CHILDREN’S PROGRAMMING CERTIFICATION FIRST QUARTER/IST
(APRIL 1, 2016 THROUGH JUNE 30, 2016)

This is to certify that the list set forth bellow identifies all programs and series aired by __Azteca
America during the above-referenced calendar quarter that were originally produced and broadcast
primarily for an audience of children 12 years old and under. As a standard practice, we formatted and
aired each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before or after
the program within the same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12
minutes per hour on weekdays, in compliance with the Children’s Television Act of 1990 and the rules
and regulations of the Federal Communication Commission (the “FCC”), (the “Regulations”).

None of the following programs or series included any commercial spots (including local ad
avails, promos for non-educational programs and adjacent ads running before or after the program within
the same clock hour) that contained references to, characters or actors from, or that offered products
related to, the underlying program or series. Any instances in which the children’s programming
commercial limits were exceeded during the referenced calendar quarter are explained in detail below. |
further certify that I have been designated by Azteca America as the official responsible for oversight of
compliance with the FCC children’s programming commercial limits, and [ am familiar with the

Regulations.
é){p@/ b

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed 1his%y of June, 2016.

A by A

Signaturé— Sivigay

Margarita Black

Name

Vice President of Programming
Title




MX

MEXICANAL

(Apr-May-Jun)
CERTIFICATION OF COMPLIANCE WITH COMMERCIAL LIMITS IN CHILDREN’S
PROGRAMMING, SECOND QUARTER 2016

MEXICANAL aired the following programming originally produced and broadcast primarily for an audience of
children twelve years old and younger during this quarter.

Target Age Group: 6-12

Sat 01:30 - 02:00 PM CT
Sat 02:30 - 03:00 PM ET

Duration: 30 minutes

Children’s Description Days & Times Aired Times Commercial
Program aired in time
the period | (min, sec)
Club C7 (eli) A children’s show where the main characters are Sat 09:00 - 9:30 AM PT 26 total 2 min
kids like you, who invite you to come explore, Sat 11:00 - 11:30 PM CT
create and discover everything around us, with a Sat 12:00 - 12:30 PM ET
variety of activities which will make you put on Sat 09:30 - 10:00 AM PT
your thinking caps and enjoy yourselves. We Sat 11:30 - 12:00 PM CT
learn while having fun Sat 12:30 - 01:00 PM ET
Target Age Group: 4-10 Duration: 30 minutes
Kabum (efi) Enjoy yourself with the children’s program made Sat 10:00 - 10:30 AM PT 13 total 2 min
for children like you. Discover inventions, Sat 12:00 - 12:30 PM CT
novelties, animals and games, while we make Sat 01:00 - 01:30 PM ET
new friends in Oaxaca and other places in
Mexico. Duration: 30 minutes
Taget Age Group: 6-12
La Vaca Napux Children from the communities of Chiapas Sat 10:30 - 11:00 AM PT 13 total 2 min
(efi) Napux Cow together with the peculiar Vaca Napux are the Sat 12:30 - 01:00 PM CT
protagonists of this show which promotes physical | Sat 01:30 - 02:00 PM ET
and mental health through the consumption of
fruit and vegetables from the region. Duration: 30 minutes
Target Age Group: 6-12
Club de la A place where children can have fun while Sat 11:00 - 11:30 PM PT 26 total 2 min
Galaxia (efi) learning to develop their imagination through Sat 01:00 - 01:30 PM CT
content created especially for them. Sat 02:00 - 02:30 PM ET
Galaxy Club Sat 11:30 - 12:00 PM PT

The Children’s Television Act and the FCC'’s rules impose the following commercial limits:

1. Children’s programming may not contain more than 10.5 minutes of total commercial matter per clock
hour on weekends and no more than 12.0 minutes of total commercial matter per clock hour on

weekdays.

2. On and after January 1, 2006, children’s programming may not direct viewers to an internet website
unless the website offers a substantial amount of bona fide program-related or other no-commercial
purposes (that is, e-commerce or advertising); (iii) the website’s home page and other menu pages
clearly distinguish between the website’s commercial and non-commercial sections; and (iv) the
pages of the website to which viewers are directed is not used for e-commerce, advertising, or other
commercial purposes (that is, the page has no link labeled “store” or direct links to other pages with
commercial material).
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MEXICANAL

3. On an after January 1, 2006, neither children’s programming not commercials aired during children’s
programming may display Internet website addresses that direct viewers to Internet websites that
utilize a program’s characters to advertise, promote, or sell products or services.

After due review of internal channel records and documentation provided to us by program suppliers, Mexicanal
hereby certifies:

X that it complied fully with the FCC’s commercial limits with respect to all children’s
programs broadcast during this quarter that are subject to those requirements.

that it not complied fully with the FCC’s commercial limits with respect to all children’s
programs broadcast during this quarter that are subject to those requirements, as
explained in Attachment A hereto.

Israel Ré?ero

Programming and Content Director
Mexicanal, LLC

(June 30, 2016)



CHILDREN PROGRAMMING s
2Q 2016 (Apr-May-Jun) MEXICANAL

CLUB C7

A children’s show where the main characters are kids like you, who invite you to come
explore, create and discover everything around us, with a variety of activities which
will make you put on your thinking caps and enjoy yourselves, imagine, and learn
while having fun.

Schedule:

Sat 09:00 - 9:30 AM PT
Sat 11:00 - 11:30 PM CT
Sat 12:00 - 12:30 PM ET
Sat 09:30 - 10:00 AM PT
Sat 11:30 - 12:00 PM CT
Sat 12:30 - 01:00 PM ET
Duration: 30 minutes
Target Age Group: 4-10

elilogo: Yes

KABUM

Enjoy yourself with the children’s program made for children like you. Discover
inventions, novelties, animals and games, while we make new friends in Oaxaca and
other places in Mexico.

Schedule:

Sat 10:00 - 10:30 AM PT

Sat 12:00 - 12:30 PM CT

Sat 01:00 - 01:30 PM ET

Duration: 30 minutes

Target Age Group: 6-12

elilogo: Yes

LA VACA NAPUX (La Vaca Napux)

Children from the communities of Chiapas together with the peculiar Vaca Napux are
the protagonists of this show which promotes physical and mental health through the
consumption of fruit and vegetables from the region.

Sat 10:30 - 11:00 AM PT

Sat 12:30 - 01:00 PM CT

Sat 01:30 - 02:00 PM ET

Duration: 30 minutes
Target Age Group: 6-12

eli logo: Yes
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CHILDREN PROGRAMMING
2Q 2016 (Apr-May-Jun) MEXICANAL

CLUB DE LA GALAXIA
(The Galaxy Club)

A place where children can have fun while learning to develop their
imagination through content created especially for them.
Schedule:

Sat 11:00 - 11:30 PM PT

Sat 01:00 - 01:30 PM CT

Sat 02:00 - 02:30 PM ET

Sat 11:30 - 12:00 PM PT

Sat 01:30 - 02:00 PM CT

Sat 02:30 - 03:00 PM ET

Duration: 30 minutes

Target Age Group: 6-12

eli logo: Yes

MEXICANAL 2016 © CHILDREN PROGRAMMING INFO 2Q 2016.doc



MEXICANAL
CORE PROGRAMMING MEXICANAL FOR 2Q 2016

Title of Planned Core Origination Regular Schedule
Program
Sat 9:00 - 9:30 AM PT, Sat 11:00 - 11:30 PM CT, Sat 12:00 - 12:30 PM ET
CLUB C7 NETWORK /I Sat 9:30 - 10:00 AM PT, Sat 11:30 - 12:00 PM CT, Sat 12:30 - 1:00 PM
ET
KABUM NETWORK Sat 10:00 - 10:30 AM PT, Sat 12:00 - 12:30 PM CT, Sat 01:00 - 01:30 PM
ET
LA VACA NAPUX NETWORK Sat 10:30 - 11:00 AM PT, Sat 12:30E-TOl:00 PM CT, Sat 01:30 - 02:00 PM
CLUB DE LA GALAXIA Sat 11:00 - 11:30 PM PT, Sat 01:00 - 01:30 PM CT, Sat 02:00 - 02:30 PM
(GALAXY CLUB) NETWORK | ET// Sat 11:30 - 12:00 PM PT, Sa;(ﬁ:g? -02:00 PM CT, Sat 02:30 - 03:00




Total Age of
. Lengh of | Logo 9

times to Proaram ofi target
be aired g audience
26 30 minutes YES 4 -10 years
13 30 minutes YES 6 - 12 years
13 30 minutes YES 6 - 12 years
26 30 minutes YES 6 -12 years




Describe the eductional and informational objetive of the program
and how it meets the definition of Core Programming

A children’s show where the main characters are kids like you, who invite you to come explore|
create and discover everything around us, with a variety of activities which will make you put of
your thinking caps and enjoy yourselves, imagine, and learn while having fun.

=)

Enjoy yourself with the children’s program made for children like you. Discover inventions,
novelties, animals and games, while we make new friends in Oaxaca and other places in Mexi

CO.

Children from the communities of Chiapas together with the peculiar Vaca Napux are the
protagonists of this show which promotes physical and mental health through the consumption
of fruit and vegetables from the region.

A place where children can have fun while learning to develop their imagination through conte
created especially for them.
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CHILDREN’'S PROGRAMMING CERTIFIC ATION

2nd™ Quarter (April 1st. 2016 to June 30th 2016)

This is to certify that the list set forth below identifies all programs and series aired by IVE
Internacional during the above-referenced calendar quarter that were originally produced and broadcast
primarily for an audience of children 12 years cid and under. As a standard practice, we formatted and
aired each of the children’s programs and series identified below so that the total commercial time
{including local ad avails, promos for non-educational programs and adjacent ads running before or after
the program within the same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12
minutes per hour on weekdays in compliance with the Children’s Television Act of 1990 and the rules and

regulations of the Federal Communications Commission (the “ECC"), (the “Regulations”).

None of the following programs or series included any coniercial spots (including local ad
avails, promos for non-educational programs and adjacent ads running before of after the program within
the same clock hour) that contained references fo, characters or actors from, or that offered products
related to, the underlying program or series. Any instances in which the children’s programming
commercial limits were exceeded during the referenced calendar quarter are explained in deiail below. }
further certify that [ have been designated by TVE as the official responsible for oversight of compliance
with the FCC children’s programming commercial limits, and 1 am familiar with the Regulations.

[List children's programs run during calendar quarter]

HERO KIDS, IRON KID, BLACKIE & COMPANY, ELEMENTS, RUTA QUETZAL

| hereby declare under penaity of perjury that the foregoing is true and correct,

Executed this 1% day of July, 2016
 /

o \ N
T \

¢ — f I

Sigfhatu?é

Gemma Sanchez Pareja
Name



ABS®CBN
INTERNATIONAL

in The Service OF The Filipine Worldwide

CHILDREN’S PROGRAMMING CERTIFICATION
(Second Quarter 2016)

This is to certify that the list below identifies all program/s considered as children’s programming under
the Children’s Television Act of 1990 (the “Act”) aired by ABS-CBN INTERNATIONAL’s television
programming service known as MyxTV for the period beginning April 1, 2016 to June 30, 2016. As a
standard practice, we formatted and aired the children’s program/s so that the total commercial time
(including local avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12 minutes
per hour on weekdays, in compliance with the Act and the rules and regulations of the Federal
Communications Commission (FCC). None of the following programs or series included any commercial
spots that contained references to, characters or actors from, or that offered products related to, the
underlying program or series.

-

Children’s program/s aired on MyxTV during the second quarter of 2016:

-None-

: Managing Director
July 4, 2016




ABS®CBN
INTERNATIONAL

In The Service OF The Filipino Worldwide

CHILDREN’S PROGRAMMING CERTIFICATION
(Second Quarter 2016)

This is to certify that the list below identifies all programs and series considered as children’s programming

under the Children’s Television Act of 1990 (the “Act”) aired by ABS-CBN INTERNATIONAL's television
programming service known as The Filipino Channel for the period beginning April 1, 2016 to June 30,

2016. As a standard practice, we formatted and aired each of the children’s programs and series so that

the total commercial time (including local avails, promos for non-educational programs and adjacent ads
running before or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Act and the rules and
regulations of the Federal Communications Commission (FCC). None of the following programs or series
included any commercial spots that contained references to, characters or actors from, or that offered .
products related to, the underlying program or series.

Children’s programs aired on The Filipino Channel during the second quarter of 2016:

WANSAPANATAYM
MATANGLAWIN

Positionf Marfaging Director

Name : /OLl\l G. DE JESUS
Date: July 4, 2016



NHL NETWORK

Compliance Certifications

CALM Act Certification

This is to certify that:

As required by Section 76.607 of Title 47 of the Code of Federal Regulations. all commercial
advertisements embedded in programs distributed by NHL Network U.S.. L.P. (“Network™) on the
U.S. programming service known as of the date hereof as “NHL Network™ (the “Service”) are in
compliance with the loudness control practices contained in Advanced Television Systems
Committee (ATSC) A/85: Recommended Practice: Techniques for Establishing and Maintaining
Audio Loudness for Digital Television (“ATSC A/85 Recommended Practice™) at the point of
distribution by Network of the Service to authorized reception equipment of downstream
multichannel video programming distributors.

Compliance with the ATSC A/85 Recommended Practice is determined by Network through the
use of equipment and associated software that is installed, utilized and maintained in a
commercially reasonable manner.

Children’s Television Act of 1990 Certification

This is to certify that during the second quarter of the 2016 calendar year, the Service contained no
children’s programming and was thus in compliance with the Children’s Television Act of 1990 (the “Act™)
and the Federal Communications Commission rules implementing the Act (Sections 76.1703 and 76.225
of Title 47 of the Code of Federal Regulations).

Closed Captioning Certification

This is to certify that during the second quarter of the 2016 calendar year, the Service was in compliance
with the closed captioning requirements of the Federal Communications Commission set forth in Section
79.1 of Title 47 of the Code of Federal Regulations, including the caption quality standards set forth in
Section 79.1(j)(2).

Executed this 1*' day of July. 2016

NHL NETWORK US, L.P.

BY: NHL NETWORK US, INC.




ABS@CBN
INTERNATIONAL

In The Service OF The Filipinog Worldwide

CHILDREN’S PROGRAMMING CERTIFICATION
(Second Quarter 2016)

This is to certify that the list below identifies all program/s considered as children’s programming under
the Children’s Television Act of 1990 (the “Act”) aired by ABS-CBN INTERNATIONAL’s television
programming service known as Filipino On Demand for the period beginning April 1, 2016 to June 30,
2016. As a standard practice, we formatted and aired the children’s program/s so that the total
commercial time (including local avails, promos for non-educational programs and adjacent ads running
before or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Act and the rules and
regulations of the Federal Communications Commission (FCC). None of the following programs or series
included any commercial spots that contained references to, characters or actors from, or that offered
products related to, the underlying program or series.

Children’s program/s aired on Filipino On Demand during the second quarter of 2016:

-None-

Name: * [DLIVIA 6. DE JESUS £
Position: fManagjng Director
Date: MNuly4, 2016



