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2018 Spanish Advertising Proposal for No on 106 
 
 

Dear Amy Ruiz, 
 

 

On behalf of Lara Media, we are honored to submit this proposal to support the campaign 
on No on Measure 106. We value the opportunity to work with you because of your 
commitment to women's rights.  
 

Our passion is to provide feasible, viable and desirable strategies that strengthen the 
communities we serve. We utilize culturally responsive strategies that are human-centered 
and deeply connect with the target audience’s hopes and needs. Creating and distributing 
relevant and valuable content with a specific call to action. We offer solutions and 
resources that connect our clients with Oregon Latino residents, building this way a better 
state for all.  
 

Lara Media Services, LLC is an Oregon certified MBE, WBE, and DBE firm (Certification 
#7923) and Washington certified MBE and WBE firm (Certification #M5M0025219)   
We value the opportunities you give to disadvantaged small businesses and minority and 
women-owned firms. Thank you for considering our proposal.  
 

 

Sincerely, 
 

 

Victoria Lara 

CEO 

Lara Media Services 

 
 
 
 
 
 



 
 
Goal 
To develop and distribute a clear and impactful message that invites Oregon Latino 
residents to support and vote No on Measure 106.   
 

Timeline 
October 22, 2018 - November 6, 2018  
      

Target Audience 
Latino residents of the state of Oregon 
 

Approach 
Lara Media (LM) understands the richness and complexity of Spanish media that are 
trusted and used by Latinos living in Oregon. Using its expertise and relationships LM will 
create a communication media distribution plan that is all-inclusive and combines targeted 
media channels, including selected times and programming to capture the largest audience 
in a comprehensive and effective way.  
 

Tactics 
1. Develop a culturally responsive plan targeted to the desired audience. 
2. Combine research, media plan, media placement, and analytics to obtain results to move 
Latinos in the spectrum and to communicate with them.  
3. Integrate the creative and media planning efforts to ensure the investments is impactful 
and effective.  
4. Use analytics, supplemented by media channels on their market reach. 
 

Deliverables   
A promotional campaign for 2 weeks of Spanish advertising throughout the state of Oregon 
 

Selected Media Channels 
 Bustos Media - The largest Spanish-radio station media covering Portland, Salem, 

and Woodburn 
 El Rey Fm - Second largest Spanish radio station in Portland 
 La Bronca - Covering Bend and Redmond 
 La GranD - Covering Medford 
 La Q Buena - Covering Eugene and Springfield 
 La Campeona - Covering Dallas OR, and the coast 
 Radio Movimiento – Woodburn and surrounding areas 

 

  

Total # of Spots and Estimated Investment  

ADVERTISING  Spots # Investment 

RADIO 480 $ 15,600 

Total of Investment 
 

$ 15,600 

 



This campaign also includes the added value that includes bonus spots and opportunities for 
pre-recorded interviews.  
 

 

 

 

 

About 
Lara Media Services promotes powerful communication and engagement strategies for 
organizations aiming to connect with the hearts and minds of communities of color through 
sustainable and energetic solutions.  
 

Terms 

Sustainability is core to our stakeholders and the work we produce. We require a down 
payment of 50% due upon signing of an agreement, and a final payment of the balance is 
payable upon receipt of the final project. 

Consulting 
Lara Media Services agrees that it shall provide its expertise to No on Measure 106 Spanish 
Comprehensive Campaign for things pertaining to Outreach, Advertising, and 
communication to the Latino Community. 
 

Compensation 

If the contract ends before completion, a termination fee of 25% of the final project cost will 
apply upon termination. 

Thank you! We appreciate the opportunity and it would be an honor to work with you and 
your team. 

 

This proposal has been created for the campaign of No on 106. Please do not disclose this 
proposal to any other business or prospective clients of Lara Media to avoid conflict of interest. 


