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July 10, 2017

Re: AETN Networks — Certification of Compliance with Children’s Television Act of 1990,
Closed-Captioning Programming Laws, and Video Description Programming Laws
2" Quarter — April 1, 2017 — June 30, 2017

To Whom It May Concern:

This letter shall serve as certification under the Children’s Television Act of 1990 (the “Act”) that for the
respective quarter ended June 30, 2017, A&E Television Networks, LLC (“AETN”) has been in compliance
with the Act with respect to all of its networks (including in high definition).

This letter shall also serve as certification that AETN has been in compliance with the following programming
laws with respect to its programming services for the quarter ended June 30, 2017: (i) the closed-captioning
requirements set forth in Section 79.1 of Title 47 of the Code of Federal Regulations, including Section
79.1(j)(2), and (ii) with respect to “History”, the video description requirements set forth in Section 79.3 of Title
47 of the Code of Federal Regulations.

A&E Television Networks, LLC is dedicated to providing the best programming and customer service possible.

1 can be reached at (212) 210-9110 or via email: pamala.steward @aenetworks.com with any questions or
concerns. We thank you for your business and wish you continued success.

Regards,

}Dﬂ (vm-—wf/ﬂmj

Pamala Steward
Director
Distribution Operations

cc: S. Plasse

213270v6



July 7,2017

Maria T. Browne

Time Warner Cable via Davis Wright Tremaine LLP
13820 Sunrise Valley Drive

Herndon, VA 20171

Via email mariabrowne@dwt.com

2™ Quarter 2017 FCC Closed Captioning and Children’s Television Compliance for
EWTN Domestic Services: EWTN and EWTN espafiol

Dear Maria:

This letter serves to certify Eternal Word Television Network’s ongoing compliance with the
FCC Closed Captioning Rules and the commercial limitations set forth in the Children’s
Television Act of 1990 as explained below:

Closed Captioning of Video Programming - 47 C.F.R. § 79.1. Under sub-parts (11)
(expense greater than 2% of gross revenue from that channel) and (12) (gross revenue from
that channel less than three million) of subsection 79.1(d), EWTN remains exempt.

Children’s Television Act of 1990 — 47 USC § 303a. EWTN remains compliant with the
commercial limitations set forth in 47 USC § 303a(b) of less than 10.5 minutes per hour on
weekends and less than 12 minutes per hour otherwise.

Please feel free to contact me with questions or concerns regarding this certification.

Best regards,
ETERNAL WORD TELEVISION NETWORK, INC.
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John B. Manos, Esq.
Vice President and General Counsel
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p.s. CALM Act and Caption Quality certifications are now available online at htt Jfewtn.convtechnical.asp
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CHILDREN'S PROGRAMMING CERTIFICATION
SECOND QUARTER (1 APRIL 2017 THROUGH 30 JUNE 2017)

This is to certify that the list set forth below identifies all programs and series aired by
GMA Life TV during the above-referenced calendar quarter that were originally produced and
broadcast primarily for an audience of children 12 years old and under. As a standard practice,
we formatted and aired each of the children’s programs and series identified below so that the
total commercial time (including local ad avails, promos for non-educational programs and
adjacent ads running before or after the program within the same clock hour) did not exceed
10.5 minutes per hour on weekends, and 12 minutes per hour on weekdays, in compliance with
the Children’s Television Act of 1990 and the rules and regulations of the Federal
Communications Commission {the “FCC"}, (the “Regulations”).

None of the following programs or series included any commercial spots {including local
ad avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour) that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar
quarter are explained in detail below. [ further clarify that | have been designated by GMA
Network, Inc. as the official responsible for oversight of compliance with the FCC children’s
programming commercial limits, and | am familiar with the Regulations.

List of children’s programs run during calendar quarter:

Tropang Potchi, Alamat (Season 2), and Ahal

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 4™ day of July, 2017.

Ma. Luz P. Delfin
Vice President, Legal Affairs

GMA NETWORK, INC.
GMA Network Center, EDSA cor. Timog Ave., Diliman, Quezon City, 1103, Phlllppines
Telephone No.: (632) 982-7777



CHILDREN’S PROGRAMMING CERTIFICATION
SECOND QUARTER (1 APRIL 2017 THROUGH 30 JUNE 2017)

This is to certify that the list set forth below identifies all programs and series aired by
GMA Pinoy TV during the above-referenced calendar quarter that were originally produced and
broadcast primarily for an audience of children 12 years old and under. As a standard practice,
we formatted and aired each of the children’s programs and series identified below so that the
total commercial time (including local ad avails, promos for non-educational programs and
adjacent ads running before or after the program within the same clock hour) did not exceed
10.5 minutes per hour on weekends, and 12 minutes per hour on weekdays, in compliance with
the Children’s Television Act of 1990 and the rules and regulations of the Federal
Communications Commission (the “FCC”), (the “Regulations”).

None of the following programs or series included any commercial spots (including local
ad avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour) that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar
guarter are explained in detail below. | further clarify that | have been designated by GMA
Network, Inc. as the official responsible for oversight of compliance with the FCC children’s
programming cpmmercial limits, and | am familiar with the Regulations.

List of children’s programs run during calendar quarter:

Born to be Wild, and Daig Kayo ng Lola Ko

| hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 4™ day of July, 2017.

mou/(,ew
Ma. Luz P. Delfin
Vice President, Legal Affairs

GMA NETWORK, INC.
GMA Netwoerk Center, EDSA cor. Timog Ave., Dilman, Quezon City, 1103, Phillppines
Telephone No.: (632) 982-7777
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Children’s Programming Certification

This is to certify that The Inspirational Network as a standard practice, formats
and airs the following children's programs and series so that the total
commercial time (including local ad avails) is less than 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the
Children's Television Act of 1990 and the rules and regulations of the Federal
Communications Commission during quarter ending 6/30/2017.

Program Name Time Program Length

All children’s programming was discontinued effective May 1, 2009.

I hereby declare under penalty of perjury that the forgoing is true and correct.

(SZL-\QJ&/J O(O @0 sdren

Phyllis‘L. Costner
Director of Network Compliance

Date: (o-19~17

3000 WarklReach D |lagian Lane, ST 29707 1 P 8036751000 | F 803.978.3727 | INSP.COM




CALM Act Certification

The undersigned hereby certifies that with respect to each of the television programming
services (the “Networks™) set forth below, effective as of April 1, 2017:

1. As required by Section 76.607 of Title 47 of the Code of Federal Regulations, all
advertisements embedded in programs carried on each such Network are in compliance
with the loudness control practices contained in Advanced Television Systems
Committee (ATSC) A/85: Recommended Practice: Techniques for Establishing and
Maintaining Audio Loudness for Digital Television (“ATSC A/85 Recommended
Practice™) at the point of distribution by the Networks to authorized reception equipment
of downstream multichannel programming distributors.

2, Compliance with the ATSC A/85 Recommended Practice is determined by the
Networks through the use of equipment and associated software that is installed, utilized
and maintained in a commercially reasonable manner,

This Certification covers the following television programming services:
MASN
MASN2

MASN HD
MASN 2 HD

MID-ATLANTIC SPORTS NETWORK

ne

By9 [ 0
Mabilyn B, McClellan
Director of Programming




(Apr-May-Jun)

CERTIFICATION OF COMPLIANCE WITH COMMERCIAL LIMITS IN CHILDREN’S

PROGRAMMING, SECOND QUARTER 2017

MEXICANAL aired the following programming originally produced and broadcast primarily for an audience of
children twelve years old and younger during this quarter.

Children’s Description Days & Times Aired Times Commercial
Program aired in time
the period | (min, sec)

Mas Deportes Children and young viewers will enjoy this new Sat 09:00 - 9:30 AM PT 26 total 2 min
Nifios (e/i) program which takes a behind the-scenes look at | Sat 11:00 - 11:30 PM CT

sports in Veracruz. Segments such as The Sat 12:00 - 12:30 PM ET

Routine, Urban Sport, The Challenge and Sat 09:30 - 10:00 AM PT

Nourished will highlight the importance of exercise | Sat 11:30 - 12:00 PM CT

and healthy eating, all in a fun way. Sat 12:30 - 01:00 PM ET

Target Age Group: 6-12

Duration: 30 minutes

The Children's Television Act and the FCC's rules impose the following commercial limits:

1. Children's programming may not contain more than 10.5 minutes of total commercial matter per clock hour on
weekends and no more than 12.0 minutes of total commercial matter per clock hour on weekdays.

2. On and after January 1, 2008, children’s programming may not direct viewers to an internet website unless the

website offers a substantial amount of bona fide program-related or other no-commercial purposes (that is, e-
commerce or advertising); (iii) the website’s home page and other menu pages clearly distinguish between the

website's commercial and non-commercial sections; and (iv) the pages of the website to which viewers are
directed is not used for e-commerce, advertising, or other commercial purposes (that is, the page has no link
labeled "store” or direct links to other pages with commercial material).

3. On an after January 1, 2008, neither children's programming not commercials aired during children’s

programming may display Internet website addresses that direct viewers to Internet websites that utilize a
program’s characters to advertise, promote, or sell products or services.

After due review of internal channel records and documentation provided to us by program suppliers, Mexicanal hereby

certifies:

X

that it complied fully with the FCC's commercial limits with respect to all children's programs

broadcast during this quarter that are subject to those requirements.

that it not complied fully with the FCC’s commercial limits with respect to all children’s programs
broadcast during this quarter that are subject to those requirements, as explained in Attachment A

hereto.

Israel R€yero

Programming and Content Director

Mexicanal, LLC

(Jul 3, 2017)



CHILDREN PROGRAMMING
2Q 2017 (Apr-MayJun)

Mas Deportes Nifios

Children and young viewers will enjoy this new
program which takes a behind the-scenes look at
sports in Veracruz. Segments such as The Routine,
Urban Sport, The Challenge and Nourished will
highlight the importance of exercise and healthy
eating, all in a fun way.

Schedule:

Sat 09:00 - 9:30 AM PT
Sat 11:00 - 11:30 PM CT
Sat 12:00 - 12:30 PM ET
Sat 09:30 - 10:00 AM PT
Sat 11:30 - 12:00 PM CT
Sat 12:30 - 01:00 PM ET

Duration: 30 minutes

Target Age Group: 6-12

eli logo: Yes

MX

MEXICANAL

MEXICANAL 2017 © CHILDREN PROGRAMMING INFO 4Q 2017.doc
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Kerry Brockhage

EVP & Chief Counsel, Content Distribution
30 Rockefeller Plaza - 1221 Campus

New York, NY 10112
kerry.brockhage@nbcuni.com

NBCUniversal

July 7., 2017

RE: Cettification of Compliance with Children’s Television Act 1990
Q2-2017 — FCC Rules 76.225 & 76.1703

This is to certify that the NBCUnivetsal programming services currently known as
BRAVO, CHILLER, CNBC, CNBC World, E!, GOLF, MSNBC, UNIVERSO, NBCSN,
OXYGEN, SYFY, THE ESQUIRE NETWORK, UNIVERSAL HD, & USA
NETWORK (and any high definition simulcast of such networks), as a standard practice, do
not format ot air any programs and,/or series specifically designed for children 12 and under,
and, therefore, are in compliance with the commercial time limitations of the Children’s
Television Act of 1990 for the Second Quarter of 2017.

We will notify you if and when this practice changes, as required. I hereby certify
that the foregoing is true and correct. Executed on this 7™ day of July 2017.

ayses

/{crq' Brockhage ‘/

NBCUniversal:2847289v1
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Children’s Programming Certification

Thig is to certify to all “AWE™ and “One America News”” affiliates that as a standard
practice, AWE “A Wealth of Entertainment” fka “Wealth TV AND “One America News
Network” fka “OAN” fully comply with the provisions of the Children’s Television Act
of 1990 (the “Act™) and I the rules and regulations of the Federal Commumcat]om :
Commission (the “FCC™).

This certification is made in good faith and is true to the best of my knowledge.

Executed the 5" day of August, 2016.

B_\-’:

Charles I-Icrring

President

Herring Networks, Inc.

DBA: AWE and One America News Network

HERRING NETWORKS, INC.
4757 Morenn Blvd, San Diego, CA 92117
Phone: 858-270-6900 Fax: 858-270-6901
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RURAL MEDIA

G R O U

June 30, 2017

This letter is intended to assist FamilyNet affiliates in satisfying their obligations
with the Federal Communications Commission’s Television Regulations. FamilyNet
hereby certifies that:

1. ___All programming provided during this past calendar quarter, ending June
30, 2017, was in compliance with the Federal Communications
Commission’s Children’s Television Regulations (including, without
limitation, regulations regarding the display of website addresses and/or
“host selling” activities “Children’s TV Rules”).

OR

2. X FamilyNet is not required to comply with the Children’s TV Rules with
respect to the Service because (please explain): _FamilyNet doesn’t carry
children’s programming at this time. FamilyNet agrees that it will notify
affiliates within thirty (30) days of a change in the compliance with the
Children’s TV Rules.

Sincerely yours,

Patrick Gottsch
President

49 Music Square West, Suite 301, Nashville, TN 37203
Main 615-227-9292 | Fax 615-296-9822 | www.rfdtv.com
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RURAL MEDIA

G

June 30, 2017

This letter is intended to assist RFD-TV affiliates in satisfying their obligations with
the Federal Communications Commission’s Television Regulations. RFD-TV hereby
certifies that:

1. _X_All programming provided during this past calendar quarter, ending
June 30, 2017, was in compliance with the Federal Communications
Commission’s Children’s Television Regulations (including, without
limitation, regulations regarding the display of website addresses and/or
“host selling” activities “Children’s TV Rules”).

OR

2. RFD-TV is not required to comply with the Children’s TV Rules with
respect to the Service because (please explain):

. RFD-TV agrees that it will notify affiliates within thirty (30) days
of a change in the compliance with the Children’s TV Rules.

Sincerely yours,
Patrick Gottsch

President

49 Music Square West, Suite 301, Nashville, TN 37203
Main 615-227-9292 | Fax 615-296-9822 | www.rfdtv.com



CHILDREN’S PROGRAMMING CERTIFICATION

This is to certify that each of the Networks (as defined below) has fully complied with the
provisions of the Children’s Television Act of 1990 and the rules and regulations of the Federal
Communications Commission promulgated thereunder during the second calendar quarter of 2017
(the “Quarter”). Specifically, none of the Networks broadcast any children’s programming during
the Quarter.

For purposes of this certification, “Networks” shall mean HGTV, HGTV HD, Food
Network, Food Network HD, Travel Channel, Travel Channel HD, DIY, DIY HD, Cooking
Channel, Cooking Channel HD, Great American Country, and Great American Country HD.

I certify that the above information is accurate and complete.

Signature:
Name: Cynthia L. Gibson
Title: EVP and Chief Legal Officer, Scripps Networks Interactive, Inc.

Date: July 10, 2017



This is to certily that tee list set forth below identifies wlf programe and series ansmitied dunng
the above referenced calendar quarier that were originally produced nnd broadeust prismarity for
an audlence of children 12 years old and under. As o standard practive, we fonnuited and siced
each af the children's programs and series ideatified below so that the fotal commercinl time
{incloding bocal ad avails, promes for non-educatsonal programs amd adjucent ads running before
cr sfter the program within the same clock howr) dvd ot exceed 103 minutes per bour on
weekends, and 12 minutes per howr on weekdays, in compliance with the Children's Televition
Act of 1990 and the rules and regulations of the Federal Communications Commission {Ihe
MECGQD}-

None of the following programs or series included any commercial spots dnclinding loeal od
avails, promos for non-educational pregrams and adjocent ads running before or afer the
peograny within the same clock hour that contained references 1o, chasacters or actors fromy, or
that affered products related 10, the underiyaing program or senes. Any instances in which the
chilémn’s programming commerciad imils were exceeded during the referenced calendar quarter
are explainest in detnil below. | further corify that | have been designnted by Specirum
SporisNet LA (SNLAY as the official responsible for aversight of compliance with ihe FCC
children’s progrumming commercial limits, and 1 am familiar with the Regulations,

Ligy children's programa run dering cabeidar guaner.

Noae

Mamc‘(Pri.M}

VP
Title




CHILDREN'S PROGRAMMING CERTIFICATION

This is w certify that the lis szt focth below iderdifies sl programs and series transmitied during
the shove referenced calendor quarter that were originally produced and broadeast primarily for
an sudience of children 12 years odd and under. As n standard practice, we formuatied and aired
each of the children's programs and series identified below 3o tha 1w 1otal comnwrcial lame
(including Jocal ad avails, promos for non-oducational programs snd adjacent ads running befare
oc sfter 1he program within the same clock hour) did not exceed 10.3 minules per hawr on
weekends, and 12 minules per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules end regubations of she Federal Communications Commissicn (the
“FOCT).

None of the following programs o7 serics included nny commercind spots including local ad
avails, promos for mon-educational progrems omd adjacens sdd rudming before oc after the
program within the same clock hour that contained references to, sharactess or gctoes from, of
that offered products relased 10, the underlying program or zeries,  Asy inslaices bn which the
children’s programming commencial limits were exceeded during the referenced calendar quarter
are explained in detail below. | further ceriafy thot | have been designated by Spectrum Deportes
a8 the official responsible for oversight of compliance with the FCC children's programming
comemercial limits, and | am familisar with the Regulitions.

List children's programs ren dusing caleadar quarter:

Nooe




Thas is so certily that the |:51 set dorth belew identifies all programs und series Imnsmitted during
the above referenced calendar quarer that were oeiginally preduced and brondcast peimarily for
um audience af childbren 12 vears ofd anil under, As 2 standard practice, we formatted und ired
eech of the childoen's programs snd serles ddentified below s thai tle totef commarial Ling
tincluding locol nd avails, proenas for nen-educational programs amd adjacent nds ninnang before
or afler the perogram willin the sume clock duur) Jdid aet excoed 10,5 minotes per hour o
weekends, amd 2 minwes per howr on weskdays, in complianze with the Childsen®s Television
Act of 1990 ond the rules and regulations of the Federal Communications Comenission (the
“FCCT).

None of the lollowing programs or scries included wny commercial spods ixlhxling local ad
ovaits, peomos for non-educationsd programs and adjacent ads munmning before er aller the
program within the same ¢lock hour that contained references 1o, characlers or actors ftom, or
that vilered proxducty relaed 1o, the underlying program or series.  Any mnstances in which the
children’s wog-rammﬁmg comaercial limils were excetded durivig e pefarenced colendnr qisanst
are wxglained in delgil below, [ further cenify that I hove been designoced by Specirum SponNer
us the offical Hﬂp@ﬂllblk for oversigls of complianue with Ihe FCC childmen’s programming
commercial Jimits, and | am familiar with the Begolation.

List children's progrumis run during calendar quarter:

R e o e i - LI O — -t

1 hereby declure under penally of perjuey that the Joregoing is trag and correct,
E.

Muﬁcdéas 30ch day of Fune, 2017,

Wame (Print)

L AR S
Tatls



Children's P ing Certificati
Second Quarter 2017
April 1%, 2017 - June 30", 2017

This is to certify that as a standard practice, SUR Peru formats and airs the following
children's programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour
weekdays, in compliance with the Children's Television Act of 1990 and the rules and

regulations of the Federal Communications Commission:
Children's Programs Aired During Second Quarter 2017

NONE

| hereby declare under penalty of perjury that the foregoing is true and
correct.

Executed this 5th day of July 2017.

o Tl

. Signature

Name

Title



QUARTERLY CHILDREN’S PROGRAMMING CERTIFICATION
2™ Quarter — 2017

I, Endi Piper, Senior Vice President, Business and Legal Affairs for TV One, LLC,
hereby certify that the programming found on the TV One Network compiled fully with the
provisions of the Children’s Television Act of 1990 and the associated rules and regulations of
the Federal Communications Commission promulgated thereunder for the period April 1,
2017 through June 30, 2017.

Specifically, the TV One Network did not broadcast any Children’s Programming
during the period Aprill, 2017 through June 30, 2017.

I hereby declare that that the foregoing is true and correct. This certification was
executed on the 7% day of July, 2017.

pstgr)di?' her J
SVW’\B\us_iu}ss & Legal Affairs
TV One, LLC




COMMERCIAL TIME - CHILDREN’S PROGRAMMING
VIACOM MEDIA NETWORKS CERTIFICATION: 2™ Quarter 2017

The following certification is provided regarding compliance during the period of
April 1, 2017 to June 30, 2017 (the “Current Quarter”) with the commercial time
limitations set forth in the FCC's April 12, 1991 Report and Order Implementing
the Children’s Television Act of 1990 (the “Act”) and the rules adopted therein.

NICKELODEON aired children’s programming during the Current Quarter to the
extent indicated by the attached program schedules. The children’s programming
NICKELODEON aired during the Current Quarter contained commercial matter in
an amount that was not more than 12 minutes per hour on weekdays and 10.5
minutes per hour on weekends. NICKELODEON accordingly certifies that it is in
compliance for the Current Quarter with the limitations set forth in the Act and
FCC rules. However, between June 10, 2017 and June 14, 2017,
NICKELODEON inadvertently aired commercial matter that exceeded the time
limitations by approximately 207 seconds in the aggregate.

NICK JR., TEENNICK, NICKTOONS and NICK AT NITE aired children’s
programming during the Current Quarter as indicated by the attached program
schedules for those services, but to the extent these services carried
commercials, the amount of commercial matter was within the time limitations set
forth in the Act. However, on April 5, 2017, during two approximately 22-minute
programs entitled Power Rangers (the “Programs”), NICKTOONS inadvertently
aired two commercials for a product related to the Programs, which may have
caused the Programs to qualify as “program-length commercials®, thereby
causing the commercial matter to exceed the time limitations set forth in the Act
and the FCC rules. As soon as the issue was discovered, it was remedied, and
NICKTOONS promptly reviewed its policies and practices to ensure that the error
would not reoccur.

Program services MTV, MTVU, MTV2, MTV LIVE, MTV CLASSIC, VH1, LOGO,
CMT, CMT MUSIC, COMEDY CENTRAL, TR3S, SPIKE TV, TV LAND, BET
SOUL, BET JAMS, BET, BET HIP HOP, BET GOSPEL, CENTRIC and NICK
MUSIC did not air any children’s programming subject to the requirements of the
Act during the Current Quarter.

VIACOM MEDIA NETWORKS,
a division of Viacom International Inc.

By: /\S‘

' Nur-ul-Haq
Vice President, Counsel
Corporate Law Department

CDM #9716



