PROGRAMMER CAPTIONING CERTIFICATION

Per Federal Communications Commission (FCC) rule 79.1(), 47 CFR. § 79.1(),
Y ELEcpei (“Program Network™) hereby certifies that during the first
calendar quarter, from January 1, 2018 to March 31, 2018, the programming provided by the
Program Network contained closed captions to the extent required by FCC rule 79.1(b), 47
C.F.R. § 79.1(b); or

[\]/ Program Network is exempt from the FCC captioning requirements pursuant to one or
more of the following exemptions:

[\,}/ Program Network is exempt because it has per channel annuai revenue less than
$3 million;

[ ] Program Network is a “new network™ under FCC rules because it has been in
operation for less than four years;

[ Program Network has received an undue burden waiver from the FCC specifically
exempting its programming;

[ 1  Program Network’s programming consists primarily of a foreign language other
than Spanish that is not scripted and therefore cannot be captioned using the
electronic newsroom technique; -

[ ] Pro gram Network’s programming consists primarily of non-vocal music;

[ ] Program Network’s programming is non-news, locally produced and either if of
local public interest with no repeat value for which the electronic newsroom
technique is not available or is instructional programming for use in schools.

I certify that I have been designated by the Program Network as the official responsible for
oversight of compliance with the FCC’s closed captioning requirements and hereby declare
under penalty of perjury that the foregoing is true and correct.

Executed this 1 ©  day of A{)V,;L 2018.
Signature — o

T obEeH QE et
Name (Print) .

C<a.\scr&el___Mnma(fé&

Title




CHILDREN'S PROGRAMMING CERTIFICATION
1%t Quarter: January 1, 2018 — March 31, 2018

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad avails,
promos for non-educational programs and adjacent ads running before or after the program within
the same clock hour that contained references to, characters or actors from, or that offered products
related to, the underlying program or series. Any instances in which the children’s programming
commercial limits were exceeded during the referenced calendar quarter are explained in detail
below. 1 further certify that I have been designated by Telecare as
the official responsible for oversight of compliance with the FCC children’s programming
commercial Hmits, and [ am familiar with the Regulations.

List children’s programs run during calendar quarter;

During the above referenced quarter, Telecare did not broadcast/transmit any programs or
series that were originally produced primarily for an audience of children 12 years old and

under.

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 10 day of April 2018,
s e
Signaﬁ‘rc——/ -
Joseph Perrone

Name (Print)

General Manager
Title




ABS®CBN
INTERNATIONAL

In The Service Of The Filiplno Worldwide

CHILDREN’S PROGRAMMING CERTIFICATION
{First Quarter 2018)

This is to certify that the list below identifies all program/s considered as children’s programming under
the Children's Television Act of 19390 (the “Act”) aired by ABS-CBN INTERNATIONAL's television
programming service known as Filipino On Demand for the period beginning January 1, 2018 to March
31, 2018. As a standard practice, we formatted and aired the children’s program/s so that the total
commercial time (including local avails, promos for non-educational programs and adjacent ads running
before or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Act and the rules and
regulations of the Federal Communications Commission {FCC). None of the following programs or series
included any commercial spots that contained references to, characters or actors from, or that offered
products related to, the underlying program or series.

i 's program/s aired on Filipino On D ring the fir: rof2

WANSAPANATAYM

P

Name : O DEL ROSARIO, JR.ﬂ,
Position/ Managing Director
Date: April 2, 2018




[}
'}

ABSOCBN
INTERNATIONAL

In The Scrvice Of The Fitipina Worldwide

CHILDREN’S PROGRAMMING CERTIFICATION
(First Quarter 2018)

This is to certify that the list below identifies all program/s considered as children’s programming under
the Children's Television Act of 1990 (the “Act”) aired by ABS-CBN INTERNATIONAL's television
programming service known as Lifestyle Network for the period beginning January 1, 2018 to March 31,
2018. As a standard practice, we formatted and aired the children’s program/s so that the total
commercial time {Including local avails, promos for non-educational programs and adjacent ads running
before or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Act and the rules and
regulations of the Federal Communications Commission {FCC). None of the following programs or series
included any commercial spots that contained references to, characters or actors from, or that offered
products related to, the underlying program or series.

Children’s program/s aired on Lifestyfe Network during the first quarter of 2018:

-None-

Namew/ R DO DEL ROSARIO, JR;L
Positigh: Managing Director

Date: April 2, 2018




ABS ®CBN
INTERNATIONAL

I The Survice OF The Filipine Worldwide

CHILDREN’S PROGRAMMING CERTIFICATION
(First Quarter 2018)

This Is to certify that the list below identifles all program/s considered as children’s programming under
the Children's Television Act of 1990 (the "Act") aired by ABS-CBN INTERNATIONAL's television
programming service known as MyxTV for the period beginning Jnuary 1, 2018 to March 31, 2018. As a
standard practice, we formatted and aired the children’s program/s so that the total commercial time
(including local avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12 minutes
per hour on weekdays, in compliance with the Act and the rules and regulations of the Federal
Communications Commission (FCC). None of the following programs or series included any commercial
spots that contained references to, characters or actors from, or that offered products refated to, the
underlying program or series.

-None-

Name : O DEL ROSARIO, JR;
Position:/Managing Director
Date: April 2, 2018




ABS @CBN
INTERNATIONAL

In The Service O The Filipiun Waorldwide

CHILDREN'S PROGRAMMING CERTIFICATION
(First Quarter 2018)

This is to certify that the list below identifies all programs and series considered as children’s programming
under the Children’s Television Act of 1990 (the “Act”) aired by ABS-CBN INTERNATIONAL's television
programming service known as The Filipino Channel for the period beginning January 1, 2018 to March
31, 2018. As a standard practice, we formatted and aired each of the children's programs and series so
that the total commercial time (including local avails, promos for non-educational programs and adjacent
ads running before or after the program within the same clock hour) did not exceed 10.5 minutes per
hour on weekends, and 12 minutes per hour on weekdays, in compliance with the Act and the rules and
regulations of the Federal Communications Commission (FCC). None of the following programs or series
included any commercial spots that contained references to, characters or actors from, or that offered
products related to, the underlying program or series.

Children’s progr. aired Filipino Cha during the fir r 0

MATHDALI
WANSAPANATAYM
MATANGLAWIN
SUPERBOOK
SUPER INGGO AT ANG SUPER TROPA
TEAM YEY!

Name: R DEL ROSARIO, JR
Position: fManaging Director

Date: Aprit 2, 2018




Children’s P ina Certificati
January 1st. 2018 - March 31th, 2018

This is to certify that as a standard practice, Canal SUR formats and airs the following
children's programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour
weekdays, in compliance with the Children's Television Act of 1990 and the rules and

regulations of the Federal Communications Commission:

Shildren's. P T ———

NONE

| hereby declare under penalty of perjury that the foregoing is true and
correct.

Executed this 5th day of April 2018.

7

Signature

Name

Title



Children's P ing Certificai
Januray 1st, 2018 - March 31th. 2018

This is to certify that as a standard practice, Estudio 5 formats and airs the following
children's programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour
weekdays, in compliance with the Children's Television Act of 1990 and the rules and

regulations of the Federal Communications Commission:

NONE

| hereby declare under penalty of perjury that the foregoing is true and
correct.

Executed this 5th day of April 2018.

Signature

Name

Title



Children’s Programming Certification for the First Quarter of 2018
I, Miguel Roggero, hereby certify that:

I have been designated by Fuse, LLC (“Fuse”) to be the official responsible for oversight
of compliance with the Federal Communications Commission’s rules and policies
governing limits on commercial matter in children’s programming and [ am familiar with
those rules and policies.

This is to certify that Fuse is currently not airing any children’s programs. Should the
Fuse programming service(s) air any children’s programs or series in the future, it will do
50 in a manner compliant with the Children’s Television Act and any F ederal
Communications Commission rules. regulations and policies promulgated thereunder.

A

Miguel R’ogge‘r”o
COO/CFO

AN




CHILDREN'S PROGRAMMING CERTIFICATION
FIRST QUARTER (1 JANUARY 2018 THROUGH 31 MARCH 2018)

This is to certify that the list set forth below identifies all programs and series aired by
GMA Life TV during the above-referenced calendar quarter that were originally produced and
broadcast primarily for an audience of children 12 years old and under. As a standard practice,
we formatted and aired each of the children’s programs and series identified below so that the
total commercial time (including local ad avails, promos for non-educational programs and
adjacent ads running before or after the program within the same clock hour) did not exceed
10.5 minutes per hour on weekends, and 12 minutes per hour on weekdays, in compliance with
the Children’s Television Act of 1990 and the rules and regulations of the Federal
Communications Commission (the “FCC”), (the “Regulations”).

None of the following programs or series included any commercial spots {including local
ad avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour) that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar
quarter are explained in detail below. | further clarify that | have been designated by GMA
Network, Inc. as the official responsible for oversight of compliance with the FCC children’s
programming commercial limits, and | am familiar with the Regulations.

List of children’s programs run during calendar quarter:
Tropang Potchi, | Bilib, and Ahal

| hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this 6" day of April, 2018.

Ma. Luz P. Delfin
Vice President, Legal Affairs

4

GMA NETWORK, INC.
GMA Network Center, EDSA cor. Timog Ave., Diliman, Quezon City, 1103, Philippines
Telephone No.: (632) 982-7777



CHILDREN’S PROGRAMMING CERTIFICATION
FIRST QUARTER (1 JANUARY 2018 THROUGH 31 MARCH 2018)

This is to certify that the list set forth below identifies all programs and series aired by
GMA Pinoy TV during the above-referenced calendar quarter that were originally produced and
broadcast primarily for an audience of children 12 years old and under. As a standard practice,
we formatted and aired each of the children’s programs and series identified below so that the
total commercial time (including local ad avails, promos for non-educational programs and
adjacent ads running before or after the program within the same clock hour) did not exceed
10.5 minutes per hour on weekends, and 12 minutes per hour on weekdays, in compliance with
the Children’s Television Act of 1990 and the rules and regulations of the Federal
Communications Commission (the “FCC”), (the “Regulations”).

None of the following programs or series included any commercial spots (including local
ad avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour) that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar
qguarter are explained in detail below. | further clarify that | have been designated by GMA
Network, Inc. as the official responsible for oversight of compliance with the FCC children’s
programming commercial limits, and | am familiar with the Regulations.

List of children’s programs run during calendar quarter:
Daig Kayo ng Lola Ko, Born to be Wild, and Sirkus

| hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this 6™ day of April, 2018.

Ma. Luz P. Delfin
Vice President, Leﬁa‘l{ﬁairs

-

GMA NETWORK, INC,
GMA Network Center, EDSA cor, Timog Ave., Diliman, Quezon City, 1103, Philippines
Telephone No.: (632} 982-7777




2150 COLORADO AVENUE SUITE 100
SANTA MONICA, CA 90404

0: 310.255.6800
F: 310.255.6810
GSNTV.COM

April 2, 2018

Via U.S. Mail

Davis Wright Tremaine LLP

¢/o Charter Communications, Inc.
1919 Pennsylvania Avenue N.W.
Suite 800

Washington, D.C. 2006-3401
Attn: Maria T. Browne

Re:  Children’s Programming Certification

Dear Maria:

This letter is in connection with the Children’s Television Act of 1990 and the requirement under FCC
regulations that cable television systems maintain records sufficient to determine whether they are in
compliance with the commercial content restrictions of the Act for “children’s programming” which is defined
as “programs originally produced and broadcast primarily for an audience of children 12 years old and
younger.”

As requested, this will confirm that for the first quarter of 2018, Game Show Network, LLC certifies
that the GSN Network is in compliance with the commercial content restrictions of the Act.

GAME SHOW NETWORK, LLC

QW@«
/35 J

Joan Plantenberg



Bache! A, Millgr
SYP Legal Alfgirs

April 12,2018

VIA EMAIL

Time Warner Cable

Law Department

Attn: William Wesselman, Regulatory Compliance
13820 Sunrise Valley Drive

Herndon, VA 20171

RE: Children’s Television Act — Compliance

Dear Mr. Wesselman:

Please be advised that both the HBO and Cinemax programming services are in
compliance with the applicable rules of the Federal Communications Commission
governing children’s television programming for the calendar quarter ended March 31,
2018.

Very truly yours,

Rachel Miller
SVP Legal Affairs

plama Box Cffics, inc.

1100 Avenug of the Ameticas

New York, NY 100368-8737 {212} 812-1748
Brami rachel milier@hbo.com



CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1,2018 to March 31, 2018

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs ot series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by
The T Srecl M tiwer K as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 41 day of /4"1?1’7' / 2018.
Signawre—
Vv CroR o KT
Name (Print) P19 sy
ORY vipe, rfr;tf.P Ny
44425 D ODUCT
C Fo %20 20y SLTO

Title

N



jewe

television.

Jlv.com

April 11,2018

Maria T. Browne

Davis Wright Tremaine LLP
Suite 800

1919 Pennsylvania Ave N.W.
Washington, D.C. 20006-3401

RE: Jewelry Television Children’s Programming Certification —1st Quarter 2018

This is to certify that the list set forth below identifies all programs and series aired by Jewelry
Television during the above-referenced calendar quarter that were originally produced and broadcast
primarily for an audience of children 12 years old and under. As a standard practice, we formatted and
aired each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before or after
the program within the same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12
minutes per hour on weekdays, in compliance with the Children’s Television Act of 1990 and the rules
and regulations of the Federal Communications Commission (the “FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the program within
the same clock hour that contained reference to, characters or actors from, or that offered products related
to, the underlying program or series. Any instances in which the children’s programming commercial
limits were exceeded during the reference calendar quarter are explained in detail below. I further certify
that I have been designated by Jewelry Television as the official responsible for oversight of compliance
with the FCC children’s programming commercial limits, and I am familiar with the Regulations.

Network exempt — TV Shopping Network
I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 11th day of April 2018.

Regards,

Burt Bagley
SVP Distribution
Jewelry Television
9600 Parkside Drive ® Knoxville, TN 37922

jewelrytelevision.com




MEXICANAL

(Jan-Feb-Mar)

CERTIFICATION OF COMPLIANCE WITH COMMERCIAL LIMITS IN CHILDREN’S

PROGRAMMING, FIRST QUARTER 2018

MEXICANAL aired the following programming originally produced and broadcast primarily for an audience of
children twelve years old and younger during this quarter.

Children’s Description Days & Times Aired Times Commercial
Program aired in time

the period | (min, sec)

Club C7 (efi) Activities which will make you put on Sat 09:00 - 8:30 AM PT 28 total 2 min

your thinking caps and enjoy g:: v e

yourselves. We learn while having fun. | gzt 09:30 - 10:00 AM PT

Our young hosts will show you Sat 11:30 - 12200 PM CT
interesting sites around the state of Sat 12:30 - 01:00 PMET
Jalisco and of course introduce you to . )

the culture, sports, and lots of Duration: 30 minutes

entertainment.

Target Age Group: 6-12

The Children’s Television Act and the FCC’s rules impose the following commercial limits:

1.

Children’s programming may not contain more than 10.5 minutes of total commercial
matter per clock hour on weekends and no more than 12.0 minutes of total
commercial matter per clock hour on weekdays.

On and after January 1, 2006, children’s programming may not direct viewers to an
internet website unless the website offers a substantial amount of bona fide
program-related or other no-commercial purposes (that is, e-commerce or
advertising); (iii) the website’s home page and other menu pages clearly distinguish
between the website’s commercial and non-commercial sections; and (iv) the pages
of the website to which viewers are directed is not used for e-commerce, advertising,
or other commercial purposes (that is, the page has no link labeled “store” or direct
links to other pages with commercial material).

On an after January 1, 2006, neither children’s programming not commercials aired
during children’s programming may display Internet website addresses that direct
viewers to Internet websites that utilize a program’s characters to advertise,
promote, or sell products or services.

After due review of internal channel records and documentation provided to us by program
suppliers, Mexicanal hereby certifies:

X that it complied fully with the FCC’s commercial limits with respect to all children’s programs
broadcast during this quarter that are subject to those requirements.




MEXICANAL
that it not complied fully with the FCC’s commercial limits with respect to all children’s programs
broadcast during this quarter that are subject to those requirements, as explained in Attachment A

hereto.

\‘/

Israel Reyer: .
Programmirfg and Content Director
Mexicanal, LLC

(Apr 4, 2018)




NEWS 12 THE BRONX LLC

1111 STEWART AVENUE « BETHPAGE, NEW YORK 11714

March 31, 2018

Davis Wright Tremaine LLP

Suite 800

1919 Pennsylvania Avenue, N.W.
Washington, D.C. 20006-3401
Attention: Maria T. Browne

Re: Certification of Compliance for Children’s
Television Programming — 1st Quarter, 2018

Dear Ms. Browne:

You have recently requested information from us to assist you in your record
keeping obligations respecting the commercial limitations imposed on children’s
programming by the Children’s Television Act. We hereby advise you that for the
period January 1, 2018 through March 31, 2018, none of News 12 Brooklyn’s
programming was originally produced and broadcast primarily for an audience of
children 12 years old and under, and therefore the FCC limits on commercial
time as contained in 47 C.F.R. Section 76.225 do not apply to any of News 12
Brooklyn’s programming for such period.

We trust that this satisfies your request.
Sincerely,

Patrick Dolan

@ President



NEWS 12 NEW JERSEY LLC

1111 STEWART AVENUE - BETHPAGE, NEW YORK 11714

March 31, 2018

Davis Wright Tremaine LLP

Suite 800

1919 Pennsylvania Avenue, N.W.
Washington, D.C. 20006-3401
Attention: Maria T. Browne

Re: Certification of Compliance for Children’s
Television Programming — 1st Quarter, 2018

Dear Ms. Browne:

You have recently requested information from us to assist you in your record
keeping obligations respecting the commercial limitations imposed on children’s
programming by the Children’s Television Act. We hereby advise you that for the
period January 1, 2018 through March 31, 2018, none of News 12 New Jersey’s
programming was originally produced and broadcast primarily for an audience of
children 12 years old and under, and therefore the FCC limits on commercial
time as contained in 47 C.F.R. Section 76.225 do not apply to any of News 12
New Jersey’s programming for such period.

We trust that this satisfies your request.
Sincerely,

ft G,

Patrick Dolan
President



NEWS 12 WESTCHESTER LLC

1111 STEWART AVENUE » BETHPAGE, NEW YORK 11714

March 31, 2018

Davis Wright Tremaine LLP

Suite 800

1919 Pennsylvania Avenue, N.W.
Washington, D.C. 20006-3401
Attention: Maria T. Browne

Re: Certification of Compliance for Children’s
Television Programming — 1st Quarter, 2018

Dear Ms. Browne:

You have recently requested information from us to assist you in your record
keeping obligations respecting the commercial limitations imposed on children’s
programming by the Children’s Television Act. We hereby advise you that for the
period January 1, 2018 through March 31, 2018, none of News 12 Westchester
and News 12 Hudson Valley’'s programming was originally produced and
broadcast primarily for an audience of children 12 years old and under, and
therefore the FCC limits on commercial time as contained in 47 C.F.R. Section
76.225 do not apply to any of News 12 Hudson Valley’s programming for such
period.

We trust that this satisfies your request.

Sincerely

Patrick Dolan
% President



32 GOLF

7580 GOLF CHANNEL DRIVE
ORLANDO, FL 32819

CHILDREN’S PROGRAMMING CERTIFICATION
FIRST QUARTER (JANUARY 1, 2018 THROUGH MARCH 31, 2018)

This is to certify that as a standard practice, The Golf Channel formats and airs the following
children’s programs and series so that the total commercial time (including local ad avails,
promos for non-educational programs and adjacent ads running before or after the program
within the same clock hour) does not exceed 10.5 minutes per hour on weekends, and 12 minutes
per hour on weekdays, in compliance with the Children’s Television Act of 1990 and the rules
and regulations of the Federal Communications Commission:

NONE

I further certify that I have been designated by The Golf Channel as the official responsible for
oversight of compliance with the FCC children’s programming commercial limits and I am
familiar with the relevant Regulations.

I hieby declare under penalty of perjury that the foregoing is true and correct. Executed this

iMy_,day of April, 2018.

Phil Piazza
SVP, Programmin

NBCUniversal:3846172v1



January 1st. 2018 - March 31th. 2018

This is to certify that as a standard practice, Nuestra Tele formats and airs the following
children's programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour
weekdays, in compliance with the Children’s Television Act of 1990 and the rules and

regulations of the Federal Communications Commission:
Children's P Aired During First Quarter 2018

NONE

| hereby declare under penalty of perjury that the foregoing is true and
correct.

Executed this 5th day of April 2018.

%—/ Sign:ature

Name

Title



Q@\JOH’ \/\&L‘sq El{» A LiLL

CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2018 to March 31,2018

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commetcial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. 1 further certify that 1 have been designated by

',f;,].-'t,. 6 Dyed ﬂ(f as the official responsible for oversight of compliance with
the FCCjchi[dreh’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

N

I hereby declare under penalty of perjury that the foregoing is true and correct.

b £ a
Executed this )C) day of “"{'(fhﬁ[ 2018.
A E5 2
Poule, {40
Signature / R

Bleil i Z)Ll ¥ [ngeu.«,t

Name (Print)

[t Cloun sk,

Title

o



S “Television

CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2018 to March 31, 2018

This is to certify that the list set forth below identifies all programs and seties transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
cach of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
ot after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or

that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
__are explained in detail below. 1 further certify that I have been designated by
“oandes \Wurna ) (v fficial ible f ight of compliance with

Syhdnlon \J_\J AN \ AT (M as the official responsible for oversight of compliance wit

the FCC children’s’programming commercial limits, and T am familiar with the Regulations.

List children’s programs run during calendar quarter:

Vos\e ;\_.U.i'\.\z_k__\r'].__c_ e

1 hereby declare under penalty of perjury that the foregoing is true and correct.

_ Executed this ‘__@[l\'_‘c;i\day of 0\_,\1)\/] | 2018.

:II\\:'.) R (" i p
[ UL MALY /{ ir
T

Signature

Daanie! Dues
Name (Print)

/

W

Title



Children's P ing Certificati
January 1st. 2018 - March 31th. 2018

This is to certify that as a standard practice, SUR Peru formats and airs the following
children's programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour
weekdays, in compliance with the Children's Television Act of 1990 and the rules and

regulations of the Federal Communications Commission:

children's P Aired During First Quarter 2018

NONE

| hereby declare under penalty of perjury that the foregoing is true and
correct.

Executed this 5th day of April 2018.

S" nature

Name

Title



DREN'S PROG B i TION
1%t Quarter: January 1, 2018 — March 31,2018

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
ﬁGFCC”)‘

None of the following programs ot series included any commercial spots including local ad avails,
promos for non-educational programs and adjacent ads running before or after the program within
the same clock hour that contained references to, characters or actors from, or that offered products
related to, the underlying program or series. Any instances in which the children’s programming
commercial limits were exceeded during the referenced calendar quarter are explained in detail
below. I further certify that I have been designated by Telecare as
the official responsible for oversight of compliance with the FCC children’s programming
commercial limits, and [ am familiar with the Regulations.

List children’s programs run during calendar quatrter:

During the above referenced quarter, Telecare did not broadcast/transmit any programs or
series that were originally produced primarily for an audience of children 12 years old and
under.

[ hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this __ 10 day of April 2018.
LS
7
Signa?ﬂ'ru—/
Joseph Perrone
Name (Print)
General Manager

Title




Children’s P ing Certificati
January 1st, 2018 - March 31th, 2018

This is to certify that as a standard practice, Teleformula formats and airs the following
children's programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour
weekdays, in compliance with the Children's Television Act of 1990 and the rules and

regulations of the Federal Communications Commission:

NONE

| hereby declare under penalty of perjury that the foregoing is true and
correct.

Executed this 5th day of April 2018.

E § 6 Signature

Name

Title



CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2018 to March 31,2018

This is to certify that the list set forth below identifies all programs and series transm itted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by
Crasiln) R 2K iy & “fﬁg %ﬁ official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this\goéday of Malci 2018.

Signatu?% o O

@,c, 7/005

Name (Print)

C. €0

Title



@ 3AB N | television radio music

April 3,2018 RECEIVED APR 1 0 20%

Erica Rons

Charter Communications

6399 South Fiddler’s Green Circle, 6th Floor
Greenwood Village, CO 80111

Re: Closed Captioning Certification

Dear Ms. Rons:

This letter is intended to assist Charter Cable Communications, LLC. and its affiliates
(“Comcast”) in satisfying its obligations under Section 79.1 (b) of title 47 of the Code of
Federal Regulations regarding closed captioning. Three Angels Broadcasting Network,
Inc.; herey certifies that:

Three Angels Broadcasting Network has been in compliance with Section 79.1 (b) of the
FCC’s closed captioning requirements for the 1st quarter of calendar year 2018 by close
captioning 100% of our daily programming

If you have any further questions, don’t hesitate to contact me at the telephone number
and/ or address above.
Sincerely,

Mot

Jil Morikone
General Manager

JM/cc
Enc.



CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2018 to March 31, 2018

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that 1 have been designated by

ing Network  as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

Kid's Time
KID"S TIME Praise
Tiny Tots For Jesus
it P 17
Pstrelitas do Jeans
Oxncima on Golar

1 hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 33 day of a1 2018.

Lo b

fSignaiurc(/

AN RS Y s

Name (Print) /

pﬁs%n} £ D

Title




January 1st. 2018 - March 31th, 2018

This is to certify that as a standard practice, TV Venezuela formats and airs the
following children's programs and series so that the total commercial time (including
local avails) does not exceed 10.5 minutes per hour on weekends and 12 minutes per
hour weekdays, in compliance with the Children's Television Act of 1990 and the rules

and regulations of the Federal Communications Commission:

NONE

| hereby declare under penalty of perjury that the foregoing is true and
correct.

Executed this 5th day of April 2018.

e/

Signature

Name

Title



' — 1010 WAYNE AVENUE
I — SILVER SPRING, MD 20910 TVONETV

REPRESENT. (301) 755-0400

QUARTERLY CHILDREN’S PROGRAMMING CERTIFICATION
1* Quarter — 2018

I, Endi Piper, Senior Vice President, Business and Legal Affairs for TV One, LLC,
hereby certify that the programming found on the TV One Network compiled fully with the
provisions of the Children’s Television Act of 1990 and the associated rules and regulations of
the Federal Communications Commission promulgated thereunder for the petiod January 1,
2018 through March 31, 2018.

Specifically, the TV One Network did not broadcast any Children’s Programming
during the period January1, 2018 through March 31, 2018.

I hereby declare that that the foregoing is true and correct. This certification was
executed on the 5™ day of April, 2018.

~ Endi Pipg;J
SVP Business & Legal Affairs
TV One, LLC



January 1st. 2018 - March 31th, 2018

This is to certify that as a standard practice, Video Rola formats and airs the following
children's programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour
weekdays, in compliance with the Children's Television Act of 1990 and the rules and

regulations of the Federal Communications Commission:

NONE

| hereby declare under penalty of perjury that the foregoing is true and
correct.

Executed this 5th day of April 2018.

L

Signature

Name

Title



ABS©CBN
INTERNATIONAL

In The Service OF The Filipino Worldwide

CHILDREN’S PROGRAMMING CERTIFICATION
{First Quarter 2018)

This is to certify that the list below identifies all program/s considered as children’s programming under
the Children's Television Act of 1990 (the “Act”) aired by ABS-CBN INTERNATIONAL's television
programming service known as Filipino On Demand for the period beginning January 1, 2018 to March
31, 2018. As a standard practice, we formatted and aired the children’s program/s so that the total
commercial time (including local avails, promos for non-educational programs and adjacent ads running
before or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Act and the rules and
regulations of the Federal Communications Commission (FCC). None of the following programs or series
included any commercial spots that contained references to, characters or actors from, or that offered
products related to, the underlying program or series.

Children’ ram/s aired on Fili D ing t

WANSAPANATAYM

P

Name : O DEL ROSARIO, IR,
Position/ Managing Director
Date: April 2, 2018




ABS @ CBN
INTERNATIONAL

In The Service OF The Filipino Worldwide

CHILDREN’S PROGRAMMING CERTIFICATION
(First Quarter 2018)

This is to certify that the list below identifies all program/s considered as children’s programming under
the Children’s Television Act of 1990 (the “Act”) aired by ABS-CBN INTERNATIONAL's television
programming service known as MyxTV for the period beginning Jnuary 1, 2018 to March 31, 2018. As a
standard practice, we formatted and aired the children's program/s so that the total commercial time
{including local avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12 minutes
per hour on weekdays, in compliance with the Act and the rules and regulations of the Federal
Communications Commission (FCC). None of the following programs or series included any commercial
spots that contained references to, characters or actors from, or that offered products related to, the
underlying program or series.

Children’ ir i rof 2

-None-

y

Name ; 0O DEL ROSARIO, le
Position:/ Managing Director
Date: April 2, 2018




ABS @CBN
INTERNATIONAL

In The Service OF The Filipino Worldwide

CHILDREN'S PROGRAMMING CERTIFICATION
(First Quarter 2018)

This is to certify that the list below identifies all programs and series considered as children’s programming
under the Children’s Television Act of 1990 (the “Act”) aired by ABS-CBN INTERNATIONAL's television
programming service known as The Filipino Channel for the period beginning January 1, 2018 to March
31, 2018. As a standard practice, we formatted and aired each of the children’s programs and series so
that the total commercial time (including local avails, promos for non-educational programs and adjacent
ads running before or after the program within the same clock hour) did not exceed 10.5 minutes per
hour on weekends, and 12 minutes per hour on weekdays, in compliance with the Act and the rules and
regulations of the Federal Communications Commission (FCC). None of the following programs or series
included any commercial spots that contained references to, characters or actors from, or that offered
products related to, the underlying program or series.

Children’s programs aired on The Filipino Channel during the first guarter of 2018:

MATHDALI
WANSAPANATAYM
MATANGLAWIN
SUPERBOOK
SUPER INGGO AT ANG SUPER TROPA
TEAM YEY!

Name: R DEL ROSARIO, JR
Position: Managing Director

Date: April 2, 2018




