

Rating: TV-G E/1

Number of Network Commercial Minutes: 5:00 or less per half-hour episode

Program: Beakman’s World

Times: Sundays 8:00- 9:00 AM ET {Two (2) individuval half-hour episodes}
Duration: 30 minutes

Rating: TV-G E/I

Number of Network Commercial Minutes: 5:00 or less per half-hour episode

Program: Bill Nye, the Science Guy

Times: Sundays 9:00- 10:00 AM ET {Two (2} individual half-hour episodes}
Duration: 30 minutes

Rating: TV-G E/I

Number of Network Commercial Minutes: 5:00 or less per half-hour episode

Program: Saved by the Beli

Times: Sundays 10:00 AM- 12:00 PM ET {Four (4) individual haif-hour episodes}
Duration: 30 minutes

Rating: TV-G E/I

Number of Network Commercial Minutes: 7:00 or less per half-hour episode
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ENDEAVORED TO COMPLY WITH THE RESTRICTION ON URLs DISPLAYED WITHIN SHOWS (SEE
SECTIONS 73.670(b}, {c) AND (d) OF THE RULES OF THE FEDERAL COMMUNICATIONS

COMMISSION, 47 C.F.R. § 73.670(b), (c) AND (d)).

NONE OF THESE PROGRAMS CONTAINED ANY URLs, WITH THE POSSIBLE EXCEPTION OF (a)
FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-FREE WEBSITES THAT SATISFY
47 C.F.R. § 73.670(b), OR (¢) URLs, NOT UNDER THE CONTROL OF THE LICENSEE, OF NON-PROFIT
OR GOVERNMENT ENTITIES WITHIN PUBLIC SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF

THOSE ENTITIES, OR MEDIA COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.

Prepared by:
KYLE HART/ DIRECTOR OF NETWORK PROGRAMMING & OPERATIONS- ME-TV NETWORK

1/3/17



