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KOCB-TV
OKLAHOMA CITY, OK 

 FCC QUARTERLY ISSUES/ PROGRAMS REPORT
January 1 – March 31, 2021

TABLE OF CONTENTS

KOCB airs an encore of the FOX25 Primetime News at Nine each weekday, 12:00-
1:00am. The issues aired are listed in this report below.

A 30-minute news is also produced to air live at 9:00pm, when sister station KOKH is in 
a live event at that time. There were none aired this quarter.

KOCB airs The National Desk, produced by Sinclair News, each weekday 6:00-
8:00am.

Armstrong Williams topics, Community Outreach, and public service announcements 
are listed below.

FIVE ISSUES IDENTIFIED FOR KOCB- TV

1. EDUCATION

2. HEALTH

3. LOCAL BUSINESS

4. LOCAL GOVERNMENT

5. WOMEN’S ISSUES

DETAILED DESCRIPTION OF LOCAL PROGRAMMING
January 1 – March 31, 2021

KOCB – TV gave significant treatment to community issues while airing the following 

program:

1. “FOX25 Primetime News at Nine encore” – Encore of sister station FOX25’s 

Primetime News anchored by Dan Snyder and Wendy Suares.

2. Public Service Announcements –on rotation, throughout the day.  
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QUARTERLY ISSUES/PROGRAMS LIST
There follows a listing of some of the significant issues responded to by KOCB-TV,
Oklahoma City, Oklahoma, along with the most significant programming treatment for 
the period of January 1 – March 31, 2021.  The order in which the issues appear does 
not reflect any priority or significance.  The list is by no means exhaustive.

ISSUE SEGMENT DATE TIME DURATION SUMMARY
EDUCATION Districts return to in-

person-learning
03/03/21 12 am 1:32 Now that Oklahoma 

teachers have access 
to COVID-19 
vaccines, some 
school districts are 
bringing kids back 
into the classroom.

EDUCATION School districts 
implement more 
lenient quarantine 
policy

02/02/21 12 am 2:08 Some Oklahoma 
school districts are 
lightening up their 
quarantine policy 
for students who 
have been exposed 
to COVID-19. This 
comes after 
Governor Kevin 
Stitt said kids who 
are exposed to 
COVID-19 in their 
classroom don’t 
need to quarantine 
if everyone was 
wearing a mask.

EDUCATION School districts 
searching for 
substitute teachers

01/27/21 12 am 1:25 More kids are going 
back to the 
classroom and 
districts are now 
searching for 
hundreds of 
substitute teachers.

Oklahoma City 
Public Schools, the 
state's largest 
district, says there's 
always a shortage, 
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but the pandemic 
has made it worse.

HEALTH State health leaders 
discourage 'vaccine 
shopping' 

03/02/21 12 am 1:40 Now that Johnson 
and Johnson’s 
single dose COVID-
19 shot is here 
doctors are asking 
Oklahomans to 
avoid vaccine 
shopping.

HEALTH Pauls Valley hospital 
to open under new 
management

02/25/21 12 am 1:42 A small Oklahoma 
hospital that’s been 
closed since 2018 
will be opening 
doors for patients 
again soon.

HEALTH Oklahoma children 
participate in 
COVID-19 vaccine 
trial

01/26/21 12 am 1:33 An Oklahoma City 
laboratory is one of 
just a few locations 
nationwide, testing 
the COVID-19 
vaccine on children.

LOCAL 
BUSINESS

Classen Curve 
offering private 
dining, pandemic 
style.

03/24/21 12 am 3:19 Restaurants across 
the metro have 
become experts at 
getting creative 
beyond the kitchen.

Cafe 501 in Classen 
Curve is no 
exception. The 
restaurant's newest 
socially distanced 
dining concept is 
called Fireside in 
the Curve.

LOCAL 
BUSINESS

Grocery stores 
slammed with 
shoppers stocking up 
ahead of winter 
storm

02/10/21 12 am 2:08 Groceries stores 
across the metro 
saw packed parking 
lots and stacked 
check-out lines as 
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customers rushed 
to stock-up for the 
first major 
snowstorm 
Oklahoma’s seen in 
decades.

LOCAL 
BUSINESS

Officer donates 
stimulus check to 
local business

01/12/21 12 am 3:21 While many are still 
anxiously waiting to 
get their stimulus 
checks, Edmond 
police officer, Jeff 
Morefield says he 
couldn't wait to give 
his away.

LOCAL 
GOVERNMENT

New bill encourages 
play-based learning

03/24/21 12 am 1:35 House Bill 1569, 
known as the 
Oklahoma Play to 
Learn Act, would 
encourage educators 
to create play-based 
learning 
opportunities, in the 
realm of movement, 
creative expression, 
exploration, 
socialization, 
reading for 
pleasure, art, music 
and dramatic play.

LOCAL 
GOVERNMENT

Bill passes House 
that would make it 
easier to buy a gun

02/23/21 12 am 1:41 House Bill 1630 
modifies how the 
state enforces the 
use and misuse of 
firearms in a 
number of ways, but 
the modification of 
certain background 
check procedures 
drew the most 
criticism.

LOCAL 
GOVERNMENT

AG's office trying to 
get millions back 
from deals made 

01/28/20 12 am 2:15 The attorney 
general's office has 
also been tasked 
with getting the 
state's money back 
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during chaotic start 
of pandemic

after it purchased 
two million dollars-
worth of 
hydroxychloroquine 
that it doesn't need.

WOMEN 
ISSUES

A male dominated 
industry is working 
to add more women

03/13/21 12 am 1:41 The Boldt Company 
says data from the 
Bureau of Labor 
and Statistics show 
women make up 
less than 10% of the 
construction 
workforce, and it 
seeks to change 
that.

WOMEN 
ISSUES

Heart condition 
complicates 
woman's breast 
cancer battle

02/16/21 12 am 2:04 A big 
announcement came 
this month from 
health leaders. 
Breast cancer is 
now the most 
common form of 
cancer worldwide, 
overtaking lung 
cancer. This comes 
as many are putting 
off regular cancer 
screenings due to 
the pandemic.

WOMEN 
ISSUES

Madam Vice 
President: What this 
historic moment 
means to women in 
Oklahoma

01/21/21 12 am 1:44 FOX 25's Jasmine 
Anderson spoke 
with women and 
young girls across 
the state about what 
having a female 
vice president 
means to them. 

COVID CRISIS FOX25 Untold 
Stories 

01/01/21 12:30 
am

30:00 FOX 25's Emily 
Collins documented 
stories of families in 
Oklahoma who 
were directly 
impacted by 
COVID-19; some of 
them grieving 
deaths while others 
celebrating 
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miraculous 
recoveries. 

VARIOUS 
ISSUES

The National Desk 
Headline News 

M -F 1/18 
– 3/31/21

6-8AM 3 HOURS The National Desk 
is hosted by anchor 
Jan Jeffcoat, 
providing 
commentary-free 
news coverage, 
highlighting 
important stories 
occurring in cities 
and towns across the 
country.

Armstrong Williams
KOCB

1st Quarter 2021

Armstrong Williams is a weekly half-hour political and current events interview 
program.  This program has timely interviews with important government, political and 
community leaders. This program airs Sunday morning at 5am. 

Q1 / 2021 SHOW TITLE SUMMARY
JANUARY
3 2051 Front Line Workers, Online 

Learning & Vaccines
Armstrong discusses stories of the 
most vulnerable, yet some of the most 
important people making daily 
sacrifices to serve citizens during the 
pandemic. 

10 2101 A Day at the Range Armstrong returns to the range for a 
discussion of firearm safety and our 2nd 
Amendment right.

17 2102 COVID Impact: Managing Diabetes 
& Hypertension

Armstrong discusses the grim toll Covid 
has taken on diabetics and methods to 
combat diabetes & hypertension.

24 2103 Future of the Democratic Party Congressman James E. Clyburn (D-SC) 
discusses the Capitol Riot and President 
Joe Biden’s administration.

31 2104 Dr Ben Carson: America Pt II Dr. Ben Carson discusses healthcare, 
COVID-19, and various social issues 
facing the country today.
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FEBRUARY
7 2105 Anthony Scaramucci / Mark Ein Former WH Director of 

Communications Anthony Scaramucci 
and business mogul Mark Ein discuss 
necessary protocols for ramping up the 
US economy again post-pandemic. 

14 2106 News of the Week Armstrong discusses the biggest 
headlines of the past week.

21 2107 Benjamin Crump Renowned civil rights attorney 
Benjamin Crump and President of 
Phyllis Schlafly Eagles, Ed Martin 
discuss racism in America.

28 2108 From the AW Vault: Black History 
Month

Dr. Ben Carson, civil rights attorney 
Benjamin Crump, and journalist 
Susan Taylor discuss the challenges 
facing black America despite their 
many successes.

MARCH
7 2109 Nick Lyons An in-depth discussion with editor, 

publisher and former English professor 
Nick Lyons.

14 2110 Dr. Eyal Zimlichman Chief Medical Officer of Israel’s 
Sheba Medical Center Dr. Eyal 
Zimlichman discusses his nation’s 
extraordinary progress in COVID-19 
research.

21 2111 Success Under 30 Andre McCain, Tommy Traylen, Jr., and 
Cole Brown discuss the current global 
under 30 entrepreneur class. 

28 2112 The Call to Unite: Voices of Hope & 
Awakening

Tim Shriver and Tom Rosshirt discuss 
how to heal our fractured nation. 

KOCB COMMUNITY OUTREACH 
January 1 – March 31, 2021

 
 Valentine’s Day Cards For Seniors 

2/8/21: KOCB continued the Cards for Seniors from December’s Christmas Cards for 
Seniors to February’s Valentines Day. Station employees wrote a Valentines note in a 
card for a senior in a nursing home to help make their special day a little brighter. There 
were 404 cards sent to the following nursing homes in Oklahoma City; Grace Living 
Center:Brookwood/Northeast/Wilshire, Ranchwood Nursing Center and Warr Acres 
Nursing Center. We will continue this for Easter, Mother’s Day and Father’s Day.
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 Career Fair
2/24/21 – 10:00am-5:00pm: Vicki Khalili, HR, virtually met with students at 
Oklahoma State University’s Career Fair in Stillwater, to discuss their career 
interests and provide information about career opportunities at KOCB/KOKH in 
OKC and Sinclair, that may pertain to their career interests. She also spoke 
about internship opportunities at KOCB/KOKH and all stations within Sinclair.

 The OKC Polar Plunge
2/27/21 – (2 hours): A Polar Plunge is a fundraising challenge made to an 
individual or group challenging them to dive into a cold body of water in order to 
raise money for Special Olympics. Jeff George, Chief Meteorologist, collected 
pledges from family, friends and businesses and brought in over $1000 for 
Special Olympics.  He took the plunge with his 2 sons, and a FOX 25 Team that 
he recruited including news employees; Steven Anderson, Dan Snyder, Connor 
Hansen and Wayne Stafford.

 Career Fair
3/10/21 – 9:00am-12:30pm: Vicki Khalili, HR, virtually met with students 
attending the College of Atmospheric & Geographic Sciences (at University of 
Oklahoma) to discuss their career interests and provide information about career 
opportunities at KOCB/KOKH in OKC and Sinclair, that may pertain to their 
career interests. She also spoke about internship opportunities at KOCB/KOKH 
and all stations within Sinclair.

 Future Forecasters School Visit – Bethel Foundation in OKC
3/20/21 - (2 hours):  Our Future Forecasters program allows students to soak up 
the science of meteorology as we break down extreme weather safety in our 
simplified and highly interactive presentation.  The main mission is to help 
students and teachers develop the appropriate safety plan for the upcoming 
weather season for their school and especially their home.  This is hosted by Jeff 
George, Chief Meteorologist. He distributes a homework assignment to insure 
kids and their family work together to find their safe spot and know exactly what 
to do and where to go when severe weather strikes.
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KOCB 1Q21 PUBLIC FILE PSA TOTALS
Issue Program Date Time Duration Summary

Animal Welfare Humane Society of the 
United States, Maddie's 
Fund "Adopt Pure 
Love"

1/1-
3/31

Various/ 
26x

1:00, :30 Each year, 6-8 million dogs 
and cats will enter shelters and 
rescue groups, yet only half 
will be adopted. This leaves 
millions of healthy and 
treatable dogs and cats who 
still need our help to find a 
home. Join Olivia, Rachel, 
Logan, Ahnya, Brian and 
Renee in encouraging 
Americans to find their furry 
friends at shelters and rescue 
groups.

Anti-Bullying AdCouncil "Because of 
You"

1/1-
3/31

Various/ 
25x

1:00, :30 “Because of You” encourages 
teens to reflect on the power of 
their words and actions, and 
compels them to consider their 
long-lasting effect on others. 
By promoting self-reflection 
and focusing on specific 
actions, the campaign inspires 
teens to create a more 
empathetic and inclusive 
culture around them.

Autism 
Awareness

Autism Speaks "The 
Big Day"

1/1-
3/31

Various/ 
28x

:30, :15 Though autism can be reliably 
diagnosed in children as young 
as 18 months, most aren’t 
diagnosed until they’re 
between four and five—and 
studies indicate that age is 
even higher for low-income 
and minority children. 
Research shows that early 
diagnosis and early 
intervention is crucial; it can 
translate to a lifetime of impact 
by supporting healthy 
development, improved 
communication, and overall 
positive outcomes later in life.

Autism 
Awareness

Sinclair Broadcast 
Group, Aspergers101 
"Samuel Allen Law"

1/1-
3/31

Various/ 
29x

:30 The Samuel Allen Law is a 
new law passed that allows 
law enforcement to identify 
drivers with communications 
challenges before they 
approach a vehicle, possibly 
preventing misunderstandings 
and potential liabilities. Sinclair 
was instrumental in getting this 
law passed.
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Black History 
Month 
Awareness

FOX Network "Black 
History Month"

1/1-
3/31

Various/ 
4x

1:00 The FOX network created 
these PSAs to commemorate 
Black History Month, featuring 
the stars of popular FOX 
shows.

Breast Cancer 
Awareness

Susan G. Komen 
"Unacceptable"

1/1-
3/31

Various/ 
41x

1:00, :30, 
:15

Susan G. Komen's 
Unacceptablecampaign with 
Who’s Your One and On the 
Front Lines. These executions 
work together to create a 
sense of urgency to act and 
join us in the fight to end 
breast cancer. Doing so by 
explaining that breast cancer 
killing more than 41,000 
people each year is simply 
“unacceptable, and by 
highlighting the superheroes 
“on the front lines” working 
tirelessly to bring an end to 
breast cancer.

Cancer 
Awareness

Stand Up To Cancer 
(SU2C), Major League 
Baseball "For All the 
Moments We Stand 
Up"

1/1-
3/31

Various/ 
48x

1:00, :30 This PSA is the latest 
collaboration between SU2C 
and MLB, marking MLB’s 11th 
year as a supporter of SU2C. 
To date, MLB has pledged 
more than $50 million to 
SU2C’s collaborative cancer 
research programs, providing 
invaluable support for research 
which has helped lead to six 
FDA approvals for new cancer 
therapies.

Cancer/COVID-
19

American Cancer 
Society "Protect"

1/1-
3/31

Various/ 
25x

:30 This PSA helps ACS raise 
awareness of the critical needs 
of cancer patients who are 
waging their fight against 
cancer during COVID-19.

Community 
Building

Habitat for Humanity 
"This Is My House"

1/1-
3/31

Various/ 
44x

1:00, :30 This PSA for Habitat for 
Humanity invites viewers to 
help families across the 
country build strength, stability 
and self-reliance through 
shelter. Help more children 
say, “This is my house!”
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Community 
Building

Oklahoma AmeriCorps 
"Join"

1/1-
3/31

Various/ 
96x

1:00, :30, 
:15

Oklahoman AmeriCorps helps 
Oklahoman's struggling with 
literacy, poverty and food 
security. We provide 
Oklahoma AmeriCorps 
members with the leadership, 
communication and career 
skills training they need to 
tackle our state’s most 
pressing problems.

Community 
Building

United Way OKC, 
"Donate", "Thank You"

1/1-
3/31

Various/ 
66x

2:00, :30, 
:15

This PSA demonstrates how 
United Way OKC helps 
Oklahomans most in need and 
encourages viewers to donate 
and contribute to their mission 
to provide help and hope, 
especially with the changes 
that happened this year.

COVID-19 American Nurses 
Association "Heroes"

1/1-
3/31

Various/ 
103x

 As the COVID-19 pandemic 
continues to impact the 
country, the American Nurses 
Association encourages 
viewers to support the nurses 
working on the frontlines in 
their new PSA campaign.

COVID-19 AdCouncil, Center for 
Disease Control 
"Control", "Exercise", 
"Mindfulness", "Cheat 
Code", "Coping", 
"Respect"

1/1-
3/31

Various/ 
75x

:30, :15 These PSAs are from the 
AdCouncil and CDC to provide 
important information about 
how to stay safe and slow the 
spread of COVID-19.

COVID-19 COVID-19 Technology 
Task Force "Connect 
and Protect - Hero", 
"Connect and Protect - 
National"

1/1-
3/31

Various/ 
31x

:30, :15 The COVID-19 Technology 
Task Force created the 
#ConnectAndProtect PSA 
Campaign to help raise 
awareness of phone-based 
coronavirus exposure 
notifications.

COVID-19 KOKH/KOCB "Heroes 
Wear a Mask"

1/1-
3/31

Various/ 
11x

:30 This PSA was created by 
KOKH/KOCB promotions to 
encourage viewers to wear a 
mask to slow the spread of 
COVID-19.
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COVID-19 Sinclair Broadcast 
Group, "United We 
Stand"

1/1-
3/31

Various/ 
8x

:30 The current COVID-19 
pandemic surge is placing a 
great deal of stress on people, 
schools, health infrastructure, 
medical personnel, hospitals, 
clinics, COVID-19 testing 
facilities and so many other 
citizens and businesses across 
America. Sinclair Broadcast 
Group created this campaign 
to support local COVID-19 
coverage and marketing 
efforts.

Diversity AdCouncil, Love Has 
No Labels "We Are 
America"

1/1-
3/31

Various/ 
20xx

1:00, :30 To love America, is to love all 
Americans. In We Are 
America, WWE® Superstar 
John Cena challenges us to 
rethink what the “average 
American” looks like, and 
celebrates the great diversity 
that makes America, America. 
From AdCouncil and Love Has 
No Labels.

Emergency 
Preparedness

Federal Emergency 
Management Agency, 
"Prepared Not Scared 
Midwest"

1/1-
3/31

Various/ 
22x

:30, :15 The PSA message—“Don’t 
Wait. Communicate.”— 
encourages Americans to talk 
to their loved ones and make a 
plan that’s shared with all 
family members. The 
campaign also encourages 
Americans to be informed and 
build a kit with essential 
supplies that will last up to 72 
hours.

Emergency 
Response

American Red Cross, 
"Disaster"

1/1-
3/31

Various/ 
28x

:30 When the world feels stuck at 
home, there are people who 
would love nothing more than 
to have a home. Disasters 
don’t stop during a pandemic. 
Together, we continue to give 
help and hope to those in 
need.

Flu Shot/Health Center for Disease 
Control "No Time for 
Flu"

1/1-
3/31

Various/ 
35x

:30, :15 A flu shot protects you and 
those around you and helps 
save medical resources for 
COVID-19 patients. These 
PSAs encourage Americans to 
get a flu shot this year.

Oklahoma 
Tourism

State of Oklahoma, 
"OKLAX"

1/1-
3/31

Various/ 
23x

:30 Oklahoma rebranded with a 
new logo and tagline; these 
PSAs spread the new branding 
efforts with viewers.

Pancreatic 
Cancer 
Awareness

Sinclair Broadcast 
Group, Pancreatic 
Cancer Action Network, 
"Aware"

1/1-
3/31

Various/ 
32x

:30 Sinclair created this PSA to 
help build awareness for 
pancreatic cancer.
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Racial Equality Equal Justice Initiative 
"Ripples"

1/1-
3/31

Various/ 
120x

1:00, :30 The campaign from the Equal 
Justice Initiative encourages 
Americans to address our 
legacy of racial inequality as a 
first step to truth and justice.

Racial Equality United Voice 
Oklahoma, "Stronger 
Together"

1/1-
3/31

Various/ 
23x

:30, :20, 
:10

These spots address current 
issues facing our state, with a 
look forward to 2021. United 
Voice Oklahoma is a 
partnership among the media, 
including every TV and Radio 
station in the market, in 
conjunction with community 
leaders, promoting healthy 
dialogue on race issues.

Service Dog 
Awareness

Southeast Guide Dogs, 
"A Dog I'm Not", "Never 
Alone"

1/1-
3/31

Various/ 
112x

1:00, :30 Southeastern Guide Dogs 
transforms lives by creating 
and nurturing extraordinary 
partnerships between people 
and dogs.  The organization 
operates the most advanced 
training facilities of any service 
dog organization in the world, 
providing guide dogs, service 
dogs and skilled companion 
dogs to people with vision loss, 
veterans with disabilities and 
children with significant 
challenges such as vision loss 
or the loss of a parent in the 
military.

Veteran Support Department of Veteran 
Affairs "Stand with Us"

1/1-
3/31

Various/ 
59x

1:00, :30 This PSA, “Stand with Us”, 
shows the dedication, 
resilience and empathy of our 
employees each day when 
they all come together and 
work together for an amazing 
cause. Because this is more 
than a job, it’s about improving 
lives.

Wildlife 
Conservation

World Wildlife 
Foundation, "Nature 
Needs Help"

1/1-
3/31

Various/ 
20x

:30 World Wildlife Foundation's 
public service campaign hopes 
to empower audiences to 
become outspoken advocates 
for protecting nature, reducing 
human environmental impact, 
and creating a more 
sustainable future.


