WSPA
Period Covering:  JANUARY 1 TO MARCH 31,2019  Quarter_1

CHILDREN'S TV PROGRAMMING COMMERCIAL LIMITS CERTIFICATION

The station certifies that all children’s TV programs produced and broadcast primarily for
children ages 12 years of age and under aired by the station during this quarter (which are
listed below) were formatted by the program provider and broadcast by the station so that,
as a matter of standard policy and practice, the programs would not exceed the commercial
matter time limits of § 73.670(a) of the FCC's Rules:

Weekdays: 12 minutes inany clock-hour of children's programming (6 minuies in a
stand-alone half-hour program)

Weekends: 10.5 minutes in any clock-hour of children's programming (5.25 minutes in a
stand-alone half-hour program)

Program Title:

NONE

1. Station certifies that at no time during this quarter were the commercial matter
time limits (stated above) exceeded during any children's programming produced
and broadcast primarily for children ages 12 and under.

YES: NO: __
If NO, details of each instance are included as an attachment hereto.

2. Station certifies that, during this quarter, it complied with the FCC’s Rules regarding
commercial requirements regarding the display of Internet website addresses during
children's programming.

NO:
If NO, details of each instance are included as an attachment hereto.

T hereby state, under penalty of perjury, that the foregoing is true, correct and complete to
the best of my knowledge, information and belief.

Signature: Title: Vice President & (General Manager

Date:




ION Media Networks, Inc.

Children’s Programming Certification

First Quarter 2019

In its capacity as originator and distributor of the {ON Television, ION Life and Qubo
network feeds, ION Media Networks, Inc. hereby certifies that, during the above-
referenced time period:

The children’s programming, including the commercial spots and promotional
" content contained therein, as broadcast on the ION Television, ION Life and Qubo

network feeds (collectively, the “Programming”), complied with the Federal
Communications Commission’'s rules and policies regarding children’s

programming {collectively, the “Rules”).

2. Spedcifically, (a} the Programming complied with the commercial limits set forth in the
Rules and (b) no internet website addresses were displayed during the Programming in
a manner that would constitute commercial content within the meaning of the Rules.

Certified on April 1, 2019.

ION Media Networks, Inc.



CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
January 1, 2019 through March 31, 2019

During the period listed above, the CBS Television Network (“CBS”), a unit of CBS
Corporation, disseminated to its owned and affiliated stations the following weekly programs
originally produced and broadcast primarily for an audience of children 13 to 16 years old:

LUCKY DOG

DR. CHRIS PET VET

THE HENRY FORD’S INNOVATION NATION
THE INSPECTORS

HOPE IN THE WILD

TAILS OF VALOR

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned
stations.

I hereby certify that the children’s programming disseminated by CBS during the period January
1, 2019 through March 31, 2019 was not required to conform to the commercial time limits
prescribed in the Communications Act, as amended, 47 U.S.C. §303a, and 47 C.F.R. §73.670(a)-
(d) because the programming was all originally produced and broadcast primarily for an
audience of children older than 12. See 47 C.F.R. §73.670, Note 2.

atthew Margo
Senior Vice President

CBS Program Practices, New York
CBS Television Network

Date: April 1, 2019



