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WHNT COMMERCIAL LIMITS CERTIFICATION NOTE:

Beginning in 2" quarter 2008, WHNT included commercial limits certification as part of its response to
Question 17 in the quarterly Children’s Television Report (FCC Form 398). To review the certifications,
please see those reports, which are available through the WHNT online public file.



CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS

July 1, 2015 through September 30, 2015

During the period listed above, the CBS Television Network (“CBS”), a unit of CBS Corporation, disseminated to its owned
and affiliated stations the following weekly programs originally produced and broadcast primarily for an audience of children
13 to 16 years old:

LUCKY DOG

DR. CHRIS PET VET

RECIPE REHAB

ALL IN WITH LAILA ALI

GAME CHANGERS WITH KEVIN FRAZIER

HENRY FORD’S INNOVATION NATION

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned stations.

| hereby certify that the children’s programming disseminated by CBS during the period July 1, 2015 through September 30,
2015 was not required to conform to the commercial time limits prescribed in the Communications Act, as amended, 47
U.S.C. §303a, and 47 C.F.R. §73.670(a)-(d) because the programming was all originally produced and broadcast primarily for
an audience of children older than 12. See 47 C.F.R. §73.670, Note 2.
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Matthew Margo

Senior Vice President
CBS Program Practices, New York

CBS Television Network

Date: September 30, 2015
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Antenna TV Network
Children's TV Commercial Compliance Certification

3rdQ 2015

Antenna TV certifies that for the 3™ quarter of 2015, all programs produced and broadcast for children ages 12 and under
were formatted for not more than 10.5 minutes per hour of commercial time, the limit for weekend telecasts. The programs
were:

There were no programs designed for children twelve years old and younger scheduled for broadcast during this
period.

There was no commercial time available for Antenna TV affiliates in or between these programs. Thus, the programs were
formatted in compliance with the Children’s Television Act of 1990 and applicable Federal Communications Commission
rules. In addition, the programs as delivered are in compliance with Sections 73.670(a) through(d) of the Commission’s

Rules, including restrictions on host selling and displays (if any) of website addresses.

http://antennatv.tv/affiliates/

Tom Boyd | Programming Manager
2501 West Bradley Place | Chicago, IL 60618
@@ 773.883.3382 | 4 tboyd@tribunemedia.com
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