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KVRR-TV, and KJRR; Jamestown, ND, KBRR; Thief River Falls, MN; and KNRR; 

Pembina, ND (collectively, the “Station”), is publishing this Political Disclosure Statement to 

make all parties who may purchase political advertising and programming time fully aware of 

the Station’s political advertising policies and procedures including application of the “lowest 

unit charge” provisions of Section 315(b) of the Communications Act; and the sponsorship 

identification provisions found in Section 317 of the Communications Act and Section 441d of 

the Federal Election Campaign Act. 

 

Orders for Political Time   

Orders for political time will not be considered firm until the appropriate certifications (see 

attached) are completed, signed and delivered.  All political orders placed more than 7 days in 

advance require a net cash payment by certified check or wire transfer at least 7 days in advance 

and orders placed less than 7 days in advance require a net cash payment at least 24 hours in 

advance of air dates (or the Friday prior to a Monday start) unless payment is guaranteed in 

writing by an agency with established credit.   

 

KVRR-TV normally requires 48 hours to process a schedule.  For orders beginning on Monday, all 

materials must be submitted by the previous Thursday.  For orders beginning Saturday or Sunday, 

materials must be submitted by close of business the previous Tuesday.  In its discretion, and 

consistent with federal regulations, the Station may elect not to accept orders for some non-

federal races. 

 

Orders are confirmed when a payment is received along with approved copy and instructions.  

 

Lowest Unit Charge 

 

The lowest unit charge ("LUC") provisions apply only during the 45 days preceding a caucus, 

primary or run-off election and the 60 days preceding a general or special election (the “Election 

Periods”) to legally qualified candidates for public office that represent persons within the 

Station's service area, or their authorized campaign organizations to promote their candidacy, 

that have not previously violated the terms of the Bipartisan Campaign Reform Act, and who 

otherwise are eligible under relevant law and regulation; these provisions otherwise are not 

applicable, including to political action committees or to non-candidate issue advertising.  LUC 

applies only if the advertisement satisfies all relevant legal requirements as noted in this 

Disclosure Statement.  At times other than the prescribed Election Periods, the rates charged 

legally qualified and eligible candidates shall not exceed the charges which are comparable to 

charges of the Station to its commercial advertisers. 

 

 North Dakota Primaries: June 12, 2018, Election period Opens April 28, 2018 

 Minnesota Primaries: August 14, 2018, Election period Opens June 30, 2018 

 General Election for ALL states: November 6, 2018, Election period Opens September 7, 

2018 
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Federal Candidate Eligibility for Lowest Unit Charge and Certification  

Failure to adhere to federal sponsorship identification disclosures means the candidate may 

forfeit all rights to the lowest unit charge for all programming aired during the remainder of that 

Election Period. 

To qualify for the Station’s LUC, federal candidates, or their authorized committees, must certify 

in writing, at the time programming is purchased, that the programming does not refer to another 

candidate for the same office, or if the programming does refer to an opposing candidate, they 

must certify in writing that the programming meets the following requirements. 

If five minutes long or less, the end of the broadcast must include, for a minimum of four 

seconds, a clearly identifiable photographic, or similar image, or unobstructed full screen view, 

that is at least 80% of the vertical screen height, of the sponsoring candidate while 

simultaneously showing a clearly readable printed statement, that is at least four percent of the 

vertical picture height (at least 20 scan lines or digital equivalent).  The printed statement must 

identify the sponsoring candidate, state that the candidate approved the broadcast and that the 

candidate and/or the candidate’s authorized committee paid for the broadcast or message.  

Broadcasts of longer than five minutes must have such sponsorship identification at the 

beginning and the end of the broadcast.   

Proper Sponsor Identification – Federal Candidate Authorized Advertisements 

Political programming which is paid for by a political committee, advocates the election or 

defeat of a federal candidate, solicits any political contributions, or that is an “Electioneering 

Communication” (see “Electioneering Communications” section below) must comply with the 

following sponsorship identification rules:  
 
Television advertisements must identify the candidate on whose behalf time was 
purchased, state that the candidate approved the broadcast, and state that the 
broadcast has been paid for by the candidate and/or the candidate’s authorized 
committee.  This requirement can be achieved by one of two ways: 

 
1. The candidate making the statement in an unobscured, full screen 

view; or 
2. A candidate voice-over, accompanied by a clearly identifiable 

photograph or similar image of the candidate.  
 
The image or the candidate must be at least 80% of the vertical screen height.  There also must 

be a written presentation of the same statement at the end of the political programming “in a 

clearly readable manner with a reasonable degree of color contrast between the background and 

the printed statement, for a period of at least four seconds.”  The minimum requirement of four 

percent of vertical picture height applies.  The image and the statement must be broadcast for at 

least four seconds.  This entire message must be broadcast at the end of spots that are five 

minutes in duration, or less, and at the beginning and end of spots that are more than five minutes 

long. 
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Proper Sponsor Identification/Certification – Federal Third Party/National Issue 

Advertisements 

For political programming that (i) is paid for by a political committee; (ii) advocates the election 

or defeat of federal candidates; (iii) solicits any political contributions; (iv) addresses a political 

matter of national legislative importance; or (v) that is an “electioneering communication” (see 

“Electioneering Communications” section below), but is not authorized by a candidate or his or 

her authorized committee, the advertiser must certify as to the following information in the form 

of the “Third Party/Issue Advertiser Certification” attached hereto: the purchaser’s contact name, 

address and phone number; the purchaser’s chief executive officers or board of directors; the 

organizations connected to the Advertiser, the name of the candidate to which the programming 

refers (if any);  and if advertising a “political matter of national importance,” the issue in 

question, and that the advertiser is responsible for the content of the programming. 
 

The sponsorship identification within the broadcast time sold must: 1) state that the 

programming is not authorized by any federal candidate; 2) clearly state the full name and 

permanent street address, telephone number or World Wide Web address of the person who paid 

for the communication; and 3) state: “______ is responsible for the content of this advertising.”   

The blank must be filled in with the name of the political committee or other person paying for 

the communication and the name of any connected organizations, of the payer.  The statement 

must be conveyed by an unobscured, full screen view of a representative of the political 

committee or other person making the statement, or by a representative of such political 

committee or other person in voice-over and also must appear in a clearly readable manner at the 

end of the spot. In addition, the statement must appear in letters that are at least four percent of 

the vertical picture height (20 scan lines or equivalent) of the screen for a period of at least four 

seconds with a reasonable degree of color contrast between the background and the printed 

statement.    

 
Proper Sponsor Identification – Nonfederal Candidate and All Other Advertisements  
 
 All ads must comply with the following sponsorship identification requirements of the 

Communications Act. The identification must state that the broadcast is “sponsored," or "paid 

for" or "furnished" by the identified sponsor.  Those words may not be abbreviated in a visual 

identification.  All ads must contain a visual identification in letters at least four percent of the 

vertical picture height for a period of not less than four seconds.  For ads of five minutes in 

duration, or less, this identification may be at the beginning or the end of the ad. For ads longer 

than five minutes, this identification must be at the beginning and the end of the ad.  

 

A pre-airing submission of all ads is requested to permit the Station to verify compliance 

with the identification requirements.   

Federal Electioneering Communications 

 Pursuant to the U.S. Supreme Court’s decision in Citizens United v. FEC, use of funds 

from corporations (whether nonprofit or for-profit entities) and unions to pay for, or support, 

political broadcasting no longer are restricted, including with respect to “electioneering 

communications.”  Electioneering communications generally are considered to be broadcast, 

cable, or satellite communications that:  1) refer to a federal candidate and expressly advocate a 
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candidate’s election or defeat (including communications which may be considered the 

“functional equivalent” of such express advocacy);  2) are broadcast within 60 days before the 

general election of the candidate or within 30 days before the party primary, convention, or 

caucus that nominates the candidate; and 3) are targeted to the “relevant electorate,” i.e., more 

than 50,000 persons in the State or Congressional district that the candidate seeks to represent.  

Legal restrictions on the use of foreign funds to pay for, or support, political broadcasting are 

unaffected by the Citizens United decision.  The Station relies on the reporting, and 

certifications, of its advertisers with respect to all legal requirements and the Station cannot 

accept spots in violation of such requirements.   

 

Classifications of Time Sold by the Station   

 

Fixed Position (L-A):  30-second announcements purchased at the L-A level are fixed in the 

position and program purchased, and will not be preempted except for the event of an act of God, 

the broadcast of a national or local event of exceptional public importance, or necessary to fulfill 

a statutory or regulatory obligation of the station. 

 

Preemptible with Notice (L-B):  30-second announcements purchased at the designated L-B 

level or at an intermediate higher level which is less than the L-A rate for the same program are 

immediately preemptible by an announcement which is sold at a higher preemptible rate or at the 

L-A (fixed position) rate.  Advertising time is sold between the L-A and L-B rates based upon 

current availabilities at incremental levels, which carry with them distinct levels of preemption 

possibility, which will be disclosed to potential political advertisers.  L-B is the Station’s 

“standard selling rate” for clients that do not purchase time based on long-term or bulk purchase 

agreements. 

 

Preemptible with or without Notice (L-C): This class appears on the Station’s rate card and 

reflects a low rate for any given time period.  Commercial clients who have made bulk purchases 

or who have purchased annual contracts normally set these rates, which are based upon the 

volume of advertising dollars committed to the Station over a specific period of time.  This rate 

is offered to political candidates where inventory is available, however, time sold at the L-C rate 

is immediately preemptible without notice by spots purchased at either the L-A or L-B rates or 

any spot sold at a higher rate. 

 

Run of Schedule (ROS):  This class of time is among the Station's least expensive.  ROS spots 

will be placed within the broadcast schedule at times selected at the discretion of the Station and 

not the advertiser.  Make goods are not available. 

 

Packages of spots of different classes or to be broadcast during different time periods also may 

be sold. 

 

Type of Rates Offered by the Station 
 

The rate levels reflected on the attached rate card are for 30-second announcements.  In addition, 

the Station also has the following guidelines:  

 

A) 10-second and 15-second announcements are 50% of the 30-second rate and are preemptible 

for a 30-second (or 60-second) announcement unless the program provides natural 10- 
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second spots or the combined total of 3 10-second spots is not the lowest price. 

 

B) 60-second, 90-second and 120-second announcements are, respectively, double, triple and 

four times the 30-second rate. 

 

C) In addition to the foregoing announcement availabilities, the Station makes a 30-minute 

program time available during certain day parts.  Please consult with the Station’s Corporate 

Director of Sales (Doug McMonagle) regarding the purchase of such program time. 

 
Level of Rates Sold by the Station 

During the Election Periods, legally qualified and eligible candidates are entitled to receive all 

discount privileges otherwise offered to commercial advertisers and are to be placed on a par with 

the most favored commercial advertiser of the Station.  That is, during the Election Period, 

candidates will be charged the LUC for the same class and amount of time for the same period.  

When a candidate purchases time outside the Election Periods, he or she will be charged rates 

comparable to current commercial rates.   

The Station has calculated the predicted LUC for every class of time sold on the Station.  The LUC 

may vary on a weekly basis depending upon the price of spots actually broadcast during each week.  

Candidates may purchase preemptible spots at the LUC or at a higher rate so as to decrease the 

potential for preemption.   

 

Audit of Rates Charged 

 

At the end of each week during the Election Periods, the station will audit the rates for all political 

time broadcast during the Election Periods to insure that the rates charged candidates reflect the 

actual LUC, that is, the lowest rate any advertiser paid for the same class of spot that cleared during 

the same period during the given week.  Refunds will be issued to the extent appropriate.  

 

Agency Commission   

When time is purchased for a political advertiser on a direct basis (not using an agency and not 

with agency commissions), the LUC will exclude the standard 15% agency commission.  This 

policy applies only during the Election Periods. 

Program Time   

Except with respect to the 30-minute program time noted above, program time will be sold only 

to federal candidates at this time.  Requests for program time, or any non-traditional length of time, 

will be considered on an individual basis.  There will be no promotional announcements, aside 

from a candidate’s separately purchased schedules, to promote any purchased political program. 

 

Station Make Good Policy 

 

The Station will make its best efforts to secure "make good" spots prior to the election for 

candidate spots that are preempted in any time period by (i) a higher rate announcement (ii) due 
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to technical failure on the part of the Station, or (iii) the broadcast of a program or announcement 

of exceptional local or national importance, the candidate will be notified immediately and will 

be offered: 

 

A) A make good at the next higher preemptible rate level or  

B) A make good at the next acceptable (in terms of audience demographics and delivery) and 

available time period at the same rate as the preempted announcement; or 

C) A credit or cash refund. 
 

POD Exclusivity 

The Station does not offer POD exclusivity to any of its advertisers. 

Value Added Features 

 

KVRR-TV offers no value-added features to candidates or for issue advertising.  Also, billboard 

or program sponsorship arrangements are not available to political candidates. 

 

Required Documentation and Payment 

 

The following three forms must accompany each political order: 

 

A) Agreement for Political Broadcasters (NAB Form) 

B) Record of Request for Broadcast Time 

C) Authorization Form (Required in order for a purchase to be made a “use” and to qualify for 

the Station’s “lowest unit rate”). 

 

All political order forms are available upon request from the KVRR-TV Sales Dept. and must be 

completely filled out, signed, and accompanied by a check (or cash) for full payment prior to 

initial airdate. 

 
Other Required Information 

 

Where a corporation, committee, association or other unincorporated group makes the purchase 

of political time, the purchaser must supply list of the entity’s chief executive officer or the 

members of the executive committee or board of directors. 

 

Where doubt exists on the part of the Station, the purchaser must supply satisfactory proof that 

the candidate is legally qualified as the FCC defines that term.   

 

Where doubt exists on the part of the Station, the purchaser must supply satisfactory proof that 

the purchaser is authorized to buy time for the candidate and the announcement or program has 

been approved, controlled or sponsored by the candidate or the candidate’s authorized campaign 

committee. 

Deadlines 

 

All orders and the actual announcement to be broadcast must be received by KVRR-TV no later 

than 12 noon the working business day prior to airdate.   
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Contracts may be cancelled upon 2 weeks prior notice, but no such cancellation shall be effective 

until 2 telecast weeks, as contracted for, have been telecast following receipt of such notice. 

 

The weekend before the election through Election Day deadlines may be pushed back in order to 

accommodate last minute purchases as long as time is available to purchase and there is not too 

much disruption to the station.  

 
Station’s Political File 

 

KVRR-TV maintains a political file, as part of its public inspection files, as required by the rules 

of the FCC, which is available for inspection with the FCC at: https://stations.fcc.gov/.   

 

 
Election Day 

 

KVRR-TV will make its commercially reasonable best efforts to accept requests for political 

advertising time to be carried on Election Day until 5 p.m. local time the day before Election 

Day. 

 

Market Zones    

The Station does not have the ability to divide its DMA into zones. 

 

Non-Standard Time Segments 

 
KVRR-TV will act reasonably and properly evaluate each request for non-standard time 

segments by a federal candidate on an individual basis utilizing relevant factors, such as the 

following: 

 

1. How much time has been previously sold to the candidate making the request; 

2. The potentially disruptive impact on the stations regularly scheduled programming (e.g., 

insufficient notice of adjustment to schedule); 

3. The likelihood of equal opportunity requests; and 

4. The timing of the request. 

 

General Policies 

 

(1) Reasonable access to advertising on the Station will be provided to all federal candidates.  

KVRR-TV reserves the right to limit the amount of advertising that will be sold to federal 

(or other) candidates on a week by week basis, based on the needs of the candidate, on 

the total demand for advertising time by other candidates and by commercial advertisers, 

and on station inventory, and to limit access of candidates to adverting to, or adjacent to, 

news programming. 

 

(2) KVRR-TV may limit its sales of advertising to state and local candidates, and may not 

sell advertising to any candidate involved in certain or all state or local election races.  
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Please inquire as to any limitations that may apply to elections for each state and local 

office. 

 

(3) Contracts for candidate advertising are placed in the political broadcasting portion of the 

Station’s public inspection file as soon as possible.  Invoices confirming the exact times 

that schedule spots have run are normally generated at the end of each month, and will be 

placed promptly in the political broadcasting portion of station's public inspection file.   

 

(4) The Station reserves the right to recapture spot time sold to a candidate to meet equal 

opportunity or reasonable access requirements of the Communications Act of 1934, as 

amended.  If spot time is recaptured by the Station, the candidate will be advised as soon 

as practicable and an appropriate refund will be issued.  

 

(5) KVRR-TV does not discriminate on the basis of race or ethnicity in any of its advertising 

practices. 

 

Any inquiries regarding this Political Disclosure Statement or the attached rate card should be 

directed to: 

 

Joel Minsker    OR   Doug McMonagle 

KVRR-TV Local Sales Manager    Corporate Director of Sales 

P.O. Box 9115       16030 36th Place North   

Fargo, ND  58106       Plymouth, MN 

Phone:  (701) 277-1515     Phone: (612) 414-8626 

Fax:  (701) 277-1830      Email: dmcmonagle@kvrr.com 

Email: jminsker@kvrr.com     

 

Thank You! 
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