CERTIFICATION OF COMPLIANCE WITH
COMMERCIAL LIMITS IN CHILDREN’S PROGRAMMING
2" QUARTER 2006 _

ANALOG CHANNEL 7 and DTV CHANNEL 53 virtual,.7 aired the following programming
originally produced and broadcast primarily for an audience of children twelve years old and younger
during this quarter: : '

Commercial Matter

Chiidren’s Program Days and Times Aired (Minutes, Seconds)
LazyTown Saturdays 7:00—7:30 a.m. S5misSs
Go, Diego, Go Saturdays 7:30 — 8:00 am. - 5mli5s
The Backyardigans Saturdays 11:00 - 11:30 a.m. S5ml5s
Dora The Explorer Saturdays 11:30 - 12:00 a.m. 5m1i5s
Little Bill Sundays  7:00 —7:30 a.m. S5m1i5s

Blue’s Clues Sunday 7:30 — 8:00 a.m. Sm1ids

DTV CHANNEL 30.2 aired the following programming originally produced and broadcast
primarily for an audience of children twelve years old and younger during this quarter:

Commercial Matter
Children’s Program Days and Times Aired (Minutes, Seconds)
None

DTV CHANNEL 30.3 aired the following programming originally produced and broadcast
primarily for an audience of children twelve years old and younger during this quarter:

: Commercial Matter
Children’s Program Days and Times Aired (Minutes, Seconds}
None

The Children’s Television Act and the FCC’s rules impose the following commercial limits:

1. Children’s programming may not contain more than 10.5 minutes of total commercial
matter per clock hour on weekends and no more than 12.0 minutes of total commercial
matter per clock hour on weekdays.
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