
  
  
 
 
 

 
 

 
REQUESTS FOR TIME 
 
1.  Requests for political availabilities should come to Robert Lepping-GSM or Lauren Ghinelli-NSM or to the proper National 
Rep office of Millennium Sales & Marketing. 
 
2.  Political ads will be sold only to legally qualified candidates, their appointed agencies or their approved committees.  
Candidates must meet the qualifying standards as described in Section 73.1940 of the Federal Communications 
Commission's rules for political advertising on commercial radio and television. 
 
3.  Requests for rates received over the phone will be answered by fax, mail or email ONLY after proper identification of the 
candidate or representative making the request, and the office being sought. 
 
4.  KWTX Media is comprised of KWTX-TV (CBS), NWTX-TV (CW) and KWTX.com on the Internet and Mobile.  All rules 
and procedures in this disclosure are applicable to KWTX-TV and NWTX-TV.  KWTX.com is not governed by any rules from 
the FCC for political advertising, but does contain inventory available to legally qualified candidates.   
 
AVAILABILITES 
 
1.  According to the FCC, (Political Programming Policies, 7 FCC Recd 678, 682 [1991]), KWTX Media is required to sell 
time only to legally qualified candidates running for Federal elected office. 
 
KWTX Media makes available all dayparts and classes of time to Federal candidates.  Limited inventory is also sold to 
legally qualified candidates in other races.  With respect to state and local candidates, KWTX Media reserves the right to 
determine the amount of time and program availability given to a particular race.   
 
In addition, program length time will be made available only to Federal candidates upon request. 
 
2.  All orders are subject to availability of the requested time.  The station will offer the number of announcements that can 
be accommodated, consistent with equal opportunity provisions, on a weekly basis to candidates.  Portions of confirmed 
orders are subject to recall in order to comply with equal opportunity requirements. 
 
3.  Monday through Sunday constitutes the political broadcast week. 
 
4.  KWTX Media does make time available to candidates on Election Day. 
 

SPONSORSHIP IDENTIFICATION 
 
1.  All political announcements accepted by KWTX Media must contain sponsorship identification that complies with Section 
73.1212 of the FCC's rules and with applicable federal and state election laws.  
 
2.  Section 73.1212 requires that political announcements carry a visual identification that identifies the entity that paid for 
the spot and that is at least 4% of the vertical screen height for at least four seconds at the beginning or end of the 
announcement.  Audio identification may be used in addition to, but not as a substitute for visual identification.  This 
identification must read "Sponsored by..." or "Paid for by..." with no abbreviations used for Federal candidates and "Political 
Advertisement paid for (sponsored) by..." for State and Local candidates (Political & Advertisement may be abbreviated - 
Pol. Ad.).  The identification must also have a reasonable degree of color contrast between the text and the background so 
as to be clearly readable.  If the announcement is longer than five minutes, the identification must appear at both the 
beginning and the end.   
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Additionally, advertisements for federal candidates must also include a statement that identifies the candidate and states 
that he or she approved the communication.  The candidate must convey the statement either through an unobscured, full-
screen view while identifying themselves and making the required statement, or by including a voice-over in which the 
candidate identifies himself and makes the required statement while a clearly identifiable photographic or similar image 
appears on screen.  (Clearly identifiable has been defined as occupying at least 80% of the vertical screen height.)  The 
end of the spot must include a similar statement in writing.  The written statement must appear in letters no smaller than 4% 
of the vertical picture height with a reasonable degree of color contrast from the background for a minimum of four seconds.  
This statement may be combined with the sponsorship identification. 
 
3.  All spots will be previewed to ensure compliance with sponsorship identification rules.  Should spots not be in compliance, 
KWTX Media will contact the appropriate person to inform them of this and give opportunity for a replacement ad to be 
provided.  If no replacement is provided, KWTX Media will add the appropriate identification within one business day of the 
spot's first airing.  Production costs will be billed at the station’s published rates.  The station will not add time to spots to 
accommodate required sponsorship identification. (Sponsorship Identification Recon., 7 FCC Rcd 1616, 1618, n. 19 [1992] 
and The Bi-Partisan Campaign Reform Act of 2002). 
 
CLASSES OF TIME & LOWEST UNIT CHARGE 
 
1.  The lowest unit rate, as described by the FCC, is intended for any qualified candidate:  Federal, State or Local. 
 
Per the Bi-Partisan Campaign Reform Act of 2002, in order to qualify for lowest unit rates, Federal candidates, or the 
candidate’s authorized committee, must certify to the station that the proposed political advertisement will not make a direct 
reference to an opponent candidate unless the broadcast identifies the candidate and states that the candidate has 
approved the broadcast and that the candidate’s authorized committee paid for the broadcast.  This certification must be 
done by the candidate in an unobscured, full-screen view or by the candidate’s voice-over with a clearly identifiable 
photograph or similar image of the candidate.  There must also be a written presentation of the same statement at the end 
of the communication in a clearly readable manner with a reasonable degree of color contrast between the background and 
printed statement for a period of at least four seconds.   
 
The lowest unit rates charged by KWTX Media take into consideration all rates offered by the station including those on our 
regular rate cards as well as any packages or other special rates.  The lowest unit rate is charged for each class of time 
during the 45 days preceding the primary election and primary run-off election and the 60 days preceding a general or 
special election. 
 
KWTX Media will provide to legally qualified candidates for public office comparable rates to those of regular advertising 
customers outside the political windows as defined by the FCC. 
 
2.  Lowest Unit Rates are confirmed during the political window from a computer-generated report.  During the political 
window, the station will monitor the logs to confirm lowest unit rate compliance and adherence to FCC guidelines. 
 
3.  KWTX Media sells commercial time on a fixed or preemptible basis. The likelihood of preemption is based on the demand 
put on the commercial inventory each week, Monday through Sunday.  All rates quoted are for 30-second spots.  Rates for 
different spot/program lengths are available upon request. 
 
The following classes of time are offered by KWTX Media:   
 

Level 2 - Fixed/Non-preemptible:  Time in this class will air as cleared, subject only to technical failure, human 
error, late-run programming, breaking news events and similar occurrences.   

 
Level 3 - Preemptible with Notice:  Time in this class may only be preempted for non-preemptible spots.  

Notification of preemption and offers of makegoods are done as soon as reasonably possible after preemption and generally 
within 7 days. These spots are normally preempted 7 days or more in advance of the scheduled airdate.   

 
Level 4 - Immediately Preemptible:  Time in this class may be preempted at any time for an advertiser buying at 

Levels 2 or 3 without any advance notice to the purchaser.  Efforts will be made to offer makegoods for spots preempted at 
Level 4, but notification may occur after the schedule has ended resulting in credits being issued.   

 
Level 6 – Rotators:  This is another class of Immediately Preemptible time used only for broad rotation spots.  

These spots will air when and if time is available within the rotation time.  Rotator spots in this class are generally priced 
based on an average of the time periods they cover, but may be lower and will always be offered to candidates at the lowest 
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unit rate for the rotation.  These Level 6 spots may be preempted at any time without notice and with no guarantee of 
makegoods although makegoods may be offered.  Spots in this class of time generally have better clearance at the 
beginning of a month or quarter and are generally preempted most at the end of a month or quarter and during periods of 
high demand on inventory.  Rotator rates and rotations are available upon request.   

 
Level 9 – Immediately Preemptible Rotators:  This last class of time is for broad rotation and direct response 

spots that are deeply discounted from the Level 6 rotation rates.  These spots will air when and if time is available within 
the rotation time.  Immediately Preemptible Rotators may be preempted at any time with no notification and no makegoods.  
Spots in this class of time generally have better clearance at the beginning of a month or quarter and are generally 
preempted most at the end of a month or quarter and during periods of high demand on inventory.  These rates and rotations 
are available upon request. 
 

The rates supplied by the station to candidates represent the lowest unit charges for each level and class of time we sell.  
Candidates may choose to purchase at any level of preemptibility or on a fixed, non-preemptible basis. 
 
PREEMPTIONS & MAKEGOODS 
 
1.  Candidates or their representatives are encouraged to contact the station for current preemption probabilities.   We will  
respond to inquiries concerning the risk of preemption or movement we believe to exist at any rate level at any given time, 
but we emphasize that our responses can only be good faith estimates.  The likelihood of preemption is based on demand 
put on commercial inventory each week and changes on a daily, and sometimes hourly, basis.  The actual rate needed to 
clear a spot in any given week in any particular time slot will be determined on the basis of market conditions in accordance 
with normal business practice. 
 
Preemptions are done by section then rate, then date.  Level 9 spots are the first to be preempted and Level 3 are the last.  
Within each level, the spots with the lowest rates are preempted first and the highest rates last.  When level and rate are 
the same, spots with the latest entry date are preempted first and those with the oldest entry date are preempted last. 
 
2.  If a candidate spot of any class that, as described above, includes makegood protection is preempted or fails to run as 
scheduled for technical or similar reasons, the station will, subject to its equal opportunities, reasonable access and other 
legal obligations, make reasonable efforts to offer the candidate a makegood to be broadcast before the election.  
Makegoods will consist of one or more spots with an aggregate value comparable to that of the preempted spot.  In many 
cases, the offered makegood will consist of a combination of spots in time periods other than that originally ordered.  If a 
candidate rejects the offered makegood, the station will provide credits or refunds for the preempted spots. 
 
BONUS SPOTS 
 
1.  KWTX Media offers bonus ‘Run of Station’ spots to select advertisers for their commitment of annual advertising dollars.  
These spots are computer placed to air Monday-Sunday 5am-4:59am.  The spots are sectioned at Level 8 for preemptibility 
giving them priority over PSA’s, Per Inquiry and Direct Response spots, but they are preemptible by all other classes of 
time.  The value of these spots is $75 gross, $64 net for KWTX/CBS and $5 gross, $4 net for NWTX/CW.  The number of 
spots given to an annual advertiser is determined at 10% of their annual spending divided by the value of these bonus spots 
rounded down to the nearest whole number of spots.  (Example:  Advertiser spends $10,000 a year.  10% of $10,000 is 
$1,000.  Client has an agency, so spots are billed gross, so $1,000 divided by $75 equals 13.3, so 13 bonus spots are given 
over the year.  Bonus spots are placed in conjunction with paid spots on a proportional basis.)   
 
2.  All political schedules placed with the stations will be automatically increased in value by 10% of the dollar value of the 
schedule in keeping with the program offered to our annual advertisers as explained above.  Extra inventory in the form of 
ROS (Run-of-Station) spots will be added to each schedule in frequency equal in value to 10% of the schedule purchased.  
These no-charge ROS spots will be computer placed to air Monday-Sunday 5am-4:59am and have a value of $75 gross/$64 
net each for KWTX and $5 gross/$4 net each for NWTX.  These spots are immediately preemptible, but will be made good 
within the candidate’s flight dates whenever possible, and never later than Election Day.   
 
Sometimes these bonus spots are offered to regular commercial advertisers in a reduced rotation of M-Su 1am-5am.  
Candidates may request this rotation for their bonus spots if they prefer.   
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ORDER PROCESSING 
 
1.  No order can be accepted for broadcast scheduling without a written confirmation of the schedule, correct rates and 
payment from the person placing the schedule.  This advance payment may be made weekly for the next week's schedule.  
An executed PB18 form is also requested. 
 
2.  All spots will air within the time period ordered with no guarantee of program titles.  If a specific program is desired and 
purchased and the program is moved or changed, every effort will be made to notify the candidate of the change and to 
work out a suitable revision, but this is not guaranteed.  Spots will only air out of time period ordered due to technical issues, 
human error, late-run programming, breaking news events or similar occurrences.  Notification will be sent in the event this 
occurs.   
 
3.  KWTX Media sometimes sells time on a basis of ratings agreed to by the advertiser and the station at the time of 
negotiation.  Although the station does not guarantee that the time sold will deliver the specified ratings and demographic 
targets, it will cooperate with advertisers in conducting a post-broadcast analysis of the schedule and will, in the case of 
substantial under delivery of the agreed to ratings, work with the advertiser to make up a portion of the under delivery.  A 
copy of the station’s full posting policy is available upon request.  Please contact the station for more information before 
placing your advertising. 
 
4.  KWTX Media observes the following order and facilities* deadlines with regular commercial advertisers.  These traffic 
deadlines will also be observed with political advertisers with the only exceptions being to comply with equal opportunities 
provisions or to correct legal inaccuracies of an announcement. 
 

LOG FOR  ORDER ENTRY & APPROVAL DEADLINES  FACILITIES DEADLINES 
Monday   11am Friday     11am Friday 
Tuesday  12pm Monday     12pm Monday 
Wednesday  12pm Tuesday     12pm Tuesday 
Thursday  12pm Wednesday    12pm Wednesday 
Friday   12pm Thursday     12pm Thursday 
Saturday  12pm Thursday     12pm Thursday 
Sunday   11am Friday     11am Friday 

 
*Facilities refers to any commercial video, copy or running instructions and any revisions of these. 
 
During holidays, these deadlines will be accelerated as necessary to allow for times the business offices of the station will  
be closed.  Notification of any deadline acceleration will be provided as necessary. 
 
Candidates should be aware that because of the significant demands on the station’s inventory that traditionally occur in 
the days preceding an election, orders for the purchase of time made very close to deadline times may not be filled due to 
lack of availabilities.  The earlier an order is placed, the better the scheduling options will be. 
 
5.  During the political window, the station will monitor the logs to confirm that eligible political candidates receive the lowest 
unit rate for the time period and class of time ordered.  In the event another advertiser pays a lower rate than a political 
candidate for the same time period and class of time and the spot is broadcast, the candidate will be offered the benefit of 
the lower rate either by way of a rebate or as a credit against future purchases at the candidate’s discretion.   
 
PRODUCTION 
 
1.   All political spot production done by KWTX must be coordinated through Lauren Ghinelli or Robert Lepping.  Production 
of political announcements or programs can be done at the station as schedules permit.   
 
2.  Production charges will be handled separately from charges for airtime.  Payment for production charges will be required 
in advance of the material being broadcast or copied for other media sources.   
 
3.  All station news materials including news footage, live programs and other copyrighted material and news talent are 
prohibited from use in any political advertising commercial.     
 
WEEKEND ACCESS 
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On the weekend immediately prior to the election, the station will permit Federal candidates only to make revisions to their 
copy on existing contracts.  Please contact the station for more specifics. 
 
CONTACT US 
 
KWTX Media, through Robert Lepping or Lauren Ghinelli, will answer any questions regarding the sale of political 
advertising.  Robert Lepping (robert.lepping@kwtx.com) or Lauren Ghinelli (lauren.ghinelli@kwtx.com) can be reached at 
254-776-1330 between the hours of 8 a.m. and 5 p.m. Central Time, Monday through Friday.  The fax number is 254-772-
5156.  The contact for copy and traffic instructions is Heather Anderson, 254-741-5008, fax 254-751-1088 or email at 
heather.anderson@kwtx.com or traffic@kwtx.com.   
 
Candidates and their agencies are encouraged to submit any questions that arise regarding any phase of the station's 
handling of political orders to any of the contacts above. 
 
This statement is being provided via mail, fax, email or in person to serve as a disclosure statement for this station in 
compliance with FCC requirements. 
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